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GLOSSARY

Because res ponses and res pondents to the Join t Serv ice magaz ine tes t were

analyzed and categorized in many different ways, this glossary is provided

as a helpful description of the most commonly used terms in the following

F report.

Lead -- A generic word denoting response, which takes its specific

definition from the context in which it appears . Often

used interchangeably for BRC, cou pon , respondent, interest.

Coupon -- The physical card that a respondent sent in to request

information ; the same as Bus iness Reply Car d (BRC) .

BRC -- A Business Reply Card. The physical card that a respondent

- 
* - sent in to request information ; the same as a coupon .

Respon dent -- The person who sen t in a coupon reques ting infor mati on.

Val id Res pondent -- A person who sen t in a cou pon reques ti ng informa tion and

who identified his/her age as between 16.5-32 years of age ;

or did not indicate age, but in all other respects appeared

valid. A prospect.

Prospect -- Same as valid respondent.

Interest(s) -- The Service branch(es) for which the respondent rec .~ s~~:

information .

Rate of Response -- The number of coupons divided by circulation , ex presse d as

a percent. In most cases, the rates shown in this re por t

have been computed to four decimal places. They, therefore , 
- :

represent the number of responses for each 10,000 circulation .
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For examp le , if the circulation of a certain publ ication

were 10,000 and the number of cou pons was 5, the rate

of response would be .05% (.0005 as a decimal).

Infl uencer -- A respondent who identified him/herself as a parent,

educator, bus iness leader , government or comunity leader.

Underage -- A respondent who identified his/her age as under 16.5 years.

Overage -- A respondent who identified his/her age as over 32 years.

Coupon
Duplication -- A situation that occurs when the single same respondent

sends in two or more coupons.

* Discre te
Respondent -- The name of a respondent counted only once , regardless of

the number of coupons the res pondent sent in.

Di scre te Serv ice
Coupons -- A coupon sent in by a discrete respondent who sent in

only one coupon.
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I. MANAGEMENT SUMMARY

A. CKGROUNP

Magazine advertising has historically accounted for a significant portion

of the media expenditures of the individual Services, and is one of their

prime sources of prospect leads.

Virtually all of this advertising has been mounted in a solo—Service mode.

In this mode, each Service runs its own Service-specific ads independently

of the other Services. It is not uncommon for several individual Service

ads to appear in the same issue of the same magazine.

The Services have also conducted limi ted tests of joint-mode advertising.

In the joint mode, recruiting appeals and offers for information regarding

two or more of the Serv ices are comb ined in a s ing le ad.

Because of the potential economies associated wi th joint-mode advertising

and because DOD market research studies indicated extensive multi-Service

interest among prospects, OASD (MRA&L) contracted wi th Grey Advertising, Inc.

to conduct tests of joint-Service advertising , The major test compared

* 
joint-Service advertising wi th solo-Service advertising in magazines typical

of those used by the Services, using quantity and quality of response ,

incidence of multiple -Service interest (u shopping i) and relative cost as

the key criteria.

)

_ _ _ _ _ _ _ _  ~~- - - -- - 
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B. JOINT ADS COMPARED WITH SOLO ADS

1 . Purposes

The primary purposes of this test were to:

Determine the comparative quantity and quality of leads generated

by joint- and solo-Service magazine advertising.

Determine the comparative incidence and extent of multi ple -

Service interest (“shopping ”) on the part of respondents to

joint- and solo-mode magazine advertising.

Determine the relative cost effectiveness of joint- and solo-

Service magazine advertising in generating valid leads.

2. Design and Execution

The test was conducted during the four-month period of February through

May, 1978.

* 

Six magazines -- all typica l of those in which recruiting advertising

regularly appears -- were split into two groups of three magazines each.

These two groups were matched on the basis of circulation size and
- l

editorial env i ronment.

* A rotating schedule was established which provided equal audience exposure

(media reach and frequency) for both joint- and solo-mode ads by alternating

their placement in each of the two groups of magazines.

‘IL
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All business reply cards (BRC’s) generated by both the solo-Service and the

joint-Service ads were addressed to an independent fulfillment house for

counting and forwarding to the individual Services, f-or fol low-up.

Two kinds of measurements were empl oyed.

Direct Response. The BRC ’s generated by the joint-mode and the

solo-mode ads were counted , analyzed and compared to one another to

assess the two different advertising modes in terms of the fol l owing

criteria:

- Capability to generate absolute numbers of total leads and

prospect leads for each respective Service

I 
- 

- Prospect lead quality

- Incidence of prospect lead duplication

- Cost-effectiveness

Call-Back Research. A random sample of valid prospects was contacted

to validate (where appl icable) the direct response findings and

to provide additional information on these factors:

- Previous recruiting-related action (whether and to what

extent a prospect had previously requested information about

one or more of the Serv ices and/or contac ted a recru iter)
— Likelihood to enlist (and in which branch)

- Demographic/lead quality data (e.g., age, education)

ii
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3. Major Findings

Quantity

Gross Response

The gross coupon response rates for joint- and solo-Service ads were the same

(.13%). Thus , the forty-eight solo-Service ad insertions generated about

four times as many coupons as did the twelve joint-Service ad insertions.

Prospect Leads

Joint-Service ads produced valid prospect leads (interests) at twice the rate

of solo-Service ads (.14% vs. .07%). In terms of absolute numbers , the forty-

eight solo-Service ad insertions produced twice as many prospect leads

(interests) as did the twelve joint-Service ad insertions (48,761 vs. 23,712).

Quality

Results of the response analysis and the call-bac k survey showed there was 
*

little quality difference between respondents to solo- and joint-Service

advertising.

Age Qualification

Forty-nine percent of valid solo-Service coupons and 44% of valid joint-Service

coupons indicated that the respondent was between the ages of 16.5-18 years. In

the call-back survey , 51% of solo-Service respondents and 50% of joint-

Service respondents identifi ed their age as between 16.5-18 years. 
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Education Qualification

In the call-back survey , the incidence of respondents who had completed

high school (or better) was 57% for solo-Service and 56% for joint-Service .

Enlistment Qualification

In response to a cal l -back survey question about likelihood to enlist , a

larger proportion of joint-Service than solo-Service respondents indicated

• they were “extremely” or “very likely ” to enlist within the next six months

(17% vs. 11%). Joint-Service respondents , requesting information about two

or more Services , were twice as likel y to enlist as solo-Service respondents ,

requesting information about two or more Services (22% of joint-Service vs.

11% of solo-Service respondents).

Incidence of Multiple-Service Interest

The test results revealed that a significant proportion of individuals

responding to recruiting advertising are “shoppers ,” that is , they requested

information about two or more Services.

A computer match of valid respondent names from solo-Service advertising

showed that more than half of the coupons recei ved were sent in by respondents

who requested information about two or more Services. This was the case

for all of the Services as a group and for each Service individually,

except Navy , in which instance 48% of valid coupons were identified as

coming from multi-Service respondents .
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Percent of Service Coupons From Respondents

Requesting Information From:

Total Coupons
One Service Only Two or More Services For Each Service

Army 37% 63% 100%

Navy 52% 48% 100%

Air Force 49% 51% 100%

Marines 43% 57% 100%

All of Above 47% 53% 100%

On average , solo-Service respondents were interested in 1.6 Services.

Among respondents to joint-Service advertising, 75% requested information

about two or more Services. On average, joint-Service respondents were

interested in 2.4 Services.

J
In addition , the call-back survey findings indicated a significant degree

of “shopping ” among prospect respondents. Of those who recalled requesting

information , 59% of solo-Service respondents and 61% of joint-Service

respondents indicated they had previously requested information from

more than one Service . -

Cost Effectiveness

The joint-Service ads produced prospect leads (interests) more cost-effectively

than did solo-Service ads ($13.44 vs. $19.11). At this differential , the

individual Services would have to spend $1.42 in solo-mode advertising to

generate the same number of prospect leads that each $1 .00 of joint-mode

advertising produces. 

- 
~~~~~~~~~ 
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E. SUMMARY OF KEY FINDINGS

1. Joint and Solo Coupon Response Rates Were the Same

The rate of coupon response per 1 ,000 circulation was the same for both joint-

and solo-mode advertising.

2. Joint Advertising Produced a Higher Rate of Prospect Leads

Joint-Service ads generated valid prospect leads (interests) at twice the

rate of solo-Service ads.

3. Joint - and Solo-Service Lead Quality Were the Same

There were no significant differences in age or education between joint-

Service and solo—Service respondents.

4. Enlistment Propensity Appeared Higher Among Joint-Service Respondents

Reported likel ihood to enlist was greater among respondents to joint-Service ads.

5. There Was Extensive Duplication Among Solo-Service Coupons

Fifty-three percent of solo-Service coupons received came from respondents

who sent in two or more coupons.

I - 6. Joint Advertising Was More Cost-Effective

Joint-Service ads produced prospect leads (interests) at a l ower cost than

solo-Service ads.

L - ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ —
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II. BACKGROUND/METHODOLOGY

A. SITUATION

Magazine advertising plays a major role in the AVF marketing program. The

Army, Navy, Air Force and Marines have all historically nade extensive use

of selected magazines in connection with their respective individual
w
0,

~~~
. recruiting advertising campaigns. In FY 1978, for example , the combined dollar

investment of the four major Services in magazine space alone was 39% of their

total national media expenditures .*

This advertising has three purposes:

1. Increase awareness of the militar y as an attractive career option .

2. Stimulate favorable attitudes toward enlistment in the Service.

3. Generate prospect leads. (This is done via the use of a business

reply card or an on-page coupon which interested persons can use

to request information from an individual Service/advertiser).

Magazine advertising is one of the prime sources of Service prospect leads.

Virtually all of this magazine advertising has been mounted in a solo-Service

mode. That is , each Service runs its own , Service-specific ads independently

of the other Services. In this mode, it is a common occurrence for severa l

different Service ads to appear in the same issue of the same magazine.

*Source: OASD (MRA&L)

_  _  
-
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In addition to their regular use of solo-Service ads, the Serv ices have al so

-- through the Joint Advertising Directors of Recruiting (JADOR) -- conducted

limited tests of joint-mode advertising. In the joint mode, appeals and offers

for more information for all the Services are combined in a single ad and
* accompanying business reply card .

Because of the potential economies associated with joint-mode advertising and

because DOD market research studies indicated extensive multi-Service interest

among prospects, OASD (MRA&L) contracted wi th Grey Advertisin g , Inc. to

conduct tests of joint-Service advertising.

The purposes of the tests were to:

1. Determine the comparative quantity and quality of l eads generated

by joint- and solo-Service magazine advertising.

2. Determine the comparative incidence and extent of multiple-Service

interest (“shopping ”) on the part of respondents to joint- and solo-mode

magazine advertising.

3. Determine the relative cost effectiveness of joint- and solo-

Service magazine advertising in generating valid leads .

4. Determine the cost-effectiveness and prospect lead-generating

capability of joint-mode spread units compared to joint-mode page units.

5. Determine the cost-effectiveness and prospect l ead—generating

capability of two different joint-mode business reply card formats.

_  —---_ _ _ _
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C. T h 1 4  AND EXECUTION

1. Joint Ads Compared Wi th Solo Ads

The ideal design for this test would have employed a perfect A/B

circulation split. In such a design :

Four individual solo-Service ads would have appeared in hal f

the circulation of a given test magazine.

A single joint-Service ad would have appeared in the other,

matched half.

Because of the limitations of magazine production , however , this was not possible.
- 

- 
(No recogn ized, regularl y published magazine has the mechanical capability

to accomodate five business reply cards on a 4/1 spl i t—run basis).

In all other regards, however , the test design repl icated as closely and

as comprehensively as possible the “real world” situation of magazine

recruiting advertising . Magaz ine selec tion, space units , ad rotation and

exposure , business reply card format, and counting and ful fillment procedures

were al l carefully controlled .

a) Magaz ine Selec tion

Six magazines -- all typical of those in which recruiting advertisin g

regularly appears -- were split into two groups of three rragazines

each. These two groups were matched on the basis of circulation

size and editorial environment in accordance with predetermined

statistical criteri a designed to assure large and rel iable analyti c

data bases. (Table 1) -

b ) Ad Rotation Schedule

The test was conducted during the four-month period of February

through May, 1978.

—‘--

~
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A rotating schedule was established which provided equal audience exposure

(media reach and frequency) for both the joint- and solo—mode ads by

alternating their pl acement in each of the two groups of magazines (Table 1).

As an example :

In February, the three “Group A” publications each carried four

individual solo-Service ads (one each for Army , Navy , A ir Force ,

Mar ines ) wh i le the “Group B” publ i cati ons each carried a single,

joint-Service ad in which appeals for all four Services were combined.

In March, the pattern was reversed. The three “Group A ” magazines

carr i ed a s ingle , joint-Service ad while the “Group B” magaz ines

each carried four individual solo-Service ads.

In Apri l and ~~~ the ad/magazines group combinations were similarly

rotated.

c) Creative Units

Solo-Service Ads

The solo—Serv ice ads were all page 4-color units accompanied by

double business reply cards.

* 
These mater ials were prov ided by eac h of the respec ti ve Serv ices ,

* 

who indicated they were fully representative of their current

enl isted campaigns in all regards. The Air Force and ?~ar i nes eac~
provided two different ads. The Navy and Army each provided one.

(Where required -- and wi th the prior approval of the Services --

minor modifications were made in the format of the business reply

cards to assure uniform lead-counting and fulflllmert procedures.)

— -~~~



_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  —- 
-

11— 5

(See Table 2 for ad rotation schedule, and Exhibits 1— 6 for actual

solo-Service ads and business reply cards.)

Joint-Service Ads

The joint-Service ads were developed on the basis of findings f:-~m

extensive copy pre—testi ng designed to determine which of several

different creative approaches would be most effective in attracting

prospect attention , persuasively communicating key recruiting incentives ,

and eliciting a coupon request (lead) for additional information about

one or more of the Services. (See A Copy Research Report on Five DOD

Print Executions. )

This prior copy research , conducted among 875 young men age 17-21 in 10

geographically dispersed areas, measured:

The performance of five different DOD joint-mode advertising

approaches vis-a-vis one another.

The performance of those ads vis-a-vis a group of control ads

consisti ng of current solo—mode Army , Navy and Air Force ads.

The performance of two strategically different joint-mode

tag lines.

Based on the findi ngs from thi s research , two different joint-Service

ads were used:

The format of one ad (Exhibit 7) consisted of 20 small photos

featuring people in Service-related training , job and leisure

si tuations (e.g., ai r traff ic controllers on duty, an elec tronics

repairman at work , a basketbal l game, etc.).

L ~~~~~~~~~~~~~ . _ _  -
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The format of the other ad (Exhibit 8) consisted of 4 large

photos of hardware commonly associated wi th each of the four

major Services (e.g., a submarine representing the Navy , a plane

representing the Air Force, etc.).

Both joint-Service ads used in this portion of the test were 4-color

spread units accompanied by double business reply cards. The primary

reason for using spreads (rather than the page units employed by the

individual Services) was that the joint ads had to support four Services

rather than one. In vi ew of this , it was felt that a spread would

better provide sufficient space to fully represent all four Services

graphically, and at the same time allow for sufficient copy to impart

mean ingful information about them in an impactful and persuasive manner.

The bus iness reply card used in this portion of the test provided three

l ines on which a prospect coul d specify the Service(s) regarding which

‘~e or she wanted additional information. The reason that only three

fill-in options were provided on the card even though four Services

were being promoted in the ads was that previous joint-Service direct

response experience (JADOR Joint Mail Test, November 1976) indicated

that when the number of fill-In request options provided is less than

the number of Services promoted, the incidence of multiple-Service

information requests (prospect leads) increases .

d) Coun ting and Fulfillment

All business reply cards generated by both the solo-Service and the

joint-Service ads were addressed to an independent fulfillment house,

Mul timode , Inc .

Mul timode counted and photocopied these cards and forwarded the prospect

_ _~~~~~~~~~-.. -_ .- -~~~~~~~~~~~~~ --. --_- -~~~~~~~~~~~~~~
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* leads generated for each of the Services (whether by their solo ads

or by the joint ads) to their respective fulfillment houses for appropriate

disposition . (See Technical Appendix for details.)

e) Test Measurements

Two kinds of test measurements were employed : Direct Response and

• Cal l-Back Research.

Di rect Response

Prospect inquiries received by Multimode during the 100-day period

fol lowing the on-sale date of each magazine were included in the

l ead data analyses . Inquiries received after the 100-day period

were forwarded to the Services for action , but were not included in

the analyses. This placed all ads on the same basis in terms of

* 
l apsed time from appearance to lead-counting cutoff -- a critical

control when measuring direct response. (Experience indicates that this

100-day period accounts for about 80% of prospect responses to a given ad.)

The l eads generated by the joint-mode ads and those generated by tle

solo-Service ads were then compared to one another on the fol lowi ng

* seven key evalua ti ve cr iter ia :

... Number of total leads

Number of val id leads

Rate of res ponse

Cost-per-lead

Incidence of lead duplicat ion

... Lead distribution by Individual Service

Lead distribution by age
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In addition to the above evaluative comparisons , a variety of diagnostic

cross-tabulations were also performed on both the joint- and solo-Service

lead data.

(Both the above are detailed in Section III on Findings , and Section V ,

Tabl es.)

Call-Back Research

The extent of inter-Service lead dupl ication is critical to a comprehensive

evaluation of the benefits and limi tations of both joint-mode and solo-

Service magazine advertising and a determination of the most productive and

cost-effective strategic roles for each in the total recruiting marketing

communication s mix.

One measure of this came from computer matching of coupon respondents

detailed in Sections III and V. Additional information on this topic

was generated by an independent call-back survey of a sample of coupon

respondents conducted by Chilton Researc h Services of Radnor , Pennsylvania.

In the Chilton call-back study , coupon-respondents to both the solo-Service

and the j oint-Service ads were contacted to determine:

Whether they had previously requested information regarding

one or more of the military Services

Whether they had had contact wi th a Service recruiter durina *

the past six months -- and from which branch(es)
Likelihood to enlist -- and in which branch

Demographic information (e.g., age, education)

A detailed description of this independent study and its findings is

contained in Section IV.

~1

~~~~ --  ~~~~~~~~~~~~~~~ — - j .  -. ~~~~~~~~~~~~~~~~~~~ ---
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2. Test of Page Compared with Spread

In a separate sub-test , the lead-generating and cost performance of a

joint-Service spread were compared to that of a joint-Service ~~~
This test is described below:

a) Magazine Selection

Four magazines -- different from those used in the main body of the test,

but also typical of those in which recruiting advertising regularly appears

-- were split into two groups of two magazines each. Both groups were

similar in terms of circulation size and editorial environment (Table 3).

b) Ad Rotation

The test was conducted during February and March , 1978.

A rotating schedule was establishe d which provided equal audience exposure

(media reach and frequency) for the j oint-Service “20-picture ” two-page

spread and for a single page version of the same creative approach. Both

ads were accompanied by the same double business reply card .

See Table 3 for test design , Exhibit 7 for two-page spread version of ad ,

and Exhibit 9 for single-page version of ad.

_ _  _ _
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c) Counting and Fulfillment

All busines s reply card s generated by both the two-page spread and

the single—page adaptation of it were addressed to Multimode , Inc .

Multimode counted and photocopied these card s and forwarded the

prospect leads generated for each of the Services to their respective

fulfillment houses for appropriate disposition .

d) Test Measurements

As in the main test , prospect inquiries received by Multimode during

the 100-day period followi ng the on-sale date of each magazine were

included in the lead data anal yses. Inquiries received after the

100-day period we re forwarded to the Services for action but were
4 not included in the analyses . This placed all insertions on the

same basis in terms of lapsed time from appea rance to lead-counting

cutoff.

T he leads generated by the two-page spread and those generated by

the s ing le-page version of the same ad were then compared to one

another on the fol lowing four eval uative criteria:

. 1 . . .  Number of total leads

Number of valid leads

Rate of Response

Cost-Per-Lead
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Results from this test are detailed in Section III on

Find ings , and Section V , Tabl es .

3. Test of Four—Box Compared to Three-Line BRC

As described above, •the main body of this test (joint ads compared to solo

ads ) employed a 3-line business reply ca rd -with all join t-mode ads.

The reason that only three fill-in options were provided on the card even

though four Services were promoted in the ads was that previous join t-Service

direct response experience (JADOR Joint Mail Test, November 1976) indicated

that when the number of fill-in options provided is less than the number of

Services promoted , the incidence of multiple-Service prospect leads increases.

Previous joint-Service magazine tests conducted by JADOR , however, employed

a different direct response format in their busines~ reply cards. In those

tests, multiple check-boxes were employed . That is , one check-box was

provided for each Service promoted in the ad.

Accordingly, it was decided that the relative performance of the two

different business reply card formats should be further tested .

a) Test Design

This test was conducted during February and March 1 978.

Since there was only one variable involved and the test presented

no mechanical production/publication probl ems , i t  was possibl e

to employ a perfect A/B circulation split design:

A “4-box” business reply card ran with a joint-Service

ad in half the circulation of a magazine typical of those
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in which recruiting advertising regularly appears .

. . .  A “3-line ” card ran with a joint-Service ad in the other ,

matched half of the circulation of the same magazine.

(See Table 4 for test design schematic , and Exhibit 10

for examples of the two different business reply card formats)

b) Test Measurements

All business reply card leads were addressed to Multimode , Inc.

which handled and counted them in precisely the same manner as

described above for the other tests.

The leads generated by the “4-box ” business reply cards and

those generated by the “3-line~ cards were compared to one

another on the fol lowing five criteria:
4

... Number of tota l leads

... Number of v a l i d  leads

Rate of response

Cost-per-lead

Number of Service-interests generated by each of the

two respective card formats

Results from this test are detailed in Section III on Findings and

Section V, Tables.

L - - - —- -.- - -~~ ~~~~~~ --- -~~~~~ ---~~~~~- 
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III. FINDINGS

A. JOINT COMPARED 1*11TH SOLO

1. Direct Response

All results are based on response received during 100 days of elapsed

time from the on sale date of each magazine. (See Table 5)

Numbers and Rates of Total Coupons

The combined solo-Service ads and the joint -Service ads generated about the same

overall rate of response. The sixteen solo-Service ads , however , produced a

greater number of coupon s than did the four joint-Service ads (see Tables 6-10):

Number of Rate of
Circ. Total Coupons Response

Solo 68 ,440 89,480 .13%

Joint-Service 17 ,023 21 ,366 .13%
(a

Numbers and Rates of Valid Coupons*

The combined solo-Service ads produced a slightly higher rate of valid

coupon response than did the joint-Service ads. Solo-Service ads also pro-

duced a greater number of valid coupons than did the joint-Service ads (see

Table 6 and 11-14):

Number of Rate of
Circ . Valid Coupons Response
( 000 )

Solo 68,440 48,761 .O7~-

Joint-Service 17 ,023 9,768 .O6’~

*A valid coupon is a coupon on which the respondent identified his/her
age as between 16.5 and 32 years ; or did not identify an age, but in all
other respects appeared valid.

L -
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Numbers and Rates of Val id Interests

The joint—Service ads, which carried a Business Reply Card (BRC) that allowed

the respondent to indicate multiple Service interests , produced a rate

of response twice that of the solo-Service ads, which carried a solo-

F Service RRC . In terms of absolute numbe~s of valid interests , solo-

Service ads generated the higher total (see Tables 6 and 15-18):

Number of Rate of
Circ . Valid Interests Response
(000)

Solo 68,440 48,761 .07%

JOint-Service 17,023 23,712 .14%

Costs Per Resoonse

The combined solo-Service ads , which dere page units , produced total co~:cns

more cost efficiently than the joint-Service ads , which were spread units .

* 
Solo-Service ads also produced valid coupons more cost efficiently than did

the j oint— Serv~~e ads . The j oint-Service ads -- with a mult i -Service BRC -- ho~-

eve r, produced valid interests more cost efficiently than did the solo-

Service ads -— with a solo-Service BRC (see Tabl es 6 and 19-25):

Cos t Per Cos t Per Cos t Per
Total Valid Val id
Coupon Coupon Interest

Solo $10.41 $19.11 $19.11
Joint-Service $14.91 $32.62 $13.44

- 
- Qualit y of Response

Of the total coupons generated by solo-Service ads , 49°’ were age-oualified ,

41°/ were underac.’e and 10% were other. Of the total coupons generated by the

joint-Service ads , 44% were age-qualified , 44% were underage and l2T~ were

other. ( See Table 28A) . 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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Distribution of Valid Service Interests

Solo-Service ads and joint-Service ads produced similar shares of interests

* for Air Force and Marines and different shares for Army and Navy (see Tables

28 and 29):

Solo Joint-Service

Army 18% 23%

Navy 31% 27%

Air Force 29% 28%

Marines 22% 22%

100% 100%

The average number of valid Service interests on joint-Service coupons was
* 2.43. (See Table 29.)

Incidence of Valid Lead Duplication

The coupons from the main body of the joint-Service magazine test (the page

vs. spread and box vs. line sub-tests were excluded) were compared to one

another to determine whether and to what extent a single respondent sent in

more than one coupon -- for the same Service or different Services. The

- 

- technique used to compare the coupons to one another was a standard computer

match code, which selected elements of name and address and full zip code.

Solo Service and Joint Service
(See Table 30)

Analysis of solo-Service and joint-Service coupons showed that

40,071 discrete respondents sent in a total of 58,529 coupons.

... Of these respondents , 75% sent in one coupon only; 25% sent in

two or more coupons. 

~~~~-



111-4

The 75% of respondents who sent in one coupon only accounted for

51% of al l coupons rece ived .

The 25% of respondents who sent in two or more coupons accounted

for 49% of all coupons received.

Combined Solo Service Only
(See Table 31)

Analysis of solo-Service coupons (excluding joint-Service) showed

that 31 ,588 discrete respondents sent in a total of 48,761 coupons.

Of these respondents , 70% sent in one coupon only; 30% sent in two

or more coupons.

The 70% of respondents who sent in one coupon accounted for 45°

of all coupons received.

j . ..  The 30% of respondents who sent in two or more coupons accounted for

55% of all coupons received.

Joint Service Only
(See Table 32)

. ..  Analysis of joint-Service coupons (excluding solo-Service) showed

that 9,411 discrete respondents sent in a total of 9,768 coupons,

representing 23,712 interests.

Of these respondents , 21% expressed interest in one Service only;

75% ex pressed interes t in two or more Serv ices.

* ... The 21% of respondents who expressed interest in one Service only

accounted for 8% of all interests received.
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The 75% of respondents who expressed interest in two or more Services

accounted for 85’~ of all interests .

The remaining 4% of respondents sent in more than one joint-Service

* 
coupon and accounted for 7% of all interests received .

Each Solo Service and Joint Service Analyzed as Individual Services
(See Table 33)

Analysis of solo- and joint-Service coupons showed that Army , Air Force

and Marines received more coupons from respondents who sent in two or

more different Service coupons (Mul tipl e Service Coupons) than it

* received from respondents who sent in one coupon only (Discrete Service

Coupons).

Conversely, Navy and joint-Service -- considered as the fifth Service --

received more coupons from respondents who sent in one coupon only (Discrete

Service Coupons) that it received from respondents who sent in two or more

* different Service coupons (Multiple Service Coupons):*

Discrete Coupons Multiple Service Total
As A Percent Of Coupons As A Per- Coupons
Total Coupons cent of Total Coupons For Each
For Eac h Serv ice For Each Serv ice Serv ice

Army 37% 63% lO0~
Navy 51% 49% l0O~
Air Force 48% 52% 100%

Marines 42% 58% 100%

Joint Service 88% 12% 100%

~~~~ Table differs from the Table on p. 1-6 because ~‘irt Service is

included in the base. 

-- -  -— -— -~~~~-— --..- - - ~~~~~~~~~~~~~~~~~~~~~~~~ —-- -- --- ------------- ~~A ---~
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Each Solo Service Analyzed as an Individual Service -- Joint Service Excluded
(See Table 34)

Analysis of Army , Navy , Air Force and Marines coupons showed that each Solo

Service -- except Navy -- received more coupons from respondents who sent in

two or more coupons (Multiple Service Coupons) than it received from respondents

who sent in one coupon only (Discrete Service Coupons):

Discrete Coupons Multiple Service Total
As A Percent of Coupons As A Per- Coupons
Total Coupons For cent of Total Coupons For Each
Each Serv ice For Eac h Serv ice Serv ice

Army 37% 63% 100%

Navy 52% 48% 100%

Air Force 49% 51% l00~’

Marines 43% 57% 1OO~

Numbers and Costs of Discrete Respondents
- 4 (See Tabl e 35)

Based on the direct response results , solo-Service advertising identified

discrete respondents at a l ower cost than did joint-Service advertisinq:

Cost Per
Discrete Respondent

* 
Solo-Service $29.52

- . * 
Joint-Service $33.85

2. Survey Researc h

A randomly selec ted sampl e of 1 ,000 respondents (600 solo-Service respondents

and 400 joint-Service respondents) was contacted to determine whether and to

what extent (prior to the survey) they had requested information about the Services ,

whether and to what extent (prior to the survey) they had contacted a military

recruiter , what was their likel i hood to enlist (see Prospect Fol l ow-Up Study ,

Sec ti on IV) :



111— 7

Of Solo-Service respondents who recalled requesting Service

information , 41% indicated they had requested information about

one Service only, and 59% indicated they had requested information

about more than one Service.

Of joint-Service respondents who recalled requesting Service

information , 39% indicated they had requested information about

one Service only, and 61% indicated they had requested information

• about more than one Service .

Among a l l  respondents -- both solo-Service and joint-Service --
who recalled requesting information about the Services , the

average number of requests was 2.1.

Of solo-Service respondents , 60% indicated they had contacted

a milita ry recruiter; of joint-Service respondents 69% indicated

they had contacted a recruiter.

... Of solo-Service respondents , 11% said they were “extremely ”

or “very likely ” to enlist; of joint—Service respondents ,

17% said they were “extremely” or “very likely ” to enlist.

Of solo-Service respondents , 51% were between 16.5-18 years of

age; of joint-Service respondents , 50% were between 16.5-18

years of age.

Of solo-Service respondents , 57% had completed high school

(or better); of joint-Service respondents, 56% had completed

high school (or better).



- - - - — -~~-q--- ..~~~~~~~~~~~~~~~~ *~~~~~~~~~~~~~ :~~~~~~~~~~~~~~~~~~~~~~~ *~~~~~~~ -~~~~~~~~~~ 
-
~~~~~~

-
~~
-

111-8

B. PAGE VS. SPREAD

The spread unit produced more response than did the page unit -- in terms

of tota l coupons , valid coupons and valid interests. Even though the

spread unit cost more, the greater response made the spread unit more cost

efficient. However, the cost advantage was small -- about 4%. (See

Tables 36—37):

PAGE 
_____________ 

SPREAD

Number of Response Cost Per Number of Response Cost Per
Responses Ra te — 

Response Responses Rate Response

Total Coupons 1 ,669 .12% $18.75 2,547 .18% $17.59

Valid Coupons 927 .07% $33.76 1 ,375 .10% $32.58

Valid Interests 2 ,330 .17% $13.43 3 ,484 .25% $12.86

C. 4-BOX BRC VS. 3—LINE BRC

The 4-Box BRC , which allowed the respondent to request information for all

four Serv i ces , generated more coupon response than did the 3-Line BRC , which

allowed the respondent to request information about only three Services.

However , the 3-Line BRC produced a higher number of interests per coupon

and a higher total number of interests -- and was more cost-efficient
than the 4-Box BRC (see Tables 38-39):

4—BOX 3-LINE

Number of Response Cost Per Number of Response Cost Per
Responses Rate Res ponse Res pon ses Rate Response

Total
Coupons 1 ,314 .17% $15.83 1,073 .14% $19.38

V a l i d
Coupons 706 .09% $29.46 551 .07% $37.75

Valid
Interests 1 ,250* .17% $16.64 l ,386** .18% $15.01

*Average number of interests per coupon is 1.8 (1 ,250 interests divided by
706 coupons).

**Average number of interests per coupon is 2.5 (1 ,386 interests divided by

L 551 coupons).

_-
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IV . CALL-BACK RESEARCH

A. TEST PURPOSE

Since each of the solo Services -- before, during and after the test program

-- were actively engaged in recruiting advertising, it seemed likely that

respondents to the joint-Service test might also have indicated other Service

interests by responding to solo-mode advertising outside the test universe

and/or by making contact with one or more military recruiters . By definition ,

direct response data generated by the joint-Service test could not measure

respondent behavior outside the test parameters.

Accordingly, call-back research was conducted to assess, in a broader context

than was possibl e in direct response analysis , the extent of interest in

single or multiple Service branches on the part of respondents to the joint-

Service advertising test.

In addition , the study included specific questions about the respondents ’

enlistment-related behavior during the previous six months and the respondents ’

propensity to enlist -- action and attitudes that could not be measured in the

joint-Service advertising test. (See Exhibit 11 , for Call -Back Questionnaire.)

Finally, the study provided another opportunity to compare the quality of joint-

and solo-Service mode advertising respondents with regard to their age and

education .

B. METHODOLOGY

In Ju ly, 1978, one thousand telephone interviews were conducted by Chilton

Researc h Serv ice on the i r WATS fac ility in Radnor , Pennsyl van ia.

L - --- —-. — -~~~~~~~~— --~~~~~~~~~~~ 
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Respondents were randomly selected from lists of valid , age-qualified (16.5-

32 years old by their own report) enlistment prospects who responded to

either solo- or joint—Service advertising by mailing a coupon requesting

further information .

— 400 of those selected were respondents to joint-Service

4-color spread ads.

- 600 were respondents to the major Service branches ’ 4-color

one-page ads (150 each from Army, Navy , Air Force and

Marines).

In order to allow for proper representation of each of the individual Services ,

that is the same proportion they represented of the total coupon response of

the valid , age-qualified respondents , a we ight was applied to each individual

Service branch when calculating any total solo-Service mode data. (See

Appendix A on page IV-l5.)

Question areas covered were :

- The extent of response to Service recruiting advertisin9

during past six months (sending in a BRC to request inforratio~ ).

- Branches from which information was requested.

- Incidence of speaking wi th a military recruiter in past

six months. Which branch(es)?

- Likelihood to enlist in next six months. Which branch (es)?

- Age of respondent.

- Education of respondent. 

.- -~~~~~~~ -~~~—-
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FINDINGS

A. ENLISTMENT-RELATED ACTIONS TAKEN

1. Requests for Military Enlistment Information by Mail

Sixty-one percent of joint-Service and 59% of solo-Service respondents who

recalled requesting information by mail indicated they had done so from more

than one Service branch. Among these respondents , the average number of

Service interests was 3.0. Among all respondents who recalled requesting

Service information , the average number of Service interests was 2.1.

(Tables 1 and 2)*

Joint-Service respondents who recalled information requests investigated

the Mr Force most frequently, fol lowed by Navy, Army and Marines. Solo-

Service respondents were interested in the Services in this order: Navy ,

Air Force, Army and Marines. (Table 2)*

2. Recruiter Contact

A sizeabl e majority of both joint- and solo-Service respondents claimed to

have contacted a military recruiter during the six-month period prior to the

survey -- the highest number being among joint-Service multiple -Service

requesters - 79%. (Table 3)* Approximately half of those who made this contact

did so through the Army. Navy and Air Force were mentioned somewhat l ess

frequently. Among all those who contacted a recru i ter, the average number of

contacts was in the 1.5 range. Consistent with their single-Service interest ,

single-Service requesters averaged only one recruiter contact. (Table 4)*

* Reference is to Tables in this section (IV).

-- -.~~~~~ -- - —---—---— -—-- —~~~— — __ _ _ _ _ _ _ .  —— ~~~~~~~~~~~~~~~~
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B. PROSPECT QUALITY

1. A~e of Respondent

Across all the groups analyzed , i.e., joint-Service single and multiple branch

requesters and solo—Service single and multiple branch requesters, the age-

group distribution was essentially the same. The largest single age group

represented was 16.5-18 (approximately 50%). Another third of the sample

fell in the 19-24 age category. All respondents interviewed were selected

from a list of respondents who indicated on the coupon they were age-qualified

(i.e., between 16.5-32 years old). However, when age was asked in the course

of the call-back survey , a small proportion of the sample fell eithe r below

or above the valid prospect age category. A total of 8% of each sample --
joint-Service and solo-Service mode respondents -- were not age-qualifi ed

though their reply card had indicated they were. (Table 5)*

2. Education of Respondent

The educational levels attained by both joint- and solo-Service mode respondents

were similar. Fifty-seven percent of solo respondents and 56’~ of joint

respondents had completed high school (or better). There were two areas of

difference : more solo-Servi ce respondents we re high school graduates

(+6% pts .) but twice as many j oint-Service respondents -- 8~ vs. 4’~ -- were

college graduates. Virtually the same percentage had not yet completed

high school (44% vs. 43%). (Table 6)*

* Reference is to Tables in this section (IV). 

—--
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C. PROPENSIT Y TO ENLI ST

1. Claimed Likelihood

Taken as a whole , more joint-Service advertising respondents were “extremely ”

or “very likely ” to enlist than were the combined solo-Service respondents --

17% vs. 11%. -

Joint-Service respondents who expressed multiple Service interests had a

greater likel i hood to enlist than did joint-Service resp.ndents expressing

interest in only one Service branch (22% vs. 19%). However , among solo-

Service coupon respondents , the reverse was true ; the single-Service interest

group claimed more likelihood to enlist than those interested in more than

one Service -- 17% vs. 11%. (Tabl e 7)*

2. Branches Likely to Join

In terms of branches most likely to join, joint-Service respondents expressed

a preference for the Air Force fol lowed by Navy . Among solo-Service respondents

almost equal likelihood to enlist existed for the Navy and Air Force.

Army and Marines were at lower l evels of mention among all respondents.

(Table 8)*

In summary, joint- and solo-Service advertising respondents generally

- - exhibited similar characteristics.

- The majority of respondents who recalled requesting info rmation

expressed an interest in more than one Service branch.

* Reference is to Tables in this section (IV).
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- A large proportion of the sample of both joint- and solo-

Service respondents had contacted a recruiter as well as

requested information through a coupon (i.e., performed

at least two enlistment-related activities).

Joint-Service advertising respondents who reported they had requested information

about more than one Service branch were twice as likely to enlist as were

solo-Service advertising respondents interested in more than one Service

branch.

Joint-Service respondents in total were more likely to enlist than indivi aua l

Service respondents.

Age and education profiles were similar for both joint- and solo-Service

mode respondents . 

—— -- --- -—~~~~~~~ -* .-— ~—--
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NOTE TO TABLES 2-8

The indication of single /multiple Service

interests in the fol lowing Tables is based

on the telephone survey data , not on coupon

response .
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TABLE 5

RESPONSE INTAKE CUTOFF

FOR JO I NT SE RV I CE MA SAZ I NE TEST

MAIN TEST

RESPONSE
MAGAZINE I SSUE ON SALE DATE CUTOFF DATE

Outdoor Life Feb 1/25 5/05
Mechani~ Illustrated Feb 1/23 5/03
Hot Rod Feb 1/23 5/03
Field & Stream Feb 1/24 5/04

• Popular Science Feb 1/24 5/04
— Car Craft Feb 1/20 5/01

Fiel d & Stream Mar 2/24 6/05
Popular Science Mar 2/24 6/05
Car Craft Mar 2/20 5/31

• Outdoor Life Mar 2/24 6/05
Mechanjx Illustrated Mar 2/23 6/05
Hot Rod Mar 2/20 5/31

Outdoor Life Apr 3/24 7/05
Mechanix Illustrated Apr 3/23 7/05
Hot Rod A pr 3/27 7/05
Field & Stream A pr 3/24 7/05
Popular Science Apr 3/24 7/05
Car Craft Apr 3/20 6/28

Field & Strear May 4/24 8/02
Popular Science May 4/2~ 8/02

* Car Craft May 4/20 7/31
Outdoor Life May 4/25 8/03
Mechanix Illustrated May 4/23 8/01
Hot Rod May 4/24 8/02

SPREAD VS. PAGE
Paae
~~~~ & Track Feb 1/17 4/27
Cycle World Feb 1/17 4/27

Motorcyclist Mar 2/15 5/26
Motor Trend Mar 2/20 5/31

Spread
Motor Trend Feb 1/23 5/03
Motorcyclist Feb 1/16 4/26

Road & Track Mar 2/16 5/27
Cycle World Mar 2/14 5/25

BOX VS. LINE

Motor Trend Feb 1/23 5/C7

Motor Trend Mar 2/20 5/31

- - In order to accurately measure the comparative response from each magazine in the
test, responses ~~re counted (for analysis purposes) during 100 days of elapsed time
from on-sale date of each magazine , thus normalizing differences in accumulated
response an~ng earlier and later appearances of the various advertisements .

_______________ __________ 
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COST PER RESPONSE

JOINT S [RVICF INT LR [STS

C COST PER
ISSUE VALID VALID

MAGAZINE DATE COST INTERESTS 2 INTEREST 3
(000)

• Field & Stream Feb $39s -7 3 ,653 $10.87

Pop. Science Feb $31155 2,731 $11.53

Car Craft Feb $ 8,4 970 $ 8.66

Outdoor Life Mar $32~
] 2,053 $15~64

Mec. Ill. Mar $28s-1 1 ,895 $14 83

Hot Rod Mar $2O~7 
1 ,847 S1121

Field & Stream Apr $38s-6 2,41 7 S15 7

Pop. Science Apr $32~9 
2,507 $13 12

Car Craft Apr $ 8~2 865 $ 9.48

Outdoor Life May $31~O 
1 ,504 $20.61

nec . Ill. May $27~4 
1 ,742 $15.73

Hot Rod May $2O~0 
1 ,528 $l3~O9

Total Joint Service Interests $318 6 23 ,712 S13 ~4

Includes space cost and production costs for the BRC.
2A valid interest is a Service preference indicated by a respondent who has
identified his /her age as 16.5 --32 years of age; or has not indicated age ,
but in all other respects appears val id.

3Cost per valid interest is calcu lated by dividing the cost by the number of
valid interests .

1: 1111.1.1. ——-—-— --— _ _~~~
_— 
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TABLE 20

COST PER _ RESPONSE

JOINT SERVICE COUPONS

COST PER
ISSUE VALID VALID

MAGAZINE DATE COST 1 RESPONSE 2 RESPON SE
(OODJ

Field & Stream Feb $39s-7 1,456 $27.27

Pop. Science Feb $31s-5 1 ,092 $28.85

Car Craft ‘ Feb $ 8s-4 397 $21s-16

Outdoor Life Mar $32 s- 1 807 $39 .78

Mec. Ill. Mar $28s- 1 792 $35 .48
Hot Rod Mar $20s -7 748 $27~67

F ie ld  & Stream Apr $38s-6 1 ,027 $37s-59

Pop . Science Apr $32s-9 1,026 $32.07
Car Craft Apr $ 8s-2 376 $21 ,8l

Outdoor Life May $31 s- U 636 $48 .74
— Mec. 111. May $27 s -4 760 $36 s-05

Hot Rod May $20s-0 651 $30s-72

Total Joint Service $318s-6 9,768 $32s-62
Coupons

‘1 lncludes space cost and production costs for the BRC .

2A valid respondent is a respondent who has identified his/her age as
16.5-32 years of age; or has not indicated age , but in all other respects
appears valid.

3Cost per valid response is calculated by dividing the cost by the number of
va lid response.
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TABLE 21

COST PER RESPONSE

TOTAL SOLO

COST PER
ISSUE 1 VALID VALID

MAGAZINE DATE COST RESPONSE 2 RESPONSE 3
(000)

Outdoor Life Feb $90.5 5,672 $15.96

Mec. Ill. Feb $84.0 5,198 $16.16

Hot Rod Feb $57.1 4,424 $12.91

Field & Stream Mar $111.4 6,173 $18.05

Pop. Science Mar $97.3 4,724 $20.60

Car Craft Mar $23.6 1 ,287 $18.34

Outdoor Life Apr $91.4 4,658 $19.62

Mec. Ill. Apr $84.6 3,556 $23.79

C 

Hot Rod Apr $57.7 3,690 $15.64

Field & Streem May $112.7 4,630 $24.34

Pop. Science May $97.8 3,422 $28.58

Car Craft May $23.6 1 ,327 $17.78

Total SOLO $931.7 ~ 48,761 $19.11

‘1 lncludes space cost and production costs for the BRC .

2A valid respondent is a respondent who has identified his/her age as
16.5-32 years of age ; or has not indicated age , but in all other respects
appears val id.

- 
- 

3Cost per valid response is calculated by dividin q the cost by the number of
valid response. -

4Due to rounding, total cost is slightly less than sum of magazines costs
from Tables 22-25. 

-—- —-- --- ----- ~~~-— -— --*-- ---—--
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COST PER RESPONSE

COST PER
ISSUE 1 VALID VALID

MAGAZINE DATE COST RESPONSE 2 RESPONSE
(00ff)

Outdoor Life Feb $22.6 1 ,110 $20.36

Mec. Ill. Feb $21.0 918 $22.88
Hot Rod Feb $14.3 841 $ 17s- OO
Field & Stream Mar $27.9 1,186 $23 s- 52
Pop. Science Mar 

~24,3 838 $29~OO

Car Craft Mar $ 5.9 230 $25.62

Outdoor Life Apr $22~9 866 $26s-44

Mec. Ill. Apr $21.2 598 $35.45

Hot Rod Apr $14.4 717 $20.08
Field & Streem May $28.2 877 $32s-16

Pop. Science May $24.4 561 $43.49
Car Craft May $ 6s-O 233 $25.75

• Total ARMY $233.1 8,975 $25.97

1 lncludes space cost and production costs for the BRC .

2A valid respondent is a respondent who has identified his/her age as
16 .5-32 years of age ; or has not indicated age , but in all other respects
appears valid.

3Cost per valid response is calculated by dividing the cost by the numbe r of
v a l i d  res pons e .

L



TABLE 23

COST PER RESPONSE

NAVY

• COST PER
ISSUE 1 VALID ., VALID

MAGAZINE DATE COST RESPONSE ~ RESPONSE 3

1000)

Outdoor Life Feb $22.6 1 ,795 $12.59

Mec. I l l .  Feb $21.0 1 ,752 $11.99

Hot Rod feb $14.3 1 ,348 $los-6l

Field & Stream Mar $27.9 1,958 $14.25

Pop. Science Mar $24.3 1 ,511 $16.08

Car Craft Mar $ 5.9 375 $15~73

Outdoor Life Apr $22.9 1 ,344 $17.04

Mec. Ill. Apr $21 ,2 1 ,124 $18.86

Hot Rod Apr $14.4 1,124 $12.81

Field & Strea m May $28. 2 1,425 $19.79

Pop . Science May $24.4 1 ,029 $23.71

Car Craft May $ 6,0 369 $16.26

Total $233.1 15,154 $15.38

‘Includes space cost and production costs for the BRC .

2A val id respondent is a respondent who has identified his/her age as
16.5-32 years of age ; or has not indicated age , but in all other respects
appears valid.

3Cost per valid response is calculated by dividinc i the cost by the numbe r of
valid response.



TABLE 24

COST PER RESPON~~
AIR FORCE

COST P ER
ISSUE VALID VA LID

MAGAZINE DATE COST RESPONSE2 RESPONSE 3
(000)

Outdoor Life Feb $22.6 1 ,475 $15.32

Mec. Il l. Feb $21.0 1 ,565 $13.42

Hot Rod Feb $14.3 1 ,214 $11.78

Field & Stream Mar $27.9 1 ,625 $17.17

Pop. Science Mar $24.3 1 ,386 $17.53

Car Craft Mar $ 5.9 375 $15.73

Outdoor L i fe  Apr $22.9 1 ,344 $17.04

Mec. Ill . Apr $21~2 1 ,057 $20.06

4 Hot Rod Apr $14.4 1 ,085 $13.27

Field & Stream May $28.2 1 ,263 $22.33
S 

Pop. Science May $24.4 1 ,120 $21.79

Car Craft May $ 6.0 403 $14.89

Total AIR FORCE $233.1 13,912 $16.76

1 lncludes space cost and production costs for tre 3P~ .

2A valid respondent is a respondent who has identified his/h er age a~
16.5-32 years of age ; or has not indicated age , but in all other respect~1
appears vali d.

3Cost per valid response is calculated by dividinc i the cost by the riunhe r of
valid response.

~ I. L~~~ - - - -   ____________________ 
55’-5.-’Sv --: ~~ 
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TABLE 25

COST PER RESPONSE

MAR INES

COST PER
ISSUE VALID VALID

MAGAZINE DATE COST RESPONSE 2 RESPONSE ~
(000)

Outdoor Life Feb $22.6 1 ,292 $17.49

Mec . Ill. Feb $21.0 963 $21.81

Hot Rod Feb $14.3 
- 

1 ,021 $14.01

Field & Stream Mar $27.9 1 ,404 $19.87

Pop. Science Mar - $24.3 989 $24.57

Car Craft Mar $ 509 307 $19.22

Outdoor Life Apr $22.9 1 ,104 $20.74

Mec. Iii. Apr $21.2 777 $27.28

Hot Rod Apr $14.4 764 $18.85

Field & Stream May $28.2 1 ,065 $26.48

Pop. Science May $24.4 712 $34.27

Car Craft May $ 6.0 322 ~l8.63

Total MARINES $233.1 10,720 $2L74

‘4
~Includes space cost and production costs for the BRC .

2
A val id respondent is a respondent who has identified his/her age as

• 16.5-32 years of age ; or has not indicated age , but in all other respects
appears valid.

3Cost per valid response is calculated by dividin ci the cost by the number of
valid response. -

- .~~~ . ~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~ 
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TABLE 28B

DISTRIBUTION OF SERVICE INTERESTS

Solo Service Joint Service

S 
Va lid Coupons Interests

Number 1 % Num ber 2

Army 8,975 18% 5 ,562 23~.-

Navy 15 ,154 31% 6,460 27%

Air Force 13,912 29% 6,640 28%

Marines 10,720 22% 5,050 22%

Total 48,761 100% 23,712 100%

~See Table 14 for number base.

2See Table 29 for number base.
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TABLE 30
~ INCIDENCE AND DISTR IBUTION OF

SINGLE AND MULTIPLE VALID COUPON RESPONDENTS

FROM THE JOINT SERVICE MAGAZINE TEST

- ~~9JNT SERVICE INCLUp~pJ
1

PERCENT
- OF TOTAL NUMBER PERCE N T

DISCRETE DIS CRETE OF OF TOTAL
: ~ 

RESPONDENTS 2 RESPONDENTS COUPONS COUPONS

- ~ 5—Service Respondents ~ 103 — — -  51 5 1%

~ 
4-Service Respondents 1 ,995 5% 7 ,980 13%

~ 
3-Service Respondents 2,901 7% 8,703 15%

2-Serv ice Respondents 4,610 12% 9 ,220 16%

I Intra-Service

~ ~ 
Respondents ~ 512 1% 1 ,044 2%

- ~ Unca tegorized Multip le 5
Cou pons :.:~: 

1 ,117 _ ?2~
~ ~ Number of Respondents
~ ~ Who Sent in ~iore Than 6
~ 

- One Cou pon 10 ,121 25% 28 ,579 49% 
C

- I Number of Respondents
;, Who Sent in One

Cou pon Only 29 ,950 .7~M°~ 
29 ,950 ~~

— F i nal To tal 40 ,071 100% 58,529 100%

~4

N.B. : Footno tes on following page.
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- FOOTNOTES TO TABLE 30:

~ : 
1 Coupon base in this report is all valid coupons received in the test, excluding

~ - coupons from the joint-Service sub-tests (Page/Spread; Box/Line). A val id
I coupon is a coupon on which the respondent identified his/her age as between

- 16.5 and 32 years; or did not identify an age, but in all other respects
appea red valid.
2Discrete respondents are the number of respondents who sent in one or more
coupons in the test (with the exclusions indicated in footnote 1). A discrete
respondent is counted one time only, regardless of the numbe r of coupons he
sent in .

S 31n this report, joint-Service is the fifth Service. important: joint-Service
- counts do not reflect multi-Service interests on joint-Service Coupons.

~ 

4
A respondent who sent in two or more coupons for the same Service. The number of

~ 
intra-Service respondents and the number of intra-Service coupons in th i s

- Cl 
report are not the same as the numbers in Tables 33 and 34. The method of

~ ~ calculating intra-Service in this report is described in footnote 5 below.

- I 
5
1n order that each respondent name be counted only one time and that all coupons

- also be counted , a respondent who sent in both two or more coupons for the same
~ 

- Service and at least one other coupon for a different Service was categorized
! first as a ‘52-Service , 3-Service , etc.u respondent and second as an ‘Uncategorized

Multiple Coupon ,” as in the following example:

- Actual Response Report Count

~ 
Number of Type of Report Report Report

I ~ 
Coupons Coupons Category Name Count Coupon Count

~ 
1 Army 2-Service

~ Respondent 1 2

~ I 1 Navy
~

. Uncategorizeci

~ 
1 Navy Multiple

~ 
___ 

Coupons ___ 9____

~

- Total 3 1 3

Because of this method of categorization , the counts for intra -Service refer oni .-
- 

to respondents who sent in two or more coupons for the same Service ari d no additional
coupon(s) for a different Service.

- - 
6
This coupon count balances with the multi -Service coupon Count l f l  T a b l e  33  when

~ 
intra -Service coupon counts are exploded :

~ 
Table 33 Multi-Service

~ 

- Coupon Count (Including
~ Intra-Service Counted

~ 
Once ) - . - 26,954

L 

Number of Intra-Service
Coupons Counted Once . . . ( 1 ,4~~)

- 25,485

- 

- 

Tota l Numbe r of Intra-Service
- I Coupons . . . 3,094

28 ,579
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TABLE 31

I INCIDENCE AND DISTRIBUTION OF

SINGLE AND MULTIPLE VALID COUPON RE SPONDENT S

NION G T~E SOLO SERVICES
1

I PERCENT
I OF TOTAL NUMBER PERCE N T
I DISCRETE DISCRETE OF OF TOTAL
~ RESPONDENTS 2 RESPONDENTS COUPONS COUPONS

- - t

~ 4-Service Respondents 1 ,950 6% 7,800 16%

~ 
3—Service Respondents 2,842 9% 8,526 18%

2-Service Respondents 4,375 14% 8,750 18%

~ 
Intra-Service 3

~ Respondents 285 1% 557 1%

~ Uncategorize d Multiple
Coupons ---i:~ :=~ 

1,002

I - Num ber of Respondents
- ~ Who Sent in More Than 5

One Coupon 9,452 30% 26,655 55%

~ Number of Respondents
Who Sent in One
Coupon Only 22,106 70% 22,106 45%

-

. 
-~ Final Total 31 ,558 1 00% 48,761

~ -

S N.B. : Footno tes on followin g page.

L --~~~~~~~ - —  _ _ _ _  

_____
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FOOTNOTES TO TAB& E 31:

1Coupon base in this report is all val id solo-Service coupons received in the test.
A valid coupon is a coupon on which the respondent identified his/her aqe as
between 16.5 and 32 years; or did not identify an age s but in all other respects
appeared valid.

2Discrete respondents are the number of respondents who sent in one or iiior’
coupons . A discrete respondent is counted one time only, regardless of the
number of coupons he sent in.

C 
3A respondent who sent in two or more coupons for the same Service . The number of
intra-Service respondents and the number of intra-Serv-ice coupons in this report
are not the same as the numbers in Tables 33 and 34. The method of calculating 

C

intra-Service in this report is described in footnote 4 below.

41n order that each respondent name be counted only one time and that all coupons
also be counted , a respondent who sent in both two or more coupons for the same
Service and at least one other coupon for a different Service was categorized
first as a ‘12-Service , 3-Service , etc.° respondent and second as an “Uncategorized
Multiple Coupon ,° as in the followi ng example:

Actual Response Report Count

Number of Type of Report Report Report
Coupons Coupons Category Name Count Coupon Count

1 Army 2-Service
Respondent 1 2

1 Navy
Uncategorized

1 Navy Multiple
— 

Cou pons ___ Q_ .
Total 3 1 3

Because of this method of categorization , the counts for intra -Service ce~er o~ -

to respondents who sent in two or more coupons for the same Service and no ~i:~o~a
coupon(s) for a different Service.

5This coupon count balances with the multi-Service coupon count in Table 34, when
intra-Service coupon counts are exploded:

- 
- Table 34 Multi-Service

Coupon Count (Including
Intra—Service Counted
Once) . . . 25.387

Number of Intra-Service
Coupons Coun ted Once . . . ( 1 ,143)

24 ,244

Total Number of Intra-Service
Coupons . . . 2,411

26,655
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C TABLE 35

NUMBERS , RATES AND COSTS

OF DISCRETE RLSPONDENTS

I 
COST PER

DISCRETE RESPONSE 2 DISCRETE
~ RESPONDENTS ~ RATE RESPONDENT

~ Total Test 40,071 .047% $31.20

~ 
Solo-Service Only 31 ,558 •046% $29.52

~ 
Joint-Service Only 9,411 .055% $33.85

4 

~See Tables 30, 31 and 32.

I 
2See Page 111— 3 for circulat ion bases. Rate of response is the number of

~ 

1 discrete respondents divided by circulation .

~

5 3See Table 19 for cost data . Cost per discrete respondent is cost divided
by the number of di screte respondents.
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TABLE 36

~ ~ PAGE VS. SPREAD

OVERALL RESULTS

~t 
PAGE Spread

~ 
I Number o~f Cos t Per Nurrber of Cost Per
I 

Responses Response Responses Response

: Total Coupons 1 ,669 $18.75 2,547 $17.59

Va lid Coupons 927 $33 • 76 1 ,375 $3 2.58

Valid Interests 2 ,330 $13.43 3 ,484 $12.86
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TABLE 38

4—BOX BRC VS. 3—LINE BRC

C 
OVERALL RESULTS

~ 4-BOX 3-LINE

~ Number Cost i~iiiiber Cost

~ of Per of Per
Responses Response Responses Response

- Total Coupons 1 ,314 $15.83 1 ,073 $19.38

I Valid Coupons 706 $29.46 551 $37.75

~ 
Valid Interests 1 ,250 $16.64 1 ,386 $ 15 .01

4
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V I. SUMMARY , CONCLUSIONS AND IMPLICATIONS
_ _ _ _ _

FROM THE RESULTS OF THE
U) 

—-_ _ _ _

JOINT-SERV ICE MAGAZINE TEST

A. SUMMARY

The results of the joint-Service magazine test demonstrated that:

The total coupon response rates were the same for solo and

joint (.13%).

The valid coupon response rates were virtually identical (.O7°~
for solo; .06% for joint).

The response rate for valid interests generated by joint-Service

ads was twice that for solo-Service ads (.14% vs. .07%).

The response rates for di screte respondents were about equal

(.05% for solo and .06% for joint-Service respondents).

Age levels of respondents were about the same for both advertising

modes, as determined by the call-back survey results (51% of the solo

respondents and 50% of joint respondents were in the 16.5-18 age

bracket).

... Ed .icatlon levels were the same: 57% of solo respondents had

completed high school or better, and 56% of joint respondents

had attained the same education level .

Dillstment propensity was hig her among joint-Service respondents

(17%) than among solo-Service respondents (11%). This differential
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was strongest among “shoppers” (22% for joint-Service respondents

who requested information about two or more Services, 11% for

solo-Service respondents who requested information about two or

more Services) and less strong among “single ” Service respondents

(19% for joint and 17% for solo-Service respondents).

A signifi cant proportion of youths seeking information about the

military are interested in two or more Services:

- 30% of the solo-Service respondents in the test requested

information from two or more Services.

- 41% of all respondents who were surveyed stated they had

requested information from two or more Services (the base

includes 837 respondents who recalled requesting information ,

as well as 376 respondents who did not recall requesting

information).

- 60% of all survey respondents recalling a request for

Service information, recalled requesting information from

two or more Services.

- 75% of the joint—Service respondents requested information about

two or more Services.

Joint-Service ads produced prospect leads (interests) more cost-

effectively than did solo-Service ads ($13.44 vs. $19.11). At

this differential , the individual Services would have to spend

$1.42 In solo-mode advertising to generate the same number of

prospect leads that each $1.00 of joint-mode advertising produces.

The sub-test results demonstrated that:

The val id response rate for spread un i ts was higher than that for

page units (.10% for spread and .07% for page).

_ _ _ _ _ _ _ _  

L~L4
~~~~~~~~ ~~~~~~~~~~~~~~~~
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The average number of Service interests per coupon was about the

same for both “Spreads” and “Pages.”

The additional cost of “Spreads” was offset by the increase in

response.

Somewhat higher coupon response rates were attained when 4-box

BRCs were used than 3-line BRCs (.10% vs. .07%).

3-line BRCs resulted in more interests per coupon than the 4-box

BRC (2.5 vs. 1.8).

B. CONCLUSIONS AND IMPLICATIONS

1. Response Rate and Cost Effectiveness

Conclusion

There were no significant differences in the coupon response rates for solo-

and joint-Service ads. In terms of valid interests, the joint ads were 42°~
more cost—effective than solo-Service ads ($13.44 vs. $19.11).

Implication

Gi ven equality in other factors, such as quality , joint-Service ads should be

more efficient than solo-Service ads in generating valid leads (interests), so

long as prospects tend to seek and compare information concerning two or

more milita ry Services before enlisting.

4

L 1 J
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2. Lead Quality

Conclusion

There was no significant difference in the quality of solo- and joint-Service

respondents in terms of age and education.

Implication

Response quality differentials can be ignored in determining the effectiveness

of solo- and joint-Service advertising.

3. “Shopping ” Propensity

Incidence of “Shopping ”

The incidence of multi -Service interest among respondents to solo-Service

ads has been a matter of conjecture. This test provided an opportunity

to match respondents to solo-Service ads in an attempt to measure the

degree to which youths seek information from two or more Services (“Shopping ”).

As the incidence of “shopping ” increases, joint-Service advertising

becomes more cost effective. In this test, 30% of solo-Service respondents

were “shoppers” and accounted for 55% of the solo-Service coupons while

75% of the joint-Service respondents requested information from two or

more Services and accounted for 73% of the joint-Service coupons.

It should be remembered that the observed “shopper” rate for the solo

program excludes solo-test single- Service respondents who replied to other

solo—Service ads placed independently during the test period. Thus, the

30% rate appears to be a conservative floor.
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While a considerable proportion of test program respondents who were sub-

sequently interviewed in a follow-up survey did not recall sending for

Service information in the preceding six months, the number who recalled

requesting information from two or more Services was equal to 41% of the

total surveyed and equal to 60% of those who recalled requesting information

from any Service.

The follow—up survey results are consistent with a recent analysis of

results from the Fall , 1978 Youth Attitude Tracking Study. That analysis

F showed that 52% of the respondnets who indicated a likel ihood of military

service in the future named two or more Services as possibilities.

Conclusion

A large proportion of young prospects for military enlistment are “shoppers.”

Implication

The greater the incidence of “shoppers” in the military prospect pool , the

more efficient joint-mode advertising becomes.

4. Cost of Identifying Discrete Respondents

Cost-Effectiveness

In the test, the cost of identifying a discrete respondent through joint-

mode advertising was $33.85 and , through solo-mode advertising, $29.52

(at the “shopper” rate of 30%, as identified by lead dupl ication analysis).

If the “shopper” rate among solo respondents is actually 41% (as in the

follow-up survey), the average cost of identifying discrete individuals

through solo-mode advertising becomes $33.31 -- about the same as the joint 



VI-6

program. If the “shopper” rate is really 60%, the average cost of identifying

discrete individual through solo ads becomes $39.91 -- or about 20% above

the joint program.

Concl usion

Al though the exact degree of “shopping” is not clear, it appears that joint

advertising is not cost ineffective so far as identifying discrete individuals

who are interested in the military .

impl ication

Joint-Service magazine advertising can be used cost-effectively to identify

discrete Individuals interested in the military, particularly those individuals

interested in more than one Service (“shoppers).

5. Spread Vs. Page

Conclusion

In the specific magazines in which the joint-mode spread and page units were

J tested, “Spreads” were more effective in generating both coupons and valid

leads (Interests). However, the cost advantage was small.

Implication

In specifi c magazines, a joint-Service “Spread” may be a more cost-effective

space unit than a “Page.”

t ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

_
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6. Box Vs. Line Business Reply Cards

Conclusion

The 3-line Business Reply Card (BRC) is more effective than the 4-box

in so far as valid lead production (interests) is concerned ; the 4-box

BRC , however, produces greater coupon response.

Implication

Continued use of the 3-line BRC is indicated .

i
I

~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~ -~~~ ~~~~~~~~~~~~~~~~~~ - —~~
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TECHNICAL APPENDIX

Lead intake from the DOD adverti sing test was received and processed

by a commercial service bureau , Multimode, Inc., Huntington Station ,

NY , under contract to DOD’s agency, Grey Advertising, Inc.

All responses processed by Mul timode were source-identifi ed and categorized.

Source identity incl uded :

- the type of ad that appeared (Solo or Joint)

- the magazine in wh ich the ad appeared

- the issue date of the magazine in which the ad appeared

- the coupon position (inside or outside)

The following categories were establ ished for DOD responses:

- Prospect: respondent who identified him/herself as between

the ages of 16.5 and 32 years and whose coupon in

all other respects appeared valid (full name &

address ; no prank/obscene remarks; and no identifi-

cation that respondent was other than prospect , e.g.,

the respondent did not descri be him/hersel f as a

parent, educa tor , recruiter, etc.). Also a

respondent who did not fill in age , but whose

coupon in all other respects appeared valid.

- Parent: respondent who Identif led him/herself as a parent.

- Influential: respondent who specifically identified him/hersel f

as doctor, teacher, gu idance counselor , etc.

- Overage: respondent who Indicated his/her age as greater

than 32 years.
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- Underage: respondent who indicated his/her age as less

than 16.5 years.

- Miscelldneous: respondent who requested legitimate information ,

but not the information offered, e.g., pictures

of tanks , ROTC requirements, Service academy

requirements .

- Invalid: a coupon with blank name , incomplete address,

obvious prank name or obscene remarks.

A separa te “wh ite mai l” section was also established . A “white mail”

respondent , by definition, was a respondent who sent in an uncoded (no

source) inquiry, usually a letter or postcard . Depending upon the nature

of the inquiry , this type of respondent fel l into one of the above categories ,

e.g.,  prospect , parent , etc.

J All responses were passed on to the appropriate indi vid ual Services for

fulfillment. All information regardless of response type, was keypunched

to tape and included :

- sourc e code

- category code

- name

- street address

— city , state, zip

- phone number (where applicable)

- bl rthdate (where applicable)

- high school graduation date (where appl icable)

— last grade completed (where applicable)

- Service preferences (where applicable)
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- date received at Multimode

- discrete lead identification number

All responses (excep.t Inval ids) were passed on to the appropriate individual

Services for fulfillment on a thirty-six hour turn-around ; that is , all

I responses received on Day One were transmitted to the individual Services

by end of business on Day Two.

Response dupl i cation was establ ished through use of a standard computer

match code wh ich selected and compared elements of name and address and

full zip code.

I 

~~~~~~ -—~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~
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EXHIBIT 1

Navy Ad and BRC

- I AA~X~~4

( I
- - --~~~ ~~~~~~~~~~~~~~~~~~~~~~~~ 

FREE! FREE’
t. ~~~~ . SEND 4. SEND

THIS ~~ THIS
~ COUPON I ~~~~~~~~~~~~ ~~~~~~ COUPON

FOR I FOR
TheNavy NAVY I TheNavy NAVY
Adventure ADVENTURE I Adventure ADVENTURE

~~~~~ BOOKLET. (G) . ‘
~~~~~~~~~~~~ BOOKLET. (G)

N A M E  - , N A M E  - - — -  ______

First (Please Pr int) Last First (Please Print) Last

A DDRESS - I ADDRESS __ ~~~ - _____

C ITY_ STATE - ZIP CITY -~ STATE ZIP

DATE OF BIRTH - DATE OF Bt RT H _______ _____

Last grade completed I Last grade c ompleted

PHONE - I PHONE ._ ~~~~~~~~~~~~~~~~~~ . _~~~~~~~~~~~~~~._(Area) (Number) (Area) (NumbeT)

(II lltX)( aR I l l I ( I )( )( )R 1 1 1 1 2/ 1l

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~



EXHIBIT 2

Army Ad and BRC

I \ \ l i i I I  I

I This fiee booklet will teil you more I This free booki~ will tell you more
aboutwhat theAnny can offeryou. I about wh~~theAr, ycan~~~~you.

~~~~~ I Skill training—hundreds I Skill training—hundredsI n..~~~~~~~.. of courses to choose from. I 
~~~~~~~~ of courses to choose from.I ‘~ ~~~ A chance to earn college I ~ A chance to earn collegeI credits with the Army pay- credits with the Army pay-I 

-- : ing up to 75% of the tuition. ing up to 75°~ of the t uition.
I - Plus a chance to qua lify for - Plus a chance to qualify forI - . veterans ’ educational ‘ - - ~ veterans ’ educationalI . ..a. -~~ S I

* 

- .::
~
1
~ lI 

benefits. 
- 

benefits.
I 

— S397.5O a month to start . I S397.S0 a month tostart .- 
- 

before deductions. I .- 
- 

before deductions.
I Work in Europe . Alaska. Work in Europe , Alaska.
I - ..~l Hawaii . Panama Canal Zone , I I Hawaii . Panama Canal Zone,

Korea . or almost anywhere I - Korea, or almost anywhere
I in the conti rental U.S. I in the continental U.S.
I 30 days paid vacation I 30 days paid vacation
I each year. I each year.
I The challenge and the pride in serving your Country. I The challenge and the pride in serving you r Country.

I. 

: Ms. Mr . _
~~~~~

_.__________________________ Ms. Mr.~~~~ __________________________________

Addre ss _ _~~~~~~~ ________ A d d r e ss  __________________________________________

I Los  _____ I C i ty  ___________ 
r

1 State ‘-‘p I State . ~~~~~~~~~~~ _________________ 7_ ip . . rI Phone _______... . _. _ _ _ ..Dateof Birth _________ Phone _ ...... ~~~~
_ _ _

~~~~~~~ __________ Date of B i r t h . _ . ......

I High School Attending. . _____-~ .~~~~~~~~ -___._ ___ __________ I High School Attending _~~
____

~_________________ - - iN

I Graduation t)a ic ___________-

~~ 

I Graduation t)atc_ _ ......_ 
~~~~~~~~~~~~ - ___________________

I Your local Army Repre sentative is listed in the Yellow Pages I Your local Army Reprcse ntat%v e is listed in the Yellow Pages
under “Recruiting: i under Recruiting:

L 

lNIII)l’v51281’( i ll I I I v ) ( )k l ly( 2 /8 I %1 (iIl)l~~(l .!l~l’( (lLlls ’ilR I lt t 2 1 5
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Now our college
has almost everything

but a football team.
EXHIBIT 3

Air Force Ad and BRC
Feb. and March

1(1 1 ’ ‘ • •  lh lOWlB

I Yes, I am interested in Air Force opportunities. I Yes, I am interested in Air Force opportunities.
I I understand there is no obligation. I I understand there is no obligation.

I ~~~~~~~~~~~~~~~~~~~ _~~ ... SexMD.F D  I Name Sex MDFD
Pl.... pfln• I ~~~~~~

Address 
____________ 

Address

I City State 
- _ Zip I City State Zip

School Name School Name 4

I Year Graduated/Will Graduate Year Graduated/Will Graduate

Date of Birth Phone 
— 

Date of Birth Phone

I Send information 0 1 Send information 0

AIR FORCE—A GREAT WAY OF LIFE 4~
- AIR FORCE—A GREAT WAY OF LIFE 

~~~

I i f l I l lX~~)k llfl 2/li I o t ’ t l xR R h i t  1 / 8

I I

— - 
.: — ~L ... _.
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EXHIBIT 4

Air Force Ad and BRC
- April and May

AAW1 3 101048 AAW1E, 101048

IT’S A GREAT WAY OF LIFE! IT’S A GREAT WAY OF LIFE!
Yes, I am interested in Air Force opportunities. Yes, I am interested in Air Force opportunities.
I understand there is no obligation. I understand there is no obligation.

‘ Name Name
~~ Ple.~se P,~r,t Please Print

-- ~~~~~ ~~~~~~~~~~~~~~

City - - . ~~~~~~~~~~~~~ City State

Sex MEFL Zip 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

School Name School Name

Year Graduated/Will Graduate Year Graduated/Will Graduate

Date of Birth Phone i Date of Birth P~tone
Send me information H Send me information D

I 
, AIR FOR~E~~ AIR FOR~E~7

( )Utl)( )( 18 l i l t 4,~’tl I ii II  )( Ii 11/ I I I I 41 ’M

, ~~~~~~~~~~~ ~~~~~

—~.



On your mark. Get set.

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

~~~ . a~~~

~Atttr 
I 

AA~ X~8

SEND ME A BOOK ABOUT: SEND ME A BOOK ABOUT:

LII Regular enlistment. [=1 Regular enlistment.

Mr. j Mr.
_____S —____ _ _ _  -_ _ - I ~~~-.. . _ _ _ _ _ _  _ _ _ _ _ _

PLEASr PRI NT i Ph ASE PRINT

Address Address

I City I City

I State ZIP 
________ 

I State Zip

I Telephone~~umb~~ . .~~~~~ . - _  I Telephone Number

• 
Name ot Schoo i 

- 
Nam e of SchooL

I Last grade completed I Last grade completed

I Dote of Birth Month Day Year 
— 

Date ot Bi rth 
— 

Month Day Year

‘.11 )( )18021I18 OtiTtX)O R LIII 2/78 %ll )( II \(l21118 01) 1 lxii IC LIII 2.11
I I

___

_ 
—~~~- .~~~~~~~~ — -- --~~~~ - ~~~~~~----- _:~~~~~ —~~~~~~~~~ ‘~___ . . . .A ._.... -..~-. . L .
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EXHIBIT 6

Marines Ad and BRC
April and May

I AAm18

Use this card to send for Use this card to send for
facts about opportunities facts about opportunities
in the Marines in the Marines

Send ‘ ie more InformatIon about I Send me more information about
( ~ ) 1) ( ) r t L  i i i tii -~~ in the Maririe’~ I (ipportulut les in the MarInes

Mr I Mr
Ms I Ms

____________________________________________

IPI.EASt PR1NT I PL EA S E PRINt)

Address Address

City City

State Zip 1 State Zip

Teleptiorte Number Telepoone Number

Name of School 1 Name of Sc1iool 
—

Last Orade i Last Grade
L)ate of Birth Completed I Da te of Bir t h Completed

•1 iMO IDSyPR I I (MO iDlylYl i

MDO(X(MO1$ ()tJItXX)R LI F t  4/78 I MDO L XO4O1Ø OUTDOOR 1111 4 ii

.-

~~~~~~~

. - --- - -

~~~~~~~~~

. -

~~~~~

~-
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____________  - 
- EXHIBIT 7

Joint-Service Multi-Photo Spread
and BRC

Feb. and MarchEverybody knows you
cant getagood job
without experience.

AAIX)29 I AAW3O

YOUCAN GETA VOUCAN GETA
GOOD JOB I GOOD JOB

WITHOUT EXPERIENCE.I WITHOUT EXPERIENCE.
Findout how. I Find out how

ARMY, NAV’~ AIR FORCE, OR MARINES. I ARMY, NAVY, AIR FORCE, OR MARINES. don’tWrite in below, the names of the Services for I Write in below, the names of the Services for
which you ’d like to receive more information. which you ’d like to receive more information, hen

1. 2. _ _ _ _ _ _  3. 
I i .  

2. _ _ _ _ _ _  3.

I UNDERSTAND THERE IS NO OBLIGATION. I UNDERSTAND THERE IS NO OBLIGATION.

S i good
_______________________________ _______________________________ ~.xperi-
NAME IiYeawpnnil SEX NAME IPiease pnnh) sEx you.)
ADDRESS ADDRESS tenence
CITY STAT E ZIP CITY STAT E ZIP Ofl
BIRTH DATE )monli./dav/s’ear) PHONE Iinciude area codel BIRTH DAT E (month/day/year) PHONE linclade are~ code)

___________ H.S. 910 11 12 Co I Ie g e lZ34  
___________ H.S. 910 11 12 Co l Iege l234 ~,the

High School Education. Circ le last grade completed I High School Education. Circ le last grade completed
Graduation Date This information is for: J Graduation Dale This information is for: better.

Myself 0 Myself 0 yourMy son or daughter 0 My son or daughter 0
Other relative or friend 0 Other relative or friend 0

But get through, and you ll have a skill

t~~~~ i~i!~ir~~ 

you can work with. And grow with. A skill
you can turn into a successful and interesting
future. In or out of the service.

But skill and experience aredt the only
things you’ll get.

You’ll meet people from all walks of life.
You’ll travel. You’ll earn a good paycheck. You’ll

~~~~~ get 30 days paid vacation. And a chance to
continue your education.

1VIaiiii For more information, fill out the post-
card and mail it in. And get on your way to

DO IT FOR ‘fl)URSELF. gett ing experience.
DO IT FOR Y~)UR coUNTRY. Right! 

- . .-~~~~~~~~~~~~~~ - .
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EXHIBIT 8

Joint-Service Hardware
Spread and BRC
April and May

The Servi ce.
It’s an exciting

-4

—“ I

EXCITEMENT 
5 . . ... 

EXCITEMENT
OPPORTUNITY OPPORTUNITY

CHALLENGE CHALLENGE
Please send me more information. Please send me more information.

ARMY, NAVY, AIR FORCE, MARINES. ARMY, NAVY, AIR FORCE, MARINES.
\\ rIt i • i l l  ~~~~ . th i  Ilarni ~ if l  th e ~ i ~r\ I( es li r I ~\ rIle In I)elu~\ , the flJfllt’s 1)1 th e Ser\ I(e .  for

~ hu h ~ i i t t  ti liki Ii, rt ~ i ~ rw in • Intt irmat Ion, ~ hIt h ~ 011(1 1kV to rt’ (‘l~i’ more information .
(Then is ni i i  )I ,Iit ~,I t I i  in i it i ilIrsi’ ) (T hen ’ Is (t i )  t)I) lIgation . of ( OIJrsV .) ~~~~~~

-~ - - ~~l

- - —-  I ~~-s~ t l ~“ “Is

- - I \))I ’RF’’- 
—

( i f ,  I / 11’ 1 ‘.I’~t I /ll’

I’IR ,l I)’.!) ~~~~~~~~~~~~~~~ ,~. I IIISI I 1 ) 5 1 1  .. ty -Ri tn.h, i ra.-,,..,ir —- ~i5  . 111 11 1. . I . .)i. .’ / i l  )1h ’ 4 t I I i t I1 ( II.~~
, ’ 4

5 ’ ,, I  I i , , c c ,  ( r, , i—i e’ .cI. - ’’’, ’ ’’,~ I i~c ’ ~, h,,) h c a t o , ~ ( r. I.- I~’.t •“.i’i I
c I,,. Thi’. irlt irmalii to ‘. fur I I ~~~~~~ ri I iai,’ This (ntorm,ilit ,n is It st

~h ’.i ’It 0 ~ \(swlt 0
‘u t) or (hlLIghIi r 0 I 

~~~~ son or daughter 0
Other relatIve i ir fr iend 0 Other relative or triend 0

- 
. ‘~.~- -- .— k — - - -  - —- .~~~
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_ _ _ _  
• -

- place to work.
A chance to see some of the world.

A chance to challenge your ability like it’s
never been challenged before. A chance
to work hard. To learn new job skills.
To make new friends. To earn a good
salary. A chance to be successful in a job
you’ll be proud to work at. A chance to
take on responsibility. And maybe lead
others.

Now compare that to some dull
9 to 5 job.

Army. Navy. Air Force. Marines.
There isn’t a job that can do more for

‘p 
you. Or a job that asks more of you.

For more information about service
opportunities, fill out the postcard
and mail it in.

Mari iies
_ Do it for yourseff.Do itfor yourcountry~
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Everybody knows you can’t get
a good job without experience. -

EXHIBIT 9

~~~~~~~~~~~~~~~~~~~~~~~~ 

. Joint-Service Page

-

, Wron g.
I, 

How can you get expenence if ou don’t
- 

~~~ . get a chance? It ’s a problem voe face when
-. vi ~u

’re looking for a good job.
S 
, - . . - . Today’s Army, Navy, Air Force and

. Marines offer training for thousands of good
— 

‘.. I • I I jobs. And you may qual i~ ’ for one. No cxperi-
ence necessary! (That ’s what we’ll give you.)

But justbecause ~‘ou don’t need experience
‘,‘ 

~ 
doesn’t mean you don’t need anything on

— 

, :~~i theball.
Just the opposite. hi today’s scrvicc,the

/ 1’ cOmpetition is kecner.The job-training better.
And it asks a lot of you. That ’s the way your -

— country wants it.

• 

. 

~~~~~
‘ - But get through, and ~ou]1 have a skill

~~~~~~~~~~~~~~~~~~~ 

‘ou can work with. And grow with. A skill
you can turn into a successful and interesting

•1’ 
future. In or out of the service.

~t 
. ii But skill and expencnce aren’t the only

I things you’ll get.
oull meet peop e rom a w - e.

You’ll travel. You’ll cam a good paycheck. You’ll
,gct 30 days paid vacation. And a chance to
continue your education.

.
• • - . - . - ... •• For more uikirniation, fill out the post-

Lar an ma it in. get on ~‘our was’ to

3N~~~~~~~ ~~~~~ ~&u I &~~~~
‘

- Air Force
‘~~kk ~~~~~~~~~ M3SiflCS

~~~~~ ~~~~~~~~~~~~
‘ ~~~ ~~~ 

-
~~~~~~~~ DO IT FOR ~~(

~~~~~~~~~~~~~~ ~~~~~II dILL~~~L ~ 
‘~~~

. DO IT FOR SOUR COUNTRY.

_ -~~~~~~~~~~~~~
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EXHIBIT 10

Joint-Service 4/Box BRC
Joint-Service 3/Line BRC

AAO12S I AAO126

VOU~~AN GET A YOU CAN GET A
GOOD JOB I GOOD JOB

WITHOUT EXPER IENCE .I WITHOUT EXPERIENCE.
Find out how. I Find out how.

ARMY, NAVY, AIR FORCE, OR MARINES. I ARMY, NAVY, AIR FORCE, OR MARINES. —

Check off below, the names of the Services for 
I 
Check off below, the names of the Services for

which you’d like to receive more information, which you’d like to receive more information.

O ARMY 0 A IR FORCE 0 ARMY 0 AIR FORCE
O NAVY 0 MARINES I 0 NAVY 0 MARINE S

UNDERSTAND THERE IS NE. ) OBUGAT ION I UNDERSTAND THERE IS NO OBUGATION .

N AXl E ~~~~~~~~~~ SEX 
— 

NAME IPIea~ prInt) SEX

ADDRESS ADDRESS

CITY SlATE ZIP CITY STATE LIP

BIRTH PAT E ~nrh.,l~s .s , - c r I  PHON E In, kak aina codei BIRTH DATE ln,~,nih/ddvfs ,cr I PHONE lIn,in,Ic au ra rodel

_______________ 
HS 9 10 II 12 College 1 2 1 4 _______________ 

H.S 9 10 II 12 College 1 2 3 4
Hugh School Educalion Circle last grade comp leted High S hool Education Circle lasl grade comp leted
Graduation Dale This information is for: Graduation Date This information is for:

Myself 0 I Myself 0
My son or daughter 0 I My son or daughter 0

Other relative or friend 0 Other relative or friend 0
MOTOR TRE.ND 317S I MO’EORTREI40 3/7S

AAiII 2~ I AAO1’8

~OUCANGETA I YOUCAN GET A
GOOD JOB I GOOD JOB

WITHOUT EXPERIENCE. I WITHOUT EXPERIENCE.
Find out how. I Find out how.

ARMY, NAV’~ AIR FORCE, OR MARINES. I ARMY, NAV’~ AIR FORCE, OR MARINES.
Wnte in below, the names of the Services for I Write in below, the names of the Services for
which you’d like to recetve more information. which you’d like to receive more information.

- 
1. 2. ___________ 3. 1 _____________ 2 ___________ 3 ______________

I UNDERSTAND THERE IS NO OBLIGATtON . 
- 

I UNDERSTAND THERE tS NO OBUGAIION

N A M E IP~ a~ pr,nil SEX NA ME lFIea~’ pnctl SEX

• ADDRESS

CItY STAT E LIP CtT Y STAT E ZIP

BIRTH DATE nrusnih,4a5 1y,a,) PHONE llnriude a rea r odel BIRTH DAT E lmonth/,Ias/nearI PHONE lirr, iode ar,’.,,,,del
_________________ H.S 9 10 11 12 College 1 2 3 4 I 

_________________ H S. 9 10 11 12 College 1 2 3 4

Gr~du,at,on Dali~ 
Education. Circ le last grade completed High School Education Circle lasI grade compleled

ThIs information IS for: Gradualuon Dale This information is for:
Myself 0 Myself 0

My son or daughter 0 I My son or daughter 0
Other relative or frIend 0 Other relatIve or friend 0

SlOtOR ERI NI) ( i 8  viorog IRENI) I ’ B

_________________________________________ -T:. 
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EXHIBIT 11

CALL-BACK QUESTIONNAIRE

Hello, my name Is 
________________________  

from 
_________________________

.
We are conducting a study on the effectiveness of certain kin ds of advertis ing
and would like to ask you a few questions.

1. Have you requested by mail any information concerning enlistment in the
military Services -- that is , the Army, Navy, A i r Force an d Mar ines -- in
the past six months?

YES f ] Go to Q.2

NO [ ] Terminate

2. For which branch (es) of the servi;e have you requested information?

Army ( 3
Navy C I

Air  Force C I

III Marines [ :i
Other [ ]

S 
(LIS T)

3. Have you spoken to any milita ry enlistment recruiters in the past six months?

YES i: ] NO [ 3

For which branch(es)?

4a. How likely do you think you ’ll be to enlist in any one of the Armed Services
in the next six months?

Ex tremel y L ikel y [ 3
Very Likely [ 3 r Ask Q.4b
Quite Likely [ ] —J

Rather Likely [ 3 ‘ s~
Not Too Likely [ 3 ~

- Go to Q.5
Not At All Likely [ 3 _)

-S ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - .~ _
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a -

.

~~~~~~~~~~~~

b. Which branch(es)?

-S-S

REPEAT SCALE

5. What ‘is your date of birth? __________________  ~1

6. What was the last grade you completed in school ? ______________________

- THANK YOU FOR YOUR TIME AND COOPERATION .

L 

I

_ 
-- -S


