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INTRODUCTION -

This re por t presen ts the major f ind ings f rom DOD ’ s Minori ty

Market StudyAI The two major thrusts of the report are:

1. issues relevant to the accession of enlisted minority youth ,

and

2. issues relevant to the accession of Black officers.

The first set of issues was investigated with a national sample of

1019 Black and 434 Hispanic 16—21 year—old males who had no military experience

and were not enrolled in four—year colleges. Data for the investigation

of the second set of issues came from a survey of 390 Black college students

at ten predominant ly Black and ten predominantly White colleges which

offered ROTC and were randomly selected. All data were collected

by personal interview during May and June 1976,

POTENTIAL ENLISTED MINORITY YOUTH

Distinguishing Characteristic8 of the Minority Sample

In comparison with the Spring 1976 Tracking Study sample (a sample of

all 16—21 year old male civilians), a smaller fraction of the minority

respondents were high school students and high school graduates , and ;

corres pondingly, a larger fraction of this group had dropped out of high

school. Much lover percentages of the minority respondents were employed

on both a full—time and part—time basis.

Job Attributes

Rankings of importance of various job attributes differed between the

Spring 1976 Tracking Study and this study in that the minority respondents

placed rela t ively more impor tance on “pays well to start” and “helps you

get a col lege ed uca t ion whi le yo u serve ”. A larger proportion of the

minori ty reponden ts saw “provides good benefi ts for yo u and ‘y~ ur fam ily”

as available in the military . An analysis of attribute importance and

1/ Data used for this report were collected by Earl G. Graves Marketing and

LJ&. 
— 

Research, Inc., under contract Ho. IWA 903— 75—G—0222.
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perceived availability of the attributes in the military shows that

“promot ions base d on perfor mance ra ther than race ”, “pays well to start”,

and “gives you the ‘job yo u want” were perceived as relatively important

and relatively low in availability in the military.

Respondents were asked to indicate for which Service each attribute

was most true. The Army was mentioned most frequently for every attribute ,

• and the Navy was mentioned least frequently for every attribute.

Achievement of Life Goals

Comparison of military service and a civilian job on like l ihood

of achieving various life goals shows that the military is perceived most

advantageous for “adventure and excitement ”, “job security ”, “chance to

mature , become a man”, and “doing challenging work” . A civilian job was

seen as advantageous for “making a lot of money”, “being able to make

your own decisions on the job’1, and “persona l freedom”.

Advertising Copy Point Identification

For each of the ten copy points listed , a smaller proportion of the

minority respondents were able to correctly identif y the source than was

found in the Spring 1976 Tracking Study. Two of the copy points (~‘Join

the peopl e” (Army) and “Most important part—time job” (Guard)) were

correctly identified by more than 25% of the sample , and fewer than 10%

cou ld cor rec t l y identify the sources of “Same pay as other services ”

(Marine Cor ps) , “The (Guard) belongs ”, “(Air Force), a great way of life ”,

and “The opportunity is for real (Navy)” .

2 
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Enlisted Starting Pay

When asked to estimate enlisted starting pay , fewer than half of

the samp le responded , and onl y 23% were within approximately $40

of the correct figure . The respondents do feel that pay is important

and they have a relatively negative general perception of military pay.

Howeve r , they cannot state accurately what the current starting pay is.

Analysis of Propensity

Approximately 43% of the respondents indicated a “definite” or “probable”

likelihood of entering at least one of the four active Services. A comparison

of these respondents with the remainder of the sample led to results different

from those reported in the Spring 1976 Tracki ng Study ,  in that the minority

propensity groups were not different on the quality index , education of

father, and educational status . The groups were different in terms of

• discussions of the military with influencers , recruiter contact , actions

taken to seek infor mation, attribute importances , association of attributes

with the military, and perc e ived achiev abi i i ty of l i f e  goal s in the m i l i tary

versus a civilian job.

Propensi ty was also analyze d for each of the f our ac t ive Servi ces ,

Coas t Guard , Na t ional Guard , and Reserves individually. In general , the

positive groups associated the attributes with the military more highly

than did their peers. Posi t ive and negat ive pro pensi ty gro up d i f f e rences

on perceived achievabili ty of l i f e  goals in the m i l i tary were stronger

in the active Service analyses than in the National Guard and Reserve

analyses. Recruiter contact was associated with propensi ty in all analyses ,

as was discussion with most influencers. In most of the individual

Service propensi ty anal yses , the positive propensity groups showed greater

agreement with “My parents would like it if I told them I was going to

enlist”. In the National Guard and Reserves analyses , the posit ive groups

3
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agreed more strongly with “I get bored in my spare time”, it ’s important

for me to have a lot of. friends”, and “one good way to get a job today is

to be trained in how to opera te modern technical machinery ”.

~ aa1i ty Mi nority Youth

A comparis on of above average quali ty and bel ow average quali ty

respondents showed that the higher quality group contained more high

school graduates and fewer high school dropouts. They also came from

home8 with higher income and had parents with more education . More of

the high quality group estimated starting enlisted pay accuratel y (262

vs. 20%) however , neither of these percentages are very high. Higher quality

respondents indicated that a $100 pay increase would have less effect on

their enlistment intentions. These respondents also saw a 5.ivilian job

as a greater advantage in terms of “making a lot of money” and placed

greater importance on ~‘hel ps you get a college education while you serve”.

The high quality group indicated greater readershi p of general and ethnic

newspa pers , and all magazines listed. More of the high quality group had

been in contact with Air Force and Navy recruiters than the low quality group,

and more of them had hat~ discussions of the military with potential

influencers.

Propensity to enlist in any active Service and propensity to enlist in
p

the National Guard or Reserves were analyzed within the high quality group .

The results were similar to those of the previous propensity analyses in that

the positive and negative groups differed on importance of attributes ,

perceived advantage of the military in achieving life goals , and discussions

with influencers . Unlike the any active Service propensity groups , the

National Guard/Reserves groups did not differ on association of all attributes

with the military. In the any Service analysis , the positive group expressed

grea ter agreemen t tha t their paren ts would like it very much if they told

them they were going to enlist. The same was not true of the National Guard/

Reserves groups.

4 
~~~•



- - ______________________________________

Recruiter Contac t

Approxi mate ly 21% of the respondents in touch with recruiters of the

four Services indicated they had received very little of the information

they wanted , and 37% indicated that they had received all of the information

they wanted. With the except ion of the Army , a higher percentage of the contacts

were with a rec—uiter of another ethnic background than were with a recruiter of

the same background . A higher percentage of contacts with Navy recruiters

of the same background led to all the information wanted than those of

another ethnic background . About 42% of the respondents indicated a positive

attitude change after the recruiter contact and 14%, a negative change .

A larger proportion of those who had talked with a recruiter of the same

minority background indicated a “much more” favorable attitude change than

those who had talked with a recruiter of a different background .

POTENTI AL BLACK OFF ICER S

Dis t ingu ishing Characteristics .

In comparison with the non—college respondents , the college respondents 
- -

showed lower propensity to join each of the five active Services as well

as the National Guard and Reserves. The college students had parents who were

more hi ghly educated , and they also had higher family income . They perceived
p

less diffic u lty in getting jobs; and more of them held part—t ime jobs and

fewe r , full—time jobs. The college group saw the military as less advantageous

for achievi ng all of the life goals except job security. They also saw the

following attributes as less available in the militar y : “opportunity to

better your life”, “trains you for leadership ”, “provides good benefits ”,

“is a career you can be proud of” , “pays well to start ” , and “promotions based

on performance rather than race”. The college students placed less importance

on “is a career you can be proud of” and more on “promotions based on per—

formance rather than race”. They also saw milit ary advertising less favorably 
•

on most dimensions .

~~i .k 
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Propensi ty of Bla ck Col l ege Stude nt s

The college students with positive propensity toward joining any

F active Service were not different from their peers in quality Or in

other demographic dimensions. The positive group perceived greater

achievability of the life goals in the military and associated all

attributes with the military more highly. The propensity groups were

equal in importance of all attributes. This is different from the

non—college propensity analyses. The positive group agreed more with

“my parents would like it if I told them I was going to enlist ”.

Type of College Attended

• Respondents from predominantly Black colleges had higher

propensity toward joining the Navy and the Army than did those from

predominantly White colleges. More of the students at Black colleges

associated each of the attributes with the military. They also placed more

• importance on “trains you for leadership ”, “is a career you can be proud

of”, “has others you ’d like to work with” , and “gives you a job which is

chal lengin g”. Almost t iwce as many of the Black college group had heard

a recruiter give a talk at school , and students at Black and White college s

were equa l in discussions of the military with influencers. p
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INTRODUCTI ON

This report presents the major findings from DOD’s Minority

Market Study. The two major thrusts of the report are:

1. issues relevant to the accession of enlisted minority youth ,

and

2. issues relevant to the accession ‘f Black officers.

The first set of issues was investigated with a national sample of

1019 Black and 434 Hispanic 16—21 year—old males who had no military experience

and were not enrolled in four—year colleges. Data for the investigation

of the second set of issues came from a survey of 390 Black college students

at ten predominantly Black and ten predominantl y W h i t e  colleges which

offered ROTC and were randoml y selected. All data were collected

by personal interview during May and June 1976.

POTENTI AL ENLI STE D M INOR IT Y YOUTH

Distinguishing Characteristics of the Minorit y Sample

In comparison with the Spring 1976 Tracking Stud y sample (a sample of

all 16—21 year old male civilians), a smaller fraction of the minority

respondents were high scnool students and high school 2raduates , and ;

correspondingly, a larger fraction of this group had dropped out of hig h
p

school. Much lower percentages of the minority respondents were emp loyed

on both a full time and part time basis . 
S
.

Job Attributes

Rankings of importance of various job attributes di~~f~-rt ’d between the

Spring 1976 Tracking Study and this stud y in that the minorit y respondents

placed relatively more importance on “pays well to start ” and “hel ps you

get a college education while you serve”. A larger proporti on of the

minori ty repon den ts saw “provides good benefits for you and your family ”

as available in the military. An analysis of attribute importance and

l—2.
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attitudes , interests and opinions each of which could possibly provide

information relevant to the study objectives.

Given that this area of investigation was to be one of many to be

explore d , it was necessary to conduct a data reduction phase which would ,

through factor analysis and other analytical procedures , eliminate those

statements either found not related to an important criterion variable or to

be correlated with other statements and therefore redundant. Thus

Phase 2 of this study was conducted with samples of Black respondents

(three 1o~ itions) and Hispanic youth (two locations) using a six point

agree—disagree scale to respond to each of the 98 statements. Demographic

and criterion variables were also measured in Phase 2. In total , 392

minority youth were surveyed with the data reduction questionnaire during

January and February 1976.

Following analyses of the Phase 2 survey, the Phase 3 questionnaire

was prepared (Appendix A). Major topics in addition to demographi cs

dealt with work experience , general attitudes , military attributes ,

life goals , media habi ts , activities , attitudes toward joining the military ,

recruiters and other influencers , attitudes toward military advertising

and copy point recognition .

I.B. SAMPLING

In order to meet the objectives of this study a two part sampling

plan was developed for Phase 3. For the first part , the population under

consideration was defined as 16—21 year old male Black and Hispanic

youth without prior Service experience or current commitment , who

were not currently students at four year colleges. These individuals

are considered for the purposes of this study as enlisted potential.

1—2
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— Separate sampling procedures were selected for each minority. For

the Blacks , a multi—stage area ~~obability design with the 48 conti guous

states divided into 9 primary strata (the 9 Census Regions) was

utilized. A total of 140 sampling points were allocated to these

regions proportionall) to U.S. Black population .

In the case of Hispanics , the population was limited to youth in

New York , Texas, and California , since these three states account for 87%

of the total U.S. Hispanic population. Fifty samp ling points were distributed

in these states in a manner similar to that for the Black samp le. Appendix B

shows the sample counties for both the Hispanic and Black non—college samples.

The second part of the sampling plan was designed specificall y to

survey those considered primaril y as officer potential. A total of twenty

colleges which had ROTC programs and were located throughout the country

were randomly selected , 10 with predominant ly Black enrollment and 10 with

predominantly White enrollment , but also a sizeable Black enrollment. A : -:

total of about 20 Black respondents were interviewed at each selected

school. Hispanic college students were not considered since their relative ly

small total number and wide dispersion made their inclusion impractical.

The analyses to be discussed are based on a total of 1843 Phase 3

personal interviews conducted during May and June 1976. Table I.B.l gives

a breakdown of this total for the major sample subgroups.

1—3
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TABLE I.B.1

DESCRIPTION OF THE PHASE 3 SAMPLE

Subgroup Sample Siz e

Black — High School dropouts 240
Hi gh School students 465
Hi gh School graduates , not cutcently

in school 260
Junior coll ege , vocational or

technical schoo l students 54

His panic — Hi gh School dropouts 119
Hi gh School students 188
Hi gh School graduates , not currently

in sch ool 106
Junior college , vocational or

technical school students 21

Black — Students at predominantly Black colleges 203
Students at predominantly White colleges 187

TOTAL 1 843

p

1-4
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I.C. ANALYTICAL PLA N

Several analytical questions were addressed . The body of this

repor t is broken into two sec tions: the f i r st deals wi th iss ues

relevant to the non—college or enlisted potential minority youth ,

and the second probes the data from the standpoint of Black officer

potential.

• 
• 

The first enlisted potential question raised was whether or not minority

youth are meaning fully different from the general male population of the

same age range . Comparisons are made between the Phase 3 minority study data

and appropriate data from DOD’s Youth Attitude Tracking Study2 in section II.B.

dealing with demographics and in section II.C. covering military attributes

l i f e  goal s, and copy point recognition . Phase 3 data were collected by personal

• 

-

~ interview during May and June 1976, while the Youth Attitude Tracking data

were obtained by telephone interviewing in April and May of 1976.

Section II.D. presents a comparative analysis of those non—college

Black and Hispanic youth with positive vs. negative attitudes (propensities)

toward serving in the active military in general , fo l low ed by Service—specific

propensity analyses and thon the National Guard and its individual components

and finally the Reserves.

• Another important enlisted potential analysis deals with comparisons

in sec t ion II .E. of those respondents classified high and low on a composite

quality index. In addition , differences within the hi gh quality group on

active Service and then Reserve/Guard propensity are studied.

p

2 A deta i led descr ip t ion  of this study can be found in the contractor
repor t : “Youth Attitude Tracking Study — Spring 1976” , Market Facts ,
Inc . July 1976.

1-5 
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Ethnic differences are studied in two analyses reported in Section II.F.

The first is a three way comparison of Puerto Rican , Chicano , and Black non—

college respondents , whi le the second looks for re gional d i f f erences between

the same Black respondents when compared on a Northeast , North Central ,

South and West basis.

Section II.G. uses discussion with parents (or lack of it) regarding

possible enlistment as a criterion in an additional comparative

analysis of survey variables.

Recruiter contac t is covered in detail in section II.H. Particular

attention is given to the possible interaction between the recruiter ’s

ethnic background and the respondent ’s reaction to the contact.

Differences between the non—college and college samples are discussed

in section III.A. The remainder of section II! examines the potential officer

group from the standpoint of differences in propensity (III.B.) and differences

in the type of college the respondent is attending (II.C.).

p

1—6
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II . A . INTROD UCTI ON

The descriptor variables used in this study were organized

into five groups. The variables included in these groups , their coding,

their corresponding questionnaire items , and the mean values for the non—

college and college portions of the sample are shown in Appendix C.

The var iable gro upings are:

1. Demographics

• 2. Military Attributes

3. Sources of lefluence

4. Media Habits

5. Activities and General Attitudes

Variables of major interest are used for comparing the non—college

portion of the Minority Study and the corresponding group from

the Spring 1976 wave of the Tracking Study in the following two sections

of this report. Following the description of the sample as a unit ,

alternative subgroups of the sample are compared in sections II.D , E , F , and C.

Finally , an analysis of ‘ ecruiter interaction is included in section II.H.

II. B. DEMOGRAPHIC DESCRIPTION OF THE SAMPLE

The demographic profile of the sample from the non—college portion of

the minority study is shown in Table 2.B.1. The table also describes

the comparable portion of the Spring 1976 Youth Attitude Stud y~

The post high school students are eliminated from the Spring 1976
Tracking Study sample in every comparison. The minority group respondents
are not eliminated from that sample , however. Therefore , the adjusted

• samples are comparable in terms of their representation of youth currently
app licable for enlisted status , with the Minority Stud y samp le representative
of the minority youth , and the Tracking Study samp le representative
of the general population (including minorities ).

Youth Attitude Study Weighted Data: Education/Grades , Spring 1976,
Vol. 3; Market Facts , Inc.; 0MB #22—R—0339 job no. 9221—02 , p. 002

2-1 
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The h ighl ights  are :

o Smaller proportions of the minority sample were high school students

and high school graduates. Correspondingly, a lar ger pro por tion

of the minority sample had dropped out of high school.

o The percentages of respondents employed on both a full—time basis and

a part—t ime basis were roughly twice as large for the Tracking Study

sample as for the minority sample.

o 51.5% of the minority sample resided in households in which not both

parents were present. The mother was the only parent in the household

of 33.8% of the respondents. These figures should be considered in

light of the fact that some respondents may have moved away from home.

S
o The mean of the quality index was significantly lower for the minority

sample.

o 70.6% of the minority sample were Black respondents; the remainder

were Hispanic.

1 -
~

Throughout this report , the term “significance ” is used to denote
s ta t i s t ica l  s igni f icance  only .  The .05 p robab i l i t y  leve l is used in th i s
case.

2—2



TABLE 2.B.l

• DEMOGRAPHIC DESCRIPTION OF MINORITY SAMPLE

AND SPRING 1976 TRACKING STUDY SAMPLE —

Minority Study Sprin g 1976
Potential Enlistees Tracking Study

Age 17.98 18.13

Educational Status
High School Student 44.9 % 55.8 2

• High School Graduate 25..5 2 32.6 2
Poet High School Student 5.1 2
High School Dropout 24.7 2 10.8 2

Employment Status
Unemployed 65.7 2 42.1 2
Full—time 18.7 2 32.0 2
Part—t ime 14.4 2 25.9 2

- 

I Number of People in Household 5.45 i I
Parental Status (at home)

Both 48.~ 2
Father only 2.6 ~
Mother only • 33.8 2
Neither 15.1 2

~imily Income $9,597

Quali ty Index 5.49 6.20

Race/Reg ion
Puerto Rican 9.8 ~
Chicano 19.6 2
Black 70.6 2

Black p
Northeast 14.1 2
North Central 14.3 2
South 31.5 2
West 9.6 2

a’
Figures may not add to 1002 because of rounding.

2—3
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II. C. ATTRIBUTES, LIFE GOALS, AND ADVERTISING COPY POINT IDENTIFICATION

Responden ts provided three diffe ren t types of information wi th

respect to 8pecific job characteristics. The first was an indication

of the importance of the job attribute if the respondent were consider-

ing joining the service (Q6a). The second was an indication of whether

or not the attribute was true of any Service (Q6b). The third type

of information was a comparison of the military and civilian jobs in

• terms of likelihood of achieving specified life goals (Ql2). Analyses

of these three sets of information are provided in the following sections.

2.C.1. ~~portance of Job Attributes

• Respondents rated each attribute on a 4—point importance scale where

I extremely important

2 very important

3 — fairly important I =

4 — not important at all

Table 2.C.1 shows the average stated importance and the ranking of the

attributes in terms of irnportance.

The mos t i~portant attributes are:

o provides good benefits for you and your fa m i ly

o promotions are based on performance rather than race

o pays well to start

o teaches you a valuable trade or skill

2-4



The least important attributes (although at least fairly important) are:

o trains you for leader shi p

o allows you to trave l to diffe ren t p laces

o has other men you would like to work wi th

The most important attributes are similar in that they have economic

implications . A comparison of the Minority Study sample and the Spring 1976

Tracking Study sample shows that the minority sample rated two attributes as

relatively more important (“pays well to start ” and “helps you get a college

education while you serve”) and three attributes as relatively less important

(“teaches you a valuable trade or skill” , “gives you the job you want” , ai~d

“gives you a job whi ch is chal l eng ing”).

2.C.2 Existence of Job Attributes in Military Service

Respondents indicated whether each of the job attributes was true

of any Service , and results are shown in Table 2.C.2. A majority of

the respondents gave positive replies for every attribute.

The following joint comparison of tables 2.C.l and 2.C.2 provides useful

information for development of communication strategy . Those attributes which are

seen as relatively high in importance and relatively less available in the

military could be effective bases for promotional efforts. Communications

directed at thost~ attributes which are seen as relatively low in importance

with relatively hig h avail ab i l i ty in the military may not be effective

in cha nging attitudes about enlistment.
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TABLE 2.C.1

ATTRIBUT E IMPORTA NCES
(Minori ty Study and Spr in g 1976 Tra ck ing Study)

Spr in g 1976
Minori ty Study Tracking Study
Avg . Rank Rank

Provides good benefits for you and your 1.65 1 2
fam i l y

Promotions are based on performance rather 1.66 * *
than race

• Pays well to start 1.74 2 4

Teaches you a valuable trade or skill 1.76 3 1

Helps you get a college education while 1.83 4 7
you serve

Gives you the job you want 1.84 5 3

Gives you an opportunity to better your 1.85 6 5
l i f e

Is a career you can be proud of 1.92 7 8

Gives you a job which is challenging 1.98 8 6

• Trains you for leadership 2.01 9 9

Allows you to travel to difference places 2.09 10 Il

Has other men you would like to work with 2.30 11 10

* Rank omitted for attributes included in only one of the studies.

2—6

A 
- 

-

~~~~ 

-

~~~~~

-- 

~~~~~~~~~~~~~~~~~~~~~~~~~~ 
. — —



r~~r - - ~ç’-~--n ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
— ____________________

TABLE 2.C.2

EXISTENCE OF JOB ATTRIBUTES IN MILITARY SERVICE
(Minority Study and Spring 1976 Tracking Study )

Spring 1976
Minori ty Study Tracking Study

2 Rank Rank

Allows you to trave l to d i f f e r e nt 83.0 1 1
p laces

Teaches you a valuable trade or skill 80.1 2 2

Provides good benefits for you and your 78.2 3 7—8 (tie )
fam i l y

Trains you for leadership 77.1 4 4

Helps you get a college education while 76.6 5 3
you serve

Gives you an opportunity to better your 75.8 6 7—8 (tie)
l i f e

Is a career you can be proud of 74.5 7 6

Gives you a job which is chal l enging 73.0 8 5

Pays well to start 68.7 9 11

Promotions are based on performance 68.7 * *
rather than race

Has other men you would like to work 64.9 10 9
wi th

Gives you the job you want 62.4 11 10 
p

* Rank omitted for attributes included in only one of the studies.
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Most True Least True
of Military of Military

Provides good benefits for Promotions are based on

• you and your famil y performance rather than race
Rela t i ve ly
Important Teaches you a valuable trade Pays well to start

or sk i l l
Gives you the job you want

• Allows you to travel to Has other men you would
different places like to work with

Relatively Trains you for leadership Gives you a job which is
Unimportant challenging

Is a career you can be proud
of

These findings suggest that “promotions based on performance rather than race” ,

“pays well to start”, and “gives you the job you want ” may be able to be used

as effective bases for promotion strategy.

Table 2.C.2 also shows that the Minority Study respondents rated the

military higher than the Tracking Study sample on “provides good benefits

for yo u and yo ur f ami l y” and relatively lower on “he lps you get a college

educa t ion whi le  you serve ” and “gives you a job which is challenging ”. 
p

2.B.3 Existence of Job Attributes in Specific Services

Respondents who had indicated that an attribute was true for any

Service were then asked for which specific Service the attribute was most

true. Table 2.C.3 shows the percentage of the non—college portion of the

sample which indicated that each attribute was most true of each Service.

Implication s for each Service can be developed from Table 2.C.3. and a comparison

of Table 2.C.3 wi th Table 2 .C .l.
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TABLE 2.C.3. I i
PERCENT INDI CATING EACH SERVI CE AS THAT FOR WHICH

ATTRIBUTE IS MOST TRUE

AIR FORCE ARMY MARINE CORPS NAVY

Gives you an opportunity to 19.4 20.7 11.6 7.0
better your life

Trains you for leadership 13.0 21.5 20.0 6.1

Teaches you a valuable trade or 20.0 23.6 11.9 8.0
sk i l l

Helps you get a college education 19.6 21.4 9.6 8.7
while you serve

Allows you to travel to different 19.7 20.0 11.3 17.7
• places

• Provides good benefits for you and 15.1 25.3 10.7 7.0
your fam i l y

Is a career you can be proud of 18.3 18.6 14.9 6.9

Has other men you would like to 13.1 18.2 10.6 7.1
work wi th

Gives you the job you want 14.8 16.4 10.1 7.2

Gives you a job which is challeng ing 16.6 17.8 14.4 8.6

Pays well to start 15.6 17.1 11.0 6.5

Promotions are based on performance 14.4 19.9 10.9 6.0 - •

rather than race 
_ _

.; t
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I. Air Force

The Air Force is neither the most nor least highly

associated Service on any of the attributes. Three of the attributes

which were relatively important are among the lower ratings for the

Air Force. These are : “provides good benefits ”, “promotions based

on performance rather than race”, and “pays .‘ell to start ”.

2. Army

The Army was associated with every attribute more than the

other Services. Two of the attributes less frequentl y associated with

the Army were previously seen as relatively important . These are “promotions

based on performance rather than race” and “pays well to start ”. 
•

3. Marine Corps

The Marine Corps was indicated less frequentl y than any other

Service f or “allows you to trave l to different places ” . Of the five

most important attributes in Table 2.C.l , four of these were among the

Marine Cor ps ’ lower ratings. These are “provides good benefits ” ,

“promotions based on performance rather than race ,” “pays well to start ”,

and “helps you get a college education while you serve.”

4. Navy

Every attribute except “allows you to trave l to different

places ” was associated less with the Navy than with the other Services.

As for the Mar ine Cor ps , the five most important attributes in Table 2.C.l

were among those on which the Navy rated lower (the exception is “teaches

you a valuable trade or skill”).
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In addition to the above Service—specific imp licati ons , a more

general result in Table 2.C.3 may be of interest. There is

considerable variability across the Services on every attribute ,

including those on which the Services are equal (e.g. “provides

• good benefits ”, “pays well to start ”, and “promotions are based on

performance rather than race”). Although their levels of association

differed across Services , the fact that two of the most important

attributes (“pays well to start ” and “promotions based on performance

rather than race”) were associated with each Service at a relative ly

low leve l supports consideration of joint promotional effort for

these attributes. Implications developed above which are unique to

the individual Services may best be addressed through individual e~.forts.

• 2.C.4 Achievability of Life Goals

Respondents were asked to compare military service and a

civilian job in terms of likelihood of achieving each of a set of

life goals. The following scale was used.

1 much more likely in military

2 somewhat more likely in military

3 either military or civilian

4 somewhat more likely in civilian 
p

5 — much more like ly in c ivi l i a n

The results (see Table 2.C.4) are very similar to those from the

Spring 1976 Tracking Study. The strongest perceived advantages of the

military are adventure and excitement and job security. The strongest

perceived advantages of a civilian job are making a lot of money ,

being able to make your own decisions on the job , and personal freedom.

The m i l i tary is also seen as more likely to provide equal opportunity

for minori t ies , although the previous sections indicated that the —
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TABLE 2.C.4.

ACHIEVA BILI TY OF LIFE GOALS IN M ILITARY SERVICE VS. C IVILIA N JOB
• (Minority Study and Spring 1976 Tracking Study)

Spring 1976
Minority Study Tracking Study

Adventure and excitement 2.44 1 2

Job security 2.55 2 1

Chance to mature , become a man 2.61 * *
Doing challeng ing work 2.62 3 3

More equal opportunity for minorities 2.65 * *
Recognition and status 2.73 4 4

Learning as much as you can 2.74 5 6

Deve lop ing your potential 2.86 6 5

Help ing other peop le 2.95 7 7

Having the respect of friends 2.96 8 8

Making a lot of money 3.15 9 9

Being able to make your own decisions 3.43 10 10
on the job

Personal freedom 3.62 11 11

* Rank omitted for life goals included in onl y one of the studies
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.ilitary was not rated very highly on this characteristic . Ten of the

thirteen life goals were seen as more achievable in the military than

in a civili an job.

2.C.5. Advertising Copy Point Identification

Respondents were asked which Service made each of a set of

statements. The proportion of the sample correctl y identify ing the

source of each of the statements is shown in Table 2.C.5. In every

case the proportion is smaller for the Minority Study than for the

• Spring 1976 wave of the Tracking Study. Only two of the copy points

were correctly identified by more than 25% of the samp le — “Most

important part—time job” and “Join the people ”. Four of the copy

points were correctly identified by fewer than 10% of the samp le —

“Same pay as other Services”, “The . . .belongs ”, “Great way of life”,
• and “The opportunity is for real”.

2.C.6. Estimation of Starting Pay

• Respondents were asked to estimate the monthly pay for an

enlisted man entering the military (before taxes), and results are

shown in Table 2.C.6. Note that fewer than rialf of the respondents

would hazard a guess. Only 22.3% of the respondents made estimates

that were within an approximately $40 range of the correct figure , p

and roughly three times as many respondents were below this range

as were above it. These findings should be considered in conjunction

with the facts that “pays well to start ” was among the most important

2—1 3
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• TABLE 2.C.5

PERCENT CORRECTLY IDENTIFYING ADVERT ISING COPY POINT SOURCE S

Minori ty Spring 1976 —

Study Tracking Study

Same pay as other Services (MC ) 7.6 11.8

Project Ahead (A) 20.5 29.0

Build your future on a proud 10.3 15.8
tradition (N)

Most important part—t ime job (NC) 27,1 49.9 • 
-
~

Look up — be looked up to (AF) 24.6 33.1

Join the people (A) • 31.7 44.8

The ... belongs (NG) 8.3 17 .1

Great way of life (AF) 9.6 14.4

The opportunity is for real (N) 9.6 16.8

For 200 years kept ranks small (MC) 24.6 41.0

p

r

2—14

4

-~~~~~~~~~~~ - - . ~~~~~~~~~~~~~~ L~~~~~~~~~~ - - -



- 
— —I—-’-- ~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~-• ~~~~~~~~~~~ 

—V-----

TABLE 2.C.6

ESTIMATED STARTING PAY

• • Percen t of
Responde nt s

Don ’t know/No response 51.8%

Under $325 19.6%

$325 — $400 22.3%

Over $400 6.3%

p
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attributes in Table 2.C.1 and among the lowest military ratings in

• Table 2.C.2. The respondents do feel that pay is important , they have

a rela t ive l y negat ive general perce pt ion of m i l i tar y pay , and they cannot

state accurately what the current starting pay is. Consequently ,  there

appears to be a ~~~ for making minority youth aware of the current

• salary level.

II. 0. ANALYSIS OF PROPENSITY

• 2.0.1 Any Active Service

The likelihood of serving in each of the Services was measured

in Ques t ion 5a as

def in i tely

probabl y • -

probabl y not

definitely not

don ’t know/not sure.

Respondents who indicated “definitely ” or “probably ” for either

the Air For ce , Army , Marine Corps , or Navy active force were considered

as having positive propensity toward “any active Service”. This group

was compared with that composed of respondents who did not indicate “definitely ’

or “proba b ly~’ for any of the active Services. The fraction of the enlisted p

sample indicating a positive propensity for any Service and for each of the

individual Services is shown in Table 2.D.l. The two “any Service ” groups

we re compared on the var ia b l es shown i n Appendix C through the use of individual

F tests. 6 Res ults shown in Table 2.D.2 are significant at the .01 level.

6
Discriminant analysis and partial tests were not used for these

analyses because of the potential instability of results due to inter—
correlations of variables.
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• TABLE 2 .D. 1

PROPORTION OF POSITIVE RESPONDENTS

Percen t Percen t
Component Positive

Any Active Service 43.5 56.5

• Air Force 22.0 78.0

Army 21.3 78.7

• Navy 18.6 81.4

Marine Corps 16.3 83.7

Coast Guard 13.7 86.3

Reserves 18.2 81.8

National Guard 17.2 82.8

Air Guard 4.8 95.2

Army Guard 9.4 90.6

Not includin g Coast Guard

p
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TABLE 2 .D. 2
a/

ANY ACTIVE SERVICE PROPENSITY ANALYSIS —

Positive Negative F
Propensity Propensity

Means/Percents Means/Percents
n —632 n —821 

________

DEMOGRAPHICS

Working in a factory 3.20 3.55 23,04
Age 17.76 18.16 20.33
Not living with either parent 11.2% 17.9% 12.55
Southern Black 36.1% 28.4% 9.82
Working as a laborer on construct ion jobs 3.13 3.34 8.85
North Central  Black 11.2% 16.6% 8.34
Not currently employed 69.8% 62.6% 8.19

• High School graduate not currently in school 21.7% 27.9% 7.35

MILITARY ATTR IBUTE S

Effect of $100 a month pay increase 3.82 3.19 164.34
Learning as much as you can 2.37 3.04 113.71
Chance to mature , become a man 2.27 2.90 107.11
Availability — career you can be proud of 86.7% 64.0% 102.42
Availability — challenging job 85.6% 62.6% 101.43
A v a i l a b i l i t y  — good s t a r t i ng  pay 81.5% 57.5 % 100.81
Avai lab i l i ty  — job you want 76.0% 51.2% 99.35
Doing chall enging work 2.29 2.91 97.60
Developing your potential 2.53 3.14 94.91
Availability — men you would like to work with 78.0% 54.2% 94.04
Having the respect of friends 2.66 3.22 90.39
Making a lot of money 2.80 3.41 84.03
Availability — opportunity to better your life 86.7% 66.5% 82.72
Helping other people 2.65 3.21 79.43
More equal opportuni ty  for minori t ies  2 .35 2.91 79.41
Avai lab i l i ty  — promotions based on performance p

• not race 80.4% 59.2% 78.03
• Availability — good benef i t s  for you and your

family • 88 .5% 69 .7% 76.76
Adventure and excitement 2 .14 2.69 74.54
Importance — career you can be proud of 1.69 2.11 73.08
Recognition and status 2.46 2.98 69.40
Abi l i ty  to make decisions on job 3.16 3.66 63.60

• Job security 2.27 2.77 58.32
Personal freedom 3.36 3.83 57.61
Availability — leadership training 85.8% 69.6% 54.23

1/
Does not include Coast Guard
Coding deta i l s  for al l  var iables  are provi ded in Appendix C.
All differences shown are significant at the .01 level.
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Posi t ive Nega t ive F
Prope nsi ty Propensi ty

• Means/Percents Means/Percents
it —632 n —821 

________

Availaiblity — travel 90.8% 76.9% 50.86
Availability — trade or skill training 88.0% 73.1% 50.33
Availabili ty — in—Service college education 85.0% 69.82 47.02
Importance — challenging job 1.81 2.12 42.57
Importance — job you want 1.69 1.99 38.50
Importance — trave l 1.93 2.22 33.49
Importance — good starting pay 1.60 1.86 3a.66
Impor tance — leadership training 1.86 2.13 ‘31.01
Importance — trade or skill training 1.64 1.87 29.56
Importance — opportunity to better your life 1.72 1.97 29.16
Importance — good benefits for you and your

family 1.52 1.74 25.78
Importance — men you would like to work with 2.16 2.42 25.11
Importance — in—Service college education 1.71 1.92 18.32
Monthly pay est imate $325—$4 00 25.8% 19.9% 7.26

INFLUENCES

Advertising at..~acts and interests me 2.38 3.31 186.83
Talked with parents about enlistment 52.2% 25.1% 122.18
Advertising is truthful 2.37 3.02 93.25
Adver t is ing gives complete picture of service 2.98 3.61 87.44
Talked with friends about enlistment 59.8% 36.4% 82.89
Talked with girl friend or wife about

enlistment 34 .2% 14.5% 82.29
Advert is ing shows minor i t i e s  in the service 2.29 2.81 59.26

• People in advertising look genuine 2.30 2.84 56.73
Advertising shows minor i t ies  as more than

tokens 2.53 3.02 53. 25
Went to recrui t ing stat ion 16.9% 5 9 %  47.48
Aske d for m i l i tary inf orma t ion by mail 19.52 8.2% 41.21
Talked vitn counselor about enlistment 22.9% 11.3% 36.00
Made toll—free call 10.1% 2.8% 34.81 -- 

P

Had recruiter contac t since Christmas 32.1% 19.5% 31.01
Been physically or mentally tested 12.7% 4.9% 29.11
Talked to local recruiter by phone 11.9% 5.2% 21.31
Talked face—to—face with recruiter not at

recruiting station 16.3% 8.8% 19.33
Knew “join the people ” copy point 37.5% 27.3% 17.39
Had contact with Marine Corps recruiter 15.5% 8.8% 15.84
Received recruiting literature in mail 16.6% 10.2% 12.95
Took service aptitude test 16.0% 10.1% 11.20
Heard recruiter give talk at school 14.l~

’ 8.8% 10.29 •

Had contact with• Army recruiter 26.72 20.2% 8.60
Knew “rank s small , s tandar ds hig h” co py

point 28.0% 21.9% 7.15
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Posi t ive Nega t ive F
• Propensity Propensity

Means/Percents Means/Percents
it —632 it —821 

________

MEDIA HABITS

Watch TV on weekends after midnight 18.8% 28.9% 19.69
Listen to radio on weekdays in early morning 40.8% 50.92 14.74
Watch TV on weekdays after midnight 14.9% 22.1% 12.06
Read local newspapers regularly 83.4% 78.0% 6.69

ACTIVITI ES AND ATTITUDE S

Parents would approve of enlistment 2.72 3.64 90.77
Approve of draft 3.44 3.93 23.62
Total number of activities 1.21 1.05 8.36
Get bored in spare time 2.95 3.22 8.10

• Enlistment decision a personal one 1.76 1.57 7.88
Don ’t like idea of being ordered around 3.27 3.04 7.27
Would like trial service period 1.85 1.66 7.24

H
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1. Demographics

The positive propensity group expressed a greater likelihood

of working in a factory and as a construct ion laborer , a greater per-

centage of them were unemp loyed , and a lower percentage were high school

• graduates. The positive propensity group was younger , and this may

rela te to the fact that  fewer of them lived with  neither parent .  Also ,

the positive propensity group contained a higher proportion of Blacks

from the Southern geographical region and a lower proportion of Blacks

from the North Central region.

2. Mi l i t a ry  At t r ibu tes

The two groups were most d i f f e ren t  on their  perceived e f f e c t

of a $100 per month increase in pay , with the positive group estimating

•- a greater effect. In addition , a larger proportion of the positive group

estimated current pay within approximately $40 of the correct figure

(Note that this proportion is still rather low, at 25.8%). The groups

were very different on life goals and attribute association in that the

positive propensity group saw the military in a more favorable light

on almost every characteristic . ~This group also felt that nearly every

attribute was more important. The level of significance of the differences

was higher f or perce pt ions of the mi l i tary , howeve r, than that for stated

importances.

3. Sources of Influence

The positive propensity group expressed a more positive p

reaction to military advertising on every statement asked. About twice

• as many of them had discussed the military with the possible influencers

mentioned . The largest proportions were the 60% who had talked with
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friend, with  service experience and the 52% who had discussed the

military with parents. Also , a larger proportion of the positive group

had had contact with recruiters in all ways asked . A larger proportion

of the positive group correctly identified the source of the Army ’s

“Join the people” and the Marines ’ “For 200 years” copy points.

4. Media Habi ts

The two groups showed little difference on this variable set.

The only significant differences were that a smaller proportior~ of the

positive propensity group watched te levis ion a f t e r  midn igh t  dur ing the

week and on weekends , and a lower percentage listened to the radio in

early morning during the week. More of the positive propensity group

read local newspapers regular ly.

5. Activities and General Attitudes
fr-

The positive propensity group participated in more activities

and hobbi es, but the groups were not significantly different in

participation in any of the individual activities included in the

questionnaire . The positive group also tended more to think that

their parents would like it if they enlisted and expressed less

agreement (although substantial) that the decision would be theirs

alone . They agreed more that  the d r a f t  was good for a lot of p

people and less (although strongly) that they should be able to

resign from the military without penalty.

6. Summary

The findings on demographics are quite different from those

of the Spring 1976 Tracking Study report. The quality index , education

of fa ther , and educational status variables were different between
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propensity groups in that report. The propensity groups in the

• non—college portion of the minority sample were not different on these

variables. The propensity analysis in the Spring 1976 Tracking Study

was conducted on data from both college and non—college respondents.

In addi t ion , the positive propensity group in that analysis contained a

greater proportion of minority respondents than the negative group, and 
p

an earlier section of this report showed that the minority respondents

had lover scores on the quality index. These facts may partially

explain the differences in quality between the propensity groups observed

in the Tracking Study and the lack of these differences observed in

this study.

The variables related to attribute importances , association

of a t t r ibu tes  wi th  the m i l i t a r y , and a c h i e v a b i l i t y  of l i f e  goals  in

the military were very different between propensity groups in both

this study and the Spring 1976 Tracking Study . Findings on variables

related to discussions with influencers , actions taken , and recruiter

contact were also similL r for the two studies.

2.D .2  Service Spec i f ic An aly ses

Anal yses of propensity were conducted in a similar manner for

each of the following separately.

Air Force (Act ive )

Army (Active )

Coast Guard (Act ive )

Marine Corps (Active )

Navy (Active )

All  Nat ional Guard
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Air Nat ional Guard

Army Nat ional Guard

All Rese rves

• The results of these analyses are shown in Appendix D and their

devia t ions from the above analy sis are hi ghli ghted below . Typically,

fewer significant differences are found because of the smaller size

of the individual positive propensity groups .

1. Air Force (Active)

The po~it•ive propensity group felt that they were more likely

to be working in an office and attending school full time for the next

few years.

The groups were also very different in the exteot to which

they mentioned the attributes as being true of the Air Force , with

the positive group consistently having a more favorable attitude .

The attributes on which the differences were greatest were “gives job

you want”, “promotions based on performance rather than race ,” and

“gives chal le nging job.” As in the preceeding analysis , the positive

group viewed the military moreS favorably on life goals and the

attributes as more important.

This analysis also shoved the greater contact with influencers

among the positive group than was found previously. A larger proportion

of this gro up identified the source of the two Air Force copy points.

The positive Air Force group contained a larger proportion of

respondents who listen to all news and weather radio stations and read

Black Sports. A larger proportion of this group also listen to

the radio i n the af ter noon , both during the week and on weekends.
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I iI
Unlike the anal ysis for any Servi ce , the positive group in

the Air Force analysis indicated greater participation in several

• specific ac t iv i t ies , as well as total number of activities.

2. Army (Active )

• Similar to the any Service analysi s, the positive Army group

expressed greater likelihood of working in a factory and as a construc-

tion laborer. A larger proportion of this group consisted of high

school dropouts.

• The two groups were very different in their association

of the attributes with the Army . The differences were most significant

on “gives job you want ”, “gives challenging job” , and “pays well to

start”. The groups were also different on the achievement of life goals

and attribute importance variables. A smaller fraction (althow’h

large — 45%) of the positive group declined to estimate starting pay.

In addition to the influence differences seen in the any

Service ana ly sis , a larger fraction of the positive Army group had

talked to an Army recruiter of the same ethnic background . Also , a

larger portion of this group correctly identified the source of

the two Army copy points.

• More of the positive group indicated that they read classified !

help wanted sections of the newspaper regularly, and fewer , national

news.

• Un like the any Service and Air Force previous analyses , the

Army groups did not differ in participation in activities.

3. Coast Guard (Active)

The positive Coast Guard group indicated that they were more

• likely to be working as construction laborers , factory workers , in an

of f ice , and going to school full time in the next few years. A larger
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• fraction of this group were Blacks from the Western region.

The positive group agreed more that they get bored in their

spare time, their parents would approve of their enlisting , and that a

good salary is more important than job security.

4. Marine Corps (Active)

The positive Marine Corps group was younger and had fewer

high school graduates. They were also more likely to be working as

construction laborers and factory workers.

The two groups were different on association of attributes with

the Marines , and differences were most significant on “is a career you can

be proud of”  and “pay s well to star t ” . They were d i f f e r e n t  in perceived

achievability of life goals in the military, and they differed on importance

of only four of the attributes. The positive group saw “is a career you

can be proud of”, “gives job you want ”, “trains for leadership ”, and “gives

challenging job” as more important than the negative group.

A larger f rac t ion  of the posi t ive group had talked wi th  a recru i te r

of their own ethnic back~,round , although this fraction was rather small (8.7%).

More of this group correctly identified the source of the two Marine copy

points.

5. Navy (Active)

The positive Navy group was more likely to be working in a factory,

and fewer of them lived with neither parent. A smaller fraction of them

were Blacks from the North Central region . There was no significant age or

educational status difference between the groups.

The attributes on which association with the Navy was most different

between the groups were “gives challenging job” and “pays well to start ”.

The only attributes which the positive group saw as more important were

“allows yo u to trave l to d i f f e r e n t p laces ” and “is a career you can be proud

of.”
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The groups were not d i f f e r e n t  on a l l  forms of r ec ru i te r  contact

(j us t “gone to a recruiting station” and “received recruiting literature in

the mail”). They were also not different in terms of their ability to

iden t i f y the source of the Navy copy points.

The positive Navy group had participated in more activities , and

more of them had participated in political activities. They agreed more that

they get bored in their spare time , they liked science courses , and that it ’s

important to have a lot of friends.

6. All National Guard

The positive National Guard group were more like ly to be construction

laborers and factory workers in the next few years. More of them were Blacks
I
~

from the Southern region. There were no other demograp hic differences between

the groups. The groups differed on association of attributes with the military,

importance of attributes , and achievabi lity of life goals in the milit ary.

As in each of the active Service analyses , a larger portion of the positive

National Guard group had discussed the military with all of the influencers

mentioned. More of them had also been in recruiting contact with Army and Army

• National -Guard personnel , but th~ groups were equal in contact with other

recrui ters  ( inc lud ing  Air Na t iona l  G u a r d ) .  A larger  por t ion  of the pos i t ive

group had had all types of recruiter contacts mentioned.

The positive National Guard group indicated greater agreement that

they get bored in the i r  spare t ime , a good sa la ry  is more impor tan t  than  job

secur i ty ,  and it ’s important  to have a lot of f r i e n d s .  This group a lso

expressed significantl y greater agreement that one good way to get a job

today is to be trained in how to operate modern technical machinery.
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7. Air National Guard

The positive Air National Guard group was not d i f f e r e n t  from the

negative propensity group on f ~ X. of the demographic var iab les .

More of the positive group associated every attribute with the

Air Force. A larger portion of this group also estimated starting monthly

enlisted pay at greater than $400 per month. The onl y a t t r i b u t e  which the

positive group perceived as more important was “gives you a challenging job”.

The groups were equal on assessment of achievability of all of the life

goals. These variables d i f f e r e n t i a t e d  the groups in the analyses  of the

other Services.

A larger portion of the posi t ive group had ta lked  wi th  an Air

Force recruiter of their own ethnic background. More had also been in touch

with active Air Force recrui ters  and with  r ec ru i t ing  personnel from the

Air Force Reserve and Air Force National Guard . Unlike the other analyses ,

the groups were not d i f f e r e n t  in d iscuss ing  enl is tment  wi th  parents  and
t

girlfriends or wives. “Advertising attracts me and interests me ” was the

• only measure of attitude toward advertising on which the groups were different.

Propensi ty for Ai r Na t ional Guard , therefor e , was more highly correlated

with contacts with recruiting personne l and discussions with friends in

the military and teachers and counselors than with other possible sources

of influence. The groups were equal in ability to identify sources of copy

points .

More of the positive group read Ebony and Jet.

8. Army Na t ional Guard

More of the posi t iv e Ar my National Guard group were high school

dropouts (35.8%), and they felt they were more likely to be construction

Laborers and factory workers in the next few years ,

More of the positive group associated the a t t r i b u t e s  wi th  the

2-28 
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Army, with the exception of “allows you to travel” . They also saw the

• military more favorably in likelihood of achieving personal freedom , developing

potential , being able to make their own decisions on the job, and chance

to mature than the negative group. The groups were equal on achievability

of other life goals in the military versus a civilian job. The groups were

equal on perceived importance of all job attributes.

The groups were equal in discussion of enlistment with teachers and

counselors , but more of the positive group had talked with other influencers.

- 
• ; More of this group had also talked with recruiting personnel from the Army

National Guard. More of the positive group had gone to a recruiting station ,

but the groups were equal in other forms of recruiter contact. A greater

S 

portion of the positive group were able to identify the source of the copy

a 
point “the most important part—time job in America.”

The positive group also responded mo:e agreeably to “salary is

more important than job security ”, “it ’s important to have a lot of friends”,

and “my parents would like it if I were to enlist”. -

9. Reserves

The positive Reserves group expressed a greater likelihood of work-

ing as construction laborers , factory workers , and at a desk in a business

office than the negative propensity group. More of the positive group were 
p

Blacks from the Southern region.

The positive group perceived that the job attributes were more

important , with the exceptions “helps you get a college education ”, “has

others you ’d like to work with” , and “gives you the job you want ”. They also

saw the mili tary more favorably in likelihood of achieving all life goal s

except “making a lot of money ” and “doing challenging work” . More of the
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positive group associated all attributes with the military .

More of the positive group had talked with recruiting personne l from

the Air Force and Army Reserve . This group was also better able to identify

the source of the copy poin t “Join the people”. More of this group listen to

all news and weather stations .

More of the positive group participated in honorary clubs . This

group also exprL ised greater agreement with “I get bored in my spare time”,

• 
“I like the idea of a job with people working for me”, “it ’s important to have

a lot of friends”, and “one good way to get a job today is to be trained in

how to operate modern technical machinery.”

10. Summary

The Service specific analyses were unlike the any active Service

• analysis in that fewer of the variables were significantly different between

the high and low propensity groups . As stated previously, this is caused

in part by the smaller number of respondents in the individual positive propensity

groups.

In general , the likelihood of specific non—military jobs was signi-

ficant in the Service specific analyses. The attribute association variables

were also significant throughout these analyses. Attribute importances ,

however , were not as different between the pairs of groups as they were in

the any Service analysis. The achievability of life goals in the military

was different in the analyses for the active Services and much less signifi-

cant in the Nat ional Guard and Reserves analyses.

Discussions with the various influencers were consistentl y signi-

ficant in the active Service analyses , but some of these were not significant

in the National Guard and Reserve analyses. Contact with recruiters was

associated with propensity throughout the analyses , and contact with recruiting

personnel from the National Guard arid Reserves was significant in those

corresponding analyses.
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Media habits were not very different between groups in any of the

analyses, except where readership of specific magazines and specific sections

-
• of the newspaper were different .

Throughout most of the analyses the positive propensity groups

showed greater agreement with “my parents would like it very much if I told

them I was going to enlis t”. In the National Guard and Reserves analyse-.,

the positive groups agreed more strongly with “I get bored in my spare time”,

“it ’s important for me to have a lot of friends”, and “one good way to get a

job today is to be trained in how to operate modern technical machinery ”.
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II. B. ANALYSES OF QUALITY

• 2.E.l. Introduction

• The mean score on the quality index 7 for the non—college portion

of the minority sample was 5.48. The sample was broken into two groups con-

sisting of those 5.0 and below and those 6.0 and above. Since the quality

index is a sum of integers , this breakdown included all respondents in the

sample.

The high and low quality groups were compared on the variable sets

shown in Section 2.A.l. of this report , and findings are presented in the

following section .

The high quality group was then broken into those with positive

propensity toward the active Air Force , Army , Marine Corps , and Navy , and

those with negative propensity toward these Services. These active Service

propensity groups were then compared on the five variable sets.

Similar to the above analysis , the high quality group was divided

into those with positive and negative propensity toward the National Guard

and Reserves. These groups were also compared on the five sets of variables.

7 The computation of the quality index is similar to that in the Tracking
• Studies. The index is an accumulation of the following scores , and it ranges -

•

from 2 to l0.
Number of Math Courses Sciences Courses in High School

High School Grades in High Schoo l Covering Electricity/Electronics

Value Value Value

A’ s and B’s 3 Four 5 Yes 2
B ’s an d C ’ s 2 Three 4 No, Not specified 1
C’s and below 1 Two 3
Not Specifi ed 0 One 2

None 1
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• 2.E.2 Comparison of High and Low Quality Groups

In addition to the comparisons of high and low auality groups on

the five variable sets presented below , significance tests were computed to

determine whether the quality factor was related to propensity toward join-

ing any of the Service components under study. In no case did the two

quality groups differ at the .01 level. This is related to the previously

stated finding that propensity groups did not differ on quality

The results of the other comparisons of the high and low quality

groups are shown in Table 2.E.l. The high quality group expressed a greater

likelihood of attending college or school full time and working at a desk

in a business office in the next few years , and less likelihood of working

• as a construction laborer and factory worker . The high quality group had

higher family income and , correspondingly, hi gher education of father or

mother . A greater proportion of the high quality group had graduated from

high school , and fewer were high school dropouts. The high quality group

also contained more Blacks from the Northeast region .

More of the high quality group estimated pay within the $325—$400

range (25.92), and fewer of them declined to make an estimate . The high

quality group placed more importance on the attribute “helps you get a

college education while you serve”. They also indicated that a $100 pay .
~ ,.

increase would have less effect than the low quality group. The high

quality group saw the military as a greater disadvantage in terms of “making

a lot of money”. The groups were equal in terms of their association of

attributes with the military . 
S

More of the high quality group had been in contact with Air Force

and Navy recruiters , but there was no difference in co:-tact with recruiters

from the other Services. More of the high quality group had received
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• TABLE 2.E.l

- a/
ANALYSIS OF QUALITY —

High Low F
— Quality Quality

Means/Perc ents Means/Perc ents
n —642 n 81l 

________

DEMOGRAP HICS

Attending school full—t ime 2.28 2.83 60.19
Family annual inccrne 5.22 4.39 45.11
High school dropout 16.5% 31.2% 42.70
High school graduate not currently in school 32.9% 19.1% 36.83
Education level of parents 3.13 2.63 20.28
Working as a laborer on construction jobs 3.43 3.11 18.82
Northeast Black 18.1% 10.2% 18.82
Working in a fa ctory 3.55 3.27 15.09
Working in a business office 2.98 3.25 15.05
Age 18.16 17.85 12.80
Junior college or vocational school student 7.2% 3.6% 9.48
D i f f i c ulty of f in d ing full—time job 2.26 2.12 7.94

MILITARY ATT RIBUTE S -

Unable to estimate monthly pay 46.7% 55.7% 11.72

F Importance — in—Service college education 1.75 1.90 9.73
Effec t of $100 a month pay increase 3.38 3.53 9.07
Making a lot of money 3.25 3.06 8.17
Monthly pay estimate $325—$400 25.9% 19.72 7.76

INFLUENCES

Had Air Force recruiter contact 17.9% 8.6% 28.29
Asked for information about the military by mail 17.6% 9.5% 20.99
Talked with counselor about enlistment 21.2% 12.6% 19.61
Talked wi th parents about enlisiment 41.6% 33.2% 10.98
Talked with girl friend or wife about enlistment 27.1% 19.9% 10.68
Talked with friends about enlistment 51.3% 42.9% 10.06 

p

Had contact with Navy recruiter 12.22 7.4% 9.46
Received recr uiting literature in the mail 15.9% 10.7% 8.47

— 

MEDIA HABITS 
-

Frequency of read ing local newspapers 2.35 3.04 46.94
Magazine readership 74.8% 58.7% 42.28
Frequency of reading minority oriented papers 2.30 2.52 36.30
Reads Newsweek 19.52 8.8% 36.09
Reads local news section of newspaper 61.4% 46.1% 34.21

FT Reads Ebony 37.4% 23.6% 33.57
Reads national news section of newspaper 53.1% 38.1% 33.38
Reads local newspapers regularly 86.8% 75.2% 30.81
Reads Time 19.8% 10.0% 28.54
Reads Sports Illustrated 38.32 25.9% 26.11

Coding details for all variables are shown in Appendix C. All d i f ferences  shown
are si gn i f i can t  at the .01 level.
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High Low F
- Quality Quality
Means/Percents Means/Percents

n —642 n ~8ll

Reads sports section of newspaper 73.72 61.7% 23.77
Reads Black Sports 17.92 10.1% 18.83
Listens to soft background type music stations 28.0% 18.72 17.75
Listens to all news and weather stations 25.12 16.5% 16.37
Reads comics sect~Jn of newspapers 43.9% 34.2% 14.57
Reads Jet 34.72 25.7% 14.31
Rea ds Playb oy 22.6% 16.3% 9.29
Watches TV on weekdays in late morning 4.8% 8.3% 6.74

ACTIVITIES AND ATTITUDES

Like Hi gh School 1.75 2.12 68.23
Total number of activities - 1.36 .93 - 63.35
Like science courses 2.61 3.27 53.49
Got good education in school 2.35 2.82 33.01
Participated in debating , drama , band or chorus 16.2% - 8.1% 22.86
Have chance to get good job with current training 2.59 2.98 20.80
Par t ici pated in journalism activity 7.5% 2.5% 20.42
Par t ici pated in school subject club 10.0% 4.3% 18.24
Par tici pated in political activity 9.5% 4.1% 17.67
Good salary more important than job security 3.25 2.93 12.45
Par tici pated in sports 58.3% 49.5% 11.25
Par t ici pated in honorary clubs 5.3% 2.1% 10.90
Enjoy explaining things to other people 1.92 2.13 10.40
Education more important than job for young person 1.66 1.84 8.14

S .

.5 -
p

I i
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recruiting literature in the mail , and had discussed the military with the

influencera. The groups were equal in terms of actions they had taken

regarding enlistment and their ability to identify sources of the copy

points. •

The high quality group indicated greater readership of both

gene.ral and ethnic newspapers. They also indicated greater readership of

all magazines listed (the groups were most different on readership of

Newsweek). They expressed heaviest readership of Ebony, Jet , and Sports

Illustrated. No differences in radio listening and television viewing

patterns were found , except that more of the high quality group listened

to “background” type music and all news and weather stations.

The high quality group appeared to be more satisfied with their 
S -

education , and they placed greater importance on job security (versus a

good salary). They had also participated in more activities.

2.E.3. Any Active Service Propensity within High Quality

The high quality group was divided into those with hi gh and low

propensity toward any active Service. (See Table 2.E.2.) The comparison

of these groups showed that the positive propensity group was younger , con-

tained a larger proportion of students , and contained a smaller proportion
p

• living with neither parent.

The positive group rated the military more favorably in achieva—
S t

bility of all of the life goals and perceived greater association of all of

the attributes with the military . They also perceived all of the attributes

as more important than the negative group .

More of the positive group had discussed the military with the

various infl uence rs , and they held more positive attitudes about militar y
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TABLE 2.E.2
a/

ANALYSIS OF ACTIVE DUTY PROPENSITY AMONG HIGH QUALITY RESPONDENTS

Positive Negative F S

Propensity Propensity
Means/Percents Means/Percents

n —262 n 380

DEMOGRAPHICS

Age 17.86 18.37 14.74
Living with neither parent 8.0% 18.7% 14.66
High School student 49.6% 39.2% 6.89

MILITARY ATTRIBUTES

Effect of $100 a month pay increase 3.78 3.10 90.97
Doing challenging work 2.27 2.97 55.37 

5

Developing your potential 2.48 3.17 53.13
Learning as much as you can 2.39 3.06 51.44
Availability — career you can be proud of 87.4% 63.4% 48.80
Having the respect of friends 2.67 3.27 47.18
Helping other people 2.63 3.24 45.64
Chance to mature , become a man 2.28 2.88 43.14 -

Availability — job you want 77.9% 53.72 41.55

L Importance — career you can be proud of 1.65 2.11 39.06
r Recognition and status 2.42 2.99 38.04

More equal opportunity for minorities 2.34 2.88 33.25
Availability — good starting pay 78.62 57.4% 32.75
Adventure and excitement 2.13 - 

2.66 32.20
Availability — other men you would like to work
with 77.5% 56.6% 31.18

Ability to make decisions on the job 3.19 3.70 30.65
Importance — leadership tr.~ining 1.77 2.17 29.89

F Availability — promotions based on performance 80.5% 60.8% 29.39
Making a lot of money 2.93 3.47 28.98
Importance — job you want 1.62 2.01 28.56
Availability — challenging job 85.1% 66.8% 28.22
Personal freedom 3.38 3.85 27.27
Availability — opportunity to better your life 86.32 69.5% 25.05

S 
Availability — good benefits 86.6% 70.3% 24.27
Job security 2.31 2.77 20.l~
importance — other men you would like to work with 2.06 2.41 19.71
Importance — opportunity to better your life 1.67 1.98 18.96
Availability — travel 91.2% 78.7% 18.42

- 
Availabili ty — leadership training 84.7% 71.3% 16.01
Importance — valuable trade or skill training 1.60 1.86 15.58 -

Importance — in—Service college education 1.59 1.86 14.53
• Importance — challeng ing job 1.82 2.09 14.37

p Importance — trave l 1.91 2.20 13.34
• Impo r tance  — good benefits 1.51 1.75 12.86
Importance — good starting pay 1.63 1.89 12.79
Availabili ty — valuable trade or skill training 85.92 75.32 10.91

- Availabili ty — in—Service college education 85.1% 74.52 10.66
Importance — promotions based on performance 1.49 1.67 7.15

a/ Coding details for all variables are provided in Appendix C. All differences
shown are significant at the .01 level.
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Positive Negative F
Propensity Propensity

Means/Percents Means/Percents
- 

- 
n 262 n 380 

— _ _ _ _ _ _ _

INFLUENCES 
S

Talked with parents about enlistment 61.8% 27.6% 84.23
Advertising attracts and interests me 2.35 3.30 78.94
Talked with girl friend or wife about enlistment 43.9% 15.5% 69.83
Talked with friends about enlistment 64.9% 41.8% 34.63
Advertising gives complete picture of the service 3.05 3.66 32.57
Advertising is truthfu l 2.41 3.00 30.96
Talked with counselor about enlistment 31.3% 14.2% 28.23
Went to recruiting station 17.2% 5.5% 23.58
Advertising shows minorities in the service 2.26 2.76 23.28
Asked for information about the military by mail 26.0% 11.8% 21.96
Advertising shows minorities as more than tokens 2.55 3.04 21.40
Had contact with recruiter since Christmas 36.3% 20.5% 20.05
People in military advertising look genuine 2.31 2.82 19.58
Made toll—f ree call 11.5% - 3.7% 14.95
Knew “join the people” copy point 43.1% 29.5% 12.92
Talked face—to—face with recruiter somewhere

other than recruiting station 19.1% 9.7% 11.74
Talked to local recruiter by phone 14.1% 6.3% 11.15
Had contact with Marine Corps recruiter 18.3% 10.0% 9.36
Been physically or mentall y tested 14.1% 7.1% 8.60

ME D IA HAB ITS

Watch TV on weekends after midnight 15.7% 27.6% 12.89
Listen to radio on weekdays in early morning 40.8% 53.7% 10.38

ACTIV ITIES AND ATTITUDES 
SI

Parents would approve of enlistment 2.81 3.75 39.39
Approve of draft 3.32 4.05 23.10 ‘

Participated in school subject clubs 14.1% 7.1% 8.60
Total number of activities 1.51 1.26 7.09 t

.

. 
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advertising . More of them had also been in contact with recruiters in the

various contexts, except for hearing a talk at school and receiving recruit-

ing literature in the mail. The groups were equal in terms of contact with

recruiters of the specific Services except that more of the positive group

had been in contact with a Marine recruiter. More of the positive group

identified the source of the “Join the people ” copy point , but the groups were

equal in ability to identify sources of the other copy points.

• The groups were equal on all of the media habits variables.

Even among the high quality group, the positive respondents had

participated in more activities. They also expressed greater agreement Si

that their parents would like it very much if they were to enlist and

the draft was a good thing for a lot of people.

2.E.4 National Guard/Reserve Propensity Within High Quality

The high quality group was also divided into those with positive

and negative propensity toward the National Guard and Reserves. Results

of these comparisons are shown in Table 2.E.3. The positive group expressed

a greater likelihood of working in a factory, as a co~.struction laborer ,

and at a desk in a business office in the next few years.

Fhe positive group also placed greater importance on “gives an

opportunity to better your life ” , “trains you for leadershi p” , “allows

you to travel” , “provides good benefits ”, “is a career you can be proud

of”, “has others you ’d like to work with” , and “pays well to start ”.

The groups placed equal importance on the other attributes. They were

also equal in perceptions of achievability of personal freedom , job

security, having respect of friends , and equal opportunity for minorities

in the military . The positive group saw the military as a greater

- - 
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TABLE 2 .E .3

ANALYSIS OF NATIONAL GUARD / R ES EH VE PROPENSITY AMONG
HIGH QUALITY RESPONDENTS a/

Positive Negat ive F
Propensi ty Propensity

Means/Percents Means/Percents
n .153 n —489 

_______

DEMOGRAPHIC S

Working as a laborer on construction jobs 3.08 3.53 14.07
Working in a factory 3.26 3.65 9.63
Working in a business office 2.72 3.06 7.26

MILITARY ATTR IBU T ES

Importance — career you can be proud of 1.61 2.03 23.96
Availability — career you ~-~ n be proud of 88.2% 68.5% 23.92
Learning as much as you can 2.44 2.89 17.15
Chance to mature , become a man 2.31 2.74 15.68
Availability — trave l 93.52 80.8% 14.08
Availability — opportunity to better your life 86.92 73.0% 12.71
Develop ing your po t en t i a l  2.59 2.98 12.38
Importance — leadershi p training 1.78 2.08 11.77
Adventure and excitement 2.16 2.53 11.29
Importance — trave l 1.86 2.15 10.68

S 
Availability — leadershi p training 86.3% 73.8% 10.27
Availability — promotions based on performance 79.1% 65.6% 9.94
Availability — challeng ing job 5 83.7% 71.4% 9.32
Recognition and status 2.51 2.84 9.22
Availability — other men you would like to
work with 75.22 62.0% 9.04

Availa lility — good benefits 85.6% 74.2% 8.61
Importance — good benefits 1.48 1.70 8.60
Availability — job you want 73.2% 60.5% 8.16
Availability — in—Service college education 86.9% 76.3% 7.99
Importance — opportunity to better your life 1.68 1.91 7.93 —

Doing c h a l l e n g ing work 2.45 2.~~6 7.56
Availability —good starting pay 75.2% 63.2% 7.51

• Helping other peop le 2.76 3.06 7.46
Importance — good starting pay 1.61 1.83 7.29
Ability to make decisions on the job 3.27 3.56 7.20
Importance — other men you would like to work with 2.09 2.32 7.01
Making a lot of money 3.02 3.33 7.00

IN FLUENCE S

Advertising attracts and interests me 2.25 3.12 48.08
Talke d w i th girl friend or wife about enlistm ent 45.8% 21.3% 37.30
Talked with parents about enlistm ent 59.5% 36.02 27.51
Talked with friends about enlistment 68.0% 46.0% 23.24
Advertising shows minorities as more than tokens 2.43 2.96 18.73
Advertising gives complete picture of service 3.05 3.52 14.47

a/ Coding details for all variables are provided in Appendix C. All differences
shown are significant at the .01 level.
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Positive Negative F
Propensity Propensity

Means/Percents Means/Percents

- 
n 153 n 489 

_________

Asked for information about military by mail 27.5% 14.5% 13.68
Talked with counselor about enlistment . 31.4% 18.0% 12.70
Advertising is truthfu l 2.43 2.86 11.88
Knew “join the people” copy point 46.4% 31.5% 11.55

ME D IA HABITS

NONE -

ACTIVITIES AND ATTITUDES

Parents would approve of enlistment 2.62 3.60 32.13 
5

Approve of draft 3.17 3.93 19.32
Get bored in spare time 2.76 3.37 13.71 

5

Important to have a lot of friends 1.87 2.36 13.17
Technical training a good way to get job 1.56 1.90 8.99
Think I am aggressive 1.76 - 2.08 7.26

p

t
i

p
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advantage for the other life goals. They perceived greater association of

• all attributes except “teaches valuable trade or skill” , “allows you

travel” , and “is a career you can be proud of” with the military.

The positive group showed more favorable attitudes toward m~ilitary

advertising, except for “shows people of my background” and “the people

look like real military people”. More of them had also discussed the military

with the influencers. They did not show greater contact with recruiting

personnel.

The positive group also expressed greater agreement that they were

aggressive, they got bored in their spare time , it is important to have

a lot of friends , one good way to get a job is to be trained with

technical machi nery ,  their parents would like it if they enlisted , and

the draft was good for a lot of people . The groups were equal in terms

of their activities and media habits.

2.E.5 Summary

The comparison of the high and low quality groups showed that they
- I

differed in expectation of what they might be doing in the next few years.

- 
The fact that more of the high quality group were high school graduates

and fewer were high school dropouts is related to the derivation of the

quali ty index. The high quality group came from homes with higher income and

had parents with more education. The high quality group was more accurate

in estimation of pay and indicated less effect of a $100 pay increase. These

respondents also saw the military as a greater disadvantage in terms of

“making a lot of money.” The groups were equal in perceived advantage of

the military versus a civilian job on other attributes . More of the high

quality group had been in contact with Air Force and Navy recruiters than the

low quali ty group, and more of them had discussed the military with other

influencers. The high quality group also indicated greater readership of

general and ethnic newspapers and all magazines listed.
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The any active Service and the National Guard/Reserves propensity

analyses within the high quality group were similar to the previous

— analyses in that the groups tended to differ on importance of attributes

and advantage of the military in likelihood of achieving life goals. Unlike

the any active Service groups , the National Guard/Reserves groups did not

differ on association of all attributes with the military. In the any Service

analysis , the positive group expressed greater agreement that their parents

would like it very much if they enlisted , but the same was not true of the

Nationa l Guard/Reserves analysis.

II. F. ANALY SES OF ETHNIC BACKGROUND

2.F.l Introduction

In order to iden t i f y  un ique characteristics of ethnic groups

• within the non—college portion of the minority samp le , it was divided

into Black , Puerto Rican , and Chicano respondents. These groups were

then compared on the five sets of variables and propensity toward the

various components.

The Black responde.its were also divided into those from the

Nor theas t , North Central , South , and West regions . These groups

were also compared .
p

2.F.2 Comparison of Blacks, Puerto Ricans , and Chicanos

As was the case with the quality anal ysis of propensity, none of

the three ethnic groups compared differed si gnificantly on the five point

propensity scale with respect to any of the five active components or the

Nat ional Guard or Reserves.

The results of the remaining anal yses are shown in Table 2.F.1.

The Puerto Ricans appeared to be the most different in the analyses. The
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TABLE 2.F.l
a/

ETHNIC ANALYSIS —

Puerto
Rican Chicano Black F
Means/ Means/ Means/
Percents Percents Percents
n l43 n ~29l n l 019 

_____

DEMOGRAPHICS

Education level of parents 2.26 2.33 3.08 33.08
Attending school full—time 2.91 2.84 2.47 12.42
Living with mother only 39.2% 22.0% 36.2% 11.48
No t working 78.3% 56.7% 66.5% 10.58
Difficulty of finding part—time job 2.20 2.62 2.40 9.48
Working in a factory 3.85 .3.42 3.33 9.36
Working full—time 11.2% 26.52 17.5% 9.04
Working in a business office 2.93 3.41 3.08 9.01
Family annual income 4.01 4.83- 4.84 7.76
Living with both parents - 54.6% 57.0% 45.4% 7.26
Living with neither parent 4.9% 17.9% 15.6% 6.86

P.. Difficulty of finding full—time job 2.02 2.33 2.16 5.76
Working as a laborer on construction jobs 3.52 3.07 3.26 5.68
High school dropout 35.7% 23.4% 23.6% 5.15

MILITARY ATTRIBUTES

Ability to make decisions on the job 2.88 3.59 3.48 18.76
Importance — travel 1.81 2.22 2.09 8.97 

5

Making a lot of money 2.81 3.18 3.18 5.62
Importance — job you want 1.69 1.98 1.84 5.22

II4FLUENCES

Advertising shows minorities in the service 3.45 2.72 2.42 42.56
People in military advertising look genuine 3.46 2.72 2.46 34.93
Had contact with Army recruiter 6.3% 15.82 27.5% 21.85
Knew “part—time job” copy point - 8.4% 29.92 29.0% 14.37
Had recruiter contact since Christmas 9.8% 21.72 28.1% 12.44
Talked with counselor about enlistment 29.4% 18.2% 14.0% 11.37
Knew “ranks sma ll , standards high” copy

point 11.92 32.3% 24.1% 11.09
Talked with girl friend or wife abou t enlist—

ment 37.8% 22.7% 21.1% 9.94
Heard recruiter give talk at schoo l 2.1% 9.6% 12.8% 7.69
Knew “proud tradition ” copy point 2.1% 13.4% 10.6% 6.81
Had contact with Air Force recruiter 3.5% 12.4% 14.1% 6.45
Talked to local recruiter by phone 1.4% 6.5% 9.5% 6.20
Received recruiting literature in mail 4.2% 12.4% 14.4% 5.90
Advertising is truthful 3.07 2.76 2.68 5.56
Had contact with Navy recruiter 2.1% 9.32 10.6% 5.31

ml Coding details for all variabl es are provided in A ppendix C. All differences
•hovn are significant at the .01 level. .
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Puerto
Rican Chicano Black F
Means/ Means! Means/
Percents Percents Percents
a 143 n —291 n~l0l9 

_____

Talked face—to—face with recruiter somewhere
other than recruiting station 5.6% 9.3% 13.72 5.27

Advertising gives complete picture of the
service 3.60 3.42 3.27 4.63

MEDIA HABITS

Listen to latin music stations 87.4% 31.3% 9.8% 339.18
Listen to soul music stations 88.8% 35.4% 83.5% 182.70
Read Jet 7.72 3.1% 40.3% 107.20
Read Ebony 7.7% 3.1% 40.3% 106.94
Listen to top hits stations 9.8% 72.9% 37.7% 104.09
Frequency of reading minority oriented papers 2.50 2.67 2.34 27.41
Read Black Sports 7.7% 3.8% 17.2% 20.16
Listen to radio on weekends in late morning 11.2% 38.5% 30.9% 17.38
Listen to radio on weekdays in afternoon 21.0% 49.82 39.2% 17.14
Listen to radio on weekends in afternoon 24.5% 51.9% 37.9% 17.03
Watch TV on weekdays after midnigh t 34.3% 18.9% 16.8% 12.68
Listen to radio on weekdays in late morning 9.1% 29.2% 26.2% 11.54

- . - Read local news section of paper 71.32 50.92 50.8% 11.00
Ready Playboy 32.2% 21.0% 16.7% 10.29
Watch TV on weekends in late morning 11.2% 25.4% 15.32 1(1.22
Listen to radio on weekends in early evening 27.3% 49.1% 42.32 9.51
Watch TV on weekdays in early evening 41.3% 57.7% 44.3% 9.28
Read Time 13.3% 22.0% 12.3% 8.89
Watch TV on weekends after midnigh t 37.8% 19.6% 24.0% 8.84
Listen to radio on weekdays in early evening 32.2% 51.9% 44.2% 7.71
Listen to soft background type music stations 10.5% 22.0% 24.8% 7.45
Read national news section of pape r 56.6% 49.52 41.7% 7.38
Listen to radio on weekdays in late evening 32.2% 50.5% 45.6% 6.64
Listen to all news and weather stations 26.6% 13.8% 21.3% 5.95
Wa tch TV ~n weekends in afternoon 15.4% 29.2% 23.2% 5.30 

*
Watch TV on weekdays in afternoon 8.4% 19.22 19.22 5.12
Watch TV on weekends in early evening 21.72 36.42 33.2% 4.94 

p

ACTIVITIES AN ATT ITUDES

Think I am an aggressive person 1.48 2 .50 1.99 33.52
Would like option to resign from service

without penalty 1.29 1.98 1.74 12.18
Par ticipated in hobbies 7.7% 21.0% 11.8% 10.57
Parents would approve of enlistment 2.73 3.03 3.37 9.79
Important to have a lot of friends 1.91 2.03 2.33 9.23
Usually did what, parents told me to do 1.87 2.36 2.03 8.37
Enjoy explaining things to other people 1.88 2.28 1.99 7.52
Technical training a good way to get job 2.30 1.90 1.86 7.26
People with rough starts can go on to succeed 2.54 2.32 2.13 6.82

- More minority of f ic ers should be shown in
advertising 1.73 2.11 1.87 6.13

Need special job training to get a job 2.19 2.23 1.96 5.08
Approve of draft 3.84 3.41 3.79 4.72
Like idea of people working for me 1.87 2.31 2.22 4.69
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Blacks expressed a greater likelihood of attending college or school full

time in the next few years. Fewer of the Chicanos lived with their mother

only. The Puerto Ricans expressed lower likelihood of working in a factory ,

and the Chicanos of working at a desk in a business office. The Puerto

Ricans were from lower income families.

The groups were equal on nearly all of the variables related to

military attributes. The Puerto Ricans , however , did see the military

as a greater advantage for being able to make your own decisions on the

job.

Puerto Ricans agreed less with “advertising shows that people of

my background are in the service” and “the people shown in the advertising

look like real military people .” Fewer of them had been in contact with S —

an Army recruiter. Also , fewer of the Puerto Ricans were able to identify

the sources of the “Build your future on a proud tradition ”, “The most

important part time job in America”, and “For 200 years” copy points.

More of the Puerto Ricans had discussed the military with teachers or

counselors and with gir . friends or wives , but the groups were equal on

discussions with other influencers . Fewer of the Puerto Ricans had heard

a recruiter give a talk at school. The groups were equal in other types
p

of recruiter contacts.

The groups were different on several of the media habits variables.

The Puerto Ricans listened to more Latin music and less “background”

type music. The Chicanos listened to soul music less and top hits more

than the other groups. More of the Blacks read Ebony, Jet , and Black

Sports than the other groups , while more of the Puerto Ricans read Playboy

and more of the Chicanos read Time. In general , the Puerto Ricans appear
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to watch television and listen to the radio less than the other groups in

the late morning and afternoon , and more after midnight.

More of the Chicanos indicated participation in hobbies. The Puerto

Ricans agreed more with the statements “I think I’m aggressive”, “My

parents would like it if I enlisted” , “It ’s important to have a lot of

friends”, “I usually did what my parents told me”, and “I enjoy explaining

things to other people”. They agreed less than the other groups with “One

good way to get a job is to be trained on modern technical machinery ”

and “Lots of peop le who had it rough at first have gone on to succeed

in life .”

2.F.3 Geographic Comparison of Blacks

Blacks from the four geographic regions were compared , and

results are shown in Table 2.F.2. The four regions were : Northeast ,

North Central. South and West. With regard to propensity, significant

differences were found for the Army , Coast Guard , and Air Force. Highest

propensity for the Army was shown by Blacks from the South , while those

from the West and South had the highest propensity toward the Coast Guard

and Air Force.

The Northeast group appeared to be higher quality and expressed

a lover likelihood of working in a factory. The West group had fewer 
p

people at home and the South group had lower famil y income .

The South group saw the military as a greater advantage in maturing

and becoming a man , more equal opportunity for minorities , and making

a lot of money. They also associated “has other men you would like to

work wi th” and “pays veIl to start ” more with the military than did the

other groups.

The groups were equal in discussions with influencers and contact

with recruiters. The West group expressed greater disagreement that
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TABLE 2.F.2
a!

ANALYSIS OF REGIONAL DIFFERENCES W ITHIN BLACK SAMPLE

North— North
eas t Central South ‘ West F
Means ! Means/ Means/ Means!
Percents Percents Percents Percents
n 199 a 207 n —461 n —138 

______

PROPENS ITY

Army (active ) 3.94 4.11 3.73 4.05 5.03
Coast Guard (active) 4.29 4.21 4.05 3.91 3.93
Air Force (active) 3.91 4.11 3.77 3.69 3.92

DEMOGRA PHICS

Education level of parents 3.22 3.33 2.72 3.64 15.02
Total fam i ly  income 5.23 5.20 4.33 5.15 11.31
Working in a factory 3.72 3.12 3.19 3.43 8.61
Quality index score 6.06 5.43 5.36 5.59 7.68
Total number in household 5.60 5.14 5.79 4.87 7.06
Living with father only 2.02 3.9% 1.3% 7.3% 5.13
High School graduate not currently

in school 21.62 23.72 31.22 17.42 4.89
Working as a laborer on construction
jobs 3.54 3.13 3.20 3.18 4.09

Working full—time 13.6% 15.0% 22.1% 13.02 3.91

MILITARY ATTRIBUTES

Effect of $100 a month pay increase 3.38 3.18 3.67 3.45 12.75
Chance to mature , become a man 2.94 2.70 2.40 2.89 12.23
Availability — other men you would

likt to work with 53.8% 55.6% 72.9% 63.0% 10.75
More equa l opportunity for minorities 2.82 2.89 2.41 2.84 10.70
Availability — good starting pay 57.3% 58.9% 75.1% 60.92 10.22
Making a lot of money 3.28 3.35 2.96 3.51 908

S 

Recognition and status 2.87 2.92 2.55 2.81 5.99
Availabili ty — leader ship training 73.9% 71.0% 82.7% 69.62 5.98
Availabili ty — good benefits 76.9% 73.0% 84.0% 70.3% 5.97
Availability — promotions based on

performance 61.32 61.42 74.4% 65.92 5.83
Having the respect of friends 3.06 3.08 2.82 3.22 5.82

-
. - Importance — other men you would like

to work with 2.18 2.43 2.26 2.56 5.34
Ptraona l freedom 3.17 3.72 3.48 3.86 5.09
Availability — ca reer you can be

proud of 68.3% 67.22 19.2% 72.5% 4.91
Learning as much as you can 2.97 2.77 2.58 2.77 4.72

F rmportance - promotions based on
performance 1.51 1.55 1.67 1.80 4.42

a! Coding details for all variable s are provided in Appendix C. All differences
shown are significant at the .01 level.
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- North— North
east Central South West F
Means! Means! Means ! Means !
Percents Percents Percents Percents
a 199 a 207 n 461 a 138 

______

Importance — opport~nity to better
your life 1.74 1.90 1.83 2.09 4.39

Helping other people 3.12 3.10 2.83 3.10 4.23
Availability — job you want 55.3% 56.0% 67.02 63.8% 4.06
Availabili ty — val uable trade or

• skill training 73.92 ;8.3% 84.2% 75.4% 3.94

INFLUENCES S

Advertising shows minorities as
more than tokens 2.81 2.66 2.63 3.18 7.13

Advertising shows minorities in the S

service 2.58 2.43 2.26 2.70 6.15
Knew “opportunity is for real” copy -

• point 13.1% 14.52 6.1% 10.9% 5.02
Had Army recruiter contact 27.1% 25.6% 32.1% 15.9% 4.89
Talked face—to—face with recruiter

somewhere other than recruiting 
-

- 
- station 7.0% 19.8% 13.5% 15.9% 4.88 —

Taken service aptitude test 6.02 17.92 14.1% 14.5% 4.47
Advertising is truthful 2.86 2.55 2.58 2.93 4.37
Been phy sically or mentally tested 3.02 11.62 10.6% 11.62 4.11
Had recruiter contact since Christmas 18.1% 30.9% 29.9% 31.2% 4.07
Adver tising gives complete picture

of the service 3.47 3.20 3.15 3.47 4.03
Had Coast Guard recruiter contact 6.02 1.5% 2.4% .72 4.00
Knew “Guard belongs” copy point 8.52 5.3% 12.2% 5.12 3.89
People in military advertising
look genuine 2.61 2.23 2.42 2.53 3.89

MEDIA HABITS

Wa tch TV on weekdays in ear ly eveni ng 50.8% 27.5% 44.5% 59.4% 13.73 
p -

— Listen to Latin music stations 19.1% 3.42 7.4% 13.8% 11.96
Read national news section of paper 55.32 48.3% 32.8% 42.8% 11.69
Frequency local newspapers read 2.15 2.63 2.87 3.34 11.62
Listen to radio on weekends in late

morni ng 24.12 22.7% 32.1% 48.6% 10.72
Wa tch TV on weekends in ear ly evening 33.7% 17.92 38.0% 39.1% 9.87
Watch TV on weekends in afternoon 13.62 16.92 30.2% 22.5% 9.42
Listen to radio oü weekdays after
m idni ght 38.7% 35.3% 23.4% 42.02 9.21

‘Wa tch TV on weekdays in afternoon 11.62 13.0% 25.02 22.5% 7.81
Read local news sect ion of paper 64.8% 51.22 46.2% 43.52 7.64
Listen to top hits stations 24.6% 35.3% 42.7% 44.2% 7.62
Hours per day spent l i s tening to radio 5.05 5.95 4.50 5.66 6.96
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North— North
east Central South Wes t F

- 
- - Means! Means! Means! Means!

Percents Percents Percents Percents

~ *199 n —207 n —461 a l38 
______

Read Jet 47.72 49.8% 34.7% 35.52 6.62
Liste~’To radio on weekends after S

midni ght 40.72 38.72 28.4% 43.52 5.81
Frequency of reading minority
oriented papers 2.40 2.16 2.38 2.42 5.80

Listen to radio on weekdays in late
morning 19.6% 27.12 25.0% 39.12 5.69

Read Playboy 24.1% li.lX 14.1% 21.0% 5.67
Read Ebony 44.22 50.22 36.7% 31.9% 5.53
Listen to radio on weekends in early
morning 30.7% 31.4% 32.1% 48.6% 5.19

Listen to radio on weekends in
afternoon 31.72 32.4% 39.9% 50.0% 5.16

Watch TV on weekends after midnight 26.1% 14.0% - 26.7% 24.6% 4.62
Listen to country and western stations 10.6% 3.9% 13.2% 10.9% 4.52
Watch TV on weekends in late morning 11.1% 10.1% 17.6% 21.7% 4.46
Read sports section of paper 74.9% 65.72 68.8% 56.52 4.43
Read Black Sports 25.1% 18.8% 13.9% 15.9% 4.28
Listen to radio on weekdays in

r afternoon 33.7% 36.2% 39.92 51.5% 4.04

ACTIVITIES AND ATTITUDES :

Liked high school 2.11 1.98 1.78 2.11 10.49
Participated in hobbies 12.1% 8.2% 9.8% 24.6% 8.85
Usually did what parents told me to do 2.41 1.91 1.88 2.18 8.26
Important to have a lot of friends 2.52 2.66 2.12 2.25 8.12
Good salary more important than job

securi ty - 3.41 3.36 2.92 2.70 7.42
Decision to enlist a personal one 2.02 1.54 1.56 1.57 6.78
Got a good education in school 2.94 2.56 2.38 2.41 6.38
Get bored in spare time 3.25 3.52 2.93 3.35 6.15
Training gives chance to get good job 3.03 3.00 2.60 2.79 4.50
Prefer doing things on my own 2.20 1.89 2.14 1.84 4.09

— - - 
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“advertising shows minorit ies as more than mere tokens. ”

The West group read local newspapers more f r equen t ly ,  and the

Northeast group less f requent ly .  The South group read less national

news ; and the Northeast group read more local news in the papers and

listened less to top hits on the radio. The South group listened to

the radio the least.

The West group indicated greater participation in hobbies , and

— agreed more s t rongly that a good sa lary  is more impor tan t  than  job

securi ty .  The Northeast  group indicated less (a l though substa n t ial)

agreement that the decision to join the military would be theirs alone .

F
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It. C. DISCUSSION WITH INFLUENCERS

The propensity analyses consistently showed that a larger fraction

of the high propensity groups had discussed the military with potential

influencers. The groups with which most respondents had entered these

discussions were parents and friends with military experience. The non—

college minority sample was divided into those who had talked with parents

about the military and those who had not. These two groups were compared

with the thought that discussion of the military with parents may be one

of the early, low—risk , and low cost (in time and effort) steps taken by

a you th who is potentially interested in serving. The groups were compared

on the demographic and military attributes sets of variables. The same

process was followed for those who had discus -ed the military with friends.

The results of the two analyses were very similar , and the one based on

parents is discussed here (see Table 2.G.1.).

The group who had discussed possible enlistment in the military

were higher in quality, and fewer of them lived with neither parent.

Fewer of this gtoup declined to estimate starting pay , and they

also indicated more favorable response to a $100 per month increase in

pay. The group who had held the discussions saw the military as ~ greater

advantage for every life goal , associated each of the attributes with

the military more , and placed more importance on each of the attributes.
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TABLE 2.G.1
a!

ANALYSIS OF PARENTAL DISCUSSIONS ABOUT ENLISTMENT -

Means,~Percents Means/Percents F
of those of those not

Talking With Talking With
- Parents Parents

n 536 n 917 
________

DEMOGRAPHICS

Living with neither parent 11.2% 17.2% 9.72
Quality index score 5.65 5.39 6.98

MILITA RY ATTRI BUTES

Effect of $100 a month pay increase 3.74 3.30 70.29
Unable to estimate monthly starting pay 39.42 59.0% 54.08
Estimated monthly starting pay $325—$400 32.3% 16.7% 48.77
Having the respect of friends 2.72 3.13 42.83
Doing challeng ing work 2.37 2.79 41.05
Chance to mature , become a man 2.37 2.78 39.91
Developing your potential 2.61 3.03 38.70
Learning as much as you can 2.49 2.90 38.13
Making a lot of money 2.89 - 3.30 35.73
More equal opportunity for minorities 2.43 2.80 33.08
Recognition and status 2.52 2.89 33.03
Importance — career you can be proud of 1.74 2.03 32.76
Job security 2.31 2.70 32.75
Availability — career you can be proud of 82.1% 69.02 30.46
Availabil ity — job you want 70.92 56.7% 29.43
Hel ping other people 2.75 3.09 28.65
Importance — challenging job 1.82 2.08 27.67
Adventure and excitement 2.24 2.58 26.49
Availability — opportunity to better your life 82.8% 70.9% 26.42
Ability to make decisions on the job 3.25 3.55 21.57
Importance — trave l . 1.94 2.18 21.52
Personal freedom 3.44 3.73 20.70
Availability — challenging job 79.5% 68.6% 20.40
Availability — other men you would like to
work with 71.8% 60.3% 19.87 e

Availability — good starting pay 75.0% 63.8% 19.73
Importance — job you want 1.72 1.93 19.63
Availability — travel - 88.4% 79.7% 18.36
Availability — valuable trade or skill training 85.5% 76.1% 18.31
Importance — valuable trade or skill training 1.65 1.84 17.64
Importance — opportunity to better your life 1.73 1.93 17 .61
Availabili ty — in—Service college education 82.5% 72.9% 17.53
Availabili ty — leadership training 82.32 73.3% 15.41
Availablity — promotions based on performance 74.42 64.9% 14.41
Availability — good benefits 83.2% 74.72 14.32
Importance — leadership training 1.89 2.08 14.10
Importance — in—Service college education 1.71 1.90 13.88
Importance — good starting pay 1.64 1.81 12.96

- Importance — promotions based on performance 1.56 1.71 11.04
Importance — other men you would like to work with 2.20 2.37 10.00
Importance — good benefits 1.56 1.69 8.73

a! Coding details for all variables are provided in Appendix C. All differences
shown are significant at the .01 level.

_ _ _  
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II. H. CONTACT WITH RECRUITERS

Respondents who had been in touch with a recruiter were asked the

ethnic background of the recruiter with whom they had had contact. The

contacts were categorized as (a) those with a recruiter of another

ethnic background and (b) those with a recruiter of the same ethnic

background. Table 2.H.l shows the results for the aggregate of all

four Services and for each of them individually. The results show that

in the aggregate analysis a significantly higher percentage of the

contacts were with a recruiter of another ethnic background than

with one of the same ethnic background . The Service—specific analysis

indicates that the same finding held for the Air Force , Marine Corps ,

and Navy ; but it was not true of the Army . The percentages of contacts

with Army recruiters of another ethnic background and the same ethnic

background were not significantly different .

The respondents also indicated whether they had receive d all the

information they wanted , most of it , or very little from their recruiter

contacts. Table 2.H.1 shows that only 36.72 of the respondents in touch

with recruiters of the four Services received all the information they

wanted , and 20.9% received very little of the information. None of

the Services was significantly above or below the aggregate of the other

three. s
The adequacy of information received was considered along with

- the ethnic background of the recruiter. With few exceptions , the adequacy

of information was no different for contacts with recruiters of the same
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TABLE 2.H.l

INFORMATION ADEQUACY

“How adequate was the information you got from the . .recruiter?
Did he give you ...“

RESPONSE
Proportion All the

of Inforina—
Contacts tion you Most Very

SERVICE N By Ethnic wanted of it Little
Group

Four—Service Total 665 36.7% 42.4% 20.9
Other Ethnic Group 369 55.5%* 45.3%**

. Same Ethnic Group 296 44.5% 38.9%

Air Force 140 35.0% 44.32 20.7%
- - Other Ethnic Group 85 60. 7%*

Same Ethnic Group 55 39.3%

Army 283 35.32 42.4% 22.3%
Other Ethnic Group 142 50.2% 17.62**
Same Ethnic Group 141 49.82 27.0%

Marine Corps 130 42.3% 41.5% 16.2%
Other Ethnic Group 77 59.22*
Same Ethnic Group 53 40.82

Navy 112 35.7% 41.12 23.2%
Other Ethnic Group 65 58.02* 29.2%**
Same Ethnic Group 47 42.0% 44.7%

S Coast Guard 23 30.4% 39.1% 30.42
Other Ethnic Group 15 65.22*
Same Ethnic Group 8 34.8%

-
~~ * Other vs. same ethnic group difference in proportion of contacts

signific ant at .10 level.
** Other vs. same ethnic group difference in response significant at .10

level. These differences are shown in only those comparisions
in which they were significant.

2—55

L IA
- — ~~- ~~~~~~~~~~~~~~~~~~~~~~~~~~ 

—



- - 
-

background and with recruiters of another ethnic background . A significantl y

higher percentage of contacts with Army recruiters of the same background led

to very little infOrmation than those of another ethnic background . A

significantly higher percentage of contact~ with Navy recruiters of the

same ethnic background led to all the information wanted than those of another

ethnic backgrou”d. The remainder of the results of the Service—specific

analyses indicated no difference in adequacy of information received between

ethnic backgrounds of recruiters .

Respondents who had talked with a recruiter were also asked how their

attitude toward joining a Service changed after talking to a recruiter from

that Service. Table 2.H.2 shows that for the four—Service total 42.4% of

— the respondents indicated a positive- attitude change and 14.5% a negative

attitude change (slightly less plus much less). A significant ly larger proportion

of those who had talked with a recruiter of the same ethnic group indicated

a much more favorable attitude change than those who had talked with a recruiter

of a different ethnic group. Proportions of responses between ethnic background

of recruiter were not significant in any of the Service specific analyses.

Also , none of the Services was significantl y different from the average

of the other three in terms of attitudinal response to recruiters.
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TABLE 2.H.2

- - ATTITUDE CHANGE AFTER RECRUITER CONTACT

“Was you attitude toward joining the ... more, or less favorable than
before you talked to the recruiter , or didn ’t it change?”

RESPONSE

- 
Much Slightly Slightly Much

SERVICE N More More Didn ’t Less Less
— Favorable Favorable Change Favorable Favorable

Four—Service Total 652 22.5% 19.9% 43.1% 7.42 7.1% . -:
- Other Ethnic Group 361 19. 7%*

Same Ethnic Group 291 26.12

Air Force 138 27.52 18.1% 44.22 5.12 5.1%
- - Other Ethnic Group 83

- Same Ethnic Group 55

Army 272 21.32 19.12 42.5% 8.5% 8.5%
Other Ethnic Group 138

- 
- Same Ethnic Group 134

Marine Corps 129 20.22 18.6% 48.1% 7.8% 5.4%
Other Ethnic Group 77
Same Ethnic Group 52

Navy 113 22.1% 25.7% 37.2% 7.12 8.0%
Other Ethnic Group 63
Same Ethnic Group 50

-

- Coast Guard 22 18.2% 27.3% 50.0% — 45%
- Other Ethnic Group 14

Same Ethnic Group 8
- p

I t

I
— 

- * Other vs. same ethnic group differenc e in response significant at .10 level.
Differences were not significant in any of the other comparisons.
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III.A. COMPARISON OF POTENTIAL OFFICER AND ENLISTED GROUPS

The potential officer group was considered to be those respondents

who were sampled from four—year colleges. Prior to analyses within this

portion of the sample , the characteristics differentiating them from the

non—college or enlisted potential sample were identified. The results of

this comparison are shown in Table 3.A.l.

In terms of propensity, the college students showed less likelihood

of joining each of the five active duty Services as well as the National

Guard and Reserves. S

More of the college students had both parents at home and fewer

had the mother only. Their parents were more highl y educated and , correspond-

ingly, they had hi gher family income . They also had fewer people living

at home. They perceived less difficulty in getting full—t ime and part—time

jobs. More of them held part—time jobs and fewer held full—time jobs . They

felt they were more likely to go to school and work in an office than the

non—college group. Also , as would be expected , the college students were

higher on the quality irdex than the non—college Blacks.

The potential officer group saw the military as less advantageous

for achieving all of the life goals except job security. More of them estimated

enlisted military starting salary at above $400 per month , and fewer declined

to make an estimate. The college group was also significantl y lower in

associating “opportunity to better your life”, “trains you for leadership ”, 
S

“provides good benefits”, “is a career you can be proud of” , “pays well

-
~~ to start”, and “promotions based on performance rather than race” with the

-
- military. They also placed less importance on ~‘is a career you can be proud

of” and more on “promotions based on performance rather than race.”

S 3—I 
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TABLE 3.A.l
- t

ANALYSIS OF BLACK NON—COLLEGE AND COLLEGE SAMPLES 
—

Non—College College F
Means/Percents Means/Percents

- 
n~~~l019 n 376 

_ _ _ _ _ _

PROPENSITY

Marine Corps (Active) 4.09 4.53 43.98
- Army (Active) 3.93 4.38 37.11

Air Force (Active) 3.88 4.30 29.92
Coast Guard (Activ~) 4.12 4.47 29.56
National Guard 4.01 4.35 23.56
Navy (Active) 4.07 4.39 21.70
Reserves 3.98 4.20 9.38

DEMOGRAPHI CS

Quality index score 5.57 7.37 284.12
Parents education level 3.10 - 4.15 -93.1 3
Working as a laborer on construction jobs 3.26 3.98 86.75
Attending school full—time 2.47 1.84 67.76
Difficulty finding full—time job 2.16 2.61 63.07
Working in a business office - 3.08 2.47 58.94
Total annual family income 4.84 5.99 55.34

~ —
. Working in a factory 3.33 3.92 54.40

Difficulty finding part—time job 2.52 2.94 38.70
Working part—time 14.5% 26.6% 27.89
Living with both parents 45.4% 59.8% 23.14
Living with mother only 36.22 25.3% 14.96
Total number in household 5.48 5.01 10.31
Working full—time 17.52 11.22 8.24

MILITARY ATTRIBUTES

Learning as much as you can 2.74 3.45 89.70
Making a lot of money 3.18 3.87 79.69
Develo ping your potential 2.89 3.53 70.16

j  Personal freedom 3.64 4.21 65.21 p

I . Abili ty to make decisions on the job 3.48 4.04 63.08
Doing challenging work 2.64 3.22 58.39
Helping other people 5 2.99 3.48 45.95
Chance to mature , become a man 2.64 3.14 44.87
Having the respec t of f riends 2 .99 3.44 41.52
Adventure and excitement 2.44 2.91 36.35
-Recogni tion and status 2.74 3.16 29.34

• More equal opportunity for minorities 2.66 3.07 29.22
Importance — promotions based on performance 1.64 1.40 21.94
Availability — career you can be proud of 73.12 61.72 17.22
Estimated starting monthly enlisted pay over

$L~00 6.3% 13.0% 17.00
Availability — promot ions based on performance 67.72 56.72 14.86

— - Unable to estimate starting monthly enlisted
pay 51.3% 39.9% 14.50

a/ Codin g de tails for all var iables are provided in Appendix C. All differences
shown are s igni f icant  at the .01 level.
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Non—College College F
Means/Percents Means/Percents

n 10l9 n 376 
—

Availability — opportunity to better your life 74.9% 64.62 14.48
Importance — career you can be proud of 1.93 2.12 10.97
Avai lab i l i ty  — good starting pay 66.0% 57.2% 9.16
Avai lab i l i ty  — good benefits 78.0% 71.0% 7.45
Availability — leadership training 76.4% 69.4% 6.97

INFLUENCES

Knew “ranks small , standards high” copy point 24.1% 43.6% 52.00
Advertising gives complete picture of the  Service 3 .27  3.83 49.92
Advertising a t t rac ts  and interest tue 2.89 3.41 38.94
Knew “part—time job” copy point 29.02 45.7% 35.63
Advertising shows minorities as more than tokens 2.76 3.12 22.39
Knew “Project Ahead” copy point 21.3% 33.2% 21.49
Had contact with Navy recruiter 10.6% 20.0% 21.35
Talked with girl friend or wife about enlistment 21.1% 11.7% 16.20
People in mili tary advertising look genuine 2.46 2.77 14.83
Had contact with  Air Force recrui ter  14.1% 22 .3% 13.65
Talked with parents about enlistment 37.1% 26.6% 13.56
Advertising is truthfu l 2.68 2.97 13.42
Had contact with Marine Corps recruiter 12.2% 19.4% 11.98
Had contact with  Army recruiter 27.52 35.4% 8.25
Talked with f r iends  about enlistment 46.4% 38.62 6.89

MEDIA HABITS

Read Newsweek - 12.5% 39.6% 140.37
Read Time 12 .3% 37. 0% 118.33
Read national news section of paper 41.72 71.0% 101.04
Ready Ebony 40 .3% 65.72 74.56
Read magazine in past month 66.8% 89.4% 74.24
Read Jet 40 .3% 57 .2 % 32.20
Frequency of reading minori ty  oriented papers 2.34 2. 11 28.68
Read Play boy 16 .7% 27.9% 22 .25
Read Sports Illustrated 31.1% 43.6% 19.26 p

S Frequency of reading local newspapers 2.74 2 .24 18.97
Read local news section of paper 50.8% 63.3% 17.38
Hours per day watch TV 3.53 2.96 16.47
Read local newspapers regularly 79.7% 88.0% 13.03
Read sports section of paper 67.7% 75.8% 8.57
Listen to country and western music stations 10.6% 5.6% 8.26
Listen to top h i t s  s ta t ions 37.72 46 .0% 7.97
Read Black Sports 17 .2% 23 .7% 7.59
Watch TV on weekdays in late morning 6.7% 2.9% 7.25
Read classified. section of paper 33.7% 26.3% 6.84 

— - - - - 
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Non—College College F

Means/Percents Means/Percents
n lOl9 n 376 

_ _ _ _ _ _

ACTIVITIES AND ATTITUDES

Parents would approve of enlistment 3.37 4.45 95.15
Liked High School 1.93 1.50 76.67
Total number of activities 1.11 1.56 43.70
Training gives chance to get good job 2.79 2.27 29.16
Approve of draft 3.79 4.36 26.03
Good salary more important than job security 3.07 3.61 25.88
Got good education 2.53 2.14 18.92
Participated in honorary clubs 3.4% 8.8% 17.09
Get bored in spare time 3.18 3.60 15.27
Participated in political activities 6.2% 11.42 10.87
Enlistment decision a personal one 1.64 1.40 10.81
Like idea of trial enlistment period 2.19 2.52 10.01
Participated in debating , drama , band or chorus 11.7% 17.8% 9.01
Participated in school subject clubs 6.2% 10.6% 8.01

p

- 
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More of the potential officer group could identify the sources of

the copy points “Project AHEAD” , “Most important part—time job in

America”, and “For 200 years.” They also saw the military advertising

less favorably on all the measures except “shows that people of my

background are in the service”. Fewer of the potential officer group

had discussed the military with parents , friends in the Service , and

girl friends or wives. More of them had talked with recruiters from

each of the Services.

More of the potential officer group read each of the magazine s listed . S

1
They also watched television less and read local and ethnic newspapers

more frequently.

The potential officer group had participated in more activities.

They agreed less with “I get bored in my spare t ime”, “good salary

* 
is more important than job security ”, and “I would like a two week

trial period.” They felt more positive ly about their education and

agreed more that “the decision to enlist would be mine alone.”

3-5-
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III.B. COMPARISION OF HIGH AND LOW PROPENSITY COLLEGE STUDENTS

The potential officer portion of the sample was divided into

those with positive and negative propensity toward joining any active

Service. The groups were compared on the five sets of variables , and

results are shown in Table 3.B . l.

The positive group expressed a higher likelihood of working as

- - a construction laborer and at a desk in an office. There were no other

differences in quality or other demographic variables.

— The positive group perceived greater achievability of the life

goals in the military, and associated all of the attributes with the military

more hi ghly.  The groups were equal in importance of al l  attributes. This

is different from the non—college propensity analyses.

More of the positive group had discussed the military with all

of the influencers. They also agreed more with “advertising attracts

and interests me”, but the groups were equal on the other measures of

attitudes toward military advertising. The positive group was better able

to identify the sources of the copy points “the...belongs”, “A great way

of life~’, and “For 200 yea rs”. More of the positive group had talked

with a recruiter other than at a recruiting station and had requested

information by phone or mail. The groups were equal in other forms

of recruiter contact.

The positive group also agreed more with “my parents would

like it if I enlisted” .

3-6

55 

~~~~~~~~~~~~~~~~~~~~~~~~~~ - _ _ _ _ _ _ _ _ _ _



— —-55-- --- —_S~~~~~~—-- --—S-- -_ . —---—- 

~~~
- ---.._ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

t -

TABLE 3.6.1

ANALYSIS OF PROPENSITY TOWARD MILITARY SERVICE AMONG
BLACK COLLEGE STUDENTS a/

Positive Negative F
Propensity Propensity

Means/Percen ts Means/Percen ts
_ _ _ _ _ _ _ _ _  

n 306 
_ _ _ _

DEMOGRAPHICS

Working as a laborer on construction jobs 3.67 4.08 8.15

- . MiLITARY ATTRIBUTES

Developing your potential 2.75 3.76 49.12
Doing challenging work 2.46 3.45 46.64
Having the respect of friends 2.81 3.63 35.33
More equal opportunity for minorities 2.38 3.27 32.68
Availabili ty — valuable trade or skill training 96.4% 67.3% 30.86
Job security 1.96 2.86 30.28
Availability — other men you would like to work

with 82.1% 50.0% 29.75.
Adventure and excitement 2.25 3.11 29.21
Availability — opportunity to better your life 88.1% 57.2% 29.17
Chance to mature , become a man 2.52 3.32 28.06
Availability — in—Service college education 96.4% 69.3% 27.71
Recognition and status 2.52 3.35 27.42
Availability — good benefits 91.7% 64.4% 24.86
Learning as much as you can 2.93 3.61 22.78
Helping other people 3.02 3.62 20.02 

-‘

Availability — leadership training 88.1% 63.4% 19.54
Availabili ty — chal1engi.~g job 85.7% 61.1% 18.65
Availability — trave l 97.6% 78.4% 17.53
Availability — good starting pay 76.2% 51.3% 17.27
Availability — career you can be proud of 78.6% 55.9% 14.70
Availability — promotions based on performanc e 73.8% 51.62 13.57
Abili ty to make decisions on the job 3.67 4.14 13.44
Availabili ty — job you want 71.4% 49.72 12.93
Maki ng a lot of money 3.49 3.96 10.49

INFLUENCES

Talked with parents about enlistment 50.0% 19.9% 33.10
Advertising attracts and interests me 2.76 3.60 26.30
Talked with friends about enlistment 56.0% 33.3% 14.75
Heard recruiter give talk at school 31.0% 14.12 13.30
Had recruiter contact since Christmas 44.12 24.2% 13.14
Knew “grea t way of l i f e ” copy point 23.82 9.82 11.86
Talked with counselor about enlistment 21.4% 8.5% 11.27
Had contact with Air Force recruiter 35.7% 19.0% 10.84
Talked with girl friend or wife about enlistment 21.4% 8.82 10.48
Asked for information about the military by mail 19.1% 7.5% 9.94

a/ Coding details for all variables are provided in Appendix C. All differences
shown are significant at the .01 level.
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Positive Negative F
Propensity Propensity

Means/Percents Means/Percents
n 8 4  n~~~3O6 _ _ _ _

- 
- Talked face—to—face with recruiter somewhere

other than recruiting station 21.4% 13.7% 9.01
Made toll—free call 8.3% 2.02 8.44
Knew “Guard belongs” copy point 19.1% 8.52 7.75
Knew “ranks small , standards high” copy point 54.8% 38.9% 6.89

ME DIA HABITS

None

ACTIVITIES AND ATTITUDES 
S

Parents would approve enlistment 3.74 4.63 19.68
Approve of draft 3.90. 4.45 6.76

- p
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Iii.C. COMPARISON OF STUDENTS AT PREDOMINANTLY BLACK AND WHITE COLLEGES

The total college sample was divided into those students attending

predominantly Black colleges and those attending predominantly White

colleges. The results of the comparison of these groups is shown in Table

3.C.l.

Respondents from predominantly Black colleges had significantly

higher propensity towards the Navy and the Army. -

The students at White colleges had fewer people living at home and

higher family income. There were no quality or other demographic differences

between the groups.

More of the students at Black colleges associated each of the

attributes with the military . They also saw the military as more advantageous

for all life goals except “personal freedom ”, “making a lot of money”, “doing

challenging work” , “helping other people”, and “being able to make your

own decisions on the job.” The Black college group placed more importance

on “trains you for leadership”, “is a career you can be proud of” , “has

others you ’d like to work with” , and “gives you a job which is challenging .”

Almost twice as many of the Black college group had heard a

recruiter give a talk at school. They were also better able to identify

the copy point “look up, be looked up to”. This group agreed more that

“advertising shows mino~ities as more than mere tokens.” The groups were

- 
equal in discussions with influencers and most forms of recruiter contact.

-
. The Black college group listened to the radio more hours per day ,

and more of them reported reading Ebony.

5 3—9
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TABLE 3.C.l.

ANALYSIS OF BLACK STUDENTS ATTENDING PREDOMINANTLY BLACK AND WHITE COLLEGES a/

Black White F
College College

Means/Percents Means/Percents
n —203 n —187 

________

PROPENSITY

Navy (Active) 4.21 4.59 15.17
Army (Active) 4.27 4.53 7.04

DEMOGRAPHICS

Total annual family income 5.58 6.58 12.04

- 

- 

Total number of persons in household 5.30 4.66 6.72

MILITARY ATTRIBUTES

Availability — career you can be proud of 73.4% 47.1% 30.39
Availability — promotions based on performance 68.0% 43.9% 24.37
Availabili ty — job you want 65.5% 42.3% 22.36
Ava.ilability — valuable  trade or skill training 83.3% 63.1% 21.34
Availabili ty — leadership training 78.82 57.82 21.07
More equal opportunity for minorities 2.80 3.37 19.00
Importance — other men you would like to
work with 2.25 2.66 18.22

Importance — career you can be proud of 1.93 2.35 17.73
Availability — opportunity to better your life 73.4% 53.5% 17.40
Availability — good starting pay 66.0% 46.5% 15.57
Availability — good benefits 78.8% 61.0% 15.36

- 
- 

Availability — in—Service college education 82.3% 67.4% 11.83
Chance to mature , become a man 2.94 3.37 11.74
Availability — other men yc.u would like to

work with 65.0% 48.1% 11.61
Job security 2.44 2.91 11.53
Adventure and excitement 2.71 3.16 11.52
Availability — chal leng ing job 73.92 58.3% 10.86
Importance — challenging job 1.75 2.03 10.86
Having the respect of friends 3.28 3.65 10.25
Importance — leadership training 1.79 2.08 9.58
Availability — travel 88.2% 76.5% 9.44 -.

Recognition and status 2.98 3.39 9.44
Unable to estimate monthly starting pay 33.0% 48.1% 9.43
Learning as much as you can 3.29 3.65 9.04
Developing your potential 3.39 3.71 6.70

-~~ INFLUENCES

-
. Advertising attracts and interests me 3.18 3.68 13.73

‘
- 

- Advertising shows minorities as more than tokens 2.93 3.36 11.10
Heard recruiter give talk at school 23.7% 11.2% 10.53
Knew “look up” copy point 34.02 20.3% 9.31

- a/ Coding details for all variables are provided in Appendix C. All differences
— shown are significan t at the .01 level .

- 
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Black White F
College College

Means/Percents Means/Percents
- n 203 n 187 

_ _ _ _ _

MEDIA HABITS

Listen to top hits stations . 60.6% 28.9% 43.72
Listen to all news and weather stations 36.5% 13.9% 27.67
Listen to soft background music stations 40.9% 18.2% 25.32
Listen to radio on weekdays in early evening 49.8% 26.2% 24.10
Listen to radio on weekdays in late morning 32.0% 16.6% 12.86
Hours per day listening to radio 6.15 4.51 11.64
Listen to radio on weekends in late morning 37.4% 22.5% 10.58
Listen to radio on weekends in early evening 43.8% 28.9% 9.57
Read magazines in past month 93.6% 85.0% 7.71
Read comics section of paper 28.1% 40.6% 6.92
Read Ebony 70.9% 58.3% 6.92

ACTIVITIE S AND ATTITUDE S - -

Like idea of trial period in the service 2.16 2.86 14.88
Training gives chance to get good job 2.00 - 

- 
2.54 14.49

Liked high school - 1.39 1.64 11.68
Technical training good way to get job 1.82 2.22 11.48
Got good education in school 1.95 2.36 10.58
Necessary to take orders in life 1.76 2.13 10.53 

—

More important to get education than take job 1.53 1.88 10.26
Participated in hobbies 9.92 20.9% 9.35
Usually did what parents told me to do 1.89 2.26 8.34
Like idea of changing jobs often 4.61 4.16 7.62
Parents would approve of enlistment 4.22 4.68 7.57

p
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More of the White college group participated in hobbies. They

also agreed more that they liked the idea of changing jobs pretty often.

The Black college students agreed more with:

it is often nec ssary to take orders from a boss ,

I usually did what my parents told me ,

I have a chance to get a good job w i t h  my t r a i n i n g ,

I think I’ve gotten a good education ,

it ’s more important when you ’re young to get an education

rather than take a job,

one good way to get a job is to be trained in how to

• operate modern technical machinery,

my parents would like it if I enlisted , and

I’d like the idea of a two—week trial.

III.D. SUMMARY

The comparison of potential officer and enlisted groups showed

that more of the college students had both parents at home , their parents

were more highly educated , and family income was hi gher. The college

group saw the military as less advantageous than the potential enlisted

group for achieving all life goals except job security. They did see

the likelihood of achieving most of the life goals in the military as

greater than that in a civilian job, however. The college group perceived

less association of several of the attributes with the military than did

the potent ia l  enlisted group . The col lege group also viewed m i l i t a r y

advert ising less favorably  on most measures , and fewer of them had discussed

the mi l i t a ry  wi th  parents , f r iends  in the Service , and g i r l  f r i e n d s  or wives .

More of them had had recruiter contact.
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The comparison of high and low propensity college students showed

that the positive group perceived greater achievability of the life

goals in the military and associated all attributes with the military

more highly. The groups were not different in perceived attribute

importances. More of the positive group had discussed the military

with all influencers, and they expressed greater agreement with “my parents

would like it. if I enlisted .”

• In the comparison of respondents from predominantly Black and

predominantly White colleges, more of the students at Black college s

associated each of the attributes with the military , and they felt

that several of the attributes were more important . They also saw the 
S

military as more advantageous for most life goals. Almost twice as many

of the Black college students had heard a recruiter give a talk at school.
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APPENDIX A.

THE QUESTIONNAIRE
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295 Madison Aver.ue Expires November , ~1976
New York, N. Y. 10017 -

~~
REENING

A. Are there any males l iving in this household who are between the ages of 16
and 21? -

YES 08-1 NOD-2 (TERMINATE , ERASE AND RE-USE)

N. (IF PERSON WITH WHOM YOU ARE SPEAKING IS A MALE WHO IS BETWEEN THE AGES
OF 16 AND 21, ASK:) -

We are conducting a survey for the federal government to find out about young
men ’s at t i tudes toward the military.
This is a voluntary stud y, and you are not required to part icipate ‘.~~ you do
not wish to do so.

At the completion of the interview , I have a g i f t  for you as a token of
appreciation for your cooperation.
Are you now a member , or have ~~m ever been a member of the armed services , S

the National Guard , or th~Atv~~rves?

S YEs 09—1 (TERMINATE , ERASE AND RE-USE)
NO - 0 -2 (CONTINUE )

Ar. you currentl y enrolled in ROTC ?-

YES 0 -5 (SEE NOTE BELOW)
NO 0-6

INTERVIEWER NOTE: DETERMI NE RESPONDENT SCHOOL STATUS . IF RESPO ND E NT iS A COLLEGE
S FRESHMAN OR ~OPHOMORE WHO IS ENROLLED IN ROTC, HE iS ELICIRLE ~ORINTERVIEW. IF RESPONDENT IS A COLLEGE JUNIOR OR SENIOR WHO IS

- ENROLLE D IN ROTC , TERMINATE - - iu-: )S NOT ELIG I BLE FOR iNTERVIEW .

C. (IF PERSON WITH WHOM YOU A RE SPEAJ(ING IS NOT A MALE BETWEEN THE ACES OF 16
AND 21, ASK:)

- 
- 

S How many males are there now living in this ,.ousehold who are between the ages
of 16a nd 21? Please give me their f i r s t  name(s) and age(s) :

FIRST NAME : 1.

2 ________________________

3.

- INTERV IEWER NOTE: IF TH E RE IS MORE THA N ONE ELIGIBLE RESPONDENT IN THE HOUSEHOLD,
PUT THEIR FIRST NANES IN ALP1tABETICAL ORDER , ANT) ASK TO SPEAK
TO THE PERSON WHOSE ~~~ IS ON THE FIRST LINE . IF THAT PERSON ~SNOT AVA I LABLE , ASK TO SPEAK TO THE PERSON WHOSE NAME IS ON THE
SECOND LINE , ETC .

D. May I speak with (NAI€:)_

(IF PERSON IS AVA IL ABLE , INTROD U CE YOURSELF USING THE INFORMATI ON IN B,
- 

THEN GO ON TO Q. 1 OF QUESTIONNAIRE).

IF NO ONE IS AVAILA BLE , AS K WHEN ONE WIL L BE AVA ILA BLE AND SET UP
APPOINTME NT TO RETURN AND INTERVIEW THAT PERSON. .

S

~~~ ADDRESS NONE TII~. AVAILA BLE

A
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la. Firs t of all , just to be sure I am interviewing the right person , what is
your age ;lease? 

~~~~ 9:~. - 

~~~~

lb. Are you attending school now? 
S

YES Il-I (ASK Q. lc AND SKI P TO Q. 2a)
NO -2 (SKI P TO Q. ld)

le. What is your current year in school and what type of school are you attend ing?

10th Grade (High School) 12-1 let year of 4-year college
11th Grade (High School) -2 (Freshman) 0-6
12th Grade (N igh School) -3 2nd year of 4-year college
First year of special (Sophomore) 0—i

training in vocational 1st year of Junior College/
or trade school 0 -4 Co~nunity college 0-8

Second year of special 2nd year of Junior  col lege/
training in vocational Coonunity college -9
or trad. school 0 -$ 3rd year college -O

4th year co ll ege or more -x

14. Ar. you a high school graduate? o 13-1 NO 0-2 (As K Q. ~~
IF ANSWE R TO Q. lb IS “NO” AND TO Q. id ALSO “NO ,” CLASSIFY THE RESPOND ENT AS
SCHOOL DROPOUT . TERMINATE ONLY IF YOU HAVE REACHED YOUR QUOTA OF SCHOOL DRO PO UTS.

1.. How many years of schooling have you completed?
Lass than one year of 2 years of high school -3

high schoo l 14-1 3 years of h igh school -~~

1 year of h igh school -2 4 years of h i gh school -5

2. What activities have you participated in , e i th er in or out of school t h i s  year?
(DO NOT READ ) (PROBE: AN YTH ING ELSE? PROBE FOR AS MA N’~ ACTIVI TI E S AS CAN
U OBTAINYD.)

HAVE PARTIC IPATED

Athlet ic teams , intramurals , sports club 15-1
D.bating, Drama, Band , Chorus -2 ‘

lobbies such as photog ra phy,  model buiLding,  —3
hot rod , crafts

Honorary clubs such as icea Club or Nationa l 0 -4
Honor Society

School newspape r , magazine , yearbook , annual 5
‘Schoo l subject clubs such as scienc e, history, — 6

language , business , art
Student counci l , student government , political club -7
Vocational education c lubs such as Future Homemakers, -8

Teachers
Other (LIST) 

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  0 -9
_ _ _ _ _ _ _ _ _ _ _  0-o

3a. Are you currentl y employed?

YES 016-1 NO 0-2 (ASK Q. 3d AND SKIP TO Q.3f)

3b. Are you working : 3d. Are you curre ntly looking for a job ,
or not?

Pull— time 017—1

. - 
YEs D~i-i NO 0-2

Part-time D -2

3c. What ii the hou r l y  pay that you
receive (before taxes)? .

1$-
19—

• (ucoiw HERE AND 20—

~~~ 
$LIP TO Q. 3e) - 

_ _ _ _

— __________________________
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3*. (HAND RES PONDENT CARD 1)
I am going to read you a list of statements that people use to describe aspects
of their jobs. For each statement , please give me the number on this card of
the response that come s closest to how you feel about the statement.

I~~ ITHElI -
• STAa? 3I’ROKOLY SLIGHTLY AG RE E UGR SLIGHTLY STE~ftO LY

1~~RE S LORU AGREC DISAGREE DISAGREE DI3AGREE

o Interesting work 22- 1 2 3 4 5

O Cood pay 23- 1 2 3 4 3

o I get along veil with my fellow
workers 24— 1 2 3 4 5

rj Cood hours 25- 1 2 3 4 5

O I get along well with my boss
or supervisor 26- 1 2 3 4 5

O I am well satisfied with my job 27- 1 2 3 4 S

o - Very little heavy physical labor
required 28- 1 2 3 4 3

1 am judged on perfprmanc4 rather
S than race 29- 1 2 3 4 5

3f. No.. easy or difficult ii it for someone l ike yoursel f  to gee a f u l l  t ime job
in your area? Would you say ft La almost impossible , very difficult , sosewbal.
diffic ult or not d i f f i c u l t  a t all? -

3g. What about getting a part-time job? Would you cay i t  is? almost tnpo.stble , 
S

very difficult , somewhat difficult , or not d i f f i c u l t  at all?

FULL-TIME PART-TIME

Almost impossibi. 30— 1 31— 1

Very diffic u lt - 2 — 2

S So.ewhat difficult - 3  . 3  
5

,

Hot ditficult at all - 4  — 4

Don ’t Know - 5  - ,

I
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4. 1a m  going to read you some statements on various topics. Please indicate how you :
feel about each statement -- that is, whe ther you:

1. AGREE StRONGLY 4. DISAGREE SLIGHTLY
2. AGREE SOMEWHAT S. DISAGREE SOMEWHAT
3. AGREE SLIGHTLY - 6. DISAGREE STRONGLY

(HAND RES PONDE NT CARD 2)
• 

• Please g ive me the ~~~~ on this card of the response that comes closest to how you
feel abou t the statement. Pleas. respond to each statement as rapidly as possible.
We want your immediate , “top of mind? reactions to the statements , rath er than your
“thought-out” res ponses.

S iNTERVIEWE R: START AT TIl E STATEME NT MARI~~D BY A CHECK IN THE LEFT HAND MA~~ IN.
S HE SURE TO COVE R ALL STATEMENTS , INCLUDING ThOSE PRECEDIN G THE

STATEME NT k’NERE YOU STARTED.
• ITAR? IGREE AG REE AGRE E DISAGREE DISAGRE E DISAG RE E

5TROt~LY SOMEWHAT SLIGHTLY SLIGHTL Y SOMEWHAT STRC ?IGLY - 
So i think that I am an aggressive 32.1_  —2_  -3 -4 -5_  —6

person
0 It is Qften necessary in life to

take orders iron a boss
or leader. 33-1_  -2_  -3 -4_  -S_  -6

O Cenerall , I get pret ty bored in
my spare time . 34-l_ -2 _ -3 •~~ -4_  -5 —6,_o i uk. the idea of a J ob in uhich
I have people v cr k t n g  for me. 35-l_ -2_ —3 -4_ -5o i enjoy explaining things to 

-

other people . 36— i_  -2_ -3 ., -4_ -S_ -6
• 0 1 usually did what my parents

told me to do. 37-I_ -2 -3_ -4 - 5_ -6• 0 .1 ILk , th e idea of changing jobs
S pretty often . 38-l_ -2_ -3_ -4_ -5 —6

0 1 think I have the chanc e to gt~t a •

good job wi th  the t r a i n i n g  I
have gotten at school . 39-L_ -2_ -3 .~~ -4____ -S_ —6,

0 I don ’t lik, the idea of be ing
- . ordered to do things . 40-i_  -2_ -3 ,_ -4_ -5__~~ -6 _

0 1 think a good sal a r y is  more
important tha n )u b s e c u r L t y .  41-l_ -2_ -3_ -4 -5_ —6

0 1 think I have gotten a good
education in school. 42-1_ -2_ .3 -* -S_ —6o 1 believe you need sp ec ia l  job
training as w e l l  as a h i g h
school educat ion to get a job. 43—l_ -2_  -3_  -4_ -5

0 1 th ink it ’ s mo re im por tan t  when
you ’re young to get an educ a-
tion rather tha n to take a job. 44-i -2_ -3_ -4 _ -5_ -6

B I like sc ience courses in school . 45-t__ 
— 2_ -3_ —4_ —5 -6

Lots of peop le who had i t  rough at
f i rs t  have gone on to succeed
in l i f e . 46— l_ — 2_ —3 —4_ —S_ -6

0 I think it ’s impor tant  to have
a lot of f r i e n d s .  47-i_ — 2 -3_ — 4_ —s_ —6_

0 One good way to get job today is
S t o be trained in how to op erat e

modern technical m .*chiriery. 48’l_ -2 -3 -4__ -5_ -6
I prefer doing th ings on my own. 49-t_ -2_ -3_ -4 -5
Ply parents would li~..e I t  v.~r y ouch

it I told them I wit s going to
S enlist in the s er v i c e . SO—I_ — 2_ —3_ — 4 —5

0 1 think that the d r a f t  was a good
th ing  for a lot of people . S1—l_ — 2_ — 3, —4_ —5_ —6

0 I would l ike  the idea of a t r i a l
persod of 2 wc~ ks or a month
before 1 definitely decided to -

enlist in the serv ice. 52.. i_ -2_ _  —3. _ _  —4_.___ —s ._. _ —6_ __
- __j 

- - • • - - ~~~- - ~~~~~~~- 5 S - -
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— Q. 4 (Continued)

0 If I enlisted in the service and
didn ’t like it , I should be able
to resign without penalty 53-1 ’ —2 —3_  —4_  —5_~~ _ — 6_

0 More minority officers should be
shown in advert ising for the -

mili tary service 34—1_  —2_  -3_  —4_  — s _ — 6_
0 Th. decision as to whether to .

enlist in the servicea would
be sine atone , and no other
person could inf luence sic one
way or the other 55-1 _ _  -2_  -3_  -4_  -5_  -6_

Sa. NOv5 I’m going to ’ read you a list of several things which young men your age might
do in the next few years. For each one I read , p lease tell me how l ikely  i t - i s
that you will be doing that. Pot instance , how likely is it that you would be
(READ STATEMENT)...? Would you say “Definitely, ” “Probably ,” “Probably Not,” or
“Definitely Not?”

PROBABLY D!PIWXTELY DON ’T x~iow/

~ PXNIE~LY PROBABLY ~O? NO? NOT SUJ~

Working as a laborer on Construct ion jobs 56-i 2 4 3 3
Working at a desk in a business o f f i ce  37-1 2 4 5 3

* Serving in the military 38-1 2 4 3 3

Attend ing college or school full time 59-1 2 3 3

Working in a factory 60-1 2 4 5 3
START

o * Serving in the Air Force (active duty) 61-1 2 4 3 3

O * Serving in the Army (active duty) 62-1 2 4 5 3

o * Serving in Coast Guard (active duty) 63—1 2 4 3 - 3 —

o * Serving in the Marine Corps (active duty) 64-1 2 4 5 3 - - S

0 _ft Serving in the Navy (active duty) 63-1 2 4 5 3

~~
“ ~* Serving in the Ni .t io~at Gu.srd 66—1 2 1 ‘

o ~~Servin~ in the Reserves 
- 

67-1 2 4 5 3

Sb. IP “DEFINITELY” OR “PROBABLY” SERVING IN THE NATIONAL GUARD, ASiC:
Is that the Air National Guard , or the Army National Guard ?

AIR NATIOXAL GUARD 68-1
ARMY NATIONAL GCARD -2 

S

DON’T K~;Ow .3

(IIITEIVIEWER: SINGLE RESPONSE ONLY.) . .

Sc. IF “DEFINITEL Y” OR “PROBABLY” SERVING IN THE RESERVES , ASK:
Is that the Air For ce Reserve , the Army Reserve , the  Coast Guard R~’serv,,
I(grirs.e Corps Reserve or the Navy Reserve? (INTERVIEWER: SINGLE RESPONSE ONLY)

- AIR FORCE RESERVE 69-1 MARINE CORPS RESERVE -4
ARMY RESERV E -2 NAVY RESERVE -5

S COAST GUAKD RESERVE -3 DON ’T KNOW -6
S 

* (ASK Q. 3d AND Se IF “DEFINITELY” OR “ PROBABLY” TO ANY OF ThE 5 SERVICES OR NATIONAL
CUARD/RESERVE OR “SERVING IN THE MILITARY .” OThERWISE, SKIP TO Q. 6a.

S 3d. When do you think you will join? NATIONAL CUARD /
ACTIVE DUTY RESERVES

Within 6 months 70-1 71—1
6 months - 1 year -2 -2

• More than 1 year — less than 2 years —3 .3
— I 2 ye ars or morp -4 -4

Don ’t Know —3 —5
- - —--~~~~~~ ~~~~ ~~~~~~ ~~~fr~~e 5k~ ~~~~~~~~ —— .i1 .~~~a —.— —— —~~ —
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(HAND RESPONDENT CARD 3)
6a. I’d like to read several statements. After I read each stmtement , please tell me

how important you feel, it would be if you were considering jo in ing  the Service.
h ere ’s the f i r s t  one . (READ STATEM ENT ) Do you consider that Extremely Important,
Very Important, Fairly important , or Not Important At All? (REPE&T FOR EACH
STATEMENT) S S

NO?
START EXTREMELY VE RY FAIRLY IMPORTANT LiON’?
1!!~L.. IMPO RTANT IMPORTANT I1~?CRTANT AT A(d~ KNOW

~~ Gives yo’- an opportunity to better your l ife 73— 1 .2 — 3 -4 -O
Trains you for leadershi 74-1 -2 3 .4 -O
Teaches you a valuable trade or skill 75-i -2 -3 -4 -o
helps you get a college education while S

you serve 076-1 0-2 D-~ 0-4 0.0o Allows you to travel to different places---- U 77-i 0-2 U-3 U-4 [j-O
(END CARD I) 1 80-U

o Provides good benefits for you and your
fa.ily ri 8-I rl ..2 fl~3 fl~4

I. a career you can be proud of 9-1 -2 -3 -4 -O
Was other men you would like to work with 10-1 -2 — 3 -4 -O
Gives you the job you want 11-1 -2 3 4 ~OGives you a job which is challenging - 12— 1 -2 -3 -‘4 •0
Pays vail to start 13-1 -2 — 3 -4 -o
Promotions are based on perform anc e rather

than rac Dt4~l 0-2 0-3 0-4 0-0
6b. I’m going to read the statements again. The f i rst  one is. . .  (READ). Do you t h i n k

this is true of any of the services or not ’

k, (IF “YES” to Q. 6b , ASK:) Wh ich one service is this nost true of? (SINGLE
U$F~NSE ONLY) - S S

True ot Any Serv tee  P’osL ~~~~ O r- S

Star t Don ’t A1- P .arin. Don ’t
Jg~ ~~~~~~~ 

Know ~~~~ ~~~ Ce rpi !i!~i ?‘~,:~~~

Civ.. you an opportuni ty to bet ter
,OU T lit 015 1 0 2  0 3027-l Q.2 D—~ 0-4 0 

.~~

~~ Trains you for lead ership 16— 1 -2 .3 2 8 1  ‘ -3 .~4 ‘

Teaches you a valuable trade or s k i l l  — 17—1 -2 .3 294 -2 -3 4
hI.lps you get a college education
whil, you serv 018-1 0-2 0-3030-10-2 0-3 0-6 0-’

0 Allows you to travel to different S.

place 019—1 0-2 0-3031— 10-2 0—3 0—” D-~o Provides good benefits for you and
your fami i 020—1 0—2 0 —3 0 32-1 fl-2 0 —3 fl -6 0 -H Is a care er you can be proud of 021-1 0-2 0-303340-2 03 0’” 0-

has other men you would like to work - 
-

wi th fl22-i f l-2  f l - 3 f l3 4 — l f l - 2  fl—3 fl-i,

Gives you a job which is chal lenging  24 . 1 -2 -3 36 —I -2 -3 .~4
• 

- ~~ Gives you the job you want 23-1 -2 -3 35- -I -2 -3 ~~1~

Pays well  to s tart 25 . 1 —2 ‘.3 374 — 2 —3 4 -

Promotions are based on performance S

r rather than rae 026-1 0-2 0.303840-2 03 06 0

~1
S.

~L. ~~~~~~~~~ S 
. 

_ _
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7. Nov I would like to read soc~e statements that may have been made by the Air Force , ‘

Army , Marine Corps . Navy or National Guard. Lot me read the f i r s t  statement.
• (READ ST,11E-IENT WITH AN “X”) -

S Which service or services made this statement?

(IF “NATIONAL GUARD ” ASK: ) Is that the “Air National Guard” or “Army National
Guard?” (RECORD BELO W) (IF “AIR FORCE” OR “ARMY,” ASK: ) Is i t  “Active Service”

- 
or “National Guard?” (RECORD BELOW) -

START AIR FORCE ARMY MARINE DON’T
NERE - *~~TIVE GUARD ACTTVE OUAR D NAVY CORPS NONE 1010W

0 The StANK offers the same pay -
technical training and educational
opportunities as the other servicesD 9—1 0—2 0—3 0-4 D—~ 0-6 U-i 0-8

0 There is a SLt~K cducatt oa progra~1
called PROJECT A}LEAD~ which lets
me earn my college credits while
in the SliNK with the BLANK payi ng . S

up to 757. of my tuition 040—1 0-2 0-3 D~ 0-5 06 0-7 080 Suild your future on a proud
tradition 041-1 0-2 0—3 D-~ 0-s 0-6 0-7 0-a0 The most important part—tine job -

B/
in Americ 42—1 —2 -3 — 4 -s -6 -7 — 8

Look up be looked up t 43-1 — 2 -3 -4 -5 -6  -7 -8
Join the people who’ve joined the
_ _ _ _  

— 044-1 0-2 0-3 0-4 0-s 0-6 0-7 0-8o m. SLANK belongs . Maybe you -

belong to the BLANK  45-1 -2 -3 -.4 -5 -6 -7 -8

B BLANK - a great way of Ii! 46-1 —2 -3 —4 -5 -6 -7 -8
The opportunity is for real. .  .and

- so are we... 047-1 0-2 0-3 0-4 0-5 D~ 6 0-7 0-8o For 200 years the Bli.NK has kept -

its ranks small and its -

standards high 048-1 0-2 0-3 [:J-~ 0—s D~6 0-7 0-8

(HAND RESPONDENT CARD 4)
8. I am going to read you a lis t of statements that r Lgh t describe the advcr t i5 ing S

you have seen for the armed services. Please tell me how c lose each statement
comes to describing the advertising you have seen for the services.

St rongly Sl1~~ ht1y Strongly
Agre. Agre e Dtsag~~e Dtss~ ree Dt sa tres

(a) Advertising is. truthful 049-1 ~~~-2 1J— 3 0-6 0-s
(b) Advertising shows that people of my

• background are in the servic Dso-i 0-2 0-3 0-4 0-s -:

Ce) Advert ising gives a comp lete
picture of the service Dsi-i 0-2 D’.3 0-4 0-s

(d) Advertising attracts mc and
interests m~ 052—1 0-2 0-3 0—4 0-s

(e) Advertising shows minorities as
- more than mere tokens 053-1 0-2 0-3 0-4 - 0-s

(0 The people shown in the adver tising
look like real military peopl 05-4-’ 0-2 0-3 D-~ D-~I

_  -~~~~~~~~~~~



tIow~ let !s go on to another subject .

9a. Nave you had any contact with a military recruiter representing the active military
• 

since last Christmas?

Yes 055-i (CONTINUE WiTH Q. 9b) 
- 

No 0-2 (SKIP TO Q. 9c)

9b. How were you tn contact with the recruiter ? (READ EAC H STAT EMENT . START WITH THE
“X’d” ITEM) S 

S

SINCE LAST
START CHRISTMAS
HERE y~~ g~j~

9,
~ 

Have gone to a recruiting station and talked to a recruiter 056—1 0-2
Rave talked face—to-face wtth a recrui er somewhere other than at
a recruiting statio 5-7-1 -2

~~ Hav e heard a recruiter give a talk at school 58-1 - -

Have talked to a local recruiter- by telephon 59-1 -2
Have received recruiting literature in the m ai l 60-1 -2

9c. (ASK. EVERYONE) Since last Christmas ... (READ EACH STATEMENT . START WITH THE “X ’d”
ITEM.) -

START
HERE

• 5 0 Have you discussed the possibility of enlistment with friends
_ ,... already in the service or who have been in the servic 061-1 0-2

(~~~ 
Have you talked with a teacher or guidance counselor at school
about possible enlistment  062-I 0-2o Have you talked with your girl friend or wife about possible -

enlistment 63-1 -2

B Have you talked with one or both parents about possible enlistment 64-k - 
-2

Have you taken an aptitude or career guidance test ill high school 
—

given by the armed services - - — - —  D6s-1 U .2
0 Have you made a toll-free call to get information about th?

military 066-1 0.-2

R Have you asked for information about the military by mail  U67—l t j 2
Have you been physically or men tall y tested at a military

examination ..tation 068-1 0-2

I have some more questions about military recruiters . (IF “NO” TO Q. 9a, ASK
Q. lOa. OTHERWISE , SKIP TO Q. lob.)

lOa. Have you ever had any contact with  any m i l i t a ry  r ec ru i t e r?

Yes 069-1 No 0--� (SKIP TO Q. ha) 
-

lOb. You say you have been in contact with a military recruiter. What branch or branches
of the service did they represent ?  (RECORD BELOW . PROBE) Any other milt tary
recru iter? (PROBE UNTIL UNPRODUCTIVE)

- - MARiNE COAST
AIR FORCE ARMY CORPS NAVY L~~D

- Recruiters Represented 070-1 0-2 0-3 0-4 D-~
b c .  (IF “AIR FORCE ,” “ARNY” OR “MARtNE CORPS ,” ASK:) Did the (NAME SERVICE) recruiter

represent the ( PS-AD ALTERNATIVE ANSWERS)? -.%IR F(~irE ~~RLN~ CURI’S
Active Air Force 71-i Act ive  Army 72-I Active Marines fl73-1 —

Air National Guard -2 Army N at ional  Guard -2 Mar ine  Reserve D -2
Air Force Reserve -3 Army Reserve —3

I 

- 
Don ’t Know -4 Don’t Know -4 Don ’t Know 0 -3

INTERV IEWER: IE ‘DON’ T KNOW ’ TO AN Y SERV ICE. CO~I T f N U E  V i m Q. 1Od -~ .) )—
S 

- 
END CARD 2

c~~~~~~~~J
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(ASK Q. IOd-g FOR EACH “ACTIVE” RECRUITER CONTACT -- AIR FORCE, ARMY, MARINE CORPS --
AND FOR EACH NAVY OR COAST GUARD CONTACT. ASK ALL QUESTIONS FOR A SERVIC E BEFORE
GOI~~ ON TO THE NEXT .) 

-

lOd. Did the (NAl~ SERVICE) recruiter contact you first, or did you contact him?
- 

MARINE COAST
AIR FORC E ARMY CORPS NAVY GUARD

Recruiter contacted first 8—1 9-1 10—1 11—1 12—1
Respondent contacted first —2 -2 -2 —2 —2

lOs. Row adequate was the information you got from the LNANE SERVICE) recruiter? Did he
give yc.:

All the information you wanted 13—1 14— 1 15-1 16— 1 17— 1
- $ -  Most of it —2 —2 —2 —2 —2

Or, Very Li t t i  —3 -3 -3 —3

lOt. Was your attitude toward joining (NAM~ SERVIC E) more or less favorable than before S

you talked to the recruiter , or didn ’t it change?

Mpve Favorable 
S -

- 
S (Was that ...)

Much more favorable 18-1 19-1 20-1 21-1 22-1
O~ , slightly more favorable —2 —2 —2 — 2 -2

-

- 

Didn ’t Chang 0 —3 0 —3 0 —3 0 —3 0 -3
- I Less Favorable

~Was that ...) S

Slightly less favorabl -4 -4 -4 -4 -4
Or, much less favorable —5 —5 -s —s —s

lOg. Was the 1$ERVICE BRANCH) recruiter : -

MARi NE COAST
- 

~~~~J~~RCE ARMY COR PS NAVY CUART)

- -.  (a) h a ck 023—1 024—1 025—1 026—1 027—3
- (b) Whit ~J —2 D —2 

~~ 
-2 ~J —2 

~J —2
(c) Hispanic 0 —3 U -3 U -3 U -3 Li -3

- ha. As far as you know, what is the ~IONTHLY pay for an ENLISTED MAN entering the mil i tary —-
before taxes are deducted? (ROUND TO NEAREST DOLLAR)

(WRITE IN) $_________________ 
Don ’t Know 

— 
x, x, x 

•

28,29, 30

lib. If the pay for recruits entering the service was increased by $100.00 a month over
wha t it is now , how much would that affect your attitude toward entering the
service? .

IWou ld you be much less 1ikc1y~ somewhat less likely, just as likely , somewhat more
likely, or much more likely to join?

Much Less 31-1 Somewhat More -4
Somewhat Less —2 Much More -5
Just as —3

1 — ~
I s - 
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12. I am going to read you a list of life goals that young men like yourself might have. -.

As I read each one , please tell me whether you feel you wou ld be more likely to achieve
this goal in the military service or in a civilian job , or could it be achieved in
either one? (READ FIRST COAL . IF ‘MILITARY” OR “CIVILIA~ ” AT’~SWE R , ASK:) Would you
say you would be (much more likely or somewhat more like ly to achieve this goal in the
mihtt~!y.) OR (somewhat more or much 

more likely to achieve this goal in a civilian job)?

- - 
— Military El~ther Civi l ian —

S Likely Somewhat Military Somewhat Likely
Start More More or More More
Here Likely Likely Civilian Likely Likely

a, Personal freedom 32— 1 
~ 

-2 — 3 —4 -5
b. Developing your potential 33— 1 L -2 —3 —4 

— 
-5

/c. Job security, that is, a steady job -—-— 34—1 L -2 
• 
—3 . 

- 
—

d. Making a lot of money - 
35- 1 L 2 3 4

e. Having the respect of friend 36-1 
- 

2 3 4 C 5
f.  Doing challenging work 371 -2 3 4 L ~

• g. Adventure and excitement 38-1 -2 -3 -4 L —
~~

h, Learning as much as you can 39-1 -2 3 C ‘ L. ~i.. Helping other peopi - 40-1 - 
-2 

- 3 L 4 L 5
- - j. Being able to make your own decisions

on the job 41-1 -2 -3 —4 -5

~~ k. Recognition and statu 42-1 -2 3 .4
1. Chance to mature, become a cian 43—1 -2 3 4 .5
m. More equal opportunity for minorities —— 44—1 -2 -3 —4 —5

13a . About how many hours a day during the week do you watch television? ___________________

- 
. - 45,46

13b. During what hours of the day or nigh t on weekday~ do you watch television?

13c . During what hours of the day or night on weekends do you watch television?

S • - Weekdays Weekends

- Early morning (7:00 — 10:00 A.M.) 47— 1 - 48-1
-
. 

- Late morning (10:00 A.M. - 12 Noon) -2 -2
Afternoon (12 Noon - 6:00 P. M .) —3 -3

- 
- Early evening (6:00 — 9:00 P.M .) —4 — 4

- 
Late evening (9:00 P.M. — 12 Mid .) 5 5 —5

- 
After 12:00 Midnigh t - - —6 —6 

-

14a. About how many hours a day during the week are you mos t likely to be listening to
the radio? - 

-

S - 49,50 -

14b. During what hours of the day or might on weekdays do you listen to the radio?

14c. During what hours of the day or might on weekends do you l i s ten  to the radio?

• - Weekdays Weekends

- Early morning (7:00 - 10:00 A.M .) 5 1—1 52—1
Late morning (10:00 A.M. - 12 Noon) —2 -2
Afternoon (12 Noon — 6~O0 P. M .)  — 3 —3

4 
- Early evening (6:00 - 9:00 P.M.) 4

Late evening (9:00 P.M. — 12 M id. )  -5 — 5
After 12:00 Midnigh t —6 -6

- 144, (HAND RESPONDENT CARD 5) Please look at this card and t e l l  me which l e t ter s  cortesp cnd
to ths.kinds of radio stations you listen to frequ ent ly. -

A. Soul music — performed b y black m~is t ct an Li 1-l
8. Latin must 

‘—~

C. Covstry and western must - -- • -  -~~

L 8. Tsp hIt s t~~” the ch.~t~ s —- -a

LA 
I. $ t t , •mm t h l n  ~~~~~ ~~~~~~~~ ~~~~~~ •i..~~* ————-———-

_____________________ 
,. £11 .~~. ~~~~~~~~~~~  ~ - .

-_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  -- 4
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iSa. Nave you read any magazine. in the paot month?

• Yes 054-1 No 0-2 (sia~ TO Q. 16*)

15b. Which ones?

Ebon 0”
Jet Li -2

• Black Sport II —3
Playboy LI ‘~
Time -5
Newsweek -6
Sports Illustrated —7

Other (LIST)

_ _ _ _ _ _ _D - a  H
• 0 — 9

__________0 - o
16*. Do you read local newspapers like ______________ 

or — regularly?
(INTERVIEWER: USE THE tZANES OF THE APPROPRIATE LOCAL NEWSPAPERS FOR YOUR AREA)

• Yes 056-I No 0-2 (SKIP TO Q. 16d)

1Gb. Bow often do you usually read them?

Daily 057—1
Several times a week ~~~~~~~~~ -2
About once a wee1~ —3
Several times a month ---- -4
About once a month or less -5

16c. What sections do you usually read? (MARX ALL THAT APPLYT

National New; 58—1 Sports -3 Classified/Help Wanted 0—5
Local News —2 Comics -4 Other

_________________ 0— 6

• (SPECIFY)

l6d . How often do you read weekly papers that concentrate on black/Spanish speaking
issues, such as _____________ 

or — ? (INTERVIEWER: SEE INSTRUCTIONS
FOR APPROPR IATE PAPER NANE TO INSERT FOR YOUR AREA) r

Freque ntl y 059-i Sometimes 0-2 Never 0-3

I
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CLASSIFICATION
f

17a. Including yourself: how many persons are there in your family —— that is, related
persons living in the same household?

Total — 
(60)

17b. What is each person in the faintl y ’s relation to you?

Self ~~ 6I—1
Mother —2
Father — 3
Sisters (number ) -— —— —4
Brothers (number) — — —5
Other family members
living in your house-
hold: List relation-
ship and number.

_ _ _ _ _ _ _ _ _  _ _ _ _ _  
— 7 i i

_ _ _ _ _  
-8

_ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _  
-9

_ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _  
-o

Total ______________ 
(62)

(MUST EQUAL THE TOTAL NUMBE R OF FANILY MEMBERS IN Q. 17a)

18a. What (are/were) your average grades in h igh school? (READ LIST OF GRADES)

A’. and B’ 063-1 (DON’T RE AD)
B’s and C’ -2 Does not app i 5
C’s and D’ —3 Don’t rcmembe 6 1 1
D s  and below -4

18b. What education program (are/were) you in in high school? (READ)

College preparatory/acade mic 064-1 Commercial or business training 0-2
Vocat ional 0-3

18c . Which of the following matheciatics courses . if any, did you take and pasi in high
•chool? (READ)

Elementary Algebr 65.1
Plane Geometry -2
Intermediate Algebr 
Trigonometry .4
None of thes -3

18d . Did you take and p.iss any science courses in high school which covered elect ricity
or elec tron ics?

Ye. 066-1 No 0-2
18u. In general, how (do/did) you like high school? Would you say that you (like/liked) it

a .  Very muc h D67~i Soe~ewhat 0-2 Not too much 0-3 Not at all D-4
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(HAND RESPCNDENI CARD 6) :~
• iSa. Pleas e looh at this card and tell me which letter cones closest to your family ’s

total yearly income.

A. Under $2,000 ---~~~ 68-1
L $2,000 •. $3,999 —2
C. $4,000 — $5 ,999 . 

—~~

D. $6,000 — $7 ,999 -4
B. $8,000 — $9 ,999 -5
F. $10,000 — $11,999 -6
C. $12,000 — $13.999  -7
H. $14,000 — $15~999  

-8
1. $16,000 — $17,999  —9
J. $l8.000 - $19~999 - 

-o
K. $20,000 and over - 

-x

(HAND RESPONDENT CARD 7)

19b. Please look at this card and give me the letter that describes the highest educa-
tional level your father or mother completed. (INTERVIEWER : IF RESPONDENT IS NOT
SURE OF PARENT’S EDUCATI ON , ASK H1N TO GIVE H IS BEST GU ESS )

a. 8th grade or les 69-1
b. Some high school but did not graduate -2
c. High school graduate .3
d. Adult education prograju -4
e. Business school or trade school 
f. Some college -6
g. College graduat -7

This study is for the federal government and is authorized by law (1OUSC136).

I need to ask your name and address because my supervisor viii contact a few respon—
dents to make sure that the intervievs were conduc ted properly. After that is done,
all personal information will  be destroyed .

Name
Address _____________________________________________________________________________

City 
_________________________________________ State ___________________ 

Zip ________

Telephone -

Interviewer ’s Signature _________________________________________________________________ r

Checked by Supervisor ________________________________________________________

• FOR OFFIC E USE ONLY

Validated by ____________________________________________________________________________

• Validation Method : Mail 
— Phone 

__________ 
In Person __________

Failed valid ation 
________________

Comments ______________________________________________________________________

S

-
~~-~~~~~~~~~~~~~~
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APPENDIX B.

COUNTY MAPS OF BLACK AND HISPANIC SAMPLES
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Figures pi~~sented throughout this  report are of two t y p e s :

percentages and scale means. While the interpretation of the

perceotages does not need explanat ion , understanding the scale means

• requires a detailed description of each scale used.

Likelihood of future military and non—military job related

activities (QSa ) such as “working in a factory ” or “serving in the Army ”

were determined using a five point scale with the following values:

1 — Defini tel y

2 — Probably

3 • Don ’t know/Not sure

— Probably no t

5 — Definitely not

DEMOGRAPHICS

Reported mean age values are based on responses to ques tion  Ia

which requested current age. It should be recalled that sampling require-

ments limit the range of this variable to the ages of 16—21.

Mean valuas for the total number of related people in a respondent ’s

househQld are based on answers given to question 17a.

The scale used to compute mean total annual family income (Ql9a) was

the fol lowing:  • p

I — Under $2,000

2 — $2 ,000—$ 3,999 
•

• 3 — $4 ,000—$5,999

4 — $6 ,000—$7 ,999

5 — S8 ,000—$9 , 999

• c—i

_ _ _ _  - 
. 

~~~~~~~~~~~~~ •• 

•
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6 — $lO ,000— Sll , 999

7 — $12 ,000—$13,999

8 — $14 ,000—$l5,999

9 — S16 ,000—$ 17 , 999

10 — $18,000—$19,999

ii — $20 ,000 and over

Paren ts ’ education leve l (Q19b) was reported in the following

manner :

1 — 8th grade or less

2 — Some nigh school but did not graduate

3 — High scnool graduate

4 — Adult education program

5 — Business school or trade school

6 — Some colleg e

7 — College graduate

Reported mean q u a l i t y  index scores are based on a composi te  of

responses to certain areas covered in item 18. A det a i l e d  d e s c r i p t i o n

is given on page 2—32.

ttesults from questions dealing with perceived difficulty in obtaining

full—time and part—time jobs (Qs 3f and 3g) are based on the following

scale:

I • Almost impossible

2 — Very d i f f i c u l t

3 — Somewh at d i f f i c u lt

4 — No t d i f f i c u l t at all

• MiLITARY ATTRIBUTES

The importance of m i l i t a r y  a t t r i b u t e s  such as “provides good

benefits for you and your family ” (Qba) was s tudied  u s i n g  a four  point

• 
. scale with the following values:

C-2 
•



— 
- —

1 — Extremely important ¶
2 Very important

3 — Fairly important

4 — Not important at all

Perceptions of the setting (military or civilian) in which a series of

l i fe  goals , such as “mak ing a lo t of money ”, were more likely to be achieved

(Ql2) were measured on the following five point scale.

1 • Much more l ik ely in military

2 Somewhat more likely in military

3 Ei ther m i l i tary or c i v i l i an

4 — Somewhat more l ike ly  in c iv i l i an  job

5 — Much more l ike ly  in c i v i l i a n  job

Mean scores reported for the ques t ion  dea l ing  w i t h  the e f f e c t  on

enl is tment  propensi ty  of a $100 a month pay increase ( Q l l b )  are based

on the following scale:

1 fluch less

2 Somewha t les s

3 J ust as

4 • Somewha t more

S H uch more

iNFLUENCES

Respondent reactions to a series of statements regarding military

advertising (Q8) were recorded on a five point scale as follows :

1 Strongly agree

2 • Sli ght ly agree

3 • Neither agree nor disagree

4 Slightly disagree

5 • Strongly disagree

L A  
- 

~~~~~~~~~~~~~~~~~~~~~~~ 
_ _
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Those respondents reporting ever having had recruiter contac t were

asked three questions about the recruiter interaction. These questions

covered the initiation of contact (QIOd ) adequacy of information received

~ I (QlOe). and changes in attitude toward entering Service (QlOf)• Scales

• used in these questions follows.

Contacte4 initiated by:

1 — Recr uiter
I

2 — Respondent

Amount of information provided:

I All

• 2 — M o st

3 — Very little

— Attitude toward entering Service?

1 — Much more favorable

2 — Sligh t ly more favor able

3 — Didn ’t changE.

4 — Slightly less favorable

5 — Much less favorable

MEDIA HABIT S
p

Data on mean hours per day during the week spent watching television

and listening to the radio are based on responses to questions 13a and .;

14a respectively.

Mean frequencies of local and minority oriented newspaper readership

• were measured with the following scales:

C-4
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Local newspaper readership:

• l Daily

2 — Several times a week

3 — About once a week

4 • Sev’ral t imes a month

5 — About once a month or less

Readership of minority issue oriented papers:

1 • Frequently

2 • Sometimes

3 — Never

ACTIVITIES AND ATTITUDES

The number of total activites for a respondent is based on

the sumation of positive responses to the individual activities listed

in question 2.

General attitude toward high school (Q18e ) was obtained on the

followi ng four point scale.

Liked high sch ool:

1 — Very much

2 — Somewhat

• 3— N o t  too much

4 N o t at all 
_ _

•;

Question 4 presented respondents with a six point scale on which

to react to 24 statements such as “I think that I am an aggressive

person.”

C—s
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1 — Agree strongl y

2 — Agree somewha t

3 — Agree sligh tly

4 — Disagree sli ght ly

5 — Disagree somewhat

6 — Disagree st rong ly

~1

I-

C—6



‘
~~~~

‘
~~~~~-~r

APPENDIX C

• 

• 
DESCRIPTION OF STUDY VARIABLES

- 
Non—College Black College

• Studen t Studen t
• Means/Pe rcent s Means/Percen ts Quest ionnaire

n — 1453 n • 390 Re ference

MILITARY PROPENSITY 5a

— Serving in the mil i tary 3.36 4.05
— Air Force 3.90 4.29
— Army 3.92 4.39
— Marine Corps 4,09 4.53
— Navy 4.04 4.39

• — Coast Guard 4.16 4.47
• — National Guard 4.05 4.31

— Reserves 4.03 • 4.20

DEMOGRAPHI CS

Age 17.98 19.96 la

School Status lb ,c ,d
High School dropout 24.7% —

• High School student 44.9% —

Technical , Voca t ional or Jun ior Coll ege
student 5.2% —

Hi gh School graduate not currently in
school 25.2% —

Work Status 3a ,b
• Full—ti me • 18.7% 10.8%

Part—t ime 14.12 27.2%
No t working 67.2% 62.02

Household — Living with: [lb
• Both parents 48.62 60.02

Mother only 33.72 24.62
Father on ly • 22.7% 3.32
Neither parent 15.02 12.1%

Minority
Puerto Rican 9.82 —

• Chicano 20.02 —

Black — Northeast 13.72 —
— North Central 16.3%
— South 31.72 —
— West 9.32 —

• ‘rotal number in household 5.46 4.99 h a
Total annual family income 4.76 6.06 l9a
Parents ’ education Leve l 2.83 4.16 19b
Quali ty Index Score 5.49 18a,c d

c—i
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• Non—College Black College
Student Student

Means/Percen ts Mean s/Percen ts Ques t ionnair e
n • 1453 n — 390 Reference

Difficulty of finding full—t ime job 2.18 2.61 3f
Difficulty of finding part—time job 2.42 2.87 3g

Plans: 5a
— Working as a laborer on construction jobs 3.25 3.99
— Working in a business office 3.13 2.50
— Attending school full—time 259 1.86
— Workin g in a fac tory 3.40 3.93

MILITARY ATTRIBUTES

• Importance — Opportunity to better your life 1.86 1.88 6a
— Leadership training 2.01 1.93
— Valuable trade or skill training 1.77 1.76
— In—Service college education 1.83 1.75
— Travel 2.09 2.12
— Good benefits 1.65 1.59
— Career you can be proud of 1.93 2.13
— Other men you would like to work with 2.31 2.44
— Job you want 1.86 1.87
— Challenging job 1.98 1.88
— Good starting pay 1. 75 1.76
— Promotions based on performance 1.65 1.42

Availabili ty — Opportunity to better you life 75.3% 63.9% 6b
— Leadership training 76.6% 68.72
— Valuable trade or skill training 80.0% 73.62

• 
— In—Service college education 76.4% 75.12
— Travel 82.9% 82.62
— Good benefits 77.8% 70.3%
— Career you can be proud of 73.9% 60.8%
— Other men you would like to work with 64.6% 56.92
— Job you want 61.9% 54.4%
— Challenging job 72.62 66.4%
— Good starting pay 67.92 56.7%
— Promotions based on performance 68.4% 56.4%

Availabili ty in Ai r Forc e of:  6c
• 

— Opportunity to better your Life 19.4% 22.12
— Leadership t rai n in g 13.02 14.4%
— Valuable trade or skill training 20.02 25.1%
— In—Service college education 19.6Z 22.82
— Travel 19.7% 21.8%

• — Good benefits 15.1% 17.72
— Career you can be proud of 18.3% 17 .2 %
— Other men you would like to work with [3.12 15.62
— Job you want 14.8% 16.4%
— Challenging job 16.62 18.22

L 

— Good startin g pay 15.6% 15.6%
— Promotions based on performance 14.4% 12.82

• 

- 
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Non—College Black College

Studen t Studen t
• Means/Percents Means/Percents Questionnaire

— 
n 1453 n 3 9 0 Reference

• Availability in Army of: • 6c
— Opportunity to better your life 20.7% 14.1%
— Leadership t ra in ing  21.5% 19.7%
— Valuable trade or skill training 23.6% 17.9%

• — In—~~rvi e college education 21.42 20.5%
— Travel 20.0% 14.1%
— Good benefits 25.3% 21.0%
— Career you can be proud of 18.6% 12.3%

• — Other men you would like to work with 18.2% 11.3%
• — Job you want 16.42 13.3%

— Challenging job 17.8% 12.6%
— Good s t a r t i n g  pay 17 .1% 12. 3%
— Promotions based on performance 19.9% - 14.9%

Avai lab i l i ty  in Marine Corps o f :  6c
• — Opportunity to better your life 11.6% • 9.0%

— Leadershi p t r a i n i n g  20 .0% 20.0%
— Val uable t rade or ski l l  t r a in ing  11.9% 7.9%

• 
• 

— In—Service college education 9.6% 6.7%
— Travel 11.3% 5.9%
— Good benefits 10.72 7.72
— Career you can be proud of 14.9% 12.6%
— Other men you would like to work with 10.6% 8.5%
— Job you want lO.lZ 5.4%

• 
— Challenging job 14.4% 12.3%
— Good starting pay 11.0% 6.7%
— Promotions based on performance 10.9% 9.0%

Availablity in Navy of: 6c
— Opportunity to better your life 7.12 7.7%
— Leadership training 6.12 3.32
— Valuable trade or skill training 8.0% 9.7%

• — In—Service college education 8.7% 9.0%
— Travel 17.72 25.4%
— Good benefits 7.0% 5.92
— Career you can be proud of 6.9% 5.6%
— Other men you would like to work with 7.1% 8.7%

• — Job you want 7.2% 7.9%
— Challenging job 8.6% 9.0%
— Good starting pay 6.5% 6.7%

• — Promotions based on performance 6.0% 5.4%

C—9 
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Non—College Black College

Student Student
• 

• Means/Percen ts Means/Perc ent s Quest ionnaire
• n — 1453 n • 390 Reference

Comparison of Military vs. Civilian achievability
• of: • 12

— Personal freedom 3.63 4.20
• — Developing your potential 2.88 3.34
• 

— Job securi ty 2.56 2.67
— Making a lot of money 3.15 3.86
— Having the respect of friends 2.98 3.46
— Doing challenging work 2.64 3.24

• 
— Adventure and excitement 2.45 2.92

• — Learning as much as you can 2.75 3.46
• — Helping other people 2.97 3.49

— Ability to make decisions on the job 3.44 4.04
— Recognition and status 2.75 3.18

• — Chance to mature , become a man 2.63 3.15
• — More equal opportunities for minorities 2.66 3.08

Estimated monthly enlisted starting pay : lla
— Unable to make estimate 51.8% 40.3%

• — Less than $325 19.6% 18.2%
— — $325—$400 22 .3% 28.7%

— More than $400 6.32 12.8%

Effec t  of $100 a month pay increase 3.46 3.07 llb

IN FLUE N CES

• Correct Service Association of Copy Points :  7
• - — Same as othe r Services — Marine Corps 7 .6k 9.5%

• — Projec t Ahe ad — Army 20.5 % 32 .8%
• — Proud tradition — Navy • 10.32 12.32

— Part—t ime job — National Guard 27.1% 44.6%
• — Look—up — Air Force 24.6% 27.42 •

— Join the people — Army 31.72 35.9% ;
— Guard belongs — Na t iona l  Guard 8.3% 10.8% 

•
• • 

— Great way of life — Air Force 9.6% 12.82
— Oppor tuni ty is for real — Navy 9.6% 13.6%
— Rank s small , standards high — Marine 24.6% 42.3%

Corps
Adver t ising: • 

8
— is truthful 2.74 2.98
— shows minorities in the Service 2.58 2.55

• 
— gives compl ete p icture of the Service 3.34 3.83
— attracts and interests me 2.91 3.42
— shows tirinorities as more than tokens 2.81 3.14

- 
— people look genuine 2.61 2.79

• Had recruiter contact since Christmas 25.0% 28.5~ 9a
— went to recruiting station 10.12 7.22 9b

- 
— talked face—to—face with

recruiter somewhere other than
recruiting station 12.0% 16.72 9b

• 
• — heard recruiter give talk at school 11.1% 17.72 9b

C-1O
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• Non—College Black College
• Student Student

Means/Percents Means/Percents Que8tionnaire
n — 1453 n — 390 Re fere nce

— Talked to local recruiter by phone 8.12 7.2% 9b
— Received recruiting literature in the

mail 13.0% 16.9% 9b

Talked with friends about enlistment 46.6% 38.22 9c
Takied with counselor about enlistment 16.4% 11.3% 9c
Talked wi th girlf riend or wife about enlistment 23.1% 11.5% 9c
Talked with parents about enlistment 36.9% 26.4% 9c
Taken Service aptitude test 12.7% 15.42 9c
Made toll”free call 6.02 3.3% 9c
Asked for information about military by mail 13.12 10.0% 9c
Been phys ica l ly  or m e n t a l l y  tested 8 .3% 9 . 7 %  9c

Recruiter  Contac t :  10
Air Force — had contact  wi th  recrui ter  12.72 2 2 . 6 %  lOb

• — active duty recruiter 8.5% 16.7% lOc
— National Guard recruiter 1.22 2.1% ilk
— Reserve recruiter 2.2% 4.1% lOc

• Army — had contact with recruiter 23.1% 34.92 lOb
— active duty recruiter 16.22 27.2% lOc

• — National Guard recruiter 2.82 3.82 lOc
— Reserve r et ru i t e r  3. 72 5 .6% lOc

Marine Corps — had contac t with recrui ter  11.7% 18.7% lOb
— active duty recru i te r  7 . 6 %  15.4% lOc
— Reserve recruiter 2.62 3.12 lOc

Navy — had contact with recruiter 9.5% 19.7% lOb

Coast Guard — had contact with recruiter 2.3% 3.9% lOb

• Initiation of recruiter contact: lOd
— Air Force 1.37 1.34

• 
— Army 1.38 1.30
— Marine Corps 1.32 1.30
— Navy 1.32 1.29
— Coast Guard 1.21 1.33

Adequacy of inf ormat ion pr ovi ded by recr uiter:  lOe
— Air Force 1.82 1.79
— Army 1.85 1.79
— Marine Corps 1.71 1.76
— Navy 1.85 1.79
— Coast Guard [.90 2.00

Attitude toward Service after talking to recruiter : [Of
— Air Force 2.48 2.49
— Army 2.65 2.96

• — Marine Corps 2.59 2.72
— Navy 2.54 2.74
— Coast Guard 2 .50  2 .9 3
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• I Non—College Black College
• Student Student

Means/Percents Means/Percents Questionnaire
n — 1453 n — 390 Refer ence

• Talked to recruiter of same ethnic background : lOg
— Air Force 4.22 6.7%
— Army - 9.7% 15.9%
— Marine Corps 3.8% 7.4%
— Navy 3.5% 7.22
— Coast Guard .6% .8%

MEDIA HABITS

• Television:
— Hours per day spent watching 3.53 2.96 13a

Watch on weekdays: 13b
— early morning 8.8% 10.0%

• 
— late morning 6.7% 2.8%
— afternoon 18.2% • 13.12
— early evening 46.7% 39.7%
— late evening 56.6% 55.9%
— a f t e r  midnigh t 18.92 13.6%

Watch on weekends: l3c
— early morning 14.3% [1.3%
— late morning 16.92 10.3%
— afternoon 23.6% 28.2%
— early evei~ing 32.7% 32.1%
— la te evenin g 42.1% 38.0%
— after midnight 24.5% 19.2%

Radio:
— Hours per day spent listening 5.06 5.36 14a

Listen on weeday s: l4b
— early morning 46 .5% 52 .1%
— late morning 25.12 24.6%
— afternoon 39.5% 37.4%
— early evening 44.5% 38.5%
— late evening 45.3% 44 .9%
— after midnight 30.32 30.3%

Listen on weekends: l4c
• — early morning • 34.1% ‘3.9%

— late morni ng 30.5% 30.3%
— afternoon 39.4% 39.7%
— early even in g 42.2% 36.7%
— late evening 44.92 46.4%
— af te r  midnight  34. 1% 34.1%

Types of stations listened to frequently: l4d
• 

— soul music 74.4% 82.6%
— l a t in  music 21.8% 7 . 7 %
— country and western 10.5% 6.2% •

• — top h i t s  42.0% 45 .4%
— soft background music 22.9% 30.0%

• — all news 20.3% 25.6%

C—12
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Non—College Black College
• Student Student

• Means/Percents Means/Percents Questionnaire
it — 1453 it — 390 Refe rence

Magazines:
— Read in past month 65.8% 89.5%~ l5a

• 
— Ebony 29.7% 64.9% l5b
— J~ t 29.72 56.2% l5b
— ui~ck Sport s 13.6% 22.8% 15b
— Play boy 19.1% 28.2% ISb
— Time 14.3% 36.72 l5b
— Newsweek 13.5% 39.72 15b
— Sports Illustrated 31.4% 43.92 [Sb

Newspa per s:
— Read local newspapers regularly 80.32 88.0% 16a

• 
— Frequency of reading local papers 2.73 2.25 lbb

Sect ions usua l l y  read : l6c
— national news 44,7% 69.7%
— local news 52.9% 63.6%
— sports 67.0% 75.6%
— com ics 38.5% 34.1%

• 
— c l a s s i f i e d / h e l p  wan ted 33.4% 25.9%

~~~
• •

~ Frequency of reading minority oriented papers 2.42 2.11 16d

ACTIVITIE S AND ATTITUDES

Activities partici pated in this year: 2
— sports 53.3% 58.22
— debating , drama , band , chorus l1.7% 18.0%
— hobbies 13.2% 15.1%

• — honorary clubs 3.5% 8.7%
— journalistic activities 4.7% 7.4%
— school subject clubs 6 .8% 10.5%
— political activities 6.5% 11.8%
— vocational education clubs 3.0% 3.6%
— total number of activities 1.12 1.55

p

Liked Hi gh School 1.96 1.51 l8e

• Attitudes:
— Think I am aggressive 2.04 2.02
— It is often necessary to take orders 2.13 1.94
— Get bored in spare t ime 3.10 3.60
— Like idea of people working for me 2.20 2.20
— Enjoy explaining things to other people 2.04 1.81.
— Usually did what parents told to do 2.08 2.07
— Like idea of changing jobs often 4.13 4.39

F — Training gives chance to get good job 2.8 1 2 .26
— Don ’t like to be ordered to do thincs 3.14 2.98

• 
— Good salary more important than job

security 3.07 3.58
- 

— Got good education 2.61 2.15
— Need special training to get a job 2.04 1.91
— More impor tan t to ge t educa t ion

• than take job 1.76 1.70
— Like science courses 2.98 2.87
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E l

- Non—College Black College
Student Student

Means/Perce nt s Means/Perce nt s Ques t ionnaire
it — 1453 it — 390 

— 
Rsfere nce

• 

• 
— People who had it rough can 8ucceed 2.21 2.03

• 
— Important to have a lot of friends 2.23 2.30
— Technical traini ng a good way to get

job 1.91 2.01
— Prefer doing things on own 2.08 1.95
— Parents would approve of enlistment 3.24 4.44
— Approve of draft 3.72 4.33
— Like idea of t r i a l  enl is tment  period 2.19 2.50
— Want option to resi gn from Service

• without penalty 1.74 1.76
• — More minor i ty  o f f i c e r s  should be 1.91 2.03

shown in advertising
• 

— Decision to enlist would be a 1.65 1.40
personal one

p
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APPENDIX D—l

AIR FORC E PROPENSITY ANALYSIS

Positive Negative F
Propensity Propensity

• Means/Percents  Means/Percents
n 308 n l092 

_ _ _ _ _ _

DEMOGRAPHICS

Working in a business office 2.89 3.20 13.11
Going to school full—time 2.36 2.65 10.86
Age 17.73 18.05 9.08
Southern Black 38.3% 29.6% 8.53

M ILITARY ATTRIBUTES

Air Force gives you the job you want 33.1% 9.6% 113 .72
Air Force promotions based on performance 29.9% 1.0% 81.68
Air Force gives you chal leng ing job 33 .1% 12.0% 81.64
Air Force has other men you would like to 27.9% 9.0% 79.75

• work with
Air Force has career you can be proud of 34.72 13.6% 75.30
Ai r For ce gives you oppor tun i ty  to bet ter  35 .1% 14.92 65.23

your l i f e  I -

• Air Force provides good benefits 29.22 11.2% 63.58
Air Force helps you get in—Service college

education 34.7% 15.3% 60.12
Air Force allows you to t ravel  34.7 % 15.5% 58.60
Learning as much as you can 2.32 2.90 56.91

• Air Force pays well to start 28.S. 11.8% 55.36
Having the respect of friends 2.58 3.11 53.19
Air Force t ra ins  you for leadership 25.O ~ 9.6 % 52.07
Helping other people 2 .60 3 .09 42.67
Effect of $100 a month pay increase 3.77 3.37 42.52
Air Force teaches trade or skill 32.8% 16.4% 41.53
Chance to mature , become a man 2.28 2 .75  37.18
Doin g cha l l eng ing  work 2 .28  2 .76  36.54
Personal freedom 3.28 3.73 35.12
Developing your potential  2.53 2 .98  32.37 —

~
Adventure and excitement 2.13 2.57 30.98
Importance — career you can be proud of 1.67 2.00 30.55
More equal opportunity for minorities 2.36 2.76 27.56
Recognition and status 2.48 2.85 23.38
Making a lot of money 2.86 3.23 20.32

• Importance — travel 1.88 2.15 19.14

• Ability to make decisions on job 3.19 3.52 18.30
Job security 2.30 2.65 18.18
Importance — getting job you want 1.67 1.90 16.94
Importance — leadership training 1.84 2.07 14.63

~~~~ i ~~ ~~~~~~~~~~~~~~~~~ :~ ~~~~~ ~
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Positive Negative F
Propensity Propensity

Means/Percents Means/Percents
n —308 n —1092 

_________

Importance — trade or skill training 1.61 1.82 14.40
Importance — challenging job 1.83 2.03 11.16
Importance — in—Service college education 1.69 1.88 10.53
Importance — good starting pay 1.62 1.78 8.75
Importance — other men you would like to work with 2 .17  2.35 8.51
Importance — opportunity to better your life 1.74 1.89 6.97
Importance — good benefits 1.54 1.68 6.78

INFLUENCE S

Advertising attracts and interests me 2.35 3.09 75.79 . 
•

Had contact with Air Force recruiter 26.0% 9.2% 63.29
Talked with parents about enlistment 53.92 31.8% 52.45
Advertising is truthful 2.38 2.86 33.32
Talked with counselor about enlistment 26.32 13.4% 30.15
Advertising gives comp lete picture of

the Service 3.01 3.45 27.12
Asked for information about the military by

mail 21.1% 10.4% 24.90
• Talked with friends about enlistment 58.82 43,1% 23.97

r Saw Air Force recruiter of same ethnic 9.1% 2.8% 23.62
background

Attitude toward Air Force after seeing recruiter 2.39 2.51 21.84
Advertising shows people of my background in

Service 2.28 2.67 21.30
Had recruiter contact since Christmas 35.1% 22.3% 21.28
People in m i l i t a r y  advertising look genuine 2.30 2.70 19.40
Talked with girl friend or ~ife about enlistment 31.5% 20.1% 18.19
Went to recruiting stat ion 17.22 • 8.9% 1.7.60
Made toll—free call 10.7% 4.7% 15.71
Talked f a c e — t o — f a c e  w i t h  r ec ru i t e r  not at a

recruiting station 18.5% 10.3% 15.55 •

Heard recruiter give talk at schoo l 17.22 9.4% 14.80
Received recruiting literature in the mail 19.2% 11.3% 1.3.34

• Knew “great way of life ” copy point 14.6% 7.9% 12.95
Advertising shows minorities as more than tokens 2.59 2.88 12.89
Took Service aptitude test 17.5% 10.8% 10.15 -:
Talked to local r ec ru i te r  by phone 12.0% 7 . 1% 7.94
Knew “look up” copy point  30.5% 22 . 8% 7.77
Been physically or mentally tested 12.0% 7.1% 7.59

MEDIA HABITS

Listen to radio on weekdays in early morning 36.0% 50.32 19.79
Watch TV on weekends after midnight 16.9% 26.9% 13.12
Watch TV on weekdays after midnight 13.32 20.82 8,72
Watch TV on weekdays in late evening 50.0% 59.3% 8.61



Posit ive Negative F
• Propensity Propensity
• Means/Percents Means/Percents

n —308 n l092 ________

Listen to all news and weather type radio
stations • 26.0% 18.8% 7.72

Read Black Sports 18.52 12.4% 7.69
Listen to radio on weekday afternoons 46.1% 37.7% 7.07
Listen to radio on weekend afternoons 46.1% 37.92 6.76

ACTIVITiES AND ATTITUDES

• Parents would approve of enlistment 2.65 3.40 39.81
Total number of activities 1.42 1.03 34.68
Participated in student government or

politica1’~1ubP 11.4% 5.0% 16.15
Participated in sports 61.7% 51.1% 10.90
Participated in school subject club 10.7% 

• 
5.7% •9.69

Participated in vocational education club 5.52 2.2% 9.37
Participated in debating, drama , band , or

choius 1 6 . 2 %  - 10.1% 9.05
Believe received good education 2.38 2.69 9.01
Participated in journalistic activity 7.5% 3.8% 7.62
Attitude toward high school 1.84 1.99 6.92

p
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APPENDIX D—2

ARM Y PROPE NSITY ANALY SIS

Positive Negative F

• Propensity Propensity
Means/Percents  Means /Per cents

n 300 n 1l07 
_ _ _ _ _ _

DEMOGRAPHICS

Working in a factory 3.05 3.50 25.78
Working as a laborer on construction jobs 2.91 3.34 25.70
Southern Black 40.7% 28.8% 15.55
IIi~h School dropout 31.0% 22.9% 8.48

MILITARY ATTRIBUTES

Army gives you the job you want 40.0% 10.0% 173.34
Army g ive s you cha l leng ing job 42 .0% 11. 2% 171.72

• Army pays well to start 41.0% 10.7% 171.51
Army has career you c a n  be proud of 43 .0% 12. 0% 167.09

• Army gives you opportunity to better 45.3% • 14.0% 156.78
your l i f e

Army has other men you would like to work with 40.7% 12.1% 142.26
Army promotions based on performance 40.3% 14.4% 107.35
Army provides good benefits 47.0% 19.4% 101.71

• Army trains you for leadership 42.0% 16,0% 101.17
Army teaches valuable trade or skill 44.3% 18.0% 97.10
Army helps you get in—Service college 41.3% 16.0% 96.19

education
Effect of $100 a month pay increase 3.91 3.34 85.27
Army allows you to trave l 

• 36.7% 15.5% 68.88
Making a lot of money 2.71 3.28 48.58

• Developing your potential 2.-.5 3.00 46.71
Having the respect of friends 2.61 3.09 43.31

• Doing challenging work 2.24 2.76 43.00
More equal opportunity for minorities 2.29 2.78 39.68
Learning as much as you can 2.41 2.86 32.38

• Helping other people 2.64 3.08 31.95

• Ability to make decisions on job 3.12 3.54 28.32
Job security 2.23 2.67 27.82
Chance to mature 2.32 2.73 27.58
Adventure and excitement 2.14 2.56 27.48
Importance — career you can be proud of 1.68 1.99 27.24
Personal freedom 3•35 3.72 23,63
Importance — challenging job 1.77 2.04 21.26

-
~~ Recognition and status 2.48 2.84 21.12

Importance — other men you would like to work with 2.10 2.36 17.00
Importance — good starting pay 1.57 1.79 15.86
Importance — getting job you want 1.70 1.89 10.77
Importance — opportunity to better your life 1.71 1.89 9.88
Importance — leadership training 1.87 2.06 9.76

• lmpo r t a n c e  — trave l 1.95 2.13 8.28
Importance — trade or skill training 1.65 1.80 7.57
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Posi t ive Nega t ive F
Propensity Propensity

Means/Percents Means/Percents
_ n 300 n l 107 

_ _ _ _ _ _

INFLUENCE S

• Advertising attracts and interests me 2.26 3.10 95.75
Talked with parents about enlistment 55.0% 31.5% 58.34
Advertisi ng is truthful 2.27 2.89 53.20
Had contact with Army recruiter 38.3% 19.0% 51.58
Talked with girl friend or wife about enlistment 37.7% 18.6% 50.59
Ad~sertising gives complete picture of

the Service 2.88 3.47 47.76
Advertising shows minorities as more than tokens 2.40 2.93 41.09
Saw Army recruiter of same ethnic background 19.3% 7.12 41.06
People in military advertising look genuine 2.17 2.73 37.61

• Advertising shows people of my background in
Servi ce 2.19 2.70 36.63

Talked with counselor about enlistment 27.7% 13.3% 36.61
Talked with friends about enlistment 61.3% 42.8% 33.22
Went to recruiting station 19.3% 8.2% 31.43
Attitude toward Army after seeing recruiter 2.52 2.69 27.22
Made toll— free call 12,0% 4.5% 23.38
Being physically or mentally tested 14.3% 6.8% 17.75
Had recruiter contact since Christma s 33.7% 22.7% 15.35
Talked to local recruiter by phone 13.3% 6.7% 14.13
Asked for information about the military by.

mail 19.0% 11.4% 12.19
Talked face—to—face with recruiter not at

• recruiting station 17.3% 10.7% 9.95
• Knew “Project Ahead” copy point 26.3% 18.7% 8.53

Took Service aptitude test 17.0% 11.0% 7.86

MEDIA HABITS

Watch TV after midnight on weekdays 13 .3% 20,6% 8.11
Read classified section of newspaper 40.3% 31.9% 7.57

• 

• 

Read national news section of newspaper 38.02 46.6% 7.11

ACTIVITIES AND ATTITUDE S

Parents would approve of enlistment 2.64 3.39 39.34 •
~

Approve of draft 3.42 3.78 8.38
Enlistment decision a personal one 1.83 1.59 7.89

~~~~~~~~~~ t • .



APPENDIX D—3

COAST GUARD PROPENSITY ANALYSI S

Positive Negative F
Propensi ty Propens i t y

• Means/Percents Means/Percents
n .193 n — 1213 

________

DEMOG RAPHICS - ______________ _________

Working in a factory 2.85 3.49 35.93
• Working as a laborer on construction jobs 2.81 3.32 25.66

Western Black 15.02 8.8% 7.36
At tending school full—t ime 2.34 2.63 7.36

• Working in a business office 2.90 3.17 7.02

• MILITARY ATTRIBUTES

Effec t of $100 a month pay increase 3.87 3.40 38.68
Avai labi Li ty — other men you would like to work with 79.32 62.22 21.60
Availabili ty — challenging job 86.0% 70.7% 19.89
Availabi lity — good starting pay 81.4% 66.0% 18.37

• Avail ability — career you can be proud of 86.5% 72.1% 18.36

• Having the respec t of friends 2.66 3.04 18.27
Chance to mature , become a man 2.30 2.70 18.25

• Helping other people 2.66 3.03 16.67
Learning as much as you can 2.44 2.82 15.64
Ad~enture and excitement 2.14 2.52 15.49
Availability job you want 74.1% 60.4% 13.50
Importance — travel 1.86 2.13 13.29
More equal opportunity for minorities 2.39 2.72 12.bb
Availabili ty — good benefits 87.6% 76.2% 12.58
Availabili ty — promotions based on performance 79.32 67.0% 11.70
Doing challenging work 2.39 2.69 10.27
Availability — opportunity to better your life 84.5% 74.0% 9.96
Availabili ty — trave l 90.72 81.52 9.82
Import an ce — chal len gin g job 1.79 2.01 9.75
Importance — career you can be proud of 1.73 1.96 9.42

• Availabili ty — leadership training 85.02 74.92 9.33
Developing your potential 2.63 2.92 8.98
Making a lot of money 2.91 3.19 7.94
Availabili ty — trade or skill training 87.1% 78.3% 7.82
Job a.curity 2.34 2.61 - 7.52
Availabili ty — college education in Service 83.9% 74.~ 2 7.46
Abili ty to make decisions on the job 3.23 3.49 7.36
Personal freedom 3.42 3.67 7.29

-~~ - -- • --- ~~~~~~~~~~~~~~~~~ -~~~~~-~~~~~~~~-



Positive Negative F
Propensity Propensi ty

Means/Percents Means/Percents
n 193 n 12 13 

_ _ _ _ _ _ _

INFLUENCES

Advertising is truthful 2.20 2.84 40.52
• Advertising attracts and interests me 2.42 3.00 30.21

Talked with parents about enlistment 53.42 33.9% 27.76
Initiation of Coast Guard recruiter contact 1.21 1.20 24.78
People in military advertising look genuine 2.16 2.68 23.38
Talked with friends about enlistment 62,2% 44.0% 22.38
Talked to local recruiter by phone 15.5% 6.8% 17.72
Advertising shows minorities in the Service 2.27 2.64 12.85
Advertising gives complete picture of

the Service 3.03 3.39 12.09
• Went to recruiting station 17.6% 9.4% 12.03

Advertising shows minorities as more than tokens 2.55 2.86 9.56
• Been physically or mentally tested 13.5% 7.6% 7.53

Had recruiter contact since Christmas 32.6% 23.6% 7.36
Heard recruiter give talk at school 16.6% 10.1% 7.29
Talked with girl friend or wife about enlistment 30.1% 21.4% 7.09

MEDIA HABIT S

Listen to radio on weekdays in early morning 31.1% 49.1% 21.90

ACTIVITIE S AND ATTITU DES

• Parents would approve of enlistment 2.55 3.34 30.94
Get bored in spare time 2.74 3.17 9.83
Good salary more important than job security 2.74 3.12 8.25

p

L A ________________________
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APPENDIX D—4

MARINE CORPS PROPENSITY ANALYSIS

Posi t ive Negat ive F
Propensi ty Propensi ty

Means/Percents Means/Percents
n —230 n — 11 83 

_______

DEMOGRAPHICS

Working in a factory 3.01 3.47 22.03
Working as a laborer on construction jobs 2.92 3.31 16.42

• A~e 17.63 18.05 12.79
High School graduate not currently in school 16.5% 26.9% 11.04

MILITAR’~ ATTRIBUTES

Marine Corps has career you can be proud of 38.3% 10.4% 128.20
Marine Corps pays well to start 31.3% 7.0% 126.57

• Marine Corps gives you opportunity to better 30.4% 8.0% • 101.62
• your life

• • Marine Corps promotions based on performance 29.1% 7.4% 100.59
Marine Corpe teaches valuable trade or skill 30.4% 8.3% 96.20
Marine Corps has other men you would like to work 28.3% 7.2% 96.15

wi th
Marine Corps provides good benefits 28.3% 7.3% 94.73
Marine Corps helps you get in—Service college

education 24.8% 6.6% 77.67
Marine Cor1~s gives you the job you want 25,7% 7.1% 76.71
Marine Corps allows you to travel 26.5% 8.3% 67.09
Marine Corps gives you challenging job 31,3% 11.2% 66.14
Marine Corps trains you for leadership 38.3% 16.42 59.98
Effect of $100 a month pay ~~crease 3,83 3.39 41.44
Chance to mature , become a man 2.25 2.72 29.24
Having the respect of friends 2,62 3.06 28.92
Making a lo t of money 2.75 3.23 27.76
Learning as much as you can 2.39 2.84 26.18
Abili ty to make decisions on the job 3.09 3.52 25.18
Helping other people 2.63 3.05 24.46
Doing challenging work 2.29 2.72 23.40
Job secur ity 2,21 2.64 22.78

• Importance — career you can be proud of 1.68 1,97 18.53
Developing your potential 2.57 2,94 17.41
Personal Freedom 3.37 3.69 14.20
Adventure and excitement 2.19 2.52 13.55

• Recognition and status 2.51 2.81 11.87
• More equal opportunity for minorities 2.43 2.72 10.89

Impor tance — gett ing job you want 1.67 1.88 10.79
• 

• Importance — leadership training 1.84 2.05 9.15
Importance — challenging job 1.83 2.01 7.16

_ _ _ _ _  •
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Positive Negative F
• Propensity Pro pensi ty

Means/Pe rcent s Means /Percen ts
• n 230 n 1l83 

_ _ _ _ _ _ _

INFLUENCES

Advertising attracts and interests me 2.30 3.04 58.75
Advertising is truthfu l 2,22 2,85 45.61

• Advertising gives cr’mplete picture of
the Service 2,90 3.42 30.16

Had contact with Marine Corps recruiter 20,4% 10.1% 20.25
Saw Marine Corps recruiter of same ethnic 8.7% 2.82 18.83

backgro und
Advertising shows people of my background in

Service 2.25 2.65 18.36
Talked with girl friend or wife about enlistment 33.02 20.8% 16.59
People in military advertising look genuine 2.26 2.67 16.59
Attitude toward Marine Corps after seeing recruiter 2.51 2.61 15.17
Advertising shows minorities as more than tokens 2.54 2,87 12.61
Talked with parents about enlistment 46.5% 34.4% 12.31
Talked with friends ~ibout enlistment 57.02 44,5% 12.17
Went to recruiting station 17.0% 9.3% 12.06
Knew ‘same as other services ” copy point 12.62 6.7% 9.65
Knew “ranks small , standards high” copy point 33.0% 23,4% 9.58
Marine Corps recruiter contac t initiation 1.34 1,31 8.39
Talked with counselor about enlistment 22,2% 15.0%

MEDIA HABITS

Watch TV on weekends in the afternoon 15.7% 25.1% 9.61
Watch TV on weekends after midnight 17.4% 26.1% 7.92

ACTIVITIES AND ATTITUDES •

Parents would approve of enlistment 2.60 3.35 31.61
Approve of draft 3.28 3.79 13.71
Enlistment decision a personal one 1.94 1.59 13.60

:1 ~~~ - • • • • -~~~~~ •~~“ ~~~~~~:
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APPENDIX D—5

NAVY PROPENSITY ANALYSIS

Posi t ive Negat ive F
Propensi ty Propensity

Means/Percents Means/Percents
n —263 n —1150 

________

DEMOGRAPHICS

Working in a f actory 2.97 3.50 31.15
Na~th Central Black 7.62 16.2% 12.72
Not living with either parent 9.5% 16.32 7.69

MILITARY ATTRIBUTE S

• Navy gives a chal le nging job 20.92 5.82 64.49
Navy pays well to start 17.1% 4.1% 62.18
Navy allows you to trave l 33,52 14.1% 57.33
Navy has other men you would like to work with 17.5% 4.7% 55.29
Navy provides good benefits 17.1% 4,72 52.44
Navy gives you the job you want 17.1% 4.9% 49.96
Navy gives opportunity to better your life 16.7% 4.8% 48.44
Navy promotions based on performance 14.8% 4.0% 45.77
Navy teaches valuable trade or skill 17.9% 5.7% 44.09

• Navy has career you can be proud of 15.6% 4.9% 39.49
Navy helps you get in—Service college

education 17.9% 6.6% 34.96
Effect of $100 a month pay increase 3.77 3.39 34.19
Navy trains you for leadershi p 13.7% 4.4% 33.40
Chance to mature , become a man 2.29 2.72 27.99
Personal freedom 3.29 3,71 27.89
Having the respect of friend s 2.t,8 3.06 23.44
Doing challeng ing work 2.33 2.72 21.51
Developing your potential 2.56 2.95 21,41
Adventure and excitement 2.16 2,54 20.04
Ability to make decisions on the job 3.14 3.51 19.83
Helping other people 2.69 3.05 19.64
Learning as much as you can 2.47 2.83 18.78
Making a lot of money 2.87 3.22 16.16
More equal opportunity for minorities 2.41 2.74 16.09
Recognition and status 2.50 2.82 14.38
Job securi ty 2.31 2.63 13.81
Importance — travel 1.94 2.13 8.19
Importance — career you can be proud of 1.79 1.96 7.29

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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• Posi t ive Negative F
• t Propensity Prope nsi ty

• Means/Percents Means/Percents
n 263 n 1150 

_ _ _ _ _ _

INFLUENCES

Advertising attracts and interests me 2.33 3.05 62.14
Talked with counselor about enlistment 29.3% 13.1% 42.42
Talked with parents about enlistment 53.2% 32.5% 40.76
Advertising is truthful 2.28 2.85 40.46
Advertising gives complete picture of

the Service 2.92 3.43 32.95
• Advertising shows minorities as more than tokens 2.42 2.90 30.40

Talked with girl friend or wife about enlistment 35.0% 19.9% 28.19
Talked with friends about enlistment 60.8% 43.0% 27.75
Advertising shows minorities in the Service 2.29 2.65 16.78

• Peop le in military advertising look genuine 2.29 2.68 16.56
Attitude toward Navy after seeing recruiter 2.47 2.55 13.85
Had recruiter contact since Christmas 32.3% 23.2% 9.53
Had contact with Navy recruiter 14.5% 8.4% 9.33
Went to recruiting station 15.6% 9.5% 8.46
Received recruiting literature in the mail 18.3% 11.7% 8.34

• MEDIA HABITS

Listen to radio on weekdays in early morning 36.1% 49.4% 15.28
Watch TV on weekends after midnight 17.1% 26.3% 9.73
Listen to radio on weekdays in the afternoon 47.2% 38.0% 7.51
Read local news papers regu lar ly  86.3~ 79.3% 6.75

ACTIVITIES AND ATTITUDES

Parents would approve of enlistment 2.66 3.35 29.97
Total number of activities 1.34 1.06 15.71 •

Importance of having friends 2.00 2.30 9.48 •

Like science courses 2.70 3.04 8.07
• Participated in political activity 10.3% 5.6% 7.88

Approve of draft 3.41 3.77 7.80
• Get bored in spare time 2.84 3.18 7.69



APPENDIX D—6

NATIONAL GUARD PR OPENS I TY ANALYSIS

Posi t ive Negat ive F
Propensi ty Propensity

• Means/Percents Means/Percents
ii —242 n 1165 

______

DEMOG RAPHICS

Workin g as a laborer ~n construction jobs 2.88 3.32 21.94
Wotkin g in a fac tory 3.05 3.47 18.98
Southern Black 40.92 29.2% 12.93

MILITAL~Y ATTRIBUTES

Availabili ty — other men you would like to work with 79.8% 61.5% 29.91
• Availability — challenging job 84.7% 70.0% 21.96

Learning as much as you can 2.44 - 2.84 20.74
Availability — good starting pay 80.2% 65.42 20.30
Importance — trave l 1.85 2.14 19.35
Avai1abi!~~•y — career you can be proud of 84.72 71.6% 18.07
Availabih_y — valuable trade or skill training 89.3% 77.3% 17.58
Availability — promotions based on performance 80.2% 66.6% 17.38
Importance — career you can be proud of 1.70 1.98 16.95
having the respect of friends 2.72 3.04 15.79
Availability — opportunity to better your life 84.7% 73.5% 13.75
Personal freedom 3.39 3.69 13.02
Chance to m ature , become a man 2.39 2.70 12.92
Availabili ty — travel 90.5% 81.0% 12.62
Importance — leadership training 1.83 2.06 11.95
•Uventure and excitement 2.22 2.52 11.86
Developing your potential 2.64 2.94 11.79
Availabili ty good benefits 85.5% 76.1% 10,30
Abili ty to make decisions on the job 3.23 3.50 9.91
Doing challenging work 2.43 2.70 9.71
Impor tance — challenging job 1.82 2.01 9.11
Availabi l i ty — job you want 70.3% 60.1% 8.81

• Availabili ty — leadership training 83.52 74.7% 8.58
Importance — other men you would like to work with 2.14 2.34 8.21
More equal opportunity for minorities 2.48 2.72 8.11
Helping other people 2.79 3.02 7.83
Recognition and status 2.58 2.80 7.14
Importance — valuable trade or skill training 1.64 1.80 7.03



11
• Posi tive Negat ive F

Propensi ty Propensi ty
• Means/Perc ents Means/Percen ts

n 242 n 1l65 
_ _ _ _ _ _

INFLUENCES

Advertising attracts and interests me 2.38 3.03 47.06
• Talked with friends about enlistment 63.6% 42.9% 35.40

Ta’lked with girl friend or wife about enlistment 36.0% 19.5% 32.00
Adver tising is truthful 2.32 2.84 31.49
Talked with parents about enlistment 50.4% 33.4% 25.53
Had contac t with Army National Guard recruiter 7.4% 2.0% 21.44

• Went to recruiting station 18.62 8.82 20.52
Advertising shows minorities in the Service 2.25 2.66 20.29

• Had contact with Army recruiter 33.9% 20.9% 19.08
Had recruiter contact since Christmas 35.5% 22.4% 18.83
Been physically or mentally tested 15.3% 7.0% 18.33
Talked with counselor about enlistment 24.42 14.02 16.44
Taken Service aptitude test 19.82 10.7% 15.55
Talked face—to—face with recruiter somewhere other

than recruiting station 18.6% 10.5% 12.74
People in military advertising look genuine 2.32 2.67 12.41

• • Heard recruiter give talk at school 16.9% 9.6% 11.18
Asked for information about military by mail 19.4% 11.6% 10.99
Advertising shows minorities as more than tokens 2.57 2.87 10.91
Talked to local recruiter by phone 13.2% 7.0% 10.73
Advertising gives complete picture of 3.10 3.40 10.54

the Service
Received recruiting literature in the mail 

• 

17.8% 11.6% 6.95

MEDIA HABITS

Watch TV on weekdays in early evenin g 35.1% 49.2% 16.07

ACTIViTIE S AND ATTITUDES

Parents would approve of enlistment 2.69 3.35 25.38
Approve of draft 3.28 3.80 14.63
Get bored in spare time 2.75 3.19 12.75
Technical training good way to get job 1.65 1.96 11.24 •

Important to have a lot of friends 1.97 2.29 10.16
Good salary more impor tan t than job securi ty 2.77 3.14 9.15 •

• 

.



APPENDIX D—7

AIR FORCE NATIONAL GUARD PROPENSITY ANALYSIS

Posi tive Negat ive F
Propensity Propensity

Means/Percents Means/Percents
n —70 n —1383 

_______

DEMOGRAPHIC S

NONE

MILITAR Y ATTRIBUTES

Air Force gives challenging job 42.9% 15.3% 37.26
Air Force promotions based on performance 35.72 13.3% 27.65
Air Force has career you can be proud of 40.02 16.9% 24.61
Air Force teaches valuable trade or skill 41.4% 18.6% 22.31
Air Focce allows you to trave l 40.0% 18.72 19.25
Air Force provides good benefits 31.42 14.5% 14.95
Air Force gives you the job you want 30.0% 13.7% 14.31
Air Force has other men you would like to work with 27.1% 12.2% 13.27
Air Force pays well to start 30.0% 14.6% 12.24
Air Force helps you get a college education

L.~. 
in—Service 35.7% 19.0% 11.77r Air Force trains you for leadership 25.7% 12.2% 10.89

• Air Force gives you opportunity to better your life 32.9% 18.4% 9.00
Importance — challenging job 

, 

1.67 2.00 8.70
Estimated starting monthly pay over $400 14.3% 5.92 8.10

INFLUENCES

Had contact with Air Force recruiter 35.7% 11.6% 35.77
Saw Air Force recruiter of same ethnic 17.1% 3.42 33.00

background
Had contact with Air Force Reserve recruiter 11.4% 1.7% 29.62
Talked face—to—face with recruiter other than •.
at recruiting station 31.4% 11.1% 26.53

Had recruiter contac t since Christmas 45.7% 23.9% 17.04
Had contact with Navy recruiter 22.92 8.8% 15.41
Had contact with Air National Guard recruiter 5.7% .9% 13.24
Heard recruiter give talk at schoo l 24.3% 10.4% 13.12
Had contact with active Air Force recruiter 20.0% 7.9% 12.72

• Talked with friends about enlistment 67.1% 45.6% 12.57
Talked with counselor about enlistment 31.4% 15.6% 12.25
Received recruiting literature in the mail 25.7% 12.4% 10.56
Had contact with active Army recruiter 30.0% 15.5% 10.43

• AdvertIsing attracts and interests me 2.41 2.93 9.70
• Had contact with Army recruiter 37.1% 22.3% 

• 
8.26

Asked for information about the military by 24.3% 12.5% 8.16
mail

- Talked to local recruiter by phone 17.12 7.7% 8.06
Had contact with Coast Guard recruiter 7.1% 2.1% 7.45
Took Service aptitude test 22.92 12.2% 6.93

II .. • 
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Positive Negative F
Propensity Propensity

Means/Percen ts Means/Percen ts
n 7 0  n 1383 

_ _ _ _ _

MEDIA HABITS

Li.sten to radio on weekdays in early morning 30.0% 47.4% 8.11
Reaay Ebony 44.3% 28.92 7.57
Read Jet 44.32 28.9% 7.57

ACTIVITIES AND ATTITUDES

Parents would approve of enlistment 2.52 3.28 11.07
Approve of draft 3.14 3.74 6.74

H
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APPENDIX D—8 , 
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ARMY NATIONAL GUARD PROPENSITY ANALYSIS

Posi tive Nega tive F
• Propensity Pro pensi ty

Means/Percents Means/Percents
n —137 n —1316 

______

DEMO~RAPHl CS

Working as a laborer on construction jobs 2.77 3.30 20.24
Working in a fac tory 2.96 3.44 15.59

• High School dropout 35.8% 23.6% 10.00

MILITARY ATTRIBUTES

• Army gives you a challenging job 35.0% 15.8% 32.28
Army has a career you can be proud of 35.8% 16.5% 31.46
Army gives you the job you want 31.4% 14.8% 25.27
Army gives opportunity to better your life 36.5% - 18.9% 23.80
Army has other men you would like to work with - 31.4% 17.0% 17.49
Army pays well to start 29.2% 15.7% 16.11
Importance — career you can be proud of 1.63 1.96 15.06

h— ’ Developing your potential 2.54 2.91 11.41
Army trains you for leadership 32.9% 20.4% 11.35
Learning as much as you can 2.42 2.79 11.34
Importance — travel 1.84 2.12 10.93
Army helps get in—service college education 32.1% 20.1% 10.70
Ar-my promotions are based on performance • 

29.9% 18.6% 10.10
Army teaches valuable trade or skill 34.3% 22.5% 9.66
Ability to make decisions on the job 3.14 3.47 9.35
Chance to mature , become a man 2.3. 2.66 9.27
Army provides good benefits 35.0% 24.0% 8.07
Personal freedom • 3.36 3.65 7.88

INFLUENCES
p

• Advertising attracts and interests me 2.31 2.97 29.25
Talked with girl friend or wife about enlistment 40.22 21.3% 25.30
Had contact with Army National Guard recruiter 9.5% 2.1% 24.91
Talked with friends about enlistment 66.4% 44.5% 24.27
Advertising is truthful 2.27 2.79 18.99
Talked with parents about enlistment • 51.8% 35.3% 14.62
Had contact with Army recruiter 35.8% 21.7% 13.89
Went to recruiting station 18.3% 9.9% 9.17
Attitude toward Army after talking to recruiter 2.53 2.67 9.01
Advertising shows minorities in the Service 2.27 2.62 8.62
Deen physcially or mentally tested 14.6% 7.6% 8.06
Knew “part—time job1’ copy point 36.5% 26.1% 6.76



- 
_ _ _

Posi t ive Nega t ive F
Propensity Propensity

• Means/Percents Means/Percents
n l37 n l3l6 

_ _ _ _ _ _

MED IA HABITS

NONE

ACTIcITIES AND ATTITUDES

• GOQd salary more important than job security 2.67 3.12 8.24
Important to have a lot of friend s 1.92 2.26 7.05
Parents would approve of enlistment 2.84 3.28 6.93

~~~~~~ • 
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APPENDIX D—9

RESERVE PROPENSITY ANALYSIS

Positive Negative F
• Propensity Propensity

Means/Percents Means/Percents
n 255 n —1149 

______

DEMOGRAPHICS

Working in a factory 3.03 3.48 22.88
Working as a laborer on construction jobs 2.94 3.31 15.88

• Working in business office 2.87 3.19 11.95
Southern Black 38.0% 29.7% 6.82

MILITARY ATTRI BUTE S

Learning as much as you can 2.33 2.86 39.20
Importance — career you can be proud of 1.62 2.00 34.37

• Helping other people 2.63 3.05 26.66
Availability — challeng ing job 85.1% 70.1% 24.20

• Having the respect of friends • 2.69 3.06 22.30
Chance to mature , become a man 2.33 2.71 21.55
Availability — job you want 74.5% 59.3% 20.86
Availability — hien you would like to work with 76.9% 61.9% 20.76
Availability — good starting pay 79.6% 65.3% 19.92
Making a lot of money 2.84 3.22 19.09
Doing challenging work 2.35 2.71 17.97
Ability to make decisions on the job 3.16 3.51 17.95 -

•

Availability — career you can be proud of 84.3% 71.7% 17.41
Importance — trade or skill training 1.58 1.81 17.31
Adventure and excitement 2.19 2.53 15.91
Developing your potential - 2.60 2.94 15.90
Importance — challeng ing job 1.78 2.03 15.56
Availability — opportunity to better your life 84.7% 73.4% 14.60
Availability — leadership t ra in ing  85.52 74.3% 14.54
Availability — good benefits 86.72 75.8% 14.37 •

Availability — promotions based on performance 78.8% 66.8% 14.13
More equal opportunity for minorities 2.43 2.73 13.23
Importance — leadership training • 1.83 2.06 12.97
Availability — trave l 90.2% 81.0% 12.35
Importance — travel 1.91 2.13 12.08

• Importance — good benefits 1.49 1.68 12.06
• Job security • 2.33 2.62 11.49

Recognition and status 2.53 2.81 11.30
Personal freedom 3.42 3.68 10.13
Importance — opportunity to better your life 1.70 1.89 9.71
Importance — good starting pay 1.60 1.78 9.24
Importance — promotions based ~n performance 1.51 1.68 9.21
Availabili ty — in—Service college education 83.1% 74.6% 8.44
Availability — valuable trade or skill training 85.92 77.9% 8.16

--- - • - ~~~~~~~~~~~~~~~



• Positive Negative F
Propensi ty Propensity

• Means/Percents Means/Percents
n 255 n 1l49 

_ _ _ _ _ _

INFLUENCES

~?alked with parents about enlistment 55.72 32.0% 52.31
Advertising attracts and interests me 2.38 3.05 51.90
Mvertising is truthful 2.24 2.87 47.89
Talked with girl friend or wife about enlistment 36.1% 19.3% 34.53
Advertising gives complete picture of

the Service 2.96 3.42 25.36
Advertising shows minorities in the Service 2.22 2.67 24.72
Advertising shows minorities as more than tokens 2.47 2.90 23.04
Went to recruiting station 18.8% 8.7% 23.01
Talked with friends about enlistment 58.8% 43.5% 19.92
Had recruiter contact since Christmas 34.9% 22.7% 16.74
Peo ple in military advertising look genuine 2.31 2.67 14.40
Talked with counselor about enlistment 23.5% 14.2% 13.75

• falked to local recruiter by phone 13.7% 7.0% 12.79
Asked for information about the military by
mail 19.2% 11.5% 11.17

• Heard recruiter give talk at school 16.9% 9.7% 11.16
Had contact with Army recruiter 31.0% 21.5% 10.59
k~j~w “join the people ” copy point 40.0% 29.8% 10.17
Received recruiting literature in the mail 18 .8% 11.5% 10.10 1 -

Been physically or mentall y tested 12.9% 7.3% 8.70
Had contact with Army Reserve recruiter 6.7% 3.1% 7.70
Had contact with Air Force Reserve recruiter 4.3% 1.7% 7.09
Had contact with Coast Guard recruiter 

- 
4.72 1.9% 6.91

MEDIA HABITS

Read classified section of newspaper 43.52 31.7% 13.20
Listen to radio on weekdays in early morning • 36.9% 48.8% 12.09
Listen to all news and weather radio stations 28.2% 18.9% 11.23
Watch TV on weekends after midnight 17.7% 26.5% 8.72

p

• ACTIVITIES AND ATTITUDES

Parents would approve of enlistment 2.63 3.37 34.25
Get bored in spare time 2.66 3.21 20.48
Approve of draft 3.37 3.79 9.82
Important to have a lot of friends • 1.99 2.30 9.61 ‘

Par t ici pated in honorary club • 6.3% 2.9% 7.20
Technical training good way to get job 1.71 1.95 6.93
Like job with people working for me 1.99 2.25 6.83 

•


