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FOREWORD 

The Human Resources Research Organization (HumRRO) submits this 
final report to the U.S. Army Research Institute for the Behavioral and 
Social Sciences (ARI) in conformance with Contract Number MDA 
903-78-C-2042, "Operational Readiness and Adaptation Enhancement in 
USAREUR."  The report presents the results of several subtasks of the 
Life Coping Skills in USAREUR task. 
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tated by the efforts and cooperation of many individuals.  The work was 
performed during the period 1 October 1980 - 24 September 1982 by staff 
members of HumRRO's Special Projects Division. Dr. Richard Miller was 
the HumRRO Project Director.  Dr. Rosemary Dawson directed the task team 
composed of Dr. Jeanne Hebein, Ms. Wend/ McGuire, Ms. Kathy Brooks, 
Ms. Chaille Maddox, Mr. Malachi Fullard and Ms. Mollie Kerr, "Invaluable 
clerical support was provided by Ms, Lana Clark, Ms. Maxine Phelps, and 
Ms. Olivia Halbert. 

Guidance and assistance were provided by Dr. William Haythorn, the 
ARI Contracting Officer's Representative; and Mr. Edwin Neff, Dr. Thomas 
Powers, Dr. Hester Telman, and Mr. Werner Radig of Army Continuing 
Education Services, USAREUR, 

Special thanks are also extended to the cast of the radio programs: 
Mr. Taylor Benjamin Lauve, Mr. George Waller, Mr. Lilburn Dawson, 
Ms. Janice Glidden, Ms. Josephine Perkins, and Ms. Gia Lanzano. 
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DESIGN AND DEVELOPMENT 

Background 

This task of the Life Coping Skills in USAREUR Project focused on 

the development and evaluation of a multi-media training program for 

first term enlisted personnel in Germany.  It was preceded by the identi- 

fication of the demands soldiers must be able to meet in  order to suc- 

cessfully function in an environment which is very different from that in 

the United States and by a review of current efforts to help them meet 

those demands (Dawson, McGuire, Brooks, and Hebein, 1981).  The implemen- 

tation of this task was based on the assumption that those coping skills 

which pertain to the new environment are an important requisite for the 

well being, successful performance and functional abilities of new 

enlisted personnel both within and outside their military environment. 

Although the military community provides many of the services 

soldiers may need in familiar ways, (English speaking, services provided 

in the "American way", the use of U.S. currency, and so on), the sur- 

rounding environment is foreign.  Language, customs, services, style of 

life, and personal manners are different and, at times, difficult to 

understand.  Hence, there is a need to help soldiers acquire the skills 

which will enhance their ability to cope with life overseas. 

Content and Objectives Specification 

One objective of a three-phase study conducted during FY 1981 was 

the identification of the life role demands commonly faced by first term 



enlistees in Exsrope. The total study is reported in "An Investigation of 

Coping and Adaptation in USAREUR:  Criteria of Adaptation, Life Role 

Demands Faced by First Term Enlistees, and Services Provided by USAREUR 

Agencies" (Dawson, et al 1981). Data were collected from approximately 

fifty USAREUR personnel who attended a two-day conference on coping and 

adaptation, from 225 agency representatives who completed a mailed 

survey, and from over 400 first term enlistees and 125 of their super- 

vising NCOs who participated in questionnaire administrations and group 

interviews at eight locations throughout Germany. The data elicited from 

these participants resulted in a set of 127 demands faced by first term 

enlistees in USAREUR of which 44 met the following criteria: 

1. Perceived to be from moderately to extremely important by all 

three groups:  agency representatives, first term enlistees, and 

non-commissioned officers. 

2. Observed by agency representatives and NCOs to be faced by 

"about half" or more of first term enlisted personnel in 

USAREUR. 

3. Indicated to be faced between "sometimes" and "very often" by 

those first termers who have faced the demand at all. 

4. Reported to be faced at least once by 50 percent or more of the 

first term enlistees sampled. 

5. Problematic for many first term enlistees who are less than 

moderately-well able to meet the demand by their own and their 

supervisor's report. 



Table 1 contains the total set of 127 demands.  The 44 demands which 

meeL the above criteria are underlined; those which meet an additional 

criterion of being USAREUR-specific and/or host nation-related are indi- 

cated by asterisks. 

The life role demands addressed by the programs were selected from 

those demands which met the previously described criteria.  The topics 

presented in Table 2 were chosen for program development through a con- 

sensus of HumRRO, the Army Research Institute (ARI) and Army Continuing 

Education Service (ACES). These topics include some life role demands 

which cut across several areas; for example, interacting with host nation 

citizens, observing acceptable/preferred behaviors within the host 

nation, understanding currency exchange rates, developing tolerance/ 

respect for the language, values and behaviors of host nation citizens, 

and perservering in attempts to communicate effectively with local 

nationals. 

For each of the topics, the instructional objectives to be taught 

and an outline of the content to be included in the program were 

developed.  These were submitted to ARI for approval as the deliverable 

titled "Life Coping Skills in USAREUR Project:  Results of Logistical 

Analysis and Planning and Content and Objectives Specification" (Dawsor, 

Brooks, Maddox, and Fullard, January 1982).  The objectives for all five 

programs are contained in Appendix A and the content outline for Eating 

Out on the German Economy is Included in appendix B .\s  an example of the 

scope of content specified for the topics. 

Tlie statements of life role demands are quite general.  T^ey needed 

to be operationalized in order to use them as the basis of the instruc- 
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Table 2 ~—- 

Topics for Doing It in Deutschland Programs . '; " 

Pilot Program: Using Public Transportation in Germany 

Program Two: Eating out on the German Economy >" 

Program Three: Using Military Community Services v: '- / 

Program Four: Shopping on the German Economy 

Program Five: Legal Aspects of Living in Germany ?; 



tional program.  Of primary importance in this task were discussions with 

people in the field who are subject matter experts concerning the program 

topics.  Among these were representatives of the German Federal Railway, 

the Office of the Judge Advocate General, Army Community Services, 

Military Police and Drivers Orientation and Testing.  A wide range of 

literature also proved valuable in determining the content, scope, 

sequence and desired outcomes for each program.  This included official 

Army publications, unofficial publications available in USAREUR, and 

references concerning German language, customs and laws from libraries 

and bookstores. 

Selection of Media and Delivery Systems 

The development of training materials designed specifically for 

soldiers in USAREUR requires an understanding of the characteristics of 

the target population.  Data collected from project activities during 

FY81 allowed for some generalizations about first term enlistees that 

have implications for the design and development of materials to teach 

USAREUR-specific life coping skills.  Among these are that: 

1. soldiers often do not seek out services from agencies, but 

rather tend to try to learn things on their own or informally 

through peers, their NGOs, family or friends; 

2. many soldiers either lack the time to attend classes or 

experience conflicts with duty assignments which preclude their 

enrollment in classes and/or their use of m*ny  agency services; 

3. soldiers tend to use those services which are most accessible to 

them in terms of location and time; 

4. many soldiers have limited reading ability, dislike reading, 
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and/or do not learn well from print-only instruction; and 

5.  soldiers are most receptive to training which is based on real- 

world needs and which has a "hands-on" orientation. 

Existing programs/materials used to assist soldiers in acquiring 

life coping skills may not effective/efficient because of one or more of 

the following reasons:  They have limited availability and/or accessi- 

bility in terms of numbers, time and location; costs of purchase and/or 

reproduction are prohibitively expensive; they require sophisticated 

hardware in their use; they can be used only under the direct supervision 

of a trainer/instructor; they have been developed with civilians and/or 

CONUS in mind and, therefore, lack the USAREUR-specific content vital to 

some topics. 

Several media and delivery systems were critiqued based upon the 

above characteristics of the target group, limitations of existing pro- 

grams, and resource constraints of the project. Video, both broadcast 

television and transportable tapes, was rather quickly eliminated as an 

option.  The cost to produce and duplicate video programs was prohibi- 

tive.  Furthermore, most first termers do not have easy access to tele- 

visions rtor do they utilize the video services of the learning resource 

center (LRC). 

Numerous forms of print-only materials, while relatively inexpensive 

to develop and duplicate, easy to distribute to soldiers, and capable of 

delivering diverse instructional activities were considered to be 

insufficient for the task.  Even if written at a level understandable by 

soldiers with limited reading ability, a print-only program would 

probaoly not overcome many soldiers' dislike for reading. 
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An audio-only approach would have several major limitations. Some 

of the concepts to be taught require visualization.  An audio-only 

program could not incorporate all of the instructional and assessment 

components of competency based education.  However, audio was viewed as 

offering some relevant advantages.  Information can be presented in a 

number of ways.  Techniques such as sound effects and music can be used 

to gain and maintain attention.  The audio medium can be used through 

multiple delivery systems to which soldiers have ready access. 

It was decided that the positive aspects of audio would compensate 

for the deficiencies of print-only materials.  An audio component would 

serve to present information in an interesting manner and to motivate 

soldiers to complete the print.  The print component would expand upon 

and reinforce the information presented auditorily and provide oppor- 

tunities for practice and evaluation. 

In order to reach large numbers of soldiers, it was decided to use 

multiple delivery systems.  The primary delivery system will employ a 

mass media approach through the Stars and Stripes newspaper and AFN- 

radio.  Soldiers have ready access to these sources, and, in fact make 

use of the Stars and Stripes and AFN-radio (Sterling and Lücken-Newton, 

1981; Stephens, 1980). 
• 

The program will also be incorporated into existing services offered 

through USAREUR agencies.  The audio tapes and newspaper inserts will be 

made available to current programs such as the basic skills education 
• 

program, high school completion, Headstart, the ACS counseling/training 

programs, and similiar programs offered by the USO, Red Cross, chaplain, 

 •_ 
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the comparatively low cost of reproduction, especially when compared with 

video or other projected media. 

The programs will also be made available at learning resource 

centers, MOS libraries, or other education center facilities.  The pro- 

grams can be used at these facilities and/or at home.  Precedence for 

both of these procedures exists.  In this way, individual soldiers can 

make use of the materials on their own time. Also, first line super- 

visors, training NCOs and other concerned unit personnel will have access 

to the materials for use as they see fit, as with MOS-related and 

academic materials available from these facilities. 

The actual implementation of these delivery systems will be on a 

trial basis after the revisions indicated hy the formative evaluation 

described in this report have been made.  First, each program will be 

delivered through a combination of AFN-radio and the Stars and Stripes 

for one week along the following lines. For several weeks before the 

series begins, "spots" will be aired on AFN-radio and television 

informing listeners of the coming programs. During this time, articles 

and ads will also appear in the Stars and Stripes and other official and 

unofficial USAREUR publications.  In the Sunday edition of the Stars and 

Stripes an eight-page supplement will contain the printed materials for 

the program.  This will include information about listening times and the 

follow-up evaluation form.  During the week, the audio portion of the 

program will be broadcast several times.  These times will he determined 

by AFN and HumRRO.  Each program will inform the listeners that (a) it is 

one of a series and (b) that it and others will be available to them 
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through their learning resource canter. Program users will be asked to 

complete the follow-up information/evaluation form contained in the Stars 

and Stripes supplement and mail as directed. 

Prior to the week in which a program is being aired, it will be 

distributed to the learning resource centers and other of the possible 

delivery system agencies (e.g., BSEP or ACS).  In this way, the programs 

will be available to people who did not hear it on AFN and/or didn't get 

a newspaper or people who want to hear/read it again. 

Utilization of Research-Based Techniques of Instructional Design 

The  design of the programs was guided by a set of research-based 

strategies which are part of the emerging technology of instructional 

development.  These principles and techniques were drawn from several 

sources (c.f. Gagne and Briggs, 1974; Baker and Quellmalz, 1972; Popham, 

1971; Kemp, 1971; Dawson, 1979; Dawson and Hebein, 1980; and TRADOC, 

1975). 

The functions of the events of instruction (Gagne, 1974) served as 

the major conceptual framework for the design of the programs.  Gagne 

views instruction as a series of events which make it possible for a 

learner to proceed from where s/he is before instruction to competence or 

mastery of the objective.  The functions are listed below in their usual, 

but not invariable, order: 

- Gaining and maintaining the learner's attention 

Informing the learner of the objective 

- Recalling prior relevant learning 

Presenting the instructional material 
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- Providing learning guidance 

- Providing the opportunity for the learner to practice the perfor- 

mance required by the objective 

- Providing feedback about the correctness of the performance 

- Assessing the learner's performance 

- Enhancing retention and transfer 

In order to accomplish all of these functions in each of the 

programs, a variety of techniques were used. Among these were to: 

- Provide advance organizers and/or overviews. 

- Vary the nature of the instructional stimuli, 

- Employ humor. 

Involve the learner in game-type situations. 

- Use suspense. 

- Keep the learner active rather than passive. 

- Use vocabulary, written and oral, that will be understood by the 

learner. 

Provide multiple, alternative opportunities for the learner to 

acquire the skills, knowledge, and/or attitudes. 

Structure the instruction logically. 

Incorporate direct and indirect prompts. 

- Vary the amount of learner guidance. 

Personalize the practice.  Make it experiential. 

- Make the material visually appealing. 

Use one medium to complement the other (e.g., to reinforce and/or 

expand upon a concept). 

Provide a variety of examples. 
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Logistical Analysis and Planning 

In order to develop, produce and try out the instructional programs, 

advice, support, assistance and coordination with a number of agencies 

and organizations was obtained.  It was crucial to involve from the 

beginning the people who were to play vital roles in achieving the objec- 

tives of the project.  This was necessary not only so that the tasks 

could be accomplished without logistical problems, but also so that the 

individuals involved at each stage understood the purposes and perspec- 

tives of the project; were willing and able to participate; and felt that 

they had had a part in planning the activities. 

Specifically, communication with three major categories of people 

has  been established and maintained.  First, personnel at the American 

Forces Network (AFN) who will provide support in the broadcast of the 

audio media were contacted.  Second, a working relationship with the 

individuals at Stars and Stripes who will assist in the printing and 

distribution of the print component of the programs has been established. 

Third, people who will be responsible for implementing the alternative 

delivery system through Army Continuing Education Services (ACES) have 

been consulted. 

The results of these activities were documented in an interim report 

(Dawson, et al. 1982) which included the specific arrangements that were 

made for the production of the programs, the pilot testing of the pro- 

grams, and the field testing of the delivery systems. 
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Development of Programs 

The procedures used to develop the programs differed from those 

specified in the technical proposal primarily because the anticipated 

production support from AFN was not available.  The following procedures 

were used to produce each program. 

Using the objectives and content specifications as a basis, the 

project team worked together to develop the framework for the plots and 

scenes of the audio component and the types of information, visuals, and 

activities of the print component.  One person was then responsible for 

collecting resources and writing the print materials while the script 

writer developed the script.  These two people coordinated their efforts 

periodically in order to integrate the print and audio components. 

The consultant graphic artist was responsible for converting the 

manuscript print materials and visual descriptions into an eight-page 

newspaper layout.  She had use of the equipment and materials at Stars 

and Stripes (Darmstadt) and the assistance of their technical personnel 

(type-setters, photographers, etc.).  The facilities and services pro- 

vided by the Stars and St.ipes were included in the rate the newspaper 

charges for a public service insert which will be distributed to 93,000 

readers throughout Germany. 

The script was used to produce an audio tape suitable for broadcast 

and mass duplication.  Locally-available talent was solicited through 

community theatre groups.  The talent were military and civilian 

employees; therefore, Lhey rehearsed and taped during off-duty hours.  An 

honorarium was pd_d to defray some of the personal expenses involved, 
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such as, transportation, meals, and child care. Taping, editing, mixing, 

sound effects, music and duplication were accomplished at a commercial 

sound studio on the German economy. The facilities, equipment, music and 

sound effects library, and technician's services were included in the 

subcontract with the studio. 

Overview of the "Doing It in Deutschland" Programs 

The tryout versions of the five "Doing It in Deutschland" programs 

have been submitted to ARI as a separate deliverable composed of six 

eight-page newspaper galley proofs and five audio cassettes each with an 

approximately 30-minute two-part program. Appendix C contains photo- 

reduced copies of the print components used during the tryouts and 

formative evaluation.  (Appendix W includes photo-reduced copies of the 

revised materials which were produced based upon the data presented in 

this report and then used in the field evaluation conducted under a 

subsequent contract.) 

When these programs were proposed, it was anticipated that the print 

component would be a four-page insert and the audio component would be a 

tape of approximately fifteen minutes. As a result of the experience of 

producing the pilot program, it was determined that this would be insuf- 

ficient.  Therefore, each program consists of an eight-page newspaper 

supplement and a two-part radio tape with each part being approximately 

fifteen minutes.  Additionally, the program on using military community 

resources contains a second eight-page insert which is a Directory of 

USAREUR Services. 

Some of the important features of the programs are summarized here 
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to highlight, in particular, aspects which are consistent across all of 

the programs.  The programs are designed to be entertaining as well as 

instructive.  The audio component for each program is a humorous episode 

which involves the main cast of secret agent-type characters, Strac 

Willie, Dr. Zap, and Chester Boondoggle, in an adventure which requires 

them to perform the skills being taught.  For example, in "The Munich 

Connection", their mission involves using public transportation to 

include such things as reading maps, schedules and signs, purchasing 

tickets, and behaving appropriately on buses, streetcars and trains. 

Frequent reference is made by the narrator to the newspaper supplement 

which should be used in conjunction with the audio portion.  The narrator 

also reinforces, clarifies and expands upon concepts being illustrated by 

the characters. Music and sound effects are used to gain and maintain 

attention and to provide continuity and smooth transitions within the 

episodes. 

The print portion is written at a readability level appropriate to 

the target audience (no higher than 6.0 using the Fry readability 

formula). Many visuals, such as pictures, cartoons, representations of 

signs, symbols, maps, schedules, menus, labels, forms and other items 

related to the program's topic are interspersed among the instructional 

information, practice activities and assessment exercises. 

The first page of each program contains a picture of the characters 

which depicts a scene from the episode and some preview information about 

the characters in the episode to arouse interest.  The objectives of the 

program are presented in the form of a survey incorporating, typically, a 
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"rate-yourself" approach. An overview of the entire series is briefly 

given which includes information about both of the delivery systems (AFN 

and learning resource centers).  Finally, the first page introduces the 

"Coping Contest" which is designed to be motivational and also to 

encourage users to complete and send in the program evaluation form. 

The second and third pages provide information which is directly 

linked to the audio portion.  For example, the map and schedules to which 

the characters refer during "The Munich Connection" are shown on pp. 2-3. 

These pages also contain pictures of scenes from the episode, such as the 

three types of eating places visited in "The Triple Treat". 

The fourth and fifth pages (the middle spread) provide in-depth 

information in text form supported by appropriate charts, diagrams and 

other visuals.  For example, in "The SOFA Saga" correctly completed 

customs declaration forms are shown and in "The Goods to Go" the calcu- 

lations needed to convert from German to U.S. money and vice versa are 

illustrated. 

Pages six and seven are practice-oriented.  Diverse opportunities to 

apply the skills previously presented range from very structured 

exercises with many prompts and single correct answers to experiential 

activities which require the users to apply the skills to their own 

personal situations.  Spaces are provided for answers to encourage overt 

responses, and immediate feedback can be obtained by referring to the 

correct answers on page seven.  The materials are designed to be consum- 

mable and kept for future reference.  The top of page seven for each 

program contains a review self-check, while the bottom of the page 
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presents the "Coping Contest".  The contest presents the stimuli in a 

visual form to encourage completion by people who might be less inclined 

to do a contest presented in a print format. 

The top of the last page contains some type of puzzle or game for 

each program based upon vocabulary and phrases. For example, for "The 

Munich Connection" there is a crossword puzzle and for "The Goods to Go," 

a word search puzzle, both of which require German as well as English 

language skills. 

The bottom of page eight is the back of the Coping Contest mail-in 

form.  It contains a place for the user to "Give Us a Piece of Your Mind" 

and evaluate the various aspects of both the audio and print components. 

The tear-off is designed so that it need only be folded, stapled or taped 

closed in one place, and dropped into an APO mail box since it has a 

"postage-paid" symbol. 

The newspaper inserts when actually published will contain color on 

pages one, four and five as another attention-directing device. 

21 



TRYOUT AND FORMATIVE EVALUATION 

Introduction 

This section of the report describes the methods employed and the 

results obtained when the five programs were tried out and formatively 

evaluated. The section is presented in two parts because the first 

program, "The Munich Connection" served as a prototype and was pilot 

tested before the other programs were developed. Also the evaluation 

methods and instruments used were modified; therefore, it is more 

appropriate to report on the pilot program separately. Based upon the 

findings of the pilot test of the prototype, some minor modifications in 

design and development for the subsequent programs occurred, although the 

key concepts, principles and techniques previously described continued to 

be applied. 

The data on which program developers rely as a basis for revision 

decisions need to be qualitative as well an quantitative.  Inferences 

must be drawn from the data about the kinds of changes which might 

improve a program.  Program revisers utilize summary statistical data, 

but also look at very concrete aspects which are idiosynchrotic to a 

particular program.  For internal use, data at this high level of detail 

are essential; to interested persons external to the project, these may 

be cumbersome and/or unnecessary for their purposes.  Therefore, most of 

these specific types of data are presented in the Appendices and only 

referred to in the text or summarized in tables within the body of the 

report. 
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Purpose 

The purpose of the pilot tests of the "Doing It in Deutschland" 

programs was to provide a data base on which to make decisions concerning 

program modification/improvement.  Pilot tests with small numbers of 

participants drawn from the desired target group (in this case, first 

term enlistees who lack the skills being taught) generate information on 

user pre- and post-program performance, within-program process/progress, 

and user attitudes/opinions of the program and its content,  v^ h of 

these types of data has implications for revision decisions. The "ideal" 

program provides instruction through which users procede without diffi- 

culty, from which they achieve the pre-specified objectives, and about 

which they have positive attitudes and feelings. When any of these 

criteria are not met, there is a need to modify one or more aspects of 

the program. 

Evaluation Questions 

The overall purpose of obtaining data on which to make program 

revision decisions was operationalized by seeking the answers to several 

specific evalution questions.  These were: 

1. How instructionally effective was the program? 

a. To what extent did the participants achieve the program's 

objectives as measured by pre- and post-program tests of 

knowledge/skills? 

b. In what ways did the program affect the participants' 

future behavior In real life as measured by self-reports of 

anticipated behavior? 
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2. What types of affective reactions did the program produce? 

a. How effective was the program in gaining and maintaining 

interest? 

b. What were the participants' reactions to specific aspects 

of the program (plot, characters, content, activities, 

etc.) and wtiat was the impact of these reactions? 

3. How well were the participants able to procede through the 

materials? With which parts of the program were difficulties 

encountered? 

Pilot Test of the Prototype Program; 

"The Munich Connection" 

Method 

In order to diagnose areas of weakness and to improve the pilot 

program through subsequent revision, three general categories of forma- 

tive evaluation data were collected. First, data concerning program 

effects were obtained; i.e., user/outcome performance, both anticipated 

and unanticipated.  Second, data regarding the instructional process were 

collected; i.e., how the program operates, and the adequacy of the 

presentation, sequence and format.  Third, user reactions to the program 

were solicited; i.e., their attitudes, feelings, and other affective 

measures regarding the program and/or its content. 

The data sources for the prototype tryouts, the materials and 

instruments used, and the procedures followed are described in this 

section. 

Part-icipants.  The pilot program was administered to 47 first term 

enlisted soldiers in six USAREUR battalions.  Battalions were selected to 
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represent a cross section of unit types and variations in geographic 

locations.  The types of units included armor, maintenance, mechanized 

infantry, engineering, artilery and military police.  Some units were 

located in or near cities with troops who have access to a variety of 

types of public transportation; others were more geographically isolated 

with minimal access to some forms of transportation. 

Table 3 presents breakdowns for the following demographic variables: 

grade, sex, age, ethnicity, education, time in Germany, MOS and place of 

residence. 

Tryout materials and instruments.  The pilot program materials 

consisted of the tryout version of the print component and a high-quality 

cassette tape of the radio episode both of which are submitted with this 

report. 

In order to collect background information, pre- and post-program 

performance data, and user reactions to the program, several instruments 

were developed. 

Appendix D contains the background information form.  In addition to 

demographic variable questions, items were administered to determine the 

extent to which each participant had used various types of public trans- 

portation in Germany and, in cases of infreguent use, reasons for little 

or no use of the particular type(s) of transportation.  Other questions 

pertained to individual patterns of reading the Stars and Stripes and 

listening to AFN-radio.  These USAREUR experience items and a summary of 

the responses are included in Appendix E.  Such an assessment will be 

useful in determining broadcast and publication days and tines for the 
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Grade 

E-1   4  ( 8.5%) 

E-2  10  (21.3%) 

E-3  20  (42.6%) 

E-4  13  (27.7%) 

Sex 

Male    38  (80.9%) 

Female   9  (19.1%) 

Table 3 
Pilot Program Tryout Participants 

(N = 47) 

Age 

18 7 (14.9%) 

19 14 (29.8%) 

20 6 (12.8%) 

21 12 (25.5%) 

22 1 ( 2.1%) 

23 2 ( 4.3%) 

24 2 ( 4.3%) 

25 1 ( 2.1%) 

28 1 ( 2.1%) 

31 1 ( 2.1%) 

X =  20.5 

Education 

High School 
Diploma       35  (74.5%) 

No Diploma •   10  (21.3%) 

Some College   2  (4.3%) 

Ethnicity 

Black 14 (29.8%) 

Native American  1 ( 2.1%) 

Spanish Surname  3 ( 6.4%) 

White 29 (61.7%) 

Live in; 

Barracks    43  (91.5%) 

On Economy   4 (8.5%) 

Time in Germany 

Less than 3 mos.  5  (10.6%) 

3-6 mos.    17  (36.2%) 

7-9 mos. 

10-12 mos. 

12-18 mos. 

19 - 24 mos. 

25 - 36 mos. 

8 (17.0%) 

9 (19.1%) 

4 ( 8.5%) 

3 ( 6.4%) 

0 ( 0.0%) 

More than 36 mos. 1  ( 2.1%) 

M.O.S. 

053  2 ( 4.3%)  12B  5 (10.6%)  19E  8 (17.0%) 63H 2 ( 4.3%)  76Y 4 ( 8.5%) 

05C  1 ( 2.1%)  13B  4 ( 8.5%)  54E  1 ( 2.1%) 63Y 1 ( 2.1%)  81B  1 ( 2.1%) 

11B  5 (10.6'.)  13C  1 ( 2.1%)  63B  3 ( 6.4%) 71L 4 ( 8.5%) 

11C  2 ( 4.3%) 63D  2 ( 4.3%) 72E 1 ( 2.1%) 
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programs in the Doing It In Deutschland series. 

Alternate tests were developed as pre- and post-program assessments. 

Six questions pertained to reading train schedules and four to identi- 

fying the meaning of transportation signs and symbols.  These are 

included in Appendix F. 

Tryout procedures.  The pilot program was administered to small 

groups of soldiers (between four and eight) by two HumRRO staff members 

during approximately three hours. After a brief description of the 

project and the need for their assistance, the participants answered the 

demographic questions and the series of questions regarding their past 

and current use of public transportation, the Stars and Stripes news- 

newspaper, and AFN-radio. 

The ten-item pretest was administered next.  All participants were 

allowed time to complete this instrument. 

Each person was given a copy of the Doing It In Deutschland news- 

paper supplement for "The Munich Connection" with an explanation that a 

similiar insert will be published with a Sunday edition of the Stars and 

Stripes.  Participants were instructed to read the first page and com- 

plete the "Rate Yourself:  Are You Fit to Be a Secret Agent?"  General 

instructions which applied to all reading activities were to circle any 

words not understood and/or to write comments in the margins. 

Having completed paqe 1, participants answered the first two items 

on the Reactions to "The Munich Connection" questionnaire (see Appendix 

G). These items assessed initial reactions to the program and interest 

in going on with the print and audio components of the program. 
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Next, participants quickly looked over pages 2 and 3 of the print 

supplement containing the visuals which are coordinated with the radio 

program.  Instructions on page 2 tell the reader to follow along as the 

episode takes place. The audio tape of the radio program was played. As 

the participants listened, the HumRRO staff members made notes of 

observed reactions and comments.  Immediately following the tape, ques- 

tions 3-7 of the Reactions questionnaire were completed. The group then 

took a 15-minute break. 

Because only three hours were available with each participant, 

activities on pages 4-8 wert prioritized to be completed in sequence.  In 

this way, all tryout participants completed a common set of activities 

while other activities were completed by smaller numbers of participants 

based upon their personal choice and the amount that they were able to 

complete within the allocated time. 

All participants studied page 4 and completed "Doing It Yourself" on 

page 6 (questions 1-9).  Most completed page 5 and page 7 (The Contest, 

"Was 1st Los?, Check it Out, Can you Cope?)  Fewer completed "By Bus or 

Strassenbahn?", "On Your Own Turf" (both on page 6) and the Crossword 

Puzzle (on page S). 

The last items of the Reactions questionnaire were completed and the 

posttest was administered. 

The last part of the tryout consisted of an oral discussion in which 

opinions, sugqestions and other kinds of comments not previously provided 

in writing could be given.  These were recorded by the HumRRO personnel. 

Participants were thanked for their cooperation and dismissed. 
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Results 

The results of the formative evaluation of the prototype program 

will be reported by the three main evaluation questions which concerned: 

1) program effects; 2) user affect and 3) instructional process. 

Program effects.  The primary measure of the program's effects was 

the test administered after the program had been completed.  This test 

included items which sampled the desired outcomes.  In order to assess 

changes in knowledge and skills which resulted from participation in the 

program, posttest scores were compared with scores on the parallel 

pretest. These tests are contained in Appendix F. Table 4 presents the 

pre- and posttest mean scores for each of the six locations and the grand 

mean for all sites.  The pretest means ranged from 30% to 57.5% correct 

with a mean of means equal to 35.6%, while the posttest means ranged from 

73.1% to 97.5% with a grand mean of 81.9%.  All changes in mean scores 

were positive with increases ranging from 25 to 55 percentage points and 

an average increase of 46.3.  These two sets of data indicate that 

regardless of the pretest score, the means of which varied almost 30 

percentage points, participants completing the program achieved rather 

uniform posttest scores, the means of which varied less than 15 points. 

Rather than establish cut-off scores, the tests were analyzed by 

item in order to determine for which skills/knowledge the materials were 

less effective and, therefore, possibly in need of modification. 

Table 5 presents an analysis of each of the ten pretest and ten 

posttest items. On the pretest, item #3 which required locating the 

earliest intercity train on the schedule was not answered correctly by 
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Table 4 
Pilot Program 

Pretest and Posttest Scores 
(The Munich Connection) 

Location # Pretest X 

1 57.5 

2 30 

3 31.3 

4 42.1 

5 41.9 

6 52.1 

Grand means 35.6 

Posttest X 

86 

85 

82.5 

73.1 

87.5 

77.1 

81.9 

Change 

+28.5 

+55.0 

+51.2 

+31.0 

+45.6 

+25.0 

+46.3 
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Table 5 

Analysis of Pilot Program Pre- and Posttest Items 

Item Description 

#1 a Determining between which 2 cities 
b a train schedule is for 

#2   Finding fare information 
on a train schedule 

#5   Determining arrival time when 
train number is given 

#6 a Sign for baggage locker 
b Sign for toilet 
c Sign for seat reserved for 

handicapped 
d Sign for bus stop 

% Participants with Correct Response 

PRE 
(n=46) 

60.9 
54.3 

39.1 

#3   Finding first/last Intercity train    0.0 
without time or train number given 

#4   Knowing what kind of train 37.0 
is the fastest 

58.7 

POST 
(n=44) 

82.2 
84.4 

66.7 

44.4 

77.8 

84.4 

52.2 97.8 
39.1 93.3 

10.9 95.6 
56.5 97.8 

change 

+21.3 
+30.1 

+27.6 

+44.4 

+40.8 

+25.7 

+45.6 
+54.2 

+84.7 
+41.3 
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anyone.  The item answered correctly by the most participants (60.9%) 

called for determining one of the destination cities on the given 

schedule. On eight items, 35-60% of the respondents were correct. The 

other item which was answered correctly by very few people on the pretest 

(10.9%) required recognition of the sign for the seat which is reserved 

for the handicapped. 

On the posttest, the four items dealing with signs were answered 

correctly by almost all of the respondents (93.3%-97.8%).  The two items 

which were answered correctly by the fewest people called for finding 

fare information and locating the last intercity train leaving a given 

city on the schedule. The latter item is parallel to the pretest item 

which was answered incorrectly or not at all by everyone. The remaining 

items were answered correctly by between 77.8% and 84.4% of the 

respondents. 

A t-test analysis was performed on the matched pairs of pretests and 

posttests. The mean scores for the 42 matched cases was significant at 

p < .001. A summary of this analysis is presented in Table 6. 

One activi^ ' within the program served as a measure of the objective 

concerning appropriate and/or legal behaviors on public transportation. 

The Coping Contest required that five examples of either illegal or 

inappropriate behavior be identified in a cartoon.  Of the 40 people who 

did the contest (it was an optional activity), almost all found four or 

five of the behaviors.  Five correct answers were given by 57.5% and four 

correct answers by 37.5%. 

All of the objectives of "The Munich Connection" cannot be measured 
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Table   6 

T-Test for Matched Pairs of 
Pilot Program Pretests and Posttests 

Pre Test Post Test 

Number of 
matched cases 

Mean 

Standard deviation 

Standard Error 

Difference (Mean) 

Standard deviation 

Standard Error 

Correlation 

2-tail 
Probability 

_t - Value 

d.f. 

Significance 
2-tail probability 

42.7 

22.9 

3.5 

42 

-39.8 

22.7 

3.5 

0.356 

0.021 

-11.36 

41 

0.000 

82.5 

15.7 

2.4 
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directly after completing the program.  In addition to learning the 

skills and knowledge needed to use public transportation, other desired 

outcomes are that soldiers do, in fact, apply those skills when actually 

using public transportation, and that soldiers who previously have made 

little or no use of public transportation will increase their use of 

buses/streetcars and trains.  In the limited time frame during which 

formative evaluations were conducted, it was not possible to obtain 

measures of actual behavior.  Anticipated behavior as reported by the 

soldiers offers a proximate measure of future use of public transporta- 

tion.  Two questions were asked after the participants had completed the 

program to elicit their perceptions of how the program may have affected 

their future behavior. 

Table 7 shows the responses to the item:  "Having completed this 

program, are you now more likely to use buses and/or strassenbahns?" 

Approximately half of the respondents already used these forms of trans- 

portation regularly.  Of the remaining participants, 64% indicated they 

were more likely to use buses and/or strassenbahns, while 9% thought they 

were much more likely.  Six people indicated they probably won't increase 

their use of these forms of transportation primarily because they use 

other means of getting from place to place. 

In a similiar way, Table 8 presents the data for anticipated changes 

in the use of German trains. One-third of the participants considered 

themselves to be regular train users. Of the others, 80% thought that 

they would be more likely or much more likely to use the trains in the 

future. Six people would continue to rely on other types of transpor- 

tation, including walking. 
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Table 7 

Anticipated Changes in Use of Buses and/or Strassenbahns 

Having completed this program, are you more likely to use buses and/or strassen- 
bahns?  (N=46) 

I already use buses and/or 
strassenbahns regularly. 

I am more likely to use buses 
and/or strassenbahns now. 

I am much more likely to use 
buses and/or strassenbahns now. 

No, I am not more likely to 
use buses and/or strassenbahns 
now because: 

I ride with a friend. 
I have transportation. (2) 
I'm getting short. 
I like to hitchhike. 
I can walk. 

24 

14 

% of Total 

52% 

% of Those Not 
Already Using 
Regularly 

30% 

4% 

13% 

64% 

9% 

27% 

• 
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Table 8 

Anticipated Changes in Use of German Trains 

Having completed this program, are you now more likely to use German trains? 
(N=46) 

I ride with a friend. 
I have transportation (2) 
I don't have the time. 
I can walk. 
I seldom travel distances 
which require train travel. 

% of Total % of Those Not 
Already Using 
Regularly 

I already use German trains 
regularly. 

15 33% 

Yes, I am more likely to use 
German trains. 

19 41% 61% 

Yes, I am MUCH more likely 
to use German trains. 

13% 19% 

No, I am not more likely to 
use German trains now because: 

13% 19% 
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User affect.  Data were also collected about the attitudes, opinions 

and feelings that the program either intentionally or unintentionally 

developed in the participants toward both the content of the program 

and/or aspects of the program itself (e.g., media, approach, characters, 

or difficulty level). 

If soldiers are to learn from the program, it must gain and maintain 

their interest.  In order to assess initial reactions to the program as 

an indicator of its attention-gaining effectiveness, two questions were 

asked after the participants had read only page 1 of the supplement. 

First, they were asked if they would want to go on to read the rest of 

the paper, and, second, whether they would want to listen to the radio 

program. The responses to these questions, including their open-ended 

reasons for positive and negative responses, are included in Appendix H. 

Approximately 90% indicated that they would both go on to read the paper 

and listen to the radio program (91.5% and 89.4% respectively). 

Another set of questions pertained to the radio program, reactions 

overall and to each of the main characters.  Appendix I contains 

reactions to the program overall. The most often selected adjectives to 

describe.the program were "helpful: (61.7%), "useful" (59.6%), 

"interesting" (46.8%), "well done" (38.3%), and "funny" (36.2%).  Approx- 

imately 20% thought it was "fun", while 20% also thought it was "too 

long".  Between six and nine percent thought it was "boring", "stupid", 

"dull", or "fantastic".  Only one person "didn't understand."  Most of 

the words which were added were positive» two were negative ("tiring" and 

"infantile"), while two are subject to interpretation ("strange" and 

"wild"). 



Almost three-fourths of the participants would have listened to the 

program on their own. Most of those who said they would not have 

listened cited reasons related to time - not enough of their own, too 

much time needed at one time, etc. Almost 60% would listen to the 

program again and a large majority (87%) would recommend to other 

soldiers that they listen to the program. 

Appendix j contains the reactions written about the principal 

characters in the "Munich Connection" (Strac Willie, Dr. Zap and Chester 

Boondoggle in that order.)  These reactions indicated that, in general, 

the participants viewed the characters in ways similiar to what was 

intended in their portrayal and that they accepted and/or identified with 

the characters. 

The last pair of user affect questions were open ended and asked 

respondents which aspects of the entire program (audio and print) they 

liked the best and the least.  These statements are presented in Appendix 

K.  While some people mentioned particular parts of the program (e.g., 

the tape or contest) as being what they liked best, most statements 

referred to learning in some way.  Nine people said that there was 

"nothing" they didn't like about the program, while another 16 wrote no 

comment at all regarding what they liked least (for a total of 53% indi- 

cating no negative reactions).  Eight of the statements (17%) referred to 

the length of the program as a least like aspect. 

Instructional process.  Data concerning how the participants inter- 

acted with the materials were obtained in two ways:  first, through 

observations while they worked through the materials, and second, by 
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analyzing the materials after they had completed the activities.  These 

data are summarized in Appendix K. 

In general, users were able to procede through the materials with 

little or no difficulty. '\  few problems were evident, however.  First, 

listening to the tape in its entirity at one time exceeded the attention 

and/or interest span of some soldiers.  The second obvious problem 

related to the simultaneous use of the newspaper with the tape.  Pages 

two and three appear to have too much information presented in a layout 

which is difficult for users to follow when hearing the tape.  The text 

on page four, while written at an appropriate reading level, seems to be 

too dense, and, therefore discourages some soldiers from reading it.  The 

editorial errors and poor formating of some items on page six caused 

problems for some users. 

Summary 

In response to the evaluation questions posed on page 23, the 

following conclusions can be drawn. 

"The Munich Connection" is instructionally effective in assisting 

users to achieve the program's objectives as measured by the pre- and 

posttests of knowledge and skill.  This is evident from both posttest 

mean scores and average improvement from pre- to posttest.  The skill 

that was least well learned involved finding specific information on a 

train schedule.  This coupled with the process data concerning the page 

on which this skill is taught indicates an area for program revision. 

Self-reports by users indicate that the program positively affects 

their intentions.  To the extent that intents predict actual behavior. 
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the program may encourage soldiers to be more willing and feel more able 

to use public transportation in Germany. 

The program, both the print and audio components, gained and main- 

tained the interest of most of the pilot test participants who also 

indicated an interest in the topics of the program. The major deterrent 

to maintaining interest was the length of the audio tape. 

Reactions to the various aspects of the program were generally posi- 

t-'ve.  The plot and the characters were acceptable to most listeners. 

The fact that a large majority would recommend the program to others and 

thought that the program was helpful/useful and interesting indicates 

that, overall, the affective reactions have a positive influence on the 

use of and results from the program. 

Participants preceded through the materials with few difficulties. 

The need for revisions was indicated in terms of the length of the audio 

component, the density of some text, the layout of some pages, and the 

guidance provided in some activities. 

The formative evaluation of the pilot program yielded data to be 

used for two purposes.  First, the information provided a basis on which 

to make decisions regarding modifications to improve "The Munich 

Connection,"  Second, the results provided guidance in the development of 

subsequent programs. 

Formative Evaluation of Programs #2-5 

Results of the formative evaluation of the pilot program, "The 

Munich Connection" indicated that the general features of the program 

were effective instructionally and elicited positive user affect.  There- 

fore, the evaluation of the four subsequent programs was designed to 
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determine if these positive results and reactions were consistent across 

all of the programs and to provide program-specific information to be 

used in making revisions. Answers to the evaluation questions posed in 

the Introduction on page 23 were sought for each of the four programs. 

Method 

The method used to try out and formatively evaluate programs #2-5 

was very similar to that described previously for "The Munich 

Connection," Some modifications were made in the instruments used to 

collect data and in the sequence in which participants worked through the 

materials. These are described in the sections which follow. 

Participants.  Each of the four programs was tried cut with between 

18 and 23 first term enlistees.  The points of contact at the four loca- 

tions which supplied troop support were requested to secure first term 

soldiers with a year or less time spent in Germany, but there were 

soldiers in each group with more than a year.  Those with more than 18 

months in country were dismissed.  The demographic information for the 

participants for each program is contained in Table 9. 

Tryout materials and instruments.  The tryout versions of each 

program consisted of newspaper-size copies of the eight-page supplements 

and cassette audio tape recordings exactly like the materials submitted 

with this report.  These were not of the same print quality as were the 

pilot program materials which had been printed not photo-copied.  It 

would not have been a wise use of money or time to print the small number 

of copies needed for these tryouts; therefore, gall'-/ oroofs were pulled 

from copy machines at the Stars and Stripes. 
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Table 9 

Tryout Participants 
Programs #2-5 

#2 #3 #4 #5 
The Triple The Community The Goods The SOFA 
Treat Caper To Go Saga 

Number of 
Participants 23 20 20 18 

Grade 

E-1 00.0% 15.0% 5.0% 00.0% 

E-2 17.4 15.0 15.0 5.6 

E-3 56.5 35.0 50.0 66.7 

E-4 26.1 30.0 30.0 16.7 

Civilian * 5.0 11.1 

Mean Age 21 .04 20.6 20.55 21 .78 

Sex 

Male 30.4% 

Female 69.6 

Race/Ethnicity 

Asian-American 0.0% 

Black (Negro) 65.2 

Native American  0.0 
(American Indian) 

Spanish Surname  0.0 
(Hispanic) 

White 

Other 

34.8 

0.0 

60.0% 

40.0 

5.0% 

20.0 

0.0 

5.0 

65.0 

5.0 

60.0% 

40.0 

15.0 

30.0 

5.0 

50.0% 

^0.0 

0.0% 11.1% 

50.0 27.8 

0.0 5.6 

16.7 

38.9 

0.0 

Mean Months 
in Germany 

6.87 7.80 9.15 10.72 

* Family member enrolled in the class from which one group of paitici- 
pants were obtained. 
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Table  9   (continued) 

#2 
The Triple 
Treat 

#3 
The Comm 
Caper 

anity 
#4 

The Goods 
To Go 

#5 
The SOFA 
Saga 

Live in: 
Barracks 87.0% 70.0% 85.0% 83.3% 

U.S. Housing 
Area 

5.0% 10.0% 11.1% 

On economy 13.0% 5.0% 5.0% 5.6% 

High School 
Graduate 

100.0% 90.0% 95.0% 72.2% 

Military 
Occupational 
Specialities 

15 30.0 

19 

36 

57 

63 8.7 

71 30.4 10.0 

72 

75 • 5.0 

76 39.1 5.0 

81 17.4 20.0 

91 25.0 

92 

94 4.3 5.0 

Civilian 

5.0 

10.0 

35.0 

10.0 

40.0 

11.1 

5.6 

5.6 

5.6 

22.2 

27.8 

5.6 

5.6 

11.1 
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Several instruments were developed for use in collecting data 

concerning program effects, user affect and instructional process.  Some 

of these were the same for all four programs; others were program- 

specific.  The same demographic data were collected from these partici- 

pants as were from the pilot program group (see Appendix D). 

For each program, items were written to determine the participants' 

previous experiences related to the topics of the program.  These 

concerned types of experiences, frequency of experiences and/or reasons 

for limited experiences. These instruments are included in Appendix M. 

Alternate forms of items which measure a sample of each program's 

objectives were developed. One was designated as a pretest, the other as 

a posttest.  Each test consisted of ten items, some of which required 

constructed responses, while the rest called for selected responses 

(matching, multiple choice, and true and false).  These tests are con- 

tained in Appendix N. 

Another program-specific set of questions concerned the partici- 

pants' perceptions of the personal consequences of having completed the 

program in terms of what they had learne''- and the likelihood that they 

would be"more apt to apply the skills and knowledge in real-world situ- 

ations.  These items are included in Appendix 0. 

Two sets of items were used for all four programs.  One was 

developed in order to obtain reactions to the audio tape and newspaper 

supplement.  The first component of these items pertained to the three 

main characters in the programs (Strac Willie, Dr. Zap and Chester 

Boondoggle), the next to aspects of the radio program, and the last to 
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aspects of the newspaper supplement.  These items are included in 

Appendix P. 

Finally, in order to determine participant pre-program knowledge of 

and interest in each of the topics currently under development and 

proposed for future development, a series of self-report semantic 

differential items was written.  These are contained in Appendix Q. 

Tryout procedures.  Each program was administered to groups of four 

to eight soldiers by two Life Coping Skills project staff members. 

Approximately two and one-half to three hours were spent with the parti- 

cipants.  Time was limited both because of the activity's imposition upon 

regular duties and the length of time soldiers might be expected to apply 

themselves to the tasks.  Table 10 presents the sequence of procedures 

which was followed, with ninor exceptions, for each tryout. 

In addition to the data obtained from the participants in writing, 

two other types of information were collected. First, observed behaviors 

and comments were noted by the HuraRRO personnel as the participants 

listened to the tape and worked through the print materials.  Second, 

opinions, suggestions, citations of errors, etc. made during the tryout 

were recorded. 

Results 

The findings of the four formative evaluation studies are reported 

in this section in an integrated manner; that is, the various kinds of 

data collected for each program are described by category for each pro- 

gram and, «mere applicable, across all four programs.  Results are pre- 

sented in the order of the evaluation questions to be answered: 
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Table 10 
Sequence of Tryout Procedures 

Programs #2-5 

Approximate 
Time 

Activity 

5 min. 

5-10 min. 

10 min. 

10-15 min. 

15 - 20 min. 

30 min. 

15 min. 

5 min. 

30 - 45 min. 

5 mm. 

1 - 2 min. 

10 min. 

2 - 3 min. 

(143 - 176 min.) 

Introduce HumRRO personnel; explain project; 
describe purpose of session; secure voluntary par- 
ticipation. 

Complete demographic data (Appendix B); complete 
items related to previous experiences (Appendix G); 
Respond to semantic differential items regarding 
knowledge of and interest in topics (Appendix K). 
Demonstrate the use of a semantic differential for 
participants. 

Do the Pretest (Appendix H). 

Pass out newspaper supplement.  Explain how it 
will be broadcast and delivered to communities. 
Play Part I. 

Introduce the tape.  Explain how it will be broad- 
cast and delivered to communities.  Play Part I. 

Read and study pages 2 - 5 of the newspaper 
Supplement; take a "stretch break" as needed for a 
few minutes. 

Play Part II of the tape. 

Complete reactions to the radio program, including 
perceptions of the characters (Appendix J). 

c :    ties on pages 6, 7 and 8 in the order 
,r" !    (Some activities everyone should do; 

othe ^o^J.Ities should be done based upon 
interest and time). 

Complete reactions to newspaper supplement, 
including rating of the activities ( Appendix J). 

Complete items concerning perceptions of results 
of completing the program ( Appendix I). 

Do the Posttest (Appendix H). 

Thank the participants and dismiss. 
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(1) program effects, (2) user affective reactions, and (3) instructional 

process. 

Program effects.  For each program a parallel pretest and posttest 

assessed a sample of the program's objectives.  These datr can be 

examined in several ways.  Comparisons between mean scores on the pre- 

tests and posttests are presented in Table 11.  Pretest mean scores 

varied much more by topic/program than did posttest mean scores.  The 

pretest ranged from 31.7% for "The SOFA Saga" (Program #5 on legal 

aspects of living in Germany) to 63.5% for "The Community Caper" (program 

#3 on USAREUR services).  Posttest means ranged from 74.4% on "The SOFA 

Saga" to 88.5% on "The Community Caper".  Improvements from pretest to 

posttest ranged from 25 to 42.7 percentage points, all of which resulted 

in t-values significant at p < .001.  Except for Program #3 which had the 

highest pretest mean, the mean gains from pretest to posttest for the 

programs were about 40 percentage points. 

The frequency distributions of posttest scores for each program are 

presented first in Table 12 and also graphically in Appendix R.  Although 

all four distributions are skewed sharply to the right, the frequency 

patterns'differ from one program to another.  For example, the percentage 

of respondents achieving 70% for programs 2 -5 respectively.  Those 

attaining less than 70% were 26%, 0%, 25%, and 17%.  Responses were 

rather widely distributed for programs #2-5 with a few respondents 

doing rather poorly (less than 60% correct), some doing medium (between 

60% and 80% correct), and most doing rather well (80% correct or 

better). 

Figures 1 - 4 present pretest and posttest performance in yet 
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Table 11 
Pretest - Posttest Comparisons 

(Programs #2-5) 

Program 
# 

Pretest 
X 

Posttest 
X 

Change t-value Significance 

2 51.3 80.0 +38.7 5.48 .000 

3 63.5 88.5 +25.0 8.01 .000 

4 41.5 79.0 +37.5 6.37 .000 

5 31.7 74.4 +42.7 8.72 .000 
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another way by graphically depicting the item analyses.  Items 1 - 3 of 

"The Triple Treat" concerning types of German eating places and what they 

serve were answered correctly by a large percentage of the respondents on 

the pretest (65%, 74% and 65%, respectively) and an even greater percen- 

tage on the posttest (87%, 96%, and 83%, respectively).  Items 4 and 5 

requiring knowledge of German menu items were answered correctly by few 

participants on the pretest (13% and 26%) and by many on the posttest 

(91% and 100%),  Items 6 and 7 involved computation of bills with item 7 

also demanding menu translations. The same number of participants 

answered #6 correctly on the pretest and the posttest (74%), while only 

one person (4%) answered #7 correctly on the pretest and seven (30%) did 

so on the posttest.  Items 8-10 assessed the participants' under- 

standing of common German phrases and signs encountered when eating out. 

These were answered correctly by a relatively high percentage of partici- 

pants on both the pretest (61%, 70%, and 61%) and the posttest (78%, 87%, 

and 74%). 

Figure 2 illustrates the item analyses for the pretest and posttest 

for "The Community Caper" (Program #3).  The first five items required 

identifying by recall an appropriate USAREUR agency for each of five 

needs:  recreational, training, legal, counseling, and travel.  More than 

one right answer was considered acceptable for these items since more 

than one agency could provide the indicated services.  On the pretest, 

two items (#2 and 3) were answered incorrectly by most participants (65% 

and 90%); these and the other three were answered correctly by 90% - 100% 

of the respondents on the posttest.  The last five items for "The 
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Community Caper" related to effective and ineffective actions when using 

agency services. The biggest difference between pretest and posttest 

responses was for item #7 concerning when to find out what materials are 

needed to obtain the desired services {10% correct on the pre and 95% 

correct on the post).  Fewer people answered items 8 and 9 correctly on 

the posttest than did on the pretest (from 80% to 60% on item 8 and from 

95% to 75% on item 9).  The last item was answered correctly by almost 

all participants on the pretest and the posttest (90% and 95%, respec- 

tively) . 

As shown in Figure 3, 60% - 75% of the participants in "The Goods to 

Go" were able to match the type of goods sold by each of three German 

stores on the pretest and between 85% and 100% were able to do so on the 

posttest.  On both the pretest and posttest, 80% to 90% of  the respond- 

dents were able to use the American-German clothes size conversion chart. 

Few people knew the meaning of c1 »thing care symbols on the pretest (5% 

and 25%) while 70% and 95% answered items 6 and 7 correctly on the post- 

test.  Two items required computation, #8 utilizing the given exchange 

rate and #9 the value added tax rate.  Only two people (10%) were able to 

change Deutsch Marks to dollars on the pretest; 13 (65%) were able to do 

so on the posttest.  No i/r.e  answered pretest item 9 correctly, but one- 

half computed the Mehrwertsleur (VAT) savings on the posttest.  Finally, 

no one knew the expression "Kurzer Samstag" on the pretest, while 80% 

correctly explained the meaning of "Langer Samstag" on the posttest. 

One question on "The SOFA Saga" concerned items needed to register a 

privately owned vehicle. As  shown in Figure 4, 11% answered the first 
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item correctly on the pretest and 61% did so on the posttest.  The second 

and third items required converting kilometers per hour to miles per hour 

and vice versa. Three participants (17%) were able to do each of these 

conversions on the pretest; 16 (89%) and 14 (78%) were able to perform 

the computations on the posttest.  Items 4 and 5 asked about the juris- 

diction of German and U.S. military police in given situations.  Half of 

the participants recognized the jurisdiction of the German police in 

traffic situations on the pretest; 89% did so on the posttest.  Eighty- 

three percent correctly identified the jurisdiction of the German police 

in a case which involved both soldiers f-nd Germans on the pretest, 100% 

knew the U.S. military had legal authority in a case involving only U.S. 

matters on the posttest.  The item concerning the legal limits for giving 

rationed items to a German was answered correctly by 39% on the pretest 

and by 72% on the posttest.  Twenty-eight percent knew about mailing bona 

fide gifts through the APO on the pretest; 94% knew on the posttest.  The 

eighth and ninth items pertained to mandatory and recommended speed limit 

signs.  Two-thirds gave the correct meaning for the "end of speed limit" 

sign on the pretest, while five-sixths identified the mandatory speed 

limit sign.  No one recognized a recommended speed limit sign on the 

pretest; ten (56%) did so on the posttest.  Only two people (11%) knew 

the German emergency phone number on the pretest; four (22%) knew the 

military ambulance number on the posttest. 

In addition to the empirical data concerning proqram effects, data 

were collected regarding the participants' perceptions of the results of 

completing the programs.  The information for programs #2 - 5 is 
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summarized in Table 13.  In terms of knowledge and skills learned, 

between 69% and 95% of the respondents perceived that Lhey had learned 

new things (the first and second items for each program).  The last item 

for each program related to anticipated changes in actual behavior.  In 

this respect, 39% were more likely to eat out on the economy; 65% were 

more likely to use USAREUR agencies; 47% were more likely to shop on the 

economy, and 83% were more likely to go to the Legal Assistance Office 

with a question or problem. 

User affect. Reactions to the tape of the radio program were 

obtained for five dimensions of the program utilizing a seven-point 

semantic differential (1 is low; 7 is high).  The results for each of the 

four programs and across all four programs are contained in Table 14. 

Participants first rated the amount of good information in the program. 

These mean ratings ranged from 4.75 for "The Community Caper" to 5.91 for 

"The Triple Treat" with a mean across all programs of 5.58. Mean ratings 

for the programs' helpfulness were between 5.33 and 6.18 with the same 

two programs receiving the lowest and highest ratings and an average of 

5.79 for all four programs.  This pattern repeated itself for the 

"boring - interesting" and "dull - funny" dimensions also.  Program #3 

was the least interesting and funny while Program #2 was the most 

interesting and funniest.  Program #4 ("The Goods to Go") and #5 (The 

SOFA Saga) were rated about equally on the amount of good information 

they contained (X = 5.65 and 5.61), but on the next three dimensions, 

program #5 was more highly rated.  These relative reactions are apparent 

in the mean scores for the overall reaction to each program which is 
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Table 13 
Perceptions of Results from Completing the Programs 

(Programs #2-5) 

% Responding 
"Yes" 

Program #2 - The Triple Treat 

1. I have learned some words and phrases I can use when       87.0% 
I go to a German eating place. 

2. I have learned some German customs and ways of behaving     87.0% 
whan eating out. 

3. when I go to a German eating place, I'll feel more 56.5% 
comfortable because I have more knowledge and skills. 

4. I'm more likely to go to German eating places now. 39.1% 

Program #3 - The Community Caper 

1. I know more about the services available to me from        95.0% 
USAREUR agencies. 

2. I know some things I can do to help me get the 80.0% 
information or services I want from an agency. 

3. I am more likely to use USAREUR agencies now. 65.0% 

Program #4 - The Gcods To Go 

1. I have learned some words and phrases I can use when        76.5% 
I go to a German store. 

2. i have learned some German customs and ways of behaving     68.8% 
when shopping. 

3. When I go shopping in a German store, I'll feel more        76.5% 
comfortable because I have more knowledge and skills. 

4. I'm more likely to go shopping on the German economy now.    47.1% 

Program #5 - The SOFA Saga 

1. I have a better idea of my legal status in Germany. 88.9% 

2. I have learned some new knowledge and skills that will      88.9% 
help me to do things legally/correctly. 

3. I have a better idea of what to do if I am stopped by       94.4% 
the Gerwan police. 

4. I'm more likely to go to the Legal Assistance Office if     83.3% 
I have a legal question or problem. 
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Table 14 
Reactions to the Radio Program 

(Programs #2-5) 

Program Number* 
_2 3 4 5 2-5 

A. (7) Lots of good information - 5.91 4.75 5.65   5.61   5.58 
(1) No good information 

B. (7) Helpful - 6.18 5.33 5.55   5.89   5.79 
(1) Not helpful 

C. (7) Interesting - 5.57 3.83 4.20   4.94   4.75 
(1) Boring 

D. (7) Funny - 5.91 4.16 4.30   4.67   4.88 
(1) Dull 

E. (7) Too short - 4.61 3.33 3.75   3.72   3.95 
(1) Too long 

Total Reaction (A-D) 5.88 4.52 4.93   5.28   5.25 

* #2 is The Triple Treat 
#3 is The Community Caper 
#4 is The Goods to Go 
#5 is the SOFA Saga 
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derived from the four dimensions.  In descending order are program #2 (X 

= 5.88), program #5 (X = 5.28), program #4 (X" = 4.93) and program #3 (X = 

4.52).  The fifth dimension concerned reactions to the length of the 

programs.  In this instance, the midpoint of the scale (4) would be most 

desirable, a higher number would indicate belief that it was too short, 

and a lower number, too long.  From perceptions of longer to shorter, the 

programs were rated in as follows:  #3 (X" = 3.33), #5 (X = 3.72), 

#4 (X= 3.75), and #2 (X = 4.61). 

In a similiar manner, participants indicated their reactions to the 

newspaper supplements (see Table 15).  The informational dimension 

received mean ratings of 5.95 (program #3), 6.10 (program #4), 6.27 (pro- 

gram #2), and 6.44 (program #5).  The degree to which activities were 

helpful ranged from 5.70 for "The Community Caper" to 6.14 for "The 

Triple Treat".  The appearance of the print materials was rated 5.47, 

5.50, 5.67 and 5.86 for programs #3, 4, 5, and 2 respectively.  The 

overall reactions which combined these three dimensions resulted in a 

rank order of program #3 (X = 5.68), #4 (¥ = 5.80), #5 (X = 6.06) and #2 

(X = 6.09).  The ideal difficulty rating would be the midpoint of the 

scale (4) with higher ratings for a tendency to be too easy and lower, 

too difficult.  Difficulty ratings were 3.95, 4.11, 4.33 and 4.50 for 

programs #3, 5, 2 and 4 respectively. 

The combined ratings for the audio and print components of each 

program were used to compute a mean rating for overall reaction.  These 

ratings which are in Table 16 ranged from 5.31 for "The Goods to Go" to 

5.94 for "The Triple Treat". 
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Table 15 

Overall Reactions to the Newspaper Supplement 
(Programs #2-5) 

Program Number* 
_2 3 4 5 2-5 

A. (7) Lots of good information -  6.27   5.95   6.10   6.44   6.19 
(1) No good information 

B. (7) Helpful activities -        6.14   5.70   5.80   6.06   5.93 
(1) Useless activities 

C. (7) Too easy 4.33   3.95   4.50   4.11   4.23 
(1) Too difficult 

D. (7) Looks good - 5.86   5.47   5.50   5.67   5.64 
(1) Looks bad 

Total reaction (A+B+D) 6.09   5.68   5.80   6.06   5.90 

* #2 is The Triple Treat 
#3 is The Community Caper 
#4 is The Goods to Go 
#5 is the SOFA Saga 

61 

^ - -L.- i-.. -. -,-, ^. --..■■ .- . - J - :■  ^..J -■- ■■ —- " -  - 



Table  16 
Overall Reactions  to Programs 

(Program #2-5) 

Program X Score 

#2 5.94 

#3 5.37 

#4 5.31 

#5 5.51 

Overall 5.57 
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Participants also rated the individual activities on which they 

worked in the newspaper supplement from "1" equals "awful" to "4" equals 

"great". The mean ratings for all of the activities of programs #2-5 

are summarized in Appendix 5.  The lowest mean rating was 2.0 and the 

highest 3.50, with most means between 2.5 and 3.0.  "Two" on the scale 

was designated as "okay"; hence, all activities were perceived to be 

between "okay" and "great" with most being "good" (3 on the scale). 

Several items were open-ended; these results are also displayed in 

an Appendix T by participant rather than by item in order to present a 

more accurate picture of the proportion of respondents who had positive 

and negative reactions to the programs.  In this way, it is possible to 

ascertain whether it is the same person giving three negative comments or 

three different people.  Reactions to "The Triple Treat" were quite 

positive.  Of the three people who indicated that they would not have 

listened to the entire program on AFN, only one gave a reason directly 

related to the program.  This was also the individual who cited the tape 

as the least liked part of the total program.  Three-fourths of the 

participants would enter the Coping Contest.  Most of the positive 

comments -mentioned that the program was helpful and/or informative.  The 

three program-specific negative comments related to the tape (2) and the 

difficulty level of the materials.  Sixty-five percent of the respondents 

said there was nothing they didn't like or left the space blank. 

The radio program for "The Community Caper" would have been listened 

to entirely by 42% of the respondents and half of the reasons for not 

listening were program-specific.  Five of the people who would not have 
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listened to the program on AFN would not enter the contest either.  Most 

of the positive comments focused on the information provided in the 

materials while most of the negative remarks concerned the tape. 

Although 55% of the respondents indicated that they would not have 

listened to the entire program for "The Goods to Go," seven of the eleven 

reasons were not specific to the program.  Of the five people who 

wouldn't enter the contest, four would not have listened to the tape 

either.  The best liked features concerned the helpful information.  Four 

of the eight "least liked" comments pertained to the audio tape. 

Almost three-fourths of the respondents would have listened to "The 

SOFA Saga" entirely on their own; only two of those who would not have 

cited program-specific reasons.  Most would enter the Coping Contest. 

Positive comments included the informative, helpful, interesting and 

enjoyable aspects of the program.  Of the five people who mentioned least 

liked aspects, three commented on the tape and of these, two had indi- 

cated they would not have listened to the entire tape. 

Participants were asked to list the people to whom they would recom- 

mend listening to the AFN broadcast.  Their responses were coded into the 

categories contained in Table 17.  The individual programs would be 

recommended most frequently to new people to German and anyone who wants 

to learn about the topics of the programs.  Fewer people thought everyone 

in Germany should listen.  Not many distinctions based upon rank were 

made. 

The perceptions the participants had of the three main characters 

were elicited in two ways.  First, each of twelve descriptions were 
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Table 17 
To Whom Participants Would Recommend Programs 

Percent Naming Each Category 
#2      #3      #4      #5       2-5 

1. Enlisted Members 

2. NGOs 

3. Officers 

4. Family members 

5. New people to Germany 

6. Anyone who wants to 
learn about 

7. Everyone in Germany 

8. Younger people 

8.7 5.0      • 0.0 0.0 2.5 

0.0 5.0 5.0 0.0 2.5 

4.3 5.0 0.0 0.0 2.5 

4.3 10.0 5.0 11.1 7.5 

34.8 20.0 20.0 50.0 32.5 

21.7 20.0 30.0 44.4 31.0 

39.1 5.0 20.0 11.1 19.7 

4.3 0.0 5.0 11 .1 5.0 
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assigned to Strac Willie, Dr. Zap or Chester Boondoggle. Then, the 

respondents assigned a military rank to each character.  These data can 

be found in Appendix U.  Strac Willie was seen most often as getting 

excited easily, conceited, and going off "half-cocked".  Dr. Zap was 

viewed most frequently as "easy going", "a good source of knowledge", 

"the leader of the group", "not very energetic", and "kind of formal". 

Chester Boondoggle appeared to many participants to be "easily excita- 

ble", "not too swift", "a loyal buddy", "absent-minded" and a "person who 

tries hard".  These reactions are generally congruent with the intended 

portrayals. 

Chester Boondoggle was given a rank of from E-1 to E-3 by 78% of the 

participants.  Dr. Zap was most frequently assigned an 0-2, 0-3, E-6 or 

E-7 rank, while Strac's ranks were more widely distributed with about 

half of the respondents giving him ranks of E-4 to E-7 and 20% of 1st or 

2nd lieutenant.  Again, the characteristics perceived by the listeners 

matched those intended by the developers. 

Instructional process.  Data about how the participants preceded 

through uhe materials were collected in several ways:  HumRRO staff 

observed as participants used the programs, participants discussed their 

reactions and staff reviewei the activities in the returned newspaper 

supplements.  These data are outlined in Appendix V of the four pro- 

grams. 

With a few exceptions, participants were able to work through the 

materials for each program with little difficulty.  The types of 

revisions indicated are mainly "technicalr in nature - that is, refor- 

matting the layout and correcting errors.  Some text will be changed and 
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more structure provided in some examples and activities. Based upon how 

well users were able to procede through the materials, "The Triple 

Treat," "The Goods to Go," and "The Sofa Saga" will need only minor 

modifications; "The Community Caper" will need more extensive revisions. 

Summary 

In response to the evaluation questions posed on page 23, the 

following conclusions can be drawn about programs #2 - 5 of the Doing It 

in Deutschland series. 

The extent to which participants achieved a program's objectives and 

improved as a result of completing the program varied from program to 

program. Statistically significant differences between pre- and posttest 

mean scores were obtained for all four programs. More important, how- 

ever, for program improvement decisions are the item analyses which indi- 

cate on which objectives participants did least well. These data identi- 

fy potential areas for revision activities. 

For those programs which dealt with USAREUR topics ("The Community 

Caper" and "The SOFA Saga"), the majority of soldiers indicated that they 

anticipated positive changes in their behavior (65% and 83% respec- 

tively).- The other programs which dealt with host nation-related topics 

("The Triple Treat" and "The Goods to Go") elicited fewer anticipated 

changes in behavior (39% and 47% respectively).  Since these areas would 

require the soldier to move outside his/her immediate environment and to 

spend money on things which can/might be obtainable within that immediate 

environment, these findings are not unusual nor do they indicate program 

deficiencies. 
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Overall affective reactions to the programs were positive (all com- 

posite mean scores above 5.3 on a 7-point scale).  However, as presented 

in the previous sections and the Appendices, there were some negative 

reactions which need to be addressed in planning for the revisions. 

Similarly, although most participants were able to procede through 

the materials with little difficulty, some modifications will facilitate 

the use of these programs. 

General considerations for program revisions are discussed in the 

next section. 
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DISCUSSION 

The purpose of this section is to discuss in general terms the 

results of the formative evaluation and how the data will be used.  It is 

beyond the scope of this report to describe in detail the specific 

revisions for each program. These modifications will be made between 1 

October and 1 January under contract to the Army Continuing Education 

Services (ACES) prior to the operational field test which will evaluate 

the mass media delivery system as well as the individual programs. 

The overall findings for programs #2 through 5 were consistent with 

the results for the pilot program and permit the following conclusions. 

First term enlistees are interested in learning more about the topics of 

the program.  The media and format are capable of gaining and maintaining 

attention, and the approach is effective instructionally.  In general, 

the participants reacted positively to the materials and were successful 

in acquiring new skills and knowledge.  Therefore, it will not be 

necessary to revise media, formats or approaches in any substantial way. 

Data specific to each program will be used to modify various aspects 

of the given program.  Priority will be given to the extent to which a 

program achieved the desired effects and then to considerations of user 

affect. 

The fact that the procedures and conditions of the formative evalu- 

ation activities differed in several ways from the intended use of the 

programs must be considered when interpreting the results of the evalu- 

uation study.  The materials were not designed to be completed in one 

short block of time; rather, it is anticipated that users will take as 

much time as they need when they can and want to work on the programs. 
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The programs are intended to be self-paced and flexible.  The constraints 

imposed by the time frame for data collection activities (2 1/2 - 3 

hours) did not permit the materials to be used in this manner.  It is 

probable that given more time, posttest scores would be better than those 

achieved under the tryout conditions. Affective reactions, as well, 

might be more positive when people choose when and where to use the 

programs.  For example, the length of the program may not be a problem 

when the two parts of the radio program are heard at different times and 

completion of the print component is spaced over a week. Although 

participants were informed of the voluntary nature of their involvement, 

most soldiers would interpret being told by their first sergeant to take 

part in an activity as mandatory. With few exceptions, the degree of 

cooperation and the effort expended to complete the tasks were very high. 

On the one hand, it might be expected that truly voluntary participants 

would apply themselves to a self-chosen task even more, while, on the 

other hand, those participants in the tryout activities who had less 

personal interest in the program would be inclined to put forth lass 

effort on their own. 

Modifications of the print material will be of two types: technical 

and substantive.  Technical changes include correcting typographical and 

spelling errors, revising layouts, and improving the visuals.  For 

example, in "The Munich Connection," pages 2 and 3 require a change in 

design in order to facilitate their use during the broadcast.  Substan- 

tive changes will involve presenting different content or presenting 

content in a different way.  For example, more examples and practice 
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activities will be developed for math-related objectives since computa- 

tional items were difficult for a number of participants.  Information 

which was presented in dense text will be presented in alternative ways 

where possible (e.g., understanding train schedules). 

Almost all of the negative comments across the five programs con- 

cerned three critical reactions.  The programs were perceived by some 

participants to be too long, too childish and/or not interesting.  These 

are not independent criticisms.  For example, a program may seem too long 

to someone because he/she thinks the topic or the plot is uninteresting. 

These criticisms were more frequent for some programs than they were for 

others, and they were made in reference primarily to the audio component. 

Because the major planned delivery system will rely on voluntary partici- 

pation, positive learner affect is crucial. However effective a program 

might be instructionally, if it does not gain and maintain the voluntary 

users' interest, it will not be completed.  Therefore, revisions will be 

made which address these negative reactions. 

The issue of program length was considered in switching from a one- 

part program as originally developed for "The Munich Connection" to a 

two-part program as developed for the next four topics.  Further 

revisions regarding length will be made.  "The Munich Connection" will be 

divided into two parts and the opening montage eliminated.  Programs #2 

and 5 ("The Triple Treat" and "The SOFA Saga") received few negative 

comments in this regard, and 87% and 72% of the participants indicated 

they would have listened to the entire programs on their own.  Of those 

who would not have, most cited reasons that were not program-specific 
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(e.g., I don't listen to AFN).  Program #4, "The Goods to Go" is amenable 

to editing which will shorten the time considerably without sacrificing 

instructional content or the plot. There are scenes and parts of scenes 

which can be cut and other parts which can be tightened. 

With "The Community Caper", the issues of length and interest are 

more complex. The audio component was perceived to be less informative 

and helpful than the other programs as well as less interesting, less 

funny and too long.  The types of knowledge and skills emphasized in this 

program differ from those in the other programs.  In the others, many 

facts and procedures are presented at a faster pace.  In "The Community 

Caper," an attempt was made to provide examples of effective and ineffec- 

tive behaviors when using community resources.  It may be that for some 

listeners this was too subtle, for others too preachy, and for others 

either unnecessary or an over-kill.  It is probable that rather than 

revising this program, major work will be done to re-analyze the objec- 

tives and redesign the plot.  This will reguire, then, a complete cycle 

of scripting, rehearsing, taping and editing. 

All participants saw the newspaper supplement before they heard the 

radio program. From observations and verbal comments, it appears that 

for some of the participants who thought the program was childish, their 

perceptions were influenced by the cartoons. The character who elicited 

this response most often was Chester Boondoggle. Therefore, alternative 

ways of depicting him, and perhaps the others, are being considered. 

How interesting an episode is to people is determined by numerous 

factors, many of which are beyond the manipulation of the program 
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developers.  Interest in the topic, preferred modes of learning, taste in 

style of humor/entertainment, and contemporaneous activities or problems 

all can influence a person's receptivity to a program.  For example, 

there were positive correlations between expressed interest in the topics 

"Using military community services" and "legal aspects of living in 

Germany" and overall reactions to the programs which addressed those 

topics, r = .4747, £ = 0.017, and r_  = .3048, p = 0.109 for program #3 and 

#4 respectively.  Two sessions with "The Community Caper" and one with 

"The Goods to Go" were conducted on Friday afternoons.  This time 

obviously contributed to negative reactions at one location (with Program 

#3). 

In summary, the results of the formative evaluation will be used to 

modify selected aspects of the Doing It In Deutschland programs.  The 

revised versions of the print and audio components will be used to 

evaluate the mass media (AFN-radio and  Stars and Stripes newspaper) 

delivery system.  One aspect of that evaluation will be directed to the 

extent to which the findings of the formative evaluation concerning 

program effects and user affect reported herein are replicated. 
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USING PUBLIC TRANSPORTATION 

Objectives 

The soldier will be able to: 

1. Calculate/compare the cost of using available forms of public 
transportation in the host nation. 

2. Select the mode of travel (tour, POV or public transportation) 
which best meets personal needs. 

3. Know what agencies provide services related to travel in the 
host nation. 

4. Select appropriate behavior while working/traveling on duty 
status on the economy. 

5. Know the location of train stations, Strassenbahn stops, bus 
stops and taxi stands. 

6. Read a map to see where buses and Strassenbahns go. 

7. Read a German train schedule. 

8. Read the Strassenbahn and German bus schedules. 

9. Calculate the fastest way to get where you are going. 

10. Calculate the cheapest way to get where you are going. 

11. Plan a trip from where you live to another city in Germany. 

12. Calculate how long it will take to get to another city. 

13. Read signs that are used on trains, buses, and Strassenbahns. 

14. Know the rules and regulations when using trains, buses, 
Strassenbahns and taxis. 

15. Know terms in German that are used with transportation. 
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EATING OUT ON THE GERMAN ECONOMY 

Objectives 

The soldier will be able to: 

1. Describe for each type of eating place found in Germany (restaurants, 
gasthaus, cafe, bierteller, Weinstube, schnell imbiss and ratskeller): 

a. the types of food and drink usually served. 

b. its unique characteristics (e.g., location, atmosphere, price). 

2. Discuss at least three sources of information helpful in selecting 
a place to eat (to include posted menus, restaurant guide books, 
restaurant advertisements, handouts from U.S. agencies, and word- 
of-mouth). 

3. Read common signs found outside eating places to determine: 

a. hours of operation. 

b. closing day   (Ruhetag). 

c. whether open (geöffnet) or closed (geschlossen). 

d. meals served. 

4. Translate menu items from German to English: 

a. most common terms without aid. 

b. other items with aid of Gertrian-English menu guide. 

5. Compute and compare the costs of different item combinations/meals. 

6. Exhibit appropriate behavior when entering a restaurant and being 
seated. 

7. Ask in German to sit at empty seat or partially occupied table 
when all tables are occupied, and interact appropriately with 
other people at the table. 

8. Read and interpret common signs found inside restaurants (Stammtisch, 
Reserviert, Garderobe, Toiletten or WC, Ausgang, Notausgang, Telefon 
or Fernsprecher). 
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9.  Communicate with the waiter/waitress (speak and understand spoken 
German) in order to: 

a. get a menu. 

b. order drinks. 

c. order food. 

d. respond to waiter's/waitress's greetings, questions and comments. 

e. request other services. 

f. request and pay the bill. 

10. Identify differences between beverages and foods typically served 
in American and German restaurants [e.g., in German places, beer, 
wine, soft drinks or mineral water but not ice (tap) water, milk 
or coffee.] 

11. Contrast German and American standards of eating etiquette 
(waiting for all to be served, use of utensils, toasting, etc.). 

12. Verify correctness of check obtained from waiter/waitress. 

13. Distinguish between German and American practices related to paying 
for a meal and tipping (e.g., tax and tip included, rounding total 
up to next DM for extra tip, and paying waiter at table). 

14. Differentiate between legal and illegal behaviors in German eating 
places. 
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COMMUNITY RESOURCES 

Objectives 

The soldier will be able to: 

1. Identify the types of community services provided for military 
personnel and the methods of service delivery. 

2. Identify eligibility and the application/referral procedures 
for the various USAREUR agencies. 

3. Match specific needs/problems with appropriate agency or 
resource to obtain needed information, counseling, instruction, 
goods or other direct/indirect services. 

4. Utilize agency directories, community handbooks, and/or orientation 
packets to locate agency services. 

5. Demonstrate knowledge of sources of information, both formal 
and informal, regarding community resources. 

6. Recognize and articulate one's own attitudes and expectations 
when seeking help for a particular need or problem. 

7. Anticipate problems or situational constraints which may hamper/ 
prevent an individual's access to services (i.e., transportation, 
duty conflicts, etc.). 

8. Develop alternative strategies/suggest solutions for difficulties 
commonly encountered in attempting to utilize agency services. 

9. Communicate specifically with agency personnel the nature of 
problem area, need or request. 

10. Recognize the parameters of the client-helper relationship and 
monitor own reactions and priorities. 

11. Recognize and empathize with the demands and limitations placed 
on agency personnel in the performance of their job duties. 

12. Choose appropriate strauegies for dealing with unhelpful, 
uncooperative, discourteous personnel. 

13. Know complaint procedures, chain of command, and avenues for 
solving problems encountered in receiving services or information. 

14. Take advantage of tollow-up visits or contacts initiated by agency 
personnel or, if necessary, initiated by client. 
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SHOPPING ON THE GERMAN ECONOMY 

Objectives 

The soldier will be able to: 

1. Identify stores and the types of merchandise they sell. 

2. State the usual hours of operation for German stores on weekdays, 
Saturdays, Sundays and holidays, including variations based upon 
location and type of store. 

3. Utilize common German words and phrases when shopping on the 
economy. 

4. Interpret German numbers and monetary terms/signs when spoken and 
written and speak and write German numbers and monetary terms/signs. 

5. Identify coins and bills of German monetary system. 

6. Use the metric system of weights and measures when purchasing food 
and other merchandise. 

7. Determine the correct German size in clothing and shoes by using 
a U.S.-German size conversion chart. 

8. Read and use the information on labels, including international 
symbols for clothing care. 

9. Obtain value added tax (Mehrwersteuer) relief. 

10. Describe the purposes, procedures and consequences of German sales 
contracts. 

11. Display appropriate personal, social and business behaviors when 
shopping on the economy. 
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LEGAL ASPECTS OF LIVING IN GEEMANY 

Objectives 

The soldier will be able to: 

1. Explain the purposes and general provisions of the NATO Status 
of Forces Agreement (SOFA) as they relate to individual U.S. 
personnel in Germany. 

2. Identify the U.S. agencies which provide legal assistance to 
American personnel in Germany and list the services they perform. 

3. Differentiate between correct and incorrect statements regarding 
the jurisdiction of German police over U.S. personnel and the 
powers granted to them in dealing with Americans serving with 
the U.S. Forces. 

4. Distinguish between legal and illegal transfers of goods purchased 
at U.S. sales facilities in Germany. 

5. Complete required customs tag when mailing goods through the 
APO system and list items which are illegal to mail through 
APO channels. 

6. Describe the documents needed for travel outside Germany and 
lor import of tourist purchases from other countries into Germany. 

7. Describe the eligibility qualifications, procedures, and legal 
requirements for registering a privately-owned vehicle (POV) 
in Germany. 

• 

8. Describe the eligibility qualifications, procedures, and legal 
requirements for obtaining a USAREUR POV operator's license. 

9. Assess the safety and legal consequences of mixing driving with 
drinking alcoholic beverages. 

• 

10. Distinguish between legal and illegal (safe and unsafe) situations 
involving driving speeds in Germany. 

11. Respond legally and appropriately if involved in a traffic 
accident. • 

12. Outline the rights and services granted to U.S. service members 
who are arrested/accused of a crime and to those who are confined 
in a German prison. 

• 
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EATING OUT ON THE GERMAN ECONOMY 

Content Outline 

Choosing a Place to Eat 

A. Types of Restaurants 

1. Restaurants 

2. Gasthaus, Gasthof, Gaststube, Gastwirtschafte 

3. Cafe 

4. Bierkeller and Brau 

5. Weinstube 

6. Schnell Imbiss, Schnell Gaststatte, Imbisstube 

7. Ratskeller 

B. Match your Taste and Money with the Menu 

1. Menu posted outside each eating place 

2. Variety of kinds of food 

3. Range of prices 

a. a la carte 

b. all-inclusive meals (Gedecke) 

C. Restaurant Guides 

1. VARTA 

2. Michel in 

3. Advertisements 
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D.  Other Factors 

1. Ruhetag—day on which restaurant is closed 

2. Hours open (usual hours) 

3. Meals served 

a. Frühstück 

b. Mittagessen 

c. Abendessen/Abendbrot 

d. Snacks 

e. beverages only 

II.  Entering a Restaurant and Being Seated 

A. Entering 

1. Men enter first, before women 

2. Coat and hat room or rack—Garderobe 

B. Being Seated 

1. Most often, you seat yourself (rather than being seated 
by waiter/waitress). 

2. Alj. tables occupied—ask to sit at one not fully occupied, 

a. asking 

b. interacting with 

3. Table reserved for regulars—Stammtisch 

4. Other reserved tables—Reserviert 

III.  Ordering Food and Drinks 

A.  The Menu 

1. Asking for a menu 

2. Common words 

3. Using a menu-master 
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B.  Ordering 

1. Drinks usually ordered first - 

a. common drinks with meals ■;,'/,:'. 

(1) beer V ; ; 

(2) wine 

(3) soft drinks or fruit juices ■ 

(4) mineral water 

b. don't expect with meal . ..--,-' 

(1) ice (tap) water : " v . 

(2) milk f : '^ 

(3) coffee 

2. Ordering a meal 

a. common phrases 

b. bread and butter usually not included '(ask for and 
pay extra if wanted except with eggs/wurst/soup) 

IV,  Eating Etiquette—German-Style 

A.  Being Served -   _ 

1. Expect slow service—be patient 

2. Meals served when ready, not necessarily for all at table 
at same time.  (Therefore, don't wait until all are served.) 

3. If you need service: 

a. Herr Ober (waiter) or Fraulein (waitress) 

b. getting his/her attention 

4. Take your time—you won't be rushed 

5. Waiter or waitress will say something like:  Zum wohl, 
Mahlzeit, Guten apetit. 
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B. Eating 

1. No hands in lap; instead, hands (not elbows) resting 
on table beside plate 

2. Germans hold fork in left hand and knife in right—don't switch 
from hand to hand (not necessary for you to do the same) 

3. Eating utensils -;■ _■ 7 

a. plate - der Teller 

b. cup - die Tasse 

c. pot - die Kanne 

d. knife - das Messer 

e. fork - die Gabel 

f. spoon - der Löffel 

g. napkin - die Serviette ■-'■.-'.[      \ 

4. Toasting phrases—Zum Wohl, Prost (no clinking except special , . 
occassions with wine/champagne)                                    ""' ^    , 

5. Impolite to smoke at table where others are eating 

C. Finishing your Meal 

1. Placement of knife and fork to show you're through "_   ' ' 
(side by side on plate) 

2. Waiter will say:  "Hat es gut geschmeckt?" 

3. Reading materials (newspapers, magazines) often available 
in cafes and small Gasthaus—you can take your time -    ( 

Paying for your Meal 

A.  Getting your Check 

1. Must ask for it (Zahlen, bitte) - 

2. Waiter/waitress may ask you what you had 

3. Waiter/waitress adds bill at table usually 

4. German numbers _ 

a. one and seven 

b. comma and period 
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B. Paying the bill 

1. Check the figures 

2. Tax (13%) included 

3. Service charge (tip/gratuity) also included—15% 

4. Usual to round off to next highest DM; e.g., total DM 15,75, 
give DM 16 

5. Pay waiter/waitress at table 

6. If additional tip is given, hand to waiter/waitress—don't 
leave on table 

7. Paying together—"Alles zusammen"; paying individually—"getrennt" 

VI.  Legal Aspects 

A. Manager Has Right to Refuse Service to Anyone 

B. Permission is Needed to Bring in Liquor 

C. Liquor Purchased Must be Consumed 

D. If Under the Influence, More Alcohol Won't be Served 

E. No Loitering is Allowed 

F. No Gambling Allowed Unless Specifically Allowed 

G. No Taking of Property Without Asking Permission (exception: 
beer mats) 

H.  No Loud Noise; e.g..  Tape Players 

I.  Cash, Not Items, to be Used for Payment 

J. Must Adhere to Closing Times 

VII. Terms and Phrases 

Ist hier frei? Is this place free? 

Ist diese Platz frei? (May I sit here?) 

Herr Ober Waiter (to call him) 

Fraulein Waitress (to call her) 
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Speisekarte 

Was Mochten Sie trinken? 

Ich mochte . . . 

Zum wohl! 

Guten appetit! 

Hat es gut geschmeckt? 

Zahlen, bitte 

Die Rechnung, bitte. 

Danke sehr 

Sehr gut 

Alles zusammen 

Getrennt 

Kleingeld 

Grosses geld 

Kann ich in Dollar zahlen? 

Wieviel? 

Ruhetag 

Garderobe 

Kein Eingang 

Notausgang 

Geöffnet 

Geschlossen 

Die Toilette 

WC 

Stammtisch 

Menu 

What do you want to drink? 

I would like . . . 

To your health! 

Good appetite 
(Enjoy your meal) 

Did you enjoy your meal? 

May I pay, please? 

The check, please. 

Thank you very much 

Very good 

All together 

Individually 

Small change 

Large bills 

Can I pay in dollars? 

How much? 

Day closed (for rest) 

Hat/coat room 

No entrance 

Emergency exit 

Open 

Closed 

Toilet 

Toilet 

Table reserved for regulars 
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Telefon, Femsprecher 

Fur Garderode wird nicht gehaftet. 

der Teller 

die Tasse 

die Kanne 

das Messer 

die Gabel 

der Löffel 

die Serviette 

Frühstück 

Mittagessen 

Abendessen 

Abend brot 

Gedeck (Tageskarte) 

Bedienung inclusiv 

Mehrwertsteuer (MSW) 

End preis 

Telephone 

We are not responsible for 
articles left in the coat room. 

Plate 

Cup 

Pet 

Knife 

Fork 

Spoon 

Napkin 

Breakfast 

Lunch 

Supper 

Light supper 

Full meal 

Service included 

Added Value Tax 

Total price 

Menu terms:  (to be included in a menu translation) 
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APPENDIX C 

Tryout Versions 

Programs //1-5 



^Doing it in DeutscMamM 
WHAT'S Sneak Preview 

Here's your chance to set some inside information! This 
episode of "DOING IT IN DEUTSCHLAND" is called 
THE MUNICH CONNECTION. The characters in this 
caper are: 

Sirac Wiilie 
You probably know someone like Willie. He's always 
ready for an adventure. In fact, he'll jump in with both 
feet before he's sure of what he's doing! So, of course, he 
immediately accepts a secret mission from "Contact." 

Doctor Zap 

A fella like Doctor Zap is a good friend to have around! 
He's a fountain of knowledge with all the facts at his 
fingertips — that is w! i he can find them in his satchel! 
Luckily for Strac Wu.ie, Zap could help them make 
their Munich Connection. 

Chaster 
Boondoggle 
We all have a little Chester Boondoggle in us! He man- 
ages to get himself into a mess every now and then — but 
he's a good, loyal friend. He also likes to take every 
opportunity to get away (TOY?) — thus his nickname 
"Boondoggle." He couldn't turn down a trip to Munich, 
could he? Even if he didn't know why he was going! 

You will meet this fearless threesome ami find out 
about their secret mission on AFN radio. 

Listen to THE MUNICH CONNECTION and find 
out all you need to know to gel around in Germany. As 
you listen, use the pictures and information which follow. 
When the program is over, tbs other information and 
activities will help you become an expert on using public 
transportation wherever you live in Germany. 

Schedule of AFN Broadcasts 

The 
Munich 
Connection 

The MUNICH CONNECTION is one of a series of 
programs about DOING IT IN DEUTSCHLAND. Each 
episode is about a different "IT." Have you «»er needed or 
wanted to do the following things in Germany? Use public 
transportation ... Shop on the economy ... Eat out on 
the economy ... Interact with host nation citizens ... U«e 
community resources ... Take advantage of educational 
and training opportunities ... Manage your money and 
use military finaiKial services ... Understand the legal 
aspects of living in Germany. If your answer is "YES," be 
sure to listen to the AFN-radi'o broadcast and use the 
Stars and Stripes insert for each episode. It won't be long 
before you'll be "Doing IT in Deutschland" too! 

You Have To Cope To Win! 
Liste., to THE MUNICH CONNECTION on AFN 

radic and complete the following pages. Then ENTER 
THE COPING CONTEST. You can be a winner! You 
might be one of 10 people who win a "DOING IT IN 
DEUTSCHLAND" T-shirt. Or vou could be one of 250 
winners who receive a "DOING IT IN DEUTSCH- 
IAND" button The T-shirt design and the button will 
look like the picture above. 

See page 7 for the Coping Contest rules. 

■Rate Yourself ""Are You Fit To Be A Secret Agent?^^■■■-■M 

Find out your "007" rating. To be a secret agent you must be able to get around. Can you find your way around Germany1! 

Yes    No 
i. Can you find a Strasscnbahn, bus, and 

taxi when you need one? □     □ 
2. Do you know 

where the Bahnhof is? □     Q 
3. Can you read a map to see where 

buses and Strassenbahns go? f]     □ 
4. Can vou read a German train '" 

schedule? □     Q 
5. Can you read the Strassenbannsnd 

German bus schedule? □     □ 
6. Do you know the fastest way to get        _ 

where you're going? □     □ 
7. Do you know the cheapest way to gel 

where you're going? □     □ 
8. Can you plan a trip from where you 

live to another city in Germany? □     □ 

9. Do you know where to go to get help 
or information about getting around 
in Germany? 

10. Can you figure out how much it costs 
you when you use the train, bus, 
taxi, and Strasscnbahn? 

11. Can you figure out how long it will 
take to get to anothe' city? 

12. Do you know what the signs mean 
that are used on trains, buses, and 
Strassenbahns? 

13. Do you know the rules and 
regulations when using trains, buses, 
Strassenbahns and taxis? 

14. Do you know how to act when using 
public transportation? 

Yes    No 

D     D 

D 
D 

D   D 

D 
D 

D 
D 

For each "Yes" you marked, give yourself 1 point. Add up your score and find out your "007" rating 

Total Points 
0-   2 

Score 
-   000 

3-   5 "   001 

6-   8 "   003 

9-11 "   005 

12- 14 007 

You need help fsst —be sure to listen to the radio program. Use the information and activities 
which follow for help. 

You're getting the basics but you need more practice —keep trying. The radio program and the 
following information will help you a lot. 

You're doing okay. On a train you can probably make it. Listening to the radio program and 
going over the following information will increase your ability to get around. 

You're almost qualified to be on your own. But, why don't you sec what else you can pick up 
from the radio program and the following information. 

You're ready for your own secret mission! See if you can catch any mistakes the secret agents 
in the radio program have made. Can you do all of the following activities! 

1 
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*Mng it in BentscMand^l 
TAILING THE SECRET 
AGENTS... 
Listen as the fearless threesome try to complete their 
mission. You can keep track of their movements by using 
the following information. When Doctor Zap needs to 
read important schedules and signs, look over his shoul- 
der at the pictures below. When Chester Boondoggle has 
trouble understanding new German words and phrases, 
you'll have them right in front of you. 

Mere are Strac Willie and Doctor Zap. They're talking 
about their secret mission. The MINICH CONNEC- 
TION on AFN-radio is about their adventure. 

BUB Stop Taxi Stop 

® 
R«s*r«*d S*al 

For Handicapped 
Schwarbahmdan 

Slratianbahn Stop 

DO it WQTH US2 
Heidelberg-München 
TRAIN SCHEDULEtl^l^^t^ 
WmrnvmvUmttr 

Von- Heidelbergtnach« 

MQnchan und zurück 
H Ob           7uo          an                      BtHicrtunstn so            :.a       H a« '                Nmtrkuno" 
lilt     B97   < J5 fc. kS5B     711   10« 
I-«5 0     317   1.3»«^^ O   5*3«rM6   9 11 

O   «211)     7U   1 S3 fen FH? ».«JJS6K10.1J 
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• 510     385 U 017 0   9.010     «16 11.53 fSSMWrt S19 
»«1K=S9   13 10 

10 34 0     11   11.27 S 9 9311=610 13 12. 
MWtsll; It 10 1093 »=6131913 
10.%3 0     79« 14 56 ? 1I»3»=!1615H 

O" "«51315 IB 
& 12.tl/cr599lt 10 

11.97 0     99116 23 f 
nil/SSH 16.13 

ll.HMSSlilM» U.03D    :101706. si 
i%«o/i=5i: ii 10 O U 93/=59a 17 13 
15>ou=ei n.l» 19.000     79811.31? 
1S.«50   <i;3a,3tf 1ft 93fS116 1S13l 
UUlBill 2« 1» O W 3M=5i:19 1Ji 

d 17»0»ir51' 31 1J 16   3»cri96Ml3 
17*10     «153156T 16.! 10     3913106 7 
MM>S61S13.1] 17' 3/CS10 31.13 
19«llS(9   13.13 | U   3/=S9ir3« 
W.«0     719   110? 
83 «3 «=693   3 50 9 Stutttsd 

& l9.«31crs9323.»3 3Sl«Ri.r1 
O 3» 520     710   1.15? 

31<»0     71«   135 i             1         1 23.100     316   3 3« 
23.30 0     896   3 5» 

Her« is tht page Doctor Zap us« to And the right train to take. You can pick up a booklet with all of the trains to 
and from your city it the Bahnhof. 

STREET CARS AND BUSES»» 
YOUR 
TICKET 
AROUND 
TOWN 

Maybe you call this "THE STRASS." !t is a Slrassenbahn like 
those found in many German cities. 

TICKET VENDING MACHINE 

gf 
"i) ,>-___, 

I'i'l 

m 

Do >ou recoeni« these siens and symbols? The*'re the 
same one«, our "Secret Aeenls" needed to know in order to 
use Itie bus and Slrassenbahn. 

BUYING YOUR TICKET 

Strac Willie and (Hester bouchi their tickets 
from a tendtne machine like the one pictured 
here. Manv cities and towns hate tendtng ma- 
chines, in some places \ou mav huy a ticket 
from either a »cndiri» machine or the driver on 
the bus or Strawcnhahn. In other placev >ou 
must haie a ticket before vou cer on. 

TaMfwnlahfplIn«   rr^alivn S<« %r a'(«n ;«itkart»n-V*rh«utiil»ii*n d*r MSB 

FshrytanauMand« •flattt i»o»fMi|   autt* »or>niag» 
dt« f^'<3'f»iB<j*ii<T>t av MSB  Talvlon    27221 

Strac Willie an*J < hevler used this map to help them fiet from 
Sch»et/int;i'n (o the Hjuplhahnhof. \ou'll need to use it hwi when 
vou du "Duine it Yourself* and "(heck It Out: (an Vou < ope'"' 
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(Doiiig it inBeutscliland'-l 
Street Cars and 
Buses 
Validating Your Ticket 

In many cities you must validate your ticket. Ynu usual- 
ly do this by using a machine found on the bus or streetcar. 
It is called the Entwerten. Just push your ticket into the 
slot of the machine. Usually a bcil will ring when the ticket 
has been stamped. 

Keep your ticket until the 
end of your trip. You must 
have a valid ticket at all times. 
If an inspector asks you for a 
ticket and you do not have one. 
you must pay a fine. The fine 
can be DM 40 — or more! 

a 
Richtung: Schwstzlngen - Plankstadt - Eppelheim 

Richtung: Eppelheim - Pfaftengrund - Bismarckplatz 

montag« - f rettaga 

20 Schweüing ScfiloBpl ab - 
HeriogstraBe 
Aug -Neuhaus-Str, 
Allefiheim 
Rankstadt Rathaus 
Eisenbahnstraöe ab 
Eppelheim Fnedhofstrab 
Eppelh Kirchh Str.   an 

ab - 
ab - 
ah - 

Eppeth Kirchh 3tr 
Eppelheim Rathaus 
Eppelheim Jakobsg. 
Kranichweg 
Ptattengrunö/StoU 
Martttstraöe 
IndustnestraB« 
Czemybrücke Süd 
Czernybfücke 
Betriebshot 
Uittermaierstrafte 
BluntschiistraSe 
Momerstraöe 
Hallenbad 
Bismarckplatz 

ab 051C 
abOSM 
ab 0512 
ab 0513 
ab 0515 
ab 0515 
ab 0516 
ab 0519 
ab 0520 
ab 0522 
ab 0523 
ab 0624 
ab 0525 
ab 0526 
an 0527 

0512 
0515 
0516 
0517 
0518 
0519 
0525 
0527 

 Umst ■ 
0530 
0531 
0532 
0533 
0535 
0535 
0536 
0539 
0540 

0536 0542 
0537 0543 
Ü538 0544 
0539 0545 
0540 0546 
0541 0547 

0550 
0551 
0552 
0553 
055S 
0555 
0556 
0559 
0600 

0556 0602 
0557 0603 
0566 «04 
0659 0605 
0600 0606 
0601 0607 

0552 
0555 
0556 
0557 
0558 
0559 
0605 
0607 

 Umst 
0600 0610 
0601 0611 
0602 0612 
0603 0613 
0605 0615 
0605 0615 
0606 0616 
0609 0619 
0610 0620 
0612 0622 
0613 0623 
0614 0624 
0615 0625 
0616 0626 
0617 0627 

0612 
0615 
0616 
0617 
0616 
'-19 

0620 : ;■ :■ 
0621 0631 
0622 0632 
0623 0633 
0625 0635 
0625 0635 
0626 0636 
0629 0639 
0630 0640 
0632 0S42 
0633 0643 
0634 0644 
0635 0645 
0636 0646 
0637 0647 

0632 
0635 
0636 
0637 
0638 
0639 
0645 
0647 

 Umsl- 
' 640 0650 
0641-0651 
0642 0652 
0643 0653 
0645 0655 
0645 0655 
0646 0656 
0649 0659 
0650 0700 
0652 0702 
0653 0703 
0654 0704 
0655 0705 
0656 0706 
0657 0707 

1932 - 
1935 - 
1936- 
1937 ■ 
1938 - 
1939 - 
1945 - 
1947 - 

-Umst   
1950 2000 
1951 2001 
1952 2002 
1953 2003 
1955 2005 
1955 2005 
1956 2006 
1959 2009 
2000 2010 
2002 2012 
2003 - 
2004 - 
2005 - 
2006 - 
2007 - 

Urrut - Umsteigen in Eppelheim von 8üS 3ut Straßenbahn 

To gel from Schwetzino» to the HmptbahniMf, Will» and Chester look bus #20 and Strassenbalm *2. Remember, 
Willie toW Chester about "alle 10 Minuten." 

Do you recognize our friends on the *'Slrass?" Notice 

the ticket talidalion machine, loo. 

HEIDELBERG-   HBF 

Abfahrt 

The display board looked prtitv bit to Chester. Once >ou 
learn bo» io read it. it's really not >er« bird. 

Abfahrt Departure Depart 
ZMI Zug-Nr.        Richtung 

>, *°l<". "•».""». *<'\ «•* «0. V... '.v.   ..-. v.". "••:   ...°.   .v.   *..  . *. 

ID Heidelberg Hbf. 
Glai* 

15.08      7261 

E 804« rTn   Mannhaim 15.16 — Groaa-G»rau-Dornb«rg 16.27 — Frankturt (M) 16.45 

Bruchaal 15.40 — Karlaruha 16.01 — Sautter®« Raalatt 16.44 

la+b 

WKQj 
8b 

1S.10 7323 Eberbach 1542 -Moabach (Bd) 16.07 
2/13)n°nH»»ll nicht aul »li«n B«hnho»l»n  

3b 

E 2278 Wainhaim 15.26 — Darmstadt 15.50 Frankfurt (M) 16.12 
 ijm  

4a + b 

15.V4     KS: 516        Mannhaim 15J7("=  170 Frankfurt 16 17 — Hannnover 19.43 —                            5a + b 
,<                   Hamburg-Altona 21.25) — Maim 16.11 — Bonn 17.35 — Koeln 17.57 — 

Duaaaaldorf 18^5 — Easan 18.52 — Dortmund 19.17 — ausasr 
nicht 24.-2«. XII.. 31. XII.-2X 9.-11. IV. Muanatar 19.51 — 
Braman 21.19 — Ht-mburg-Altona 22.36.  

DX 15.31      D87» Stuttgart 16.4« 
^ 15J8      3130 Mannheim 15.59 — Ludwigahafen 16.22 ■ 

ab Mannhaim all Eilzug  
' Kaiaaralautarn 17.22 3a 

15.40 «-    613        Stuttgaii 18.51 — Ulm 17.53 — Augsburg 18.38 — Muanchen 19.10 7a + b 
15.43 E 340S          Bruchaal 18.06 — Karlaruha 16.22 — Offenburg 17.19 9b 
15.45 D 117            Neckaralx 16.2« — Haillbronn 18.49 — Stuttgart 17.34 — Ulm 18.47 — 

X [LD Augaburg 19.48 — Muonchan 20.26 
2a + b 

Mere is part of the schedule that our friends uu-d. (an you find the train they look to Muenchen? 

Deutsche Bundesbahn     No Smoking Allowed 
Nichtraucher 

? 
Locker 

Gepeeckaufbawahrung 

^ 
Smoking Allowed 

.Raucher y 
Don't drink the Water 

information/ 
Auskunft 

©toilet ^,   ^ 

wc O 
MORE SUiNS! The« are the ones Slrac ^illif and 
his companioi» saw at tht Bahnhof and on iht train. 
I.ook for Ihcffl the nrxl t'tmr tou use the DBI 

AHA' Now you set how Slrac was able to gel ( hesf^r 
back on she train. Qi^:t an umbrrila. isjt'l Ht * 
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'Doing it in Deutschland^! 
DECODING TRAIN 
SCHEDULES... 

There are two types of train schedules 
you should be able to read. (Remember, Dr. 
Zap used a schedule booklet vhich listed all 
of (he trains arriving at and departing from 
Heidelberg. Then, at the Bahnhof the three- 
some looked at the larger posted time table 
for departures.) Both kinds of schedules use 
the same symbols and key words. The dif- 
ferences between the two types of schedules 
are the way in which they are arranged and, 
of course, their sizesJJ:^ 

Let's look first at 'the kind of schedule 
you will find posted in every Bahnhof. If 
you need information about trains leaving 
from that Bahnhof, look for the YELLOW 
posters which say ABFAHRT-DEPAR- 
TURES at the top. If you want to know 
about trains coming into that station, look 
for the WHITE posters whith are titled 
ANKUNFT-ARRiVALS.::|$. 

Both Abfahrt/Departure and Ankunft/ 
Arrival schedules have four columns of in* 
formation. The first column is labeled Zeit 
which means "time." The German train 
system uses the 24-hour clock just like the 
U.S. Army. The trains are listed in chro- 
nological order. So the first train listed 
will be the first train to depart/arrive after 
0.00 (midnight). The last tram listed will 
be the last train to depart/arrive before 
midnight. The times are giv»r. to the exact 
minute — example: 6.4i. Remember, Ger- 
man trains leave on time, so be there earlyl 

The second column is headed Zug Nr. 
Here you will find the train number. Often 
there will be a letter in front of the num- 
ber. This tells you the type of train it is. 
Refer to "Understanding Train Sched- 
ules" on this page for the different 
types of trains. Remember, the "secret 
agents" look an IC train which was a fast 
intercity train for which they paid an extra 
charge. If a train has no letter in front of 
its number, it is a local train. This train is 
slower because it makes more stops. An- 
other clue to how fast a train makes its trip 
is given on the YELLOW ABFAHRT- 
/DEPARTURE schedules. RED ink is 
used for fast trains which do not stop at 
each station along the roate. BLACK ink 
means trains stop at each station along the 
way whether they are listed on the sched- 
ule or not.;;^ 

The th'rd column of the Abfahrl/De- 
parturc schedule tells you where the train 
is going. The Ankunft/Arrival schedule 
lists the places the train has come from. 
On the YELLOW schedule, in Richtung 
means "in the direction of." On the 
WHITE schedule, an Richtung means 
"from the direction of." Look at the exam- 
ple schedules. On the Abfahrt schedule. 
E3550 (Eilzug train #3550) leaves the »ia- 
lion at 21 24 (9 24 p.m.) It wi,!! slrp in 
Friedberg at 21.45 and then at each of the 
other places listed at the given times. On 
the Ankunft schedule, tram D62ft arrives at 
13,20, It will have passed through Muen- 
chen at 8 43 and the other places listed 
under tm Kichlung at the given times,3& 

The last column lists the track or file» 
w!iere the tram departs or arrives. E3550 
leaves from Gleis 12 and D626 arrives at 
G~i! 7 Other information is sometimes 
given i.. vhe column to the left of the Zeit 
ii.me). Restrictions or limitations on when 
the tram operates are giver here. For ex- 
ample, some trams operate only on work- 
days (Monday-Saturday). If you were 
traveling on Sunday you would have to 
I now th«! (lie symbol of the crossed work- 
er,. u-»>!s means that a train does not run 
on Sunday. These symbols are shown at 
the iotlom of every schedule. They are 
exrkined in "L'ndenianding Tram Sched- 
uisc.' Don't find yourself waiting for a 
train that won't come when you expect it 
bee, use you didn't notice that it doesn t 
run ik 

THIS WILL HELP YOU DO IT! 
To the far right in the third column, you 

will see symbols which indicate the kinds 
of accomodations on the train. Does it 
have a dining car, a buffet cart, or no food 
at all? Are there sleeper cars, convertible 
seats for sleeping, or only regular upright 
seats? You'll want to know these things — 
particularly on longer trips. So learn to 
recognize the symbo's shown in that sec- 
tion of "Understanding Train Schedules." 

Many times people need schedule infor- 
mation before they get to the train station. 
The large schedule posters would be too 
expensive and very inconvenient to give as 
references for travelers. Therefore, the DB 
publishes handy little booklets for major 
cities. These booklets provide information 
about all of the arrivals to and departures 
from the particular city. The symbols and 
key words are the same as those used on 
the posted schedules at the Bahnhof. How- 
ever, the arrangement of the information 
is different. You recall that all of the 
trains are listed in chronologic«! 
order on the large ANKUNFT and 
ABFAHRT schedules. The Staedteverbm- 
dungen (the city connections booklet) 
gives you all of the arrivals and departures 
between the city and other cities location 
by location. For example, a booklet for 
Kaiserslautern contains on one page all of 
the trains between K-Town and Bad 
Duerkheim. On other pages you'll find 
schedules for trains between Kaiserslau- 
tern and Speyer. Kaiserslautern and 
Wuerzberg, and so on. There is an index in 
the front of the schedule booklet which 
indicates the page (Seite) number for each 
destination. ;$•> 

Von KaiMnlautarn nach 

Paris-Est und zurück 
• « 0        2W 1 7 a 

XSlt C      310«! nv 
14 03 

iiifo     :■>« 
1 tin o     i* :ios 
II IB 0       ZS8 | :IM 

- Mwnotitt ZuSCMiQ tut SNCF-Smcktn 

m.TWt» 
7 N Ü       ?5S' 1115  7 
IMD       2b7i 

lit» >e31Men S)SMrt)tT 
1100 0       K5' 

111410     1019 I3M;T SSMrtmieWo 

CITY CONNECTION BOOKLETS 
Vet's take a look at an example from the 

Kaiserslautern booklet. The section is 
headed "Paris-Est und Zurueck." This 
means you'll find information on trains 
from Kaiserslautern to Paris (East) and 
back. At the top of the schedule to the 
right you will see fare information. A one- 
way 2nd class ticket to or from Paris costs 
DM 68,30; a 1st class ticket costs DM 
102,70. :©• 

The schedule is divided down the middle 
by a heavy line. To the left are trains from 
Kaiserslautern to Paris. To the right are 
trains from Paris to Kaiserslautern. Each 
half has four columns. The first column on 
the left side lists the times for trains leav- 
ing K-Town for Paris. The next column 
gives you the train numbers and types of 
train. In the third column you'll find infor- 
mation about train accommodations and 
whether you'll nt:ed to change trains. The 
right side of the schedule provides the 
same kind of information for the return 
trip from Paris to Kaiserslautern. Do you 
see that there is one intercity train in each 
direction daily?|S> 

3^1C 152 leaves K-Town at 
9.29 and arrives Paris at 14.05. IC 153 
leaves Paris at 17.15 and arrives Kaisers- 
lautern at 21.37. What trains would you 
take if you wanted to sleep comfortably as 
you travel? D 252 which leaves Kai- 
serslauten at 0.47 and arrives in Paris at 
7.20 has both sleeper cars and convertible 
seats. So does the train that returns from 
Paris between 23.00 and 5.30. Can you tell 
which trains have food and drinks avail- 
able? What trains run only on workdays? 
If you don't want to change trains, what 
trains should you avoid?*$^ 

Well, that's it for reading and under- 
standing the schedules. It's easy to find the 
right track because each track is clearly 
marked. Once there, you'll find a sign with 
information about the next train to depart. 
When the train arrives, you'll see similar 
information on the identification signs at 
both ends of each car. So, you have two 
chances before you get on a train to be 
sure that you will be going where you want 
to go. 3^ 

>SAMPLE TRAIN SCHEDULES 
POSTED AT BAHNHOF 
YELLOW 
AMahrt — Dapwtur— — D»p>ft SSVS^ d) 

Zail 
(tlm») 

Zug-Nr. 
(train) 

in Richtung 
(daparta tor) 

Glaia 
(train) 

21.24 E35S0 Friadbarg 21.45 — Bad Nauhaim 31.50 
Qjaaaan 22.10 — Slaqan 23.59  

12 

WHITE 
Ankunft — Arrivals — Ariir— 

Zail 
(tlma) 

Zug-Nr, 
(train) 

aus Eiichlung 
(arri»a» from) 

Glaia 
(traefc) 

13JO DS2« Musnchan 8,43 — Ingolstadl 9.28 — Nuarnbarg 10.46 
— Wuariburg 11.54 — AachaWanburg 12.52  

UNDERSTANDING TRAIN SCHEDULES 
TYPES OF TRAINS 
Trans- Europ- Express €39 —— 
Intercity-Zug its  

Schnellzug   D . 

Eilzug  t 

RESTRICTIONS ON OPF.RATINC 
Zug verkehrt nur X 
Werktage 
Zug verkehrt nur an 
Sonn- und Feiertagen + 
Montag (D 
Dienstag Q) 
Mittwochs 
Donnerstag <J) 
Freitag (S) 

, Ist class only; reservations 
. Ist & 2nd class. Fast train of 

the Intercity-System. 
Supplementary ticket 
required (DM 5 extra 
charge), 

, Fast train supplementary 
ticket required for distances 
less than 50 Km, 

, 1st & 2nd class. Semi-fast 
train without supplementary 
ticket 

TIMKS 
Workdays only, (Monday- 
Saturday), 
Sundays and National 
holidays only, 
Monday only, 
Tuesday only, 
Wednesday only, 
Thursday only, 
Friday only. 

Samstag ® 
Sonntag CD 
Werktagen ausser«> 4 
Taeglich except   b 
n und t 

ACCOMMADATIONS 
Liegewagen r^ 

Schlafwagen toa 
Buefcttwagen I<<1 
Speisewagen (Zug- 
Restaurant I X 
Speisen und (ictraenke im 
Zug erhaclilich f 

Kurswagen CÜS 

OTHER SYMBOLS 
Umsteigen Si 

Saturday only. 
Sunday only. 
Woikdays except Saturday 
Daily except Saturday 
Saturday, Sunday, and 
holidays. 

Car with convcitible seats 
for sleeping 
Sleeper car. 
Buffet cart (cold meals only) 

Dining car. 

Snacks and drinks available 
on tram. 
Coach will only go to the 
city designated on the 
outside of the car. 

You must change trains. 

4 
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'Doiiig it in Deutsdiland'~l 
TAXi!  TAXI! SPRECHEN SIE DEUTSCH? 

These are German words you heard as you listened to THE 
MUNICH CONNECTION. You'll hear them — and. hopefully, use 
them — as you travel in Germany. 

"Eine Quittung, bitte." Dr. Zap requested from the taxi driver. 

The German word für laxi sounds like the English word. A cab or taxi is "das Taxi." You 
can hail a moving laxi by callmp, "Taxi, bitte!"" Or you can go to a taxi stand. Do you 
remember the sign for a taxi stop' The sign is shown with the signs for bus and Strassen- 
bahn stops on page 2. if there is more than one taxi at a taxi stand, you should take the one 
first in line. 

The taxi driver is "der Taxifahrer." Tell him or her where you want to go. You can just 
say your destination — such as Rose Barracks. Or you can say, "Ich mocchte /ur Rose 
Barracks, bitte." If you want to stop before you reach your destination, say "Bitte halten 
Sic hicrl" (Please stop here.) Or Germans will understand if you say. "Stop here, please!'" 

How much you will pay for a ride in a taxi will depend on several things: 

1. the town you are in 

2. the time of day 

3. how many passengers there are 

4. how much baggage you have 

A good idea is to ask before you leave what th? fare will be. You can say. "Wieviel kostet 
diese Fahrt'"' (How much docs this ride cost?) Also be sure Ihut \'v\ have Deutsche Mark 
to pay for the ride. You may not get a good exchange rate if you pay in doiiaii. or ih** 
driver may not take dollars. 

And did you know that there is a law which limits how many passengers may ride in 
one taxi — only four! So don't plan to pile in with a bunch ol your Inends! 

Check the meter when you reach your destination. If you need a receipt, ask for "die 
Quittung, bitte." 

With A Little Help From 
Your \ ^ x v 
Friends 

When you need help in UGing public 
transportation there are people ready 
to give you information and assistance. 
Here are some suggestions: 

(ACS)     Army Community Service 

American Express Travel 

Bahnhol Inlormstion 

Headstarl/Gateway 

Information. Travel & Tours 

Kontakt 

(RTO)     Railway Transportation Oftice 

(USO)     United Service Organualion 

Von 
Nach 
Muenchen 
(ab) Abfahrt 
Zug 
Entwerten 
Hauptbahnhof 
Strassenbahn 
"Alle 10 Minuten" 
Schwerbehindert 
Halt — Fahrgastwunsch 
Deutsche Bundesbahn (DB) 
Eine Quittung 
Auskunft 
Ankunft 
Speisewagen 
Zeit 
In Richtung 
Gleis 

From 
To 
Munich 
Departures 
Train 
To validate (a ticket) 
Main train station 
Trolley, tram, cable car 
"Every 10 minutes" 
Handicapped (reserved for) 
Passenger Stop button 
German Federal Railroad 
A receipt 
Information 
Arrival 
Dining car 
Time 
In the direction of 
Track 

Eine Quittung, bitte 
Sprechen Sie englisch? 
Hin und Zurueck 
Vielen Dank 
Ist dieser Platz frei? 
Muessen wir umsteigen? 

Phrases 
A receipt, please 
Do you speak English? 
Round trip (there and back) 
Thank you very much 
Is this seat available? 
Do we transfer (to another 
train, bus, Strassenbahn)? 

COPING CORNER. 

Dear Coping Corner: 
The other ni^ht five buddies and myself decided to take a taxi to a Icca! hangout. When 

we tried to get in the taxi, the driver insisted that two of us get into another taxi. This rcaiiy 
made me mad. but don't worry. I didn't cause a scene. Instead, when we arrived. I calmly 
asked both drivers for a Quittung just like ! read. Now I'm going to my first-shirt and tell 
him the score. Just thought you'd like lo pass this on to my fellow service members. 

Mr. Kool 
Dear Mr Kool: 

Bravo!, for staving calm. If there really hrd been a problem, then you acted just right. 
But lisicn up. Did you know that the number of passengers a taxi can carry is limned bv 
law? Usually three in the back seal and one n the front — that makes four. So count 
yourself and your buddies before going to the TOP 

A ■kV  <W  t'JV   rtV  ^rfv 

t ■■■■■»•Mi 

^^Save $-DM When You Travel 
German Federal Railroad (DB) 

MINI-GROUP: For groups traveling together, not less than 31 km; two adults pay 
norm**! fare, each additional person pays naif fare. 

GROUP TRAVEL: for groups of si« or more, reduction of 30% to 60% depending 
on time of travel and group size. 

TOURIST CARD: For non-citizens of Germany, nine »iays unlimited travel, 2nd 
class for DM 216 or t6 days lor DM 304 

TRAMPER MONTHLY TICKET: For those under 23 year« old. one month unlim- 
ited travel on all German rail lines (DM 1981 

INTER-RAIL- For those under 26 years old, unlimited travel. 2nd class for one 
month in 21 European counme«. 

JUNIOR PASS: For those under 22 years old o< :!;"3enis under 27, a pass good 
for a year which allows a !)0% discount on normal fares for trips o«e- 51 km. 

FAMILY  PASS:  For  families  with  children  up  to   17  years old.   singles,  and 
couples, a one-year pass good for a S0% discount on trips ol SI km or more 
(DM 190» 

VACATION TICKET: Discounts at about 15% on tickets for round trips of over 
201 km. 
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'Doing it in Beutscliland'~l 
DOING it YOUR 
SELF 
You may not be a secret agent, but you stilt 
need to know how to get around in Ger- 
many. 

Now You Do it! '■». **X*.'«-.' 

 km 
3. You could decide to walk the 1.8 kilome- 

ters from the tram station to the park. 
If you decided to take the Strassen- 
bahn. find the time you should catch it 
at the Hbf. in order to get (o the park 
at approximately 1915 (7:15 pnv). 
The numbers across the top of the 
schedule refer lo the limes on the 24- 
hour clock.So. t6cquals 1600 hours or 
4:00 p m and so forth through 0 which 
is midnight, lach section under the 
hour numbers has several columns 
These lell vou the minutes after the 
hour. In the first column under the 
"16" is a "48" This stands for IMS or 
4 48 p.m. In the next column is "00" 
under the "17" section That *ould be 
17 00 or 5 00 p m Read across the line 
from '*Fiehtestrasse lo the time in the 
"19" block closest lo 1915 Then rcatJ 

up lhat column lo the Hbf line What 
lime should vou calch the Sirassen- 
bahn ai the Hbf in order lo arrive at 
the park at mb' 

4 How long docs u uke lo ride from the 
Hbf to the park"'(1910-1916) 

19 Luitpoldhafen 

Suppose you and some friends want lo go to 
a Queen concert on Friday evening. You 
volunteer to be the Doctor Zap for the 
group. 

What are some of the things you xed to 
know to accomplish the mission? 

MISSIONS: 
A. Get yourself and three friends from 

Kaiserslautern where you arc stationed 
to Friedrich Eben Halle in Ludwigs- 
hafen in time for the concert. 

B. Get those same people back to Kaisers- 
lautern in good condition. (Be sure to 
read the section "Decoding Train 
Schedules" before you begin). You 
want to get to that concert in plenty of 
time. One way to plan your trip is to 
work backwards. The concert begins at 
2000 hours. Let's say you want to get 
there 45 minutes to an hour before. 

I. Friedrich Ebcrt Halle is in Ludwigsha- 
fcn. Strasscnbahn lir.c ^19 rür.s be 
tween the Hauptbahnhof and the park. 
We have primed a piirtion of the sched- 
ule for Line »19. Down the left are the 
stops which the Slrassenbahn makes 
and the distances from the first stop 
(Luitpoldhafen) to each stop. What 
slop is closest lo Ebcrt Park? (Look at 
the schedule in the next column.) 

How fir is it from the Ludwigshafen 
Hbf. to Fichtestrasse? (Hint: Fichlc- 
strasse is 4 6 km from Luitpoldhafen 
and the Hbf. is 2.9 km from Luitpold- 
hafen). 

km      FortStUung 11 17        !          18          {      19     !    2C    ]    21    1    22   \n\ n i  ! 
0 0    Lultpoldh*l*n 4rt 00 12 24 36 48100 12 24 J6 48 53J10 25 40 ^18 3t. 58)18 38 58h9 38 J>fl| * 1 * ♦ c 
1 2    Beniner Plan S4 36 18 30 42 54.(06 18 30 42 54 05 »5 30 45[03 23 Uiöi 23 4] [ÜT23 43103 23 4/, 
1 a    Pt}i;bau V. 08 20 32 44 56)08 20 32 44 56 07 17 32 47105 25 45 05 25 4S 05 25 45IU5 25 42 ">, 
2.8    HO) LuOwtqsMtw M 11 23 35 47 S9J11 23 35 47 59Ho 20 35 50i08 28 48 08 28 48 08 28 4810S2) 4b M« 
37    Ma-ienkifcn« 02 li 2b 33 50 75714 26 38 50^213 23 38 53.11 31 51 11 31 51 11 31 siln 31 48 
4 4    Siatft Krankenansi 04 '6 2S 40 52 04 16 28 40 5-M04 15 35 #0 55h3 33 5? 13 33 53 n Ti e7|n 33 

4.6    Fichtestfifle 05 17 29 41 53 05 17 29 41      105 16 26 41 5611* 34 54 14 34 54 14 34 54J14 34 51 Ml,1 
07 19 31 43 55 07 19 31 43 i.   07 IS 28 43 53li6 36 56 16 36 56 16 36 5M:16 — i>: 59 E 
39 21 33 45 57 09 21 33 45 5'jO9 20 3O45(o!Tl9 38 M 18 38 56 I8 38 5y'8- -t 

6 3    RuthamtrsS«  [12 23 —4;]02 20 40fW2Q 40[00 20 40(00 20 — ^ -U 

Mais«rsl«ut«pn und rurudi 

,•,—.7  4.11.-                           .M.— 
«17.- 
Kl 17.— 

J so            tj 1-         Haan               --.r. "V 

■ Y 4.04." Mvt)i4l.^l'M«« 
ox ?»0. 

7181 
T.lS 

ox rsi 

♦ lif 
111S uox u» 
»l»f 
1S«V 
17tTf 
ITJTji 

It.» 
• a If M1 lutwnMfM 

1*1» 
1*» 
It Ml) DtutlMt. Iw*«'»«* 
18.04 > «Mtiiiit. kiiltMM 

n.Bii 
Mil 

9. The regular one-way fare between Kai- 
serslaulern and Ludwgshafen for 2nd class 
seats is DM 11. 

How much wit! it cost for all four of vou 
ONE WAY? (We'll help you this time.) 

a. 2 adults at regular fare; 2x11 DM 

b. 2 adults at half fare: 2 x.. DM 

c. Total one-way (add a and b) DM 

What is the total ROUND TRIP fare? 

Multiply (c) by 2 DM 

How much will each person have to pay? 

Divide your answer for the total round 
trip by 4 DM 

IFYOU NEED HELPTHENEXTTIME 
You may be able to plan this kind of trip 

all by yourself. But if you can't, there arc 
some places you can go to get help and 
information. Look at section "WITH A 
LITTLE HELP PROM YOUR 
FRIENDS." The USO, ITT. RTO. and 
Bahnhof are good places to go for help in 
planning this kind of trip. 

Answers are on page 7. 

5. You need to get to the Ludwigshafen 
Hbf. in time to take the Strassenbahn 
to Ebcrt Park. Use the schedule shown 
for Ludwigshafen/Mannheim to Kai- 
serslautern and back. We show only 
the right half of the schedule, (Be sure 
you have read the section which ex- 
plains how to read train schedules.) 
Look in the 2nd column in the right 
half. It is headed "Lu an." This shows 
the times trains arrive in Ludwigshafen 
from K-Town. T rams listed arrive at 
18.49 and 19 05 What does !he symbol 
in front of the 19 05 tram mean? Could 
you take this train on a Friday eve- 
ning'' 

6. What ttmc does the tram which arrives in 
Ludwigshafen at 18 49 leave Kaisers- 
lautern* (Look in the first column in 
the right half under "ab") 

You will have to get from where you live 
in K-Town to the Hbf m lime to catch the 
17.48 train.  Bui now ihat you have had 
practice  in  reading   maps  and  schedules, 
lhat should be cas^'  To get home, you'll 
have to reverse the process. You ^now what 
to look for to make the right connections! 

7   Of course, your buddies will *ant to 
know how much this is going to cost 
them1 The mam expense »ill be the 
iram fare  How much is a regular one- 
way  fare, second class between   kai- 
scrslaulern  and   Ludwigshafen'   (Re- 
member lo look at the lop right and left 
sides of the schedule.) 

DM  
Maybe vou can save some money See 

the vection called "Save S and DM 
When You Travel" Is sour group eli- 
gible for mini-group tickets'  

By Bus Or Strassenbahn 
Strac Willie and Chester Boondoggle 

used the MSB map ot bus and stras- 
senbahn lines on page to decide 
how to get from Schwetzingen to the 
Hauptbahnhot. Use the same map to 
decide how you would get from one 
place to another. 

1. Bismarckplatz is a good place to 
go shopping. How would you get 
theie from Handschuhsheim? 
  bus or   strassenbahn, line 
a  

A Schloss is a castle. To visit the 
Heidelberg Schloss, what Kind of 
transportation would you take up 
the hill? 

The zoo is always interesting.  If 
you arrived at the Hauptbahnhof, 
how would you gel to the zoo? 
  bus or   slrassenbahn. line 

ON YOUR ^» 
OWN TURF 

If you don't k- vw the answers to these 
questions, it's lime iO find out. You can find 
out on your own. or you can go to someone 
who has the information — ITT. USO. 
RTO. Headslart. American Express Travel. 
ACS. etc. 

What types of public transportation are 
there where you live? 

Train- 

Taxi  

Other- 

Bus  

Strassenbahn.. 

U-Bahn  

Where do you buy tickets for the bus or 
Strassenbaim? 

Vending machines- 

Kiosks (booths)  

Driver/Conductor- 

Other  

3. Do you have to validate tickets on the 
bus or Strassenbahn where you live? 

Yes  

No_ 

4.  How can you get from where you live to 
downtown using public transportation? 

Taxi_ 

Strassenbahn. 

Bus  

Other.. 

5. How much does it cosi you to get down- 
town * 

Taxi- 

Strassenbahru. 

Bus  

Other, 

6.  From where you live, how far is the: 

nearest taxi stand  

nearest Strassenbahn stopu 

nearest bus stop  

Bahnhof  

How can sou get to the Bahnhof from 
where \ou live? 

Taxi  

StrasscnbahiL_ 

Bus  

Other  

DOING YOUR OWN THING 
1 (io to the Bahnhof and see what inlormation \ou can get about traveling out of your cits 

or town PICK up schedules and bri>chures (io to the inlormation counter and .uk tor 
materials in Lnglish It there's a Tounsi Inlormation Office, gather more mjienal- 
thcre 

2 Check community and <ierman newspapers to find ocl about a local concert, sfvris 
event, or anv other happemne you're mtcrcvied in L>e the best torm of tranijvriation - - 
(ierman buses, Slrassenbahn   - to get to the event   Think about distance, lime, and cost 

.1 Go to (he ITT office. KTO. or the imlormaiion counter .u ihc Bahnhot I md out about 
train tours to places m Gcrmanv Fake one ol the tours and lake along some friends (it % 
cheaper! 

6 
C-6 



Toing it in DeutscMand'-l 
a 

i. 

Check It Out: Can You Cope? 
A. Yon ire starioo«*! in Minobeiin. You just r«ci>ed t letter from your molhtr. She 

says your firarile cous» has just been assigned to Karlsruhe. You decide to go see 
ber. Yon don't hate a car, but yon can take the train. 

if you leave Saturday morning to spend the day 
with your cousin, what is the earliest intercity 
train to Karlsruhe,   
and what is the latest intercity train returning to 
Mannheim''   
About how much less time does an intercity train 
take than a regular train? _  
What is the surcharge for an imcrcity train one 
way?   (Hint:   See   the   section   Sprechen   Sie 
Deutsch? Look at "Intercity")   
How much will a round trip 2nd class intercity 
ticket cost? (Hint: Fare information is at the top 
of the schedule at the left and the right)   

B. Tbc other day in the gym one of the regulars asked you to shoot a few baskets. Since 
you're a good player they told yon about the German-American basketball team. They 
said they could us* some new team members and asked you to come to practice 
Friday night at the Sportzentrum Nord. 
You live at 130th Hospital it. Rohrbach (Heidelberg). You don't have a car so you 
will have to thumb a ride or use public transportation. 
Use the HSB map that Strac and Chester used on their secret mission to answer 
these questions. (See page 2) 

Find Rohrbach on the map. What two Strassen- 
bahn lines go through Rohrbach?   
Which Stramnbahn line would you take to go to 
the Sportzentrum?   
Would it take you all the way? Yes No  
If not. -vhat would you change to? 
a bus Yes No  
a Strassenbahn Yes No  
What line number?   

Von LudwlMhatafl/Mannhalnk'nach 

„Ma—*      ■■ tt — ■Ibluid luruck •  Mg—»  1 • > IT.- 
H,.ari                 un aft             n -  -..t.u-5.n i.i            Mfl an .,g a-                -.-.,.„«,„ 

• ■    JOS   i w 
• «     170<1       Oil!   tO) HttiiUtln 0 71»    ; ttanMtm 
o x    i J*                     7 1* I *•(     60S  t SJl c •*• 

■ '/  «17 rit 

'«t ■ y  ■ ** 
c           !•«« .*n*im} 

■!!l If lit «JU 1*37 70 If 
:o i*M=r   }a»io<s • X     » 11M W 
7i is/crons'» « MS        4 5*10 7S 10 JO   i UannhUM 

E           1157 77 19 E             017JO55 
0          78.TD          71M77T« ■7U:O«01t M 77 05 W Monnhtio 

tss   n.3fnji K=r        0 567175 
ie=f*-ii 5«712* 

71 «6  -  l*an*h..m 

1          i    j D     (Oil 0077 I%®31 «7 uj Mennrx.n 

C. You and two friends hare a 3-day pass and would like to see some of Germany. You 
need help in planning your trip. You'd like to go to Cologne for Fasching (Carniral). 

Where could you go to see if there is an organ- 
ized tour?   
Where could you go for information about travel- 
ing with your small group by train?   

D. Hen are some of the signs you'll see as you travel. Do you know what they mean? 
Jot down the meaning of each sign. 

-Cut Here. 

I 

THE COPjMG CgMTEST 
WAS  1ST  LOS'' CONTEST RULES: 
CAN YOU FiND 5 THINGS WRONG IN THIS PICTURE? 1-  ^^S '^ "' "^ "' "* "^ '^ L0S?" PiC,Ur8 ^ "" SP,CeS 

Study thin picluru. The« «re live Ihinnt that the rider« are doing that are     JJ. Answer the questions In the section called "NOW - GIVE US A PIECE OF 
inappropriate or illegal. Can you find them? YOUR MINDII" (on the next page). 

3. Write your name. rank, and mailing address in the spaces provided. 

4. Cut out the contest form. Fold on the doited lines so that the ARI address is 
on the front. Staple or tape closed in one place. 

5. Drop In any APO mail box. NO STAMP IS NEEDED. 

S. Ten T-ühirt winners and 250 button winners will be drawn from the contes- 
tants who have correctly listed the S things wrong in the picture and com- 
pleted the "GIVE US A PIECE OF YOUR MIND" questions. 

7. To be eligible, entries must be received not later thftn *wo weeks from the 
date ol the last AFN broadcast ol "MUNICH CONNECTION." (See me sched- 
ule inlormalion on page t). 
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'Doing it inDeutscMancM 
CROSSWORD PUZZLE PUZZLE 

If you need help wilh this, use the "Sprechen Sie 
Deutsch" section or a German-English dictionary. A (G) 
means you need to write a German word; an (E) means 
it's an English word. Answers will appear in the next 
"Doing It in Deutschland" program insert. 

ACROSS 

2. from (G) 
4. der Zug (E) 
5. direction (G) 
7. Mehrwertstcur-added 

value   
8. main train station (G) 

12. Auskunft (E) 
15. Nachmittag    (E    ab- 

brev.) 
16. dieser, diese.dieses (E) 
17. workday (G) 
21. no smoking (G) 
23. foreign country (G) 
25. one (G) 
26. ticket (G) 
29. what? (G) 
30. to change (trains) (G) 

8 

DOWN 
1. to. towards (G) 
2. to. on (G) 
3. also (G) 
4. cab (G and E) 
6. Be  sure   to  your 

bus ticket. 
9. departure (G) 

10. die Zeit (E) 
ll.an(E) 
12. Intercity (abbrev.) 
13. Trans   European   Ex- 

press (abbrev.) 
14. daily (G) 
18. arrival (G) 
19. toilet (abbrev.) 
20. train (G) 
22. trip (G) 
24. track (G) 
27, wie? (E) 
28. from (G) 

THIS PROGRAM ... 

This program has been brought to you by 
The Human Resources Research Organiza- 
tion (HumRRO) under contract to The 
Army Research Institute (ARI) 

The Life Coping Skills in USAREUR 
Project staff: 

Richard L. Miller. Project Director 
Rosemary Dawson. Task Director 
Chaille Maddox. Script writer 
and Audio Director 
Mollie Kerr, Design and Layout 
Jeanne Hcbcin 
Kathy Brocks 
Malachi Fullard 
Olivia Halben 

HQ USAREUR & 7th Army 
ODCSPER, Box 1789 
APO New York 09403 
(MM) 2131-7635/6386 
(Civ) 0621-730-7635/6386 

CAST OF CHARACTERS: 
Nimlor - Josephine Perkins 
Dr. Zap - George Wilier 
Sine Willie - Richard L. Miller 
Chester Boondoggle - Benjamin Latt>e 
Contact — William A. Marsh 
Recording by Wolfgang Gareis 

• Cut Here • 

NOW GIVE US A PIECE OF YOUR MIND!! 
When did you listen to THE MUNICH CONNECTION? 

1st time 

2nd time 
(Day) (Time) 

(Day) 

Where did you listen to THE MUNICH CONNECTION: 

 barracks  in class  (specify! 

 home  on duty (in the  

 LRC  other     (specify! 

(Time) 

Check all of the words below which tell what you thought of the program. THE MUNICH CONNECTION 

 interesting  stupid  didn't understand ^ fun  useless 

 boring  funny  toe long  too short 

 helpful  useful  fantastic  good 

If you didn't listen to the program, why didn't you? 

dull 

lerrific 

Which of the following activities did you do in this newspaper'* What did you think of the activities? Check 
the activities you completed Circle the rating you'd give the activity. 

Check the activities you did 
Awful 

 Are You Fit to be a Secret Agent1 

 Doing It Yourself 

 On Your Own Turf 

 Doing Your Own Thing 

 Cheek It Out Can You Cope1 

 Was Ist Lm' 

 Crauword Puule 

What did you like best ibaut the program and act 

Okay 

2 

2 

2 

2 

: 
2 

2 

VlllCS1 

What did you like least abuut the prxjgram and activities1 

NAME_ 

MAILING ADDRESS. 
Unit 

Rating 

Good 
J 

) 
) 
) 
J 

J 

3 

_RANK_ 

Great 
4 

4 

4 

4 

4 

4 

4 

APO 

Z 
o 

2 

5  2 
u      < 
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WHAT'S it 
ALL ABOUT 

The Triple Treat 
Here is some inside information nboul this week's episode 
of "Doing It in Deutschland " The characters you will 
meet in THE TRIPLE TREAT include: 

Strac Willie 
Strac has an opportunity to extract information from .in 
Eastern agent over a lale date at the Ratskeller. Howev- 
er, since she's a lady, he's more interested in impressing 
her and in getting a second date. Unfortunately, he leaks 
sensitive information to her before the end of the eve- 
ning. 

Doctor Zap 
Zap's knowledge of good food and local history not only 
impresses an Eastern agent, but also makes it easy to pet 
vital information from her. Zap is on top of things, as 
usual, figuring out a way to get the woman's fingerprints 
and stretch Contact's budget at the same lime. 

Chester Boondoggle 
An evening oul with 3 female secret npent rcvcih Chcs- 
Icr's skills as an mtcrrügaior nnd his jppcai with tiic 
ladies. His "special" slyle wins him a second d.ilc wrih a 
dangerous woman. 

Eastern Agents 
Sandy. Mt«s Frcdnclts and Alcia :irc the chinnmp T.ul- 
crn agents that our llircc heroes .ire .iv.ipicd to extract 
information from. Our friends succeed in ihctr mtSMon, but 
arc in for a surprise when the real idcnitucs of the ugenu 
arc revealed. 

The Triple Treat 
HIE TRIPLE TREAT is the second in a series of pro- 
--11m about DOING IT IN DEUTSCHLAND. Each 

Isode is »bout a different "IT." This week's "IT" is 
ling out in Germany. In the first program you learned 

„W to use public transportation  In programs tu follow 
this one you will loam how to use community resources, 
shop on the economy and understand legal aspects of 

)ng in Germany   lie sure to listen to the AKN-radio 
udcasl and use the Stars and Strip« insert for each 
^ode. If you miss an episode, try your local learning 

iishuree center. They will have a copy of the tape and 
the newspaper insert. After using these cpistwlcs it won't 
be long before you'll he "Doing It In Deutschland" too! 

Schedule of AFN Broadcasts 

WINNERS CAN COPE! 
V mc 

fn 1 
can he s «miwi n THF COPING CONTEST1 Just 

n la THE THIPt E IREAT .n Al N radio, then read 
nfnrmalion and do Ihr activities in the Stars and 

•pn supplement  Vno'll be readv I« enter Uli  lot'- 
ist, CONTMST on pare 7   Vou m.rht he one ol  10 
poplc «hi. win a TMllSfi II   IN 1)1 I   IS( III AMI ' 

hin   Of you o«iW tv .mc ol ^'p vkmnris who ictcive 
IX)IN(; IT IN IH 1.ISC ill \NU" hull.«   H,.uf 7- 
l or butti.n will \hnw Sirs..  ^ tllic. IKvtof Zap and 

rstrr li.ii«ml.>fgtc 'Iiomg It In DeutHhUnd " 

•Are You A POUR STAR Restauranteer (CHOWHOUND)? > 
Horn do you "tbapo up** in Iho food doporlmont? Ral* yoursolf on German ««ling habits. 

Yes No 
1 IF ym arc in a huny and want a qutcli meal, the bcsl place lo jii't it ■* at a 

2 The bctt "tk-jl" (low pncel for a full mvM in 3 (iailhof ur rmaurar^ is in order 
ihc T.!£C\c\%en 

l  If sou order 3 Vorxpcwc. it «ottlcomc afier tht numdith. 
4  The Ruhci ip for :i rc^tjurani i\ I he d.iv it 1« vli^ci! 
^   Rc-Mur-iBl* in (icf m:my usually pmt a menu osmide f« >ou 10 check prite* 

.Hid ISpCM-l  fVkKl 

ti  Yod »ill uvujtlv find a Rut^s.iciic m «malt vilLi^c* 
7  Mit(.ifc\*cn u wfvfd frt*m PiX)-MOO in mt»l n-Matir.ifiu 
*  You Up w.iHeri in <icrm.iftv the URK wav wm do b,ick h«mw 
**  In .1 crnwdrd rrxlaurani in (termanv. il 1* ok.Tv In vti .11 .1 l,iblc »nh Mr.injtef* 

in  Alw.u« «.tit la ix sraifd in a (•crm.in re\tjur.tni or (i.itthan« 
II   I he Si.tmmitMrh in a Ct.1sih.1tM i\ a l^ibte reserved fi»r refular iuMiMTt<rr« 
I *  If vo« «»ani 10 *ce 4 menu, vtiu jvk the «aiirev* for i  'Spc^ekafle " 
i '   H IHI can fci infiirnutMMi abuul c^ung nut in (iermann fmm Muhsiin timdet 

.ymt Menu Mj«ier\ 
t 4.TI<e »aureM mav »JV   (iuien Appcm   »hen V*HJ PJW ihe bili 
(^   loisWofiheM)  s.Kii^n vis    /jhlen h.M-' 
lh   li r\ stk 1* m 3 (jcfrr-.m re^l'Uf int lo HüM ej\i«ir «hen *»»«' (t»«d vttmr*. c»en if 

na*iine cKe at f'*»f l.ible hjv hern ^cr«ed 
17   The three me-il» versed c*c»\ -uv >n (ietnunji .ire AK-ndcisen. 1 'ut'hsiuevk .iftd 

MiM:iy:e«%cn 
t»   YfM» un e«pcei the »atter to bnnf (»ft,»d  h&Ha J"*! »4tef ».ilirtwi ha*mf la 

j*k for 11 
t** If s.-a «tnt 1 iHiird s,tltd K'lt*re dinner  »'Hi isk f'f 1  tictn«t htrr ^ it.tl 
.'H   it s>m *JAI onts Kuihen 0» Syrv»-Sf*;nicn   ».HI . in fo lo .1 t a» ino*ii.« i".»fe 

C Krvk soar   invwer" f^trr pifi- T)   A in«'rs,i jn 
IIP^WC»* 10 '.re ti \.M if  1 "•• iho»ln»y«d 

Mfh oof jnn"!   V\ rrtMf jft«oe's TVtnt ^ 

Tola! Poinlt 

\ 'Hi nil'*) hctp' I* stm • in ■ m li« M h.\- i, :,. t'-.- mcv« li.il) m < if, lct<i   v>>u ^oftti \\ i(\t- (■> .k <tS   I 
inliKm limn IMI MIKUK'* *"   I«>>>I.><HC 

M I.' '»i ».»« t\ it»-«*   t nl. ., S.M ir ■»» 1 J.d ilwiMy?i   ».s« "»»phi ■ >AI t» t.mt   ■..! tu «.    .»*■».! 
(.1 M N os.U.-xpku ih.-l.4;..H^r m,..,«» 
\..o .K*««»*»  ho.  1 (.v.l   "H    ■•■IK    'I I'V  1.» .1 v,».n   If vw <■ t»i 10 r.. Ut   -.1 ., I.na   . '    -,.f.i     .. 
like f>tlt>«Birtf ,*:!,Lit .,i;** t.n ■»-mif>\ 

^ .■« ait «vM »A s<i»r »a« 4<) N-'nf a   'f*u*» o»».-«-»     I > r> t)<vi »••»»' »fcif"   I- -i « 1     \ • v-   M 1. -■ 

■»  ^ .»»..^.1» »«. ..H.F^.-v'r. 
»t(  It» «ly  m 
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'Doing it inBeutscliland,-2 

Have you ever gone to your (avorile restaurant and seen this sign? 

URDEROBFJ 

OMilN 

i    When you're In a hurry or want something simple to eat, a Schnell- 
imbiss is just the place. 

In Germany it is customary to hang up your coat and hat rather 
than put them on your chair. 

Many German restaurants have a traditional, folksy atmosphere 
where you can really enjoy yourself 
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1 (Doing it inPentschland^g 

Entering and Being Seated 

Koennen wir einen Tisch haben. 
ist hier frei? 
«.bitte sehr? 

Could we have a table...? 
Is this seat unoccupied? 
Yes, please sit down. 

Th« Menu 
die Speiskarle 
Herr Ober f Fraule/n, 

die Speisekarte, bitte?) 
Fruensio-clt 
Mittagessen 
Abendessen 
Abend brot 
Tageskarle or Gedeek 

Bedienung intlaslr 
Mehrwerts .'-uer IMSW) 

' Vorspeisen 

Suppen 
Fiseh gerlrhte 
Hauptgerirbte 
Cefluegel und Wild 
Kalb 
Schwein 
Rind 
Lamm 
Gcmuese 
Beilagen 

Narbtisrhe/Suess 
Spelssen 
Getraenke 

Menu 
Waiter (Waitress), 

the menu please. 
Breakfast 
Lunch 
Supper 
Light supper 
Full meal — 

Special n( th« day 
Service included 
Added Value Tax 
Appetizers, 

First Courses 
Soups 
Fish dishes 
Main courses 
Fowl and wild game 
Veal 
Pork 
Beef 
Lamb 
Vegetables 
Other Supplemental 

Dishes 
Desserts 

Beverages 

Ordering the Meal 
tierr Ober 
Frauelein 
Was moecbien Sie trinken? lessen) 

ilcft moecftle... (Ich hatte gern...) 
Was ist das' 
Waben Sie... ? 
Was empfehlen Sie? 
■ ■. haben wir nicht. 

Utte geben Sie mir... 

Waiter 
Waitress 
What do you want to drink? (to 

cat?) 
I would like... 
What's this? 
Do you have... 
What do you recommend? 
V.'e haven't got... 
Please give me a/an/some... 

EATING THE MEAL 
| Zum wohll 
iProatl 
Gulon App*litl 
Dank» aohr 
Dank«, gloiehlalla 
dor Tollar 
dio Taaao 
di» Kann* 
daa Moaaor 
dio Gablo 
dor Lovffoi 
dio Sorviollo 

To your hoallhl (Toasts) 

En|oy your meal. 
Thank you vory much 
Thank you. Iho same lo you. 
Plato 
Cup 
Pot 
Knifo 
Fork 
Spoon 
Napkin 

If There's a Problem 
Das babe ich nicht bestellt. /:ii 

woHte... 

Das Fleisch ist... 

zu stark gebraten 

zu rob 

'■•fuzab 

Das ist zu... 

bitter/sauer 

salzig/suess 

Das Essen ist kalt. 

Das ist nicht sauber. 

That's not what I ordered. I 

asked for... 

The meal is... 

overdone 

underdone (too rare) 

too tough 

This is too... 

bitter/sour 

salty/sweet 

The food is cold 

This isn't clean 

FINISHING THE MEAL 
Hal «a gut goachmeckl? 
Dank«, oa hat gut gaachmackl. 
Daa Eaton war aohr gut. 
Moochlan Sio olwaa Mohr? 
Noin dank«, nichts mehr. 
V«, ich moochla Nachtiach. 

Did It laste good? 
II tasted good, thank you. 
That was a very good meal. 
Do you want sometling more? 
Nothing more, thanks. 
Yes, I would like dessert. 

1 Paying the BUI 
1   Herr Ober (Fraulein), Zahlen bitte. Waiter (Waitress), the bill, 

please. 
Die Rechnung, bitte The cherk, please. 
End preis (Mehrwertsteuer und Total price (Tax and service 

Bedienung inclusiv) included) 
zusammen (Alles zusammen ?l together 11)0 you want to pay 

all toKcther?) 
getrennt (Wir mocchlc getrennt separate (Wc would like to 

bezahlen } pay si-paralclv.) 
Kleingeld (Ilaben Sie Kleingeld?) Small change (Do you have 

change?) 
Grosses Geld (Ich habe nur Grosses Large hills (1 have only 

Geld.) large hills.) 
Kann ich in PnlUr ralilen? Can 1 pay in dollars? 
Nein, nur in Deutsche Mark No, only in Deutsche Mark. 
Das macht zwanzig Mark (' entzin That »ill he DM 20M 
Hier sind ein und zwanig Mick. Here is DM 21. Keep the 

Stimmt so change. 

Signs 
KuhrUf Hay rirtM-rt 
(irftrllitrl tlprn 
r,r-,rMn,M*n (•|I„.M( 
^■rilrrihr H*uri,».( ntnm 
fut t.srdrrnhr »irrt nifM WV Brr nut rrvpnnviMr for »fll 

ürhaMfl rlr« Irll in Ihr mm fnnm 
Krlti Ytntunt 
NnUuseane y'mrnrnt* rvit 
Dir rnilrllr TftilH 
Wt   »IM T.,ir.-i 
nim.mlll .nn,. n. lo.lrl 
lUrfrnim nn'n \ Imli-I 
Urwvierl 
Slimmhvrh Ttliiti* M'.. rv.il lor riri'lir. 
Trlrl-n   V, impirrUri Trlc(i^.i.» 

K».t 
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'Doing it in Deutschlantf-g 

Frische Chonnpignons gebocken 
4 (Fresh boKed mushrooms) 

Gefuellie Artischocken mit Gornelen 
(Stuffed onichokes with gormsh) 

Portion Oliven 
(Serving of olives) 

SUPPEN 

(Soup) 

Zwiebelsuppe mir Koese ueberbocken 
(Onion soup with boked cheese) 

Housgemochre Rohmsuppe 
(Creom soup of the house) 

SPWAUTAtrtN 

(Speciolities) 

# Wiener Schnitzel vom Kotb 
mit Lyoner Konoffeln und Solotteller 

(Veol cutlet Vi^nese-style 
wifh porotoes Lyonoise ond o solod) 

# Rfnderbroten mir Spoetzle und Gemuese 
(Deef pot roost wirh noodles ond vegerobles) 

# Schweinekotelene in Poprikorohmsouce 
mit Krokerren und gemischrem Solor 

(Pork chop in popnko creom souce 

with poroto croquettes ond o mixed solod) 

# Fischrogouf ' noch Grossmurter An" 
mit Petersilie-Korroffeln und Kopfsolof 

(Fish srew   grondmorher's style" 

with parsley potatoes and lettuce solod) 

NACHTISCH 

(Dessert) 

Gemischres Eis mit Sohne 
(Mixed ice creom with whipped creom) 

Pfirsich Melbo 
(Vonillo ice creom. peoch, raspberry sauce, 

ond whipped creom) 

9,50 

3.50 

5.Ö0 

4.Ö0 

12.50 

11.00 

12.60 

13,50 
13.50 

DM 

3.50 

5,50 

Alle Preise sind Endpreise inktustv Mwst  und Bedienung 
(All prices ore total prices Including tox and service 
charge ) 

Key to Menu Symbols: 

• Items ore listed in the menu in the order thot ihey ore 
usually #'aten appetizer, soup, mam course ond dessert 

iMhe p-ice Is shown to the right of or below each irem on 
the menu 
This price includes the tox ond rhe service charge 

i   The mast common mom dishes in German restouronts 
ore types of veol (Kalb), beef (Rmd), pork (Schwem) or 
fish (Fisch) 

vSome German menus have on English rronslonon If ihey 
dan r. use a phrase book, menu-mouer or ask the 
waifer for hHp 

HOW TO DO it 
Eottnq cut in Germany can be fun if you know the 

Gorman v^ -,y ro do ir The following informoiion tells you 
how It's done from the time you rroch the door o( the 

restouront to the time you soy Auf Wiedersehen and 
leave 

Plan AhMd 
When you reoch the door of the eotinq eitoblishment 

you hove chosen you will find thot most restouronts post n 
copy of rhe« Spetiehone (menu) or their Toqeshone (doily 
menu) outside the door or in the window tor you fo took ot 
This ollOws you to decide whot you wont to order ond see 
how much It will cost hr«tor#» qotnq .mo fh*» mstryumnt 

QenUttmttii First 

Americans often wonder whor happened TO ladies first" 
when they see thot men precede women in entering o 
German restouronr This custom dotes from times when the 
mon wos rhe one to decide whether the resfauront was 
okay for rhe woman ro enrer Once inside, you will usually 
be expected to find your own table To ovoid standing 
around feeling awkward if no one comes to seat you. walk 
over ond rake o tobte 

Hang it Up 

Germons do not leave their coots on after entering a 
resfauront. nor da they put rhem over the back of a choir at 
their table They usually take off their coots and hong them 

on coat hooks or hangers placed conveniently around the 
restaurant. In fancier restouronrs there may be a coor check 

(Garderobe) when you come in the door. 

Pick Your Spot 

When you're looking for o table, remember thot if 
there is none empty. It's okay to shore a toble with 
strangers, as long as you osk permission — "Ist dieser 

Platz frei?" — (Is this place free5). Don't be surprised if 
someone asks to join you ot your table. It is the custom 
fo take a seat wherever one is vacant. 

Also don t be surprised to see Germons bringing their 
dogs Into o restaurant. Most restaurants allow this. The 
dogs ore usually well behaved and often you may not 
even notice them once they curl up quietly under iheir 
master's toble. However, unless your dog is equally 
used to dining out, it would problobly not be a good 
idea to take it along. 

Coffoo, Tea or . • • 

After you hove found o toble. the woiter (Herr Ober) 
or woirress (Froeulein) will bring Q menu ond will osk 
whot you wont to drink — "Was moechten Sie trinken5" 
You hove o variety of drinks to choose from. Check the 
Getroenke page of the menu. The most common drinks 
to order ore: 

—Deer (Dier) which is usally drunk wirh meals You 
will see that nearly everyone has a gloss of beer, 
either on tap (vom Fass) or from a botHe 
(Flasche), for it is the notional drink. 
—Wine (Wein), either white (Weiss) or red (fXot). is 
offered by rhe glass as well as by the bottle 
Purchasing by the glass is on excellent way of 
tasting the various wines available in Germany 
—Coffee (Kaffee) is not drunk or served with the 
meal When you do hove o cup after a meal, it is 
o small cup (costing about M 00) and stronger than 
our coffee 

—Water (Wosser) is not served at the table, and 
will not be brought to you unless you osk for it 
Then  you  will get  mmrol water (Mineralwasser) 
unless you ask for Leitungswasser (tap water) 
—Other Oeverages   Milk (Mitch),  tea (Tee), can- 
ned fruit juice (Soft), soli drinks ond colas may also 
be ordered with meols 

Once you get your drinks,  you need to know Ger- 
man  customs  for  toasting   Common  toosrs ore     Zum 
Wohl" and   Prost '  As a rule, Germons clink their glosses 
only when wishing each other luck or when celebrotmg 

some speciol event as a birthday or wedding   Usually 
only glasses with wine or champagne are clinked to- 
gether, although beer sometimes is Dovono 

Take it Eaay 

Service in German resfauranft is much slower than 

what you ore used to m the States One waiter/waitress 
may have to serve everyone so relax and enjoy 
yourself Don r feel that you hove to ru^h thtough your 
meol Unhke the States, once you sit ot a toble in o 
German resiouroni you on stay os long as you wonr 
The woiter will almost never present you with the bill 
until you ask for it In foct it isn r acceptable oehoviot to 
try to hurry the woitet/waitress Besides it won t do any 

good His/her tesponse will be Ich komme gleich (I II be 
right bock) or fj kommt sofort (i| {the food] is coming 

and you will be served os soon as they hove time ) 
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■     i 

1 What's For Dlnnort 
Vheo ordering your meol. you moy find If eosJer ro 
Bfrom rhe Fogeskorre since rhts Is usuolty o com- 

meol or o reosonoble price. Ordering ihis woy is 
$ diWicuSt os ordering indivlduol dishes such os soup, 
. moln dtsh and desert sepororely  It olso is usually 

tess expensive. A menu mosrer or rroveler's guide book 
with foods listed come In hondy when you wont to 

jre out whor the different foods ore. Its a good idea 
corry one of these with you until you're fomifior with 
1 names for German foods. 

Eating Etiquatt« 
^hen yoor food O'rives. The weiter moy soy "Guren 
Ipertf" or "Mohtzeir" which meons enjoy your meol, 
ju  moy  be  surprised ro  find thof everyone Is nor 

..Ved  or  rhe  some  rime   Since  rhe  food  is  freshly 
prepored. It Is brought to rhe table when It Is reody. As 
a result, it Is Germon cusrom ro begin eoting whenever 

U ore served Don t woit (or everyone at the toble to 
! served os you would In the Stores or your food moy 
( very cold, 
tike most Europeons. the Germans hold rhe fork In 

rhe left hond ond rhe knife in rhe righr while eoring. 
There is no switching of rhe fork from lefr to right öfter 

► meat hos been cut. When nor being used, o hond is 
Id beside rhe plore. 
in Germany It Is nor considered proper to sit ot a table  _J 

with your hands In your lop. IXest youf hands, not your* V 
elbows, on the toble. 

If you ore still eoring. but wish to set your knife and 
k down cross them on your plate. When you ore 
Ished lay your fork ond knife side by side on your 
«e This tells the waiter that you ore finished eoring so 

he can cleor rhe table 

Pay Up 
If you need rhe  woiter/wclrresj while eoring, get 
/het otteniton by colling — Herr Ober or Froeulein. 

Vhen you ore reody to ooy for dinner, get the wolter's 
otreorton ond soy "Zohien bitte'1 ro let him know you 

ont the check. The wolter will frequently soy   Hat es 
jt geschmeckt)" (Dtd you enjoy your meoP) At most 
stourams you pay the bill directly to the waiter. Ger- 

mon low requires that oil restaurants and drinking estab- 
lishments include tax and the service charge in the price 
"' each item on the menu  Thus, the price listed for ony 

■h. meal, course, or drink is oil Inclusive with 10 to 15 
•r cent for service (Bedienung) ond 10 per cent for 

value-added tax (Mehrwertsteuer) included In the price. 
An extra tip Is not necessary, although most people do 
— jnd the bill off to at least the nearest Mark, according 

the amount ro be potd and the service provided. For 
tonce. if rhe check amounts to DM 11,35 you moy soy 

Zwoelf Mark bitte!" to the wotter. thus indicating thot 
you expect change only for twelve marks and tftof the 
"st is for him  The tip is thus given directly to the waiter 

►on paying ond is not left on the tobte when leaving 
■ p'oce  Out. to repeot. you are under no obligation 

»o gtve on oddittonol np   Paying the bill In o restoufont 
wirh o personal check or credit cord Is not yet common 
■ Germany 

WHEN TO DO it 

FRUEHSWeCK (DREAKFAST): 7« am    OreoMost 
usually consists of bread, roils jam. burter ond coffee (or 
reo). but additional items such as ^ggs (normalty soft-' 
boiled), cold sausage, or cheese con be ordered Ffequent- 
ly. in smaller hotels the price of the hotel room includes o 
simple breakfast Hotels ore the best places to get break- 
fast, since very few restaurants offer the morning meal. 

WHERE TO DO it 
RESTAURANT: oltors completo food and drinks 

ATSKELLER: Is eicellenl lor regional specialties 
nd traditional German food  One Is located In the 
»liar o( the Rathaus (city hall) ol many towns in 

Germany. The Ratskellers are usually high quality 
restaurants, although olten reasonably priced 

.ASTSTAETTE:  IS  simple  lh«  German   word   (or 
sstaurant    In   railway   stations   they   are   called 
AHNHOFSGASTSTAETTE    They   serve   complne 

meals   « 
GASTHOF: Is the village word lor re',taijrant   They 
prve drinks and modest to complete meals 
lASTHAUS: Is the same as Gasthof — a restaurant 
t more or less mAdest proportions. It olfers home 

cooking and a lolksy atmoipnere 

SCHNELLIMBISS or IMBISS: is a type ül snack bar 
or hot dog stand ottering guick snacks, especially 
beer and wurst (sausages) 
RASTSTAETTE or RASTHAUS: Is a restaurant or 
restaurant-inn along the AUTOBAHNS ((reeways). 
BIERSTUBE: is a beer parlor much like an English 
pub. serving drinks and light (ood. 
WEINSTUBE:  Is a wine parlor  serving drinks and 
light food. 
SCHNELLBUFFET: Is a short-order or caletena eat- 
ery 
SCHNELLCASTSTAETTE: (last rpstauranl'; is a 
short-order house 
CAFE: is a coHec shop, but besides coMee. you II bo 
able Ic oet pastries, snacks and dnnks 
CONDITOREI- is a pastry shop oMcrmg cakes, ice 
erf ini and coH-.?e 

'MIUAGESSEN (LUNCH): 122 pm   mis is the mo. 
meol of the day lor mosi Germans and they eot heavily 01 
this time in (act the dO'ly menu is trequenrly coiled the 
MirTAGSKAfUE (midday list) instead of TAGtSKAfUE (daily 
list) 

ABENDESSEN (DINNER): 6 30-9 pm Some restaurants 
stay open os late os 11 p m , so dinner may be hod vpry 
lore if you wish However, the Germans generally eot their 
evening meol early srornnq about 6pm Sometimes they 
hove on ADFNOKARTE (evening list) which is much more 
resrnaed m oHennqs thon what is (ound on the noon menu 

There are. in addition, TWO more eotmg times lor the 
Germans, one about 10 a m when they hove ihetr b'ead 
ond somaqe with bee», or a pastry with cotfee and then 
oqatn at about 3-4 p m when they hove KAfTtE (coffee) 
with pastries, open-foceri pies, cokes wiih nch frostings and 
whipped creom or whipped creom os o seporote dish ice 
creams and sundoes 

^rj)    FINDING OUT 

ABOUT it 

It you want information to help you 'n oatmq out m 
Germany, or if you w;int an oppor'unily to qo out 
with n group, thft following nqnndos can ns^lM you 

H«ad«t»fl/G«t«way 

Konlalil 

USO 

ACS 

Stan A Slnp«i Baokalom 

Library 

CUIIO'TC-.   fn-tmAn L.vvqu.iae, 
Tramiaiinq menus 
OppofMniiips to cit oul wMh 
Ciprmrms 
OfipnMiion toiir^ and 
inlorni.Tlifn 

par^pllfl^ .m Inrnl .irpa. 
R.-.jiPn V ..[w   i ithfs 
RctiTcn. »< honkr.     ■  Michi tin 

, f'hi.tsp Bo 
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'Doing it in Deutscliland'~2 
Are You A Menu Master? 

Tire following menu (Speisekarte) from a local Gasthaus is not complete. Use the 
German words in the menu choices to till in the blanks. Simply place the letter of the 
correct answers on the lines provided. You can use the Phrase Guide on page 3, the 
menu on page 4, a "menu master" or a German dictionary if you need help. 

t. Satkliult 

J. "Slrmiimrftf Arl" 
t. frtuhf 

Grumt* Sahil Jtt Sauam DM    !- 

Crmiuhltr fßl                      Jt Sann DM   4W 

I Pirt  Gtmam Jt' Stun* DM  y- 

1  P«rl    (Q)                         rh-impiirnnm DM   fl - 

(inf 

EntmtuMn iF.rJhfer) 

hh^mn-Sahmt 

DM    1 w 
DM   im 

MenM Choices 1 
t 
i. 

i 

DM IS >0 

Vim Wruv/« 
Pnmmfi IrUfl 

Check The Check 
UM the menu on thi« page lo figure out how much the following complete meals 

will cott. 

1 Fresh Mushrooms 
t Onion Soup 
1 Shishkebob with Curry Rice 
1 Trout in Almond Butter 

with Boiled Potatoes 
1 Portion of Vegetables 

Total:. 
Now. If the service is good, round off to the nearest DM for a tip. The total amount 

is:.  

On Your Own Turf 
When you go out lo eat on the economy you have a choice of many types of restaurants 

Match the type of restaurant with the correct item in "Where to go if . .." by writing the 
letter of the restaurant to the left of the situation. 

Where to go if, 
You want to take a chow break 
on the autobahn. 
You develop a case of the munchies 
In the train station 
You want a "home cooked meal in 
a "local" atmosphere. 
You want a wide choice of wines and 
a light meal 
You want a quick snack on the run. 
You find yourself starving to 
death at city hall. 
You feel like having coffee and 
cake in the afternoon. 

a. Weinstube 

b. Conditori 

c. Rasthaus 

d. Schnell Imbiss 

•. Ratskeller 
1. Bahnholsgastaette 

g. Gasthaus 

Doing Your Own Thing: 

Saying it Right 

See 11 you're ready to use German phrases when you go to a restaurant on the 
economy First, match the responses on the right with the questions and statements 
on the left. Then, you can read the questions or statements aloud and a Iriend can say 
the responses. Finally, try to say the questions and responses from memory. 

Question/Statement 

 L Ist hier frei? 

_2, Was moechlen Sie trinken? 
3. Hat es gut geschmekt? 

4. Was moechten Sie ium essen? 
5. Guten Appetit I 

6. Moechten Sie alles zusammen 

_£ Wo Is die Toilette? 

8. Haben Sie kleingeld? 
 9. Herr Ober, zahlen bitte 

10. Kann ich in Dollar zahlen? 

a. Nein, wir moechten getrennt 
bezahlen. 

b. Danke sehr. 
c. Ich halte gern Gedeck 

Nummer 2. 
d. Nein, nur in Deutsche Mark, 
•, Bringen Sie mir ein bier, 

bitte 
f. Ja, bitte sehr 
bezahlen? 

j Ich komme gleich mit die 
Rechnung 

h. Danke, es hat gut geschmekt 
i. Geradeaus und dann links 
j. Nein, ich habe nur grosses 

Geld 

6 
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(Doing it inDeutschland^S 
l^heck it Out: Can You Cope? 

\ 
Us» the menu on page 4 to answer 
these qvm.'-ns. 

A. What is me special soup of the 

restaurant? . 
B. What comes  with  the  beef pot 

roast''  
C. Whit would the bill be for a 

mushroom appelucr, a pork chop 
in paprika cream sauce, and ice 

cream? DM . 
D. Docs the above bill include the 

tax and service charge?  

II. Answer     time     quMlions     wilhou« 
looking at pages 1-6. 

A. Where would you go for a quick 

wurst and soda?  
B. Where would you have afternoon 

cake and coffee?  
C. Where would you have a light 

evening meal with wine?  

III. Write your response« in German to 
(he following! 

A. Was moechten Sie trinken?  

B. Hat es gut geschmeckt?  

C. Haben Sie Kleingeld?  
D. Moechten   Sie   alles   zusammen 

bezahlen? . 

IV. What do these signs mean? 

Heule ist Ruhetag 

A.   

Garderobe 

B.   

Stammtisch 

C.   

Answer* to Crossword Puzzl« 
in the Munich Connection. 

CROSSWORD PUZZLE 

ANSWERS 
-M||e)l i 'aiJoi "9 'i»iBS 'S '»itlMds > 'lezjiuips X '•ddn«|»q«iwz -z :»poD 

-0|d<i3'tn|n(>u »i »iq»! 0 'iMOp/jpoj l'OO 8 "«»pol p»«oo v   M    '*"• 11!" •»«•«I»   III     •qnnuw« b 'lajoiipuos a '••iquiili»UMDS  v   11 "K  Q 'OZtf. 

WO O  ••|q»l«8«» pu» MipoON  8 '«dilntulMaM •maauMOnwH »   1    todoo no^ u»3 :inO II tooMO  pol '*'6 'f'» '<'l '»'9 'q'S ''» MC '•'! 'T'l  Suiiil "«0 'no* 

Butoa   qi'»J'p ;'»» B t'IJ'31 ilJnj. u«0 »no* uo    ^ OS HO't»'6»'S + »l+OS'tl+9 + 8 WO    :  qoi'»'e'»■»'6i t9'PS i» 1 C'3 Z Mt    :|l»«'nOA 11 BUIOQ 

■»•* OZ '••* SI 'ON »l '"K 'U '—k 91 '••* 51 "ON »l '••* Cl '«»A ZV '••* tl 'ON 01 '••* 'S 'ON » 'O/i l 'ON 9 '««A > ON C '«"A Z '»N  l :j13SanOA 3iVU 

_^.__ . Cut Hero -^»^j.  

THE COPING CONTEST 

\   / KarUruh« 

Contest Rules 
On the map proviced follow Alexandra Rastopov Feodorovitches's trail to uncov- 
ar the name of the secret rendezvous point.To do this follow the directions pro- 
vided: 

1. Follow Sandy's trail on the map using the numbers by the different types ol 
food or drink. Each type ol food or drink tits into a specific category on a 
menu. 

2. Identity the types ol food ie.q.. strawberries) and decide which menu category 
It belongs in (e.g., VORSPEISEN) 

3. Put the number ol the food or drink on the line belore the right menu 
category. 

4. One letter Is underlined in each menu category (e.g. VORSPEISEN.) Using the 
numbers you placed on the line belore the categorier.. put the underlined 
letter in the correct order In the boxes orovided This will qive you the name 
ol the secret meeting place 

5. Answer the quejtiens in the section called "NOW — GIVE US A PIECE OF 
YOUR MIND!!" (on the next page) 

1. Write your name, rank, ano mailing address in the spaces provided 
7. Cut out the contest lorn. Fold on the dolled line so thai the ARI address is on 

the front Staple or tape closed In one place 
a. Drop in any APO mail bo\. NO STAMP IS NEEDED 
9. Ten T-shirl winners and ?50 button winners will be drawn Irom the contes- 

tants who have written the correct name of the rendezvous point in the boxes 
and completed the "GIVE US A PiuCE OF YOUR MIND"" 

10. To bo eligible, entries must be received not laior than two wwks Irom the 
dato ol the last AFN broadcast of THE TRIPLE TREAT (Sen Hie schedule 
Information on page 1.) 

M*nu Category 

VORSPEISEN BEILAGEN 
RIND NACHTISCH 
SCHWEIN ALKOHOLFREIE BETRÄNKE 
LAMM 
WILDRERICHTE 

ENEMY AGENTS RENDEZVOUS POINT! 

FISCH 1234567B9 

Look up th» nama lor tha randarvnu« point. 



'Doing it inDeiitscMand'~2 

CRYPTO-CODE rr 
Dr. Zap ordered the following items (or dinner. Can you break the crypto-code to 
discover the German words for what he ate? Each letter of the alphabet has been 
replaced with another. Here are a few hints to help you gel started. 

1. Each letter is the code for its code. For example. H = S and S = H. 
2. The first word is done for you. Now you can decode all of the Vs. R's. Vs. I'S. 
3. Take it from there on your own! 

German English 
1.YRVI = BIER =           fiE£R 
2.ADRVYVOHFKKV    = =   
3.HXSMRGAVO =  =   
4.HKZVGA0V =  =   
5.HZOZG =  =   
6.GLIGV = ' =   
7.PZUUVV = =   

-«Cut Hers ■ 

NOW GIVE US A PIECE OF YOUR MIND!! 
When did you listen loTHETRIPl.ETREAT? 

1st time 

2nd time 
(Day) (Time) 

(Day) (Time) 

Where did you listen to THE TRIPLE TREAT? 

 barracks  in class   (specify: ) 

 home  on duty (in the ) 

 LRC  olhrr      (specify ) 

Check all of the words which tell what you thought of the program THE TRIPLE TREAT 

 interesting  stupid  didn't understand        fun  useless 

 boring  funny  too long  too short  dull 

 helpful  useful  fantastic  good  terrific 

If you didn't listcntotheprogram, why didn't you? 

Which of the following activities did you do in this newspaper? What did you think of the activities? Check 
the activities you completed. Circle the ralihg you'd give the activity. 

Check the activities you did Rating 

Awful Okay Good Great 
Rate Yourself; Arc you a Four Star Rcstauranter? (p. I)       12 3 4 

Arc you a menu master1 (p 6) I 2 3 4 

Check the check (p.6) I 2 3 4 

Doing Your Own Thing Saying il Right (p(i) I 2 3 4 

On Your Own Turf (p 6) I 2 3 4 

Check It Out: Can You Cope (p?) I 2 3 4 

Coping Contest (p 7) I 2 3 4 

Crypto Code (pR I I 2 3 4 

ill a. 
ui 
z 

What did you like best about the program and scli»ities?_ 

What did you like least about the program and activities'' 

NAME. RANK. 

MAILING ADDRESS. 
Unit AK) 

THIS PROGRAM   .. 

This program has been brought lo you by 
The Human Resources Research Organiza- 
tion (HumRRO) under conlract to The 
Army Research Institute (ARI) 

The Life Coping Skills in USAREUR 
Project staff: 

Richard L. Miller. Project Director 
Rosemary Dawson, Task Director 
Chaillc Maddo«, Script writer 
and Audio Director 
Mollie Kerr. Design and Layout 
Jeanne Hebcin 
Kath ' Brooks 
MalaiSi Fullard 
Olivia Halben 

HO USAREUR & 7th Army 
ODCSPER, Bon 1789 
APO New York 09403 
(MM)2l3l-7635/6386 
(Civ) 0621-730-7635/6385 

CAST OF CHARACTERS: 

Narrator — Josephine Perkins 
Dr. Zap — George Waller 
Strac Willie — Richard L. Miller 
Chester Boondoggle — Benjamin Lau« 
7/11 — Janice (ilidden 
Contact — Lilburn Dawson 

Recording & mixing by 
Wolfgang (iarets 
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1 ^oing it inDeiatscMand'-S 

WHAT'S it ALL ÄBOÖT 

The Community Caper 
t  "THE COMMUNITY CAPER" is one of a seriM of proEr«ms «boul DOING IT iN DEt'TSCIII-ANI). Each episode 
1» about a differenl "rr." This week's "IT' i«; usinE *he community resources available to USAREUR personnel ami their 
(amtUes. Other programs include: Using public transportation ... Shopping on the economy ... Eating out on (he 
economy ... Directory of USAREUR serrices ... Understanding the legal aspects of Imng in (Germany. Be sure to listen 
to the AFN-radio broadcast and use the Stars and Stripes insert for each episode. You can join us in DOING IT IN 
DEUTSCHLAND. 

t\ND MORE FOR YOU NEXT WEEK   .. 
DIRECTORY OF USAREUR SERVICES will appear in n«l week's Slats and Stripes, Il's a handy reference for 

your future use. You'll also learn how 7/11 got that code name. 

betting What You Want From Agency Services 

The Inside INFO 
Here is some advance infnrnu.ion .ilioul this Heck's epi- 
sode of "IKIINt. II !\ DKl rS( ill AM) " Veu'l! mcvl 
(he folhming characters in I UK (OMMIMI V ( ATKR. 

Strac Willie 
Stnic Willie .<; back apin .Kid .is alwiVvS he mimr.^cs to 
involve himself MI an iidvcniurc. His innpjw.iiic) Viic.mon 
i^ interrupted itnd he and his colic.icucs Imd ihcinvci'.es m 
llic middle uf a secret invcstipation oven before he h,is all 
the facts. Slrac may have jumped lo some haslv conelu- 
siuns. as you will see m ihis episode 

Doctor Zap 
It is lurky for Strac Willie and Chester RoondoL'ülc lhal 
Zap is teamed 'ip with them Fhcv ol'lcn need his advice 
He's a p^xxi source of kin^lcdpc. and lir. s;r;chel is like an 
encyclopedia. However. c\cn DIKIOT /ap\ s.iiehel doesn'i 
have all 'he answers lu the "mysicry" lhat our friends 
siumbtc onto in this week's caper. 

Chester 
Boondoggle 
Wc .ill have somcthini? in common «iih (.'hester Bo*>ndo;!- 
glc He's alwavs ready 10 undertake a new job. cvpceialK if 
it involves TOY. a lour, or a Irce nveal In this episode he 
tries to siay on task as nur fricntis lake on the .issi^nmeni 
of shnwmß a new agent the lemlorv. Rul there are some 
unexpected events in store for boondoggle and his pals! 

7/11 
This accnl is a smooth operator, confident and sd-f-as- 
surcd. and with p;«xl reason 7/ 1 1 has established a repu 
tation as one of the best in the business There's A on.' 
.surprise for our three Inends though, when Ih'ey learn (he 

tdcmitv of 7/1 I. See how7/| t operates m the 
ind becomes mixed up in a 
■ ith Sliac Wiihc. Chester and ^^mm 

■VKlcniily ol  //1 i. 
fc..\     eonimiimiv ai 
V\fW\ ''mystery" wi 

1   Dinrior Zap 

Do you always gel what you need from USAREUR 
agencies? Maybe ynu're one of those lucky people that 
always has things work, out right or you could be like 
Boondoggle and run into a few problems every now and 
»hen. Read each of the following situations and circle the 
inswef as you would react. Then, turn to page 2 for 
answers and comments. 

SITUATION I; You want to sec a counselor for some 
information you realty need. You know thai an appoint- 
ment is required, but your questions will only take a few 
>ninutcs. Whit should you do1* Choose the apprach 
inal you think will be most successful. 

a. Go to the agency admin olficr and emphasize 
Ihc importance of your problem- Fviaggeraie if 
necessary; that should get you some extra at- 
tention. 

b. Go directly to the counselor's office and de- 
mand an appointment. You can t wait; you're 
going to the field tomorrow. 

C Hsplain your situation to the secretary and wait 
patiently to sec if >ou can gel some help Offer 
to drop by hier if necessary 

SrTUATION H: Suppose ihn vou are unable to keep an 
j promt men t due to a mnup hick at the company 
You've been assigned to post detail What should you do 
■beul your appointment' 
I «. Try to talk to your Plttoon Set Mavbc he'll 

release you from duly to keep the apptuntment 
b. Wait and see wh.n happens Maybe you II get 

to keep the appomiment anyway 1 he agency 
wont mind if you don't show 

C. Call the aecru md let them know that you 
can t keep vo'jr appontment so they can sched- 
ule somcime c se 

SITUATION III: You arc waiting in line at the Com- 
missary. It's crowded and you arc in the middle of a 
long line. All of a sudden, you realize that you need to 
get a check approved. What will you do1 

•.        Put back some of the items on the shelf beside 
you. 

b. Go through the line anyway, and then, if the 
price is over the amount of cash you have, you 
can always return a few items 

C. You might as well (jo ahead and leave the line 
so you can get a check approved Then you'll be 
sure to have enough money. 

SITUATION IV: You've heard about a concert down- 
town that you would really like to tttend You'-.e been 
wondering how to get some mare information What 
should vou consider as possibilities' 

•. Ask your German (»irlfriend/bovfncnd. 
b.        Cheek with your liSOor 1 IT oiHec, 
C. Wait   around  outside  the  concert   and   sec  if 

anyone wants to sell their tickets 

SITUATION V: You've gone lo an ageticy office during 
lunch time to check about a tour Vou only have 10 
minutes, so you hope ihcy can mswer your questions 
right away The "rouble is, the ladv behind the desk 
doesn't have any information The persnn with ail the 
answers is out to lunch   What should vou do' 

As you listen to the ^FN radio broadcast of HIK 
COMMUMTY CAPKR. you will meet these characters 
and learn more information nhoul how (r u^c «CPncics in 
your communitv. While listening to the program, refer to 
the followinR pages for more informalion. After the 
program, the activities in this puhliealion and (he 01- 
RKTOm of USARKUR SKRMtKS in tomorrows 
Stars and Stripe* will help you to hcenmo »n expert in 
ulili/ing the resources of your own community. 

iSchedule of AFN Broadcasts ■ 

if you cant pet the iir'vcfs right Just give u;- 

away 
Get the phone nuniber, the stafl person's namt- 
who is orpamnmy the tour and a flier or -vthrr 
printed ma'cual dcsi-nhin- it 
Back at the barracks i;v  to lind someone who 
knows about the tour 

If You Can Cope, You Can Win! 
V(H cm he .1 .-.mur m Till < niMM . > I )\ I I M • 

luvt (.Men u. 1 III ; nMMi sin i M'l l( -n \l N I 
ill,., [hen ti- nl :!,;■ iil.uiii ih-.n .ml it" 1 hi- u m ilu-s '.' 'In-. 
.Sljrv.ini/ Mnpo mipplrtiHnl 'l ■ll'ill'i- 11-r M , Miii|-.ic'i- 
Till ( ()l'l\(. ( OS i 1 SI i|MK' W-u ni.I'III l-.','■•<■ 
nl   111 »miffs nl   ' IKIIN',   II   IS   |l| I   1 SI   III   \S|v 
r v!mu i). ».HI i-uid h-   in- .-i 'NII .'">•" • ■ih" ■■"' 
rcccne    I»! HSi.   II   ;s   pll   ISI III  \s|)    •   .-. 
Vnur I .hin or »mil MI-, A.II ■' •' N1- ' A ,:l"'. ! v'' ' " 
/.ip ,..,1 I i , ,1 r II ...ul.'.'i' i- I'« ''N'' I ' lN 

|i! I   isi  i|  \SIi 
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'Doing it ixiBeutscMantf-S 
Getting 
What You 
Want From 
Agency Services 
Answers to questions on page 1. 

SITUATION I: Aticmpting to ask a question of the 
counselor. 

a. This approach might work once, but it isn't 
recommended. Give yourself 0 points. 

b. You are persistent, but demanding an appoint- 
ment is not the route to lake. You're probably 
interrupting someone else's time. I point for 
effort. 

e. BEST CHOICE — You're able to be patient 
and seek information from the right source. 
This strategy has the best chance for success. 4 
points for ycu. 

SITUATION II: Cancelling an appointment. 
a. You better take off those rosy-tinted glasses. 

Unless you've cleared it in advance, a last-min- 
ute change of duty is hard to get. Only I point. 

b. Careful. "No shows" are a big problem for 
agency services, and you wouldn't want to be 
labeled in that category, would you? 0 points. 

C BEST CHOICE — If you learn that you can't 
keep an appointment, let the agency know at 
least 24 hours in advance, so someone else can 
use your appointment time. 4 points for your 
consideration of others. 

SITUATION Hi: Deciding to cash a check. 
a. Oh no! You won't be making any friends at the 

Commissary by doing that. Sco-: yourself 0 
points. 

b. It's true that cashiers may allow you to do this, 
but you are holding up the line. Only I point. 

c. BEST CHOICE — This shows some thinking 
ahead. The cashiers and the other customers 
will also benefit. 4 points. 

SITUATION IV: Getting concert information. 
a. Yes, your German friends are always good 

sources of information about local happenings. 
But. suppose that you have to manage on your 
own! For vour popularity, you deserve 2 points. 

b. BEST CHOICE — Your USO and ITT offices 
have concert information and often provide dis- 
count tickets or even transportation to concerts. 
Enjoy Ihemus^and give yourself 4 points. 

C Wailing around outside just isn't a sure thing. 
0 points. 

SITUATION V: Lunch-lime at an agency office. 
a. You're giving up loo easily Thai seems lo be a 

mistake, and it doesn't get you any answers 
either. 0 points. 

b. BEST CHOICE — Now you're thinking. Even 
if the resource person isn't there, most agencies 
will have wrilien information about upcoming 
events, or you can call for further details. 4 
points. 

e.       Nice try. Maybe someone in the barracks will 
know  some  info,  but  going directly  lo the 
source is still your best option. You're getting 
 closer 2 points.  

How Your Behaviors Rat« 
With Tho Agencies: 
16-20 points — You're ;i real success in dc.iimt' wilh 
USAREUR agencies. The rcceplionisis even smile when 
you come mlo their offices. Your consideration and plan- 
ning ahead is well rewarded, (no. 

10-15 points — You're able lo pel around, and, sooner or 
la'cr. you get things done. Bui. sometimes, your approach 
just docsn t work In ihcsc pages arc some lips which can 
increase vour chances of success. 
Below 10 points — Good luck1 Wilh your approach, you 
might even run into problems ordering a hamburger in ihc 
snack bar Maybe sou can pick up a lew pointers from Ihe 
article on this page "How to Gel Service from Ihe Serv- 
ices " 

How To Ask The 
Right Questions ... 
To Get The Right Answers 
Know what you need to ask. 

Ask Ihe right person, at Ihe right place, al Ihe 
right lime. 

Stale your question clearly. 

Explain any special circumstances. 

Repeal your question using olher words if Ihe 
person doesn't seem to understand. 

Be polite, courteous and patient. 

But be assertive. 

Get all Ihe information you can. 

If you don't understand an answer, ask for an 
explanation. 

Know when your question has been answered. 

If one person docsn'l have the answer, find out 
who docs. 

If you might forget the answer, write il down. 

d^V. 

Kow To Get Service 
From The Services 

Know where to go and who to sec. 

Make an appointment, if necessary. 

Gel to the appointment on time. 

If you can't keep an appointment, call to tell the 
person. 

Acquire any necessary authorization and/cr as- 
sistance from your chain of command. 

Go prepared.   Know  what  information/services 
you need. Take all required papers/documents. 

Follow the agency's operating procedures (e.g., 
take a number, fill out an application). 

Be polite, courteous and patient. 

Be assertive; know your rights regarding services. 

Be aware that one agency can help you lo obtain 
services from another agency. 

Recognize the problems agency personnel might 
face: undcrstaffing/ovcr work/peak times, such 
as paydays/new to the job. 

Realize that a few agency personnel may be in- 
competent, lazy or uncooperative. You need to be 
skillful leget their help. 

Keep at it until you find the agency or person who 
can help you. 

Be considerate of other clients/customers see- 
king/using ihe services. 

Show your appreciation for services received. 

Slräc'% umhrrlla comrs in handy a^ain.' Hut his actionx       Slrac may hf in for mori' than he expectt! 
d^n't go unnoiiird. 
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'Doing it in DeutscMantf-S 

k yen though you're a long way from home, you'll find 
h    imoM of the services you were accusiomed to arc 
u    table here in USAREUR. Once you learn where the 
-c. .fees are located, you'll want to concentrate on using 
hem most effectively to meet your needs. Lets look at 

.he steps involved. 

«    TE Cl    4 ■     IDENTIFY WHAT 
,      §  KktT      ■ ■     RESOURCES ARE 
AVAILABLE IN YOUR COMMUNITY. 

I rst. you need to find out what services may be lo- 
c: d in your community Other agencies may be located 
n„.by if you live in a smaller community or sub-commu- 
niily. A special DIRECTORY OF USAREUR SERV- 
ICES will appear in Slars and Stripes tomorrow. This is 
a ' indy reference. A copy of your community's hand- 
fa (or agency directory could also prove useful these 
.i usually available from ACS-Army Community Serv- 
kcj. In-processing, newsletters and bulletin boards also 
provide important information about your community. 

TEP 2: SELECT APPROPRIATE 
SOURCES OF 

1     ORMATION ABOUT AGENCY SERVICES. 

I nformation can come to you directly or indirectly and 
I n formal or informal channels. The type of informa- 
i »source you may want to use depends on the informa- 
1 > you need. Onsider the types of things that you 
might learn from each of the following sources 

A. 
B. 

C. 

In-processing — Orientation packets. 
Agency pamphlets or fliers 

1. Available in agency offices 
2. Disseminated by mail 
3. Displayed on bullclm boards, newslci 

tcrs or through other print media 
4. Information via telephone 

Community directories 

D. First Sergeant, commanders or other links in 
chain of command 

E. Referral by another agency 
F. Community publications 
G. AFN TV or radio 
H. Bulletin boards 
I. Stars and Stripes 
J. Other Army-sponsored publications 
K. From other soldiers 

C£TBD   I"    CHECK OUT THE 
*> I IB 1^   O ■    AVAILABILITY OF 
SERVICES, OPERATING HOURS AND METHOD 
OF SERVICE DELIVERY. 

u or those services not available at your own commu- 
nity level, check at the next larger community unit or 
through your chain of command. 

w ith your schedule, it is important to know how an 
agency delivers its services. Such things as whether ap- 
pointments are required, how sessions are scheduled, etc. 
are necessary bits of information. Consider the following 
methods of service delivery: 
P«r*on-to-p«rton: 

1. scheduled appointments 
2. on a walk-in basis 
3- referrals only 
4. crisis intervention 
5. combinations of the above. 

P»r«on-lo-group: 
1. classroom instruction 
2. small group sessions 
3. training or briefings 

Wf 

STEP 4: PREPARE YOURSELF 
ANTICIPATE ANY 

PROBLEMS YOU MIGHT ENCOUNTER. 

hen using or .iltcmpnni» to use agency services, 
service members face certain unique limitalmns on their 
time. These limilations include such common problems 
as dirficullies in finding Iransportalion. mncxihility in 
the manner in which services nre delivered and the many 
possible events which may interfere wiih ;i soldier's 
scheduled appointment or attempt to gather informnlion. 
Some problems convnonly encountered arc mentioned 
below. It might be helpful to you to consider some of the 
ways in which you might solve these dilTicuities. 

A. Conflicts of duty obligations and agevey oper- 
ating hours. 

B. Time constraints — Some services are often 
available within limited lime periods which 
must be scheduled in advance. 

C. Bureaucratic "red tape" — So called "red 
tape." those forms which must be completed in 
iriplicalc or the three offices which you must 
visit in order to get an answer to your question. 

D. Incomplete information about available serv- 
ices and how to obtain them. 

E. Negative perceptions of ihc agency or of the 
service it provides. 

LEARN HOW TO MAKE 
APPOINTMENTS AND 

SEEK REFERRALS OR FURl HER INFORMATION. 

STEP 5: 

I he final step is the actual contact with the agency 
itself. This can come about in a variety of ways. One 
source of information that is always available, even in 
remote sites, is your chain of command. Your NCOs and 
officers should be able to assist you m making agency 
appointments or in identifying the service you need T hey 
arc also available to help in following up a service or as a 
first step in complaining about inadequate sevtecs should 
this become ncccssary. 

In the foilowing pa^M of this tssue, you will find other 
helpful suggestions und activities. Sou may want to refer 
back to this page later. 

\m \mmum msi 
A Game For 2, 3 or 4 Players 
THE OBJECT OF THE CAME is to be the iirst player 
to go from Square 11 to Squjie #M). 

You Will Need 
dice and a marker for each plavcr   You can use coins, 

To Play        Wf0*   buttons or other small objects as markers. 

!■  Throw one die to sec who starts the game   The plavcr thrnwing the highest 
number moves lirsi, Other players follow in turn from kit to nghl 

2«    All rU\CM start their markers on the board next to SquJrc *l and move one 
square for each number on the face of the thrown die. 

3«   Some of the squares have pictures  The pictures show either an effective/help- 
ful or an mcffccl^c/harmlulbch.iviof Helpful pictures arc .n the bottom of (.HI I \ 
ARROWS and lead up to a pictire ni Ms positive consequence   ll.innlui pictures 
are at  the top of GRAY  ARROWS and  k-ad down to a picture of us negative 
consequences 

Should \our marker stop on a square at the ho 
ct irnplc. Square •-. you move IJP lo the vju 
ARROW. Square ill. 

Should your marker stop on a square at the TOI 
Square «IK. vou move I)OWN to the square at 
ROW, Square ^4 

Winning   r1^^ 

The GamW 
\i Squ.KC »t'U muM he reached In .in ex M \ ihi 

%    T!/  r.rst   plaver   io reach  Square   »Ml \S 
MictesstulK dem.-nvir in-»! helpful'(viMmc bch 
and has «on  I HI   HI SOI \<\  I S K VI 

llo 11   ol   .1 
.u  ihc 

CKI 
I OP 

N \i(imu 
h.n  OKI 

fur 
1  N 

>,.f (.R\> 
Ihc HOI 1 )\1 ,i 

O» 
111 

. fur cvin 
1 (,K W 

iplc 

ISS    I III    (,\\l 

,;,..rx in .1.  ilici'  >■ 
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'Mug it in BeiitscMand'~3 

PLUG 
DOlüG it YOOKSELIF 

f ^t   w M,'eh ,h» ilem» in Column I (Her« is what you need ...) with the ilem« in Column II (Here it 
«. *'y  where you Itnd «...). Write the number* from Column II in the space to the left of Column I. 

Attitude Check 
It's lime for an altitude theck. Think about your own 

attitudes toward agency services. Sometimes when you 
have a problem, you may decide not to seek assistance 
from a USAREUR agency. Why? What do you think is 
the reason? Consider the following reasons why some 
soldiers do not use agency services. 
You don't know which agency in the community to 

turn to for help. 

You have heard negative things about the agency from 
other soldiers. 

%/ ou prefer to solve problems on your own. 

If the military finds out about your problem, it may be 
used against you (or so you believe). 

%# ou don't like to admit that you need outside help. 

Whenever you have used agency services in the past,' 
you haven't been completely satisfied. 

Reconsider your attitudes toward agency services! 
They «re here to help you meet your needs. If you, 

run into a few snags or problem situations, talk to some- 
one in your chain of command. Remember, the services 
offered in your community arc made to be used, ^o l.ik<- 
advantr^e of them. Plitp into the system. 

COPINO CORNER 
Dear Coping Corner. 

I know there are a lot of services available here in 
USAREUR. but I have trouble using them. Whenever I 
finally gel time 10 drop by and check things out — 
they're busy or they tell me that I nerd to make an 
appointment or wor»t yet. they're closed. What gives'' 

Frualrated 
Dear Frualrated: 

Many USAKHH agencies have a busy schedule Inn 
ideally, opening and closing limes are suited to meet 
your needs You should nonce that many activities, 
particularly recrealitm and leisure lime activities, are 
also conducted during off dutv hours. 
Part of ihc problem may be your approach Try lulling 
ahead to check on hours of operation and to see it an 
appointment is needed It'll save some wear and tear on 
you and on the person behind the desk as well. Prior 
planning. ÜK ' 
Dear Coping Corner 

There's notiung ••» do here I have tried going out on 
the economy, ftul iusi haven I kt;! any lutk Where are 
all the ciciting ihmgs happening — the one» i ktep 
hearing about and reading about' 

Bored in the Barracka 
Dear Bofed: 

There afe plenty of things to do if you'll just look 
around If you're interested in gelling to know («crm.in 
citi/L-iu. KONTAKT is an organi/atkUt designed to 
build friendships between (»crman jitd American yonny 
people IJSO and other (*crmjii Airicri^jn sluts als*» 
ptovide i.Kts ivp* of micracuon. Vports clubs, such as ski 
club~. or wamlcfirtil t'lubs alw: hjv^ Silh tierman jnd 
Amens^n m<ml:*fs You can try solksnvirchinc. stv- 
cer. skiing, swimming or any of a vjncis of activities 
Don't forget to shetk on Uicat festt. castles and oiher 
pomu oi imerest Y'HI can organi/c trips »ith y»Hir 
friends or let a USAKH K agency such as ITT do the 
leg-work and you go along for the fun 

Hare is What You Need ... 
a. You want to rent sleeping bags for a camping 

trip. 
b. You would like some information about tours 

and shopping trips to factory outlets for beer 
steins and cuckoo clocks. 

e. You want to check on a problem situation back 
home. 

d. You want to study FMs, TMs and other publi- 
cations for your job. 

••  You want to get more practice in your hobby 
— photography. 

. f.  You want to study on your own for the SQT. 
g. You would like to learn more about the history 

of Germany. 
h. You need to give your spouse power of attorney 

while you're in the field. 

Here la Where You Find It... 

1. ITT and/or USO 

2. MOS Library 

3. Recreation Center 

4. Outdoor Recreation 

5. TEC tapes (Training Estension courses) 

B. Red Cross 

7. Legal Assistance Office 

B. Post Libraiy 

9, Army Emergency Relief 

If you want some spare time activities on post. Mor- 
ale Support Activities have lots of options. There's 

| the Rec Center, Craft Shop, Theatres, the Post 
Library,  Outdoor Recrcaiion, the Gym 

and other facilities. As you can sec, there 
are plenty of things to do. Just try some of 
these possibilities. 

YOUR POC 
IN USAREUR 

7-11 was confused bv wha) she called (he alphabet soup 
of names given to USARHJK agenctev See how many ol 
the followtnp names urn know xbr mcantng uf. 
Dear Link Rrothrr: 

You're really doing well tn school, an "A" in Comput- 
er Programming Well. I've been busy loo and not just 
learning how to say ''Guten Tag," or "em Bter." Besides 
learning German. I have to learn Army lingo too. Lei's 
see if you can figure them out 

Since I PCScd from (ONUS tr USARI UR. life has 
been very hectic. The NAK O. a SGM ahoul to LTS. 
really knew the rfyvrv He had quite a dog and pony 
show, in fact, ihc MIN had their canine crew and we saw 
slides of horseback ruling at Al RC. 

I think I finjllv got straight the difference between 
ACS and ACPS. I plan to go to the ALC to sign up for 
BSf P. GFD or HSCP cUvses. Some of these thmgs 
rcallv change faM I learned that C'DAAC IN now CCC 
My SCO dücsn't know that yet Mavbe if I have some 
time I can check out TLC upes at the LRC 1 tearncu 
about JAG, too Let's hope I don't need lo use thai into 
Of ■.■our«, if I'm lucky. I may go TÜY J hen. u's smooth 
sailing, or so I've he.trd. 

Ivc been Ifarfttn»» mv way artnind here, readinn; S&S 
and tuning in to Al N USO jtso h.i\ hid .i tc* itps I've 
even >taricd shopping around. AAMS has, more than 
tust the PX There arc conccisions. Sight aud Sound 
(cnicrs and much more. 

tmances here aren't as complicated as I eipected I 
have the opiMW» of gemng StiRI -PAY mv check ^ent 
difcctlv lo ihe bank, then I get my I IS Hanks also oiler 
DM and other foreign currencies (■ whenever I get to 
travel iwiih a little help from LSO JI 'TTl And. if -in 
emergency ever ct>mcs up. there's aiwjv.     I K 

WcH. I had heiter run I need to gel i ic gvm - i'm 
getting left behind ro PT - and gel (hi- er io AIH1 
Be sure to follow the SOP in addrcssin*; >v . letters to 
mc and don't forget mv S-SAN   \K mc -*>n 

Your POC in Germany 

ON YOUR 
OWN TURF 
What'« Your AKQ 
(Agency Knowledge Quotient)? 

You've be«« learning how lo us« agency services. Let'^ 
see how you rale by answering these questions. For eacl 
question lo which you already know the answer, ei»' 
yourself S points. Score yourself i points if you ran fin< 
the answer using Ihe insert IXKKCTORV OK USAKKl I- 
SKRVirKS which will he in tomorrow's SlMn tadSlripr- 
or by using your convminily's handbook. 
1. Where can you obtain a directory or handbook of 
agency services available in your community?  

2. If an emergency came up and you needed sorv 
quick cash to fly to the States, which agency could yui 
go to for help? _.^_^__^___ 

3.  What are the operating hours for the gyir.nasium? 

4.   What is the SOP for going on sick call?- 

8.   If vou have a problem in understanding your Gcr 
man phone bill, where can you go''  

a.   Where is the ITT or USO office located in you' 
community'* _____________ 

7.   What are the military emergency numtrrs for th' 
MP\ _ ._   . f'r reporting a fire .... __; CIVH 
un emergency numbers for Poli/ei (Police)   
ind f euer tl ircl _. 
a.   Wh.n ..re the hours of operation for the Militär 
Hanking f jciliiy on your po*l',___  
a.   Mew jnd where do you obtain Vai^c Added Ta 
(Mchrweristcur) Relier'  

10.   Where do you go to appoint a power of attorney ' 

Scorings 
It siHj M.'ofcd 4S-S0 point*, you are well mformc- 

.ihuut yiHir commumts rcuiurco fake another liMik .■ 
the Community Handtknik and yrm shoutit be reads < 
help new persons in-prüce\s J5-S5 pomlt -_ You'r 
Icirmng. tmi you need a little more inlormatton Th 
IISRI CTORY Of AOINCY ShRVK I S «houlo he 
i»ii» help (or sf»u Try gelling t»ut and getting mlormo 
B«le» i* poinla Inlcss v«u r<. new to the country 
V.HI mijfht he labeled )\ a "bjrratks rat " This pntgrai 
\houid vci vtw Niartcd on learning sour way around 
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^ »Domg it m Dentsclilani^S 
Check it Out: Can You Cope? 
I*. 7/11 had her own style of dcalm« 

with agency services. She knew how to po 
aboul gelling (he informaiion she needed 
How about you? The foitowing situations 
are either positive or negative in the ap- 

i proach taken. Identify the approach by 
I circling positive or negative. 

) 1. Strac: What do you mean, you gave 
my court away'' You can't do that. I'm 
right here and ready to play. 

! Partner'' What do you mean my partner 
! didn't show up either. Here he is. 
1  We can't1 Ten minutes late! We're ten 

minutes  late   and   you   gave  our   court 
away! 
Positive or Negative 

2. Boondoggl*: Good morning. Yes. I'd 
like to make an appointment. 
No. next Friday morning isn't good, 'cuz 
we have an inspection. How 'bout before 
then? 
What do you think I should do1 All right. 
I'll check about cancellations 
You   mean  there's  an opening  this af- 
ternoon? Thanks. I'l! be there. 
Positive or negative? 

3. Dr. Zap: Well, while we're here, let's 
check. We need to find out sometime 
Here's his name in my satchel. 
Sure, he's busy, but so are we! Just tell 
him that Or. Zap i* here, he'll make time 
for me. 
Positive or negative? 
4. 7/11; Yes. I think voii can help me 
I'd like to inquire about the possibility of 
having this notan/cd today. 
Mornings only?  Well,  it's almost  noon 
Am I too late? 
No. I won't mind waiting. You mean hr 
can  notan/e  H  now? Oh.  thank  you 
really appreciate your help. 
Positive or nega'.ive? 

B. Answer the following questions re- 
garding the use of agency services. 

1. If you can't keep an appoinmeRt. 
what should you do?  

Information Sources 
C. You're new to the community There arc lots of sources of information, but you 
want to be selective. Match the information needed in Column 1 with the best sources 
of knowledge from Column II. Write the number of the inlormatiun source on the line 
in front of Column I 

2- If you are unable to get your question 
answered by the first person you ask you 
could   
3. Name three problems you might face 
in using agency services  

Column 1 

.a. Rental of athletic equipment 

. b. Tours or other trip ideas 

-C. Overview of community services 
. d.  Information on how to make an agency 

appointment 
.a. Popular clubs or discos in your 

area 
_l. Information about emergency 

financial assistance 

ANSWERS 

Column 2 

1. ISO or other link in the chain 
of command 

2. In-processing 
3. USO or ITT 
4. Al-R — Army Emergency 

Relief 
5. Other soldiers in your 

barracks 

6. Outdoor Recreation or the 
Recreation Center 

4. Name at least one source of informa- 
tion about agency services in your com- 
munity.   
 — Cut Mar« -. 

THE COPm® COMTEST 
The Community Caper Contest RUIM 

1. On the map provided, trace (he path 7/1! followed in vifuimg agency services. Use 
(he clue» provided Wmc a ! 1) m the circle nc\\ tn the first agency 7/11 visaed 
Write a {2) next to the second j^encv, and soon, lor all d slops. 

1. Answer the -ui^tions m the section called NOW — GIV1 US A PU:CC OF 
YÜLR MIND*!" «on the next rage) 

3.   Wnte your name, rank, and mailma address m the vp.ice^ provided. 
4a Cut out the contest lorm f-olu on she dotted line so that the AKI address is on the 

from  Staple or tape dosed i-n orw plate 
B.   I>rüpin any APOmaii boi  M) STAMP IS M HMD 
6. Ten T-shirt winners and 2M) button winners will be drawn from the conictanu 

who have forrectlv listed the agencies and completed the "CitVI- US A PllvCt 01 
YOLK MlND""MucMtons 

7. To be ehgibk. cntru-s must he received not laicr lhan iwn ^cek-i from the date of 
the lasi At-S hmadoist ul I HI. COMMUNITY CAPUK (Sec the schedule 
information on pajvr 1 ) 

Coping Contest Clues 

Where is 7/11? 
t hrsirr Hnnnilnt;^k and Sirar U IUH- arr suspu'tous nf this *»MII.«II ihrv cimimue in Nrr 
ainuitd ihr c<Hnmunii\. I hrrr vrms in he a iii*virr> hrrr. Sr»r ker|^ tfp(krsiin^ %\ \%twa% 
iiprnc* iilfires. 1 h<r% ■rrn'i sure »hrrr sh« Mill p<tp up iu-\i \nd ih^rr's inothrr ptoblcm. 
I hrv Mill lutrn'l nudr ii>nliil «ilh 7   tl. Sumrihin^'s ^»tn^ «m. 

I nllnt» t htvtrf Ilmiml»ci:lt' »nd Nltxr \\ illir »s (hrt irt in voltr 'S<\ msslffs -ifS tV 
Zaps K.III. il'x'.nini: tu ihr M-N hrttadeavl •*( Mil I OMMI MU » Vi'l H »ill tif..MiJr 
>«HI »ilh r\tra Ciiirs.i  I rate ihnr path vn IW mjp pfottdrd. t >r iht-sr t Iui-\ in hrlp > "u 

1, Mere is rhe first place that Ki»*odo|r(f!c, Suac and /.ip .n*.» linier the i»mim 
wumjn   I hey weff wariing to meet 7/ I I   Stan here, it the Nh.rpiwij! t, enter 

3. Imagine lhai vou're n^'w ;o the tmnmuntiv I »'-n il >>>u were .i veifci aeont sou'd 
nepd to km»« v«»wi wav an unU Ihn apenvy has i tunmumis HAttdK«i4\ .«UVJ 

WcWoflK Pukets lor vu 
3. Vsmr nt-ii pm*iMin is the pi.ue whfrc v.>u.'  I I S Haines 

fCVMved here, bwl n»i)%l [Kopie pi\ tvf >- »shin< i hei i\ .« 
4. Vwne  prt'pie  Uarn   i'-.ui  i'i\ ,. ' , ■:  'tct JUM   .»(  ArtKU 

reason   I ' »s olfn.t «»McfN it »MI imnim •,i'»n i«»' 
3,    I r.^ oflu «* fcpir-scnu   ,  •»«<t-il  wuK'nry.int/jti<n    I ^^ ■ 

!rtl at httme c*cn «w.iv Iro'n ü.mje   U^iix. t ilml -.N»'*- 
litetr snc>.i.il!ifv ami M W\H 1   IN ihco mnMie ntmc 

3.     •    II   and mir  If rt'ftO«.  »i-nt hrrc «tv IMJN   n. m.t !J>I I    'Mi' 
an a»atUb.t   t I he d'ess s. Mc sai«'\, hu\ a *cf 1 M" t ■ i ■■ 

l-.u  pr, 
t UM 

..Ihrr j 

[Hji.ir i 
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Agency Scramble 

Directions: 
Setarl one nord from »eh of the Ihr» columns 
Iwlow in order lo form Ihe name of a USARKUR 
agency which pro%ides sertices lo soldiers. Vou may 
us« a word more than once. Some words should not 
be used, find as many agency names as you can and wrile 
Ihem in Ihe spaces protided. An example is shown in Ihe 
first space. 

1. 

American 
Armed 
Army 
Civilian 
Class 
Crcdi. 
Depcndcm 
tqual 
Housing 
Information 
Learning 
Legal 
Morale 
Public 
Rail 
United 

2. 

Assistance 
Community 
Education 
Rmergency 
Korces 
Opportunity 
Personnel 
Post 
Red 
Referral 
Resources 
Service 
Support 
Tours 
Transportation 
Youth 

3. 

Activities 
Bank 
Center 
Club 
Cross 
Facility 
flight 
Ne'work 
Office 
Organization 
Program 
Relief 
Services 
Station 
Store 
Travel 

1._ 

2._ 

3._ 

4._ 

5._ 

6._ 

7._ 

8._ 

9._ 

10._ 

ia._ 

13._ 

Army Post Office 

1S._ 

18. I 

THIS PROGRAM ... 

This program has been brought lo you by 
The Human Resources Research Organiza- 
tion (HumRRO) under contract to The 
Army Research Institute (ARI) 

The Life Coping Skills in USAREUR 
Project staff: 

Richard L. Miller, Project Director 
Rosemary Dawson. Task Director 
Chaiile MaUdox, Script writer 
and Audio Director 
Mollie Kerr, Design and Layout 
Jeanne Hebein 
Kalhy Brooks 
Malacht Fullard 
Olivia Halbert 

HQ USAREUR & 7th Army 
ODCSPER, Box 1789 
APO New York 09403 
(MM) 2131-7635/6386 
(Civ) 0621-730-7435/6386 

CAST OF CHARACTERS: 

Narrator — Josephine Perkins 
Dr. Zap — George Waller 
Slrac Willie - Richard L. Miller 
Chester Boondoggle — Benjamin Lauve 
7/11 — Janice Clidden 
Contact — Lilburn Dawson 

Recording & mixing by 
Wolfgang (iareis 

--Cut Hare ■ 8 
NOW GIVE US A PIECE OF YOUR MIND!! 
When did you listen to THE COMMUNITY CAPER? 

1st time 

2nd lime 
(Day) (Time) 

(Day) 

Wheredid you listen lo THE COMMUNITY CAPER? 

 barracks  in class   (specify;. 

 home  on duty  (in the  

 LRC  other      (specify;. 

(Time) 

Check all of the words below which tell what you thought of the program, THE COMMUNITY CAPER. 

 interesting  stupid  didn't understand        fun  useless 

 boring  funny  too long  too short  dull 

 helpful  useful  fantastic  good  terrific 

If you didn't listen lo the program, why didn't you? 

Which of the following activities did you do in this newspaper1 What did you think of the activities? Check 
the activities you con.nlet'*«* Circle the rating you'd give the activity. 

Check Ihe activities you did 

Awful Oiling What Vou Want 
 From Agency Sernccs tp. II I 

  Ihe Resources Race ip. ■(•Si I 

 Doing ll Yourself (p. 61 I 

 On Vour Own lurf Ip. 6) I 

 (heck ll Out: Can \ou (ope? Ip. 7) | 

 Coping Contest ip. 7i I 

 Agency Scramble Ip. XI 1 

What did you like best about Ihe program and activities? 

Okay 

2 

2 

2 

2 

2 

2 

2 

Rating 

Good 

tu 
E 
tu 
I 
Q 
-l 

2 

K 
3 
Ul 
E < 
in 
3 

Great 

4 

4 

4 

4 

4 

4 

4 

What did you like least about the program and activities? 

NAME  

MAILING ADDRESS. 

.RANK. 

Unit APO 
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'Doing it in DeutscMand' 
Som« ■•rvtcas varf from on« Commu- 

nity to another, and nol all aqanciaa ar« 
localad in avary military community. To 
gat mora information about aganciaa in 
your community or to find out whara tha 
cloaatt aqancy otfica ia to you. look in 
your inatatlation directory or call your 
noaroat ACS information offica. 

Tha paopla at tha aganciet in Ihia 
directory are ready to aarve you. That ia 
their miaaionl For help in using agency 
services, be sure to listen to AFN-radio 
broadcast of Tha COMMUNITY CAPER. 
A schedule ol broadcast times and 
eight pages of helpful information and 
activities can be found as a supplement 
to yesterday's Stars and Stripes. Find 
out how well Strac Willie, Dr. Zap. and 
Chester Boondoggle were able to make 
use of agency services. And learn about 
the mysterious 7/11. II you'd like to 
know how 7/11 got that code name, turn 
to page 8 ol thia directory. 

Be sure to get part 2 of this directo- 
ry of USAREUR services with the Start 
and Stripes tomorrow. 

The "Doing II In Deutschland" series 
of    radio    programs    and    newspaper 
■■'pplements wit! help you to do many 

i    ings In Germany — use public Irans- 
irtalion. shop, eat out, meet and get to 
i<ow Germans, follow the laws, and 
make use of the asrvices in your mili- 
tary community. But Ihsre are many 
nihsr ways you can gel help in Doing It 

Deulachiand. Throughout USAREUR 
: • Army provides many •erviees lo 

lltsry and civilian persornal and their 
I family members. Nol far l.-sm whsre you 
are now you can lind help In meeting 
many ol your needs. There are agenciea 

'.ich deal with physical and psycho- 
jieal health, leisure and recreation. 
]al and cilizsnahip matlera, linancial 

I and  consumer  allaira,  housing,  trans- 
portation, education, family needs, em- 
ployment, and more. This DIRECTORY 

USAREUR SERVICES tells you what 
u can eipect frnm each ol the agen- 
ts. For each c   (he 38 agencies listed 

oalow, you will find: 

— WHO TMIV ARB 

(the name o( ths 
nqency) 

— WHYTHIY'RIHIRI 

(the main purposes) ol 
tho Bqoncy) 

WHATTHIY DO 

(the spocilic services 
nvailablel 

I     WHO THIY tMRVB 

1 (the Pllqlbllltv require 
ments tor makinq use 
o( the «goncy's sorv 
ices) 

i % 

WHO WE 
ÄMBs ■ ■ ■ ■ 
ARMED FORCES 
RECREATION CENTER 
(AFRC) 

WHY WE'RE 
HERE e ., 

To provide recreation programs, fa- 
cliiiies, equipment, sites and billeting 
lor use by authorized personnel within 
the United States European Command. 

WHAT WE 
DO  

Operate challenging Individual ind 
group recreation programs through a 
variety ol outdoor ecllvllles: skiing, 
tennis, golf, hiking, sailing, windsurfing, 
mountaineering. Provide bllletlnq lor 
families or Individuals at Garmlsch. 
Gerchtosgaden, Chlemse« and Munich 
Germany. 

WHO WE 
SERVE   .   a   . 

- U.S. Military and Civilian personnel 
employed by the U.S. Forces, their 
lamlly members stationed In USEU- 
COM, and their guests, as well as, U.S. 
cltij'i civilians and Canadian Forces 
personnel stationed In the FRO. Olhor 
US. military stationed outside USEU- 
COM. retired US, military and British 
Forces, Germany, are aulhorliad space 
avallnble Accommodations. 

THE DIRECTORY OF 

USAREUR SERVICES 

WHO WE 
Ä&lBa ■ ■ ■ ■ 
AMERICAN FORCES 
NETWORK RADIO 
& TELEVISION (AFN) — 
EUROPE 

WHY WE'RE 
HERE   sea 

To provide the U.S. military commu- 
nity In Germany, Belgium and the 
Netherlands with a radio and television 
service of Information and entertain- 
mant. 

WHAT WE 
DO   e   .   . 

WHO WE 
SERVE . . 

WHAT WE 
DO . , . 

Essential services required by AR 
608-1: 1-Information, relerra! and lol- 
low-up (referral to other agencies when 
required; follow-up to assure assist- 
ance Is given); 2-Flnancial planning and 
assistance services (linancial planning, 
consumer education, budget planning 
and debt liquidation): 3-Relocalion 
services (lending closets, lact sheets 
describing community, welcome pack- 
ets, orientation/brieling to community); 
4-Army Child Advocacy Program 
(ACAP-lnsures services to children are 
provided to Include prevention, idenlili- 
cation, treatment ol child abuse/neg- 
lect, loster care): 5-Handicapped Fami- 
ly Member Assistance Services 
(assistance to assignment authorities 
and sponsors In obtaining assignments 
to locations where services are avail- 
able), 6-Child Support Services (CSS) 
see separate heading. 

From Its headquarters In Franklurt, 
and Its nine alllllata stations In Bremer- 
haven, Berlin, Wuerzburg, Nuernberg, 
MunJrh, Slutlgart, Kaiserslautern, 
SHt -E Belgium and Frankfurt, it pro- 
duces and broadcasts radio (AM and 
some FM stereo) and television to a 
target audience of approximately 500.- 
000 Americans. The network also oper- 
ates Mini-TV lor troops In remote loca- 
tions.   

All members o! the military commu- 
nity — military, civilians and family 
members. 

WHO WE 
Ail*! KB    ■    ■    ■    ■ 
ARMY COMMUNITY 
SERVICE 

WHY WE'RE 
HERE    a   a   a 

To provide a local point In the mili- 
tary community lor services to families 
as well as single soldiers To assist tho 
commander In tha resolution ol per- 
sonal problems end the provision ol 
other services as needed lo Improve 
the quality ol lite and the well-bninq ol 
members ol the command 

WHO WE 
SERVE . . 

All members of the military commu- 
nity — military personnel, civilians and 
family members. 

WHO WE 
AINHH ■  ■  ■  ■ 
AAFES (ARMY & 
AIR FORCE 
EXCHANGE SERVICE) 

WHY WE'RE 
HERE   a   .. 

To provide merchandise and serv- 
ices ol necessity and convenience 
which are not furnished Irom appropri- 
ated funds to authorized patrons al 
unllormly low prices. AAFES also gen- 
erates earnings to supplement appro- 
priated lunds for the support of Army 
and Air Force Morale. Welfare and 
Recreational programs. 

WHAT WE 
DO . . . 

AAFES-Europe Is a vilal link with 
home tor Army and Air Force commu- 
nities Irom the Atlantic Ocean lo the 
Persian Gull. To bring merchandise 
and services lo soldmrs.  airmen and 
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Cont. 
ramilltes, we operate about 4,000 ac- 
tlvlt'es Including large department 
stores, remote site exchanges, cafete- 
rias, McOonald's-styte burger bars, 7- 
Eleven-type convenience stores, ga- 
rages and service stations, bar- 
bershops, movie theaters, laundry and 
dry cleaning services, a school lunch 
program, vending machines and a hosl 
of other services. 

AAFES-Europe offers a military 
credit program known as Deferred 
Payment Plan (DPP). We support field 
exercises, targe and small, with a fleet 
of mobile retail and food vans, free 
movies, mail order and laundry service. 

AAFES gives money to Army and Air 
Force Morale, Welfare and Recreation 
program« not supported by your tax 
dollars. Over the past 15 years, AAFES 
gave over $1 billion to pay for libraries, 
scouting programs, unit funds, bowling 
lanes, hunting and fishing programs. 
Army Community Services, Sports and 
Dayroom equipment and Photo, Auto- 
motive andHobby shops. 

WHO WE 
SERVE ... 

AH members of the military commu- 
nity (military, civilians, family members) 
who are entitled to logistical support. 

J%KB ■ ■ ■ ■ 
ARMY EMERGENCY 
RELIEF (AER) 

Individual checking account serv- 
ices, savings accounts, certificates of 
deposit, cashiers checks and drafts, 
money orders, travelers checks, U.S. 
saving bonds (sales and redemptions), 
sale of local and foreign currencies, 
unsecured loans, check cashing for au- 
thorized customers, bank transfers, re- 
purchasing of local currency. 

Into the formal school system. 4) Some 
communities have begun to register 
family day care homes. These homes 
provide for Infants, 6 weeks to 6 
months, as well as older children 
whose parents prefer this type of care. 

WHO WE 
SERVE . .. 

All members of the military commu- 
nity (military, civilians, family members) 
who are entitled to logistical support. 

WHY WE'RE 
HERE . . . 

To provide financial assistance to 
Army people and their families In time 

, of emergency need. 

WHO WE 
AKB ■ ■ ■ ■ 
ARMY CONTINUING 
EDUCATION SYSTEM 

WHY WE'RE 
HERE . . . 

To provide a full range of education 
programs from functional literacy 
through the graduate level which are 
comparable to programs available in 
the States and which are responsive to 
the needs of well-motivated soldiers. 

WHAT WE 
DO... 
— —           

Full counseling and testing services; 
learning support for SOT and ASVAB 
retests; MOS-related instruction; a full 
language program: Learning Resource 
Center activities; Basic Skills and high 
school completion programs; a multi- 
tude of undergraduate and graduate 
degree programs offered through 
American universities and colleges; in- 
tormallon on grant and VEAP pro- 
grams, the Army Apprenticeship Pro- 
gram, the Servlcemembers 
Opportunity College, DANTES and al- 
.lled educational Information. 

WHAT WE 
DO . 

Provide emergency assistance to 
Army people and their family members 
when faced with a valid emergency 
financial need and assistance to wid- 
ows/widowers and orphans of de- 
ceased Army personnel. We have an 
educational assistance program *hicf! 
provides loans/scholarships for unmar- 
ried dependent sons or daughters of 
Army people — active, retired, or de- 

>ceased.  

WHO WE 
SERVE . .. 

Army members on extended active 
duty and their dependents, members 
of the Reserve Components of the 
Army (Army National Guard and U.S. 
Army Reserve) on continuous active 
duty for more than 30 days and their 
dependents, retirees, widows/widow- 
ers and orphans of eligible Army mem- 
bers. 

WHO WE 
SERVE . . 

Active duty U.S. military personnel, 
U.S. civilian employes, family members 
o! military and civilian personnel; agen- 
cies, a>id non-appropriated fund Instru- 
mentalities carrying on functions on a 
DOD Installation. Also other individuals 
who qualify for indtvidurti logistic sup- 
port. 

WHO WE 
AnB ■ ■ ■ ■ 
CHAPLAIN'S OFFICE 

WHY WE'RE 
HERE . .. 

To provide a comprehensive ministry 
to all service members and theif fami- 
lies within the command, to include: 
worship; religous retreats; workshops 
In spiritual, family ard personal growth: 
pastoral care and counseling. 

:-:■"-■.'.-■ 

■y-y-:4 

.vSSS: 

Y* 

WHO WE 
SERVE . . 
All  active  duty  military  personnel 

and eligible civilians (ID card holders). 

WHO WE 
■ ÄKB ■ ■ ■ ■ 
MILITARY BANKING 
FACILITY  

WHY WE'RE 
HBKC ... 

To provide banking services to au- 
thorized individuals, military disbursing 
office, nonapproprlated fund instru- 
mentalities and private organijations. 

WHO WE 
ARE. 
CHILD SUPPORT 
SERVICES (CSS) 

WHY WE'RE 
HERE . .. 

To provide an alternative source of 
care In the military community for chil- 
dren of working parents. 

WHAT WE 
DO . . . 

Provide day care and drop-in care 
programs lor children aged 6 months 
to 12 years and preschool programs 
for children 3 to 5 years old. 1) Day 
care provides child care and devel- 
opmental services for children of work- 
ing parents. 2) Drop-In care/hourly 
care provides child care and devel- 
opmental services for children when 
parents participate in community lunci- 
tons. recreational activities, etc. 3) 
Hallday cure (preschool) provides or- 

WHAT WE 
DO . . . 

Worship experiences are developed 
to meet the needs of personnel within 
the command. Christian education 
Classes, support groups, chapel socials 
and fellowships. Bible studies, mar- 
riage encounter and enrichment 
groups, youth activities, opportunities 
for lay participation in chapel min- 
istries, chapel choirs and music pro- 
grams, various kinds of religious re- 
treats. 

WHO WE 
SERVE . , 

All members of the military commu- 
nity — mililary. civilians, family mem- 
bers and retirees. 
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HOWE 
Hle> ■ ■ B r 

CrflUAN PERSONNEL 
FFICF II VHY WE'RE 

HERE . .. 
[To provlda a tull tango ol personnel 
jnagement sexless tor the Depart- 

ment o! U« Viny civilian and local 
national employees, Including recrult- 

snt and placement, position and pay 
anarement, management-employe« 
latlons and training.  

! WHAT WE 
50 . . . 

DO . . . 
We provide rehabilitallon counseling 

services (or alcohol and drug abusers 
and their lamllles. We also provide 
awareness and education classes, cri- 
sis Interventions, program Inlormatlon, 
and referrals tor medical evaluations II 
necessary.   

WHO WE 
SERVE ... 

Our clients Include everyone who Is 
entitle« to military medical services. 

iiii 

WHO WE 
AHiS .... 
COMMISSARY 

WHY WE'RE 
HERE ... 

To provlda quality food and housed 
hold items at prices comparable to or 
less than prices_ltUhe^J.S.        

Operate the Dependent Hire Pro- 
gram, recruit lor and fill various lower 

id  middle grade positions: classlty 
id determine appropriate grade and 
ly for all positions; provide employee 

services, such as processing requests 
lor health and life Insurance, providing 

tlrement Information and processing, 
alntain all civilian personnel regula- 
ins. directives and files; and maintain 

civilian personnel records tor all em- 
ployees. 

WHO WE 
SERVE ... 
Employees and those eligible to ap- 
/ lor positions with the Department 
the Army. 

'WHO WE 
.ARE .... 
[CLASS VI STORE 

WHY WE'RE 
|HERE... 

To  provide  high   quality  alcoholic 
averages   at   reasonable   prices   to 
SAREUR  authorized  personnel  and 

«yrganlzallon». 

'WHAT WE 
po. .. 

Establish convenient retail outlets to 
sell alcoholic beverages by iha bottle 

r case. Customer demand determines 
rands, types and quantities sold. 

WHAT WE 
DO ... 

"operate-self-seCflCB supermarket- 
type stores. Food Items and other sup- " 
piles are stocked from the Slates and 
other locations in order to provide cus- 
tomers with quality and economy. Cig- 
arettes, coHoo, and tea aro rctioned 
Items which require a valid ration card 
lor purchase. Baggers are not employ- 
ees of the commissary; they provide 
the service for tips only. Requests for 
new or out-of-stock Items may be 
made to your commissary manager. 
Some commissaries Include specialty 
shops, such as delicatessens. 

WHO WE 
ARE   m   m   m    m 
DEPARTMENT OF 
DEFENSE DEPENDENTS 
SCHOOLS (DODDS) 

WHY WE'RE 
HERE . .. 

To provide an educational program 
comparable to that of the public 
schools in the United States for eligible 
minor dependents ol U.S. Delensa De- 
partment personnel in overseas loca- 
tions. 

WHAT WE 
DO . . . 

Offer educational services in lan- 
guage arts, mathematics, science, so- 
cial studies, foreign language, line arts, 
health, physical education, guidance 
and counseling, athletics, special ca- 
reer and intercultural education and 
such elecllves as sex educati. drug 
abuse education, black studies, com- 
puters, host nation culture and com- 
munications. 

WHO WE 
SERVE . . 

IWHO WE 
SERVE 

All military personnel,   18 years ol 
nqe or older, during tholr tour ol duty 
In USAREUR  Also USAREUR civilians, 
'imlly members and certain non-US. 

!ATO rm«;onnfll 

All military and civilian personnel 
and their family members who have a 
valid ID card. 

WHO WE 
AKBa  .... 
COMMUNITY 
COUNSELING 
CENTER (CCC) 
(formerly Community 
Drug and Alcohol 
Assistance Center 
— CDAAC)....  

WHY WE'RE 
HERE... 

To help soldiers, their lamllles, and 
DA civilians so they are bettor able to 
llnd satisfying ways ol working and 
living which are tree ol alcohol and 
drun abuse. 

WHO WE 
ARE .... 
CREDIT UNION 

WHY WE'RE 
HERE ... 

To provide a co-operative savings 
and loan association with the dual pur- 
pose ol encouraging thrift and offering 
members a source of crr>dlt at low 
Interest rates. 

WHAT WE 
DO ... 

Encourage members to accumulate 
savings as a means of building eco- 
nomic security. Provide various types 
of loans. Crorill Unions also offer their 
members such advantages and bene- 
fits as- a favorable rate of return of 
savings. Insured savings accounts, low 
cost loons, check cashing service, bud- 
get and financial counseling and lite- 
time membership. 

WHO WE 
SERVE . .. 

MUHnry and civlltnn por^onnel and 
tholr tnmily m«rnbors M corlain loca- 
tions in USARFUR and CONUS. (Soo 
individunl credit unioni lor specilic in- 
formation which may v.irv from one 
crodit union to another ) 

WHO WE 
SERVE . . 
Minor dependents — child, ward or 

spouse (under 21) — of DOD military 
and civilian personnel paid from appro- 
priated funds and stationed overseos 
Student must be 5, but not more than 
21 years of age by December 31 ol the 
current school year. Handicapped stu- 
dents may enroll at age 3 in DODDS 
pre-schoo1. 

WHO WE 
ARE .... 
DEUTSCHE 
BUNDESPOST 

WHY WE'RE 
HERE . .. 

To provide Americans with the sjimo 
mail, telephone and finnncial services 
offered to German citizens 

WHAT WE 
DO . . . 

4hjrw& 
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Cont. Ü SERVE 

The Deutsche Bundespost Is simitar 
to the U.S. Postal Service. It also In- 
cludes the equivalent ct our telephone 
companies. Many military Installations 
have a Bundespost Otllce with English- 
speaking employees. Americans may 
use off-post offices as well. You can 
arrange tor Installation and termination 
of home telephone service, pay phone 
bills, purchase stamps, mail letters and 
packages, and pay a variety of other 
bills, (e.g.. traffic lickats). You may 
make phone calls of al> types from the 
Bundespost Office — local and long 
distance throughout the world, includ- 
ing collect and person-to-person calls. 
The Bundespost also offers some serv- 
ices typically provided by financial In- 
stitutions In tie U.S. 

U.S. Army military and civilian per- 
sonnel. their family members, and 
members of other services lor certain 
financial services. 

service and other community services 
available in the area. 

WHO WE 
SERVE . . 

WHO WE 
SERVE . . 

Any person living In or visiting Ger- 
many. 

WHO WE 
ÄWC ■ ■ «_■  
DRIVER'S 
ORIENTATION AND 
TESTING    

WHY WE'RE 
HERE . . . 
to prepare applicants for the written 

and road sign tests that must be 
passed before receiving a license to 
operate a motor vehicle in Germany.  

WHO WE 
ARE .... 
EQUAL OPPORTUNITY 
OFFICE 

WHY WE'RE 
HERE ... 

To support commanders In their ef- 
forts to achieve the highest state of 
readiness by helping to insure fair and 
impartial treatment for all Army per- 
sonnel and their family members. 

WHAT WE 
DO ... 

Develop, coordinate, disseminate 
and supervise the execution of policies 
pertaining to the equal opportunity 
program. Conduct continuous analysis 
of trends regarding the racial climate 
InUSAREUR.  . 

WHO WE 
SERVE ... 

All active duty personnel and their 
family members in all USAREUR/7lh 
Army MACOMs. 

WHO WE 

WHAT WE 
DO . . . 

All tests (written, road sign and. if 
applicable, the road test) are adminls- 
lerert, a temporary driver's license Is 
Issued and the necessary documents 
forwarded to USAREUH (or Issuance of 
a permanent driver's license.     ^^  

WHO WE 
SERVE . , 

We provide service to those person- 
nel who are entillod to logistical sup- 
port under the Status ot Forcr-s 
Agreement. (Normally personnel who 
are entitled to a USAREUR drivers 
llcensoi. 

1 

ARE .... 
FINANCE OFFICE 

WHY WE'RE 
HERE . .. 

To provide financTal servfcej to US. 
Army military and civilian personnel 
and their (amlly members. 

WHAT WE 
DO . . . 

Cash checks, sale of local curroncy. 
travel pnymenls (civilian and miliinry). 
temporary lodqlnq atlownnces (mili- 
tary). In nnd out processing (military), 
advance pnyment (military and clvilinn), 
mnintonanrf» ol miliinry nnv ncrounls 

All US. military and their family 
members, and ail eligible DOD civilian 
employees and their family members 

WHO WE 
ARE .... 
HOUSING REFERRAL 
OFFICE 

WHY WE'RE 
HERE . .. 

To provide assistance in locating 
suitable non-dlscrlmlnatory off-post 
housing. ^ 

WHAT WE 
DO . . . 

Obtain and maintain housing listings 
(vacancies): counsel and provide as- 
sistance to applicants; provide trans- 
porta'on to vacant listings: handle 
complaints: Inspect rental properly: 
maintain community liaison: ensure 
non-dlscrimlnation, (An agent may 
qualify property for listing wihl HRO 
only II the agent submits a suitable 
assurance of non-dlscrlminatlon.) 
Provide applicant with general Informa- 
tion on the geographic area m which- 
houslng Is desired, to Include, as ap 
proprlate: Information on public. 
private and parochial schools: trans- 

WHO WE 
*%■« iC .... 
KONTAKT 

WHY WE'RE 
HERE . .. 

To support USAREUR community 
relations objectivns nnd to incrense 
soldier morale and wotfnre by promot- 
ing off-duty participation in KONTAKT 

WHAT WE 
DO . . . 

Promote intrrtiction b»twefn U.S. 
soldiers and Germans and olher Turo- 
peans through InlornalionnI KONTAKT 
groups In USAREUR military commu- 
nitlos. Activities and pronrams include 
recrnalion. educnlion and community 
action projects 

WHO WE 
SERVE . . . 

UtVAREUR '-.oldinr^ nnd tamtiip«; with 
m-nphnsis on «iinq1»' solders, aqr"; 1R 
27, lo incHidn mtrraction with civilian 
hosl (Mlion i iti.-f nn | 
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'Doing it in DentscMand' 
4 

i i >    I.I.I.I i  i 

THE DIRECTORY OF 

USAREUR SERVICES 

1-lssuanco nnd control ol privately 
owned vehicle operators licenses and 
roqistratlon ol POV's and lireatms. 2- 
Communlty and Installation law en- 
(orcement operations. S-Condnement 
ot U.S. prisoners. 4-Dnvelopment and 
Implomenlallon o( crime prevention 
programs. 5-Development of nuclear, 
chemical and conventional security 
policies and programs. 6-Drug sup- 
pression operations. 

WHO WE 
SERVE . . 

*Mr. 
All US. military and civilian person- 

nel and their family members. 

I Thii i« the tAcond part ot THE Ot- 
| CTORY OF USAREUR SERVICES. 
I rt 1 «ppearsd at a tour-pags 
supplamant to yettarday'a Star» and 

Stripe«. Thi« DIRECTORY tell* you 
I .81 18 aspect from the many aqen- 
1 <c which provide tenricet to USAR- 
I 'R p«raonn*l and their lamille«. 
mthin your military community or not 
much further away you can find help 
in  mealing  many of  your needa. Po 
* u know where to (jo for help with 
I rsicsl and psychological health, lei- 
1   'e   and   recreation,   legal   and  cit- 
* .nahip matters, financial and con- 
sumer atlairs, housirg, transportation, 
education, family needs, and employ- 
renl? Find out about the services 

ailable to you by looking through 
>s directory. For each USAREUR 
ency, you will find: 

— WHOTHCV AN! 
F 

i    e name of the 
■    ency) 

— WHY THEY'RE HCRI 

a main purpose(s) of 
;    )agency) 

WHATTH1Y DO 

(the specific services 
— ailable) 

WHOTHCY SERVE 

(the ellqlblllty roqulr&- 
monts for rntjklng use 

the Qrjency's 
ibices) 

Since some services Vary from one 
community to another, and not all 
Kgpncies are located m every military 
"-mmunity. you mey need to gel more 

. ormafton locally, took in your in- 
i iliaiion riiractory or call your nearest 
'     ;S OMice lor help. 

Remember, too, that you can get 
help in coping with life in Germany by 

1    lenmg to the AFN radio broadcasts 
* tiOINC. IT IN DEUTSCHLAND- and 
I    mplaling the eight-page Stars and 

Slripes supplement* which go with 
BathTroflram. It you miss a program 
on AFN or in the Stars and Stripes, go 
i your local Learnin!J HBIfllTTCT'Cen- 
| There you'll be able to listen to the 
ft >es and study the newspaper 
si.'pplements Soon, like Strac Willie, 
Dr Zap. f»nd Chester Roondoqqle, 
you'll beTIOING IT !N OEUTSCHLANO,' 

WHO WE 
ARE .... 
USAREUR LAW 
ENFORCEMENT 
ACTIVITIES          

WHY WE'RE 
MfcRE    a   a   a 

To perlorm combat support, law and 
order, physical security, criminal Inves- 
tigations, customs and confinement 
missions in support of the USARF.UR 
commander, the soldlers, DOD civilians 
and family members. 

WHAT WE 
DO . . . 

a) ?d Region, United States Army 
Criminal InvHStlgatlon Command pro- 
vides Invostlgatlvfl support for all seri- 
ous criminal offenses b) 42d MP 
Group (Customs) enforces all US cus- 
toms laws and reguladons lo Include 
special progmms tor EUCOM-wido mil- 
itary customs Inspections and monitcr- 
Ing of blackmarkelmg activities c) 
USAREUR and major subordinate 
command  provost   mir^halK  prorfirte' 

WHOWE 
ARE .... 
MEDICAL SERVICES 
— 7lh MEDCOM 

WHY WE'RE 
HERE   a   a   a 

WHOWE 
ARE .... 
LEGAL ASSISTANCE 
OFFICE 

WHY WE'RE 
HERE . .. 

To provide assistance on legal mat- 
tors of a civil law nature with both 
military and Gorman auuionlics. 

WHO WE 
SERVE . .. 

All members of the U.S. mllllary 
community - military personnel, civil- 
ians «nd family members. 

To maintain the health of the U.S. 
Army In Europe and lo conserve its 
fighting strength. Care is provided for 
the sick and the injured in peacetime 
and, concurrently, preparations are 
made for health support of USAREUR 
In time ol war. 

WHAT WE 
DO   a   a   . 

WHAT WE 
DO   a    a   . 

Assistance Is nvailable for such mai- 
lers as adoption, change of name, nat- 
uralization, citirenship. divorce and 
separation, immigration, insurance, is- 
suance of passports lo persons other 
than US nationals, civil rights, rio- 
mnslic relations, nonsuppori ol depen- 
dents, personal fim.ncos. sales con- 
trncts. debts, faxes, personal property, 
power of attorney, wilts, and German 
taw In some offices, a Gorman attor- 
ney is available All LAOs will supply 
you with a list of local German lawyers 
who speak Fnr]it«ih 

Provide a full range of medical and 
dental services. Availability of services 
vary at any ot the two medical cneters. 
ton hospitals. 54 health clinics, 11 der.- 
lal activities and their 90 dental clinics. 
Limited veterinary services are avail- 
able at each of the medical centers 
and hospitals. 

WHO WE 
SERVE . .. 

Active duty members of the Uni- 
formed Services, ttie r family members 
and DOO civilians and their family 
members. 

WHOWE 
ARE .... 
MILITARY AIRLIFT 
COMMAND (MAC) 
— SPACE A TRAVEL 

WHY WE'RE 
HERE • • • 

8 



Cont. 

■ 

To provide space available travel on 
MAC and commercially chartered 
flights after those lllqhts have first 
been loaded with duty passengers and 
priority cargo. 

Within Germany, service members 
and their families may catch "hops" to 
and from destinations throughout Eu- 
rope, as well as. to CONUS. Space 
available travel to such places as 
Spain. England. Greece. Turkey, and 
Italy ca be arranged at very low cost 
(usually a $10.00 processing charge). 
Service members must be in uniform 
and must have valid leave orders. 10 
card, and. In some cases, their Immu- 
nization certificate and passport. Fami- 
ly members must have their necessary 
travel documents (passport and visa, 
for non-U.S. cilUens). Current Informa- 
tion on destinations, the best times to 
depart, the frequency of flights and 
procedures to follow are available from 
the MAC terminals In Frankfurt and 
Ramsteln. 

material-.: SPOUTS — on/olf duly 
competitions for teams and Individuals, 
condilloolng; OUTDOOR RECflEATION 
— check-out centers, camping and 
gardening; BOWLING — pro-";hop. 
snacks;   RECREATION   CENTERS/ITT 
— Social, cultural. Information, Tours 
and Travel; ARTS 4 CRAFTS — auto 
repair, photography, and mulll-purpose 
shops; MUSIC & THEATER — music 
instruction, little theater, touring 
shows; YOUTH ACTIVITIES — mini 
MSA program for 6 to 19 year old 
family members. 

WHO WE 
SERVE . . 

Active duty and retired military, and 
family members accompanied by their 
service sponsor may travel Space A to, 
from and within overseas areas. 

i f 

WHO WE 
SERVE . , 

Active duty and retired military, au- 
thorized civilians and their family mem- 
bers, (IAW Table 1-1;. AR 28-1 and UR 
600-700.) 

•I'Xv'vX'XvJ 

X'X-XvX-X'X 

WHO WE 
ARE - - . *„ 
POSTAL OPERATIONS 

! DIRECTORATE/l .S. 
ARMY POSTAL GROUP 
— EUROPE 

WHY WE'RE 
HERB ■ ■ • 

To provide mall service throughout 
the Theater Army Europe, B'lglum and 
Holland. 

WHO WE 
ARE .... 
MORALE SUPPORT 
ACTIVITIES (MSA) 

WHY WE'RE 
HERE . .. 

To provide a broad range of recrea- 
tional and leisure lime programs lor 
USAREUR military communities 
through participation in physical, men- 
tal, social and cultural activities. 

WHAT »VE 
DO . . . 

► P 

WHAT WE 
DO ... 

Exercise command and control over 
throe Postal Companies and * ' Postal 
Detachments located in Gormi ny, Bel- 
glum and Holland to Include techmcal 
control over all postal operations with 
the European Theater. Sorvi os Include 
sales of stamps and mon )y orders, 
mailing of first class letters. Including 
registered, certified and other special 

services; mailing of parcels: Air mail, 
SAM (Space Available Mail), or PAL 
(Parcel Airlift) and other special mail 
services. (Your APO has available pub- 
lications describing specific guidelines 
regarding customs and mailing regula- 
tions.)      

WHO WE 
SERVE . . . 

All U.S. military, active duty and re- 
tired; their family members and DOD 
civilians and family members. 

WHO WE 
#%nB .... 

PUBLIC AFFAIRS OFFICE 

WHY WE'RE 
HERE ... 

To provide a means of Informing the 
Internal and external ajdlencas ol vital 
official Information. To provide guid- 
ance In decision-making processes if a 
proposed action Is likely to attract the 
attention of local or international me- 
dia, or should be known lo USAREUR 
military and civilian members. 

WHO WE i 
SERVE ... I 

i 
All members of the military commu- 

nity-military, civilian and family mem 
bers; Host Nation community. 

WHAT WE 
DO . . . 

Public Information — Responsible 
for all official information relayed from. 
or to, public media which includes lo- 
cal, national, and International newspa- 
per, magazine, radio and television re- 
porters. Responsible lor media queries 
and will provide guidance in release of 
Information to a media representative 
Command Information — Responsible 
for keeping all members of our internal 
audience Informed, responsible (or- 
nAFRT operations: EurArmy magazine 
and a host ol community-level newspa- 
pers throughout Europ 
Community Relations — Responsible 
lor matters allectlng, or likely to inllu- 
ence, relations with our local host gov- 
ernment. CR should bo consulted when 
problems In the following fields are 
observed or actions Involving these 
fields are considered: Pollution, sol- 
diers' off-duty behavior, real estale 
matters, organizational changes per- 
sonnel changes, and U S, Army's par- 
ticipation in public events 

WHO WE 
AiKB .... 
RECREATION CENTERS 
— INFORMATION, 
TOURS AND TRAVEL       ji 
(irr)                   |: 

WHY WE'RE 
HERE ...                1 

To provide a program/facility to 
meet mulll-purpose social and cultural 
needs of the military community. This 
Is the hub ol information and on-pos, 
social activities. 

WHAT WE 
DO . . . 

Programs range from drop-in type 
(e.g., TV, billiards, lahle tennis) to 
scheduled special events, classes ano 
theme parties. Rec Centers provide the 
setting lor clubs and other spcial inter- 
est groups (e g Economy Wives, Coin 
Collectors) and competitions (eg 
chess, pool, pinochle) ITT provides in- 
formation on activities in the area, lick- 
els lor concerts, travel and lours. Trav 
el opportunities vary from one-day. lov 
cost local sights to week-long visits to 
Europe's tourist attraction». 

WHO WE 
SERVE . . 

Active duty and relired mililary. au- 
thorized civilians and then lamly mem 
bers (IAW Tnble 1-1. AR28-1 and UR 
600-7(10 ) 
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WHO WE 
#%wc ■ ■ ■ ■ 
RED CROSS 

WHY WE'RE 
NBRB ■ ■ ■ 
To provide direct assistance to mili- 

tary members and their families. The 
^erlcan Red Cross and Its program 
pi assistance to the Armed Forces de- 
veloped when national leaders, both 
civilian and military recognized the 
ijeed lor social welfare services tor mll- 
tary personnel and their families. The 
leed was formally articulated In 1881 
when Clara Barton and a few support- 
ers from the Association of the Red 
Cross. In 1900 the Congress of the 
Jnited States chartered the organlza- 
lon and It was reincorporated by an 

Act of Congress on January 5, 1905.  

m 
WHO WE 
ARE .... 
RE—ENLISTMENT/ 
CAREER COUNSELOR 

WHY WE'RE 
HERE ■ ■ ■ 

To provide the Individual soldier with 
assistance/guidance In selecting or re- 
maining In current MOS for career pro- 
gression, obtaining reenllstment, and 
assignments/options. To advise com- 
manders on reelinstment matters. 

WHAT WE 
DO . . . 

Counsel soldiers. Assist soldiers with 
problems associated with reenllstment, 
extensions, specific options, etc. Pro- 
vide advice to ineligible soldiers on 
requirements to become eligible for 
reenllstment.  

WHAT WE 
DO . . . 
COMMUNICATIONS   SERVICES   — 

rovtd« a ineans of communication on 
jmlly  emergencies   to   members   of 
;rmed    Forces    and    their   families, 

worldwide 24 hours. EMERGENCY FI- 
NANCIAL ASSISTANCE — In case of 

prtaln emergencies, an outright grant 
r  Interest-free loan.  REPORTING  & 
EFERRAL — Counseling for personal 

or family problems — the Red Cross 
worker helps the service member Iden- 

ly and understand Ihe problem, find a 
»lutlon and Identify other resources In 
«e community to help resolve prob- 

lems. COMMUNITY VOLUNTEERS  — 
serve In many capacities as casawork- 

s at clinics, offices, schools, etc. In 
Edition, youth services utilizes young- 
'ers as volunteers and In special pro- 

grams such as Clown Corp., Basic Aid 
Training, etc. HEALTH S SAFETY — 

he American Red Cross leaches skills 
| first aid, water safety small craft. 
>d     cardlopulmonary     resuscitation 

(CPR).  Courses  are also available In 
Preparation    for     Parenthood.    Vital 

,qns. Super Sitter and more. 

WHO WE 
SERVE . . . 1 N 
All members of the mllilary commti- 

ty (military, clvlllnn and Inmily mem- 
uers) who »re enlillod to logistical sup- 
port   (Emergency (inancial assistance 
Hmiledl, 

WHO WE 
SERVE . .. 

All soldiers eligible for reenllstment. 

WHO WE 
ARE .... 
ROD AND GUN CLUB   _ 

WHY WE'RE 
HERE . .. 

To join together to accomplish mu- 
tual Interests; to promote the Ameri- 
can-European relations through local 
and International sporting activities; to 
coordinate the shooting, fishing and 
hunting programs for members of the 
clubs; and to promote educational pro- 
grams to help the newcomer enjoy 
field and stream acllvltlos. 

WHAT WE 
DO . . . 

HUNTING AND FISHING: Sponsor 
fishing contest and annual hunting and 
fishing instructors' course. Control of 
U.S. game quotas. Furnish training 
tests and materials to Hunting and 
Fishing Offices. 
SHOOTING: Sponsor teams In Interna- 
tional and German style hunting 
(Deutsche Jaeger Verein Club -OJV) 
championships, and the Armed Forces 
skeet shoot. Coordinate Ihe European 
shoot program and schedule lor NSSA, 
ATA and NRA. 
GENERAL: Maintain film library, assist 
members on special pro|ecls and or- 
ganization of trips. 

WHO WE 
SERVE . .. 

US military and civilian personnol 
and Iholr family momhors and ncltv^ 
members of the AssoclaHon Associate 
membeishlp Inclurtos NATO fo:ws mil- 
ilnry and civilian components. 

SERVE . . 
All members of the rrilttary commu- 

nity — military, civilians and (amily 
members 

WHO WE 
#%KKM .... 

STARS AND STRIPES 
BOOKSTORE & 
NEWSPAPER 

WHO WE 
ARE . ... 
UNITED SERVICE 
ORGANIZATION 

WHY WE'RE 
HERE . .. 

To serve Ihe spiritual, social, recrea- 
tional, educational and entertainment 
needs of U.S. service members and 
their family members worldwide. 

WHAT WE 
DO . . . 

A wide variety of programs and 
services is provided through eight prin- - 
clpal USO locations: Franklurt Interna- 
tional Airport. Frankfurt, Hanau. Baum- 
holder, Kaiserslautern. Mannhelm. 
Stuttgart and Wiesbaden. Services and 

WHY WE'RE 
HERE . .. 

To provide a daily "home-away- 
from-home newspaper for U.S. military 
perwsonnol end their families, as well 
as, U.S. civilians slatloned In Europe, 
the United Kingdom. Ihe Middle East 
and North Africa To operate 
bookstores at military Installations 
throughut those areas. The newspaper 
can be purchases at Stars & Stripes 
bookstores, some military dining fa- 
cillltes and snack bars on military In- 
stallations. Additonally, Stars & Stripes 
operates a |ob prinllncj shop that oftnrs 
service to U.S. military agencies In Eu- 
rope 

programs incluite interrulturnl uncur- 
standlng. extensive Informnlion and rn- 
(orral, travel assistance. Internal mlu- 
callon, community involvement, 
recreation ocllviiips. onontalion lo for- 
eign cultures. USO shows and assist- 
ance 10 economy (amilios through out- 
reach programs 

WHO WE 
SERVE . 

All mrnnhor; of Iho U S mililnry 
forces and Ihwr f.imily nirmbris. rnom- 
bors of Ihn R^srrvfl f-rurrs ,ind Nnlion- 
nl Guard whilp on active duty status, 
rTMlJlHry porsnnnn' ft olhor nations un- 
dm spPCtnl rondilmn'i. 1) Vi ijovrfn- 
mmvt nviiinn pt*rnonn**l ovprr.r.is and 
(hoir ( imdv rrviTntiff*; 

7 
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WHO WE 
J4KB ■ ■ ■ ■ 
VEHICLE REGISTRATION 

WHY WE'RE 
HERE ... 
To provide, In the Federal Republic 

of Germany and West Berlin, personnel 
and facilities for the Issuance and con- 
trol of privately owned vehicle opera- 
tor's licenses, the registration or pri- 
vately owned vehicles and firearms, 
and related services. 

WHO WE 
SERVE . .. 

All military personnel, eligible civil- 
ians and their family members. (Nor- 
mally, personnel who are entitled to PX 
rationed items are entitled to a USAR- 
EUR driver's license). 

WHAT WE 
DO . .. 

We issue privately owned vehicle op- 
erator's licenses, registrations of pri- 
vately owned vehicles, as well, as reg- 
istration of privately owned firearms. 

WHO WE 
*%KB ■ ■ ■ ■ 
YOUTH ACTIVITIES 

WHY WE'RE 
HERE . .. 

To provide a broad range of sports, 
recreational and cultural programs for 
the'youth (I.e., age 6 to 19) who are 
family members in USAREUR military 
communities. .__ 

WHAT WE 
DO ... 

Programs are organized by age 
groups In the areas of sports (e.g. 
baseball, football, soccer); outdoor ac- 
tivities (e.g., swimming, cheerieading); 
programmed activities (e.g.. dances. 

1 classes, clubs); drop-in activities at the 
Youth Center (e.g., TV, games, 
snacks); and cultural tours.      . 

WHO WE 
SERVE . . . 

Youths (i.e., 6 to 19 years)who are 
family members of active duty and re- 
tired military and authorized civilians. 
(IAW Table 1-1, AR 26-1 and UR 600- 
700) 

• 

• 

WHO WE 
ARE .... 
Dlrsctory of USAREUR 
Services 

This directory has been brought to you by the Human Resources Research 
Organization (HUmRRO) under contract to the Army Research Institute (ARI). 

The information contained In this directory was collected from representatives 
t each of the agencies and complied by Kalhy Brooks and Rosemary Dawson of 

the Life Coping Skills In USAREUR Project Staff. Layout and graphics by Mollle 
Kerr. 

HumRRo 
HQ USAREUR & 7th Army 

ODCSPER. Box 1789 
APO New York, NY 09403 

(MM) 2131-7635/6386 
(Civ) 0621-730-7635/6386 

v. 

So That's Hew 7/11 
Oet H«r Cod« Nam« 

ABCDEF 
7 
GHI 
E 
O 
R 
G 

M NOPQ 
11 
K L 
I 
M 
B 
E 
R 
L 
Y 

7(G)« H(Kr 18(R) 

18 
RSTUVWXY 
O 
B 
E 
R 
T 
S 
O 
N 

26 
2 
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What Are They Up To This Time? 

'S it ALL 
ABOUT 

ir IN 
',"hevier 
I^ii? bv 
Ihcy'rc 

If   you've   hcan.1   oiher   epis'HJi's   of   "i)OI \{j 
UIUJISC MLANf),"   you know lhat Strac Wdlic. 
Booniloy^lc, and   l)r.  /,ip .\rc  UcqucnlN L.UIcd  : 
"CüfHaLi" to Like pari m a s|>cciat rmvsiun. V^cll, 
at U again in 1 lie (MKHIS lo Gu. 

Strac Willie 
Suac is really excited aboat this mission because it's in (he 
(icld und lop secret. In his enthUMasm. he conluscs a very 
miporiant piece o) inlormalitjn. Ikcausc of this, Suac gets 
a Huclle lor his ()0K Schirm. 

Doctor Zap 
Dr. Zap knows as much about shopping on the economy ;}s 
ho docs about eating on the economy. And evryonc knows 
how welt he can eat! His German's not perfect, but he 
makes himself undcrstm.td ami helps his fricndä with the 
language. I-or example, lie tells Strac he should be 
"Urueckcn-ing" instead of "iichen-ing." 

Chester Boondoggle 
Chester has picked up some pointers from Dr. Zap. He's 
learned lhat it can be helpful lo have information at your 
fingcrups. He was cspcciallv happy to be able to help 7/1! 
during their miSMcn preparations. 

7/11 
As you may know, things di'd not get off to a very good 
start when 7/11 first joined Slrac, Zap and Boondoggle. 
Forlunatcly. they seem to have resoived their problems ... 
or almost all of them. 
Kind out more abouit this top secret mission that was so 
secret e«ii the "■gents'* didn't know whit they were 
doinx. Listen to The (iood lo Go on AFN at one of the 
time» litled in the schedule. Use the information on 
pa^es 2 and A during the broadcast. Ihen complete the 
rest uf the pages on your own or with a friend or family 
member. You'll soon be ready to shop on the Hauptv- 
trmvsc or in your neighborhood Metzgerei. 

The Goods To Go 
lUte M>U seen and heard the other OOINO IT IN 
01 I iS( III AM) progrants? I hps fpiv>de. The (,O.HK I« 
(••>. is »me of M vrncs of programs each of which deals 
»iih a dilferi-fti "II." When >üü ha»e fmUhed üsm% (his 
vi«t> & Stripes suppiemem ami ha»e listened to the Al- V 
id)o hroadcasl nl I he G**odi\ fu <>o, you will bt' able In 

stutp on (!ie (terman ecooom*. Other pru^rams are about 
u\irc puhltf (ranspurtalmn. ratine out «n the cunoniv, 
•tMTig nuiilarv cdntmuniiv rrsuurvev (nleratlin^ with husi 
ix(i<>fl iituriiv, and underMandinK the te^al avpects of 
niMg in t.ermanv tie sure lo pantcipale in all of ihesr 

. ruKrams, kemember. if vou nuw the AhN bruadcaMs 
■nd'or the Mirs A Stripes inserts, v»u iin gti to your 
local l^arnint( Krvmirce t rntei. Ihr» 11 let >«■« use ehe 
roKratm VIKI mts^ed. so thsi you'll win he "iKiing II in 
k-uts^tiiand" loo! 

JOIN THE WINNERS! 
Mj^c >ou sec*! jnvohe wcjrnL* .\ T shut -r Kutltin *iih a 
vttturt -A Suac. Of /.tp and HumOoifjilc ■imlNf, IT I\ 
>! 1 TM'MI \S|»'" Well. ilv\ re COtMSl, < (>\ It-Si 

* !;«rrs >(»u. t.«>. can N* a »inict I.earn how t>> reading 
t'ic t , pm? ( i.-ncsi -ulrs ^r- pu.c ; Ihen lt\icn u» the 
US hio.»Ji..ui .md t )niplc!c tn< fullowmiE pane» (»i«id 
uck' 

.SUPER SCHNUPPER 
CHICK VOURSBLP OUT: SM Hew Much You Know About Shopping On Th» Economy. 

Put a check M i" 'ha paronlheses next to the answers you know. 
1 1. —    Do you know the Gorman n.imes lor various morchnndisn, such as: types of clothing ( ), household 

goods (), bedding (). car pans ( v, toot) items ()7 
-    Do you know the metric measures tor length ( ). weight ( V, volume ( ), and temperature ( )7 

W 3. —    Do you know how to convert yuur clothing su^s into Gornia si.»es ( )? 
4. —    Do you know tne German name tor store ( ). names tor various typns ol stores ( ), and the particular 

types ol items each carries ( )? 
5. —    Can you explain to a German merchant that you want to purchase an Item without paying the 

German Value-added Toi (M»hrw»rt»tou«f> ( V. then follow the corroct procedures tor ohtaining tax 
relief ( )'f 

6. -     Can you properly care for items purchased on the German economy by reading and understanding 
the words and symbols in the instructions ( )7 

7. —    Carman customs and behavior in many social and businoss situutions are different from American. 
Do v^u know wfmn your behavior is offensive when dealing with Germans ( IV 

8. —    Can you use common German words and phrases aooropn.iN'iy when shopping, such as- 
Wieviel koelet.. .7 ( ). Geben Sie mir da* da. ( ), Ich moechla ... ( ) and Zeigen Sie irme da« dort 

() 
S. —    Do you know the hours German stores are open ( )7 

Per each cheek ( ), give yeurtetf 1 pelnt. Add up your eeora lo find out bow much you knew ebetil 
•hoppln« on the Qvrmen economy. 

Total pomli 
leet then 10 1J 1« 19 all 

not a barely a ■tmoai a ■ a «up«! 
■cbnupper •cbnupper •chnupper •cbnupper •cbnupper 

C-J3 



»j« in: ib in ueuiisciuaiiy.' - •$ 
STORE DIRECTORY 

Fkctrical items 

Women*» A Children1» 
OOIIMS 

Men's Shop 

Household Goods 
Furnilure 

C*mpin|> 
equipment 

Sporting Goods 

Other Helpful 
Signs 

To Steps - 

I    Treppen       \ 

To Elevator - 

I : Fahrstuhl     \ 
m.::::-r.:-.:-.-rr.:::-.-.-r.-..jr 

To Escalator 

(Rolltreppe     \ 
■MMMHiMiiiMMMiMMir 

To Emerqency Sxit 

1; Notsusgang :>\ 
lli'ilil iiiiii ■ \tinS 

4 

Slrae  tried   to  itehen   ipult]   when   he  should   have 
dwekem {putheä) 

HOURS OP OPERATION 

Many stem tlose 
for u knur or two 
during the diy. 

Store» must he clo»ed 
hetween IHAO and U7(ia. 

OMMHIMI: Montag-Froilng. 0630-1300 

•1SOO-1I30 

^Kurzar Samstag 0S3O-1300 

Langar Samalag   0*30 1S00 

Mittwoch gaaehloaaan Nachmittag ~ 

Sonntag und Faiartaga gaschloaaai^S«. 

Mo»l Salardayv More» are 
opea aaly aniii I or 2 p.m. 

On the Tirtt Saiwda« nf 
each month, slorr» are 
ape« until I»00 or lit« 

Store» may he rl<>M*d nn 
^Vedne^day afternnno» 
especially ia »mall !smn> 

F.»Cfpf (ol crrlain kind» 
of »lore» ibalirne». ifilk 
\hop\ and nn*»cr shtip»). 
and in lounvi area» 
or train \l*tton», store* 
m«\l he f li»\pd «n Sunda>», 

C-3-' 
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'JDoing it in Beiitschian(i'~4 
American-German 

Si»© Conversion Chart 

WOMEN: 

Blouses And Sweaters 

nan. 
32 

40 

34 

42 

36 

44 

38 

46 

nan. 

s.  
nan. 

Dresses Ana Suits 
!0    12    14 

18    40    42 

Shoes 
4     5     6 

IS     36     37 

7 

38 

40 

48 

18 

46 

39 

42 

50 

20 

48 

9 

40 

MEN: 
Suits, Coats. Slacks And Jackets 

•rman. 

•rman. 

S.  
«rman  

I 
t 
! 

14 

36 

34 

44 

8 

33 

MS 

37 

15 

38 

36 

46 

Shoes 

9 
tn 

Shirts 

15H 

a 9 

38 

48 

10 

41 

40 

50 

11 

43 

1SV, 

40 

16 

41 

42 

52 

12 

43 

16' 

42 

44 

54 

13 

4-« 

17 

43 

Hint« For Converttng: 
1  For blou«n. add 9 to U S 5I70S (eg. US. 34 • German 42). 

CLOTHING CARE INSTRUCTIONS 

The following symbols appear on European clothing. 
Beside each symbol, its meaning is given. 

© 

B 

1. Hand wash only. 

2« Garment may be dry cleaned. Sometimes this 

sign is combined with a don'l wash sign, which 

moans It must be dry cleaned. If the don't 

wash sign Is absent, the consumer has the 

choice. 

3» Do not dry clean. 

4» Machine wash. 

Bm Do not bleach. 

O. Do not hang to dry: dry Hal, or on a frame 

T» Drip dry. Hang while wet for best results 

6« Tumble dry It 50 desired, if sign is in green, 

high tieat may bo used; if rtmber, use low heat. 

0. Warm Iron.  One dot means cool iron;  three 

dots mean a hot iron. 

10. DC not iron. 

SPORT 

fy&n,^ 

• 

L ?. For dressos/sklrl», add 18 to U S. slie. 
3. For »hoes, add 31 t U 3 si»« 

UnrSirac and BarmJottlt fruivi JUSI ihr nfhl ihMg/ar iheir mnuo/i' • 

• 

* l 
! 

■ 

3 
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'Doing it in J}eutsc]iland'~4 
German Money 
Identification 

THE 

Coin« (Muenzen) 
I    a. «in ClnptonntgihMCti 

c-SMtFiMii'pnnniQitmck 

|   d.*lnZ«hnpt«-tn)gaty«cfe 

I    «.•inFlMntttgplMMitgsilicel! 
{•(nFiM«trxlg«f) 

'   t.*tftCtnfnarttliMck 
l   f.«*nZw«linarteliMefe 

n« atn Fu#ntvviara vtiMcit 
i 

Bill« (Geldscheine) 
•. «In FiMntmwIiactMMi 
b. *t« Zehnmsriracfwtn 
e. »tn Zw«nzto>neHi»ch«4n 
d. «in FiMrHDoniMt echatn 

>ItH« 

■ 1^-pl^WWQ pi#C# 

• l-maHipfc«« 

SOLUTION ... 
How To Save DMs.. 

SloDM 
1. To  change   U.S.   Doüars   into   Ooutsche 
Marks: 

a. Multiply the amount of U.S. dollars by 
th« amount ol DMs In ons U.S. dollar 

b. Round  your  answer  to  the  nsarest 
Ptsnnlg. 

DMto$ 
2. To change Deutsch« Marks Into US. dol- 
lars: 

a. Divide the total amount of DM by Ihe- 
number o( DMs in on« US dollar 

b. Round  your  answer  to the  nearest 
cent. 

Examples 
(It th« Exchange RiM« Is St 00 ■ DM 2.30) 

1$ 4.50«how many DM? 
450 

«2 30 
13500 
900 

10.35     «DM 10 35 
i DM 150 ' how many dollars? 

6S?17'$65 22 
2 30/150 00 066 

138 0 
1200 
1150 

500 
460 

400 
230 
1700 

1610 

Ar« you inlarasled In saving nutnay? Of courtal 
Wall, II you ara «ligibla for logistic support, you 
are also »llgibl« for rsllat from G«ram valu«-«cl<J«d 
tax. Th« M«hrwartst«u«r (Mwst.) Is th« 13% tax 
which la added to th« cost of th« goods yon buy 
on th« local Garman «conomy. Usually th« pric« 
on th« m«rehandis« includss th« Mwst. 

You do not need to pay thi« tax ih 

— you are eligible (US active duty mtlltary, US ctvfltan 
employee of US mlMtery O' famity members of the fof- 
mer). 

— the value of vour purchase Is at least DM 50. exclud- 
ing the tax. 

— you follow the procedures described bolow RFFORF 
your purchase is me        

Here Is ■ step-by-slep guide to saving 
DMs. 

Step On«: Get specific information from your 
local Community Marale Support Fund (CMSF) of- 
fice. 

Step Two: Select the goods or service you want 
from a merchant who will accept payment through 
the tax-relief program. Merchants participate in the 
program voluntarily. 

Stop Thra«: Get an Invoice (bill) from the mer- 
chant for the desired goods or services. 

Stop FOUR Purchase a DM certified bank check 
mad« payable to the CMSF. 

8t«p Ff»« Take the invoice and check to the 
CMSF oftK» 

Stop Six: Complete the forms at th« CMSF office. 
You will get a purchase order and an Abwlckiungs- 
»cheln (relief certification) 

Stop S«v«n: Take the check, the purchase order 
and Abwicklungsschein to the merchant and pick up! 
the goods. • 

Stop Eight Have th« merchant certify payment 
on th« purchase order end return it to you. 

Stop Min«: Tak« or send on« copy of the pur- 
chase Order to the CMSF OfflC« 

Stop Terr Enjoy your purchase — Tax free! 

i 
With A Little Help From Your Friends! 

A« with most things in DOING IT IN DEUTSCHLAND, service members and their 
families can get help from several agencies before they go shopping on the econ- 
omy. Here are some shopping-related services provided in your community. 

GOTO: FOR; 
:ITT, USD or R« Center 

Icommunlly Morale Support Fund (CMSF) 

'JAG or Legal Assistance Office 

iMiliUry Banking Farilities or Finance Office 
j 
^Education Center, LRC. HeadsUrl or Gateway or !J German language and customs classes 
■German Volkshochschule 

Post library. Stars A Stripes Bookstore or German ij Helpful honks on what to buy, wherr to find what. 
jBuchhandlung | you want, how to communicate with storrperson- 

nel,ctc. 

Group shopping tours (transportation provided) 

Tax Relief (Mehrwertsteuer) 

Interpretation of and advice about sales contracts. 

Exchange dollars for DMs 

Army Community Service Infnrmaton and assistance for many spccls ofshop- 
ping.. ,      — 

Approximate  Equivalents  of  English  and  Metric Meaaur*« 

SHIFT TO METRIC 
LENGTH 

)mm  •    OK m   S.rs    ■   ?1> 4mm 
lem •    n» m it«   - ? S4 cm 

tm    • 3 ?« ft «1 m 
I C km 

MASS (WHqbt) 
ig » 0"^ «r 
I*Q - 7 t m 
W^  -     t i if» 

CAPACITY 
(Liquid Measurement) 

lm( • 031 M 
11 - * 11 pi 
I L •   I O« ql 
t I   - 07« get 

IHAI • ?« sr *W 
1 pi       -   4 ? I 
I«!      »»it 
» g«l     -  3 ?% L 

C •■ ̂ v r* 
OWu« r***** 

100 " - Jt? 

toCmmm 
M 

t   SwMtAd 3? _ tWI 
I u,rftir^v h» s M - 
5 OMM^T« 37 

" 
« _ 

■ 

JO - ■i 

t Uumpvev • 
1  DMMI»! 10 - - » 
] AM}> 

0 - - 91 

-10 _ _ 14 
.in - - 0 

4 

nmmnQ potm ot 
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'Doing it in 3)eutscliland'~4 

* 
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If 
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GERMAN STORES 
AND WHAT THEY SELL 

loondogglefs 
SHOPPEEL'S 

PHRASE 
GUIDe 

UmEEXPRESSiONS* 
GuifirMvum 

\Goo*m,«3mg* 
GutatTaft 

CoodifMnoHB» 

AufWieitntkt**'    " 

Bine* 
PI«««pVo«-i»i il n«M 

Dantok 
Ttauikw»» 

ASKINaQUESTIONS^I 
Woflnäitth...f 

Wktncuinai..  * 
KoemmSlrmlrheiftif* •      ' 

HabrttSle...? 
•    D» yo« k«f«« . . ? " 

- KoemrtrSie mirr.-. zeiftiif»' ■ 
&■}«■ ihmrawi.. 7 

W»Wfl(t(Mf»f «?-■ 
Ho»Bwchtai«n 

■ KonumtSlehHpaiitrrsBrrditta*  ' 

ANTIQUfTAETENHANDLUNG. 
APOTHEKE. 

AUTO-HANDEL 
A VERMIETUNG.. 
AUTO-REPARATUREN. 
BAECKEREI  

BAST UNO 
HEIMWERKERGESCHAEFT- 

BETTENGESCHAEFT. 

BLUMENGESCHAEFT . 

■•Cw»r*f: 

GETTTNGSERVICE»: 
khmotrkim-*. 

■     ;i   Ickhaellt-trfWt.., 

'       CtbtirSitmtr dot date. 

,. , frftw* 

BUCHHANDLUNG- 
DROGERIE  

DRUCKEREI. 

.an antique store 
.a pharmacy; handles only prescription and non- 
prescrtptlon drugs 

-car dealers and rental 
-car repairs 
-bakery: breads, rolls, pasteries and other fatten- 

ing foods 

-hobby & craft shop: crafl supplies, handyman 
supplies, do-it-yourself home repair and deco- 
rating supplies 

-bed shop: beds, sheets, comloriers, blankets, 
pillows, etc. 

-florist; fresh and dried flowers, potted plants, 
vases 

-book shop; books, maps, calendars 
-drug store; most items you would expect to find 

In American drug stores except pharmacy items 
-printer, misc. printing, i.e. pamphlets, letterhead, 

etc. 
EISENHANOLUNG. 

ELEKTROGESCHAEFT- 

FAHRRADGESCHAEFT. 
FARBENGE8CHAEFT— 

FEINKOSTLADEN- 

FOTOQESCHAEFT. 

-hardware store; similar to U.S. hardware store-?: 
you can usually find rock sail here 

-electric   shop;   light   lixtures,   wiring   supplies, 
some electric appliances 

-bicycle shop (including repairs and spare partr) 
-paint and wall covering shop: paints, wallpaper, 

supplies lor applying wall coverings 
-line food shop; imported foot Items, dell Items, 

exceptional wines and liquors 
-photo shop: cameras, projectors, film, meters. 

lens, carrying cases, tripods, etc. film processing 
-beauty shop (men, women & children) 
-garden shop;  seeds,  plants, planters, garden 

tools 
«all sorts of curtains, drapes, etc. in different 

shapes and sizes 
_fresh vegetables and Iruits shop 
„.gift shop; boutique gifts In all price ranges 
—needlework shop; needlepoint, crochet, knitting, 

tapestry 

-housewara shop: Items for the kitche. chinr. and 
pottery, crystal, pots and pans, household ac- 
cessories 

HUTLADEN hat shop 
HUT UND REGENSCHIRM 
GESCHAEFT  hat and umbrella store 
KAUFHAUS (WARENHAUS) large department shop 
g"^»!» «m«ii stand selling newpnpers. maqazines. can- 

dy,  beverages (some sell sandwiches and hot 

FRISEUR  
OARTENGESCHAEFT  

OARDINENGESCHAEFT. 

GEMUESELADEN  
GESCHENK-BOUTIQUE  
HANDARBEIT8QESCHAEFT . 

HAUSHALTSWAREN- 
OESCHAEFT  

KLEIDERQESCHAEFT  
KRAFTFAHRZEUQTEILE 
GESCHAEFT  
KUNSTHANDLUNG  

dogs) 
„clothing slore 

KURZWARENGESCHAEFT.. 
METZGEREI  

..automotive partr, store 

.art shop: pslntinqn. prints and Irnmos 
-dry goods slore (aN sons of sewlnii notion-;) 
.butcher. Iresh meat, sausages. o!c 
-furniture store 
.motorcycle shop; sale and rnoair of molorcvcle» 

.lewelry store 

MOEBELGESCHAEFT  
I MOTORRAO-GESCHAEFT.. 

8CHMUCKWAREN- 
GESCHAEFT  
SCHUMACHER shon repair 5hop 
ECHREIBWARCN-OESCHAEFT.sliilionory riot« 
8PIELWAREN-CESCHAEFT toy shop; toys lor >:hilriron of all acjos 
TABAKWAREN „ store for  all soils o'  irrokinq n-cossorles.    o 

ciqarflllos. cigars. ciq«iillo<»s. pipns. tujMnrr,. otc. 
™wnt!-paper nhop, various lvp»':i of wall-paper and 

•alt-posters, etc 
—rug »hop; all sirrs amj shapes of r\\ct\. ".haqs, 

-.Shop lor clocks and wftlcru'S, mo^l ol mom alio 
do rtvpairs 

TAPETEN-GESCHAEFT. 

TEPPICH GESCHAEFT.. 
UMhENGESCHAEFT  

For Bargain Hunters 

billig 
cheap 
teuer 
expensive 
preiswert 
budget priced 
Sonderangebot 
bargain 
Angebot der Woche 
Thla week's special 
Schlossverkauf 
Clearance aale 
sparen 
aave 

wmmmmmeommmmm 

4t$tttt*tt*m*. 

WAS FARBEN. BITTE? 

black 
blur 
brown 
green 
fry 
«range 
pink 
rrd 
white 
yellow 

srfiwarz 
blau 
braun 
grurn 
grta 
orangen färben 
rosa 
rot 
»PI.« 

fib 

Fabric And 
Wlbmr tlam*s 
I   Rftwr NfhurwTlIf 

I   WiMr 

^ ll3.H„».,Hr 

4 NrlHr 
5 SvWhrltvrli 
•  Kir» 

7 \rifri 

R llut-K^Miri 

I     Mil', 

Silk 

I i«lllr 

\\a\h * 
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H««'« your chanca lo play a rol«: firal, at a «hoppar (Kaaular); than, 
Salaaparton (Varkaautarin). You will naad anothar parson to taka the other rola. 
(Parhapa, you hava a German aquainlanca who will help you). Repeat thai 
dialogue vnlil you think you'» ready to be recorded in an episode of "DOING IT 
IN DEUTSCHLAND" or until you feel comfortable enough to go into a German 
•lore and use what you have learnedl             . 

KMilfrr Culm Ti(! 
VerkMuefering Gotf n TM! Wu dirt n stlnT 
Kaeuffr Irh nionhle bitte Fin Hrmil kinfen. 
Vrrkseofrrta WH fow eine (iroene and Ferbe? 
Karufer Meine Groejse M vlenlx und die Farbe soll welss sein 
Verkatuttrinn Hier Ist ein sehoenes Hemd. 
Kmfulf- Wieviel kostet es? 
Vrrkieulerlo EinhundertiwtnziK Mark. 
Ktrufrr Das Ist sehr tener (Das Ist mir zu teuer). 
Vrrkteafrrlm Hier, dieses Hemd kostet nur foenCundfuenliig Mark. 
Kteufer Gut. das is: preiswert Das nehme leh. 
Vrrkirafcria Zi/llFn»e an der Kasse. 
Kieater Wo ist die Kasse? 
Vrrkieaftiin Im Krdftesrhoss. 
Karafer Vieles Dank. Auf Wiedersehen. 
Vrrktmlrrlo Bitte sehnen. Aul Wiedersehen. 

Ba sure that you know the meaning ol the dialogue shove. Circle the anawar 
to each of the following c^oslions. 

1 — "Was darf es sein" means? a) What would you like? b) May I help you? c) 
Would you like to... ? 
2 — When Germans use the word "Farbe", they are talking about: a) color b) slacks 
c) selection d) something else 
3 — How would "einhundertzwanzig Mark" look written out In numbers? a) DM 1,20 
b) DM 1.20,00 c) DM 120 d) DM 1.120 
4 — "Teuer" means? a) large b) small c) expensive d) cheap 
5 — "Erdgeschoss" refers to the a) first floor b) close the door c) ground floor 
d) something else 

parsssmessaas 
i AreYou Ready To Save CMs? vv^ii 

 "«mmmmi 
1. The steps for obtaining value-added tax relief below are out of order. Find 

the right sequence. Put a "1" next to the first step, a "2" next to the second 
step, and so on for all live steps. 

— a. Take the invoice and check to the CMSF office; complete the necessary 
paperwork. 

— b. Select what you want to buy and get an invice at the store. 
— c. Take the check, the purchase order and Abwicklungsschein to the 

merchant and pick up the goods. 
— d. Purchase a DM certified bank check made payable to the CMSF. 
— •. Ask the merchant to certify payment on the purchase order and return a 

copy of the purchase order to the CMSF office. 

2. The price given for the following items include the Mehrwertsteuer (value 
added tax). How much would you save by getting the tax relief? How much would 
you have to pay the merchant? When you know the cost including the tax, you 
multiply the total cost by . 115 (11.5%) 

For •xample: 

Hem 
a. ein paar Schuhe 
b. Auto Reparaturen 
c-Herd 

ein Mantel     = DM 200 (Ind. Mwst.) 
tax relief       = DM 200 x .115 = DM 23 
Price you pay = DM 200 = DM 23 = DM 177 
Note: 13% of DM 177 = DM 23) 

Price (Incl. Mwst.) Tax Relief 
DM 110          

DM   55   
DM 429   

Price You Pay 

How Do you Measure up? 

WasiGibi'sr 
Where would you go to buy the following things? Write the letter of the German 
store In the space provided. You may use Information on page 5 If you need help. 
KAPOTHEKE 
a DROGERIE 
0. EISENHANDLUNG 
D. KIOSK 
E. KLEIDERGESCHAEFT 
F. MOEBELGESCHAEFT 

. 1. a magazine 

. 2. a couch 

. 3. a pair of pants 

. 4. prescription medicine 

. 5. a hammer and nails 

. 6. tooth paste 

Was 1st Was? 
Here Is a chance tor you to laam what la Involved In shopping on the 
economy. Us« the Information on pagee 2 through S lo help you anawar these 
questions. 
1, Kurier Samstag refers to '. — 

Langer Samstag refers to ^— • wh,ch 's 

the first Samatag of the month when stores are open until 1800 or 1830. 

2. Refer to the "CLOTHING CARE" chart on page 3 and place the number for 
each correct symbol by Its meaning. 
a.  Drip dry, lor best re- 

sults hang while wet. d.  Garment may be dry 
b. _____ Do no! Iron. cleaned. 
e.  Do not bleach. a,  Hand wash only. 

W M Ä &  © 

To leal your melrie knowledge and knowledge ol German words, circle the 
correel answer lo each of these live questions. Us« the information on pag« 4 
II you mad h«lp. 

1. Which of these is about the same size as Boondoggle's liter Kantine? 
a. 1/2 gallon b. quart c. ounce d. centiliter 

2. How much does Boondoggle's filled Rucksack weigh? 
a. 10 kilograms      b. 25 liters c. 50 grams 

3. How long is Strac Willie's Schirm? 
«. 1 kilometer   b. 10 Inches     c. 1 meter d. 5 liters 

d. 5 meters 

e. long enugh 

4. If the temperature outside is 35 degrees Celsius, what will Strac Willie be likely 
t' wear? 

a. Pelz Mantel b. Hemd and Hosen c. ski lacket d. bikini 

5. What metric unit could be used to measure the length of their Zeil? 
a. gram b. hour c. callus d. liter e. centimeter 

Shop For 
Yourself 
Be prepared when you go shopping. Jot down 
the German sizes lor yourself and your spouse, a 
parent or a friend of the opposite sex. 

»MALI 

SIZE SIZE 
Bluse Hemd 

Kleid .     ...  ,, .                  An7ijg 

Hn^en 

Schuhe Srhiiha 

6 
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 uoing it m jjTOCscaiana^j 
^iiecSc it Out: Can You Cope? 

Anawvr th« following quvation«: 

1. Ted wmlrd to buy a pxtr of Batarisn-stylc 
walkinj; p>nH. 

a. In what type of German store 
would he fina thcm?___  

b. He wears an American size 36- 
What German size should he 
try?  

C He found a pair he liked. The label 
looked   tike   this: 

RvtfM Schur-Wolt« 

© 

What fabric were the pants made 
oH  
How should Ted keep these pants 
clean?  
The price lag looked like this: DM 
107\99. 
How much did the pants cost? 

Marks and  Pfennigs 
How much Mehrwertsteuer (Val- 
ue-added tax) was included in the 
price?  
if the «change rate were SI i DM 
2.30, how much did the pants cost 
in dollars (including the tax)? 

2- M>ri« and Jor are going on ■ picnic. 
Help them to shop for what they need. 
They want ham and mils for lunch. 

a. Where would they go to buy 
ham? ——_«_____ 

b. What is the German word for 
ham? . 

C. If they wanted about halt a pound 
of ham, how many grams should 
they ask for?  

d. Where would they go to buy 
rolls?  

•. What is the German word for 
rolls?  

f. If they wanted to buy four roils, 
how many should they ask for in 
German?  

g. ä f it is Saturday, June 19th, what is 
the latest lime they couid go shop- 
ping for their picnic food?____ 

Answers 
Hi Tour Turn To Plaf * Rote 1jiaj;3.c;«x;5.c   ,   Wat on,,.,  i.dJ.M.E:4.*;5.C«.B. ■ Mr You Roadj To Sn* DM'« • I K],b.1:c.4:d.%o.5 11 •.DM12.U and OH t7.35;b. not oUgMo lor lai rolio« and DM 55; cOH 

~*SM and DM CT9.M. a How Do You Haaour* Up? l-b;2.a;3.c;4.b.5.a. B   chock It Out: Can Vw Cop«? I^KIaldarvoachaan or Kauthaua;b.4«;c.Puro now wool;d.dnr claan ontr. do not wath^.107 mark and » 

pbnÄig iTlMK of DM «nr.WOMia.«;!! M*.« 2.aMal<BO»l:b.achinkaiixJSa «raBiaal.«a^ka<»tw.Brootcl>of>,-l.»ian9.b«loco l.-ao p.m,  • Waa lal WaaT 1. Short Saluidar. Ion« SaturdarJJj;b.t:C.S:dJn.<:X 

ISMJ» J «:«J»:5.«J*Jr 

 Cut Here -^*KS  

THE COPING CONTEST 

ff \ 

Contest Rules 

Listed below in the Shopping List are the Ger- 
man words lor the items Strac, Zap, Boondog- 
gle, and 7/11 bought (or their mission. 
All of these Hems are pictured In the advertiaement 
at the left. 
Find the German word lor each Item and put Its 
letter In the circle next to Its picture. 
Listen io the radio program "The Goods to Go" 
to find the answer to these two questions: 
a. How many tents did they buy? 
b. What color jacket did Chester buy? 

SHOPPING LIST 

a. Zelt 1. Decke 
b. Topi g. Sell 
c Bratpfanne h. Lampe 
d. Schlafsack i. Verband Kasten 
•. Rucksack |. Jacke 

Answer the quest ons on p age 8 In "Now-Give 5. 
Us a Piece ol Your Mind." 

6. Write your name, rank and mailing address in 
the spaces provided 

7. Cut out the contest form. Fold on the dotted 
linos so that the API address Is on the front. 
Staple or tape closed In one place. 

8. Drop In any APO mail box. No stamp is needed. 
9. Ten T-shirt winners and 250 button winners will 

be drawn from the contestants who have all 
answers correct and have completed "Now- 
Glve us a Piece ot Your Mind." 
To be eligible, entries must be received not later 
than two weeks from the date of the last AFN 
brroadcast ol " The Goods To Go." 

10, 
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Word Search Puzzle 

Directions: 
1. Look in the diagram of l«tl«n for the German words for 
each type of clolhine in (he word list. Kind them by reading 
FORWARDS and DOWN. 

2. Each lime you find a word in the diagram, circle it and 
cross it off the word lift. The first word is done for you 
(shirt in German is llemdl. 

3. Yon may use (he information on the previous pages and a 
German-Enclish dictionary. 

(Antwera «ill appear in DOING it !N DEUTSCHLAND #5) 

rv 

ROCKANJELHR 

SCHLAFANZUG 

SHLEIMCOUTU 

CLRIBAKSRHE 

Ql E M B) O SETTER 

IVATATTRSIT 

RENSCHMUCKE 

MRTCROAMHR L 

ZOSHISTPAAR 

OBLUSEPFLWE 

RETHANMQTAN 

STIEFELRLTO 

ETRICKSIKTV 

HANDSCHUHET 

WORD LIST 

2. Irouscn 

3.jackci 

4. shoes 

5. blouse 

& skirt 

7. dress 

8. coal 

9. sock 

10. lie 

11. belt 

12. hat 

13. umbrella 

14. gloves 

15. scarf 

18. boot 

17. pajamas 

18. robe 

19. jewelry 

THIS PROGRAM ... 

This program has been hrnughl to you by 
The Human Resources Research Organi?a- 
non (HumRRO) under coniract lo The 
Army Research Inslilute IARI) 

The life Coping Skills in USARF.UR 
Project staff: 

Richard I.. Miller, Project Director 
Rosemary Dawson, Task Director 
Chaillc Maddox. Scripi writer 
and Audio Director 
Mollic Kcrr. Design and Layout 
Jeanne llcbein 
Kalhy Urooks 
Malachi Fullard 
Olivia Halben 

HO USARF.UR &7lh Army 
ODCSPF.R. Box 17S9 
APONcw York 09403 
(MM) 2131-7635/6386 
(Civ) 0621-730-7635/6386 

CASTOFCHARACTFRS: 

Narrator — Josephine Perkins 
Dr. Zap — <;corce Waller 
Slrac Willie — Richard I.. Miller 
Cheslcr Boondoggle — Benjamin ljuie 
7/11 — Janice (ilidden 
Contact — Lilburn Dawson 

Recording & mixing by 
Wolfgang C.areis 

8  — -Cut Here   OM  

NOW GIVE US A PIECE OF YOUR MIND!! 
When did you listen m THE GOODS TO GO? 

Ist lime 

2nd time 
(Day) (Time) 

(Day) 

Where did you listen lo THE GOODS TO CO? 

 barracks  in class (specify- 

 home  on duly (in the  

—_ LRC  other (specify:. 

(Time) 

Check all of the words below which lell what you Ihoughl of the program, THE GOODS TO GO. 

 interesting  stupid  didn't understand        fun  useless 

 boring  funny  loo long  loo short  dull 

 helpful  useful  fantastic  good  lernfic 

If you didn't listen to the program, why didn't you? 

Which of the following acliviiies did you do in Ibis newspaper1 Whm did you think of Ihc activities'' Check 
the activities you completed. Circle Ihc rating you'd give I tic activity 

tu 
cc 
ui 
I 
Q 

Check the activities you did 

— Super Schnupper (p.l) 
— It's Your Turn to Play a Role (p,6) 
— Was Gihl's? (p.*) 
— Are You Ready lo Sa»e DM? (p,6) 
— How Do You Measure Up? |p,t) 
— Was Ist Was? 
— Shop for Yourself (p.6) 
— Cheek It Out: t an You Cope? (p.7) 
— Coping Contest (p.7) 
!Word Search Puzzle I p,8) 

Awful     Okay      Good      Great 

What did you like least about the program and activities? 

NAM E  

MAILING ADDRESS. 

RANK. 

Unit APO 

u 

< 
0) 

o 
Z 

3 
■o 

4 

a 

V     a. 

O 
a. < 
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^Boing it in DentscMamT-S 

WHAT'S it ALL 
ABOUT 

THE SOFA SAGA 

AN INSIDE LOOK 
Arc you wondering what Strnc. Zap and Boondopglc will 
be getting into in this episode? Merc's an inside look. Refer 
to the Schedule of AKN Broadcasts and listen to their 
experiences in dealing with the legal aspects of living in 
Germany Then complete the following pages so thai youll 
know where you stand under the SOFA. 

STRAC WILLIE 
Once again Slrac Willie embarks on an important mission 
for "Contact." This adventure takes the agents outside 
Germany Into Holland in an attempt to intercept a smug- 
gling ring. Slrac must be prepared for such 3 mission and 
(his includes learning how to register his 008 umbrella. 

DOCTOR ZAP 
For Dr. Zap a mission outside Germany provides another 
opportunity to try out his skills'and, of course, to utilize his 
ever-handy satchel. Dr. Zap^s knowledge about how to 
register POVs and other legal matters does come in handy, 
but he still seems to have a little difficulty keeping every- 
thing organized in his satchel. 

CHESTER BOONDOGQLE 
Chester is getting in on the action for this mission. First, 
he has to study the driver's manual in order to gel his 
license. As usual, he's in charge of supplies for the trip. 
However, this time he has an added responsibility as driv- 
er. This leads to some unexpected experiences including 
interaction w.th the Polizei. 

THE SOFA SAGA 
m  wttk's  episod»  of "DOINO   IT  IN   DEUTSCH- 

'i,AND" prescnls some of the legal «specls of siliialion< 
encounlerMl by USAREUR personml li»ing in Cermtny. 
Fjcb progr«m of Ihe "DOING IT IN DEUTSCHLAND'* 

I    rin gives you information about a different IT. Some 
I    her program topics include: I sing public transportation, 
j    ling  out  on  the economy,  using  military  community 
resources (including a Directory of USAREUR Semcesi 
and shopping on the economy. If you have missed the AFN 
broadcasts and the Stars and Stripes inserts for these 

ograms, you can catch up on them at your learning 
source Center. Then, you can join us in "DOING IT IN 

,    EIJTSCIIALAND." 

YOU MAY WIN THIS CONTESTI 
-wbe vou've noticed a few T-shirts or buttons piclurinp 

.    rac Willie. Chester Boondoegle and Dr. Zap "DOING 
IT IN DF.UTSCIILANO." If you haven't become faratl- 
iar with these characters yet. this is your chance  Vou can 

, ""n your own T-shirt or button by entering the Coping 
I    inlest   Read the contest rules on page 7 to see how 
i    icn, listen lo the AFN broadcast and complete the con« 
i   *t activity. You may be one of ten T-shirt winners or one 

ol  the 250 persons who wins a  button. Join  the other 
winners •DOINC; IT IN DEUTSCHLAND."- 

Schedule of AFN Broadcasts 

KNOW WHERE YOU STAND UNDER THE SOFA 

The NATO Status of Forces Agreement (SOFA) defines the legal status o( the American Armed Forces 
In Germany and other NATO counlries. It sets forth the rights, privileges and responsibilities of the 
U.S. Forces, and of Individual members ol U.S. Forces, including civilian employees and family 
members ol both military and civilian personnel. SOFA governs the relationship between the U.S. and 
foreign countries In matters ol criminal jurisdiction, passports and visa regulations, and other civil and 
legal nailers. 
Separate articles In this supplement describe what SOFA means to you. They are not comprehensive 
and are meant only to provide general information. If you need specific inlormation or advise on any 
of these matters concerning SOFA or German law, go to an expert. See your legal assistance olticer. 

PLAYINQ THE NUMBERS — LEGALLY 
Many law«, rule* and ragulalion« involv« number«. In THE SOFA SAGA, you will learn 

«omo ol that*. Sac how many you already know. U«a the lollowing number«: 

.79 1.2 25 31 50 98 100 110 200 

 a. The maximum speed within built-up areas in kilometers per hour (km/h). 
 b. The number ol milligrams ol blood alcohol per each millimeter of whole blood which will 

result In suspension ol your driver's license lor 90 days. 
 c. The maximum dollar value ol each bona fido gift you may send through the APO duty Ire«. 

 d. The lee lor registering a POV, obtainina a driver's license or registering a lirearm. 

 •. To change kilometers per hour (km-h) to miles per hour (mph), you multiply by this number. 
 I. The phono number lor the military police. 

 g. How many cigarettes can you bring into Germany duty free. 

 h. How many liters of alcoholic beverage may you give a German as a gill (not more than once 
a month). 

 I. How many meters away from your vehicle you should place your warning triangle on a two 
lane highway. ; 

 |. The German civiian emergency call phone number. 
k. A service member can't take leave outside ol Germany without this torm. 

 I. The number ol times a person can bo tried lor the same crime. 

A« you work Ihrouqh Iha tollowmq pnqaa, you will find all of lh« cortacl numbara   Chech llva onaa vou'va already 
amllan and wrila in tha othara aa you coma acroaa lham  Than you can look al the corracl anawara on paga 7. 

I 
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Your Path To A POV Speed Kills 

Operator's License 

USAREUR 
PAM 190-34 

Driver's Handbook 
and 

Examination 
Manual 

AE Form 
3398 

Application 
for POV 

USAREUR 
Operator's 

Manual 

niftSWO* 
Driver's Orientation 

Class 
1000-1200 

il 

Ä©,l® 
Written 
Exam &: 
Sign Test 
 % 

Physical 
Exam: 
3 • hearing 
^•vision 
•5 • color perception 
^ • reaction time 

Valid 
U.S. driver's    [ 

license 

or 

Driver's 
Performance 

Test 

and/or 

If E1-E4, may 
need military 

operator's license 

Approved  '" 
AE Form 3398 

Temporary 
USAREUR POV 

operator's license 

AE Form 206| 
USAREUR 

POV operator's 

a 
license  BT^ 

POV REGISTRATION 
A "OV (privately owned vehicle) Is a car. truck, 

; trail« or other type of vehicle. Regardless o( the 
kind of vehicle, It must be registered with the USAR- 

. EUR Registry of Motor Vehicles. The picture shows 
what materials are needed to register your POV. 
USAREUR Regulation 190-1 and USAREUR Pam- 
phlet 190-34 describe the procedures you should 
follow. Or consult your local MPs or the Registry of 
Motor Vehicles. 

irmy records show that in most fatal automobile 
accidents, the driver was speeding. Not only do 
people exceed posted speed limits, but they, also, 
drive too fast for road conditions. 

Germany has two types of speed limits. You may 
see posted speed limits for 30 km/h. 50 km/h, 80 
km/h, 100 km/h, etc. Often, however, limits that 
apply to certain types of highways and vehicles are 
not posted. For example. In citi »s. towns, and vil- 
lages, the speed limit for cars Is 50 km/h or 31 mph, 
unless posted otherwise. Outside built-up areas the 
limit is about 100 km/h or 62 mph. Remember that 
these speed limits are for clear weather and road 
conditions. An exception is when you see the sign 
"Bel Naesse" posted with a speed limit. This is the 
speed limit when the road is wet. 

Roads which have no speed limit, but still require 
common sense, caution and alertness are auto- 
bahns. Often the recommended speed limit is pos- 
ted. It may read "90-110 km" or "Nicht schneller 
130 km/h." 

If you have an American car, the odometer is 
calculated In miles per hour (mph). In Europe, speed 
Is calculated in kilometer per hour (km/h). Here are 
two quick conversion formulas for changing miles to 
kilometers and kilometers to miles. 

KM/H to MPH: 
Multiply the km/h by .6 and drop the last digit of the 
answer. 
Example: 90 km/h x .6 = 54.0 mph. 

MPH to KM/H: 
Multiply miles by 1.6 and drop the last digit. 
Example: 90 mph x 1.6 = 144.0 km/h. 

To register ■ POV, you will need: 1) proof of ownership, 2) AE Form 1598, with proof of vehida 
Inspection. 3) doubl« white insurance card, 4) USAREUR driver's license, and 5) $5 registration lee. You 
will receive your AE Form 89 Registration, license plates and expiration date decal. 

Speed limit: This sign with black num- 
bers on a white background bordered 
with red indicates the maximum speed. 

Recommended «peed: This sign rec- 
ommends that, with favorable road 
conditions, traffic, visibility and weath- 
er, you select a speed within those 
Indicated. This sign has white numbers 
on a blue background and is seen on 
the autobahn. 

7flMT0> 
Httf 

Autobahn sign which advises drivers to 
drive not faster than 130 km/h. 

Nick 
Schneller 

130 
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YOU, 
ÄCiÖONOl. 

One of fhe mosr serious offenses under both Gerrron 
low ond the Uniform Code of Mtiirory Justice CUCAAJ) 
rroy be colled driving under the Influence of olcohol. or 

rtvlng  while  Inroxlcoted  (DVI),   or  driving  tmpoired. 
/horever it Is colled, when you gef right down ro il. 

»nixing olcohol wirh driving con result in severe conse- 
quences. These con Include, but not be limited fO; con- 
viction ond imprlsonmenr for serious criminal charges, 
ind/or discharge from the Army. Penalties con also be 
^sHy In situorions where no one Is killed or hurt: suspen- 

nan of drivers license, stiff fines, potemioily severe legal 
action,  concettotlon of  Insurance  coverage or greoriy 
'ocreosed Insurance premiums, along with odmlnistrottve 

alon token by mllltory commanders.  The most dire 
consequences ore to your «ofety and that of others, 

»r^jury cr death often result from DWI accidents. 
Much hos been said about the amount of alcohol a 

person  can  drink  before  becoming  drunk  or  legally 
nder the Influence, There ore many differences among 
idlvlduols In terms of the amount of olcohol that con be 

drunk   before   becoming   Intoxicated,   Such   things   as 
health, weight, physical stamina, time since lost meal, 
drinking experience, etc. affect a person's roleronce. In 
»efmony you ore considered to be under rhe Influence 
jyour blood olcohol leve' is 79 mg. or greater. This will 
tsult In suspension of your license for 90 days A blood 

olcohol level of 1.0 mllllgroms or more per 1 Ü0 mtlllliters 
of whole blood will cause your license to be revoked 
pr of least one year. Remember, loo. that when you 
obtained your USAHEUR drivers license, you gave your 
inpHed consent to a blood alcohol test upon rhe request 

of German or mllltory police personnel.  You are the 
person who con do something about you. olcohol ond 
'riving. It's your resportslbiliry. The license or the life you 
pve moy be your own' 

EMERGENCY PHONE 
NUMBERS „ 

rom Your Loctl Military Phon»    ^fc/ vtaSpj 

Military Pollc* 9« 

lilitary Ambulanc« 

Military Fir« 

term an Emargancy 
!     (Notruf) 

German Fir» 
(Fauarwahr) 

rom Your Local Civilian Phon» 

Military Police 

'tllltary Ambulanc» 

jllltary Fir» 

German Emargancy 
,     (Notruf) 

jerman Fir» 
(Feuerwehr) 

97 

95 

(99) 110 

(99) 112 

(Mil. accaee a) 9» 

(Mil. accaea 0)97 

(Mil. accaee tt) 95 

110 

112 

IN CASE OF ACCIDENT . . . 
Every driver faces the possibility of being involved in an accident. It might 

be just a fender bender, a one or two car collision in which no one is hurt, or a 
fatality. The time to learn what to do in the event of an accident is NOW. As a 
driver involved in an accident, your responsibilities are to: 

A. Slop immediately. 
B. Determine the extent of damage. 
C. Take the following steps for traffic safety: 1. (Minor damage) Move vehicles to side of road. 2 
Put out your 'Warning Triangle" at least 100 meters away from the scene to warn oncoming 
traffic (200 meters on the Autobahn). 
D. Assist Injured persons and call for medical help and ambuianca, if required. Do not move 
seriously Injured persons (unless absolutely necessary). Give first aid to control bleeding. 
Remember, you must carry a first aid kit at all limes. Keep person warm to control shock. 
E. Get names and addresses, driver's license and vehicle registration numbers of other driver(s). 
F. Remain at the scene of the accident uniil those persons involved or injured determine the 
identity, vehicles and nature of Involvement of each individual concerned 
G. Do not remove evidence until the necessary factual determinations have been made. 
H. Make a sketch of the scene, measure skid marks and. il possible, take photographs. 
I. Promptly complete the accident report form provided by your insurance company. 
J. Do not drink any alcoholic beverages lor at least six hours after the accident. (To protect 
yourself from allegations of being drunk when the accident occurred.) 

Fleeing the scene of an accident Is a serious offense under both German law and the Uniform Code 
of Military Justice. Only under the following circumstances may you leave (he scene In cases of minor 
accidents Involving you and a parked unattended vehicle, you must make an effort to contact ihe 
owner/driver of the vehicle you hit. For example, if the vehicle is parked In a residential area, knock 
on doors and ask about the owner of the vehicle. Remain at Ihe scene lor a reasonable lenglh of time. 
The owner may return soon. Then, after making every effort to contact the driver ol the car, leave a 
note on the windshield, identifying who you are and how you can be contacted. Make a note of the 
damage you caused, and. II there were witnesses, get their names and addresses. Finally, roport Ihe 

^accident to the police.^   __ j  _ . __ _.   

II you have an accident, call the police and the police do not arrive, get the name, address, license 
; plate number, driver's license number and  Insurance information  of the other driver.  Eslimate 

property damage and, most Importantly, II other parties are involved, make sure they agree to your 
leaving.         

11 there is no other means ol getting police or ambulance assistance, you can leave to call or take 
an injured person to the hospital. You should then return to Ihe scene cf Ihe accident. 

Tinn 
HAVE DOCUMENTS, WILL TRAVEL A V 

1    Laal winter a eoldiitr had to taav» a aki bue at Ihe Gorman bordor and return to hi» unit by train. 
1 Ha had forgotten hie DA Form 31. A family wae not able to proceed on its vacation trip because 

thay did not have their green inaurance card. When you travel to other European countriet, be 
prepared. Be eura you have the following document» in your poaseenion. Some or nil of them «re 
r»quir»d by particular countriea. 

1, Request and Authority lor leave (DA Form 31) or; 
S. Temporary duly orders (DD Form 1:6 10) or; 
J. Passport with visas as required by -.ome coumnps 
II you drive a car acroea European boundsnea, be aure you have: 
1. Title 
2. Registration 
3. Insurance (qrem card) 
4. Inlornatlonal Drivers License (required (or ',ome counlries) 
5. Identification card 

A valid US. passport Is norrnnlly nil Ihnt  Is required o( US.  forcor. lamtly members .ind DOD 
civilians, but some countries require a visa as well  Botore traveling lü othpr counlru's. lind out wluit is 

Il  required crossing Into Ihrir boundaries. 

t;-.'» 3 



'Doing it inDeutscaiand'-s 
The Green And White: 

Die Polizei 
Its not long before the newcomer 10 Germany Is oble 

to recogrtze the green ond white vehicles of the police 
or Polizei. Most of us will spend our entire tour here 
without needing to soy more than "Guten Tag" to o 
Germon police officer. But, If you ore Involved In a 
situation of a more serious nature, you should be pre- 
pared to act oppropriotely. 

Germon police hove authority over service members, 
dvlllan employees ond the family members of both 
Your relationship to the Germon Polizei Is much the 
some os It Is to the police In your home town. Under the 
Status of Forces Agreement (SOFA). German police con 
arrest Americans. They moy search, seize, fingerprint 
ond take blood samples. If you are a service member, 
they moy detain you until you ore released to U.S. 
military authorities. If you ore a civilian, they may 
detain you in a locol Jail. 

If You Ar« Arrested Or Detained By 
The German Police 
1. Do not resist them. 

1. De polite ond cooperative. 
3. If you ore a service member, show them your 

Legal Status Cord (AE Form 3317). Point to the portion In 
Germon that requests that your unit commander or 
military police be notified. 

4. Identify yourself with your ID card. Carry It at all 
times. 

5. Cooperate with the police, but be cautious about 
what you soy. What you soy can be used as evidence 
ogoln« you loter. 

If You Are 
Accused Of A Crime 

The key to the legol status of an American In Ger- 
many accused of a crime Is JURISDICTION. Whether a 
person Is tried by military coutt-mortlol or In a Germon 
court depends on which country has legol authority or 
Jurisdiction. For offenses that are punishable only under 
the Uniform Code of Military Justice CUCMJ) mllltory 
authorities hove exclusive jurisdiction (eg. AWOL, dis- 
obeying on order, etc.) Germon authorities hove juris- 
diction when their countty's laws hove been vlolaied. 
such as In customs vlolotlons or traffic offenses. In some 
coses there Is concurrent jurisdiction where a service 
member could be subject to either Germon or mllltory 
authorities. Germon authorities hove exclusive jurisdic- 
tion over civilian employees ond family members of 
mllltory or civilian personnel. 

i      The Army hos primary Jurisdiction over Its members In: 
j — offenses against the property or security of the Unlt- 
I ed States. 
! — offenses committed In performance of official duty. 
! ond 
| —crimes ogolnst petsons or property of another US 

sen/Ice member, o civilian employee or o family mem- 

! >>»' 
In all other offenses. German outhorltles hove primary 

'. jurlsdlctloo ond. If convicted, o person could be confined 
to a German prison In some Instances. Germon authori- 
ties con waive jurisdiction, or US offldols con request 
that the case be turned over to them 

The SOFA also provides safeguards for your rights os o 
service member, civilian employee of the mllltory or 
family member of either If you ore arrested by the 
Germon police you have the right 'o 

— be accorded a prompt and speedy trial 
1 —be Informed In advance of the trial of charges 

ogalns» you 
— be confronted with the witnesses against yoc 
— compel the oppearonce of witnesses In your favor 

I — hove lego* counsel of your own choice for de- 
fense 

— hove o representative of your own government 
present at the trial (when rules of the court permit). 

— be presumed Innocent until guilt Is established 
beyond teosanable doubt. 

— not be tried twice lor the some crime (double 
jeopardy). A soldier cannot be tried for the some crime 
by both Getmon and military courts. 

— hove the services of a competent Interpreter. 
— have an American trial observer, 
— payment by the U.S. government of counsel fees 

and court costs, but not fines, in serious coses Involving 
service members (not civilian employees or family 
members). _ _ 

■^ If You Need Legal Assistance 
Lawyers in the United States perform many functions 

The Office of the Judge Advocate General (JAG) offers 
many of these some services through the Claims Section. 
Admlnlsttotlve Law Section and the Legol Assistance 
Office. The Legol Assistance Office offers old to U.S. 
Forces personnel Including service members, civilians 
ond thelt family members. 

You can find help at your Legal Assistance Office for 
the following matters: Rental agreements/disagree- 
ments, domestic relations, divorce, reporotlon. child cus- 
tody, noo-support of dependents, personal finance, 
debts. taxes. consumer guidance. contractual 
agreements/disagreements, pawets of ottorney. cit- 
izenship, immigration, naturalliatlan. personal ond civil 
rights, wills. Germon law and listings of English-speaking 
Germon lawyers.   

IN and OUT 
IMPORT: 

EXPORT: 

To bring merchandise into one country from 
another country. 

To take merchandise out of one country Into 
another country. 

Germon low usually requires the payment of customs 
duty on Imported ond exported items. However, under 
the NATO Status of Forces Agreement (SOFA) all mem- 
bers of the US Forces, the civilian component and thelt 
family members ore exempt from Getmon customs 
duty on Importation or exportation of furniture, auto- 
mobiles ond other goods intended for personal use 

There ore two ways you can Import items into Ger- 
many If you know exactly what you're going to buy. 
complete USAREUR Customs Form AE 2075 before you 
leave Germany. When you ore crossing back Into Ger- 
many with purchases mode in another country, this form 
will exempt you from paying customs duty. Or you 
moy hove the merchondis*- shipped to Germany by the 
shop where you make the purchase Complete your AE 
2075 when you return to Germany, present it to the 
Germon authorities when you ore notified that your 
goods ore here They will release your shipment to you 
duty free. 

You should be owore that you will need on AE Form 
2075 fat each shipment ond that violation of customs 
lows or regulations ore grounds for judicial action by 
Germon or US Forces outhonfies If you are not sure of 
what to do In particular situottons, check with the d2nd 
Mllltory Police Customs Office 

Some Iterrv ore limited in the amounts which moy be 
.mported Additionally, these items may be imported/ 
exp^ted not mote than twice a month the loble 
below shows the allowable amounts 

200 (import) 
600 (expo.i) 

Clgorettes 

Other tobacco products 

Coffee 
or pure coffee extracts 

250 grams (import) 
500 grams (export) 
500 gran ,5 
125 grams 

or mixed rotfee enrrocts  250 qroms 

Tea 
Wines and spirits 

Cocoa 
Chocolate or chocolate 

products 

500 grams 
2 liters (import) 
Reasonable quantities 

not deemed 
sufficient for trading 

putposes (export) 
500 grams 
500 grams 

Transfer Of Goods: Legal Or Illegal? 

Hove you ever wonted to give your Germon lond- 
lord o bottle of scotch os o gift' Do you hove some 
Ametlcnn friends who ore nor ossocioted with the mili- 
tory wt _ love to get their favorite US brands from 
the commlssoryr1 Have you ever considered giving o 
carton of dgarertes to someone in o foreign country as 
payment for services? Well, only In the first instance 
would the transfer of goods be legal. 

IT IS ILLEGAL TO: 

— sell, trade or give away ANY commissary items to 
anyone not authorized commissary privileges 

— to pay far services rendered by Germans or other 
unauthorized persons with clgotettes. liquor or other 
rationed items. 

— sell any items bought In US Fatces facilities without 
outhorlzation by the customs officials 

— give as gifts any rationed Items in quantities great- 
er than the following: 

25 ctgorerres or 10 cigars or 2 1 oz smoking tobacco 
17.6 oz. coffee or 4 4 oz. iratonl coffee. 
4.4 oz. tea or 175 oz. instant tea 
one bottle okoholic beverage nor more than  12 

liters. 
If you want to sell a non-expendable item, such as a 

car. refrigerator, or stereo, to a person not authorized 
under the SOFA, you moy IF you meet the following 
requirements: 
1  You must hove been In possession of the goods for at 

least six months 
2. You must obtain prior approval of US military ond 

Germon customs authorities   Do this by submitting 
AE Form 2074 ("ermit to Transfer) to the 42nd MP 
Detachment 

#5u>- In Your Absence: 
^^ Power Of Attorney 

SGT Connets' son Is going to n day camp He must 
hove a power of ottorney which wl! permit doy camp 
personnel to authorize medical care 

PFC Whitokei Is PCSing He needs power o." attorney 
which will allow his buddy to sell his cor (or him 

CPT Peters will be an extended TOY He wants o 
general power of attorney for his wife to be oble to 
conduct oil his affairs while he is gone 

Service members ond civilian personnel moy obtain o 
POWER OF ATTORNEY which gives another person the 
legal power to do almost anything the individual con do 
on his/her own Far example, o power of attorney con 
be given to permit another person to sell or buy prop- 
erty In your name; to register, ship or otherwise deoi 
with your automobile to sign for and/or dear your 
quarters, to authorize medical treatment lor your family 
members In some instances, you moy wish lo give 
someone a general power of ottorney to conduct oil o( 
your affairs This should be discussed with an advisor or 
the Legal Assistance Office (LAO) first 

fa obtain a power of attorney, go to your locol LAO 
Check their hours of operation ond find out if on ap- 
pointment Is necessary You will complete an AE Form 
573 for a general power of ottorney or one of the st ties 
of AE Form 161ÖS lor special powers of ottorney The 
form will be executed by on authorized mdividuol if 
you have questions obout powers of attorney, ask of 
your IAO or consult AR 600-11 

  1 
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USTOMS AND THE APO: MAILING GIFTS 

i Any gift moiled rhrough the APO system musr hove a 
customs label attached sfotlng the exact contents ond 
value. 

] — If your gift wos made In the United States,  no 
«tarns duty Is charged. On the custorw label write 
Ketumed US Goods." 
— If your gift wos mode In a foreign country ond 

costi more than J25 00. customs duty must be paid on 
« entire amounr. not just that part over 425 00 
I— If o foreign mode gift cost less thon 525 00, no 

. itty has to be pold. Gifts for several persons can be In 
one box and sent to o single address if: 

(1) foe/) g*f ö seporotely wrapped, shows the name 
>d address of Intended receiver, and Is marked "Dona 
de Gift Not Exceeding i25 00 In value " 
(2) The outer parcel shows the total number ot gifts 

ond their value on the address side. For example, a 
parcel containing  three  gifts  will be Indoned  "Three 

ona Fide Gifts Enclosed. Each Not Exceeding (25.00 In 
olue." 
(3) The customs declaration form Is addressed to the 

person to whom the outer parcel Is addressed Parcel 
contents will be listed on this farm and show the person 

*ceMng each gift In the parcel. 
You con soy o pocMoge hos no volue. bur you must 

l&orly describe whot's in the package. Including what 
It's mode of (e.g.. cotton shirt, wooden spoons, crystal 
bowl)  Remember, the receiver, not the sender of Ihe 

ockoge must pay ony customs duty. 

e 

PCS and APO 
When you rerurn 10 the Unired Stores on permonenr 

chonqe of stotion (PCS) orders, you may mail personal 
properry of unllmired voiue duty free. On the P5 Form 
296Ö-A (Parcel Po« Customs Dedororion), list the items in 
the pockoge. Write on the wrapper "Free Entry Claimed 
Under Public law Ö<>-406. Movement Orders InclosedZ' 
Place a copy of your PCS orders in the parcel. You may 
send both items you brought from CONUS and those 
yau bought overseas for your own use 

CUSTOMS DECLARATION 
j FORMS 
I      CUSTOMS DECLARATION FORMS 

j PS Form 2976 (Cusroms — Douone CD Is green In color 
! and must be completed ond placed on the address side 

of each letter or letter package  containing dutiable 
merchondlse (e.g. cassette topes) and on each small 
package. 

PS Form 2V66-S (Parcel Post Customs Decloro'ion Unired 
'ores of America) Is white Surface or oirmoll parcel post 
nd third class surface parcels must hove this form at- 

• dched to the address side of ihe package 

CIWTOM.H— DOIUN?. C I 

in winHcriflm M lux 
OwtrM« in drmt 
DHiruliWi il/lmilUt 

JLU}3M  &UJJ- 

M»rl  X  tor*  if i  fifl 
II •■(* J ltd Ulttttl 

dun /^•nullnii .U  n-i.iMndM 

!<> 

DO NOT MAIL 
Items thai may kill or injure a person, damage 
mail or other property may not be mailed through 
She APO system. Also, it is illegal to mail rationed 
items. Some of these items are shown above. See 
your APO representative it you have any ques- 
tions. 
IntoKicalinc liquors and hqunr candies. 
Conlrabnnd  (e.g., swiiclibladc  knives, dairy 

products). 
Narconc drugs. 
USARFUR ralioncd items (i.e., coffee and 

cigarcitcsl. 
Poisonous animals (snakes). 
Explosives   and    flammable    material    that 

might tpnitc or explode 
Obsccnc/indcccnl publications or films 
Conccalablc firearms. 
Lottery or fraudulent matter. 
Radioactive matter. 
Poison or pnisonous matter (acids, alkalies) 
Oxidi^mj: materials or hiphly llammable soli- 

ds likely to cause fire while being trans- 
ported. 

Magnelic material Kaving enough magnetic 
field to cause appreciable deviation of an 
aircraft cempass/sensmg device at 1 5 or 
more feet. 

PS Form 2976 A (Customs Drcloronon) If the sond«?1, 

does nor wish ro describe the contents ot o tettrr or 
parcel on the wrapper, the tender mcv place the upper 
port of fhe green PS Form 2Q76 on the oddrry;, jrdc of 
the onicle ond complete PS Form 297(VA ond place it 
Inside the oochooe 
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On The Road 
Page* 2 and 3 contain a lot of information about operating a privately 
ownad vahicl« in Europa. Sa« how much you remember. 
A. To get a POV operator's license, you must pass several exams. 
These are: 
1.__  
2  
3  

:4;  
5._  
6  
7 .   
(I fyou don't have a valid US license) 
B. To register a POV for the first time, you need the following items: 
1  
2  
3._  

■4  

5  
6..  
C. Write a statement which might serve as your personal rule rec ird- 
Ing driving and alcohol. 

D. What two items are required in all POV's so that they can be used in case of 
an accident? 

■1  
Z  
E. If you had a car accident while traveling in a part of Germany with US 
military Installations, what number would you call for the police or an 
ambulance?  
F. The personal and POV documents required tor entry In other European 

' countries are the same lor all countries.   True or False 

KM/H MPH 
When you are driving, you won't be able to use a pencil and paper or a 
calculator to convert from kilometers per hour to miles per hour and vice 

_yersa. Try to do these conversions in your head. Use the formulas on page 2. 

a. 100 km/h =■ mph 
b. km/h = 100 mph 
c.   50 km/h = _ mph 
d. km/h =   75 mph 
•.   40 km/h « mph 

LEGALESE 
It Mem« that lawyer« have a language all their own. Writ» th» letter ol the 
correct meaning* In front of th* numbered word* below. 

 1. Power of Attorney  6. SOFA 
 2. Jurisdiction  7.'UCMJ 
 3. Customs Duty   8. Import 
 4. Bona Fide  9. Custody 
 S. Implied Consent  10. Black Market 

a. To bring merchandise from one country Into another country. 
b. A tax or fee charged for bringing goods from one country Into another 
country, 
c. A legal document which allows another person to act in your place. 
d. Illegal trsnsfer ol goods; lor example, selling rationed Items to non-autho- 

, rlzed people. 
•. The NATO agreement which defines your legal status while stationed in 
Germany 
I. legal authority over 
g. True, real, authentic 
h. The laws and ragulallons ol the US Armed Services. 

, I, Being held or detained by the police. 
j. Agreement or permission given as in agreeing to submit to a blood alcohol 
lest when you gel a USAREUR POV license. 

^ 

Who Will You See In Court? 

Who ha* exclusive or primary jurisdiction (legal authority) in each of the 
following ca*e*7 Put an X under German or Military. 

German/Military 
1. A soldier has been AWOL for three days. 
2. The daughter of a sergeant has been accused of shoplifting at a German 

department store. 
3. Two GIs beat up a German at a bar. 
4. A GS-9 DoD civilian ran a red light. 
5. A PFC fled the scene of an accident. 

Lagal or illegal? 
Read each «talement. Think about custom* regulation*. Mark whether it i* 

legal or illegal. 

Legal      Illegal 
1. To Import two pounds of coffee into Germany. 
2. To give a German friend a carton of ciagrettes as a present. 

3. To sell a stereo bought at AAFES and owned less than 6 months to a local 
national. 

4. To give your landlord steaks bought at the commissary. 
5. To give your landlord steaks bought at AAFES-Foodland. 
6. To mail your mom's favorite tea which you bought at the commissary to her 

through the APO. 
7. To mail $950 worth of personal belongings to the U.S. duty free when you 

PCS. 
S. To send three bona fide gifts worth $23, $15 and $18 In one box duty free. 

SEND A BONA FIDE GIFT 
Complete the numbered sections o( the PS Form 2966A betow as if you were 
mailing a gift of one lambswool scarf from England to your mother, sister or 
girlfriend. The sweater Is worth less than $25.00. 

PARCEL POST CUSTOMS DECLARATION-UNITED STATES OF AMERICA 

(T*\      SENDLR'S INSTRUCTIONS 
V^b/srtw/r/avs DE L 'EXPEDITEUR 

If item ti undclivtrxbie: 
Au cat de non-Uvrahon: 

Q Return to lender. (Sender gujr- 
intees return chsrfes.) 
Remmyfi Vori^ne. 

D Forward to; 
RhxpedU i: ,  

Q Abandon, 
Abandnnn't. 

3) 

Tht undertlfmcd certifies that th« ptr- 
tlculan given In thli declaration are cor- 
rect and thai this Item doei not contain 
any dineeroui irtklcfj» prohibited by 
portal rrrulationv 

waiflht ipotJil 

DETAILED LIST OF  CONTENTS 
(Typ* or Ballpoint) 

© 

Ct«fk'« InltUlf 

VALUt 
(U.S. $> 

Iniurcd Valu«(U.S. f> 

1*5 Form 296B A. July 19B1 
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1 heck it Out: Can You Cope? 
I. Rationed Items: In the boxes below, write the amount ol each Item which can 
be A) given to a German as a gill, B) sent through the APO, and C) imported 
■to Germany. Indicate the unit ol measure; e.g.. oz, gr, I. qt. Ib., pckg. or 
^dividual pieces. Gilt 10 G*»rmf>n _ Mail Ihrouqh APO - Import nto (ipfrti.iny   1 

1 a • 1 

|^> b t J_ 

1^ c 9 k                                      j 

1^ 
d h 1 

II. Fill in the blanks with the correct word or phrase. 
a. The legal status ol US services members in Germany is governed by the 

b. The legal status ol family members ol Army personnel in Germany is/is 
not the same as the legal status of Iheir sponsor. 

c. II you want a Iriend to sell your POV for you after you PCS. you will need 

d. II customs duty is due on a mailed package, who must pay it: The sender 
or the receiver?  

e. If you dialed this number from a military phone, who would you be calling: 
99-1107  

III. Speed: What Is the speed limit il not potted otherwise; 
a. in towns and cities? km/h or about mph. 

^km/h or about.. b. on highways outside built up areas?  
c. recommended on autobahns? km/h or abouL 

mph. 
_mph. 
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THE COPING CONTEST 
What's Missing? 

You will need these things 
to register a POV. 

1     1. 

Your car should contain: 

ranSTWtw»! 

Emergency phone numbers 

Military Pelle* M 

Military Ambulance 87 

Military Fire 95 

German Emergency 

German Fir« nj 

5  

PARCEL COST CUSTOMS DECLARATION 

DETAILED LIST DP CONTENTS 
vTvp« or BlUDOlni) 

VALUE 
lu.s SI 

Tests to pas» lor 
POV operator's license. 

Hearing 
Vision 
Color perception 
Wiitten 
Sign 

Ratlonod Items: 

Contest Rules 

1. The six pictures at the left each have one thing 
missing. 

2. Write what Is missing Irom each picture in the spaces 
provided. 

3. Answer the questions in the section called "NOW GIVE 
US A PIECE OF YOUR MIND" on the next page. 

4. Write your name, rank, and mailing address in the 
spaces provided. 

5. Cut out the contesl lorm. Fold on the dotted lines so 
that the API address is on the front Staple or tape 
closed in one placo. 

«. Drop in any APO mail box. NO STAMP IS NEEDED. 
7. Ten T-r.hlrt winners and 250 button wmnnrs will be 

drawn from the contestants who have correctly 
Idenliliod the si« missing things and completed the 
"GIVE US A PIECE OF YOljn MIND" questions. 

8. To be eligible, entries must be received not later than 
two weeks Irom Hie dale ol the last AFN broadcast of 
the SOFA SAGA  (Foe the schedule on page 1 ) 



SIS *— Tl" 

FRACTURED PHRASES i 
The arrangement ot the letters and pictures in each box represents a phrase. For example, the letters in the first 

box suggest the phrase "Swear under oath" because the word "SWEAR" is under the word "OATH." Try to solve 
the other boxes. The answers are on page 7.  

TOXI driving CATED^ 

trouGlble 

f^ «HI 
"<iXLI 

LIVING 

•Vo 

0 ? c o 

crimiSELFnation 

JEOPARDY 

JEOPARDY 

. K        9 

10. 

THIS PROGRAM ... 

This prn)>Mm has been brought to you by 
The Human Kt-sourccs Research Orgam/a- 
lion (MumRKO) under contract to The 
Army Research Instiluic (ARI) 

The Life Coping Skills in USAREUR 
Project staff: 

Richard L. Miller. Proictf Director 
Rosemary Dawson. Task Director 
Chaitlc Maddox. Script writer 
and Audio Director 
Mollie Kcrr. Design and Layout 
Jeanne Hebcin 
Kalhy Brooks 
Malachi Fullard 
Olivia Halben 

HQUSARF.IIR &7ihArmy 
ODCSPKR.Bo« 17R9 
APO New York 09401 
{MM)2l.1l-7635/fi1S6 
(Civ) 0621-730-7635/6386 

CAST OF CHARACTERS; 
Narrator — Josephine Perkins 
Dr. /.»p — (ieorge Waller 
Slrac Willie — Richard L Miller 
Chester Brmndoggle — Benjamin Laute 
7/11 — Janice (.lidden 
Contact — William A. Marsh 

Recording & mixing by 
Wolfgang (»areis 

•-Cut Here -§>— 

NOW GIVE US A PIECE OF YOUR MIND!! 
When did you listen to THE SOFA SAGA? 

Ist time 

2nd time 
(Day) (Time) 

(Day) 

Where did you listen to THE SOFA SAGA? 

 barracks  in class (specify- 

 home  on duly (in the  

 LRC  other (specify:. 

(Time) 

 ) 
 ) 

Check all of the words below which lei what you thought of the program, THE SOFA SAGA 

 interesting  stupid  didn't understand        fun  useless 

 boring  funny _ too long  loo short  dull 

 helpful  useful  fantastic  good  lernfic 

If you didn't listen to the program, why didn't you? 

Which of the following activities did you do in this newspaper'' What did yuu think of the acliviiics? Check 
the activities you completed. Circle the rating you'd give the activity. 

Check the activities you did Rjtmg 

I 
o 

Awful Okay Good Great 

Playing the Numbers (p.l)                          1 

  On the Road (p6)                                        1 

   KM/H- MPH(p6)                                  1 

Legalcse(p6)                                            1 

WhoWill YouSceinCourf'(p6)              1 

Legal or Illegal'(P 6)                                  1 

Send a ItonafideGift (ph)                             1 

Check it Out Can You Cope'1 (p 7)            1 
The Coping Contest tp 7)                             1 

Fractured Phrases (pS)                                1 

Whii jid you like best about the program and activities1 

Whit did you like least about the program and activities' 

NAME  

MAILING ADDRF^S 

RANK 

Unit APO 

E 

Ul 
oc < 
(A 

O 
X 

_    « 
=      Ui 

3      </» 
•O      O 
ö     Q 

< 

o 
z 

3 

oc 
o a < 

C-48 



APPENDIX D 

Demographic Variable Items 

(Programs #1-5) 



Last 4 SSA # 

Program # 

What is your grade? 

  (1) El 

  (2) E2 

  (3) E3 

  (4) E4 

  (5) E5 

What is your duty MOS?   

How old are you?  years 

What is your sex? 

i__  (1) Male 

  (2) Fenale 

What is your racial/ethnic background? 

  (1) Asian-Anerican 

  {?.) Black  (Negro) 

  (3) Native American  (American Indian) 

  (4) Spanish surname  (Hispanic) 

  (5) White 

  (6) Other 

How long have you been in Germany?    months 

Where do you live? 

  (1) barracks 

  (2) U.S. housing area 

  (3) on the economy 

Are you a high school graduate? 

  Yes     No     highest grade completed 

D-l 



APPENDIX E 

USAREUR Experience Items 

for 

Pilot Program 

^^^^H^BH 



How many times in the past month have you used a public German bus? 

  (1) 0 

  (2) 1-2 

  (3) 3-4 

  (4) 5-8 

  (5) 9-12 

  (6) 13-16 

  (7) 17-20 

  (8) more than 20 

If you used public German buses 4 times or less during the past month, why 
do you rarely use this form of transportation? Mark all of the choices below 
that are true for you. 

  (1) I have a car. 

  (2) There are no public buses in this community. 

  (3) I don't know how to use public German buses. 

_____  (4) I walk to the places I need/want to go to. 

  (5) I take U.S. military transportation. 

  (6) I hitch hike where I need to go. 

  (7) I ride with friends where I need to go. 

  (8) German buses cost too much to use- 

  (9) Other reason(s).  Please write your -   v s: 

6 

E-l 



How many times in the past month have you used a public German streetcar 
(Strassenbahn)? 

  (1) 0 

  (2) 1-2 

  (3) 3-4 

  (4) 5-8 

  (5) 9-12 

  (6) 13-16 

  ;') 17-20 

(8) more than 20 

If you used public German streetcars 4 times or less during the past month, 
why do you rarely use this form of transportation? Mark all of the choices 
below that are true for you. 

  (1) I have a car. 

  (2) There are no streetcars in this community. 

  (3) I take the public German bus where I need/want to go. 

  (4) I don't know how to use the streetcar. 

  (5) I walk to the places I need/want to go to. 

  (6) I take U.S. military transportation. 

  (7) I hitch hike where I need to go. 

  (8) I ride with friends where I need to go. 

  (9) German streetcars cost too much to use. 

  (10) Other reason(s).  Please write your reasons: 

E-2 



How many times in the past month have you taken a taxi? 

  (1) 0 

  (2) 1-2 

  (3) 3-4 

  (4) 5-8 

  (5) 9-12 

  (6) 13-16 

  (7) 17-20 

  (8) more than 20 

If you have taken a taxi 2 times or less during the last month, why do you 
rarely use this form of transportation? Mark all of the choices below that are 
true for you. 

  (1) I have a car. 

  (2) I don't know how to use a taxi. 

  (3) I take a bus or streetcar where I need/want to go. 

  (4) I take U.S. military transportation. 

  (5) I hitch hike where I need to go. 

  (6) I ride with friends where I need to go. 

  (7) Taxis cost too much. 

  (8) Taxi drivers try to "rip you off." 

(9) Other reason(s).  Please write your reasons: 

E-3 
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How often have you traveled on the German Federal Railway (train) since you 
have been in Germany? 

(1) Never 

(2) 1-2 

(3) 3-4 

(4) 5-10 

(5) 11-15 

(6) 16-20 

(7) 20-25 

(8) more than 25 - How many times? 

If you have used the train 4 times or less since you have been in Germany, 
why do you rarely use this form of transportation? Mark all of the choices 
below that are true for you. 

(1) I have a car. 

(2) I don't want to travel. 

(3) I don't have the time to travel. 

(4) I don't know how to use the German trains (read schedules, 
buy tickets, find the train, etc.). 

(5) It costs too much. 

(6) I hitch hike or ride with friends. 

(7) Other reason(s).  Please write your reasons: 

E-4 

'-■■■•-- «■-■-■* ■■-...- -—-■■■•J-—'--- ■■ --^ - ii f i ' -■'- - ■' ■ ■ ■•■ - !- ■-•■ 



How often do you read the Stars and Stripes? 

  (1) Never 

  (2) Once or twice a monti 

  (3) Once a week 

.   (4) Twice a week 

  (5) Three times a week 

  (6) Four times a week 

  (7) Five times a week 

  (8) Six times a week 

(9) Seven times a week 

Do you read the Sunday edition of the Stars and Stripes?  (Not necessarily 
on Sunday) 

  Yes 

No 

How often do you lister to AFN-radio? 

  (1) Never 

  (2) Once or twice a month 

  (3) One day a week 

(4) Two days a week 

  (5) Three days a week 

  (6) Four days a week 

  (7) Five days a week 

  (8) Six days a week 

  (9) Seven days a week 

  (10) More than once a day 

E-5 
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u During what times do you listen to AFN-radio? Check all that are true for you. 

  (1) 0600-0800   (6) 1600-1800 

  (2) 0800-1000   

  (3) 1000-1200 

  (4) 1200-1400   

(5) 1400-1600 

(7) 1800-2000 

(8) 2000-2200 

(9) 2200-2400 

Ü 

E-6 
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Use of German Buses 

How many times in the past month have you used a public German bus? 

21^ (1)  0 6  (5)  9-12 

ri_ (2)  1-2 J_ (6)  13-16 

4  (3)  3-4 0  (7)  17-20 

3^ (4)  5-8 1_ (8)  more than 20 

If you used public German buses 4 times or less during the past month, why 
do you rarely use this form of transportation? Mark all of the choices below 
that are true for you. 

1^ (1)  I have a car. 

2^ (2) There are no public buses in this community. 

2(3)  I don't know how to use public German buses. 

1_7 (4)  I walk to the places I need/want to go to. 

6^ (5)  I take U.S. military transportation. 

J_ (6)  I hitch hike where I need to go. 

^ (7)  I ride with friends where I need to go. 

J_ (8)  German buses cost too much to use. 

(9)  Other Reason{s).  Please write your reasons: 

Take a cab (4) 

Take a train (3) 

Take a strassenbahn (7) 

Ride a bike (1) 

They don't run when I need them. (1) 

They don't go the places I want to go. (1) 

I've been in the field.  (2) 

E-7 



Use of German Streetcars (Strassenbahns) 

How many times in the past month have you used a public German streetcar 

(Strassenbahn)? 

1_2  (1)  0 9  (5)  9-12 

4  (2)  1-2 2^  (6)  13-16 

8  (3)  3-4 0  (7)  17-20 

8  (4)  5-8 4  (8)  more than 20 

If you used public German streetcars 4 times or less during the past month, 
why do you rarely use this form of transportation? Mark all of the choices 
below that are true for you. 

2_ (1)  I have a car. 

6  (2)  There are no streetcars in this community. 

^ (3)  I take the public German bus where I need/want to go. 

4^ (4)  I don't know how to use the streetcar. 

13  (5)  I walk to the places I need/want to go to. 

5^ (6)  I take U.S. military transportation. 

1  (7)  I hitch hike where I need to go. 

£ (8)  I ride with friends where I need to go. 

C)  (9)  German streetcars cost too much to use. 

(10)  Other reason(s).  Please write your reasons: 

Ride a bike {1) 

Take a taxi (2) 

I've been in the field. (1) 

E-8 
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Use of German Taxis 

How many times in the past month have you taken a taxi? 

9  (1)  0 4  (5)  9-12 

5  (2)  1-2 0  (6)  13-16 

8  (3)  3-4 2  (7)  17-20 

1J3  (4)  5-8 J_ (8)  more than 20 

If you have taken a taxi 2 times or less during the last month, who do you 
rarely use this form of transportation? Mark all of the choices below that are 
true for you. 

^    (1) I have a car. 

0    (2) I don't know how to use a taxi. 

8(3) I take a bus or streetcar where I need/want to go. 

2 (4) I take U.S. military transportation. 

0 (5) I hitch hike where I need to go. 

1 5 (6) I ride with friends where I need to go. 
•  

1 

ri_ (7) Taxis cost too much. 
■  ■■ 

4 (8) Taxi drivers try to "rip you off." 

s (9) Other reason{s).  Please write your reasons: _. . • .. _„. 

I walk (1) 

• • 

1 
• 
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Use of German Trains 

How often have you traveled on the German Federal Railway (train) since you 

have been in Germany? 

JMS  (1)  Never 4  (5)  11-15 

1_    (2)  1-2 2  (6)  16-20 

1_    (3)  3-4 2     (7)  20-25 

6  (4)  5-10 1 (8)  more than 25 - How 

many times? 

If you have used the train 4 times or less since you have been in Germany, 
why do you rarely use this form of transportation? Mark all of the choices 
below that are true for you. 

j_ (1)  I have a car. 

0 (2)  I don't want to travel. 

13  (3)  I don't have the time to travel. 

6 (4)  I don't know how to use the German trains (read schedules, buy 

tickets, find the train, etc.). 

i     (5)  It costs too much. 

2^ (6)  I hitch hike or ride with friends. 

(7)  Other reason{s).  Please write your reasons: 

I felt no need to venture further from Mainz. 

There's nothing I really want to see. 

I only tiravel distances which require trains once in a great 

while. 

E-10 
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Listening to AFN Radio 

How often do you listen to AFN-radio? 

i (1 

1 (2 

1 (3 

H) (4 

1 <5 

4 (6 

6 (7 

2 (8 

2 (9 

12 (10 

Never 

Once or twice a month 

One day a week 

Two days a week 

Three days a week 

Four days a week 

Five days a week 

Six days a week 

Seven days a week 

More than once a day 

During what times do you listen to AFN-radio? Check all that are true for you. 

20 (1) 0600-0800 

V2 (2) 0800-1000 

6 (3) 1000-1200 

1_4 (4) 1200-1400 

n (5) 1400-1600 

1_2 (6) 1600-1800 

1J3 (7) 1800-2000 

1_9 (8) 2000-2200 

17 (9) 2200-2400 

-_JL 

i    v i u; tHVV-U 1 VJVJ 

1 E-ll ___• - 
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Reading of Stars and Stripes 

How often do you read the Stars and Stripes? 

J_ {1 ) Never 

11  (2) Once or twice a month 

6    (3) Once a week 

5^ (4) Twice a week 

6    (5) Three times a week 

5^ (6) Tour times a week 

2 (7) Five times a week 

4^ (8) Six times a week 

2    (9) Seven times a week 

Do you read the Sunday edition of tne Stars and Stripes?  (Not necessarily on 

Sunday) 

28 Yes 

19 No 

E-12 
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APPENDIX F 

Pretest and Posttest 

for 

Pilot Program 



L 

ine Municn Connection 

PRE-PROGRAM QUESTIONS 

Fernvarkaltr 

^oniHeidclberg^nach. 

—*■ 1. HI M.-                                       Bonn und zurück 
».»ID     308  5.58 0.1»0     309  3.22 
3.3XD     516  6.21 O 0.510     711  »1»? 

& 6.l7#=r511  8.38 5.ME   3190  SMßUamUS 
i.Wi   3190 8.S9J]Mami D 1 7.17#*=10S  9.39 El Monnmim 
7.1k #1=693  ».35 1 «iTOflhtrm 

Vm   7.25      IkO't 10.16 i Monnhilm D 
7.»3D     31110.17 Sj 

® 8.08®® 910 21 
&   (.14 #«=53510.35 8.17 #«=117 10.38 

8.70D     71611.11? »»60     713 11.2» Ja 
9.U#^C1611.35 O 9.17 ##=513 11 38 

©10.17 #£=507 12.39 B Mgnnhilm 10.14 «sen 12.35 
10.29, IT«* 1012.W 10.58 0     71513.59? 

® H.l»«=51813.35 11.09 SK*  7 13.38 i HaniDniin 
12.14 #1=690 lt.35 U MonnMlm 11.17 #4=51513.38 
12 »00     TU 15.50? 12.17 ##=5171» 38 

©12.5% IS* 1815.05 13.17 #«=613 15.38 
13.1» #1=61015.35 1» 17 #«=61116.38 
U.l»#cr61316.35 01»»6rr«1917.OO 

OIJ.17 «=51917 38 15.1» #1=51617.35 
16.1» #«=51418.35 16.17 #«=61518.38 
17.10 0     31019.»7KC 

© 17.1»#^59619.35 iSaimlwJl» 
© I8 09«il* 8 20.20 

17.08 «:i*ll 19.2» 
17.17 #«=10919.39 5! Monnhiim 
17»0D     71920.»»? 

18.1»#cril620.35 18.17 ##=53020.38 
©19.1»#£=5(J21.35 19.08 0     30S 22.13 ? 1 Monnh.lm 

20.1» »«=596 22.35 i Monnhtlm ©19,17 #cr 53121.38 
OU.l»;fsr5io23J5 20.17 #^133 22 «2 IB Monnhtlm 

23.51 D    317,2.39 

t. Kl 62.. 

Look at the schedule above. Answer the questions below. 

1. Between what two cities is this schedule for? 

and 

2. How much does a one-way 2nd class ticket cost? 

DM  

3. What time is the earliest intercity train from Bonn to Heidelberg? 

4. Which type of train is the fastest? 

D E IC 

5. What time does the D210 arrive in Bonn from Heidelberg? 

6. What does each of the followiug signs mean? 

[ii wc 
a. b. 

d. 

F-l 
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Farnverkehr 

Von Heidelberg nach 

© 

». Kl »7.- 
1.2SD nsi » 
2.41 D 708 6 
3.31 D 216i « 
5.40 E 3190! ( 
7.1»/^692i 9. 
8.» »=53510 
8.200    71811. 
».li/crtuu 

10.1t/ereit 12. 
10.29 SS» 10|13. 
li.lk«=5ieil3 
12.14/^69011, 
12.40 D 714116 
12.5* «S» 18115 
13.» «=61015 
13.43 D 416114 
14.14/c=en 16. 
15.14«=S1617 
15.510 712119 
16.14 MSS11118. 
17.10 0    710120. 

i 17.14 «=598119. 
) 18.09 «5Ö> 8g0 

18.14/dl6l20. 
19.14/1=512!21 
20.14 «=59CM 
21.14/<r 510123 

KOIn und zurück ■ 1. Kl Tl.— 

.321*=« f4 

.231** PH 

3l!ElMoini«= 
.57 @ Mannhflim 
.57 
.351? i .57 B Monnlisim w 
.57 
.571 
.12 [sa 
.57 
.11ISI 
.57 1 Mannheim 
.41 
.57 
.57 
.57 19 Mannhelm 
.57, 

<S) 0.29 0    7111 4.141ft* i-H 7 
1.510    219 4.55 

O 5.57«=5ir 8.381 
6.57/CS105; 9.39 B Mannhelm 
7.210    21110.17,13 

© 7.49 es» 910.21! 
7.57/B11710.38! 
8.24 D    7131124 IS) 

O 8.S7|/e51311.38 
».2ft0    705 U.15] Kl iB Mannheim 

10.57^/« 
11.57M 
12.320 
12.57/C 
13.571 

rso? 
r5i5 
rsn 
417 

r6i3 
„„., 1611 

014.271 eS»19 
014.571 K=519 

15.57/=615 
16.4* es» 11 
16.57/1  
17.170 
17.57 
18.45 

018.57 
19.57 
23.52 

„..19.25 
10919.39 M Mannheim 
71920.447 

■53020.38! 
20522.13:7 B Mannheim 

■53421.38 
;13222.42 B Mannheim 
209, 3.22.«* |H 

Look at the schedule above. Answer the following questions. 

1. Between what two cities is this schedule for? 

 and   

2. How much does a one-way 1st class ticket cost? 

DM   

3. What time is the last intercity train from Heidelberg to Köln? 

4. Which type of train is the fastest? 

D E IC 

5. What time does the TEE 9 train arrive in Heidelberg from Köln? 

6. What does each of the following signs mean? 

a. 

wc 

c. d. 

F-2 
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THE MUNICH CONNECTION 

After reading page 1, would you want to go on to read the rest of 
the paper? 

_yes Why?_ 

no  Why?_ 

After completing page 1, would you want to listen to the radio program? 

 yes Why?  

 no  Why?  

STOP'.  DO NOT ANSWER THE FOLLOWING QUESTIONS UNTIL YOU ARE TOLD TO DO SO. 

3.  Check all of the words below that tell what you thought of the radio 
program for The Munich Connection. 

interest ing stupid 

funny 

useful 

dull 

didn't understand 

boring 

helpful 

too long 

fantastic 

fun well done 

What other words would you use to describe the program? 

4. Would you have listened to the entire program on your own? 

 yes 

 no (If not, why?)  

5. Would you want to listen to the program again? 

 yes 

no 

6. Would you recommend to other soldiers that they listen to the program? 

 yes 

no 

7. What did you think of the characters from tteir pictures on pages 1-3 
and from the radio program? 

STRAC WILLIE: 
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DR. ZAP; 

CHESTER BOONDOGGLE; 

STOP!  DO NOT ANSWER THE FOLLOWING QUESTIONS UNTIL YOU ARE TOLD TO DO SO. 

Having completed some of the activities in the program, answer the 
following questions. 

8. Would you enter the COPING CONTEST? 

 yes 

 no Why not?  

9. What did you like BEST about the program? 

10. What did you like LEAST about the program? 

11. Having completed this program, are you now more likely to use buses 
and/or strassenbahns? 

  I already use buses and/or strassenbahns regularly. 

Yes, I am more likely to use buses and/or strassenbahns now. 

_Yes, I am MUCH more likely to use buses and/or strassenbahns now. 

_No, I am not more likely to use buses and/or strassenbahns now 

because 

12. Having completed this program, are you now more likely to use German 
trains? 

 I already use German trains regularly. 

Yes, I am more likely to use German trains now. 

Yes, I am MUCH more likely to use German trains now. 

_No, I am not more likely to use German trains now because 
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Initial Reactions to Pilot Program Print Materials 

After reading page 1, would you want to go on to read the rest of the paper? 

91.5% YES 8.5% NO 

Reasons why: 

1. Looks like it's going to put out a lot of good information. 

2. I'm shaky on public transportation—on how to get around. 

3. The front page interested me. 

4. It seems like a good paper. 

5. Thought I might learn a little bit more about speaking and understanding 
Deutsch. 

6. Some of the things I read, I didn't know on the rating scale. 

7. I want to find out what it is all about. 

8. It sounds very interesting. 

9. Seems fun to answer questions and it's something new. 

10. I think there is a lot in the paper I could learn. 

11. I may pick up some useful information. 

12. To find out how much I am like the characters. 

13. There may be something else interesting on tne next couple of pages. 

14. I may find something that I don't know. 

15. See what's happening. 

16. Why not? 

17. To find out if I can do this. 

18. It seems pretty interesting. 

19. Curious about what else it would say. 

20. Gives a lot of information I need to know. 

21. Because I would like to learn as much as possible about using public 
transportation. 

H-l 
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Initial Interest in Pilot Program Radio Program 

After reading page 1, would you want to listen to the radio program? 

89.4% YES        10.6% NO 

Reasons why: 

1. To find out more on how to get around cheaper and easier, 

2. I'll try anything one time—why not? 

3. To see what it's all about. f 

4. They speak German that could help you. 

5. To see how the characters act. 

5. Might get something out of it. 

7. I could learn a lot from that and learn how to read a train schedule. 

8«. To listen to the behavior patterns. 

9. To learn more about transportation because there are still a few more 
things I need to know. 

10. Because I wouldn't have to read. 

11. I might learn something. 

12. So I can learn about getting around. 

1 3. Why not? 

14. To brush up on my knowledge of the German transportation system. 

15. To find out what happens next. 

16. May learn to read a train schedule again. 

17. I could learn a lot of things from it. 

18. It sounds interesting, instead of just a boring commercial. 

19. They make the new information more clear. 

20. To find out what I've missed. 
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21. Sounds entertaining from what I've read. 

22. To learn how to travel in Germany. 

23. Why not?  Is there something wrong with the program? 

24. To see what it is all about. 

25. It seems like it would be wild to listen to. 

26. It's getting warm and I should be traveling a little more than I am now. 
Therefore, reading and tips from AFN would be very educational for me^ 

27. I might learn more. 

28. To see how they would present the program. 

29. To find out more information. 

30. It doesn't really matter. 

31. Informative. 

32. Easier than reading the paper. 

33. I like listening to things rather than reading them. 

34. It would help me learn more of what I don't know. 

Reasons why not: 

1. Can't listen to that on the radio; better to read it; easier to comprehend 
by reading. 

2. Because I would fall asleep (unless I had nothing else to do). 

3. I can get around fine. 

4. No time. 

5. There's nothing I warr. to know about Germany. 

1-2 
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Reactions After the Pilot Program Radio Program 

Check all of the words below that tell what you thought of the radio program. 

(N = 47) 

Interesting - 22 (46.8%) 

Boring - 4 (8.5%) 

Helpful - 29 (61.7%) 

Fun - 8 (i8.2%) 

Stupid - 3 (6.4%) 

Funny - 17 (35.2%) 

Useful - 28 (59.6%) 

Dull - 3 (6.4%) 

Didn't Understand - 1 (2.1%) 

Too Long - 9 (19.1%) 

Fantastic - 3 (6.4%) 

Well Done - 18 (38.3%) 

What other words would you use to describe the program? 

Very Good Tiring All Right (2) Strange 

A  Lot Of Skill      Terrific (2)     Infantile Wild 

Creative (2)       Adventure       Informative (2) 

Would you have listened to the entire program on your own? 

Yes - 33 (73%) 

No - 12 (27%)  Why not?  Didn't hold my attention; too long (2); Not for 
mature audiences; Not enough time (4); If broken 
into parts (3); Not interested 

Would you want to listen to the program again? 

Yes - 27 (57%) 

No - 17 (36%) 

Maybe -  3(6%)  (WRITTEN IN RESPONSE) 

Would you recommend to other soldiers that they listen to the program? 

Yes - 41 (87%) 

No - 6 (13%) 

1-3 
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Reactions to Strac Willie 

1. Played a good lead part; intertwined story with public transportation info 
well. 

2. His voice didn't sound the way he looks.  He didn't seem like the leader. 

3. He was the smartest of the 3 which put a      touch to the tape. 

4. Well, I didn't think much of him.  He knew most about things going on. 

5. I think he acts like a new soldier that just came to Germany. 

6. He acts like he is the leader of the group. 

7. He was a good portrayal of a soldier. 

8. He was very funny and knew his part very well. 

9. He wasn't too smart but was there when you needed him. 

10. Good.  Average GI.  Good character. 

11. Jumping to do everything he could. 

12. Smart, helpful, knowledgeable as a detective. 

13. Jumped to conclusions too fast. 

14. Cute. 

15. He seems to know the basic knowledge to get around. 

16. A little weird.  Has a bit of common sense, is able to figure things out 
on his own. 

17. Comes well prepared, always in a hurry. 

18. Seemed smart enough to make heads or tails out of his situation. 

19. Good character for the story. 

20. He seemed like the type who was interested in learning from Dr. Zap. 

21. He looks pretty young to be a secret agent. 

22. He seems to know what he's doing. 

23. Great! 

J-l 
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24. Bright, knew a little bit about what he was doing. 

25. Interested in learning. 

26. Good. 

27. He knew a little bit about what's going on. 

28. Semi - Bogart-ish. 

29. He was like someone who was always saying, "Do this, do that; don't make a 
scene." 

30. He seemed like he knew it all. 

31. He played a pretty good role. 

32. Pretty good. 

33. Typical guy looking for excitement, 

34. He was smart and knew what to do. 

35. He's like me - always ready to learn something new. 

36. He was crazy. 

37. Helpful - a little mixed up at times. 

38. Good. 

39. Good, (all of the characters fit like a group of real people). 

40. Okay. 
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Reactions to Dr. Zap 

1. Pretty good.  Seemed to talk too much about nothing important. 

2. He seemed to run the operation. 

3. He overdoes a good thing bringing everything with him. 

4. He was very sharp.  He thought about how to "get over," get his money's 

worth. 

5. I think he was very helpful when they were traveling around. 

6. He knows what he is doing. 

7. Picture and actions fit his character. 

8. Dr. Zap helped both Chester and Strac to learn about the train schedule. 

9. The names are a little uncommon. 

10. He knew what was going on at all times. 

11. Good character.  Important character - informative (voice of authority). 

12. Scholarly person with a great sense of the country and language. 

13. Wise, knowledgeable, respected by Strac and Boondoggle. 

14. He was alright - very helpful. 

15. He's cute. 

16. Willing to learn. 

17. Pretty intelligent, a bit unorganized. 

18. Always ready to go/always needs a beer. 

19. Not very involved. 

20. Looks like he sounds.  He fits the part. 

21. An interesting character who knew about public transportation and took 

time to teach the other two and was always learning more and more. 

22. Pretty neat.  He looks like a grasshopper with those two hairs on his 

head. 
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23. Great. 

24. Smart, alcoholic. 

25. A person willing to teach others. 

26. Good. 

27. He knows very much about Germany. 

28. Absent-minded professor. 

29. A person who really just wanted to get a beer. 

30. He seemed like that to himself he was smarter than anybody else. 

31. Somewhat knew what the deal was on trying to help during the little mission 
with his booklet. 

32. Good. 

33. A guy that has used the transportation system a lot. 

34. He had everything figured out, but used his books and schedules to help 
him. 

35. Someone who understands Germany. 

36. He was clumsy. 

37. Very smart, helpful. 

38. Good. 

39. Good. 

40. Okay. 
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Reactions to Chester Boondoggle 

1. Best character.  Has good comedy routine.  Should bring it out more. 

2. Different from the others - made program humorous. 

3. He is the one who is so ridiculous that he sheds light on the subject. 

4. He just did what he felt like doing - didn't think. 

5. Not a good portrayal of a soldier. 

6. Chester wanted to fool around. 

7. Strange person. 

8. He was funny and always got into things. 

9. A necessary character (unfortunately).  Someone had to ask the questions, 

10. Slow learning person that's always trying. 

11. Wild. 

12. He'll do. 

13. He's funny. 

14. Out to lunch. 

15. Not too smart; makes everything sound harder than it is. 

16. A little slow. 

17. The typical newbee - he's very unfamiliar with Germany. 

18. Also fits the part - looks screwy just like he sounds. 

19. He was slow but he tried to learn to do ri.,at. 

20. Funny looking. 

21. He was the stupid one. 

22. Great. 

23. Stupid, no one I would hang around with. 

24. He looks silly and he acts silly, too. 
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25. Confused. 

26. Good. 

27. Knows very little about Germany, but he is willing to learn. 
■ ■- ,,_■. ..■... -i 

■. • -•■-'■ ■ ■ - * 

23. Jerry Lewis type. • r—:-^~-~ 

29. He didn't know too much, but was alright. :','■] 

30. He seemed to be a little troubled at times. -j 

31. Good.  "^j 

32. A new guy to Germany and confused about the transportation system. 

33. He would be totally lost on his own and get into all kinrls of trouble. " 

34. Not very educated on Germany. „-—.^  -—-, 

35. He was always in a hurry. 

36. Spaced out - but he's making an effort to understand, . - . 

37. Good. U—----—~-j 

39.  Okay. 

•    I 

•    i 
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Best Liked Aspects of the Pilot Program 

1. Learning about getting around.  Learning some new definitions on train 
travel. 

2. It gave information in detail but in a round about way. 

3. Liked the complete program. 

4. German terms and information. 

5. I have now learned to use the train schedule and strass list.  Thank you 
very much. 

6. How to read the schedules and maps. 

7. The information that they were trying to get across to people that need 
it. 

S. It had good information a lot of the troops don't know. 

9. What I learned about using buses and strassenbahns. 

10. Everything. 

11. Answering questions is a mind blower. 

12. I think this is a good course because of the people on the tape.  You can 
learn a lot by the way they make you think. 

13. The information presented was useful and pertinent to enjoying my stay in 
Germany. 

14. The newspaper. 

15. The contest. 

16. Learning more about riding transportation. 

17. It teaches you a lot about a strange place. 

18. It shows you how to get around - useful information. 

19. All the information I didn't know before. 

20. It was interesting.  I like working theproblems, 

21. It taught you to read different signs. 
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22. It is informative and will be good for those individuals just arriving in 
Germany. 

23. Learned some new things I wasn't too sure about. 

24. It explains in detail and in an interesting way how to use public 
transportation. 

25. Learning how to use maps. 

26. The program's great.  It should be done more. 

27. It explains everything easily. 

28. Learning a little more about transportation. 

29. Literature. 

30. I learned a lot of things I didn't know about Germany in just a few 
minutes. 

31. The program as a whole was quite entertaining. 

32. It helped me understand buses and a little more about the trains. 

33. The tape recording. 

34. The questions and broadcast, the train schedule and the information about 
the how of going about it. 

35. 

|        36. 

Helped me plan a trip a little easier. 

The tape story. 

■ - - i 

• 

\                    37. Very educational/very helpful. 

i        38. 

39. 

The characters. 

The tape. 
• • 

|        40. The creatures. , 

41. It was very helpful.  I learned some new things. And if I can do it, 
- - * • anyone can. 

- • 
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Least Liked Aspects cf Program  ——— 
•    < 

1. The only complaint - a little long. ."■ ,  % 

2. The length of the program. - V 

3. The length of the tape.  It should be broken into parts. ,  •   .. < 

4. Too long. 

5. Listening to tne tape, 

6. Nothing. •    i 

7. The way they have the people play it. : ■ "  - 

8. Too long - needs to be broken into parts. '     : 

9. I don't understand too many German words, „,  •,   i 

10. Nothing, this was a fun program, V 

11. Some of the questions are hard, 

12. Nothing. ^ .•    Jl 

13. Too much, too fast. ■..■-. 

14. The radio show. . ',-.-■_ 

15. Too much concentration has to go into studying this program.  .•,_.. „S 

16. Everything was alright to me. 
> 

. - i 

. i 

■ 17. Too long. 
"I 

• 18. Tape kinda childish. • • 

19. All the questions. ' 

20. Realizing I didn't k,.ow as much as I thought I did. 

.... 21. 

22, 

23. 

The coping contest. 

Wasn't anything I didn't like about it. 

Nothing, 

. . • • 

* 
24. Nothing. .  • • 
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25. Nothing. 

26. The reading. 

27. The dull humor. 

28. Nothing. 

29. The story. 

30. Tape a little long. 

31. Tape a little long. 

(16 wrote no comments) 

•   i 

•   • 

•   • 

•   •] 
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Instructional process.  Data concerning how the participants inter- 

acted with the materials were obtained in two ways:  first, through 

observations while they worked through the materials, and, second, by 

analyzing the materials after they had completed the activities.  These 

data will be presented in the sequence of the program materials. 

Page 1:  Observations were consistent with the initial reactions 

reported in Table 9 and 10.  Almost all of the participants appeared to 

read the first page with interest, and 46 of the 47 completed "Rate 

Yourself - Are You Fit to Be a Secret Agent?"  Scores ranged from five to 

fourteen points with the average score being eleven points.  It would 

seem that people tended to overrate themselves given their scores on the 

pretest which assessed several of the skills in "Rate Yourself" (numbers 

4, 10, and 12). 

Pages 2 and 3:  The second and third pages were intended to be used 

during the broadcast.  The visuals are those used by the characters in 

the episode (e.g., the schedules, maps and signs) or else they depict the 

characters in several scenes from the episode.  The visuals appear in 

script-sequence, however many tryout participants either didn't under- 

stand that they were to follow along or were not able to follow along. 

There was some confusion, for example, as to which of the train schedules 

to look at first.  The signs were not as problematic.  During the de- 

briefing sessions, several suggestions regarding the format of these 

pages were made and will be discussed in the last section of this report. 

Page 4:  The information on page 4 is designed to teach the ret. iar 

how to understand two types of train schedules.  Two generalizations can 

be made concerning participant use of this page.  First, all of them were 
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able to read it; that is, because it is written at approximately a 4.5 

reading grade level, the participants had the skills needed to read it. 

Second, some of the participants were not willing to read the page. 

Without reading it, a person would not know that it was easy to read. 

Some of the individuals were intimidated or turned off by the density of 

the text.  In the controlled environment almost everyone did read page 4, 

but some did so reluctantly.  The other common difficulty was in locating 

the symbols in "Understanding Train Schedules" because of their location 

in the layout. 

Page 5;  This is also an informational page.  There was very little 

difficulty with any aspect of page 5.  It was refeirrsd to in order to 

complete activities on page 6 and for doing the Crossword Puzzle. 

Page 6:  Practice activities which range from very structured to 

open and experiential appear on page 6.  "Doing It Yourself" was worked 

on by all participants, most did "By Bus or Strassenbahn", and some did 

"On Your Own Turf." Question #1 of "Doing It Yourself" should not have 

been included in this version of th« materials because the map needed to 

answer it does not appear anywhere in the paper=  The major difficulties 

encountered related to the arithmetic skills needed to answer questions 

#2, 4 and all of 9.  Some participants did not know which operation to 

apply and/or which numbers to use.  Others did not refer back to page 5 

for help in answering the questions.  Those completing "By Bus or 

Strassenbahn" had few problems with the main one being identifying the 

Bergbahn. 

Page 7:  The top of page 7 contains "Check It Out:  Can You Cope?" 

Because an alternate form of the pretest which included items similar to 

_9 
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A and D was administered, most participants did not complete this 

section.  The way in which the train schedule is divided confused some 

people. 

Scores for The Coping Contest (bottom of page 7) are presented in 

Table fi.  Although 40 people chose to work on the contest, only 34 said 

that they would enter the contest.  Table 18 presents the data regarding 

reactions to The Coping Contest.  Several people indicated that they 

would do the contest guestions but not send it in to enter the contest. 

Some of the people who would not enter the contest gave reasons not 

specific to the contest (e.g., I don't enter contests or I never win) 

while others did not like the prizes or thought they wouldn't have time. 

Page 8;  Primarily because of time constraints, only twelve people 

worked on the Crossword Puzzle which was an optional activity during this 

tryout. Crossword puzzle "bufts" went to it as soon as possible, and 

several came close to completing it.  Others did not have time to do 

much.  Most of those who had begun it did not want to have to turn it in 

at the end of the session.  In oraer to complete the puzzle, readers 

should have a German-English dictionary. 

Because a different evaluation form was used, participants were not 

asked to complete "Now Give Us a Piece of Your Mind!"  Six did anyway 

either because they wanted to give positive ratings or because they 

wanted to enter the contest. 
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The Triple Treat 

How often do you usually eat out on the German economy? 

  everyday 
  a few times a week. 
  once a week 
  a few times a month 
  once a month 
  once every two or three months 
  a few times a year 
  once a year 

never 

What kinds of German eating places do you go to? Put a "1" next to the type you 
go to most often, a "2" next to the one you go to next often, and a "3" next to 
the type you go to the next often. 

 Restaurant, including gasthaus, gasthof and ratskeller (a place 
for complete meals) 

  Schnell Imbiss (snack bar, quick food) 
  Bierstube or Weinstube (beer or wine with light food) 

_ Cafe or Konditorei (coffee and pastry shop) 

•   1 

If you marked "once every two or three months" or less often, why do you rarely 
go to German eating places? Put a "1" next to the most important reason, a "2" 
next to the second most important reason, and a "3" next to the third most '., ' 
important reason. 

  I'm satisfied eating all my meals elsewhere (messhall, home, and/or - *    * 
American facilities). 

  I don't like German food. ■' 

 I have some problems reading the menu, ordering aod/or paying. .. ■ - 

  I think it is too expensive to eat out. 

  I have had a bad experience eating out in a German place. 

Explain:   

Other reason:  Explain 
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Last 4 SSA# 

THE COMMUNITY CAPER 

I 

How many times since you have been in USAREUR have you used the services provided 
by each of the following agencies? 

None 

.rmed Forces Recreation 
inters    (AFRC)  

1-2 3-4 5-8 9-12 13-16 17-20 More than 20 

fmy & Ai r Force Exchange 
"Vvices    (AAFES)  

.. fmy Community Service (ACS) 

rmy Emergency Relief (AER) 

inking Facility 

■ "•haplain's Office 
•;•*• 

•lass VI Store 
.   * 
Öommissary 

Community Counseling Center 
ACCC- formerly CHAAC)  

redit Union 

I utsche Bundespost- Civilian 
elephone Service & Mail  

river's Orientation & 
; estina     

^ucation Center Services 

nlisted Member's Club 

■ qual Opportunity Office 

inance 

ONTAKT 

■agal Assistance Office (LAG) 

"ödical  Services 
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None 

U: (Space Available 
«avel) Flight 

1-2 3-4 5-8 9-12 13-16 17-20 More than 20 

\RS (Military Affiliate 
idio Station) 

litary Police/Provost 
irshall 

)stal  Services (APO) 

ril  Transportation 
rfice (RTO) 

icreation Center Services 

id Cross 

lenlistment/Career 
lunselor 

ars & Stripes Bookstore 

•avel  & Tours Office (ITT) 

10 (United Service Organi- 
zation) 

hide Registration 

»i*--.a^.w.,--ncieK*v --, 

For those agencies you have used 4 or less times since you have been in USAREUR, 
what are your reasons for limited use? (Circle the numbers of all that are true 
for you). 

1. 
2. 
3. 
4. 
5, 
6. 
7. 

8. 
9. 

do not need their services. 
do not know about their services. 
do not know how to apply for their services. 
have heard some bad things about their services. 
tried to use their services, but was not satisfied. 
don't want the Army to find out about my problems. 
get all the help I need from family, friends and/or 

other people. 
Their services are not available here. 
Other [Please write your reason(s) here.] 
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Last 4 SSA//  

The Goods To Go 

How many times in the past month have you shopped on the German economy? 

  (1) 0 

  (2) 1-2 

  (3) 3-4 

  (4) 5-8 

  (5) 9-12 

  (6) 13-16 

  (7) 17-20 

  (8) more than 20 

If you shopped on the Germany economy 4 times or less during the past 
month, why do you rarely shop there? Mark all of the choices below that are 
true for you. 

  (1) I don't know which items are sold in each type of German store. 

  (2) I am not able to understand the German signs or sales. 

  (3) I am confused by the German money system and exchange rates. 

  (4) I've had problems explaining to sales clerks what I need or want, 

  (5) The operating hours of German stores are not convenient for me. 

  (6) Shopping on the German economy is too expensive. 

  (7) The metric system of measurement confuses me. 

  (8) Transportation to the shopping district is a problem for me. 

  (9) I meet all my needs using American shopping facilities. 

 (10) Other reasons. Please write your reasons. 

M-4 



Last 4 SSA# 

The SOFA Saga 

Answer each of the questions below about yourself.  Circle either T for True 
or F for False. 

T   F   1. I have a USAREUR POV operator's license. 

T   F   2. I have a privately owned vehicle (POV) registered in my name. 

T   F   3. I have had some legal questions/problems since I've been in 
USAREUR. 

T   F   4. I have been to the Legal Assistance Office at JAG for help since 
I have been in Germany. 

T   F   5.1 have been in a situation in which the military police have 
helped me. 

T   F   6.1 have been in a situation in wnich I thought the military 
police hassled me. 

T   F   7.1 have been in a situation in which the German police have 
helped me. 

T   F   8, I have been in a situation in which I thought the German police 
hassled me. 

T   F   9. I have mailed gifts to the U.S. through the APO. 

T   F  10, I have traveled to European countries outside West Germany. 

M-5 



Experience Eating Out on the German Economy 

How often do you usually eat out on the German economy? 

% Repoi ting 
(  n = =  23) 

4. 3 
17. 4 
17. 4 
30. 4 
00. 0 
21. 7 
4. 3 
0. 0 
4. 3 

everyday 
a few times a week 
once a week 
a few times a month 
once a month 
once every two or three months 
a few times a year 
once a year 
never 

What kinds of German eating places do you go to? 

Restaurant, including gasthaus, gasthof and ratskeller     91.3 
(a place for complete meals) 

Schnell Imbiss (snack bar, quick food) 73.9 

Bierstube or Weinstube (beer or wine with light food)      60.9 

Cafe or Komlitorei (coffee and pastry shop) 34.8 

Reasons for infrequently eating out ("Once every two or three 
months" or less often) 

I'm satisfied eating all my meals elsewhere (messhall,     17.4 
home, and/or American facilities). 

I don't like German food. 8.7 

I have some problems reading the menu, ordering and/or     17.4 
paying. 

I think it is too expensive to eat out. 4.3 

I have had a bad experience eating out in a German place.   8.7 

Other reason. 0.0 
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Experience in Using USAREUR Agencies 

How many times since you have been in USAREUR have you used the services provided 
by each of the following agencies? 

None 

Armed Forces Recreation 
Centers (AFRC)                 65 

1-2 

30 

3-4 

5 

P< 
5-8 

»rcent 
9-12 

^eportin 
13-16 

j (n=20) 
17-20 More than 20 

Army S Air Force Exchange 
Services  (AAFES)                 5 5 5 85 

Army Community Service (ACS)      55 25 5 10 5 

Army Etaergency Relief (AER)       90 ' 10 

Banking Facility                30 5 5 10 10 35 

Chaplain's Office               80 15 5 

Class VI Store                   30 25 20 10 10 5 

Commissary                     10 25 5 
s ' 55 

Community Counseling Center 
(CCC- formerly CDAAC)             95 5 

Credit Union                     75 15 5 5 

Deutsche Bundespost- Civilian 
Telephone Service & Mail          40 10 15 10 5 5 15 

Driver's Orientation * 
Testing                         45 45 10 

Education Center Services         25 30 25 15 5 

Enlisted Member's Club            40 10 5 10 5 30 

Equal Opportunity Office          90 5 5 

Finance                         20 35 10 5 20 10 

KONTAKT                          .100 

Legal Assistance Office (LAO)      90 5 5 

Medical Services                 30 15 30 5 10 10 

«t,...'»,. 
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None 

MAC (Space Available 
Travel) Flight                  80 

1-2 

20 

3-4 5-8 9-12 13-16 17-20 More than 20 

MARS {Military Affiliate 
Radio Station)                  85 15 

Military Police/Provost 
Marshall                        80 15 5 

Postal Services (APO)            15 10 10 15 5 45 

Rail Transportation 
Office (RTO)                     85 10 5 

Recreation Center Services        20 25 10 10 5 30 

Red Cross                       85 5 10 

Reenlistment/Career 
Counselor                      70 25 5 

Stars s Stripes Bookstore         15 5 5 1Q. 15 10 5 35 

Travel & Tours Office (ITT)        40 15 20 5 10 5 5 

USO (United Service Organi- 
zation)                   100 

Vehicle Registration             75 25 

f:. . . ...- ^s.~ 

;*„ 

a^. mi *m**  i^r^-*— 

For those agencies you have used 4 or less times since you have been in U3AREUR, 
what are your reasons for limited use? (Circle the numbers of all that are true 
for you). 

1. I do not need their services. 
2. I do not know about their services. 
3. I do not know how to apply for their services. 
4. I have heard some bad things about their services. 
5. I tried to use their services, but was not satisfied. 
6. I don't want the Army to find out ibout my problems. 
7. I get all the help I need from family, friends and/^r 

other people. 
8. Their services are not available here. 
9. Other [Please write your raason(s) here.l 

* Reporting 
75 
45 
10 
0 
5 
5 

20 

15 
20 
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Experience Shopping on the Economy 

How many times in the past month have you shopped 
on the German economy? 

0 

1-2 

3-4 

5-8 

9-12 

13-16 

17-20 

more than 20 

% Reporting 
(n = 20) 

10.0% 

30.0% 

30.0% 

15.0% 

15.0% 

0.0% 

0.0% 

0.0% 

If you shopped on the Germany economy 4 times or less 
during the past month, why do you rarely shop there? 

I don't know which items are sold in each type 10.0% 
of German store. 

I am not able to understand the German signs or sales.       15.0% 

I am confused by the German money system and exchange        0.0% 
rates. 

I've had problems explaining to sales clerks what 20.0% 
I need or want 

The operating hours of German stores are not convenient      55.0% 
for me. 

Shopping on the German economy is too expensive. 20.0% 

The metric system of measurement confuses me. 10.0% 

Transportation to the shopping district is a problem for me. 20.0% 

I meet all my needs using American shopping facilities. 5.0% 

Other reasons. 20.0% 

hH^.^JPT.^^irt'-Ät^-**. . 
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Experience Related to Legal Aspects of Living in Germany 

% Reporting 
(n = 18) 

1. I have a USAREUR POV operator's license. 11.1% 

2. I have a privately owned vehicle (POV) registered 11.1% 
in my name. 

3. I have had some legal questions/problems since 38.9% 
I've been in USAREUR. 

4. I have been x.o  the Legal Assistance Office at JAG 22.2% 
for help since I have been in Germany. 

5. I have been in a situation in which the military 5.6% 
police have helped me. 

6. I have been in a situation in which I thought the 11.1% 
military police hassled me. 

7. I have been in a situation in which the German 11,1% 
police have helped me. 

8. I have been in a situation in which I thought the 0.0% 
German police hassled me. 

9. I have mailed gifts to the U.S. through the APO. 66.7% 

10.  I have traveled to European countries outside 44.4% 
West Germany. 

lß**.i&tri.WSi^ ■■■■ 
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The Triple Treat 

PRE Last 4 SSN# 

Match the name of the type of German eating place on the right with the kind 
of food you would get there. 

1. Conditori 

2. Gasthaus 

3. Schnell Imbiss 

a. a quick snack, like a wurst 

b. a full meal; moderate cost 

c. cake and coffee 

Use the menu on the next page to answer these questions. 

4. Which item is an appetizer? 

2        5 9 12 

5. Which item is veal? 

4 6 10 

6. How much would your bill be for #2, 10 and 14? 
DM 

7. How much would your bill be for baked mushrooms, roast wild pig, and 
mixed ice cream? 

DM 

i      Match the statement on the right with the German on the left. 

i          8. Zahlen, bitte                    a. A sign you might see in a '■•"'" ■'-■ ■ ' ■ 

restaurant ■,"■ ■/.'  "• ■ ."' ■.' " 

:         9. Garderobe                      b. What a waitress might say mp^m     "..  , .  

when you've finished eating m. ».. ,, 

10. Hat es gut geschmekt?             c. What you might say when 
you finish eating 

 ♦ 

• 
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The Triple Treat 

POST Last 4 SSN# 

Match the name of the type of German eating place on the right with the kind 
of food you would get there. 

1. Cafe 

2. Gasthof 

3. Schnell buffet 

a. a quick, cafeteria-like meal 

b. a full meal served to you at 
a modest cost 

c. coffee and pastry 

Use the menu on the next page to answer these questions. 

4. Which item is a soup? 

1 5 10 

5. Which item is beef? 

3 7 

13 

11 

6.    How much would your bill be for #7,   9 and 13? 
DM 

7. How much would your bill be for onion soup with baked cheese, 
trout with almond butter, and an ice cream sundae? 

DM 

Match the statement on the right with the German on the left. 

8. Guten Appetit a. A sign you might see in 
the window. 

9. Heulte ist Ruhetag   b. What you might say when 
you enter a restaurant. 

10. Ist hier frei? c. What the waiter might say 
when he serves vou. 

/'/■/v V-"" 

•        i 

>[■ ■ 

.' ,■ * ■■ / '-* 

"■•'vv--v/ 

•       « 

-'■.•"'.•■■.- -.■; 

,'   ■ -.: -,; •.  -/.- 

• 
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SPEISEKARTE 

Vorspeisen 

1 1/2 Dtzd. WeinbergrchnecKen 

2 Geflugelsalat "Bürgtraulein" 

3 Frische Champignons gebacken 

4 Gefüllte Artischocken mit Garnelen 

Suppen 

5 Hausgemachte Zwiebelsuppe mit Käse überbacken 

6 Fasanenkraftbruhe mit altem Sherry Kasestange 

7 Hausgemachte Rahmsuppe 

DM 7.00 

DM 10.50 

DM 9.50 

DM 14.00 

DM 5.00 

DM 4.50 

DM    3.80 

f-; 

10 

Spezialitaten 

Kalbsnieren "Monsier" 
Rahm-Champignon-Cognac 
Schwenkkartoffeln 

Rumpsteak vom Rind "Burgritter Art" mit Edelkase 
überbacken, Lyonerkartoffein 

Wildschweinbraten hausgemachte Spätzle, 
Preiselbeeren 

11   Forelle in Mandelbutter, Salzkartoffeln 

DM 

DM 

DM 

DM 

15.50 

13.50 

17.80 

19.00 

Nachtische 

12 Gemischtes Eis mit Sahne 

13 Pfirsich Melba 

DM    3.80 

DM    5.50 

14 Eisb echer Spezial DM 6.00 

1 

• 

N-3 
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PRE Last 4 SSA# 

THE COMMUNITY CAPER 

What agency in the military conmunity would you go to if: 

1. You want to learn more about and get more experience in your hobby of 
photography? 

2. You want to prepare for your promotion board by studying FM's, TM's, 
TC's and other Army publications? 

3. You want your spouse to be able to use your DPP account while you're in 
the field? 

fe, .. 

4. You've been very depressed lately and would like someone to help you? U*~JW 

5. You need information about taking the train to Hamburg in northern 
Germany? 

Which of the following actions would help and which would hurt your chances 
of getting the services you want from an agency? Circle HELP or HURT. 

HELP   HURT  6.  Repeat a question or a request using other words if an 
agency person doesn't seem to understand you. 

HELP   HURT  7.  Find out what materials you need to get the service you 
want when you show up for your appointment. 

HELP   HURT  8.  If an agency person tells you that something can't be done, 
although you know it can, leave because you can't get him 
to do it. 

HELP   HURT  9. Notify an agency if you'll be late for or won't be able to 
keep an appointment as far in advance as you can. 

HELP   HURT 10.  Go to another person at the agency or to the manager/super- 
visor when you have a bad experience with a particular 
agency. 
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POST Last 4 SSA« 

THE COMMUNITY CAPER 

What agency in the military community would you go to if; 

1. You're going camping and want to rent a tent? 

2.  You want to prepare for your SOT by studying TEC lessons? 

3. You want a buddy to sell your car for you after you PCS to CONUS? 

4.  You're having financial problems and want counseling to help you solve 
them? 

5.  You want to take a tour to Paris? 

Which of the following actions would help and which would hurt your chances 
of getting the services you want from an agency?  Circle HELP or HURT. 

HELP   HURT  6.  If an agency person doesn't understand what you want, 
leave because he probably can't help you. 

HELP   HURT  7.  Find out what materials (forms, money, etc.) you need 
to obtain a service before you go for an appointment. 

HELP   HURT  8.  Be assertive.  Know what your rights/privileges are and 
don't take "NO" for an answer. 

HELP   HURT  9.  If you can't keep an appointment, go in the next soonest 
day you can. 

HELP   HURT 10.  If you have a bad experience at a particular agency, don't 
go back. 
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PRE 

Last 4 SSA//  

THE GOODS  10 GO 

Match the German word for a kind of  store on the left with the kind of goods 
it  sells on the right. 

  1. Drogerei a. meat and sausages 

  2. Metzgerei b.  over-the-counter medicines 

  3. Moebelgeschaeft c.  furniture 

Use the American - German size conversion chart to fill in the blanks. 

U.S.  size German size 

4. Men's slacks 42   

5. Women's dress                                        42 

What do these clothing care symbols mean? ^.jJL 

JüD-                  7' 5SS                      ill 
»■Uli imwir ■ .im 

A German cuckoo clock costs DM 359: 

8. If the exchange rate is $1 = DM 2.45, what is the cost in dollars? 

$   

9. How much could you save from the cost  if you didn't pay the value 
added  tax? 

DM   

10. Explain what Kurzer Samstag means. 

N-6 



POST 

Last 4 SSA#   

THE GOODS TO GO 

Match the German word for a kind of store on the left with the kind of goods 
it sells on the right. 

  1. Apotheke a. bread and rolls 

 2. Baeckerei b. books, maps, calendars 

  3. Buchhandlung c. prescription medicine 

■ ^ * > 

Use the American - German size conversion chart to fill in the blanks. 

U.S. size German size 

4. men's shirt 15 1/2   

5. women's shoe 38 

What do these clothing care symbols mean? 

6. 

M 

A set of German china costs DM 478: 

8. If the exchange rate is $1 = DM 2.35, what is the cost in dollars? 

$   

9. How much could you save from the cost if you didn't pay the value 
added tax? 

DM   

10. Explain what Langer Samstag means. 

'■- lätt 

■fe_\-j.-rj,^..;..-.^TJ;-■!■■;, 
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American-German Size Conversion Chart 

WOMEN: 
BLOUSES AND SWEATERS 

U.S. 32 34 36 38 40 42 
German 40 42 44 46 48 50 

DRESSES AND SUITS 

U.S. 10 12 14 16 18 20 
German 38 

SHOES 

40 42 44 46 48 

U.S. 4 5 6 7 8 9 
German 35 36 37 38 39 40 

ft. '-JUTT. .   ,,-- 

MEN; 
SUITS, COATS, SLACKS AND JACKETS 

U.S. 
German 

34 36 38  40 42 44 
44 46 48  50 52 54 

SHOES 

U.S. 
German 

8  9  10  11  12  13 
39 40 41  42 43 44 

U.S. 
German 

SHIRTS 

14  14-1/2  15  15-1/2  15-3/4  16  16-1/2  17 
36   37   38   39     40   41    42   43 

Hints for Converting: 

I.For blouses,add 8 to U.S. sizes (e.g.»U.S.34 = German 42). 
2.For dresses/skirts, add 28 to U.S. Size. 

3.For shoes,add 31 to U.S. size. 
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PRE Last 4 SSA# 

The SOFA Saga 

1. To register a privately owned vehicle (POV) for the first time, you need 
the following items. One item is missing.  Write it in. 

a. Proof of ownership 
b. $5.00 registration fee 
c. USAREUR operator'ö license 
d. double white insurance card 
e. AE Form 1598 
f.  

Compute the estimated conversions: 

2. 60 km/h =  mph 

3.   km/h = 60 mph 

Who has exclusive or primary jurisdiction (legal authority) in the following 
cases? 

4. An E-4 driving his POV under the influence of alcohol. 

  German  U.S. military 

5. Two GIs have a fight in a German bar and hurt each other and property of 
the bar. 

German U.S. military 

Decide if the following actions are legal or illegal in USAREUR. 

6. To give a German friend a pack of cigarettes you bought at the PX. 

  legal   illegal 

7. To send three bona fide gifts worth $10, $20, and $18 in one box duty free. 

  legal   illegal 

What do these signs mean? 

8. 
^    NICHT scHkei-LER 

I30 

10.  The German Emergency (Notruf) phone number is 
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POST Last 4 SSA#   

The SOFA Saga 

1. To register a privately owned vehicle (POV) for the first time, you need 
the following items.  One item is missing. Write it in. 

a. AE Form 1598 
b. Proof of vehicle inspection 
c. USAREUR operator's license 
d. $5.00 registration fee 
e. Proof of ownership 
f.  

Compute the estimated conversions: 

2. 70 km/h =  mph 

3.   km/h = 70 mph 

Who has exclusive or primary jurisdiction (legal authority) in the following 
cases? 

4. A soldier AWOL for 3 days. 

 German   U.S. military 

5. A PFC who fled the scene of an accident. 

  German   U.S. military 

Decide if the following actions are legal or illegal in USAREUR. 

6. To give a German friend a liter of scotch you bought at the Class VI. 

  legal   illegal 

7. To mail a $250 cuckoo clock you bought in Germany for yourself to the 
U.S. duty free when you PCS. 

  legal   illegal 

What do these signs mean? 

10.  The military ambulance phone number is 

N-10 
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The Triple Treat 

Check the statements below which see true for you. As a result of completing ; ;  
this program, i        • 

  I have learned some words and phrases I can use when I go to a >: ".-.^ 
German eating place. '-V-V-'. 

  I have learned some German customs and ways of behaving when ^V-V-".' 
eating out. t  .-.• 

  When I go to a German eating place, I'll feel more comfortable \ ^;- 
because I have more knowledge and skills. 

  I'm more likely to go to German eating places now. 

'■■•.'''"' 
..-:. 

:■;•:■ .' 'i' r.- 

s»-.- -.*. 
.* 

'•'/y 

7 -_ ■   -/ 

■>•■. 

h"^ v::*fg&i----rir &v<#f* 

i.   ■". . ', 
; -/. 

'-':"-^* 

"*    "'-,'■' :>": 
• 

'■ *- ".-•■.- V ''- 

■ -.", 
.; ■■". -'. 

;'. 

-'.'■"-"-■ 

'->;- 

■^Tk*?i 

• 

= ; 
'->;- 
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Last 4 SSA#   

THE COMMUNITY CAPER 

Check the statements below that are true for you. 

As a result of completing THE COMMUNITY CAPER, 

  1.  I know more about the services available to me from USAREUR agencies. 

  2.  I know some things I can do to help me get the information or 
services I want from an agency. 

  3.  I am more likely to use USAREUR agencies now. 

0-2 



Last 4 SSA# 

The Goods To Go 

Check the statements below which are true for you. As a result of completing 
this program, 

  I have learned some words and phrases I can use when I go to a 
German store. 

  I have learned some German customs and ways of behaving when 
shopping. 

  When I go shopping in a German store, I'll feel more comfortable 
because I have more knowledge and skills. 

  I'm more likely to go shopping on the German economy now. 

k .. ,. J»....., - 

r '. -"■-■*:---V-; • 

''■'*/■]-'■'.' 
':.-■'. -V-v-'r-y 

fe,, .   •   .     . 

;■.-.; 

''■■''■ J':'-'''-:' 
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Last 4 SSA#  ■:;:■; 

The SOFA Saga ~^~ 

Check each of the statements below which are true for you. i."\ '--i 

AS A RESULT OF COMPLETING THE SOFA SAGA, Äv-;- 

  1.  I have a better idea of my legal status in Germany. f ■ 

  2.  I have learned some new knowledge and skills that will help me 
to do things legally/correctly. 

  3, I have a better idea of what to do if I am stopped by the German .~^— 
police. * W- 

  4. I'm more likely to go to the Legal Assistance Office if I have a 
legal question or problem. 
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APPENDIX P 

Items Used for Reactions 

to 

Programs #2-5 



Look at the pictures of the characters below. Find the words that describe each 
person in the list. Write the letters of the descriptions in the spaces below 
each character. Then add other words you think describe each person. 

Descriptions: 

a. gets excited easily 
b. not too swift 
c. easy going 
d. good source of knowledge 
e. leader of the group 
f. conceited 

g- goes off "half-cocked" 
h. not very energetic 
i. kinda formal 

j- loyal buddy 
k. absent-minded 
1. tries hard 

STRAC WILLIE 

«..-•. 

DR. ZAP CHESTER BOONDOGGLE 

Other words: 

What military ranks would you give the characters?  (e.g. E-l, 0-2) 

Strac Willie 
Dr. Zap 
Chester Boondoggle 

P-l 
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What did you think of the tape for the radio program? Place a check in the blank 
in each line that is closest to your opinion. 

lots of good information  _                 no good information 

helpful   ___  __           not helpful 

interesting   __              boring 

funny           dull 

too short                   too long 

It this program came on AFN-radio, would you have listened to each part all the way 
through? 

Yes 

No   If not, why not? 

Who would you recommend should listen to this program? 

». * maiWrfc 
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What did you think of the newspaper supplement? Place a check in the blank in each 
line that is closest to your opinion. 

lots of good information            __       no good information 

helpful activities                       useless activities 

too easy                    too difficult 

looks good               looks bad 

Would you enter the COPING CONTEST? 

 Yes 

 No, why not?   

Go to page 8 of the newspaper. Rate the activities. Write what you liked best and 
least about the total program (both audio tape and newspaper). 

P-3 
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APPENDIX Q 

Items Concerning Knowledge of 
and Interest in the Topics of 

Doing It in Deutschland 
and 

Responses 



I. How much do you now know about each of the following topics. Place a check in 
the blank between "I know nothing" and "I know a great deal" which is closest to 
your knowledge. 

I I 
know know 

nothing a great deal 

Using public transportation                         
in Germany (trains, buses, 
strassenbahns, taxis, etc.) 

Eating out on the German                           
economy 

Using military community                    '_          
services (e.g. for 
recreation, health, 
finances, legal, family needs) 

Shopping on the German                     
economy 

Legal aspects of living                            
in Germany 

Personal and/or Family               
Finance 

Personal and/or Family                   
Health and Welfare 

Using Education and               
Training Opportunities 

q-l 



II. How interested are you in learning more about each of the following topics? 
Place a check in the blank between "Not at all interested" and "Extremely 
interested" which is closest to your interest. 

Not at all Extremely 
interested interested 

,»  ii  a  a 

Using public transportation                      
in Germany (trains, buses, 
strassenbahns, taxis, etc) 

Eating out on the German                 
economy 

Using military community                          
services (e.g. for ■• , ' 
recreation, health, 
finances, legal, family needs) : • 

Shopping on the German                                   »„;"^ 
economy -■_ ; 

" ■ - *••*. 

Legal aspects of living                                  r- -~ 
in Germany ■■-."• 

* ■"»■■i  

Personal and/or Family                           
Finance 

Personal and/or Family                            
Health and Welfare 

Using Education and                     
Training Opportunities 

Q-2 
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APPENDIX R 

Distribution of Posttest Scores 

Programs #2-5 
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APPENDIX S 

Activity Ratings 

Programs #2-5 
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Activity Ratings 
The Triple Treat 

(Program #2) 

X 
(1 = low; 
4 = high) 

1. Rate Yourself:  Are you a Four Star Restauranter? (p. 1) 2.95 

2. Are you a menu master? (p. 6} 2.95 

3. Check the check (p. 6) 2.91 

4. Doing Your Own Thing: Saying it Right (p. 6) 2.91 

5. On Your Own Turf (p, 6) 3.20 • 

6. Check It Out: Can You Cope (p. 7) 2.94 '.■I\-.>- 

7. Coping Contest (p. 7) 2.71 

8. Crypto Code (p. 8) 2.25 

. t. 

Sr-1 



Activity Ratings 
The Community Caper 

(Program #3) 

1. Getting What You Want From Agency Services (p. 1) 

2. The Resources Race (p. 4-5) 

3. Doing It Yourself (p. 6) 

4. On Your Own Turf (p. 6) 

5. Check It Out: Can You Cope? (p. 7) 

6. Coping Contest (p. 7) 

7. Agency Scramble (p. 8) 

(1 = low; 
4 = high) 

2.47 

2.77 

2.71 

2.42 

2.63 

2.69 

2.81 

fcpfaNaa» »ii» I<1 mm ' 
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Activity Ratings 
The Goods to Go 
(Program #4) 

1. Super Schnupper (p. 1) 

2. It's Your Turn to Play a Role (p. 6) 

3. Was Gibt's (p. 6) 

4. Are You Ready to Save DM? (p. 6) 

5. How Do You Measure Up? (p. 6) 

6. Was 1st Was? 

7. Shop for Yourself (p. 6) 

8. Check It Out: Can You Cope? (p. 7) 

9. Coping Contest (p. 7) 

10. Word Search Puzzle (p. 8) 

X 
(1 = low; 
4 = high) 

2.00 

3.00 

2.65 

3.00 

2.86 

2,73 

2.64 

3.50 

3.00 

2.91 

S-3 



Activity Ratings 
The SOFA Saga 
(Program #5) 

1. Playing the Numbers (p. 1) 

2. On the Road (p. 6) 

3. KM/H - MPH (p. 6) 

4. Legalese (p. 6) 

5. Who Will You See in Court? (p. 6) 

6. Legal or Illegal? (p. 6) 

7. Send a Bonafide Gift (p. 6) 

8. Check It Out: Can You Cope? (p. 7) 

9. The Coping Contest (p. 7) 

10. Fractured Phrases (p. 8) 

(1 =   low; 
4 = high) 

2.77 

2.80 

2.93 

2.70 

2.80 

3.25 

2.92 

3.14 

3.00 

3.18 
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APPENDIX T 

Open-Ended Responses 

to Programs #2-5 
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Summary of Observations of 
Instructional Process 

Programs #2-5 



Instructional process. Data about how the participants proceded 

through the materials were collected in several ways:  HumRRO staff 

observed as participants used the programs, participants discussed their 

reactions and staff reviewed the activities in the returned newspaper 

supplements. These data are outlined below for each of the four pro- 

grams. 

I. The Triple Treat 

A. Page 1 

1. Stimulated interest 

2. "Four-star Restauranteer" engaged most participants 

B. Page 2 - Observed participants looking at page 2 when the 

depicted scenes were heard. 

C. Page 3 

1. Referred to by all participants in order to do 

activities 

2. Some participants requested to keep page 3. 

D. Pages 4-5 

1, Most skimmed these pages initially, then referred to 

them when doing activities 

2. Appeared to be no problems with reading 

E. Page 6 

1. "Are You a Menu Master?" 

a. Menu choices not readily found by some participants 

b. German-English dictionary needed 

V-l 



2. "Check the Check" 

a. Problems because two menu items of mushrooms 

b. Typical reluctance to do computations 

3. "On Your Own Turf" - No problems; used page 5 for reference 

4. "Saying It Right" 

a. Most difficult activity on page. 

b. Some referred to page 3 for help. 

c. Some tried to pronounce phrases/words. 

F. Page 7 

1. "Check it Out - Can You Cope?" 

a. Some tried to use menu on page 6 instead of the one on 

page 4. 

b. Did not generate a lot of interest. 

2. Page 2-3 

a. Page 2 was referred to when mentioned in the tape, 

b. The top of page 3 was not read or used by most partici- 

pants . 

3. Page 4-5 "The Resources Race Game", participants played 

mainly to win; needed to be reminded to look at the 

strategy pictures. 

4. Page 6 

a. "Your POC in USAREUR" caught their attention and some 

discussed the meanings of the acronyms. 

b. "Doing It Yourself" was completed using the Directory. 

c. "On Your Own Turf" requires community references to 

complete. 

V-2 
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5. Page 7 

a. "Check It Out:  Can You Cope?"  No problems in completing 

b. Contest - many mentioned that it was too easy. 

6. Page 8 - "Agency Scramble" - Most participants liked doing it, 

should use the Directory to get the right names. 

III. The Goods to Go 

A. Page 1 - Some confusion as to how and where to answer "Super 

Schnupper" questions 

B. Page 2 - Rere^red to during tape and when working on page 6-7. 

C. Page 3 - Many participants wanted to keep this page; referred to 

during activities. 

D. Page 4 

1. Conversion from dollars to DMs and vice versa new to some. 

Multiplication less difficult than division. 

2. "The 13% Solution" was commented upon by participants as 

being new to them. 

E. Page 5 - referred to frequently; seemed easy to use. 

F. Page 6 

1. Because of time constraints, most participants did not 

complete everything.  Most did not do "It's Your Turn to 

Play a Role" and "How do You Measure Up?" 

2. "Are You Ready to Save DMs" was difficult for many. 

3. Other activities were done rather easily by referring to 

previous pages. 
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G.  Page 7 

1. "Check It Out: Can You Cope?" - Only difficult questions 

required computations (1 f-g) 

2. "The Coping Contest" 

a. Those who had time used a German-English dictionary and 

were able to complete it. 

b. Most were not able to answer #4 because they weren't 

listening for the answer when they heard the.tape. 

H. Page 8 - "Word Search Puzzle" - engaged a number of people 

through all the session; several did it first - required German- 

English dictionary. 

IV.  The SOFA Saga 

A. Page 1 

1. Phrase "under the SOFA" and title SOFA Saga elicited 

comments and participants read "Know Where You Stand..." 

2. "Playing the Numbers - Legally" was attention-getting and 

people did go back to it as they came across answers in 

text. 

B. Pages 2-5 

1. People tended to pick out what they didn't know already to 

read. 

2. No one appeared to have difficulty reading dense text. 

3. Information generated discussions among participants. 

4. There was too much for participants to really study and 

absorb during limited time. Some requested to keep paper 

for future reference. 
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C. Page 6 - All of the activities were doable; no problem with 

directions; participants referred to previous pages to locate 

answers. 

D. Page 6 

1. "Check It Out:  Can You Cope?" - No problems 

2, "The Coping Contest?" Most were interested in the task. 

E. Page 8 - "Fractured Phrases" - participants appeared to have fun 

doing it. 

.. ^ 
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«Doing it in DeutschlandM 
^OI^IT/<V 

CHESTER BOONDOGGLE 

TSCH1 

THE 
MUNICH 

C 
O 
H 

E 
C 
T 
I 

O 
N 

Sneak Preview 
Here's your chance to gel some inside information! This 

episode of "DOING IT IN DEUTSCHLAND'* is called 
THE MUNICH CONNECTION. Th« characters in this 
caper are: 

Strac Willie 
You probably know someone like Willie. He's always 
ready for an adventure. In fact, he'll jump in with both 
feet before he's sure of what he's doing! So, of course, he 
immediately accepts a secret mission from "Contact." 

Doctor Zap 
A fella like Doctor Zap is a good friend to have around! 
He's a fountain of knowledge with all the facts at his 
fingertips — that is when he can find them in his satchel! 
Luckily for Strac Willie, Zap could help them make 
their Munich Connection. 

Chester 
Boondoggle 
We all have a little Chester Boondoggle in us! He man- 
ages to gel himself into a mess every now and then — but 
he's a good, loyal friend. He also likes to take every 
opportunity to get away (TDY?) — thus his nickname 
"Boondoggle." He couldn't turn down a trip to Munich, 
could he? Even if he didn't know why he was going! 

You will meet this fearless threesome and find out 
about their secret mission on AFN radio. 

Listen to THE MUNICH CONNECTION and lind 
out all you need to know to get around in Germany. As 
you listen, us« the pictures and information which follow. 
When the program is over, the other information and 
activities will help you become an expert on using public 
transportation wherever you live in Germany. 

Schedule of AFN Broadcasts 

Monday, 31 January —1100 hour» ^ ^S0^: 
: Wednesday. 2 February r^- 1900 houn.^fasji 

Salurday. S February-1^1220 hours 

What's IT All About 
THE MUNICH CONNECTION is one of a series of 
programs about DOING IT IN DEUTSCHLAND. 
Each episode is about a different "IT." Have you ever 
needed or wanted to do the following things in Ger- 
many? Use public transportation ... Shop on the 
economy ... Eat out on the economy ... Understand 
the legal aspects of living in Germany. If your answer 
is "YES," be sure .o listen to the AFN radio broadcast 
and use the Stan and Stripes insert for each episode. It 
won't be long before you'll be "Doing IT in Deutsch- 
land" too! If you miss a program, go to your Education 
Center. They'll have all of the programs for you to use 
on your own. 

You Have to Cope to Win! 
Listen to THE MUNICH CONNECTION on AFN 
radio and complete the following pages. Then enter 
THE COPING CONTEST. You can be a winner! You 
might be one of 25 people who win a "DOING IT IN 
DEUTSCHLAND" T-shirt. The T-shirt design will 
look like the picture above. 

See page 7 for THE COPING CONTEST rules. 

SPECIAL CONTEST OFFER: 
The German Federal Railway is offering their DB 
(Deutsche Bundesbahn) T-shirts to an additional 25 
"Munich Connection'' winners! 

i riarai 

■Rate Yourself1 •Are You Fit To Be A Secret Agent?» 

Find out your "007" rating. To be a secret agent you must be able to get around. Can yiu find your way around Germany? 

1. Can you find a Strassenbahn, bus, and 
taxi when you need one? 

2. Do you know 
where the Bahnhof is? 

3. Can you read a map to see where 
buses and Slrassenbahns go? 

4. Can you read a German train 
schedule? 

3. Can you read the Strassenbahn and 
German bus schedule? 

6. Do you know the fastest way to get 
where you're going? 

7. Do you know the cheapest way to get 
where you're going? 

8. Can you plan a trip from where you 
live to another city in Germany? 

D D D 
D D D 
D D G 
D D D 
D D D 
D GD 
D D D 
D D D 

9. Do you know where to go to get help 
or information about getting around 
in Germany? 

10. Can you figure out how much it costs 
you when you use the train, bus, 
taxi, and Strassenbahn? 

11. Can you figure out how long it will 
take to get to another city? 

12. Do you know what the signs mean 
that are used on trains, buses, and 
Strassenbahns? 
Do you know the rules and 
regulations when using trains, buses, 
Strassenbahns and taxis? 
Do you know how to act when using 
public transportation? 

'A 

13 

14 

G D D 

G GG 
G G G 

G G G 

For each "Always" you marked, give yourself 2 points and for each "Sometimes," 
out your "007" rating. 

G G G 
G GG 

1 point. Add up your score and find 

Total Points 
0 

Score 
•  000 

1—  7 -  001 

8 — 14 »  003 

15 — 21 -  005 

22 — 28 »  007 

You need help fast —be sure to listen to the radio program. Use the information and activities 
which follow for help. 

You're getting the basics but you need more practice —keep trying. The radio program and the ■ 
following information will he'p you a lot. 

You're doing okay. On a train you can probably make it. Listening to the radio program and 
going ovjr the following information will increase your ability to get around. 

You're almost qualified to be on your own. But, why don't you see what else you can pick up 
from the radio program and the following information. 

You're ready for your own secret mission! See if you can catch any mistakes the secret agents' 
in the radio program have made. Can you do all of the following activities? 

Tkii tpniml stelio» wm fttfmtti iy lltf Ummma Rtiomirfl Rtsfstck Orjtmmizttiom (HmmKKO) »md is mot m fvl •/ Tht Stan mmd Striftt 
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TAILING THE SECRET 
AGENTS... 
Listen as the fearless threesome try to complete their 
mission. You can keep track of their movements by using 
the following information. When Doctor Zap needs to 
read important schedules and signs, look over his shoul- 
der at the pictures below. When Chester Boondoggle has 
trouble understanding new German words and phrases, 
you'll have them right in front of you. 

Here art Strac Willie and Doctor Zap. They're talking 
about their secret mission. The MUNICH CONNEC- 
TION on AFN-radio is about their adtenlurc. 

YOUR 
TICKET 
AROUND 
TOWN 

I 

Maybe you call this "THE STRASS." II is a St ^ssen- 
bahn like thou found in many German cities. 

SIGNSI 

Bu* Stop Tui Step 

® 
Ra*«rv*d Seal 

For Handicappod 
Schwarbahindart 

Slraaaanbahn Slop 

I Do yo« rtcofnii* tttnt signs and symbol«? They're the 
same ones our "Secret Agents" needed to know in order to 
use the bus and Slrivsenbahn. 

STREET CARS AND BUSES 
TICKET VENDING MACHINE 

BUYING YOUR TICKET 

Strac Willie and Chester bought their tickets 
from the driver. Many cities and towns have 
«ending machines. In some places you may buy a 
ticket from cither a «ending machine or the 
driver on the bus or Slrassenbahn. In other 
places, you must ba«e a ticket before you gel on. 

Validating Your Ticket 

In many cities you must validate your ticket. 
You usually do this by using a machine found on 
the bus or streetcar. It is called the Entwerter. 
Just push your ticket into the slot of the ma- 
chine. Usually a bell will ring when the ticket 
has been stamped. 
Keep your ticket until the 
end of your trip. You must 
have a valid ticket at all 
limes. If an inspector asks 
you for a ticket and you do 
not have one, you must pay 
a fine. The fine can be DM 
40 — or more! 

M 
SvaOOTtePmlinMn    1, J, J.* 
OnwibuMinMn 10, It. 30.lt,34,27. 39, 

3D. 31.33.33, M. 36,30, 
3T,«, 41.«3 
Karfwwll • KAn^HuM 

THd*t'ilwpMn«  »rhalfen Si« an «lion Z.itliart«(VVtfliaurul«ll«n dof MSB 

I onvilt )«d«r2*lt. audt aonntaga 

dl« Fahrdlanataufilcm dar MSB. Talaton  22221 

Str.. tVillie and Chester used this map to help them gel from 
Schwellingen to the Hauptbahnhof. You'll need to use it loo when 
you do "Doing It Younelf and "Check It Out: Can You Cope?" on 
pages 6 and 7. 

ESauäs S 
montaga - (raKaga 

RIcMung: Schwalzingan - Plankstadt - Eppalhaim 

Richtung: Eppalhaim - Pfaffangrund - Blamarckplatz 

20 SchweumQ SchloBpl ab - 
HariocalraB« ab - 
Aug,-Neunaua-Str,     ab - 
Ältanhatm tb - 
Pianhatadt Rathaui     ab - 
ElaanbahnalraB« ab - 
Eootltaon Fnadhotalr ab • 
Eppalh. Kirchh Str.   an - 

£ppalh Kirchh Str. 
Eppalhaim Rattiaua 
Eppalhaim Jakoba^ 
Kramchwag 
Ptatlahgnino/Stotz 
Marttttrafla 
tnOusmaalrafl* 
Ctarnyb^Jcha Süd 
Clarhybrüclia 
BatTiabshof 
MinarmaiarstraSa 
Bluntscniistraft« 
RomarstraB« 
Hallanbad 
Bismarckplatx 

ab 0510 
ab05H 
ab 0512 
ab 0513 
ab 0515 
ab 0515 
ab 051« 
ab 0519 
ab 0520 
ab 0522 
ab 0521 
ab 0524 
ab 0525 
ab 0529 
ah 052' 

0512 
0519 
0516 
0517 
051« 
051» 
0529 
0527 

—Umaf 
0530 
0531 
0532 
0533 
0535 
0535 
0539 
0539 
0540 

0539 0542 
0537 0543 
0539 0544 
0539 0545 
0540 0546 
0541 054 7 

0556 
0557 
0556 
0659 
0600 
0601 

0552 
0559 
055« 
0517 
055« 
0559 
0605 
0607 

—^— Umst 
0550 0600 0610 
0551 0601 0611 
0552 0602 0612 
0553 0603 0613 
0555 0605 0615 
0555 0605 0615 
0556 01)06 0616 
0559 0609 0619 
0600 0610 0620 
0602 0612 0622 
0603 061] 0623 
0604 0614 0624 
0605 0615 0625 
0606 0616 0629 
0607 0617 0627 

0912 
0615 
0618 
0«17 
061« 
0<19 
0625 
0627 

— Umjl 
0620 0630 
0621 0631 
0622 0632 
0623 0633 
0625 0635 
0625 0635 
0626 0636 
0629 0639 
0630 0640 
0632 0042 
0633 CÖ43 
0634 :M4 
0639 0645 
0636 0646 
0637 0647 

0632 
0635 J 
0639 | 
0637 j 
063« o 
0639 , 
0645 < 
0647 

—— Umil — 
0640 0650 
0641-0651 
0642 0652 
0643 0653 
0645 0655    | 
0645 0655    f 
0646 0656    1 
0649 0659    ? 
0650 0700    - 
0652 0702    1 
0653 0703    * 
0654 0704 
0655 0705 
0656 07O6 
0657 070' 

1932 - 
1935 - 
193«- 
1937 - 
193« - 
1939 - 
1945 - 
1947 - 
Umat   — 
1950 2000 
1951 2001 
1952 2002 
1953 2003 
1955 2005 
1955 2005 
1959 2006 
1959 2009 
2000 2010 
2002 2012 
200? - 
2004 - 
?xs - 
200« - 
2007 - 

Umst ~ Umstaigan m Eppalhaim von Bus auf StraBahbann 

To gel from Scbweliinge« io lb« Hauptbahnhof, Slrac and Chester look bus #20 and Stmsenbaba #2, 
Slrac told Chester about "alle 10 Minute«." - 
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tDoing it in Deutscliland'~l 

Abfahrt Departure Depart @   Heidelberg Hbf. 
Zm-Wr. HicWilQ  
E 3044 nTp   >tomH».iii« 15.1« — <ho«»-C«»««i-Oo«nb»ig HJ7 —  Fr»n>lMrt (Ml IMS 
72«l •racMMl 1V4« — KartanDM 1L01 —'/«uMaf ,»,■ RmUII 14.44 

«ilQ)  
n» EbwtMdi 1M1    Hmbmti (Bd) icor 

E 2271 WMtMw« 1S.3S — Ownnladt ILM Fianklurl (M| 14.12 

1SJ7(«=r   WOFranktuii 16 17 - H4nnnovar 19 43 — 
HamDurq-AIICKM 21.2S) — Mam 1».1t — Bonn 17JS — Komm VST — 
Qyimiaort 1»JS — EMM lUU — Dortmund 1t.17 — awM« 

M.-M. KR-, 11. Kt-a.!.. •.•11. IV. Mb«n«l4r IM1 — 
Kiron 21.It — K««wbMrg-*H<n« 21.3«.  
lun(a«JM.4|t_ 
•nnlwm 1S.5» — Ludw<g4h«lwi HJ2 — KMMCHayMni 17J2 

Slutlgyl 1*.51 — Ulm 17.S1 — «MB»awg 11.M — MMdwclNwi H.10 
hwl ICO» — K «crtryh« 1«J2 — OII»nbM«9 17.1» 

•U 1*.2« — Hailbfonn 16.4» — Sfullgwl 17.34 — Ulm 1»jtT — 
oWM — Mu«nch«n 20.2« 

llllllllllllllllllillllllllllllll 

MORE SIGNSI 

?. 
"7^ 

>? 

DtuUch* Bundesbahn        No Smoking Allowad 
Nichtraucher 

Smoking Allcmrod 
Rauchar 

mi WC 
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»Doing it in Deutschland*-! 
DECODING TRAIN 
SCHEDULES... 

POSTED AT BAHNHOF 
If you need information about trains leaving 
from thai Bahnhof, look for the YELLOW 
posters which say ABFAHRT—DEPAR- 
TURES at the top. If you want to know 
about trains coming into that station, look 
for the WHITE posters which arc titled 
ANKUNFT-ARRIVALS. 

The first column is labeled Zeil which 
means "lime." The German liain system 
uses the 24-hour clock just like the U.S. 
Army. The trains are listed in chronologi- 
cal order. So the first train listed will be 
Ihe first train to depart/arrive after 0.00 
(midnight). The last train listed will be the 
last train to depart/arrive before mid- 
night. The times are given to the exact 
minute — example: 5:43. Remember, Ger- 
man trains leave on time, so be there early! 

A clue to how fast a train makes its trip is 
given on the YELLOW ABFAHRT— 
DEPARTURE schedules. RED ink is 
used for fast trains which do not stop at 
each station along the route. BLACK ink 
means trains stop at each station along thft 
way whether they are listed on the sched- 
ule or not. 

le 21^— %$^m. 
Abfahrt — Departuraa — Depart 

j           Zail 
(«ma) 

Zug-Nr. 
(train) 

in Richtung 
(deparla for) 

Gleia 
(«rack» 

21.24 E3S50 Friadberg 21.45 — Bad Nauhaim 21.50 
Giettan 22.10 — Siegen 23.59 

12               | 

1 

The second column is headed Zug Nr. 
Here you will Find the train number. Often 
there will be a letter in front of the num- 
ber. This tells you the type of train it is. 
Refer to "Understanding Train Sched- 
ules" on this page for the different types of 
trains. 

The third column of the ABFAHRT— 
DEPARTURE schedule tells you where 
the train is going. The ANKUNFT—AR- 
RIVAL schedule lists the places the train 
has come from. On the YELLOW sched- 
ule, in Richtung means "in the direction 
of." On the WHITE schedule, aus Rich- 
lung means from the direction of." 

To the far right in the third column, you 
will see symbols which indicate the kinds 
of accomodations on the train. Does it 
have a dining car, a buffet car, or no food 
at all? Are there sleeper cars, convertible 
seats for sleeping, or only regular upright 
seats? You'll want to know these things — 
particularly on longer trips. 

1 

The last column lists the track or Gleis 
where the train departs or arrives. E3S50 
leaves from Gleis 12 and D626 arrives at 
Gleis 7. Other information is sometimes 
given in the column to the left of the Zeit 
(lime). Restrictions or limitations on when 
the train operates are given here. For ex- 
ample, some trains operate only on work- 
days (Monday-Saturday). If you were 
traveling on Sunday, you would have to 
know that the symbol of the crossed work- 
er's tools means that a train does not run 
on Sunday. These symbols are shown at 
the bottom of every schedule. They are 
explained in "Understanding Train Sched- 
ules." Don't find yourself waiting for a 
train that won't come when you expect it 
because you didn't notice that it doesn't 
run that day!" 

Ankunft — Anrivale — ArivM 
Zail 

(time) 
Zug-Nr. 
(train) 

•ua Richtung 
(arrivea from) 

Gleia 
(track) 

13.20 D62S Muanchan 8.43 — Ingolatadt 9.28 — Nuernberg 10.46 
— Wuerzburg 11.54 — Aschaffenburg 12.52       (^ 

7 

CITY CONNECTION 
BOOKLETS 

The Slaedtcverbindungcn (the city connec- 
tions booklet) gives you all of the arrivals 
and departures between the city and other 
cities locilioa by location. For example, a 
booklet for Kaiserslautern contains on one 
page all of the trains between K-Town and 
Bad Duerkheim. On other pages you'll 
Find schedules for trains between Kaisers- 
lautern and Speyer. Kaiserslautern and 
Wuerzburg, and so on. There is an index 
In the front of the schedule booklet which 

indicates the page (Seite) number for each 
destination. 
"Paris-Est und Zurueck" means you'll 
find information on trains from Kaisers- 
lautern to Paris (east) and back. At Ihe 

lop of the schedule to the right you will see 
fare  information.   A one-way  2nd class 
ticket to or from Paris costs DM 68,30; a 
Ist class ticket costs DM 102.70. 
The schedule is divided down the middle 

Von Kaiserslautern nach 
Paris-Est und zurück 
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by a heavy line. To the left are trains from 
Kaiserslautern to Paris. To the right are 
trains from Paris to Kaiserslautern. Each 
half has four columns. The first column on 
the left side lists Ihe limes for trains leav- 
ing K-town for Paris. The next column 
gives you the train numbers and types of 
train. The third column tells you when the 
train arrives in Paris. In the last column 
you'll find information about train accom- 
modations and whether you'll need to 
change trains. The right side of the sched- 
ule provides the same kind of information 
for Ihe return trip from Paris to Kaisers- 
lautern. 

UNDERSTANDING TRAIN SCHEDULES 
TYPES OF TRAINS 
Trans-Europ-Express €S8 Ist class only; DM 10 supplement Samstag ® Saturday only. 
Intercily-Zug la Ist & 2nd class. Fast train of Sonntag ® Sunday only. 

the Intercity-System. Werklagen aussera Workdays except Saturday 
Supplementary ticket Taeghch except Daily except Saturday 

Saturday, Sunday, and required (DM 5 for 2nd class; « und t b 
DM 10 for 1st class) holidays. 

Schnellzug D Fast train supplementary ACCOMMODATIONS 
ticket required for distances Liegewagen PH Car with convertible seats 
less than 50 Km. for sleeping. 

Eilzug E 1st & 2nd class. Semi-fast Schlafwagen Bai Sleeper car. 
train without supplementary Buefeltwagen B3 Buffet car 
ticket. Speisewagen (Zug- 

RESTRICTIONS ON OPERATING TIMES Res.auram) 
Speisen und Gelraenke im 

>C Dining car. 

Zug verkehrt nur X Workdays only. (Monday- Zug erhaelilich Y Snacks and drinks available 
Werktage Saturday). on train. 

{               Zug verkehrt nur an t Sundays and National Kurswagen C5J Coach will only go to the 
city designated on the 1              Sonn- und Feiertagen holidays only. 

Montag 0) Monday only. outside of the car. 
Dienstag 0) Tuesday only. OTHER SYMBOLS 

j               Mittwoch O) Wednesday only. Umsteigen HJ You must change trains. 
Donnerstag (i) Thursday only. 

1               Freitag (5 Friday only. 

1 BSBZBZSffiaEBa^ ,; Vv; l^f-d&f,?i*tliH**H&*>>**&i*** *■< 
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Toing it inBentscMand'-I 
TAXa!  TAXS! SP^ECHEiN SIE DEUTSCH? 

These are German words you heard as you listened to THE 
MUNICH CONNECTION. You'll hear them — and, hopefully, use 
them — as you travel in Germany. 

The German word for taxi sounds like Ihc English word. A cab or laxi is "das Taxi." You 
can haii a moving laxi by calling. "Taxi, bine!" Or you can go to a taxi stand. Do you 
remember the sign for a taxi stop? The sign is shown with the signs for bus and Strasscn- 
bahn stops on page 2. If there is more than one taxi at a taxi stand, you should take the one 
first in line. 

The taxi driver is "der Taxifahrer." Tell him or her where you want to go. You can just 
say your destination — such as Rose Barracks. Or you can say. "Ich tr.occhtc zur Rose 
Barracks, bitte." If you want to stop before you reach your destination, say "Bitte halten 
Sic hierl" (Please stop here.) Or Germans will understand if you say. "Stop here, please!" 

How much you will pay for a ride in a taxi will depend on several things; 

!       I. the town you are in 

■ji        2. the time of day 

3. how many passengers there are 

4. how much baggage you have 

A good idea is to ask before you leave what the fare will be. You can say, "Wieviel kostet 
diese Fahrt?" (Mow much does this ride cost.') Also be sure that you have Deutsche Mark 
to pay for the ride. You may not get a good exchange rate if you pay in dollars, or the 

'   driver may not take dollars. 
1 

And did you know that there is a law which limits how many passengers may ride in 
one taxi — only four! So don't plan to pile in with a bunch af your friends! 

Check the meter when you reach your destination. If you need a receipt, ask for "die 
Quittung, bitte." 

Von, ab 
Nach 
Muenchen 
(ab) Abfahrt 
Zug 
Entwerten 
Hauptbahnhof 
Strassenbahn 
"Alle 10 Minuten" 
Schwerbehindert 
Halt-— Fahrgastwunsch 
Deutsche Bundesbahn (DB) 
Eine Quittung 
Auskunft 
Ankunft 
Speisewagen 
Zeit 
In Richtung 
Gleis 

From 
To 
Munich 
Departures 
Train 
To validate (a ticket) 
Main train station 
Trolley, tram, cable car 
"Every 10 minutes" 
Handicapped (reserved for) 
Passenger Stop button 
German Federal Railroad 
A receipt 
Information 
Arrival 
Dining car' 
Time 
In the direction of 
Track 

Eine Quittung, bitte. 
Sprechen Sie englisch? 
Hin und Zurueck 
Vielen Dank. 
Ist dieser Platz frei? 
Muessen wir umsteigen? 

Phrases 
A receipt, please. 
Do you speak English? 
Round trip (there and back) 
Thank you very much. 
Is this seat available? 
Do we transfer (to another 
train, bus, Strassenbahn)? 

COPING CORNER 

With A Little Help From 
Your 
Friends 

Dear Coping Corner: 
The other night five buddies and myself decided to take a taxi to a local hangout. When 

we tried to get in the taxi, the driver insisted that two of us gel into another taxi. This really 
made me mad. but don't worry, i didn't cause a scene. Instead, when wc arrived. 1 calmly 
asked both drivers for a Quittung just like I read. Now I'm going to my first-shirt and tell 
him the score. Just thought you'd like to pass this on to my fellow service members. 

Mr. Kool 
Dear Mr. Kool: 

Bravo!, for staying calm. If there really had been a problem, then you acted just right. 
But listen up. Did you know that the number of passengers a taxi can carry is limited bv 
law? Usually three in the back scat and one in the front — that makes tour, bo count 
yourself and your buddies before going to the TOP. 

When you need help in using public 
j   transportation there are people ready 

to give you information and assistance. 
w 1   Here are some suggestions: 

(ACS)     Army Community Service 

, American Express Travel 

Bahnhol Information 

Headstart/Gateway 

Information. Travel & Tours 

Kontakt 

I   (RTO)      Railway Transportation Cilice 

3     (USO)     United Service Organization 

,>i^^*«Hi?«£^#w>^*Me*6ö 

•.V  .".V   f.V 

■■•■■■■•* 

Save $-DM When You Travel 
German Federal Railroad (DB) 

MINI-GROUP: For groups traveling together, not less than 31 Km: two adults pay 
normal fare, each additional person pays hall (are. 

GROUP TRAVEL; For groups of six or more, reduction of 30% to 65% depending 
on time of travel and group size. 

TOURIST CARD: For non-citiieni; of Germany, nine days unlimited travel,  1st 
class, OM 365; 2nd class lor DM 275 or 16 days for DM 505 and CM 360. 

TRAMPER MONTHLY TICKET: For those under 23 years old, one month unlim- 
ited travel on all German rail lines (OM 225). 

INTER-HAIL: For those under 26 years old, unlimited travel, 2nd class for one 
month In 21 European countries (DM 450). 

JUNIOR PASS: For those under 22 years old or students under 27, a pass good 
lor a year which allows a 50% discount on normal lares for trips over 51 km 

FAMILY   PASS: For  families with  children  up  to   17  years  old.  singles,  and 
couples, a one-year pass good for a 50% discount on trips of 51 km or more 
(DM210). 

VACATION TICKET; Discounts of about 20% on tickets for round trips of over 
201 km. 

■rnw.— M«^> 
■''■•   ■■"■--■--   ■*• 23 
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(Doing StinDeutsclilandNl 
DOING it YOUR 
SELF 
You may not be a secret agent, but you still 
need to know how to get around m Ger- 

k many. 

Suppose you and some friends want to go to 
a Queen concert on Friday evening. You 
volunteer to be the Doctor Zap for the 
group. 

What are some of the things you need to 
know to accomplish the mission? 

MISSION: 
A. Get yourself and three friends from 

Kaiserslautern where you arc stationed 
to Friedrich Ebcrt Halle in Ludwigs- 
hafen in lime for the concert. 

B. Get those same people back to Kaisers- 
lautern in good condition. (Be sure to 
read the section "Decoding Train 
Schedules" before you begin). You 
want to get to that concert in plenty of 
time. One way to plan your trip is to 
work backwards. The concert begins at 
2000 hours. Let's say you want to gel 
there 45 minutes to an hour before. 

Friedrich Ebcrt Halle is in Ludwigs- 
hafen. Strassenbahn line j!9 runs be- 
tween the Hauptbahnhof and the park. 
We have primed a portion of the sched- 
ule for Line #19. Down the left are the 
stops which the Strassenbahn makes 
and the distances from the first slop 
(Luilpoldhafen) to each stop. Fichtes- 
Irasse is the stop closest to Eber! Park. 

1. How far is it from the Ludwigshafen 
Hbf. to Fichtestrasse? (Hint: Kichles- 
trasse is 4.6 km from Luitpoidhafcn 
and the Hbf. is 2.8 km from Luilpold- 
hafen.) 

2. You could decide to walk the 1.8 kilome- 
ters from the train station to the park. 
If you decided to lake the Strassen- 
bahn, find the lime you should catch it 
at the Hbf. in order to gel to the park 
«t approximately 1915 (7:15 p.m.). 
The numbers across the top of the 
schedule refer to the times on the 24- 
hour clock. So, 16 equals 1600 hours or 
4:00 p.m. and so forth through 0 which 
is midnight. Each section under the 
hour numbers has several columns. 
These tell you the minutes after the 
hour. In the first column under the 
"I6■■ is a "48". This stands for 16.48 or 
4.48 p.m. In the next column is "00" 
under the "17" section. That would be 
17.00 or 5:00 p.m. Read across the line 
from "Fichtestrasse to the time in the 
"19" block closest lo 1915. Then read 
up that column lo the Hbf. line. What 
time should you catch the Strassen- 
bahn at the Hbf. in order to arrive at 
the park at 1916? 

J. How long does it take lo ride from the 
Hbf. lo the park? (1910-1916) 

19 Luilpoldhafen 

km     Fonaotzung 

0.0 LullpoldnalM 
1.2 BerLner Piait 
1,8 PfaTDau 
2.8 Hbf LudMigsnaftn 
37 Mancnkirch« 
4.4 Staat Krafikerunst 
45 Fichtestra^« 
5 2 Siofnatra?« 
5 6 FritMntwun 
6.3 nuttanalraa« 

17I18 19 
'-^ T ■-^j-▼ •*■-*■ ■*■ •*■ S. 
1 12 24 36 Mi'X) 12 24 36 «^JJlO 25 40 

22   i;- 

S 30 42 54|06 18 30 42 S4i 
3 32 44 
3 35 47 
3 G3 SO' 

,7 Hn 
18 20 32 44 

23 3 47 

CJ 17 2 
17 19 3 
09 21 3 

26 39 50,^13 23 
;o41« ra 4a $y.j* is :5 
:0S 17 29 41 53 05 16 Ti 
i.i7 19 31 43 55107 18 2a 
|ij9 21 30 45 t7j'j9 20 3Ü 

:.5 40 i 
30 4: ' 

|07 17 ~2 «7:|T}5 

35 £0;ud 
38 53|11 
40 5 

25 4:.X3 

31 51111 

43:CT2: 

25 41 66j'4 3. 
23 43 "jie:* 
3ü4ii&riaa. ^■d i<ir.3 

40^720 

5 4tJo5 25 Al.'K 25 
28 48103 23 
31 51 11 31 
33 t: 13 33 
34 ;))l4 34 
36 5*116 
ifl ?5J18 
40:JÖ 20 

23 4B.1Jf> 
31 51111 
33 53 13 
34 54li4 

33 "Hjta 
40 M 20 

43.52 5 
46.55^ 
50|57 i 

ft   Use (his for Questions 1-3. 

9   Use this for Questions 4-6. 
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You need to get to the Luüwigshafcn 
Hbf. in time to take the Strassenbahn 
to Ebcrt Park,. Use the schedule shown 
for Ludwigshafen/Mannhcim to Kai- 
serslautern and back. Wc show only 
the right half of the schedule. (Be sure 
you have read the section which ev 
plains how to read tram schedules.) 
Look in the 2nd column in the right 
half. It is headed "Lu an." This shows 
the times trains arrive in Ludwigshafen 
from K-Town. Trains listed arrive at 
18.49 and 19.05. What does the symbol 
in front of the 19,05 tram mean? Could 
you take this train on a Friday eve- 
ning? 

5, What lime does the train which arrives in 
Ludwigshafen at 18.49 leave Kaisers- 
lautern? (Look in the first column in 
the right half under "ab".) 

You will have to get from where you live 
in K-Town lo the Hbf. in time to catch the 
17.48 train. But now that you have had 
practice in  reading maps and schedules, 
that should be easy! To get home, you'll 
have to reverse the process. You know what 
to look for to make the right connections! 

6. Of course, your buddies will want to 
know how much this is going to cost 
them! The main expense will be the 
train fare. How much is a regular one- 
way fare, second class between Kai- 
serslautern  and  Ludwigshafen?  (Re- 
member to look at the top right and left 
sides of the schedule.) 

DM  
Maybe you can save some money. See 

the section called "Save $ and DM 
When You Travel." Is your group eli- 
gible for mini-group tickets?  

The regular one-way fare between Kai- 
serslautern and Ludwigshafen for 2nd 
clatt seats is DM 11. 
How much will it cost for all Cour of 
you one way? (We'll help you this 
time.) 
a. 2 adults at regular fare: 

2XDMII   =  DM  

b. 1 adults at half fare: 
2XDM  » DM  

c. Total one-way (add a + b): 
DM  + DM  = 

DM  
What is the total round-trip fare? 

d. Multiply (c) by 2: 
DM  X 2 DM. 

How much will each person have to 
pay? 
e. Divide your answer for the total 

round trip (d) by 4: 
DM   +  4  »  DM  

You may be able to plan this kind of 
trip all by yourself. But if you cap'», 
there are some places you can go to 
get help and information. See page S 
— "With a Little Help from Your 
Friends." 

By Bus Or Strassenbahn 
Strac Willie and Chester Boondoggle 
used the HSB map of bus and Stras- 
senbahn lines on page 2 to decide how 
to get from Schwetzingen to the 
Hauptbahnhof. Use the same map to 
decide how you would get from one 
place to another. 

1. Bismarckplatz is a good place to 
go shopping. How would you get 
there from Handschuhsheim? 
  bus or strassenbahn, line 
u  

2. A Schloss is a castle. To visit the 
Heidelberg Schloss, what kind of 
transportation would you take up 
the hill? 

The zoo Is always Interesting. If 
you arrived at the Hauptbahnhof, 
how would you get to the zoo? 
  bus or strassenbahn, line 
tt  

ON YOUR-» 
OWN TURF 

If you don'l know the answers to these 
questions, it's time lo find out. You can find 
out on your own, or you can go to someone 
who has the information — ITT, USO, 
RTO, Hcadstart, American Express Travel, 
ACS. etc. 

I. What types of public transportation arc 
there where you live? 

Train  

Taxi  

Other_ 

Bus  

Strassenbahn. 

U-Bahn  

Where do you buy tickets for the bus or 
Strassenbahn? 

"Vending machines- 

Kiosks (booths)  

Driver/Conductor_ 

Other  

Do you have lo validate tickets on ihe 
bus or Strassenbahn where you live? 

Yes- 

No— 

4. How can you get from where you live to 
dountown using public transportation? 

Taxi  

Strassenbahn  

Bus  

Other- 

5. How much docs it cost you to get down- 
town? 

Taxi- 

Strassenbahn- 

Bus  

Other  

6, From where you live, how far is the: 

nearest taxi stand  

nearest Strassenbahn stop- 

nearest bus stop  

Bahnihof 

7. How can you gel lo the Bahnhof from 
where you live? 

Tui  

Strassenbahn- 

Bus  

Other- 

DOING YOUR OWN THING 
1. Go to the Bahnhof and see what information you can get about (raveling out of your city 

or town. Pick up schedules and brochures. Co to the information counter and ask for 
materials in English. If there's a Tourist Information Office, gather more materials 
(here. 

2. Check community and German newspapers to find out about a local concert, sports 
event, or any other happening you're interested in. Use the best form of transportation — 
German buses. Strassenbahn — to get to the event. Think about distance, time, and cost. 

3. Go to the ITT office. RTO, or the information counter at the Bahnhof. Find out about 
train tours to places in Germany. Take one of the tours and take along some friends (it's 
cheaper). 

6 
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'Doing it in BentscMandM 
i 
üheck It Out: Can You Cope? 
.. You »re sUlioiwd in Mannheim. You just received ■ letter from your mother. She 

says your favorite cousin has just been assigned to Karlsruhe. You decide to go see 
her. You don't have a car, but you can take the train. 

If you leave Saturday morning to spend the day 
with your cousin, what is the earliest intercity 
train to Karlsruhe,   
and what is the latest intercity train returning to 
Mannheim?   
About how much less time does an intercity train 
take than a regular train?   
What is the surcharge for an intercity train one 
way?   (Hint:   See   the   section   Sprechen   Sic 
Deutsch? Look at "Intercity")   
How much will a round trip 2nd class intercity 
ticket cost? (Hint: Fare information is at the top 
of the schedule at the left and the right) 

Von Ludwigshafm/MannMinmacti 
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'i. The other day in the gym one of the regulars asked you to shoot a few baskets. Since 
'   you're a good player they told you about the German-American basketball team. They 

said they could use some new team members and asked you to come to practice 
f   Friday night at the Sporuentnim Nord. 
I   You live at I30ih Hospital in Rohrbach (Heidelberg). You don't have a car so you 

will have to thumb a ride or use public transportation. 
Use the HSB map that Strac and Chester used on their secret mission to answer 
these questions. (Sec page 2) 

f. Find Rohrbach on the map. What two Strassen- 
bahn lines go through Rohrbach?   
Which Strassenbahn line would you take to go to 
the Sportzenlrum?   
Would it take you all the way? Yes No  
If not, what would you change to? 
a bus Yes No  
a Strassenbahn Yes No  
Whet line number?   

C You and two friends have a 3-day pass and would like to see some of Germany. You 
need help in planning your trip. You'd like to go to Cologne for Fasching (Carnival). 

Where could you go to see if there is an organ- 
ized tour?   
Where could you go for information about travel- 
ing with your small group by train?   

D. Here arc some of the sign you'll sec as you travel. Do you know what they mean? 
Jot down the meaning of each sign. 
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THE COPlUCa CONTEST 
WAS 1ST LOS? 
CAN YOU FIND 5 THINGS WRONG IN THIS PICTURE? 

Study Ihit picturu. Thar* *r« liv« (hingt that (ha Straitanbahn ridart ara 
'. doing that ara inappropria(a or itlagal. Can you find (ham? 

CONTEST RULES: 
1. List tha S things that are wrong In the "WAS 1ST LOS?" picture in the spaces 

provided below. 

2. Answer the questions In the section called "NOW — GIVE US A PIECE OF 
YOUR MINDII" (on the next page). 

3. Write your name, rank, and mailing address In the spaces provided. 

4. Cut out the contest form. Fold on the dotted lines so that the address Is on 
tha Iront. Staple or tape closed in one place. 

5. Drop in any APO mail box. NO STAMP IS NEEDED. 

8. Twenty-five T-shirt winners will be drawn from the contestants who have 
correctly listed the S things wrong In the picture and completed the "GIVE US 
A PIECE OF YOUR MIND" questions. 

7. To be eligible, entries must be received not later than two weeks from the 
data ol tha last AFN broadcast ol "MUNICH CONNECTION." (See the sched- 
ule information on page 1). 

WRITE YOUR ANSWERS HERE 

1.   

2.   

3.  

4.  

s. :  
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Tdng it in DeutscMangj 
THIS PROGRAM... [ - 

has been brought to you by The Human _;   ■'   ,    ,,- 
Resources       Research       Organi/alion — 
(HumRRO) under contract to the Army " 
Research Institute (ARI) and Army Con- ;.-   '•     ■ '. 
tinuing Education Services (ACES). ■ f-•-'■■."' 

The Life Coping Skills in USAREUR ■;.•/.-• 
Project Staff: .'    ' 

Richard L. Miller. Project Director •'. ;     '   . 
Rosemary Dawson. Task Director -'. 
Chaille Maddox, Script Writer - .    .   "- 

& Audio Director ' ;'.'',• 
Jeanne Hebein ^——'M.'- 
Kathy Brooks 0 
Malachi Fullard ' 
Mollie Kcrr, Design and Layout 
Roslyn Long. Cartoon Artist .•'■'.■ 

PUZZLE 
If you need help with this, use the "Sprechen Sie 
Deutsch" section or a German-English dictionary, A (G) 
means you need to write a German word: an (E) means 
it's an English word. Answers will appear in the next 
"Doing It in Deutschtand" program insert. 

ACROSS 
2. from (G) 
4. der Zug (E) 
5. direction (G) 
7. Mehrwcrtstcur-addcd 

value   
8. main train station (G) 

12. Auskunft (E) 
15. Nachmittag    (E    ab- 

brev.) 
16. dieser, diese, dieses (E) 
17. workday (G) 
21. no smoking (G) 
23. foreign country (G) 
25. one (G) 
26. ticket (G) 
29. what? (G) 
30. to change (trains) (G) 

DOWN 
1. to, towards (G) 
2. to. on (G) 
3. also (G) 
4. cab (G and E) 
6. Be   sure   to  your 

bus ticket. 
9. departure (G) 

10. die Zeit (E) 
ll.an(E) 
12. Intercity (abbrev.) 
13. Trans   European   Ex- 

press (abbrev.) 
14. daily (G) 
18. arrival (G) 
19. toilet (abbrev.) 
20. train (G) 
22. trip (G) 
24. track (G) 
27. wie? (E) 
28. from (G) 

8 

HQ USAREUR & 7th Army ' V        •; 
Box 1789 •■'■ -    ■.■ ■ 
APO New York 09403 
(MM) 2131-7635/6386 V,   v 

(Civ) 0621-730-7635/6386 

CAST OF CHARACTERS: A fc; ~ 
Narrator — Josephine Perkins 
Dr. Zap — George Waller 
Slrac Willie — Richard L. Miller 
Chester Boondoggle — Benjamin Lane 
Contact — Lilburn Dawsoa .   -   '   ■ 
Recording & mixing by '■. 
Wolfgang Carets 

- Cut Here - 

NOW GIVE US A PIECE OF YOUR MIND!! 
When did you listen to TH E M U NIC H CON N ECTION ? 

Part I        Part II   
(day) (time) (day) (time) 

Where did you listen to THE MUNICH CONNECTION?   

Place a check (^) in the space in each line below which is closest to your opinion of the radio program THE 
MUNICH CONNECTION. 

helpful                            not helpful 

interesting                       boring 

funny                               dull 

loo short                          loo long 

If you didn't listen to the program, why didn't you? 

Which of the following activities did you do in this newspaper? What did you think of the activities? Check the 
activ.ties you completed. Circle the rating you'd give the activity. 

Rating 

Ul 
It 

— Arc You Kit lobe a Secret Agent?    (p.l) 
— Doing It Yourself    (p6) 
— On Your Own Turf    (p6) 
— Doing Your Own Thing    (p.6) 
— Check It Out: Can You Cope?    (p 7) 
— Was i>i |.m i The Coping Lünlcsl    (p 7) 
— Crmsword Puzzle    (p.8) 

What did you like BEST about the program and activities: 

What did you like LEAST about the program and activities? 

Poor Fair Good Excellent     Supe 

NAME  

MAILING ADDRESS   . 

T-SHIRT SIZE:    Men's 

Mil. Rank Civ. Family Member 

Unn 

Women's . Child's . 

ÄPÖ 

/   S_   M_   L_   XL 

0 w a w < 
u 111 < < 

if 

O w o 
IU    < 

< < 

K 
3 
x 8 
< f M 5 

x < 

W-8 

*•-■-■- 



£.?= 

^Doing it in BeutscMand'^ 

i THE TRIPLE TREAT What's on the Menu? 
Here is some inside information about this week's episode 
of "Doing It in Deutschland." The characters you will 
meet in THE TRIPLE TREAT include: 

Strac Wiliia 
Strac has an opportunity to extract information from an 
Eastern agent over a late date at the Ratskeller. Howev- 
er, since she's a lady, he's more interested in impressins; 
her and in getting a second date. Unfortunately, he leaks 
sensitive information to her before the end of the eve- 
ning. 

Doctor Zap 
Zap's knowledge of good food and local history not only 
impresses an Eastern agent, but also makes it easy to gel 
vital information from her. Zap is on top of things, as 
usual, figuring cut a way to get the woman's fingerprints 
and stretch Contact's budget at the same lime. 

Chester Boondoggle 
An afternoon out with a female secret agent reveals 
Chester's skills as an interrogator and his appeal with the 
ladies. His "special" style wins him a second date with a 
dangerous woman. 

Eastern Agents 
Sandy. Miss FreürrVt and Alexa are the charming East- 
ern agents that our three heroes are assigned to extract 
information from. Our friends succeed in their i ission, but 
are in for a surprise when the real identities of the agents 
are revealed. 

i 

• 
Schedule of AFN Broadcasts 

Monday, 7 February 

Wadnmday.» February — 1900 hours 

Saturday. 12 February—'1220 hour* 
:■■--.    ■-.--..:     * ■<:■.■ ,--■:■:..  . X-.<v>*:-*     ■  ■     ....■.■.*i.. 

WHAT'S ii ALL ABOUT      j 
THE TRIPLE TREAT is the second in a series of pro- 
grams about DOING IT IN DEUTSCHLAND. Each 
episode is about a different "IT." This week's "IT" is 
eating out in Germany. In the first program you learned 
how |n use public transportation. In programs to follow 
this one you will lesrn how to shop on the economy and 
understand legal aspects of living in Germany. Be sure 
to listen to the AFN-radio broadcast and use the Stars 
and Stripes insert for each episode. If you miss an epi- 
sode, try your local education center. They will have a 
copy of the tape and the newspaper insert. After using 
these episodes it won't be long before you'll be "Doing 
It In Deutschland" too! 

WINNERS CAN COPE! 
You can be a winner in THE COPING CONTEST! Just 
listen to THE TRIPLE TREAT on AFN radio, then read 
the information and do the activities in the Stars and 
SlriM supplement. You'll be ready to enter THE COP- 
ING CONTEST on page T. You might be one of 25 
people who win a "DOING IT IN DEUTSCHLAND" 
T-shirt. Your T-shirt will show Strac Willie, Doctor Zap 
and Chester Boondoggle "Doing It In Deutschland." 

Are You A FOUa STAR Restauranteur (CHOWHOUND)?' 

How do you "shape up" in the food department? Rate yourself on German eating habits. 
Yes No Don i Kno* 

I   II' )uu arc m u hum und wuni u quick meal, llic best place to gel it IN at a 
GaMhauv 

1. The best "deal" do» price) fur u full meal in a Gasthof or resuurant is to order 
it«' Tj^eNCsscn, 

* If >oe order a Vorspeise, it »;'! eume jflc the mum dish. 
4 The Ruhetag lor a rcstuut ...i i> .>.■; J;.> i *s ;l>-,;t* 
5 RcMuurunu in Gerir^r.y usually post a menu outside for you tu cheek prices 

and t\pe>of fuod- 
6, You will ustfivlt> find a RaslNlactle in xmull villa^cv 
7 Mitiaecvten i   -^rved from I700-2IOO in most restaurants. 
8 You tip wui-     ifl German> the same way you do back home. 
**- tn a crowde^ restaurant in Germany, it is akyv tu sii at a table with strangers. 

'0. Always wail lu be scaled in a German restaurant or Gasthaus. 
11   Yhc Stamml.sch in a Gasthaus is a table reserved for regular eusiomers 
I 2. U you want to sec a menu, you ask the waitress for a "Speisekarte ' 
; t   Vou can get tnlonnation about cutmg out in Germany froni Michclm Guides 

and Menu Mjsurs. 
i ^ The »aitfev. may say "Guten Appetit' when you pay the bill 
I 5 Tu ask for the bill, you can »ay "Zahlen, btitc " 
16 It is «^ka* in a German rcsluuraflt ;o klart calmi! »hen your food comes, even if 

no one cKe at your table has been served 
17 TIK .lirej meaU served every day in Germany are Abendessen, f-ruehslueek and 

Mittagessen 
■X   You can expect the waiter to bring bread, butter and water without having tu 

a-'k for it      
l* If you »ant a mucd salad before dinner, you ask for i "Gemivehter Salat " ——— ■■■——                         — 
20 If you »ant only K;ichcn or Su ess-Speisen, you can go vo a Condnorci or Cafe ■   i   i mi                         ^-< 

Cheek yuur answen (see page 7)  A correct answer is worth one point. Wrong answers of "Don't Know" arc woflh 0  Add up > 
cwreel answers to MC if you're a •••• eKowhound. 

Total 

4.K 

I.M6 

IT-20 

Point« 

You need help' It you can't make il back to iht mess h.ill or eafeiena. you mtghi starve to death Use the following 
mlormaiion and activities for jssistane« 
\t least you're trying iJnlcvs you re on a diet though, you might want to find out more about eating out — listen ' 

iO AFN and compie'.e the following aciivihes 
\ ou obviously have tried out some of ihe local spotk. If you want to go beyond sehmtrel, »ursl, and beer, consult 
the fulto»ing iniormaiion lor pumtcn. 

Vou are well on your way to being a "resiaurantcur " To perfect your skill», listen to AFN and tesl yourscll on 
the following activiiK*s 
> ou obviously ha\c eaten ^our »av throu|ih (iermany to earn ihe four stars Check the following activiim to see il 
you've m;\sed anvlhmg   I hen lake sum« friends »ho arc onls I * out with you nctt time to sho» I hem ho» to do it 
in l>eui\chland 

1 
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Copy avoüoble to DTIC does not 
penoit full! legible repioducUon 



«Boing it in BeitscMand^S 

Have you ever gone to your favorite restaurant and seen this sign? When you're in a hurry or want something simple to eat, a Schnell- 
imbiss is just the place. 

In Germany it is customary to hang up your coat and hat rather 
than put them on your chair 

Many German restaurants have a traditional, folksy atmosphere 
where you can real y enjoy yourself. 

W-10 
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Entering and Being Seated 
Koenaen wir einen Tisch haben...?   Conld w« Koennen wir einen Tisch haben. 
Ist hier frei? 
J«, bitte sehr. 

Conld we have a table.. 
Is this seat unoccupied? 
Yes, please (sit down). 

TfMMemi 

^fe die Speisekarte Menn 
Herr Ober (Fräulein). Waiter (Waitress). 

die Speisekarte, bitte the menu, please. 
Fruebstaeek Breakfast 
Mittagessen Lunch 
Abendessen Supper 
Abendbrot Light supper 
Tageskarte oder Gedeck Full meal - 

Wi)w' * Special of the day 
Bedienung iaelusir Service included 

itfS**Ä Mehrwertsteuer (MSW) Added Value Tax 

IIP 1 Vorspeisen Appetizers, 
first courses 

Suppen Soups 
Fischgerirbte Fish dishes 

}m Hauptgerichte Main courses 

(/ro Cenuegel und Wild Fowl and wild game 
Kalb Veal 

M^5 Schwein Pork 
Riad Beef 
Lamm Lamb 
Gemuese Vegetables 

ris^^ Beilagen Other supplemental 
dishes 

XQJak Naebtiseb/Suess Desserts 
\trT Speisten 

T 
Getraeuke Beverages 

 (\^?*^/^^^^ 
Ordering the Meal \^^^^^^5^ 
Herr Ober Waiter 
Frauelem Waitress 
Was moecbren Sie trinken?lessen) What do you want to drink? (to 

eat?) 
leb otoecbte... lieb bitte gen...) I would like... 
Was ist das! What's this? 
Haben Sie .? Do you have... 
Wat enipteblen Sie? What do you recommend? 
...baben wir nicht. We haven't got... 
Bitte geben Sie mir... Please give me... 

EAT1NO THE MEAL 
Zum Wohn 
Praalt 
Gutwi AppoliH 
Dankoaohr 
Dank«, gtoiehfaHa 
dor Tailor 
dwTaaa« 
dw Kann« 
daa Moaaor 
dwGaW« 
darLooNol 
die Sorviotla 

To your healthl (Toasts) 

Enjoy your meal. 
Thank you very much 
Thank you, the same to you. 
Plain 
Cup 
Pol 
Knif« 
Fork 
Spoon 
Napkin 

If There's a Problem 
Da» babe ich nicht bestellt Ich 

wollte... 

Das Fleisch ist... 

zu stark gebraten. 

tu rob. 

zu tab. 

Dasistti... 

bitter/sauer, 

sahig/suesa. 

Das Essen ist kalt. 

Das ist nicht sauber. 

That's not what I ordered. I 

asked for... 

The meat is... 

overdone. 

underdone (too rare). 

too tough. 

This is too... 

bitter/sour. 

salty/sweet. 

The food is cold. 

This isn't clean 

FINISKiNG THE MEAL 
Nat «a gut goachmackl? 
Dank«, M hal gut gnachmackt 
Daa Eaann war aatir gut 
Moaehtwi Si* «Iwa* mohrT 
Main, dank«, niehta mahr. 
Ya, ich moachto Nachtiach. 

Did it taste good7 

It tasted good, thank you. 
That was a very good meal. 
Do you want something more? 
Nothing more, thanks. 
Yes, I would like dessert. 

Paying the Bill 
Herr Ober (Fraulem), Zahlen, bitte. Waiter (Waitress), the bill. 

please. 
Die Rechnung, bitte. The check, please. 
Endpreis (Mehrwertsteuer und Total price (Tax and service 

Bedienung inclusivi included) 
zusammen (Alles zusammen?) together (Do yon want to pay- 

all together?) 
getrennt (Wir moeebten ge'rennl separate (We would like to 

bezahlen.) pay separately.) 
Kleingeld (Haben Sie Kleingeld ?) Small change (Do you have 

change?) 
grosses Geld (leb habe nur grosses Large bills 11 have only 

Geld) large bills.) 
Kann Ich in Dollar zahlen? Can I pay in dollars? 
Sein, nur in Deutsche Mark. No, only io Deutsche Mark. 
Das macht zwanzig Mark tuentzig. That will be DM 20.50 
Hier. iHd ein und zwanzig Mark. Here is DM 21. Ke-p the 

Stimmt so. change. 

Sign« 
Ruhrla« Oav rliMcd 
(U-urlfnrt »ptn 
livsrMossm dOMll 
CiafriiTiihc Hit/roal mnm 
l'urfiarttorDbr «ird nirhl We an! not Tr,ponxiblr for arti 

Ki'haflft t\t\ tell in (hr roat rnntn 
Kein KinRanK Nornlranr« 
Noiautganit Pmrrürnrj ttil 
hii-ToilHl* Tmlrl 
U( orlMI Toilrl 
Damen (Rl Wumrn \ (ui)t'l 
llt-rn-nillt M('n\ t«tl«-( 
Kt'M-r«irrt KfMTn-d 
SU...(n(iNrh Tallin roM-rvcd iar rreular. 
Tililtin l-t-rnsprcrhrr TcH-phnoa 

I W-ll 



'Mng it in Beutschland'~3 

Fische Champignons gebocKen 
* (fresh boked mushrooms) 

Gefuellte Arrischochen mir Gorneien 
(Srutfed oaichowes wirh shrimp) 

Portion Oliven 
(Serving of olives; 

5üPPfN 
(Soup) 

Zwiebeisupoe mit Kaese ueberbocKen 
(Onion soup wirh boked cheese) 

Housgemochie Rohmsuope 
CCroom soup of The house) 

SP£Z1AUTA£T€N 
(Spetiolities) 

Wrener Schn.izel vom Kalb 
mil Lyoner Korroffeln u^d SolorreHer 

(Veal curlet Vienese-sryie 
w ih potQioes Lyonaise and a soiod) 

.■•-inderbroten mir Spaetzle und Gemuese 
(Deef oof roosr wtih noodles and vegetables) 

Schweinekotelette m Popnkorohrnsauce 
m.r Kroketten und gemischtem Salat 

'Pr-k chop in popnka cream souce 
with potoro croquettes and o mixed soiod) 

FivchrogpuT   nach Grossmutrer Art ' 
mit Petersiiie-Kartofteln und Koptsaiot 

fish stew    grandmother s style 
v-.th por'.ley potatoes ond lettuce soiod) 

NACHTISCH 
(Dessert) 

Gemischtes Eis mir Sahne 
; Mixed ice creom wtih whipped aeom) 

Pfirsich Melba 
(Vonitto ice creom  peach  raspbofry souce 

shipped creomj 

9 50 

3.50 

5 60 

11 Ö0 

12 60 

13 50 
13 50 

■ ■■■ P't-ive iind tndpreise i:nklusw ,'.','ÄJr   ^Aö Qed en-jng 
Ail prices are rofal prices intiud'ng rox n-yö sr-'vice 

Key to Menu Symbols: 

♦ irems ore lisred in rhe menu in rhe order rhot they ore usually eoren: opperizer. soup, main courso 
ond dessert 

0 The price is shown to rhe right of or below each item on rhe menu. 
This price includes rhe rox and the service charge. 

* The most common main dishes in German resrouronrs are types of veol CKolb). beef (ftind). pork 
(Schwem) or fish (fisch) 

ySome German menus have on English rronsiorion. If they don't, use o phro^e book, Menu-Mosrer or ask 
rhe waiter for help 

W-12 

HOW TO DO IT 
Earing our in Germony can be fun if you know rtie 

German woy ro do it The toNowing informonon »ells you 
how it's done from rhe rime you reach the door of rhe 
resiouront to the time you soy Auf Wiedersehen' ond 
leave. 

Plan Ahead 
When you reoch rhe door of rhe earing esroblishmenr 

you have chosen, you will find rhor most restaurants posi a 
copy of their Speisekarte (menu) or their Tageskone (doily 
menu) outside the door or in the window for you ro look at 
This allows you to decide what you wont ro order ond see 
how much it wilt coy before going into the resrouronr. 

Qontlemen First 

Americans ofren wonder what happened to "lodies first" 
when they see rhot men precede women in enrermg a 
German resrouronr This cusrom dares from times when rhe 
man was the one ra decide whether rhe resrouronr was 
okay for rhe woman to enter Once inside, you will usually 
be expected ro find your own rable To ovoid standing 
around feeling awkward if no one comes to seat you, walk 
over ond take a rable. 

Hang it Up 

Germans do not leave their coots on after entering a 
resrouronr. nor do they put rhem over rhe bock of a chair or 
their rable They usually rake off their coots ond hong rhem 
on coat hooks or hangers placed convenienrly around the 
restaurant. In fancier resrauronts there may be o coor check 
(Garderobe) when you come in rhe door. 

Pick Your Spot 

When you're looking for o table, remember that if 
there is none empty, it's okay ro shore a table wirh 
strangers as long os you ask permission — "Ist dieser 
Plotz frei?" — (Is this place free?). Don t be surprised if 
someone asks ro join you at your table. It is the custom 
to take o seot wherever one is vacant. 

Also don't be surprised to see Germans bringing their 
dogs into o restaurant. Most resrouronrs allow rhis. The 
dogs ore usually well behoved ond ofren you may nor 
even notice them once they curl up quietly under rheir 
masters table. However, unless your dog is equally 
used ro dining out, it would problobly nor be o good 
idea ro take it along. 

Coffee, Tea or ... 

After you hove found o table, the woirer (Herr Ober) 
or waitress (Froeutein) will bring a menu ond will ask 
what you wont to drink — "Was moechren Sie trinken?" 
You hove a variety of drinks to choose from. Check the 
Getroenke page of rhe menu. The most common drinks 
ro order are: 

—Deer (Oier) which is usally drunk wirh meals. You 
will see thot nearly everyone hos o glass of beer, 
either on top (vom Fass) or from o bottle 
(Flasche), for it is the national drink. 
—Wine (Wein), eirher white (wetss) or red (ror). is 
offered by the glass os well as by rhe bottle. 
Purchasing by the gloss is on excellent way of 
tasting the various wines ovoilable in Germany. 
—Coffee (Kaffee) is not drunk or served wirh rhe 
meal. When you do have o cup after a meal, it is 
o small cup (costing obout HOC) ond stronger than 
our coffee 
—Worer (Wosser) is not served or rhe table ond 
will nor be brought ro you unless you ask for it. 
Then you will get mineral worer (Mineralwasser) 
unless you ask for Leirungswosser (tap water). 
—Orher Oeverages; Mitk (Milch), reo (Tee), con- 
ned fruit juice (Soft), sc** drinks and colas may olso 
be ordered wirh meols. 

Once you get your drinks, you need to know Ger- 
man customs for roos'ing. Common roosts are    Zum 
Wohl'' and "Prost''  As a rule. Germans clink their glasses 
only when wishing each orher luck or when celebrating 
some special event such os a birthday or wedding. 
Usually   only  glosses  with  wine  or  champagne  ore 
clinked togerher, although beer glasses sometimes ore 
in Dovario. 

saaBBsaassaessm ^ßjywwsvm-^T&w^ 
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(Mng it in DeuftscMand'-s 
Take it Easy 

Service in Germon resiouronn is much slower than 
what you ore used to in the States One woxer/woit'ess 
moy hove to serve evefyone. so reiox ond en|Oy 
yourself Don't teel that you hove to rush through your 
meal Unlike the States, once you sit 01 a table in o 
Germofc restoutont. you coo stoy os long as you wont 
The waiter will almost never present you with the bii! 
until you asK for it In fact, it isn t acceptable behavior to 
try to hurry the woiter/woittess. Besides, it won't do any 
good His/her response wiU be fc/> komme gleich (I'll be 
right bock) or £j Hommt sotorr (it [the food) is coming) 
and you will be served os soon as they have time 

What's For Sinner? 

When ordering your meol. you moy find it eosier to 
order from the TogesKorre since this is usually o com- 
plete meol at o reasonable price Ordering this way Is 
nor os difficult os ordering individual dishes such as soup, 
salad, main dish and desert separately. It also Is usually 
less expensive. A Menu-Master or traveler's guide book 
with foods listed comes in handy when you want to 
figure out what the different foods are It's o good idea 
•o carry one of these with you until you're familiar with 
the names for Germon foods. 

Eating Etiquette 
When your food orrives. the woiter moy soy "Guten 

Appetit" or Mahlzeit' which means enjoy your meol. 
You moy be surprised to find that everyone is not 
served at the some time Since the food is freshly 
prepared, it is brought to the table when it is ready. As 
o result, it is Germon custom to begin eating whenever 
you are served Don t wait for everyone ot the table to 
be served os you would in the States ot your food moy 
get very cold. 

Like most Europeans, the Germans hold the fork in 
the left hond and the knife in the right while eating 
There is no switching of the fork from left to right after 
the meat has been cut. When not bemg used, place 
your hond beside the plate 

In Germany it is not considered proper to sir ot a table 
with yout hands in your lap. Rest your hands, not your 
elbows, on the table. 

If you ore stiil eoting. but wish to set your knife ond 
fork down, cross them on your plate. When you are 
finished, lay your fom ond knife side by side on your 
plate. This tells the woiter that you ore finished eoting so 
he con clear the table 

Pay Up 

If you need the waiter/woitress while eating, get 
his/her attennon by coiling — Herr Ober or froeulein. 
When you ore ready to pay fot dinner, get the waiter's 
ottenilon and say "Zahlen, bine " to let him know you 
wont the check. The waiter will frequently soy Hat es 
gut geschmeckt?'' (Did you enjoy yout meol?) At most 
restaurants you pay the bill directly to the woiter Ger- 
mon low requires thot all restaurants ond drinking esrob- 
lishments include tax ond the service charge in the price 
of each item on the menu. Thus, the price listed for any 
dish. meol. course, or drink is all inclusive with 10 to 15 
per cent for service (Bedienung) ond 13 per cent fat 
volue-odded tax (Mehrwertsteuer) included in the price 
An extra tip is not necessary, although most people do 
roond the bill off to ot leost the nearest Mork according 
to the amount to be paid ond the service provided. For 
ins'cnce, if the check amounts to DM 11,35 you moy soy 
"Zvvoelf Mark, bitte!" to the woiter, thus indicoilng that 
you expect change only fat twelve marks ond thot the 
rest is for htm. The tip is given directly to the weitet 
upon paying ond is not left on the table when leaving 
the place Out, to repeat, you ore under no obligonon 
to give on oadiiionol up. Paying the b,!l in a restouront 
with a personal check or credit cord is not yet common 
in Germany 

WHEN TO DO it 

FRUEHSTUECK  (BREAKFAST):  no 
a.m.. Breakfast usually consists of bread, rolls, jam. 
butter, and coffee lor teal, but additional items such as 
eggs Inormally soft-boiled), cold sausage, or cbeese can 
be ordered. Frequently, in smaller hotels the price of 
the hotel room includes a simple breakfast. Hotels are 
the best places to get breakfast, since very few restau- 
rants offer the morning meal. 

■JITTA GESSEN (L UNCH): 12-2 p.m.. Thts is 
the main meal of the day for most Germans, and they 
eat heavily at this time. In fact, the daily menu is 
frequently called the MITTAGSKARTE Imid-day list), 
instead of TAGESKARTE Idaily listi. 

\BENDESSES (DINSEK): 6:30-9 p.m. Some 
restaurants stay open as late as 11 p.m.. so dinner may 
be had very late if you wish. However, the Germans 
generally eat their evening meal early, starting about 
6 p.m.. Sometin.es they have an ABENDKARTE ieve- 
ning list), which is much more restricted in offerings 
than what is found on the noon menu. 

There are, in addition, two more eating times for the 
Germans. One is about 10 a.m., when they have ihoir 
bread and sausage with beer or a pastry with coffee 
Then again at about 34 p m.. they have KAFFEE icof 
feel with pastries, open-faced pies, cakes with rich 
frosting-i and whipped cream, or whipped cream as a 
separate dbh, ice Creatiis and sundaes. 

WHEBS TO DO it 
RESTMIHANT: offers complet« food and drinks. 
RATSKELLER: is excellent lor regional specialties 
and traditional German food. One is located in the 
cellar of the Rathaus (city hall) of many towns in 
Germany. The Ratskellers are usually high quality 
restaurants, although often reasonably priced. 
GASTSTAETTE: is simply the German word lor 
restaurant. In railway stations they are called 
BAHNHOFSGASTSTAETTE. They serve complete 
meals. 
GASTHOF; is the village word lor restaurant. They 
serve drinks and modest to complete meals. 
GASTHAUS is the same as Gasthof — a restaurant 
of more or less modest properiions. it otters homo 
cooking and a folksy atmosphere. 

SCHNELLIMBISS or IMBISS: is a type Of snack bar 
or hot dog stand offering quick snacks, especially 
beer and wurst (sausages). 
GASTSTAETTE or RASTHAUS: is a restaurant or 
restaurant-inn along the AUTOBAHNS (freeways). 
CIERSTU3E: is a beer parlor much like an English 
pub, serving drinks and light food. 
V/EINSTUDE: is a wine parlor serving drinks and 
light food. 
Sc HNELLauFFET- is a short-order or cafeteria eat- 
ery. 
SCHNELLGASTSTAETTE; ("fast restaurant") is e 
short-order house. 
CAFE: is a coffee shop, but besides coKee, you'll be 
able to get pastries, snacks and drinks 
CO.'IDITORbl: is a pastry shop oMoring cakes, ico 
cream and coffee 

W-13 

mm 



'Doing it in BeutscMand^S 
Are You A Menu Master? 

The following menu (Speisekarte) Irom a local Gasthaus is not complete. Use the 
German words in the menu choices to till in the blanks. Simply place the letter of the 
correct answers on the lines provided. You can use the Phrase Quids on page 3, the 
menu on page 4, a "Menu-Master" or a German dictionary if you need help. 

1^ 

«. Salat 
6. Nathliuh 
c. Sippt* 
d. "%ttmmktt*ftf A*t" 
t. Fnuht 

Vorspeisen 
Dtzd. Sthntttum 

mit i i ) umJ Batur 

WiUUbiTfmiUtt mmd Toatl 

(2)  

HatHgrmtK/rtt Zu-uhfhuppt 

Sihu-athixh* Bohmtmtmppt 

ÜMgsriscbt GmUifhmppt 

Spezialitaeten 
SfiüutbtH Hath Art Jti Hamrs 

mit Curry Reii 

WilJubutinhrattm 

"OdtwatUrr Art" 

Hattgrmacblr SpatlzJt 

i*)  
Sthwtiutiitak "IM " 

mil Rotitkartoffth 

Vom Kalb 
CurJom Bit» mit SthinktH MHJ Kant 

mit (6f  

Zutrithtr SaftHrgeithHrtZtllri 

mil KroirlltH 

Fische 
Srtziini>t mil KrahhtH. Champi^Hmt 

UHJ Sahkanoffttm 

 /• MutiMlmllrr 

mil Sahkartoffrl* 

Beilagen 
GrtirHtr Si'hit Jtr SiiiiiiH 

Gtmi>(hirr (81 ,/tr SaiwH 

I Purl. Crmvnt Jrr Stitto* 

t Pvrt. IQ)      ,    ,,    ChampiymH 

(10)  

EiilMrtihtH lEnJfxerr) 

SihfkiHf'-^ihHi 

Menu Choices J.DM 22.10 
g. FartiU 
h. Bnt 
i. Vom SthuviH 
J. Pommn Fritet 

Check The Check 
Use (he menu on this page to figure out how much the following complete meals 
will cost. 

1 Ficati Mu^rooms 
t Onion Soup 
1 Shishkebob with Curry Rice 
1 Trout in Almond Butler 

with Boiled Potatoes 
1 Portion of Vegetables 

Total:. 
Now, if the servica is good, round off to the nearest OM for a tip. The total amount 

is-- ,  

DM   7.- 

DM   6.50    1 

DM   6-           1 
DM   4.- 
DM   3.50    j 

DM 12)0    1 

in             1 

DM /)-    1 

D.M 18-    | 

D.M 21- 

D,M X.-           I 

DM 18-    1 

OM   }-    1 
DiM 4.W           1 

D,M S-    1 

DM   8.-    j 

DM   i.«)    j 
DM   2-            1 

On Your Own Turf 
When you go out to eat on the economy you have a choice of many types of reslaurar.u. 

Match the type of restaurant with the correct item in "Where to go if ..." by writing the 
letter of the restaurant to the left of the situation. 

Whera to go if... 
1. You want to take a chow break 

on the autobahn. 
2. You develop a case of the munchies 

in the train station 
3. You want a "home cooked meal in 

a "local" atmosphere. 
4. You want a wide choice of wines and 

a light meal. 
5. You want a quick snack on the run. 
6. You find yourself starving to 

death at city hall. 
7. You feel like having coffee and 

cake in the afternoon. 

«. Weinstube 

b. Conditori 

c Rasthaus 

d. Schnell Imbiss 

•- Ratskeller 
t. Bahnhof sgastaetta 

g. Gasthaus 

Doing Your Own Thing 

Saying it Right 

See il you're ready to use German phrases when you go to a restaurant on the 
economy. First, match tho responses on the right with the questions and statements 
on the left. Then, you can read the questions or statements aloud and a Iriend can say 
the responses. Finally, try to say the questions and responses from memory. 

Question/Statement 

 ], Ist hier frei? 

i. Was moechten Sie trinken? 
Jt Hat es gut geschmekt? 

4. Was moechten Sie zum essen? 
5. Guten Appetitl 

6. Moechten Sie alles zusammen 
bezahlen? 

7. Wo ist die Toilette? 

». Haben Sie Kleingeld? 
9. Herr Ober, zahlen, bitte. 

10. Kann ich in Dollar zahlen? 

Response 

a. Nein, wir moechten getrennt 
bezahlen. 

b. Danke sehr. 
c Ich hatte gern Gedeck 

Nummer 2. 
d. Nein, nur in Deutsche Mark. 
•. Bringen Sie mir ein Bier, 

bitte. 
f. Ja, bitte sehr. 

g. Ich komme gleich mit die 
Rechnung. 

h. Danke, es hat gut geschmekt. 
L Geradeaus und dann links 
j. Nein, ich habe nur grosses 

Geld. 
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'iioing in m neuiscmana-js 

l 
Check it Out: 
Can You Cope? 

!. Use Ike mem oa page 4 to aatwer 
that qocslio«. 

A. Whai is the special soup of the 

';. 

B. What comes with the beef pot 

C. 
roast? . 
What would (he bill be for a 
mushroom appetizer, a pork chop 
in paprika cream sauce, and ice 

cream'.' DM ._ 
Does the above bill include the 

tax and service charge?  

II. Answer     these     question     without 
laokiag at pit« I-*- 

A. Where would you go for a quick 

wurst and soda?  
B. Where would you have afternoon 

cake and coffee?  
C. Where would you have a light 

evening meal with wine?  

III. What do these signs 

Heule ist Ruhetag 

Garderobe 

B.  

Stammtisch 

C  

IV. Write your response* in German to 
the followmir 

A. Was moechten Sie trinken?  

B. Hat es gut geschmeckt? 

C. Haben Sie Kleingeld? . 

D. Moechten  Sie  alles  zusammen 

bezahlen?  

Anawara lo Croaaword Puzzla 

in 1ha Muiuch Connaclion. 

CROSSWORD PUZZLE 

B^n^a -i 

ata 
EBB  Q     H   B P 

sttaiia.. siiiEaaBzas 
If.&J* il--Pr- B> . - a 
i iBBBPfflEramacagi,- u 
■*a± H"    m* a 

-a*:—^ ^ 
Il   * sina« aaaaBBaao 

Bf 

I. 
■,'--? i 

ANSWERS 

'aaueji i 'muax '9 tails "S "ainaads > ■|ai)iut|33 t ■•Mmn*f>»Z 1 :apoo-oiäiU3   -(ja« ni« ewaau«  Al 
■ajainfiai »i aiqai -3 laaoia/^aai laoo -o '«apoi paaoo ■» ni   -annjaoiaM 3 'WJOMPUOO '8 '«aiquiinauMss 

•V •» iaA -o tea ma •;> 'aawataeaa poa aaipaON "B 'addnaumau aiipauiaSanaK •> i   iador» IWA «ao «no U naaqq poi '•» 'It "Tl "•■» "«IS '»■» 'Mt 'ai 'Ji tfuiiu uoo uwk 
•"WO -q-Z •••9 'PS *» 'St 'IT Tl 4«i u«o 'no* uo Kita '0rS»»S+«l + 0S-Zl+9+9 MO   : Vn *« '»•9 '•■/ l^ VS 'r* Tt '»1 'Ml 4«iaa»l nu»»! • no« ajy »« 
■U "»A » 'OH 91 "»aA -U 'aaA '91 "»aA 'Sl '«N "»l '"A El '»A 'ZI IaA 'H '»M -Ol '»aA •« '»H '9 "OH "i 'all •» "aaAS '"A ■» "OH t '»aA 1 'OM "l fnaiWinaiaau »is-iito j a noA ai» 

_ Cut Here -g>^.  

THE COPiNQ COHTEST 
Contest Rules 

On ihc map provided Mio« Alexandra Raitopuv Fcodoraviichcss iratt tu uncover the name of ihc secret 
rendezvous, potnl. 
From the AFN radio program Doing li in Deutschland      THE TRIPLE TREAT, you know ihjt your 
three ajeni friends found out the names of the four towns thai Ale« had visiic<l »hite carrying oui her 
mivMon — I) Minfcld. 2) Wiswmbourg. i> TnfeU. and 4> Karlsruhe. However, none oi" ihcm figured out 
exactly where ihe enemy agents «ere to meet. 
Yuur assignment is to discover where the meeting took place. To do this follow the directions provided: 

1. Follow Sandy's trail on the map using the num6er\ by the dtCferem types of food or drink. Lach tvpe 
of food or drink fits into a ypecific category on a menu- 

2. Identify the tvpes of food leg., sirawbcrrm) and decide which menu cucgory n belongs in (eii, 
NACHTISCH). 

i. Pul the number of the food or drink on the line before the right menu category. 
4. One tetter is underlined in cath menu category (eg. NACHTISCH 1 Using the nu. ibers you pbted 

on the line before the categories, put  the underlined letter in the correct order in the bc\ts 
provided. This will give you the name ol the scerei meeting place. 

5. Amwcr the questions in the section called "NOW      OlVfc US A PIECE OF YOUR MIND!!" (on 
the next page). 

6. Write your name. rank, und mailing address in the spaces provided 
7. Cut out the contest form. Fold on the datu i line so thai the address is on the front  Staple or tape 

closed in one place. 
R. Drop in any APO mail box   NO STAMP IS NFEDEO 
V. Twcmy-rive T-shirt winners will be drawn from ihe contestants "ho have written the correct njmc nf 

the rendezvous point m the boxes and completed the   XUVE US A PIECE OF YOUR MIND'!" 
truest tuns. 

10. To be eligible, entries must be received not later than two weeks fmrn the date of the last AFN 
broadcast of THE TRIPLE TREAT (Sec the schedule mformaiion on page I > 

Menu Catsgory 

 VORSPEISEN  BEILAGEN 

 RIND   NACHTISCH 

 SCHWEIß  ALKOHOLFREI GETRAENKE 

 LAMM    FISC« 

 WILDG^mCHTE ENEMY AGENTS* RENDEZVOUS POINTI 

S  

123456789 

puifil   <n   j   Ccrni.in-I uiülish   diUmn I tkik   up   the   name   for   the   rcndc/vi 
m l.nt'^h  ,  

W rile   ihe   njnie 

I 
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(Doing it inDetttscIiland'-S 

CRYPTO-CODE 

Or. Zap ordered the following items for dinner. Can you break the crypto-code to 
discover the German words tor what he ate? Each letter of the alphabet has been 
replaced with another. Here ar« a few hints to help you get started. 

1. Each letter is the code for its code. For example, H = S and S = H. 
2. The first word is done for you. Now you can decode all of the Y's. R's. Vs. I's. 
3. Take it from there on your ownl 

1. YRV1 
2. ADRVYVOHFKKV 
a. HXSMRGAVO 
«. HKZVGAOV 
5. HZOZG 
«.GLIGV 
7. PZUUVV 

German 
BIER 

English 
BEER 

ABCDEFGHI   J   KLMNOPQRSTUVWXYZ 

S B I H B 
4— Use this to help you! 

--Cut Hare- 

NOW GIVE US A PIECE OF YOUR MIND!! 

When did you listen to THE TRIPLE TREAT? 

Part I   
(day) (time) 

Where did you listen to THE TRIPLE TREAT? 

Part II 
(day) (time) 

Place a check (>^) in the space in each line below which is closest to your opinion of the radio program THE 
TRIPLE TREAT. 

helpful             _    _ 

Interesting                         

funny                   

too short      _   _   _    _ 

If you didn't listen to the program, why didn't you? 

not helpful 

boring 

dull 

too long 

Which of the following activities did you do in this newspaper? What did you think of the activities? Check the 
activities you completed. Circle the rating you'd give the activity 

111 
cc 
tu 
I 

Poor 

Rate Yourself: Are you a Four Star Reslaurantcur?    (p. I) 
Are You a Menu Master?    (p.6) 
Check the Check   (p.6) 
Doing Your Own Thing: Saying it Right    (p.6) 
On Your Own Turf   (p.6) 
Check It Out. Can You Cope1    (p.7) 
Coping Contest    (p.7) 
Crypto Code    (p.8) 

What did you like BEST about the program and activities: 

Fair 
I 
2 
1 
2 
2 
2 
2 
2 

Rating 

Good Excellent Superior 

What did you like LEAST about the program a:id activiiies' 

NAME Mil. Rank Family Member 

MAILING ADDRESS  
Unit APÜ 

TSHIRTSIZE     Men's      Women s     Child's   /    S_    M_    L_    XL 

THIS PROGRAM . .. 

has been brought to you by The Human 
Resources Research Organization (HumR- 
RO) under contract to The Army Research 
Institute (ARI) and the Army Continuing 
Education Service (ACES). 

The Life Coping Skills in USAREUR 
Project staff: 

Richard L. Miller, Project Director 
Rosemary Dawson, Task Director 
Chaille Maddoi, Script Writer and 

Audio Director 
Jeanne Hebein 
Kathy Brooks 
Malachi Fulland 
Mollie Kerr. Design and Layout 
Roslyn Long, Cartoon Artist 

HQ USAREUR & 7th Army 
Box 1789 
APO NY 09403 
2131-7635/6386 

CAST OF CHARACTERS: 
Narrator — Josephine Perkins 
Dr. Zap — George Waller 
Slrac Millie — Richard L. Miller 
Chester Boondoggle — Benjamin Lame 
Eastern agents — Cia Lanzano 
Contact — Lilburn Dawson 
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'jDomg it in JjeutsciuaM' 

y 

THE DIRECTORY OF USAREUR SERVICES 

' ^inD^^r-,---- 

fT r^S^TT? 
Have you heard or read any of the 

"Doing It in Deutschland" programs? If 
so, you probably learned to do many 
things in Germany — use public trans- 
portation, eat out, shop, and under- 
stand legal aspects of living In Ger- 
many. If you missed the AFN radio 
broadcasts and/or the Stars and 
Stripes publications of the "Doing It In 
Deutschland" programs, don't worry. 
You can go to your local Army educa- 
tion center, which has copies of all four 
programs. 

There are many other ways that you 
can get help during your tour overseas. 
Throughout USAREUR the Army pro- 
vides many services to military and 
civilian personnel and their families. 
Not far from where you are now you 
can find help in meeting many of your 
needs. There are agencies which deal 
with physical and psychological health, 
leisure and recreation, legal and cit- 
izenship matters, financial and con- 
sumer affairs, housing, transportation, 
education, family needs, employment, 
and more. This DIRECTORY OF USAR- 
EUR SERVICES tells you what you can 
expect from each of the 35 agencies 
listed. You will learn: 

— WHO THEY ARE . .. 
the name of the agency 

— WHY THEY'RE HERE . . . 
the main purposed) of the agency 

— WHAT THEY DO... 
the specific services available 

— WHO THEY SERVE... 
the   eligibility   requirements   for 
making use of the agency's services 

Some services vary from one com- 
munity to another, and not all agencies 
are located in every Army community. 
To get more information about agen- 
cies In your community or to find out 
where the closest agency office is to 
you, look In your Installation directory 
or call your nearest ACS Information 
ottice. 

The people at the agencies de- 
scribed in this DIRECTORY are ready 
to serve you. That is their mission! 

atscMKAVioM cKW-rvn 

ARMED FORCES 
RECREATION CENTER 
(AFRC) 

WHY WB'M HBRI.. 

To provide recreation programs, fa- 
cilities, equipment, sites and billeting 
for use by authorized personnel within 
the United States European Command. 

WHAT Wl DO ... 

Operate challenging Individual and 
group recreation programs through a 
variety of outdoor activities: skiing, 
tennis, golf, hiking, sailing, windsurfing, 
mountaineering. Provide billeting for 
families or Individuals at Garmisch, 
Berchtesgaden, Chiemsee and Munich, 
Germany. 

WHO WR SIRVI... 

U.S. Military and Civilian personnel 
employed by the U.S. Forces, their 
family members stationed in USEU- 
COM. and their guests, as well as, U.S. 
citizen civilians and Csnadian Forces 
personnel stationed in the FRG. Other 
U.S. military stationed outside USEU- 
COM. retired US. military and British 
Forces. Germany, are authorized space 
available accommodations. 

AMERICAN FORCES 
NETWORK RADIO 
& TELEVISION (AFN) — 
EUROPE 

WHY WR'RR HRRR ... 

To provide the U.S. military commu- 
nity in Germany, Belgium and the 
Netherlands with a radio and television 
service of Information and entertain- 
ment. 

WHAT WR DO ... 

From its headquarters in Frankfurt, 
and its nine affiliate stations in Bremer- 
haven, Berlin, Wuerzburg, Nuernberg, 
Munich, Stuttgart, Kaiserslautem, 
SHAPE Belgium and Frankfurt, it pro- 
duces and broadcasts radio (AM and 
some FM stereo) and television to a 
target audience of approximately 500,- 
000 Americans. The network also oper- 
ates Mini-TV for troops in remote loca- 
tions. 

WHO WR 8RRVR ... 

All members of the military commu- 
nity — military, civilians and family 
members. 

To provide a focal point in the mili- 
tary community for services to families 
as well as single soldiers. To assist the 
commander in the resolution of per- 
sonal problems and the provision of 
other services as needed to improve 
the quality of life and the well-being of 
members of the command. 

WHAT WR DO ... 

Essential services required by AR 
608-1: 1-lnformation, referral and fol- 
low-up (referral to other agencies when 
required; follow-up to assure assist- 
ance Is given); 2-Financial planning and 
assistance services (financial planning, 
consumer education, budget planning 
and debt liquidation); 3-Relocation 
services (lending closets, fact sheets 
describing community, welcome pack- 
ets, orientation/briefing to community); 
4-Army Child Advocacy Program 
(ACAP-insures services to children are 
provided to include prevention, identifi- 
cation, treatment of child abuse/neg- 
lect, foster care); 5-Handlcapped Fam;- 
•y Member Assistance Services 
(assistance to assignment authoritiej 
and sponsors in obtaining assignments 
to locations where services are avail- 
able); 6-Child Support Services (CSS) 
see separate heading. 

WHO WR SRRVR ... 

All members of the military commu- 
nity — military personnel, civilians and 
family members. 

ARMY COMMUNITY 
SERVICE (ACS) 

WHY WR'RI HEFtl ... 

EES 

ARMY &AIR FORCE 
EXCHANGE SERVICE 
(AAFES) 

WHY WR'RI HIRI... 

To provide merchandise and serv- 
ices of necessity and convenience 
which are not furnished from appropri- 
ated  lunds  to  aultiotized  patrons at 
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eont 
uniformly low prices. AAFES also gen- 
erates earnings to supplement appro- 
priated hinds (or the support of Army 
and Air Force Morale. Welfare and 
Recreational programs. 

WHAT Wl DO... 

AAFES-Europe is a vital link with 
home for Army and Air Force commu- 
nities from the Atlantic Ocean to the 
Persian Gulf. To bring merchandise 
and services to soldiers, airmen and 
families, we operate about 4,000 activ- 
ities Including large department stores, 
remote site exchanges, cafeterias, Mc- 
Donald's-style burger bars, 7-Eleven- 
type convenience stores, garages and 
service stations, barbershops, movie 
theaters, laundry and dry cleaning 
services, a school lunch program, 
vending machines and a host of other 
services. 

AAFES-Europe offers a military 
credit program known as Deferred 
Payment Plan (DPP). We support field 
exercises, large and small, with a fleet 
of mobile retail and food vans, free 
movies, mail order and laundry service. 

AAFES gives money to Army and Air 
Force Morale, Welfare and Recreation 
programs not supported by your tax 
dollars. Over the past 15 years, AAFES 
gave over $1 billion to pay for libraries, 
scouting programs, unit funds, bowling 
lanes, hunting and fishing programs. 
Army Community Services, Sports and 
Dayroom equipment and Photo, Auto- 
motive and Hobby shops. 

WHO Wl SIRVI... 

All members of the military commu- 
nity (military, civilians, family members) 
who are entitled to logistical support. 

school completion programs; a multi- 
tude of undergraduate and graduate 
degree programs offered through 
American universities and colleges: in- 
formation on grant and VEAP pro- 
grams, the Army Apprenticeship Pro- 
gram, the Servicemembers 
Opportunity College, DANTES and al- 
lied educational information. 

WHO Wl SIRVI.. . 

All active duty military personnel 
and eligible civilians (ID card holders). 

wnw   WB «HIIWB , 

ARMY EMERGENCY 
RELIEF (AER) 

WHY WI'RI HIM ... 

To provide financial assistance to 
Army people and their families in time 
of emergency need. 

WHAT WS DO... 

Provide emergency assistance to 
Army people and their family members 
when faced with a valid emergency 
financial need and assistance to wid- 
ows/widowers and orphans of de- 
ceased Army personnel. We have an 
educational assistance program which 
provides loans/scholarships for unmar- 
ried dependent sons or daughters of 
Army people — active, retired, or do- 

To provide banking services to au- 
thorized Individuals, military disbursing 
office, nonappropriated fund instru- 
mentalities and private organizations. 

WHAT Wl DO... 

Individual checking account serv- 
ices, savings accounts, certificates of 
deposit, cashiers checks and drafts, 
money orders, travelers checks, U.S. 
saving bonds (sales and redemptions), 
Kale of local and foreign currencies, 
unsecured loans, check cashing for au- 
thorized customers, bank transfers, re- 
purchasing of local currency. 

WHO Wl SIRVI. . . 

Active duty U.S. military personnel, 
U.S. civilian employes, family members 
of military and civilian personnel: agen- 
cies, and non-appropriated fund Instru- 
mentalities carrying on functions on a 
OOO Installation. Also other Individuals 
who qualify for individual logistic sup- 
port. 

WHO Wl SIRVI... 

Army members on extended active 
duty and their dependents, members 
of the Reserve Components of the 
Army (Army National Guard and U.S. 
Army Reserve) on continuous active 
duty for more than 30 days and their 
dependents, retirees, widows/widow- 
ers and orphans of eligible Army mem- 
bers. 

ARMY CONTINUING 
EDUCATION SYSTEM 
(ACES) 
WHY WI'RI HIRI... 

To provide a full range of education 
programs from functional literacy 
through the graduate level which are 
comparable to programs available In 
the States and which are responsive to 
the needs of well-motlvatad soldiers. 

WHAT Wl DO... 

Full counseling and testing services; 
learning support for SQT and ASVAB 
retests; MOS-related instruction; a full 
language program; Learning Resource 

CHASE 
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All members of the military commu- 
nity (military, civilians, family members) 
who are entitled to logistical support. 

CHAPLAIN'S OFFICE 
WHY WI'RI HIRI... 

To provide a comprehensive ministry 
to all service members and their fami- 
lies within the command. Including 
worship; religious retreats; workshops 
in spiritual, family and personal growth; 
pastoral care and counseling. 

WHAT Wl DO... 

Worship experiences are developed 
to meet the needs of personnel within 
the command. Christian education 
classes, support groups, chapel socials 
and fellowships, Bible studies, mar- 
riage encounter and enrichment 
groups, youth activities, opportunities 
(or lay participation In chapel min- 
istries, chapel choirs and music pro- 
grams, various kinds of religious re- 
treats. 

WHO Wl SIRVI... 

All members of the military commu- 
nity — military, civilians, family mem- 
bers and retirees. 

MILITARY BANKING 
FACILITY 

CHILD SUPPORT 
SERVICES (CSS) 
WHY WI'RI HIRI... 

To provide an alternative source of 
care in the military community for chil- 
dren of working parents. 

WHAT Wl DO... 
Provide day care and drop-In care 

programs for children aged 6 months 
to 12 years and preschool programs 
for children 3 to 5 years old. 1) Day 
care provides child care and devel- 
opmental services for children of work- 
ing parents. 2) Drop-in care/hourly 
care proviucs child care and devel-- 
opmental services for children when 
parents participate In community fund- 
tons, recreational activities, etc. 3) 
Halfday care (preschool) provides or- 
qanized activities designed to promote 
children's social and Intellectual devel- 
opment and to prepare them for entry 
Into the formal school system. 4) Some 
communities have begun to register 
family day care homes. These homes 
provide for Infants, 6 weeks to 6 
months, as well as older children 
whose parents prefer this type of cars. 

CIVILIAN PERSONNEL 
OFFICE 

WHY WI'RI HIRI... 

To provide a full range of personnel 
management services for the Depart- 
ment of the Army civilian and local 
national employees, including recruit- 
ment and placement, position and pay 
management, management-employee 
relations and training. 
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WHAT Wl DO... 

Operate the Dependent Hire Pro- 
gram, recruit (or and (ill various lower 
and middle grade positions; classify 
and determine appropriate grade and 
pay (or all positions; provide employee 
services, ^such as processing requests 
(or health and life insurance, providing 
retirement Information and processing, 
maintain all civilian personnel regula- 
tions, directives and (iles; and maintain 
civilian personnel records lor all em- 
ployees. 

«mo wi ssRvi... 
Employees and those eligible to ap- 

ply (or positions with the Department 
of the Army. 

USÄREUR 

WHAT Wl DO... 

Operate sell-service supermarket- 
type stores. Food items and other sup- 
plies are stocked (rom the States and 
other locations In order to provide cus- 
tomers «nth quality and economy. Cig- 
arettes, coHea, and tea are rationed 
Items which require a valid ration card 
(or purchase. Baggers' ai 3 not employ- 
ees o( the commissvy; they provide 
the service (or tips only. Requests (or 
new or out-ot-stjck items may be 
made to your commissary manager. 
Some commissaries include specialty 
shops, such as delicatessens. 

WHO Wl SIRVI... 

All military and civilian personnel 
and their family members who have a 
valid 10 card. 

CLASS Vi STORE 

WHY WI'RI H1RI... 

To provide high quality alcoholic 
beverages at reasonable prices to 
USAREUR authorized personnel and 
organizations. 

WHAT Wl DO... 

Establish convenient retail outlets to 
sell alcoholic beverages by the bottle 
or case. Customer demand determines 
brands, types and quantities sold. 

WHO Wl SIRVI... 

All military personnel, 18 years of 
age or older, during their tour of duty 
in USAREUR. Also USAREUR civilians, 
family members and certain non-U.S. 
NATO personnel. 

COMMISSARY 
WHY WI'RI HIRI... 

To provide quality food and house- 
hold items at prices comparable to or 
less than prices m the U.S. 

I DO. 

CREDIT UNION 
WHY WI'RI HIRI... 

To provide a co-operative savings 
and loan association with the dual pur- 
pose o( encouraging thrift and offering 
members a source o( credit at low 
Interest rates. 

WHAT Wl DO... 

Encourage members to accumulate 
savings as a means o( building eco- 
nomic security. Provide various types 
o( loans. Credit Unions also offer their 
members such advantages and bene- 
fits as: a (avorable rate of return o( 
savings. Insured savings accounts, low 
cost loans, check cashing service, bud- 
get and financial counseling and lile- 
tlme membership. 
WHO Wl SIRVI... 

Military and civilian personnel and 
their (amily members at certain loca- 
tions in USAREUR and CONUS. (See 
Individual credit unions (or specific in- 
(ormation which may vary (rom one 
credit union to another.) 

puters, host nation culture and com- 
municatigns. 

WHO Wl SIRVI... 

Minor dependents — child, ward or 
spouse (under 21) — o( DOD military 
and civilian personnel paid (rom appro- 
priated funds and stationed overseas. 
Student must be 5, but not more than 
21 years of age by December 31 ol the 
current school year. Handicapped stu- 
dents may enroll at age 3 in DODOS 
pre-school. 

f—^ 

COMMUNITY 
COUNSELING 
CENTER (CCC) 
(formerly Community 
Drug and Alcohol 
Assistance Center 
— CDAAC).... 

WHY WI'RI HERI... 

To help soldiers, their families, and 
DA civilians so they are better able to 
(Ind satisfying ways of working and 
living which are (ree ol alcohol and 
drug abuse. 

We provide rehabilitation counseling 
services for alcohol and drug abusers 
and their families. We also provide 
awareness and education classes, cri- 
sis Interventions, program information, 
and referrals for medical evaluations if 
necessary. 

WHO Wl SIRVI... 

Our clients include everyone who is 
entitled to military medical services. 

DEPARTMENT OF 
DEFENSE DEPENDENTS 
SCHOOLS (DODDS) 

WHY WI'RI HIRI... 

To provide an educational program 
comparable to that of the public 
schools in the United States for eligible 
minor dependents ol U.S. Defense De- 
partment personnel in oversea? loca- 
tions. 

WHAT Wl DO... 

0((er educational snrvices In lan- 
guage arts, mathematics, science, so- 
cial studies, foreign language, fine arts, 
health, physical education, guidance 
and counseling, athletics, special ca- 
reer and intercultural education and 
such elaclives as sex education, drug 
abuse education, black studies, com- 

DEUTSCHE 
BUNDESPOST 

WHY WI'RI HIRI... 

To provide Americans with the same 
mail, telephone and financial services 
offered to German citizens. 

WHAT Wl DO ... 

The Deutsche Bundespost is similar 
to the U.S. Postal Service. It also in- 
cludes the equivalent of our telephone 
companies. Many military installations 
have a Bundespost Oftice with English- 
speaking employees. Americans may 
use off-post offices as well. You can 
arrange (or Installation and termination 
of home telephone service, pay phone 
bills, purchase stamps, mail letters and 
packages, and pay a variety of other 
bills, (e.g., traffic tickets). You may 
make phone calls of all types from the 
Bundespost Office — local and long 
distance throughout the world, includ- 
ing collect and person-to-person calls. 
The Bundespost also offers some serv- 
ices typically provided by financial in- 
stitutions in the U.S. 

WHO Wl SIRVI... 

Any person living in or visiting Ger- 
many. 

/>- 
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WHAT Wl DO... 

Develop, coordinate, disseminate 
and supervise the execution oi policias 
pertaining to the equal opportunity 
program. Conduct continuous analysis 
ol trends regarding the racial climate 
in USAREUR. 

WHO WS SERVK ... 

All active duty personnel and their 
family members in all USAREUR/7th 
Army MACOMs. 

DRIVER'S 
ORIENTATION AND 
TESTING 

WHY WI'RE HERE ... 

To prepare applicants for the written 
and road sign tests that must be 
passed before receiving a license to 
operate a motor vehicle in Germany. 

WHAT WE DO ... 

All tests (written, road sign and, if 
applicable, the road test) are adminis- 
tered, a temporary driver's license is 
issued and the necessary documents 
forwarded to USAREUR for issuance of 
a permanent driver's license. 

WHO WE SERVE ... 

We provide service to those person- 
nel who are entitled to logistical sup- 
port under the Status of Forces 
Agreement. (Normally, personnel who 
are entitled to a USAREUR driver's 
license). 

tu 

HOUSING REFERRAL 
OFFICE 
WHY WE'RE HERB ... 

FINANCE OFFICE 

WHY WE'RE HERE ... 

To provide financial services to U.S. 
Army military and civilian personnel 
and their family members. 

WHAT WE DO... 
Cash checks, sale of local currency, 

travel payments (civilian and military), 
temporary lodging allowances (mili- 
tary), in and out processing (military), 
advance payment (military and civilian), 
maintenance of military pay accounts. 

WHO WE SERVE ... 

U.S. Army military and civilian per- 
sonnel, their family members, and 
members of other services tor certain 
financial services. 

To provide assistance in locating' 
suitable non-discriminatory off-post 
housing. 

WHAT WE DO... 

Obtain and maintain housing listings 
(vacancies); counsel and provide as- 
sistance to applicants; provide trans- 
porta'on to vacant listings; handle 
complaints; inspect rental property; 
maintain community liaison; ensure 
non-discrimination. (An agent may 
qualify property for listing wiht HRO 
only if the agent submits a suitable 
assurance of non-discrimination.) 
Provide applicant with general informa- 
tion on the geographic area in which- 
housing Is desired, to include, as ap- 
propriate: Information on public, 
private and parochial schools; trans- 
portation; churches; recreational facili- 
ties; shopping centers; emergency 
service and other community services 
available in the area. 

WHO' 

Ail U.S. military and their family 
members, and ail eligible DOD civilian 
employees and their family members. 

KONTAKT 

WHY WE'RE HERE ... 

To develop and maintain positive 
relationships between Germans and 
Americans and other nationalities. 

WHAT WE DO... 

Promote interaction between U.S. 
soldiers and Germans and other Euro- 
peans through international KONTAKT 
groups in USAREUR military commu- 
nities. Activities and programs include 
recreation, education and community 
action projects. 

WHO WE SERVE ... 

USAREUR soldiers and families, with 
emphasis on single soldiers, ages 18- 
27, to include interaction with civilian 
host nation citizens. 

EQUAL OPPORTUNITY 
OFFICE 

WHY WE'RE HERE ... 

To support commanders in their ef- 
forts to achieve the highest state of 
readiness by helping to insure fair and 
impartial treatmcni for ail Army per- 
sonnel and their family members. 

Getting What You Want From Agency Services 
Match the items in Column I (Her* is what you need ...) with th* items in Column II (Here i* 
where you find it...). Write the numbers from Column II in the space to the left of Column I. 

Here is What You Need ... 

  a. You want to rent sleeping bags for a camping 
irip. 

  b. You would like some information about lours 
and shopping trips to factory outlets for beer 
steins and cuckoo clocks. 

  e.  You want to check on a problem situation back 
home. 

  d. You want to study FMs, TMs and other publi- 
cations for your job. 

  •• You want to get more practice in your hobby 
— photography. 

  f.  You want to study on your own for the SQT. 
  g.  You would hk'j to learn more about the history 

of Germany. 
  h.   You need to give your spouse power of attorney 

while vou're in the field. 

Here Is Where You Find It... 

1. ITT and/or USO 

2. MOS Library 

5- Kecreation Center 

4. 0 itdoor Recreation 

5. TEC tapes (Training Extension courses) 

6. Red Cross 

7. Legal Assistance Office 

8. Post Library 

9. Army Emergency Relief 

4 
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USAREUR LAW 
ENFORCEMENT 
ACTIVITIES 
WHY WK'RI MEM .. 

WHO' 

All U.S. military and civilian person- 
nel and their family members. 

LEGAL ASSISTANCE 
OFFICE 

Right Questions ... 
To Get The Right Answers 

Know what you need lo ask 
Ask ihc right person, ai ihc righl place, at the 
right time 
Stale your question clearly. 
Explain any special circumstances. 
Repeal your question using other words if the 
person doesn't seem to understand. 

Be polite, courteous and patient. 
But be assertive. 
Get all the informanun you can. 
If you don't understand an answer, ask for an 
explanation. 
Know when your question has been answered. 
If one person doesn't have the answer, find out 
who docs. 
If you might forget the answer, write it down. 

ters of a civil law nature with both 
military and German authorities. 

I DO.. 

To perioritt combat support, law and 
order, physical security, criminal inves- 
tigations, customs and confinement 
missions in support of the USAREUR 
commander, the soldiers, DOD civilians 
and family members. 

WHAT WB DO... 

a) 2d Region, United States Army 
Criminal Investigation Command pro- 
vides Investigative support for all seri- 
ous criminal offenses, b) 42d MP 
Group (Customs) enforces all U.S. cus- 
toms laws and regulations to include 
special programs for EUCOU-wide mil- 
itary customs Inspections and monitor- 
ing of blackmarketlng activities, c) 
USAREUR and major subordinate 
command provost marshalls provide; 
1-lssuanca and control of privately 
owned vehicle operators licenses and 
registration of POV's and firearms. 2- 
Community and Installation law en- 
forcement operations. 3-Conlinement 
of U.S. prisoners. 4-Development and 
Implementation of crime prevention 
programs. 5-Devclopment of nuclear, 
chemical and conventional security 
policies and programs. 6-Drug sup- 
pression operations. 

Assistance is available for such mat- 
ters as adoption, change of name, nat- 
uralization, citizenship, divorce and 
separation, Immigration, Insurance, is-, 
suance of passports to persons other 
than U.S. nationals, civil rights, do- 
mestic relations, nonsupport of depen- 
dents, personal finances, sales con- 
tracts, debts, taxes, personal property, 
power of attorney, wills, and German 
law. In some offices, a German attor- 
ney is available. All LAOs will supply 
you with a list of local German lawyers 
who speak English. 

WHowisimn... 

All members of the U.S. military 
community - military personnel, civil- 
ians and family members. 

MEDICAL SERVICES 
— 7th MEDCOM 

WHY WI'RI HIM ... 

To maintain the health of the U.S. 
Army In Europe and to conserve its 
lighting strength. Care is provided for 
the sick and the injured In peacetime 
and, concurrently, preparations are 
made for health support of USAREUR 
in lima of war. 

I DO. 

Provide a full range of medical and 
dental services. Availability of services 
vary at any of the two medical cneters, 
ten hospitals, 54 health clinics, 11 den- 
tal activities and their S3 dental clinics. 
Limited veterinary services are avail- 
able at each of the medical centers 
and hospitals. 

WHO WB SBRVK ... 

Active duty members of the Uni- 
formed Services, their family members 
and OOO civilians and their family 
members. 

nization certificate and passport. Fami- 
ly members must have their necessary 
travel documents (pa-jport and visa, 
for non-U.S. citizens). Current informa- 
tion on destinations, the best times to 
depart, the frequency of flights and 
procedures to follow are available from 
the MAC terminals in Frankfurt and 
Ramstsin. 

WHO Wl SERVK ... 

Active duty and retired military, and 
family members accompanied by their 
service sponsor may travel Space A to. 
from and wit'nin overseas areas. 

MILITARY AIRLIFT 
COMMAND (MAC) 
— SPACE A TRAVEL 
WHY WI'RI HIRI... 

To provide space available travel on 
MAC and commercially chartered 
flights after those flights have iirst 
been loaded with duty passengers and 
priority cargo. 

WHAT Wl DO ... 

To provide a broad range of recrea- 
tional and leisure time programs foi 
USAREUR military communitiei 
through participation In physical, men- 
tal, social and cultural activities. 

Within Germany, service members 
and their families may catch "hops" to 
and from destinations throughout Eu- 
rope, as well as, to CONUS. Space 
available travel to such places as 
Spain, England, Greece, Turkey, and 
Italy ca be arranged at very low cost 
(usually a $1000 processing charge). 
Service members must be In uniform 
and must have valid leave orders, 10 
card, and, in some cases, their immu- 

MORALE SUPPORT 
ACTIVITIES (MSA) 

WHY WI'RI HERE ... 

LIBRARIES — Leisure reading, peri- 
odicals, referonces and audio-visual 
materials: SPORTS — on/off duty 
competitions tor teams and individuals. 
conditioning; OUTDOOR RECREATION 
— check-out centers, camping and 
gardening; BOWLING — pro-shop. 
snacks;   RECREATION   CENTtRS/ITT 
— Social, cultural, information, Tours 
and Travel; ARTS & CRAFTS — auto 
repair, photography, and multi-purpose 
shops; MUSIC & THEATER — music 
instruction, little theater, touring 
shows: YOUTH ACTIVITIES — mini 
MSA program for 6 to 19 year old 
family members. 

WHO Wl SIRVI . . . 

Active duty and retired military, au- 
thorized civilians and thoir family mem- 
bers, (IAW Table 1-1;. AR 23-1 and UR 
600-700.) 

WHY WI'RB HEM ... 

To provide assistance on leoal mat- «Mag it inBeiatscMand' 
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POSTAL OPERATIONS 
DIRECTORATE/U.S. 
ARMY POSTAL GROUP 
— EUROPE 

WHY WI'RI HIM ... 

To provide mail service throughout 
the Theater Army Europe, Belgium and 
Holland. 

WHAT Wl DO... 

Exercise command and control over 
three Postal Companies and 17 Postal 
Detachments located in Germany, Bet- 
glum and Holland to include techincal 
control over all postal operations with 
the European Theater. Services include 
sales ol stamps and money orders, 
mailing ol first class letters, including 
registered, certified and other special 
services: mailing of parcels: Air mail, 
SAM (Space Available Mail), or PAL 
(Parcel Airlitt) and other special mail 
services. (Your APO has »«iiable pub- 
lications describing specific guidelines 
regarding customs and mailing regula- 
tions.) 

All U.S. military, active duty and re- 
tired; their family members and OOO 
civilians and family members. 

WHO W« SKRVR ... 

Active duty and retired military, au- 
thorized civilians and their family mem- 
bers. (IAW Table 1-1, AR28-1 and UR 
600-700.) 

RECREATION CENTERS 
— INFORMATION, 
TOURS AND TRAVEL 
(ITT) 

WHY Wmi HIM ... 

To provide a program/facility to 
meet multl-purpos« social and cultural 
needs of the military community. This 
Is the hub of Information and on-post 
social activities. 

WHAT WB DO... 

Programs range from drop-In typ« 
(eg., TV, billiards, table tennis) to 
scheduled special events, classes and 
theme parties. Rec Centers provide the 
setting lor clubs and other spcial inter- 
est groups (e.g. Economy Wives, Coin 
Collectors) and competitions (e.g. 
chess, pool, pinochle). ITT provides in- 
formation on activities In the area, tick- 
ets for concerts, travel and tours. Trav- 
el opportunities vary from one-day, low 
cost local sights to week-long visits to 
Europe's tourist attractions. 

American 
Red Cross 

solution and Identity other resources in 
the community to help resolve prob- 
lems. COMMUNITY VOLUNTEERS — 
serve In many capacities as casework- 
ers at clinics, offices, schools, etc. In 
addition, youth services utilizes young- 
sters as volunteers and in special pro- 
grams such as Clown Corp., Basic Aid 
Training, etc. HEALTH & SAFETY — 
The American Red Cross teaches skills 
In first aid, water safety, small craft, 
and cardlopulmonary resuscitation 
(CPR). Courses are also available in 
Preparation for Parenthood, Vital 
Signs. Super Sitter and more. 

WHO Wl SIRVI... 

All members ol the military commu- 
nity (military, civilian and lamily mem- 
bers) who are entitled to logistical sup- 
port. (Emergency financial assistance 
limited). 

RED CROSS 

WHY WI'RI HIM... 

To provide direct assistance to mili- 
tary members and their families. The 
American Red Cross and Its program 
of assistance to the Armed Forces de- 
veloped when national leaders, both 
civilian and military recognized the 
need lor social welfare services for mil- 
itary personnel and their families. The 
need was formally articulated In 1681 
when Clara Barton and a few support- 
«.3 from the Association of the Red 
Cross. In 1900 the Congress of the 
United States chartered the organiza- 
tion and it was relncorporated by an 
Act of Congress on January 5,1905. 

WHAT Wl DO... 

COMMUNICATIONS SERVICES — 
Provide a means of communication en 
family emergencies to members of 
Armed Forces and their families. 
worldwide 24 hours. EMERGENCY FI- 
NANCIAL ASSISTANCE — In case of 
certain emergencies, an outrignt grant 
or Interest-free loan. REPORTING & 
REFERRAL — Counseling for personal 
or family problems — the Red Cross 
worker helps the service member iden- 
tify and understand the problem, find a 

RE—ENLISTMENT/ 
CAREER COUNSELOR 

WHY WI'RI HIM... 

To provide the individual soldier with 
assistance/guidance In selecting or re- 
maining in current MOS for career pro- 
gression, obtaining reenlistment, and 
assignments/options. To advise com- 
manders on reelinstment matter». 

WHAT Wl DO... 

Counsel soldiers. Assist soldiers with 
problems associated with reenlistment, 
extensions, specific options, etc. Pro- 
vide advice to ineligible soldier« on 
requirements to become eligible for 
reenlistment. 

WHO Wl MRVI... 

All soldiers eligible for reenlistme.-it. • i 

How To Get Service 
From The Services 

Know where lo f  and who to see. 
Makeantppoii mem, if necessary. 
Gel to (he appi iimeni on time. 
If you can't k .'p an appoinlment, call la loll the 
person. 
Acquire any  recessary auihoriraiion and/or as- 
sistance frorr your chain of command. 
Go prepare .  Know whdt  information/services 
you need. T ie all required papera/ooi-umena. 
Follow ihr agency's operaitnfli procedures (e.g.. 
take a nur bet. Till out an applicanon). 

Be poll :, courteous and patient. 
3^) Be asii rtive: know your rights regarding .ervic«. 

Be a» ire that one agency can help you »a obtain 
. »ervic «from another agency. 

Recr ^nire the problems agv-ncy personne.' might 
• fa« understalfing/over work/peak limes, iu-n 
) as F ay days/new to the job. 
I Ri ilire lhat a few agency petv—r.cl may be in- 

ci .npctent. lary or uncooperative. You need to be 
1 s) lliultogel their help. 

K« -p at it until you nH ;l,e agency or person who 
! can; «Ip vo*:. 

| Be con-i.iate of oiher clicnts/tusiomcrs sce- 
'.mg/usmg the services. 

' Show your appreciation for services received. 

• I 
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U.S. military and civilian personnel 
and their family members and active 
members of the Association. Associate 
membership Indudas NATO forces mil- 
itary and civilian components. 

ROD AND GÜH CLUB 

WHYWrniHIRK. 

To join together to accomplish mu- 
tual Interests; to promote the Ameri- 
can-European relations through local 
and International sporting activities»: to 
coordinate the shooting, fishing an;! 
hunting programs lor members of the 
dubs; and to promote educational pro- 
grams to help the newcomer enjoy 
field and stream activities. 

WHAT Wl DO... 

HUNTINQ AND FISHINQ: Sponsor 
fishing contest and annual hunting and 
fishing Instructors' course. Control of 
U.S. game quotas. Furnish training 
tests and materials to Hunting and 
FIsMng Offices. 
SHOOTING: Sponsor teams in interna- 
tional and German style hunting 
(Deutsche Jaeger Verein Club -DJV) 
championships, and the Armed Forces 
skeet shoot. Coordinate the European 
shoot program and schedule for NSSA, 
ATA and NRA. 
GENERAL Maintain film library, assist 
members on special projects and or- 
ganization of trips. 

TbeS^andgFRIPES 
s%>'jru wisps' 

WHO W« SKRVK ... 

All members of the military commu- 
nity — military, civilians and lamily 
member». 

STARS AND STRIPES 
BOOKSTORE & 
NEWSPAPER 

WHYWB'MHUI... 

To provide a daily "home-away- 
frofMM»'ne newipaper for U.S. military 
perwsonnsl »id their families, as well 
as, U.S. civilians stationed In Europe, 
the United Kingdom, the Middlo East 
and North Africa. To operate 
bookstores at military Installations 
throughut these areas. The newspaper 
can bo purchases at Stars & Stripes 
bookstores, some military dining fa- 
cillites and snack bars on military in- 
stallations. Additonally. Stars & Stripes 
operates a job printing shop that offers 
service to U.S. military agencies in Eu- 
rope. 

programs include intercultural under- 
standing, extensive information and re- 
ferral, travel assistance. Informal edu- 
cation, community Involvement, 
recreation activities, orientation to for- 
eign cultures, USO shows and assist- 
ance to economy families through out- 
reach programs. 

WHO wi nnvi... 

All members of the U.S. military 
forces and their family members, mem- 
bers of the Reserve Forces and Nation- 
al Guard while on active duty status, 
military personnel of other nations un- 
der special conditions, U.S. govern- 
ment civilian personnel overseas and 
their family members. 

UNITED SERVICE 
ORGANIZATION 

WHY WI'M HMB... 

To serve the spiritual, social, recrea- 
tional, educational and entertainment 
needs of U.S. service members and 
their family members worldwic s. 

WHAT Wl DO... 

A wide variety of programs and 
services Is provided through eight prin- 
cipal USO locations: Frankfurt Interna- 
tional Airport, Frankfurt. Hanau, Baum- 
holder, Kaiserslautern, Mannhelm, 
Stuttgart und Wiesbaden. Services and 

VEHICLE REGISTRATION 

WHY WI'M HIHI... 

To provide, in the Federal Republic 
of Gsimany and Vest Berlin, personnel 
and facilities for the issuance and con- 
trol of privately owned vehicle opera- 
tor's licenses, the registration or pri- 
vately owned vehicles and firearms, 
and related services. 

• i 

(x/hai do ipu ihinkl 
Help t<s eva. <ata the usefulness of this D!REC TORY. Answer 

the questicns o>. 'i:,m u«ge. Tmn ;oid on Ina ootted line and 
staple or tan» ciosed in one place so that thu rsddress is on 
the outside. Just drop it In any APO mailbox. Thanksl 
a. Overall, how helpful was the DIRECTORY? 
 (1) extremely helpful 
 (2) quite helpful 
 (3) moderately helpful 
 (4) somewhat helpful 
 (5) not at all helpful 
b. Hew many of the 35 agencies listed In this DIRECTORY had 

you never known about before?  
c. For how many of the 35 agencies listed In this DIRECTORY 

did you learn something new?  
d. How many of the 35 agencies listed In this DIRECTORY 

have you or your family used the services ol?  
e. Do you think that you are more likely to use the services of 

USAREUR agencies now that you have re<iu this DIRECTO- 
RY? 
 Yes No 

I. Other comments;  

For which agencies would you like mere information and/or 
Instruction? List them in the left-hand column below. What 
types ol Information and/or Instruction would you like lor each 
agency? List this Information In the right-hand column below. 

Names of Agencies Types of Information/Instruction 

Which of the following are you? 
  Army service member: rank_ 
  Civilian employee: GS/GSE_ 

_ Spouse of Army service member 
_ Spouse ol civilian employee 
.Other. Please specify  

Are you mala_ .female- 

How long have you been in Germany?. 

Whore do you live? 
  barracks 
  U S housing arm 
  on economy 
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WHATWl DO... 

Wa Issue privately owned vehicle op- 
erator's licenses, registrations ot pri- 
vately owned vehicles, as well, as reg- 
istration of privately owned firearms. 

WHO Wl SBRVI... 

All military personnel, eligible civil- 
ians and their family members. (Nor- 
mally, personnel who are entitled to PX 
rationed Items are entitled to a USAR- 
EUR driver's license). 

WHAT Wl DO... 

Programs are organized by age 
groups in the areas of sports (e.g. 
baseball, football, soccer); outdoor ac- 
tivities (e.g., swimming, cheerleading); 
programmed activities (e.g., dances, 
classes, clubs); drop-in activities at the 
Youth Center (e.g., TV, games, 
snacks): and cultural tours. 

WHO Wl SBRVI... 

Youths (i.e., 6 to 19 years)who are 
family members of active duty and re- 
tired military and authorized civilians. 
(IAW Table 1-1, AR 28-1 and UR 600- 
700) 

m//////////////y 

Agency Scramble 

Directions: 
Stkcl OIK word from «ach of Hi« Ihr«« columns 
Mow in order (o form Ih« nanw of a USAREliR 
agency ofaich provides services lo soldiers. You may 
us« a word more than once. Some words should no) 
b« used. Find as many agency names as you can and write 
them in Ih« spaces provided. An example is shown in the 
first space. 

Strac Willie, Or. Zap 
and Chester Boondoggle 
have enjoyed sharing 
their adventures with you. 
If you missed any of the 
Doing It In Deutschland 
programs or would like to 
hear and/or read them 
again, go to your local 
army education center. 
Bye, for nowl 

YOUTH ACTIVITIES 
WHY WI'RI HUM ... 

To provide a broprt range of sports, 
recreational and cultural programs for 
the youth (i.e., age 6 to 19) who are 
family members in USAREUR military 
communities. 

American 
Armed 
Army 
Civilian 
Class 
Credit 
Dependent 
Equal 
Housing 
Informadon 
Learning 
Legal 
Morale 
Public 
Rail 
United 

Assistance 
Communily 
Education 
Emergency 
Forces 
Opportunity 
Personnel 
Post 
Red 
Referral 
Resources 
Service 
Support 
Tours 
Transportation 
Youth 

Activities 
Bank 
Center 
Club 
Cross 
Facility 
Flight 
Network 
Office 
Organization 
Program 
Relief 
Services 
Station 
Store 
Travel 

2.. 

3.. 

4., 

5.. 

••. 
7.. 

8.. 

9.. 

11.. 

H-. 

13.. 

14., 

15.. 

16. 

Army Post Office 

\ 

THIS DIRECTORY ... 

has been brought lo you by The Human Resources Re- 
search Organization (HumRRO) under contract to the Army 
Research Institute (ARI) and Army Continuing Education Serv- 
ices (ACES) 

The Life Coping Skills In USAREUR Project Staff: 

Richard L. Miller, Project Director 
Rosemary Oawson, Task Director 
Jeanne Hebeln 
Kathy Brooks 
Malachl Fullard 
Roslyn Long 

HQ USAREUR & 7th Army 
Box 1789 
APO New York 09403 
(MM) 2131-7635/6386 
(Civ) 0621-730-7635/6386 

The Intormalion contained in this DIRECTORY was supplied 
by representatives of each ot the agencins listed. 

ACES 
AEAGC-G 
HQ USAREUR 
APO 09403 

POSTAGE AND FEES PAID 
DEPARTMENT OF THE ARMY 

DoD-914 

ACES 
AEAGC-G 
HQ USAREUR 
APO 09403 
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^dng it in DeutscMand^g 

THE GOODS 
TO GO 

What Are They Up To This rime? 
If you've heard other episodes of "DOING IT IN 
DtUTSCHLAND." you know ihai Sirac Willie. Chester 
Boondoggle, and Dr Zap arc frequently called upon by 
"Contact'' to take pan in a special mission. Weit, they're 
at it again in The Goods to Gu. 

Strac Willie 
Strac is really excited about this mission because it's in the 
field and top secret. In his enthusiasm, he confuses a very 
important piece of information. Because of this. Strac gets 
a Huctlc for his 008 Schirm. 

Doctor Zap 
Dr. Zap knows as much about shopping on the economy as 
he docs about caling on the economy. And everyone knows 
how well he can eat! His German's not perfect, but he 
makes himself understood and helps his friends *iih the 
language. For example, he tells Strac he should be 
"druecken-mg" instead of Mzieben-ing." 

Chaster Doondoggie 
Chester has picked up some pointers from Dr. Zap He's 
learned that it can be helpful to have information at your 
fingertips. He was especially happy to be able to help 7/l 1 
during their mission preparations. 

7J11 
No. 7/11 isn'i the name of (hr store where our friends 
shop. It's the code name of the special agent *ho has 
joined them for this task. She's a newcomer, but becomes 
part of the team as they Do IT in Deutschland. 
Find out more about ibis top secret mission that was 
so secret even the "agents" didn't know wbat they 
were doing. Listen to The Goods To Co on AFN at one 
of the tines listed in the schedule. Use the information 
on pages 2 and 3 during the broadcast. Then complete 
the rest of the pages on your own or with a friend or 
family member. You'll soon be ready to shop on the 
Hauptstrassc or in your neighborhood Metzgerei. 

Schedule of AFN Broadcasts 1 

Mofiöay- M fSDr^y - " i '00 icurs 

Wad'-ssdsy, 16 Feor uwv —\t500 ;.>X.-s 

'SalurtJay-' '-$ r-eo-jsuv ~- IJfM) »i^us        '' ^ 

What's It All About? 
Ilaie vou seen and heard the other DOING IT IN 
DEUTSCHLAND programs? This episode. The Goods 
To Go, is one of a series of programs each of which 
deals with • different "IT." When you bare finished 
using this Stars & Stripes supplement and have listen- 
ed to the AFN-radio broadcast of The Goods To Go, 
you will be able to shop on the German economy. Other 
programs are about using public transportation, eating 
out on the economy, and understanding the legal as- 
pects of living in Germany. Be sure to participate in all 
of these programs. Remember, if you miss the AFN 
brotdcasls and/or the Stars & Stripes inserts, you can 
go to your local Education Center. They'll lei you use 
Ihe programs you missed, so thai you'll soon be "Doing 
!   in Deutschland" too! 

JOIN THE WINNERS! 
Have you seen anyone wearing a T-shirt with a picture 
of Strac. Dr. Zap and Boondoegle "DOINfi IT IN 
DEUTSCHLAND1" Well, they're COPING CON- 
TEST winners. You, too. can be a winner, learn how 
by reading the Cooing Contest rules on page 7 Then 
listen to the AFN broadcast and complete tne following 
pages. Good lucttl 

-;* ifV .<4i^> ».J»*»-^ cj'yeMerew.ii ..»■-. 

Is:    a. Metzgerei    b 

c children's  clothing 

c. drip dry 

Moebel- 

d. value 

d hand 

CHECX YOUR CONSUMER SENSE: 
Circle the correct ending to each ol the following statements. 
1. The German name for a typo of clothing is:    c. Leder    b. Teuer    c Hemd    d. Seil. 
2. A metric measure tor weight is;    a. Celsius    b. miligram    c. kilometer    d. centiliter. 
3. The German size tor an American siza IS'A shirt is:    a. 39    b. 41    c. 36    d 50. 
4. A       store       In       which       you      would       buy       iurniture 

geschBHtt   c. Kunsthandlung   d. Kiosk. 
5. Mehrwertsteuer  is   a:    a. seasonal  sale    b. department  store 

added tax. 
6. The -lothing care symbol ® means:    a. do not o    clean    b machine wash 

wash oniy 
7. On all but the first Saturday ol Ihe month. German stores are open from:    a. 0830-1800 

1830    c. 0830-1300    d 0400-1600. 
8   The German phrase "Ich habe Groesse , .   " means:    a. I would like   .      b. Can you show me   . . 

c. How much is this ...    d. I am size . .. 
9. The sign "Schlussverkauf In a store window means:    a clearance sale    b the store is closed 

c. the store accepts dollars and CMs    d the store sells housewarev 
10   if you asked (or a "grauen wollen Rock." the salesperson would show you'    a. a green striped 

sola    b. a grey woo) skirt    c. a yellow sued» coal    d. a white silk blouse 

Check your anawar* on peg* 7. Give yourself 1 point lot each coiract reaponse. Then find out 
your contumer aonae. 

Conluaod Baahlul Confidant Savvy 
Cutlomor Buyer Consumer Shopper 

0 — 2 

J. 1500- 

3 —S 10 

asaasaaBB • ^**r'« .-^.»«.»^wm*««^«^^ 
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Doing it inDeutscMand^S 

Entnnce - Eingang 
Exil - Ausgang 

First floor 

Second Hoor- 

Tbird floor- 

STORE DIRECTORY 

I 

WEGWEISER 

■ KollorgMchoM 

. EidgaschOM 

.1.00 —Stock 

- 2.00 — Slock 

-3.0G —Stock 

EMitro- 

Damon A Kindor- 
Kloidung 

HwranModo- 

Hauthaltwan 

Camping- • 
Airanraatung 
Sport  

• Ekctrkal Ilcns 

- Women's & Children's 
COIIKS 

■ Men's Sbof 

-Hocsebold Goods 
Furniture 

- Camping 
Equipment 

■ Sporting Goods 

Other Helpful 
Signs 

To Stops 

I £ Trappen 
iimiimimiliillM 

To Elovator - 

> Fahrstuhl 

To Escalator • 

I|:i Rolitrapps |:;|\ 

To Emorgoncy Exit ■ 

HOURS OF OPERATION 

/ »-l 

Many stores close 
for an hour or two 
during the •fav. 

Stores must he closed 
heiween 1830 and 0700. 

Goootfnah Mo.itag-Frailag. 0830-1300 

1500-1830 
unor Samatag 0830-1300 

Langar Samatag .- 0830-1800 

Mittwoch goochloaaan Nachmittag ^^ 

Sonnlag und Faiartago geachloaaai^^^ 

Most Saturdays, stores are 
open only until I or 2 p.m. 

O 

On the first Saturday of 
each month, stores are 
open until 1800 or 1830. 

Stores may be closed on 
Wednesday afternoons, 
especially in small towns. 

Except for certain kinds 
of stores (bakeries, milk 
shops and flower shops) 
and in tourist areas 

"1 

Straf tried to ziehen  (pull)  when  he should have 
druecken (pushed). 

or train stations, stores 
must be closed on Sundays. 

• • 

z 
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t Doing it in DentscMand'-S 
American-German 

Size Conversion Chart 

WOMEN: 
Blouses and Sweaters 

u.s.  
German. 

32 

40 

34 

42 

38 

44 

38 
46 

U.3.. 

German. 

u.s  
German. 

Dresses and Suits 
10    12    14    16 

38    40    42    44 

Shoes 
4     5     6    7 

35 36 37 38 

40 

48 

18 

46 

8 

39 

42 

50 

20 

48 

9 

40 

MEN: 
Suits, Coats, Slacks and Jackets 

u.s  
German». 

u.s  
German.. 

U.S.. 

German. 
14 

36 

34 

8 

39 

14',* 

37 

15 

38 

36 
46 

Shoes 

9 

40 

Shirts 

15Vi 

39 

38 

48 

10 

41 

40 

50 

11 

42 

42 

52 

12 

43 

15 V. 
40 

16 

41 

16% 
42 

44 

54 

13 

44 

17 
43 

Hints For Converting: 

1. For blouses, add 8 to U.S. sizes (e.g., US. 34 = German 42). 
2. For dresses/SKiris, add 28 to U.S. size. 

3. For shoes, add 31 to U.S. size. 

CLOTHING CARE INSTRUCTIONS 

The following symbols appear on European clothing. 
Beside each symbol, its meaning is given. 

© 
1. Hand wash only. 

2« Garment may be dry cleaned. Sometimes this 

sign is combined with a "Ocn't Wash" sign, 

which means it must be dry cleaned. II the 

"Don't Wash" sign is absent, the consumer 

has the choice. 

3« Do not dry dean. 

4« Machine wash. 

S» Do not bleach. 

0. Do not hang to dry; dry flat, or on a frame. 

7« Drip dry. Hang while wet for best results 

S» Tumble dry if so desired. If sign is in green, 

high heat may be used: if amber, use low heat 

9a Warm iron. One dot means cool iron: three 

dots mean a hot iron. 

10> Do not iron. 

Note: An X through any symbol means "DO NOT.. 

Have Slrac anj Bi«mJ,"^lt found jusl the rii;ht ihwgfur ihcir mis.uun? 

1 
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'Doiiig it inDeutscMand'oS 
German Money 
Identification 

Coins (Muenzen) 
!'pSstuUo piccB 

%.9mfmntu%pl»ii 
(•lMFtMMlxio«r) 

Bills (Geldscheine) 
•. «in FuMitmwfcvchWn «S^iurfcMI 
bi «inZlmimrtuclwiii 
c «HiZwwuiomarcschMi 
d- «in FuantiigmarfctclMin 

:-,'^~>'^>-V''7:'.:-'^-:; 

Shoppin 
[With 
i>Oermai 

Money 

$toDM 

1. To  change  U.S.   dollars  into  Deutsche 
Marks: 

a. Multiply the amount of U.S. dollars by 
the amount of DMs in one U.S. dollar. 

b. Round your answer to the nearest 
Pfennig. 

DMto$ 
2. To change Deutsche Marks Into U.S. dol- 
lars: 

a. Divide the total amount of DM by the- 
number of DMs in one U.S. dollar 

b. Hound your answer to the nearest 
cent. 

Examples 

(If the Exchange Rate is $1.00 = DM 2.30) 

1. $ 4.50 = how many DM? 
4.50 

x2 30 
13500 

-aoa. 
10.35  =   DM 10.35 

2. DM 130 = how many dollars? 

2.30/is5'5(513oo 
138 0. 
1200 
It 50 
500 
460 
400 
230 
1700 
161u 

$ 65.22 

THE 

SOLUTION ... 
How To Save DMs... 

Ar* you interested in saving money? Of coursal 
Wall, if you ara aligiMa for logistic support, you 
are also eligible for relief from Carman value- 
added lax. The Mahrwartstauar (Mwst.) ia the 
13% lax which ia added lo the coal of lha goods 
you buy on lha local German economy. Usually 
lha price on lha merchandise include* lha Mwst. 

You do not need to pay this tax if: 

— you are eligible (US active duty military. US civilian 
employee of US military or family members of the for- 
mer). 

— the value ot your purchase is at least DM 50, exclud- 
ing the tax. 

— you complete the totlowing the procedures BEFORE 
your purchase is made. 

Here is a step-by-step guide to saving 
DM«. 

Slop One: Gel specific Information from your 
local Community Moral* Support Fund (CMSF) of- 
flos. 

Slop Two: Select lha goods or servlo* you want 
from a merchant who will accept payment through 
th* tax-ralM program. Merchants partidpat* in the 
program volunlartty. 

Step Three: Gel an Involoe (bill) from the mer- 
chant for lha desired goods or services. 

Step Four Purchase a DM certified bank check 
mad« payable lo lha CMSF. 

Stop Five: Take the Invoice and check to the 
CMSFofflo«. 

Step Six:CompM* lha forms al the CMSF office. 
You will gel a purchase order and an Abwicklungs- 
schein (relief certification). 

Step Seven: Take the check, the purchase order 
and Abwicklungsschein lo the merchant and pick up 
the goods. 

Slap Eight Have the merchant certify payment 
on the purchase order and return it to you. 

Slap Nine: Take or send one copy of the pur- 
chase order to the CMSF office. 

Step Ten: Enjoy your purchase — Tax free! 

With A Little Help From Your Friends 
As with most things in DOING IT IN DEUTSCHLAND, service members and their 
families can get help from several agencies before they ^o shopping on the econ- 
omy. Here are some shopping-related services provided in your community. 

OOTO: 
ITT, VSO or Ree Center 
Community Morale Support Fund (CMSF) 

MC or Legal Assistance Office 
Military Banking'Facilities or Finance Office 
Education Center, LRC, Headslart or Gateway or 
German Volkshochschule 

Post library, Stars & Stripes Bookstore or German 
Buchhandlung 

Army Community Service 

.   FOBS     . -- 
Group shopping tours (transpartelion provided) 
Tax Relief (Mehrwertsteuer) 

Interpretation of and advice about sales contracts. 

Exchange dollars for DMs •»       '  . 
German language and customs classes 

Helpful books on what to buy, where to find what 
you want, how to communicate with store person- 
nel, etc. 

Information and assistance for many aspects of 
shopping 

Approximate  Equivalents  of  English  and  Metric Measures 

SHIFT TO METRIC m IPER ATUR E 

LENGTH 
c« 

Olslua 
f 

1        Fabranbatl 
1mm =    ,039 in.             Im, = 25.4mm tea - — 212 boiling point of 
1cm   =     39 in.               tin. a    2.54 cm to CMslui: water 

1m    = 1,09 yd              1H   ■     ,3 m ~ 
1km   «    .62 mi.            imi. =    16 km 1. Subtract 32 

2 Multiply by 5 60 _ 160 

MASS (Weigh!) 3. Dlvtd« by 9 37 " 986 normal body 
temperature 

ig      ■      035 ot          loz a   28   q. to 
1kg    =    2.2 1b.                lib  =          45 kg C*liJus to Fahranhoit: 25 . 77 
S00g 3    1,1 lb.              lib > 450   g. 

1. Mulnoly by t 
20 - 70 room temperature 

CAPACITY 2. DMda by S 10 - so 
(Liquid Measurement) 

1ml » 03 floz                 utoz » 29 57 ml 

3. Add 32 
0 - 32 feezing point of 

water 11.   »    2 11 pt.                1 pi    -       .47 L 
1 L  -    ii06qt               1qt     *      95 L 
1L   -    0?5B>I              Igal  -    3791. 

-17.5 - 0 

BBEaa s^a-s 
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Toing it inDeutscMand^S 

Bbondiggtlelss 
^SH0Pf?ERrSt 
I    PHRASE 

f POUmEXPRESSIONSS 

-;'   ^ , : -    ■■ Guien>Ta\ 

ri; Ja/ Witdtnehth*: \ ■  r   _ 
H    ^.;    .      Goo*bT«%-. ^^   ,• 

> tsitteth *    , 

I ASIONGiQUE&TlONS^ j 

f :■-.w ■ Q»,o.fcdp*ejpr : .Ä i 
?-: ,"■'.■ Hai**SiaiiJ* : -.■..• <'■ 
'-*-;-.V D»yo»ta»««ci,r^v...v...,^. 

tGECTmasERViceil 

^   V ' |.aiiyill<^ III1,'^-^;;.*^^- ^. 

^•"^GebeifSi^miifH^ali^^; 

^£3$. 

[A i£S*Si£m4tA* &ia*2»*i 

GERMAN STORES 
AND WHAT THEY SELL 

ANTKHHTAETENHANDLUMa 
APOTHEKE  

AUTO-HANDEL 
«VERMIETUNG  

antique store 
~a pharmacy; handles only prescription and non- 

pföSCftptsOn uiiiQS 

AUTO-HEPARATUREN . 
BAECKEREI- 

BASTUNO 
HEIMWERKERGESCHAEFT- 

BETTENGESCHAEFT. 

BLUMEMGESCHAEFT. 

BUCHHANDLUNG. 
DROGERIE  

DRUCKEREI. 

EISENHANDLUNG. 

ELEKTROGESCHAEFT. 

-car dealers and rental 
-car repairs 
•bakery; breads, rolls, pasteries and other fatten- 

ing foods 

-hobby & craft shop; craft supplies, handyman 
supplies, do-il-yourself home repair and deco- 
rating supplies 

-bed shop; beds, sheets, comforters, blankets, 
pillows, etc. 

-florist; fresh and dried flowers, potted plants, 
vases 

-book shop: books, maps, calendars 
-drug store; most items you would expect to find 

in American drug stores except pharmacy items 
-pr.ntor, misc. printing, i.e. pamphlets, letterhead, 

etc. 
-hardware store; similar to U.S. hardware stores; 

you can usually find rock salt here 
-electric   shop:   light   fixtures,  wiring   supplies, 

PAHRRAOGESCHAEFT . 
PARBENGESCHAEFT _ 

FEINKOSTLAOEN- 

POTOGESCHAEFT. 

FRISEUR.. 
QARTENGESCHAEFT  

QARDUiEHGESCHAEFT. 

6EMUESELADEN —.  
GESCHENK-BOUTIQUE  
HANDARBEITSGESCH AEFT.. 

HAUSHALTSWAREN- 
GESCHAEFT  

some electric appliances 
-bicycle shop (including repairs and spare parts) 
-paint and wall covering shop; paints, wallpaper, 

supplies for applying wall coverings 
-fine food shop; imported food items, deli items, 

exceptional wines and liquors 
-photo shop; cameras, projectors, film, meters, 

lens, carrying cases, tripods, etc. film processing 
-beauty shop (men, women & children) 
-garden shop: seeds, plants, planters, garden 
tools 

„all sorts of curtains, drapes, etc. in different 
shapes and sizes 

-fresh vegetables and fruits shop 
-gift shop; boutique gifts in ail price ranges 
..need-work shop; needlepoint, crochet, knitting, 
tapes -y 

......hous-; vare shop: items for the kitchen, china 
and pottery, crystal, pots and pans, household 
accer ories 

HUTLADEN hat sr op 
HUT UND REGENSCHIRM 
GESCHAEFT  hat and umbrella store 
KAUFHAUS (WARENHAUS) large 'iepartment shop 
KIOSK,.....,....—...—..■....— small stand selling newspapers, magazines, can- 

dy, beverages (some sell sandwiches and hoi 
dogs) 

KLE'DEROESCHAEFT  clothing utore 
KRAFTFAHRZEUGTEILE 
GESCHAEFT....-...™ automotive parts store 
KUNSTHANDLUNG art Si op; paintings prints and frames 
KURZWARENGESCHAEFT.-.-...dry goods store (all sorts of sewing notions) 
METZGEREI butcher; fresh meat, sausages, etc. 
MOEBELGESCHAEFT  
MOTORRAD-GESCHAEFT- 
SCHMUCKWAREN- 
GESCHAEFT  
SCHUMACHER   

,. furniture store 
 motorcycle shop; sale and repair of motorcycles 

 jewelry store 
 —shoe repair shop 

SCHREIBWAREN-GESCH AEFT .stationery store 
SPIELWAREN-GESCHAEFT toy shop; toys for children of all ages 
TABAKWAREN,.-.-..—.—.-....—store lor all sorts of smoKing accessories. I.e. 

cigarettes, cigars, cigarilloes. pipes, iKjhiers, etc. 
TAPETEH-GESCHAEFT —wallpaper shop; various tyyes ol waiipape? and 

wall-posters, etc. 
TEPPICH-OESCHAEFT rug shop; all sizes and shapos ol rugs, shans. 
UHRENGESCHAEFT shop lor clocks and watches; most ol them also 

do repairs 

For Bargain Huntors 
billig 
cheap 
teuer 
expensive 
preiswert 
budget priced 
Sonderangebot 
bargain 
Angebot der Woche 
This week's special 
Schlussverkauf 
Clearance tale 
sparen 
•eve 

WAS FARBEN, BITTE? 
black 
blue 
brown 
green 
grey 
orange 
pink 
red 
white 
yellow 

schwarz 
blau 
braun 
gruen 
grau 
orangen färben 
rosa 
rot 
weiss 
geib 

Fabric And 
P\hmr Names 
1. Reinr Srhuruulic Purrnrw wn«l 
1 ttollr Wool 
3 Raumwollr Col to« 
4 Spide Silk 
5 .Svn(h<>(i«rh Synthrtiri 
S Kord Conturoy 
7. I.fdcr l.fathvr 
1. Bui-xelfrrl Wash and wear 

ssmaaaagBsaBBc ■■">'"*■'• sssx •*•-■>■ iszax&rzr&ssrzzEscz^isziazaxa 
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*BQmg it kDeutscMandNS 

I It's Your Turn 
j To Play a Role 

H*r«'s your chanc* lo play a rola: first, as a shoppar (Kaaufar); than, as a J 
Salasparson (Varfcaautarin). You will naad another parson to taka tha othar rola.M 
(Parhapa, you hava a Gorman aquaintanca who will help you). Ropaat thai4 
dialoqua until you think you'ra raady to ba rocordad in an apiaoda of "DOING ITri 
IN DEUTSCHLAND** or until you teal comlortabla anough to go into a Gorman^ 
stora and us« what you hava laamadl 

Kaeufer 
Verkaeuletim 
Kaeufer 
Verkaeuferia 
Kaeufer 
Verkaeuferia 
Kaeufer 
Verkaeuferio 
Kaeufer 
Verkaeuferia 
Kaeufer 
Verkaeuferia 
Kaeufer 
Verkaeuferia 
Kaeufer 
Verkaeuferia 

Guten Tig! 
Gulen Tag! Was dart n sf ID? 
Ich moechte bitte ein Hemd kaufen. 
Was fuer ein« Grocsse und Farbe? 
Meine Groesse ist vierziK und die Farbe soll weisa sein. 
Hier ist ein srhoeaes Hemd. 
Wieviel kostet es? 
EinbunderttwaniiR Mark. 
Dasistsebr teuer (Das ist mir zu teuer). 
Hier, dieses Hemd kostet nur fuenfundfueofzig Mark. 
Gut, das ist preiswert. Das nelime ich. 
Zablen Sie an der Kasse. 
Wo ist die Kasse? 
Im Erdgeseboss. 
Vielen Dank. Auf Wiederseben. 
Bitte seboeo. Auf Wiederseben. 

Ba sura that you know tha moaning off tha dialogua abova. Circla tha answar 
lo aach of tha following quastiona. 

1 — "Was darf es sein" means? a) What would you like? b) May I help you? c) 
Would you like to... 7 

2 — When Germans use the word "Farbe", they are talking about: a) color b) slacks' 
c) selection d) something else 

3 — How would "einhundertzwanzig Mark" look written out In numbers? a) DM 1,26 
b) DM 1.20,00 0) DM 120 d) DM 1.120 

4 — "Teuer" means? a) large b) small c) expensive d) cheap 

5 — "Erdgeschoss" refers to the a) first floor b) close the door c) ground ffoorj 
d) somethlnq else 

WäsiGiö^lS 
Where would you go to buy the following things? Write the letter of the German 
store in the space provided. You may use information on page 5 If you need help. 
A. APOTHEKE 
B. DROGERIE 
C. EISENHANDLUNG 
D. KIOSK 
t KLEIDERGESCHAEFT 
F. MOEBELGESCHAEFT 

.1.a magazine 

. 2. a couch 

. 3. a pair of pants 

. 4. prescription medicine 

. 5. a hammer and nails 

. 6. toothpaste 

Was Ist Was? 
Her« it ■ chance for you to loam what Is involvod In (hopping on the 
economy. Use the information on pagot 2 through 5 lo holp you answer these 
questiona. 

1. Kurzor Samstag refers to .  

Lnngsr Samttag refers to • whleh '* 
the first Samstag of the month when stores are open until 1800 or 1830. 

2. Refer to the "CLOTHING CARE" chart on page 3 and plauu the number for 
eech symbol by Its meaning. 

a.  Drip dry, for best re- 
sults hang while wet. d.  Garment may be dry 

b, ___^_ Do not iron. cleaned. 
e.  Do not bleach. a.  Hand wash only. 

M D © 

> Ar« You Raady To Sava DMa? < 

1. The steps for obtaining value-added tax relief below are out of order. Find 
the right sequence. Put a "1" next to the first step, a "2" next to the second 
step, and so on for all five steps. 

— a. Take the invoice and check to the CMSF office; complete the necessary 
paperwork. 

— b. Select what you want to buy and get an invoice at the store. 
— c Take the check, the purchase order and Abwicklungtschein to the 

merchant and pick up the goods. 
— d. Purchase a DM certified bank check made payable to the CMSF. 
— a. Ask the merchant to certify payment on the purchase order and return a 

copy of the purchase order to the CMSF office. 

2. How much would you save by getting the tax relief? How much would you 
have to pay tha merchant? When you know the cost including the tax, you 
multiply the total cost by .115 (11.5%) 

For example: 

You do that«: 

a. 

Price incl. Mwst.  = DM 100 
Mwst.  = DM 100 x .115 = DM 11.50 

Price you pay   = DM 100 - DM11.50 = DM88.50 
(Note: 13% of DM 88.50  = DM 11.50) 

Price incl. Mwst. = DM 110 
Mwst.  =  DM 11C X .115  =  DM   

Price you pay  = DM 110 - DM  = DM 

Price incl. Mwst. = DM 429 
Mwst.  =   

Price you pay =   
• i 

"> 

How Do you Measure up? 
3 

T r  r '   P r1! 

To leal your metric knowledge and knowledge ol German words, circle the 
correct answer lo each ol these five questions. Use lha information on page 4 
H you naad help. 

1. Which of these Is about the same size as Boondoggle's liter Kantine? 
a. 1/2 gallon b. quart c. ounce d. centiliter 

2. How much does Boondoggle's filled Rucksack weigh? 
a. 10 kilograms      b. 25 liters c. 50 grams 

3. How long is Strac Willie's Schirm? 
& 1 kilometer   b. 10 inches     c. 1 meter d. 5 liters 

d. 5 meters 

e. long enough 

4. If the temperature outside Is 35 degrees Celsius, what will Strac Willie be likeh 
to wear? 
a. Pelz Mantel b. Hemd and Hosen c. ski jacket d. bikini 

5. What metric uHt could be used to measure the length of their Ztlt? 
a. gram b. hour c. celslus d. liter e. centimeter 

Shop For 
Yourself 
Be prepared when you go shopping. Jot down 
the English names end the German sizes for 
yourself and your spouse, a parent or a friend ol 
the opposite sex. 

FEMALB 

ITEM SIZE SIZE 
Bluse 
Kleid 
Hosen 
Schuhs 

Hemd 
Anzug 
Hosen 
Schuhe 

6 
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:1   1 ^Doiiig it inBeutschland^S 
Check it Out: Can You Cope? 

Aanrar t>» loHewing quMtiem: 
1. Tti noted lo bay > fair af Banriaa-ttjrk 
«alkiag paati. 

a. In what type of German store 
would he find them? 

b. He wears an American size i6. 
What German size should he 
try?  

c He found a pair he liked. The label 
looked   like  this: 

IMiw Schur-Wolt« 

How should Ted keep these pants 
clean?______ 
The price lag looked like this: DM 
!0?.99. 
How mach did the pants cost? 
 Marks and  Pfennigs 
How much Mehrwertsteuer (Val- 
ue-added tax) was included in the 
price?  
If the exchange rate were SI » DM 
2.30, how much did the pants cost 
in dollars (including the taxi? 

What fabric were the pants made 
oH  

2. Maria aad Jo* are goiag oa a picaic 
Help Iktm to shop for what (hey aenL 
Tkty mmt has aad ralb for hack. 

&   Where   would   they   go   to   buy 

b. What is the German word for 
h»m? 

C If they wanted about half a pound 
of bam, bow many grams should 
they ask for?  

d. Where would they go lo buy 
rolls?  

•. What is the German word for 
rolls?  

t If they wanted to buy four rolls, 
bow many should they ask for in 
German? __________ 

g. If it is Saturday, June 19th, what is 
the latest time they could go shop- 
ping for their picnic food?_____ 

Answers 
CHECK YOU« COHSUHCR SENSE: Ix-J m «4*4 HUsTjOtällxit*. • ITS VOU* TUMI TO PLAY A ROLE: 1 *f7 K1.C-.4.CSJ. • W»» GIBrST 1.<t».KLK*«Sx* • Waa M Wml 1. Short SmXlUtt, Long 

SanmUr: I aAb.1xJ»L2»JJ. 1.5ft2J»*40*MäJl*«W. • ME YOU REAOY TO SAVE DM* I «%b.1S*dJ»S ■ U)H 12.10 and DM ITMibjm —M on« DM 17*«. • MOW DO YOU MEASURE UPT 

1.Bi«J.c:4.1i;5.o. • SHOP FOR YOURSELF: HOUM, CML SUciu. Skoo« Shirt. Sun, Slacks, Shooa; Sim wit nr/. • CHECK IT OUT: CAN YOU COPE? ijJUoiOnaaelmn e> KaufhauKb^Sx^un IOT woottUfl 

cloaa oMr. «o not wth^ABT Mart and n Ptannq 1.11^% ol DM 107J* ' DM njOQ S4SJS 2^.MaUawKb.Scl<MianxJS0 graaMcdaaackarai.'aAraatclMn.'l.atargJalora «» (sjti. 

4 

1 

— _ —-Cut Here  ^i .„  

TME COPSüCä COÜTEST 
Contest Rules 

Listed below in the Shopping List are the Ger- 
man words for the items Strac, Zap, Boondog- 
gle, and 7/11 bought (o.- their mission. 

All of these Items are pictured in the adver- 
tisement at the left. 
Find the Geiman word for each Item and put its 
letter In the circle next to its picture. 
Listen to tua radio program "The Goods to Go" 
to find the answer to these two questions: 
a. How many tents did they buy?  
b. What color jackat did Chester buy?  

SHOPPING LIST 

«.Zelt 
b. Topi 
c. Schuhe 
d. Schlafsack 
a. Rucksack 

f. Decks 
g. Seil 
h. Lampe 
i. Verband Kasten 
j. Jacke 

Answer the questions on page 8 in "Now-Giue 
Us a Piece of Your Mind." 
Write your name, rank and mailing address in 
the spaces provided. 
Cut out the contos; form   Fold on the doited 
lines so that the address is on the front. Staple 
or tape closed in one place. 
Drop in any APO mail box. No stamp is needed. 
Twenty-five T-shirt winners will be drawn from 
the contestants who have all answers correct 
and have completed "Now-Give us a Piece of 
Your Mind " 
To be eligible, entries must bo received not later 
than two weeks from the dale of the last AFN 
broadc«sl of "T>9 Goods To Go " 
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Word Search Puzzle 
Directions: 
1. Look in the diagraa of letter» for the Germu words for 
nek type of ckMhiag in the wold list Find them hy readinf 
FORWARDS Md DOWN. 

t. Each tine yon find t word la the diigm, circle it and 
crass it off the word list. The first word is dose for you 
(shirt ia Gernaa is Head). 

S. Yoa nay as* the iafomatioa oa the pretious pages aad a 
Gemaa-Eaglish dictionary. 

ROC 

S C H 

S H L 

C L R 

[HEM 

1 V A 

REN 

M R T 

Z 0 E 

O B L 

RET 

S T I 

E T R 

HAN 

KAN 

L A F 

E I M 

I B A 

B>0 S 

TAT 

S C H 

C R O 

H I S 

USE 

HAN 

E F E 

I C K 

DSC 

J E L H R 

ANZUG 

C O U T U 

K S R H E 

E T T E R 

T R S I T 

M U C K E 

A M H R L 

T P A A R 

P F L W E 

M Q T A N 

L R L T O 

S I K t V 

H U H E T 

WORD LIST 
1. thift 

2. irousers 

3. jacket 

4. shoes 

5. blouse 

8. skirt 

7. dress 

(.coat 

9. sock 

10. lie 

11. belt 

12. hat 

IX umbrella 

14. gloves 

15. scarf 

18. boot 

17. pajamas 

IS. robe 

19. jewelry 

THIS PROGRAM ... 
has been brought to you by The Human 

Resources Research Organization 
(HumRRO) under contract to the Army 
Research Institute (ARI) ana Army Con- 
tinuing Education Services (ACESf. 

The Life Coping Sk.ils in USAREUR 
Project Staff: 

Richard L. Miller. Project Director 
Rosemary Dawson, Task Director 
Chailie Maddox, Script Writer 

& Audio Director 
Jeanne Hebein 
Kathy Brooks 
Malachi Fullard 
Mollie Kcrr, Design and Layout 
Roslyn Long, Cartoon Artist 

HQ USAREUR & 7th Army 
Box 1789 
APO New York 09403 

(MM) 2131-7635/5386 
(Civ) 0621-730-7635/6386 
CAST OF CHARACTERS: 

Narrator — Josephine Perkins 
Dr. Zap — George Waller 
Stnc Willie — Richard L. Miller 
Chester Booodoggle — Benjamin Laute 
7/11 — Janice Glidden 
Contact — Lilbura Dawson 

Recording & mixing by 
Wolfgang Garen 

•       ^ 
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Cut Here 

NOW GIVE US A PIECE OF YOUR MIND!! 

When did you listen to THE GOODS TO GO? 

Part '        Part II  
(day) (time) (day) (time) 

Where did you listen to THE GOODS TO GO?   

Place a check (") in the space in each-line below which is closest to your opinion of the radio program THE 
GOODS TO GO. 

helpful             _ _ ■  not helpful 

interesting             —          —   — boring 

funny                         dull 

too short           _             _     too long 

II you didn't listen to the program, why didn't you? 

Which of the following activities did you do in Ihis newspaper? Whal did you Ihink of the aui incs' Check 
the activities you completed. Circle the rating you'd give the acliviiy 

Poor 
Check Your Consumer Sense (p. I) 
It's Your Turn to Play a Role (p.6) 
WasGibt's? (p6) 
Are You Ready to Save DM? (p6) 
How Do You Measure Up? (p 6) 
Was 1st Was? 
Shop for Yourself (p 6) 

■ Check It Out; Can You Cope? (p 7) 
Copifi« Contest (p7) 

- WordScarchPu/ziclpli) 

Whal did you like BEST about the program and iclivincs 

Fair 

Rating 

Good        Excellent     Superior 

UJ 

z 
Q 

O 
u. 

Whji did >ou like LEAST about the program and activiiics? 

NAME 

MMIING ADDRESS 

Mil Rank     Civ        Family Member 

rS'l'Hf ;•-":      \lvn, VV.,n,K:n\      I hi Id \ 

' 8 
M ui   O 

• • 

K 
3 

«?S 8 
« 8 S i 
ui   <   = O 
u  ui  o a 
<  <  x < 
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TUE BO¥A 
SAH 

AN iüBWS. LOCK 
Arc you wondering what Strac, Zap and Boondoggle will 
be getting into in this episode? Here's an inside look Refer 
to the Schedule of AKN Broadcasts and listen to their 
experiences in dealing with the leizal aspects of living in 
Germany Then complete the following pages so that sou 11 
know where sou stand under the SOFA. 

Once again Strac Willie embarks on an important mission 
for "Contact." This adventure takes the agents outside 
Germany into Holland in an attempt to intercept a smug- 
gling ring, Strac must be prepared for such a mission and 
this includes learning how to register his 008 umbrella. 

For Dr. Zap a mission outside Germany provides another 
opportunity to try out his skills and, of course, to utilize his 
ever-handy satchel. Dr. Zap's knowledge about how to 
register PÖVs and other legal matters does come in handy, 
but he still seems to have a little difficulty keeping every- 
thing organized in his satchel. 

This ««It's episode of "DOING IT IN DEUTSCH- 
LAND" prcwnls some of Ibe leg«! aspects of situations 
encountered by OSAREUR personnel living in Germany. 
Each program of the -DOING IT IN DEUTSCHLAND" 
series giies you infonralioa about a different IT. Some 
iiher program topics include: Using public transportation, 
eating oat on the economy, and shopping on the economy. 
If )ou haw missed the AFN broadcasts and the Stars and 
Stripes inserts for these programs, you can catch up on 
them at vour local Education Centei. Then, you can join 
us in "DOING IT IN DEUTSCHLAND." 

■;     .. ;::::        •; ■;! 

Maybe you've noticed a few T-shirts picturing Strac Wil- 
lie. Chester Boondoggle and Dr. Zap "DOING IT IN 
DEUTSCHLAND." If you haven't become familiar with 
these characters yet, this is your chance. You can win your 
own T-shirt by entering the Coping Contest. Read the 
contest rules on page 7 to see how Then, listen to the At N 
broadcast and complete the contest activity. You may be 
one of twemy-five t-shin winners. Join the other winners 
"DOING IT IN DEUTSCHLAND'' 

Chester is getting in on the action for this mission. First. 
he has to study the driver's manual in order to get his 
license As usual, he's in charge of supplies for the trip. 
However, this time he has an added responsibility as driv- 
er. This leads to some unexpected experiences including 
interaction with the Pol.zei, 

KNOW WHSRB YOU STAND UNDER THE SOFA 
The NATO Status ol Forces Agreement (SOFA) defines the legal status of the American Armed Forces in 
Germany and other NATO countries. It sets forth the rights, privileges and responsibilities of the U.S, 
Forces, and ol Individual members of U.S. Forces, including civilian employees and family members ot 
both military and civiliar personnel, SOFA governs the relationship between the U,S, and foreign 
countries In matters of cnminal jurisdiction, passports and visa regulations, and other civil and legal 
matters. 
Separate articles in this supplement describe what SOFA means to you. Thsy are not comprehensive and 
•re meant iniy to provide general information. If you need specific information or advice on any ol these 
matters concerning SOFA or German law, go to an expen. See your legal assistance officer. 

Many law«, rule« and regulation« involve number«. In THE SOFA SAGA, you will learn some ol these. 

See hew many you already know. Ute the following numbers: 

.7» 1.2 25 31 50 99 100 110 200 

Schedule of AFN Broadcasts 

Monday, 21 February — 1100 hours 

Wednesday. 23 February — 1900 hours 

Saturday. 26 February — 1200 hours 

 a. The maximum speed within built-up areas in kilometers per hour (km/h). 
 b. The number ol milligrams ol blood alcohol per each milhliter ol whole blood which will 

result In suspension ol your driver's license lor 90 days, 
 c. The maximum dollar value of each bona fide gilt you may send through the APO duty free 
 d. The lee lor registering a POV, obtaining a driver's license or registering a lirearm, 
 e. To change kilometers per hour (km'h) to miles per hour imph), you multiply by this number. 

 I. The phone number tor the military police 
 j. How many cigarettes can you bring into Germany duty tree 
 h. How many liter« ol alcoholic beverage may you give a Germjn as a gift (not more than once 

a month). 
 I. How many meter» «way Irom your vehicle you should place vour warning triangle on a two 

lane highway, 
 j. The German civilian emeiqency call phono number 

k. A service member can't tcke leave outside ol Gt'im-my without this lotm. 
 I. The number o! times a person can be tried tor trie same crime 

Ai you »o*li Ihrouoh Ih* tollowmq r*q««, rou wttt tmd »11 ot lh» CAffect numb«'». ChMh th» one« »ou v« «lt«*t1y 
wnllen and «til« in lh« oin«t« t* >ou come acio«» Iht-m  Th«n jou can IJüK it th« corrvel •n«*,-f« on p,*q* r 

-. 

K.,ft I 

• « 
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i 
Your Path To A FOV 
Operator's License 

USAREUH 
PAM 190-34 

Driver's Handbook 
and 

Examination 
Manual 

I 

,   AE Form 
j     3398 

Application 
for POV 

USAREUR 
Operator's 

Manual 

Driver's Orientation 
Class 

1000-1200 

If 

Ä©^® 
Written 
ExamS 

Sign Test 
 % 

Valid 
U.S. driver's 

license 

or 

Driver's 
Pertormance 

Test 

and/or 

If E1-E4, may 
need military 

operator's license 

Physical 
Exam: 
it • hearing 
&• vision 
•5 • color perception 
^ • reaction time 

Approved 
AE Form 3398 

and 

Dl 

Temporary 
—fj USAREUR POV 

{operator's license 

AE Form 206| 
USAREUR 

POV o^vator's 

s 
license  fTTC 

POV REGISTRATION 
A POV (privately owned vehicle) is a car, truck, 

trailer or other type of vehicle. Regardless of the 
kind cf vehicle, it must be registered with the USAR- 
EUR Registry of Motor Vehicles. The picture shows 
what materials are needed to register your PGV. 
USAREUR Regulation 190-1 and USAREUR Pam- 
phlet 190-34 describe the procedures you should 
follow. Or consult your local MPs or the Registry of 
Motor Vehicles. 

To register • POV, you will need: 1) proof of ownership, 2) AE Form 1S98, with proof of vehicle 
Inspection. 3) double white Insurance card, 4) USARFUR driver's license, and S) $5 registration lee. You 
will receive your AE Form 89 Registration, license plates and expiration date decal. 

Example: 90 km/h x .6 •> 54.0 mph. 

MPH to KM/H: 
Multiply rtSet by 1.6 and drop the last digit. 
Example: 90 mph x 1.6 = 144.0 km/h. 

I limit: This sign with black num- 
bers on a white background bordered 
with red indicates the maximum speed. 

Recommended speed: This sign rec- 
ommends that, with favorable roao 
conditions, traffic, visibility and weath- 
er, you select a speed within those 
Indicated. This sign has white numbers 
on a blue background anu i» «*.cr. tr. 
the autobahn. 

70!N1(K 
l^j^kwfcv 

Autobahn sign which advises drivers to 
drive not faster than 130 km/h. 

Nicht 
Schneller als 

130 

• 4 

Speed Kills 
Army records show that in most fatal automobile 
accidents the driver was speeding. Not only do 
people exceed posted speed limits, but they also 
drive too fast for road conditions. 
Germany has two types of speed limits. You may 
see posted speed limits for 30 km/h, 50 km/h, 80 
km/h, 100 km/h, etc. Often, however, limits that 
apply to certain types of highways and vehicles are 
not posted. For example, in cities, towns, and vil- 
lages, the speed limit for cars is 50 km/h or 31 mph, 
unless posted otherwise. Outside built-up areas the 
limit Is 100 km/h or 62 mph. Remember that these 
speed limits are for clear weather and road condi- 
tions. An exception is when you see the sign "Bei 
Naesse" posted with a speed limit. This is the 
speed limit when the road is wet. 
Roads which have no speed limit but still require 
common sense, caution and alertness are auto- 
bahns. Often the recommended speed limit is pos- 
ted. It may read "90-110 km" or "Nicht schneller 
als 130 km/h." 
If you have an American car, the odometer is 
calculated In miles per hour (mph). In Europe, speed 
is calculated in kilometers per hour (km/h). Here are 
two quick conversion tomiulas for changing miles to 
kilometers and kilometers to miles. 

KM/H to MPH: 
Multiply the k.n/h by .6 and drop the last digit of the 

BB 
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/ ALCOHOL- 
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One of the mosr serious offenses under both Germc i 

low and the Uniform Code of Military Justice <UO J) 
may be colled driving under the Influence of alcohol or 
driving while Intoxicated (DWI). or driving Impainj.. 
Whatever It Is cali.'d. when you get right down to it, 
mixing alcohol with driving con result In severe conse- 
quences. These can Include, but not be limited to: coo 
vicrion ond Imprisonment for serious criminal charges, 
and/or discharge from the Army. Penalties can also be 
coyly In situations where no one is killed or hurt: suspen- 
sion of driver's license, stiff fines, potentially severe legal 
colon, cancellation of Insurance coverage or greotly 
Increased Insurance premiums, along with odminlstrative 
colon taken by military commonden. The mosf dire 
consequences are 10 your safety and that of others. 
Injury or death often results from DWI accidents. 

Much has been sold about the amount of olcohd a 
person can drink before becoming drunk or legally 
under the Influence. There ore many differences among 
Individuals In terms of the amount of okohot that can be 
drunk before becoming Intoxicated. Such things as 
health, weight, physical stamina, time since last meal, 
drinking experience, etc. affect a persons tolerance. In 
Germany you are considered to be under the Influence 
If your blood alcohol level Is .79 mg. or greater. This will 
result In suspension of your license far 90 days. A blood 
o'cohol level of 1.0 milligrams or more per 1.00 millillters 
of whole blood will cause your license ro be revoked 
for at least one yeor. Remember, too, that when you 
obtained your LßARtUR drivers license, you gave your 
Implied consent to a blood alcohol test upon the requesr 
of German or military police personnel. You ore the 
person who can do something about you. alcohol ond 
driving. It's your responsibility. The license or the life you 
sove may be your ownl 

EMERGENCY PHONE 
NUMBERS 

From Your Loral Militiiry Phony 

.military Polie» 

Military Ambulance 

Military Fir* 

Carman Emergency 
(Notrul) 

German Fir* 
(Fauaraahr) 

From Vaur Local ClYlllan Phone: 

Military Polie« 

Military Ambutane* 

Military Fir« 

German Emergency 
(Notrul) 

German Fir« 
(Fauanmehr) 

CM) 112 

(Mil. accet« tt) 98 

(Mil. acceii»)97 

(Mil. aeceit ») 95 

110 

112 

VA CASE OF ACCaiDESOT . 
Every driver faces the possibility of being inv&ived in an accident. It might 

be just a fender bender, a one or two car coiiision in which no one is hurt, or a 
fatality. The time to learn what to do in the event of an accident is NOW. As a 
driver involved in an accident, your responsibilities are to: 

A. Stop iT^.odiately. 
B. D',>ermin« the extent of damage. 
i. Take the following steps for traffic safety: 1. (Minor damage) Move vehicles to side of road. 2. 
Put out your "Warning Triangle" at least 100 meters away from the scene to warn oncoming 
traffic (200 meters on the Autobahn). 
D. Assist injured persons and call for medical help and ambulance, if required. Do not move 
seriously injured persons (unless absolutely necessary). Give first aid to control bleeding. 
Remember, you must carry a first aid kit at all times. Keep person warm to control shock. 
E. Get names and addresses, driver's license and vehicle registration numbers of other driver(s). 
F. Remain at the scene of the accident until those persons involved or injured determine the 
identity, vehicles and nature of involvement ot each individual concerned. 
G. Not remove evidence until the necessary factual determinations have been made. 
H. Make a sketch of the scene, measure skid marks and, if possible, take photographs. 
I. Promptly complete the accident report form provided by your insurance company. 
J. Not drink any alcoholic beverages for at least six hours after the accident. (To protect 
yourself trom allegations ot being drunk when the accident occurred.) 

Fleeing the scene of an accident Is a serious offense under both German law and the Uniform Code 
of Military Justice. Only under the following circumstances may you leave the scene. In cases of minor 
accidents involving you and a parked unattended vehicle, you must make an effort to contact the 
owner/driver of the vehicle you hit. For example, if the vehicle Is parked in a residential area, knock 
on doors and ask about the owner of the vehicle. Remain at the seen« lor a reasonable length of time. 
The owner may return soon. Then, aftc; r.iaking every effort to contact the driver of the car, leave a 
note on the windshield. Identifying who you are and how you can be contacted. Make a note of the 
damage you caused, and, II there were witnesses, get their names and addresses. Finally, report the 
accident to the police. 

II after have an accident, you call the police and the police do not arrive, get the name, address, 
iioerise plat« number, driver's license number and Insurance inlormation of th« other driver. Estimate 
property damage and, most Importantly, if other parlies are involved, make sure they agree to your 
leaving. 

If there Is no othar means of getting police or ambulanca assistance, you can leave to call or take 
an Injured person to the hospital. You should then return to the scene ot the accident. 

—- HAVE DOCUMENTS, WILL TRAVEL 
—\ 

I 
Last winter • soldier had to l«av« a ski but at th« German border and return to his unit by train. 

He had torgotlau his DA Form 31. A family wa« not able to procoed on its vacation trip because 
they did not Ivv« th«lr green insurane« card. When you travel ts other European countries, j« 
pr«psr«d. 8« tur« you ha«« th« following documenla in your postettion. Sam« or all of them are 

j roquirad by particular CMintri««. 

1. Request and Authority lor leave (DA Form 31) or; 
2. Temporary duty orders (DO Form 1610) or; 
3. Passport with visas as required by some countries. 
It you drive a ear acrosa Europaan boundaries, be aura you have: 
1. Title 
2. Registration 
X Insurance (green card) 
4. International Driver's License ('equired for some countries) 
5. Identification card 

A valid U.S. passport Is normally all that Is required ol US. Forces family members and DOD ' 
clv^lans, but some countries require a visa AS well. Before traveling to other countries, find out what is 

I requ'rsd for crossing Into their boundaties. 

SBC 
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It's not long before the newcomer to Germony Is able 
to recognize the green ond white vehicles of the police 
or Polizei. Most of us will spend our entire tour here 
without needing to soy more than "Guten Tog" to o 
German police officer But, if you ore involved in a 
situation of o more serious nature, you should be pre- 
pared to oct appropriately. 

German police hove outhoriry over service members, 
civilian employees ond the family members of both. 
Your relationship to the German Polizei is much the 
same os It is to the police in your home town. Under the 
Status of Forces Agreement (SOf A). Germon police con 
arrest Americans. They may search, seize, fingerprint 
and take blood samples. If you ore a service member, 
they may detoin you until you are released to U.S. 
military authorities, if you are a civilian, they may 
detain you in a local jail, 

1. Do not tesist them. 
2. De polite and cooperative. 
3. If you are a service member, show them your 

Legal Status Cord (AE Form 30f7). Point to the portion in 
Germon that requests that your unit commander or 
military police be notified. 

4. Identity yourself with your ID card. Carry It ot all 
times. 

5. Cooperate with the police, but be cautious about 
what you soy. What you soy con be used os evidence 
against you later. 

;? Vou ?:aad Logal 

Lowyers in the United Stofes perform many functions 
The Office of the Judge Advocate General (JAG) offers 
many of these same services through the Ooims Section, 
Administrative Law Section ond the Legal Assistance 
Office. The Legal Assistance Office offers aid to U.S. 
Forces personnel including service members, civilians 
ond their family members. 

You con find help at your Legol Assistance Office for 
the following matters: Kentol agreements/disagree- 
ments, domestic relations, divorce, separation, child cus- 
tody, non-support of dependents, personal finance, 
debts, toxes, consumer guidance, controctuol 
agreements/disogreements, powers of attorney, cit- 
izenship, immigration, noturolizotion, personal and civil 
rlghrs, wills, Germon low ond listings of English-speaking 
German lawyers. 

IMPORT:      To bring merchondise inro one country from 
onorher country 

EXPORT:      To tohe merchandise out of one country Into 
onother country. 

Germon low usually requires the payment of customs 
duty on Imported ond exponed item». However, under 
the NATO Status of Forces Agreement (SOFA) all mem- 
bers o» the US Fotces, the clviliao component ond their 
family members ore exi-mpt from German customs 
duty on importation or exportotion of furniture, auto- 
mobiles ond other goods Intended for personal use 

There ore two ways you con Import Items Into Ger- 
many If you know exactly what you're going to buy, 
complete USAREUR Custom» Form AE 2075 before you 
leave Germany When you ore crossing bock Into Ger- 
many with purchase» made in another country, this form 
will exempt you from paying custorr, duty Or you 
may hove the merchondise shipped to Germony by the 
shoo where you moke the purchase Complete your AE 
2075 when you return to Germony, present it to the 
Germon ourhonrie» when you ore notified thor your 
goods ore here They will release your shipment to you 
duty free 

The key to the legal status of on American in Ger- 
many accused D» .? crime is JURISDICTION. Whether a 
person is tried by military court-martial or in a German 
court depends an which caunrry has legol outhority or 
jurisdiction. For offenses rhot are punishable only under 
the Uniform Code of Military Justice (UCMJ) military 
authorities have exclusive jurisdiction (eg., AWOL, dis- 
obeying on order etc.). Germon authorities have juris- 
diction when their cou.-.ny's lows hove been violated, 
such os In customs violotions or rroffic offenses. In some 
cases thete is concurrent jurisdiction where a service 
member could be subject to either German or military 
authorities. Germon aurhoriries hove exclusive jurisoic- 
tlon over civilian employees ond family members of 
military or civilian personnel. 

The Army has primary jurisdicrlon over It» members in: 
— offenses against the property or security of the Unit- 
ed State». 
— offenses committed In pe-tormance of official duty, 
ond 
— crimes against persons or property of onother US. 
service member, o clvlllon employee or a family mem- 
ber. 

In oil other offenses. Germon authorities have primary 
jurisdiction and. If convicted, a person could be confined 
to o German prison. In some Instances, Germon outhort- 
ties can waive Jurisdiction, or U.S. offldols con request 
thot the cose be- turned over to them. 

The SOFA also provides safeguards for your rights as o 
»ervice member, dvlllon employee of the military or 
«omlly member of eirher. If you ore arrested by the 
German police you have the right to: 

— be occorded a prompt ond speedy trial. 
— be Informed In advance of the mal of charge» 

ogolnst you. 
— be confronred wirh the witnesses against you. 
— compel the appearance of witnesses in your favor. 
— hove legol counsel of your own choice far ds- 

fense. 
— hove a representative of your own government 

present at the trial (when rules of the court permit), 
— be presumed Innocent until guilt is established 

beyond teosonoble doubt, 
— not be Wed twice for the same crime (double 

jeopardy) A soldier cannot be tried for the some crime 
by both Germon ond milirary courts. 

— have rhe services of o competenr interprerer. 
— hove on American triol observer. 
— payment by the US. qovernmenr of counsel fees 

and caun costs, but not fine:,, in serious cases involving 
»ervice members (not civilian employees or family 
members). 

You should be aware that you will need on AE Form 
2075 for earh shipment ond that violotion of custom» 
lows or regukutoru ore grounds for judicial action by 
Germon or US Forces ourhorities. If you ore nor sure of 
what to do In particular situations, check with the 42nd 
Military Police Customs Office. 

Some Items ore limited In the amounts which may be 
Impotted. Additlonolly, these Items may be imported/ 
exported not more thon twice o month The table 
below »hows the allowable amounts 

200 (import) 
600 (export) 
250 grams (import) 
500 grams (export) 

Clgorertes 

Other tobacco products 

Coffee 
o» pure coffee exrrocts 

500 gram» 
125 grams 

or mixed coffee extracts 250 gram» 
Tea 
Wines, ond spirit» 

Cocoa 
Chocoiote or chocoloie 

products 

500 gram» 
2 liters (import) 
Reasonable quanrine» 

nor deemec 
»ufficient lor trodirv; 

purposes lexpon) 
500 gram» 
500 giorr:. 

SGT Conners' son is going to o doy comp. He must 
have a power of ottorney which will permit doy comp 
personnel to authorize medical core. 

PFC Whiioker Is PCSing. He needs power of ortorney 
which will allow his buddy to sell his cor for him. 

CPT Peters will be on extended IDY. He wonts a 
general power of attorney for his wife ro be oble ro 
conduct all his affairs while he is gone. 

Service member» ond civilian personnel may obtain o 
POWER OF ATTORNEY which gives another person the 
legal power to do almost anything the Individual con do 
on his/her own. For example, a power of ortorney con 
be given to permit another person to sell or buy prop- 
erty in your name: ro reglsrer. ship or otherwise deal 
with yout automobile; to sign fat and/or cleor your 
quarters: to authorize medical treatment for your family 
member». In sorrv? instances, you may wish to give 
someone a general power of attorney to conduct all of 
your affair». This should be discussed with an advisor a> 
the Legal Assistance Office (LAO) first. 

To obtain a powet of attorney, go to your locol LAO. 
Check their hours of operation ond find out If on op- 
polniment Is necessary. The form will be executed by 
on outhorized Individual. It you have questions about 
powers of attorney, ask or your LAO or consult AR 600- 
11. 

Hove you ever wanted to give your German land- 
lord a bottle of scotch a» a gift? Do you hove some 
American friends who ore not associated with the milt- 
tary who'd love to get thelt favorite U.S. brand» from 
the commi»sary? Have you ever considered giving a 
carton of cigarettes to someone in a foreign countty os 
payment for services? Well, only in the first instance 
would the transfer of good» be legal. 

— »e«. trad« or give away ANY commissary items to 
anyone not authorized commissary privileges. 

— to pay for service» rendered by Germon» or other 
unouthofzed person» with cigorenes, liquor or other 
rationed Items. 

— sell ony Items bought In US Forces facilities without 
auihortzotion by the custom» official». 

— give a» gift» any rationed Item» in quantities great- 
er than the foliowinq: 

25dgorenei or «0clgonor 2lot smoking tobacco 
17.6 ot. coffee or 4 4 ot. mstam cottee. 
4 4 ot lea or 1.75 ot. Inuont reo 
one bofrte okoholic beverage nor more ihon 12 

«ren. 
If you want ro sell a non-expendable Item, such os a 

car, tefrtqeroror, or stereo, to a person not ouihonzed 
under the SOFA, you may IF you meet the following 
requirements: 
1. You must have been In possession of the goods for at 

least six month» 
2. You must obtain prior opp'ovol of US milnory and 

Germon customs authorities. Do this by vjbmimnq 
AE Form 2074 (Permit to Tronsle») ro rf.e 42nd Mf 
Derochmenr 
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CUSTOMS AND THE APO: MAILING GIFTS 

Any gift moiled through the APO svstem mu« hove o 
customs lobel otroched stoting the exocr contents and 
volue. 

— If your gifr was mode in the United Stotes, no 
customs duty is chotged   On the cosiom» lobel write 
"Returned US Goods.' 

— If your gifr wos mode in o foreign country and 
costs more thon $25.00. customs duty must be poid on 
the entire amount, not just that port over i25.00. 

— Ho foreign mode gift cost less than (2500. no 
duty has to be paid. Gifts tor several persons can be in 
one box and sent to a single address if: 

(1) foch gift is seporatefy wrapped, shows rfw name 
and address of intended receiver, and is morhed "Bono 
ride Oft Not exceeding 125.00 in value." 

(2) The outer parcel shows the total number of glfn 
and their volue on the address side, for example, a 
parcel containing three g.Si wil be Indorsed "Three 
Dona Hde Gifts Enclosed, Each Not Exceeding $25.00 in 
Vo/ue." 

(0) The customs dedoration form is addressed to the 
person to whom the outer parcel Is addressed. Parcel 
contents will be listed on this form and show the person 
receiving each gift in the parcel. 

You can soy a package has no volue. but you must 
dearly describe what's In the package. Including what 
Its mode of (eg. cotton shirt, wooden spoons, crystal 
bawl). Remember, the receiver, not the sender at the 
package must pay any customs duty. 

# 

cdb 

DO NOT MAIL 
Items that may kM or injure a person, damage moil 
system. Also, it Is Ittegal to mail rationed items Some 
ottv« f you hove any questions. 

Intoxieortng Hquon and Bquor candies. 

Contraband (e.g.. switchblade knives, dairy 
ptcäjcts). 

Narcotic drugs. 
U5AREUR rationed Items (i.e, coffee and 

cigarettes). 

Poisonous animals (snakes). 

Explosives and flammable  material  that 
might ignite or explode 

Obscene/Indecent publicatiom or films. 

orothet property may not be mailed through the APO 
of these items ore shown above. See your APO represent- 

Conceoloble firearms. 
Lottery or fraudulent matter. 
Radioactive matter. 
Poison or poisonous matter (acids, alkalies). 
Oxidizing mareriols or highly flammable 

solids likely to cause fire while being 
ttonsported. 

Magnetic material having enough magnetic 
field to cause appreciobie deviation of 
an aircraft compass/sensing device at 
15 at mare feet. 

CUSTOMS DECLARATION 

FORMS 
PS Form 2976 (Customs — Oouone CD is green in color 

and must be completed and placed on the address side 

of each letter or letter package containing dutiable 

merehondise (eg, cassette topes) and on each small 

ftodioge. 

PS form 2506^ (Parcel Post Cusioms Declotaiion United 

States of Amena) is white Surface or airmail parcel post 

and third class Mifoce parcels must hove this form at- 

tached to the address side of the package. 

CUnOMS—DOUANI ct 

Dfciruimi 4tMim 
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PCS and APO 
When you return to the United States on permanent 

change of station (PCS) orden, you may mail personal 
propeny of unlimited value duy free. On the PS Form 
2QM-A (Parcel Post Customs Oedorotlon). list the items m 
the pockoge Write on the wrapper "Free Entry Claimed 
Under Public tow 69-4.16. Movement Orders Inclosed.'' 
Place o copy of your FCS orders in the parcel. You may 
send both Item» you brought from CONUS and those 
you bought overseas for your own use. J» -.J 

PS Form 2976 A (Cusroms Declororion). If the senaer 

does not wish to describe the contents of o letter or 

parcel on the wrapper, the sender moy place the upper 

parr of the green P5 Form 3976 on the address ude of 

the orricle and complete P5 Form 2976-A and place it 

inside the pockoge. 
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'Mng it inlMs@MaM'~4 
On The Road 
Pagat 2 and 3 contain a lot of information about operating a privately 
owned vehicle in Europe. See how much you remember. 
A. To get a POV operator's license, you must pass several exams. 
These are: 
1  
2.   
3  
4  
5.__  
6  
7 - 
(i f you don't have a valid US license) 
B. To register a POV lor the first time, you need the following items: 
1  
2  
3 ^  
4  
5  
6  
C Write a statement which might serve as your personal rule regard- 
ing driving and alcohol. 

D. What two items are required in all POV's so that they can be used in case of 
an accident? 
1  
2  
E. If you had a car accident while traveling in a part of Germany with US 
military installations, what number would you call for the police or an 
ambulance?  
F. The personal and POV documents required for entry into other European 
countries are the same for all countries.   True or Falsa 

£<§Piy L®—®-^ 

KM/H MPH 
When you are driving, you won't be able to use a pencil and paper or a 
calculator to convert from kilometers per hour to miles per hour and vice 
versa. Try to do these conversions in your head. Use the formulas on page 2. 

a. 100 km/h <•   mph 
b. km/h » 100 mph 
c 50 km/h »   mph 
d. km/h « 75 mph 
e. 40 km/h «   mph 

LEGALESE 
It seems thai lawyers have a language all their own. Write the latter of the 
correct meanings in front of the numbered words below. 

 1. Power of Attorney  S. SOFA 
 2. Jurisdiction  7. UCMJ 
 I. Customs Duty  8. Import 
 4. Bona Fide  9. Custody 
 5. Implied Consent  10. Black Market 

a. To bring merchandise from one country into another country. 
b. A tax or fee charged for bringing goods from one country into another 
country. 
c A legal document which allows another person to act in your place. 
d. Illegal transfer of goods; for example, selling rationed Items to non-autho- 
rized people. 
a. The NATO agreement which defines your legal status while stationed In 
Germany. 
I. Legal authority over 
g. True, real, authentic 
h. The laws and regulations of the US Armed Services. 
L Being held or detained by the police. 
J. Agreement or permission given as in agreeing to submit to a blood alcohol 
test when you get a USAREUH POV license. 

Who Will You See In Court? 

Who has exclusive or primary jurisdiction (legal authority) in each of the 
following caaea? Put an X under German or Military. 

German Military 
1. A soldier has been AWOL for three days.           
2. The daughter of a sergeant has been accused             ___ 

of shoplifting at a German department store. 
3. Two GIs beat up a German at a bar.           
4. A GS-9 DoD civilian ran a red light.            
5. A PFC fled the scene of an accident.           

Legal Illegal 

Ugal or illegalf 
Road each statement, Think about customs regulations. Mark whether II is 

legal or illegal. 

1. To Import two pounds o! coffee Into Germany. 
Z To give a German friend a carton of ciagrettes as 

• present 
3, To sell a stereo bought at AAFES and owned less 

thfr 6 months to a local national. 
4, To give your landlord steaks bought at 

the commissary. 
5, To give your landlord steaks bought at 

AAFES-Foodland. 
«. To mail your mom's favorite tea which you bought 

at the commissary to her through the APO. 
7. To mail $950 worth of personal belongings 

to the U.S. duty tree when you PCS. 
9. To sand three bona fide gifts worth $23, $15 

and $18 In one box duty free. 

SEND A BONA FIDE GIFT 

:3jg5 

Complete the numbered sections of the PS Form 2966A below as if you were 
mailing a gift of one lambswod scarf from England to your mother, sister or 
girlfriend. The sweater is worth less than $25.00. 

PARCEL POST CUSTOMS DECtARAITON-UNtTCD STATES OP AMERICA 

0     SENDER'S INSTRUCTIONS 
OISPOSITIONS DE L EXtEDITEUR 

ir item is undctiverable: 
Attceläl iton-llvrauon: 

O Return to icnd«. (Sender guu- 
•ntces return chugn.) 
Renvoyi i I'ortfint. 

O Fonrud to: 
Rttxptdii »:  

Q Abandon. 
Abtmlomi. 

The undentgned ctnifl« tlul 11» pu- 
tkulm liven in thii declmtion in col- 
lect ind Uul thii item doa not contain 
any dingerotti articlefs) prohibited by 
postal regulation^     

Q ^"jnstur* 

Astgnt (poidl) 

Oat« 

Pott*«« 

$ 

QTY OETAIUO UST OF CONTENTS 
(Typ« or Ballpoint) 

(2)0 

Clerk'« Inltlall 

VALUE 
(US. $1 

Iniufad Valua (U.S. SI 

PS Form 2966.A. July 1981 
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« BoiM it m "BmtBQMßM-ßs 
Check it Out: Can You Cope? 

I. Rationed Items: In the boxes below, write the amount of each item which can 
be A) given to a German as a gift, B) sent through the APO. and C) imported 
Into Germany. Indicate the unit ot measure: e.g., oz, gr, I, qt. Ib., pckg. or 
Individual pieces. GiM to German Mail mrouqn APO tmpon mlo Germany  I 

m 1—> • • i                                      | 

S0 

b 1 i 

i c 9 k 

m d h 1                                  J 

II. Fill in the blanks with the correct word or phrase. 
a. The legal status ol US services members in Germany is governed by the 

b. The legal status ol family members of Army personnel in Germany is/is 
not the same as the legal status ol their sponsor. 

c. II you want a friend to sell your POV for you after you PCS, you will need 

d. If customs dut • is due on a mailed package, who must pay it: The sender 
or the receiver I  

e. If you dialed this number Irom a military phone, who would you be calling: 
99-110?  

III. Speed: What Is the speed limit if not posted otherwise: 
a. in towns and cities? km/h or about mph. 
b. on highways outside built up areas?. 
c. recommended on autobahns?  

_km/h or about. 
Jun/h or about. .jnph. 

_mph. 

ANSWERS •wiinlui R0J9 oi ■uomuiuiuoui w»s'«'VdOS 
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• Cut Her« -&-=•• 

THE COPIMG CONTEST 
What's Missing? 

You will need these things 
to register a POV. 

Your car should contain: 

Emergency phone numbers 

Military Police 

Military Ambulance 

Military Fire 

German Emergency 

QermanFire 

M 

»7 

9S 

113 

PARCH. POST CUSTOMS OICLARATIOW 

OITAIUED LIST OF CONTIENTSI     VALUE 
(TVW Of >«l'POtnt> 

Zt/ieJbip 

Tests to pass for 
POV operator's license. 

Hearing 
Vision 
Color perception 
Written 
Sign 

Rationed items: 

e # 

Contest Rules 

1. The six pictures at the left each have one thing 
mis<.,ig. 

2. Write what Is missing from each picture in the spaces 
provided. 

3. Answer the questions in the section called "NOW GIVE 
US A PIECE OF YOUR MIND" on the next page 

4. Write your name, rank, and mailing address in the 
spaces provided. 

5. Cxi out the contest form. Fold on the dotted lines so 
that the address is on the front. Staple or tape 
closed in one place. 

e. Drop in any APO mail box. NO STAMP IS NEEDED. 
7. Twenty-live T-shirt winners will be drawn from the 

contestants who have correctly Identified the six 
missing things and completed the "GIVE US A PIECE 
OF YOUR MIND" questions. 

t. To be eligible, entries must be received not later than 
two weeks from the date of the last AFN broadcast ol 
the SOFA SAGA. (See the schedule on page 1.) 
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^MngitinDentscMaadM 
FRACTURED PHRASES 

The arrangement of the letters and pictures in each box represents a phrase. For example, the letters in the first 
box suggest the phrase "Swear under oath" because the word "SWEAR" is under the word "OATH." Try to solve 
the oiher boxes. The answers are on page 7. 

OATH 

1         SWEAR 

1  1- 

trouGlble 

2. 

JUS144TICE 

3. 

JEOPARDY 

JEOPARDY 

5.                                1 

1TOXI driving GATED 

1    <Sy 

1 6 [7 

LIVING 

1 8 

crimiSELFnation 

9. 

1 
J 
U 

Y 

TU.                               | 

——.— .Cut Here   gi ■ — -—Q—  

NOW GIVE US A PIECE OF YOUR MIND!! 

When did you listen to THE SOFA SAGA? 

Part I       Part II  
(day) (time) (day) (time) 

Where did you listen 10 TH E SOFA SAGA?  

Place a check ("") in the space in each line below which is closest to your opinion of the radio program THE 
SOFA SAGA. 

helpful                   not helpful 

interesting                   boring 

funny           _     dull 

too short           _     too long 

If you didn't listen 10 the program, why didn't you? 

Which of the following activities did you do in ihis newspaper? What did you think of ihc aeuviiics? Check 
the ictivmes you completed Circle the rating you'd give the activity 

THIS PROGRAM ... 

has been brought to you by The Human 
Resources Research Organization 
(HumRRO) under contract to the Army 
Research Institute (ARI) and Army Con- 
tinuing Education Services (ACES). 

The Life Coping Skills in USAREUR 
Project Staff: 

Richard L. Miller. Project Director 
Rosemary Dawson. Task Director 
Chaille Maddox. Script Writer 

& Audio Director 
Jeanne Hcbein 
Kathy Brooks 
Malachi Fullard 
Mollie Kerr. Design and Layout 
Rüslyn Long. Cartoon Artist 

HQ USAREUR & 7th Army 
Box 1789 
APO New York 09403 

(MM) 2131-7635/6386 
'     (Civ) 0521-730-7635/6386 

CAST OF CHARACTERS: 
Narrator — Josephine Perkins 
Dr. Zap — George Waller 
Slrac Willie — Richard L. Miller 
Chester Boondoggle — Benjamin Lauve 
Contact — Lilburn Dawson 

Recording & mixing by 
Wolfgang Gareis 

Poor 

— Playing the Numbcrslp.I) I 

— On the Road (p 61 1 
_ KM/H-MPH(p6) I 

— Lcgalcse(p6) I 

_ Who Will You See in Court" (p 6)                         1 

— Legal or Illegal? (p 6) I 

_ Send a Bonafide Gift (p 6) I 

_ Check ü Out; Can You Cope'(p 7) I 
 The Coping Contest (p 7) I 

_ Fractured Phrases (p 8) I 

What did you like BEST about the program and activities 

Fair 

2 

2 

2 
2 

2 
2 

2 

2 

2 

2 

Rating 

Good Excellent     Superior 

ut 
It 
ui 
X 
Q 
-t 
O 

^ hat did you like LEAST about the program and activiiics' 

NAMF 

MAII IMi ADDRESS 

Mil Rank Civ       Family Member 

I nu MH) 

I   _.    V 

Capf available to DTIC does not 
penait fully legible reproduction 

u 
w o 
m  < 
U   ui <   < 

K 
3 
UI M 

< i 
in 5 
= o O a z < 

W-40 


